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hank you for taking the time to look over eBay Timesaving 



Techniques For Dummies, my latest For Dummies book about eBay. 
X This book is loaded with advanced tricks, effective methods, and 
clever tidbits of information aimed at helping you take better advantage 
of your time and potential on eBay. When you started out on eBay, you 
may have had the inkling that perhaps you could actually earn a living on 
the site. Then reality set in, and you recognized how all the facets of buy- 
ing and selling on eBay take a bit more work than you previously 
expected. Of course they do! 

Remember, an eBay business is e-commerce. Many people who start sell- 
ing on eBay with the idea of creating a successful home-based business 
have no background in running their own business — and no background 
in retailing. Understanding how a business works takes some study and 
practice (some people even spend four years at college to learn about 
running a business). So don't be disappointed if (at first) all your eBay 
activities don't just fall into place. There's a definite learning curve, and 
that's why I write my books. I pull from my years of marketing and adver- 
tising work and my current full-time occupation — writing and teaching 
about eBay — to offer insights and help you through the rough spots. 

By buying this book, you've invested two things I truly respect: your 
money and your time. In return, this book gives you lots of information 
for your money, and the time you spend reading it and putting this infor- 
mation into practice will be invaluable. 



There are over 100 million registered eBay users. Luckily for us, the 
majority of them are buyers. But there are a growing number of sellers, 
too. The simple fact is, to be a success on eBay, you need to know more 
than the competition. 



SaVinq lime With This Book 



My entry into the Timesaving Techniques For Dummies series focuses on 
some high-payoff eBay techniques that save you time, either on the spot 
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or somewhere down the road. I've written this book 
so you can get to the meat of the subject in a hurry, 
with stgt^)y-step instructions when necessary, with- 
— lafLcf/fJ| ^cSel/Til^fces) you don't want. 

I'vl identified more than 60 techniques that eBay 
users need to know to make the most of their time. 
Many of the ideas may be new to you, but they all 
will help your business take care of its bottom line. 
Decide for yourself how to use this book: Read it 
cover to cover if you like or skip right to the tech- 
niques that interest you the most. 

In eBay Timesaving Techniques For Dummies, you 
find out how to: 

Take your eBay business up a notch. Discover 
how top online retailers know what goods to buy 
for resale and when to buy them. I've included in 
these pages the straight goods — the informa- 
tion that all those get-rich-quick e-mails claim to 
give you — except here you get the real facts. 
Check the techniques that will help you cus- 
tomize these theories for your own mercantile 
transactions. 

Customize your eBay business to suit you. 

Learn about the third-party tools that can work 
as an adjunct to the best (I'll let you know which 
ones) of the excellent tools that eBay supplies. 

Tame time-draining tedious tasks: I try to 

demystify the inner workings of running an 
e-business and let you in on more than 60 tips 
and tricks along the way. When you've got a han- 
dle on the tedious tasks, you can spend more 
time creating great results and less time fiddling 
with a feature to make it work correctly. 



foolish Assumptions 

I assume you've been trading on eBay for a while. 
You may be selling on eBay part time and feel that 
you've become successful enough to take your busi- 
ness up a notch. Perhaps you are running a business 



on eBay, and know how to use the site to your 
advantage; but there are still certain things that 
escape you. I've unearthed some of those unknown 
features for you in this book. 

Everyone out there — especially eBay — has some 
advice on how to best sell on eBay. I assume you've 
seen past some of the propaganda and want to 
quickly weed through the rest to find out what's best 
for you. 

I also assume you want to know some solid retailing 
and marketing techniques for your business. I've 
made a point to put those in this book, too. 

From what I've heard from the eBay community, 
you're probably comfortable with the site, but want 
to make more of it. That's the basis of this book. 
Making more of eBay without wasting time and 
money. 

What's in This Book 

To save time, this book is separated into techniques. 
(This really confused me at first — since I'm used to 
writing full-on chapters.) A technique tackles just 
one subject and lays it out succinctly and swiftly. It's 
a way to get your answer quickly, without a lot of 
extraneous information — or too many of my edito- 
rial comments. (Hey, focus is good, too!) 

Some of the techniques go into advanced ideas 
about selling on eBay. If they're not relevant for the 
work you do now, just skip 'em and come back when 
you need those nuggets later. 

This book follows in the tradition of the Timesaving 
Techniques series. There are lots of visual cues that 
make it easier for you to enter a technique at the 
placing giving the information you need. No need to 
read this book cover to cover — jump in wherever 
you see something interesting. It just may answer a 
question you've had for a while. 



What's in This Book 
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When I come to an idea that cross-references 
another, I'll give you a technique number to flip to 

Also, if an idea comes to 
)ut the index in the back of 
Im directly to your ques- 
tion's answer. 



aiiuuiti, i 11 give yuu a ie<_iu 
and cha± out if you want. / 



Part I: Buying for Successful Selling 

I know you're going to love this part. Aside from 
refreshing you about the updated nuances of buying 
product on eBay, I bring you the straight truth on 
sourcing merchandise for your eBay auctions. Read 
this part, and you'll have the information you need 
to be buying at wholesale and below. After you put 
this information into play for your business, you'll 
be hip to those hokey "wholesale list" e-books and 
other gimmicks — and harder for them to tempt! 

I've also included some information on saving your- 
self from buyers who waste your time. Everyone 
seems out to protect the buyer — and that's fine — 
but here's where I show you how to protect yourself 
as seller, too! 

Part II: Selling Shortcuts 

In the Selling Shortcuts part, you get more informa- 
tion from the brick-and-mortar retail world to adapt 
to your eBay auctions. I show you how the pros set 
their product price points, as well as how to make 
your shipping expense into a profitable cost center 
(rather than the losing proposition that it often is). 

You're also going to get the scoop on what I call the 
eBay seller's "killer app," Sellathon. Never before 
have eBay sellers had access to the type of informa- 
tion this program supplies — used with some savvy, 
this product can help all sellers improve the bottom 
line. 

I also show you how to use some handy eBay tools — 
such as Turbo Lister — that offer an effective, inex- 
pensive help with organizing sales. 



Part III: Prettying Up Your Auctions 

Here it is — in-depth discussion of photographing 
the goods for eBay and handling your own image 
hosting. I take you step-by-step through professional 
(but doable) photography methods for getting qual- 
ity images. You also get an HTML tutorial that 
answers your questions about setting up your list- 
ings to foster good, clean, high-bidding auctions. 

With the techniques in this part, you find out how to 
save a mound of money by setting up attractive item 
pages yourself and not having to pay for "services" 
at every turn. 

Part IV: Finishing Off Your Auctions 

"Finishing off" sounds sort of morbid, but it's what 
auctions are all about. Think of this part as the place 
where you find out the best ways of tying up loose 
ends at the end of your transactions. Figure out 
(finally) which mode of leaving feedback (who leaves 
it first?) works the best. 

Also, when transactions do go south, check out 
Technique 27 and find out how to keep track of them 
and get your appropriate credits from eBay. 

Part V: Operating Efficiently with PayPal 

PayPal's got a lot more going for it than merely 
accepting your payments for you. It has some truly 
robust tools that can help you increase the bottom 
line for your online business. This part explains the 
tools and shows you the simple way to use them. 

Before you leave this part, don't forget to read the 
technique about setting up your PayPal Shop. Its 
free — so why not have another connection to your 
online enterprise? 

Part VI: Shipping Made Simple 

Finally! I did buckets of research so you wouldn't 
have to. With this part, you'll be ready to figure out 
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the best shipper for you. Discover the strengths and 
weaknesses of UPS, FedEx, and the Postal Service. 

gEm'fl^tl^ilsjidg^tory on the hows and 
j^K^tl^'i^jliyy>F\^^ package insurance for 
your eBay shipments (the way the big guys do!). 

When things go bad — you'll still be ready. I've 
checked out the claims process for all the major 
shippers and here is where I let you know which 
claims process involves the most hassle. 

Part VII: Working the eBay Community 

Okay, it's a community. So what — what can it do for 
you? In this part, I give you the lowdown on the com- 
munity and some ways it can boost your bottom 
line. For instance — how to make the most from 
your eBay store (cross-promote your little heart 
out!), and why you should keep up your reputation 
as a Power Seller. 

I also describe working with SquareTrade and show 
you how to really become a Trading Assistant (with 
suggested contract ideas). 

Part VIII: Running an Efficient Back Office 

Back office is what its all about. Here's where I 
explain the full-on information on running your own 
business successfully. Business has certain stan- 
dards, and in order for a business to succeed, you 
need to follow the rules. (Just ask the tax man!) 

Why reinvent the wheel? In this technique, you find 
out the professional and easy way to handle your 
bookkeeping and office feng shui. (Okay, maybe no 
feng shui — at least not yet — but you will find out 
some important things you need to do in your busi- 
ness to protect the most important asset of your 
business — you.) 

I've also included a technique to help those with dis- 
ability issues. Many of these tips may help you even 
if a disability isn't an issue. (For example, enlarging 
your screen after a long day's work can sometimes 
be a blessing for tired eyes!) 



Part IX: Acting Like a CEO 

CEO? Who me? Yes, you. You are the Big Louie for 
your eBay enterprise. Part IX has some great infor- 
mation that you can hand over to your head of 
marketing. Of course, that's probably you, too — so 
why not read this information on how to target your 
audience? 

If big business can apply marketing principles to 
generating online sales, so can you. The information 
is really going to be an eye-opener — it's there to 
make you think about your customers. 

Also (finally), I've found a viable alternative to 
escrow. Escrow's reputation has taken quite a hit in 
the media — that, plus you have to wait for your 
money. Now there is a clean way to put your cus- 
tomers at ease when you're selling high-dollar items. 

Part X: The Scary (or Fun) Stuff 

Scary? Fun? I'm not sure which, but this part gives 
you some good ideas that can help you expand your 
business. Also, I go into depth on how to keep your 
online security up to snuff. 

Conventions Used in This Book 

Conventions? Wow — funny hats, late cocktail par- 
ties, free samples! I love conventions. But this isn't 
what the publisher has in mind (at least not yet). 
Here conventions means the varied ways we've used 
typefaces to make things stand out for you while you 
read this book. 

is* The online experience has lots of abbreviations: 
GMS, NWT, URLs. If I come across an abbrevia- 
tion you need to know, I give you the definition 
and the abbreviation together. That way, if you 
see the abbreviation again, you know what it 
means. 

To show you things you have to type, I put them 
in boldface text. That way, you can type the com- 
mands exactly as needed. 



Where to Go from Here 
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If I show you Web site or e-mail addresses, 
they're set in monospace text. For example, my 
b site can be found at www. cool ebaytool s . 

ooks 

Icons Used in This Book 

One thing I love about Dummies books is that 
authors can use icons to draw your attention to 
things the author wants to point out. I've noticed 
that other recently published books on eBay have 
incorporated the icon philosophy — but I want you 
to know who started the standard — the Dummies 
crew, laying it out for the smartest readers anywhere 
(but you knew that, right?). 

You'll see the ones I use: 



This is when my mind goes astray and there's 
something I really want you to know, but it 
doesn't fit into the text at that point. Think of 
it as a little note from me. 



When you see this icon, I've interjected an 
idea that is something you need to keep in 
mind while proceeding with the task at hand 
or applying the technique down the road. 

Yikes! When you see a Warning icon, know 
that you're treading in some delicate territory. 
Many of the warnings represent situations that 
can come back to bite you in the rear. Please 
note the warnings and stay safe! 

You see the little clock, when there's a time- 
saving tip at hand. It might represent a quicker 
way to do something — or perhaps just a bet- 
ter way. Heed the ticking clock! 






Where to Go from Here 

As you read each technique, I'd love for you to go 
directly to the referenced resources on the Web and 
give 'em a whirl. Of course, you may already know 
about a lot of those — but they may be worth revisit- 
ing to get some more ideas. Check out the links when 
you find them in the book, and you may find some 
up-to-date information. 

I'd love to give you a super fast way to contact eBay, 
but the site is so big and changes so fast, that's not 
practical yet. For now, this book gives you all the 
links I know. If you have any better contacts, please 
let me know. 

You can reach me at my e-mail address, mcol 1 i er@ 
cool ebaytool s . com. Please realize that I'm a one- 
woman-show and often the number of e-mails can be 
overwhelming. I promise you that I'll read every one 
and will answer when I can. When lots of readers 
have the same question, I will address it in my 
newsletter, which you can sign up for on my Web 
site, www .cool ebaytool s . com. (I promise you'll never 
get spam, and I will not sell or giveaway your e-mail 
address to anyone?) It comes out about every 6 
weeks — and I use the word about on purpose. But 
hey, it's free. 

My publisher also has a very sharp Web site, www . 
dummi es . com. You'll be able to visit the site and get 
tips on all sorts of Dummies subjects, including tips 
from me on eBay. 

At this point, why not give Technique 1 a shot and 
just start reading? If you have a particular question, 
check the Table of Contents and visit the technique 
that tickles your fancy. From there, just hop around. 
Enjoy this book. I wrote it for you, and I hope it gives 
you some new insights into running your eBay 
business. 
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" Nope, apoplexy, ttusta been that last-minute 
snipe that did it. Won himselt a hand- decorated 
£uneral urn, though. 3ust goes to shov* -timing 
is everything. * 
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Efficient Searching 
to Find the Best 
Beats 



Save Time By 

Making eBay search for 
value-priced items 

V Finding eBay Search 
shortcuts 

V Letting Favorite Searches 
do the work for you 

' Using outside research to 
find your items 



Do you have a friend who always seems to get incredible deals in 
the brick-and-mortar world, as well as online? Or someone who 
sells on eBay buys most of his or her merchandise on eBay and 
resells it for a considerably higher price? You can bet that both your 
friends know the ins and outs of working the eBay search system. This 
technique shows how you, too, can master the art of finding the golden 
nuggets on eBay. 

Remember: When you're looking to purchase an item, eBay isn't always 
your only option. (Check out Technique 2 for other worthwhile places to 
search online.) But eBay's search engine is a technological wonder. It can 
search for your request in over 14 million auctions in a fraction of a sec- 
ond. Using this technique, you can take advantage of this amazing feature 
when you're pricing your items. 




Most search techniques given here also work with other search engines 
on the Internet. For example, these methods can be extremely useful 
for getting the most out of your searches through Google or Yahoo!. 



Finding beats With eBay Search 

When bidding on an auction, anyone can easily be carried away with the 
moment. Ego (or is it greed?) urges us not to be outbid by a few cents, 
then by a quarter, fifty cents, a few dollars, and sometimes more! The bid- 
ding war commences, the item sells for much more than it should, and 
nobody really ends up a winner. So when you see an auction marching off 
to the bidding war, you have alternatives to joining the fight. Before you 
jump into the frantic bidding, consider using eBay Search to see how 
many more of that item are for sale on the site. It's never the last of its 
breed to be on eBay. That is, unless the item is a high-dollar rarity (in 
which case, stop raising the bid by repeat bidding and read Technique 3 
on sniping). There will always be another item like it — sooner or later. 
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Technique 1: Efficient Searching to Find the Best Deals 



IllFi ^ Before placing your bids, be sure to set limits 
on how much you will spend. 



imparison shortcut 

Whether you're looking to purchase a stock commod- 
ity (an item that you could also buy in a retail store) 
or a collectible, you can always benefit by doing 
some research. First, try searching for your item on 
eBay, as I did when I wanted to purchase a Hewlett- 
Packard DVD recorder: Quite a few sellers on eBay 
were selling my item. But before checking out spe- 
cific sales (and sellers' feedback ratings), I looked 
into just how much my item sold for previously. 

Follow these steps to quickly avail yourself of the 
price-comparison options on eBay: 

1. Type your item description's keywords in the 
basic Search box that appears on most pages on 
the eBay site and click Search. 



For the best search results, be specific with 
your item keywords. Because I also knew 
which model of DVD recorder I was interested 
in, I searched by typing the term HP DVD and 
the model number, too. 



2. After eBay returns the current sales search 
results, scroll down the page to find the options 
boxes on the left. 

3. In the Display option box, as shown in Figure 1-1, 
click the Completed Items link. 

4. Click the Price column heading in the resulting 
list of completed items to sort the list by price. 

To see the results as I wanted, I sorted the items 
by price from low to high. (See Figure 1-2.) 



The method described in this step list, is the 
most efficient way to view pricing and avail- 
ability information. While making your search, 
you also get to see how many of the item are 
currently for sale on eBay — a valuable added 
piece of information when comparing prices. 





Display 

* Gifts view 

■ Completed items 

■ Gallery view 

■ Items near me 

■ PayPal items 

■ Show all prices in % 

■ View ending times 
(Ends PST) 



1 Figure 1-1: The Display option box on the Search 
results page. 
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HP DVD Movie Writer DC3000 New "Buv it 
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Free Shipping within Canada! 
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• Figure 1-2: A completed item search on eBay, sorted by 
lowest price first. 

/T\ You can also perform a Completed Item 
fe» / «gj search directly from eBay's Advanced Search 
VlV feature, which is accessible from the Search 
tab in the Navigation bar. 



Finding beats With eBay Search 



By knowing an item's current high and low price on 
eBay, you can estimate how much you'll have to pay 
when mojj buy. If you're trying for an item in an auc- 
VAfrVlqJGirSoifr^ search can give you an 

iftlka/jlfeffAimmtrtl pllSe in your proxy bid. 

X"~5"\ Always factor in the amount that the seller is 
( ISO ) barging for shipping before bidding or buy- 
ing! Many sellers charge large "handling" fees 
disguised as shipping that can add beaucoups 
bucks to the amount of your item. 

Refining your search without 
missing important data 

Using eBay's search engine from the white-box 
page — a one-stop shop for searching that's shown 
in Figure 1-3 — is most efficient. 



Search 

Search titles and descriptions 



• Figure 1-3: The innocent-looking (but powerful) white 
box for searching. 

In the olden days of secretarial duties, secretaries 
took dictation from their bosses. Because the secre- 
taries couldn't possibly write as fast as their bosses 
spoke, they used a writing method called shorthand 
to help them record the important points without 
writing down every word. eBay's search engine also 
responds to a sort-of shorthand. To get the most out 
of your white-box searches, use the tricks in Table 
1-1 to shorten search time! 



Table 1-1: Timesaving Shorthand for Rapid Searches 



Symbol 



Impact on Search 



Example 



Multiple words 



Quotes "" 



Asterisk * 



Separating comma without 
spaces (a,b) 

Minus sign - 



Minus symbol and parentheses 



Returns auctions with all included 
words in the title 



Limits the search to items with the 
exact phrase inside the quotes 



Serves as a wild card and is especially 
useful when you're not sure of 
spelling 

Finds items related to either the item 
before or after the comma 

Excludes results with the word 
after the - 



Searches for auctions with words 
before the parentheses but excludes 
words inside the parentheses 



reagan letter might return an auction for a 
mailed message from the former U.S. presi- 
dent, or it might return an auction for a 
mailed message from Jane Wyman to Ronald 
Reagan. 

"case of" returns items that come in a case 
quantity. Quotes don't make the search term 
case sensitive. You may use either upper- or 
lowercase to get the same results. 

budd* returns items that start with budd, 
such as Beanie Buddy, Beani e Buddies, or 
Buddy Holly — any word beginning with 
budd. 

(macys,macy's) returns all Macy's items, no 
matter in which way the seller listed them. 

Type in box -lunch, and you'd better not be 
hungry because you may find the box, but 
lunch won't be included. 

midge -(skipper,barbie) means that auctions 
with the Midge doll won't have to compete for 
Ken's attention. 



Parentheses 



Searches for both versions of the 
word in parentheses 



diamond (pin.pins) searches for both 

diamond pi n or di amond pins. 
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You can type an auction number into any 
search box on the white-box page and go 
directly to the item's page. 




Results page (as I show 
you in the preceding section) you have lots more 
options to refine your search. The left side of the 
Web page is chock-full of options — with these you 
can define, redefine, and weed out your searches. I 
recommend this approach so you don't miss any- 
thing. If you predefine your search at the beginning 
(from eBay's Advanced Search), you may miss some 
desirable information that may not show up in your 
"advanced" pre-defined parameters. 

You have great tools to further define your search in 
the Display option box, as pictured in Figure 1-1. To 
narrow the search, click one of the links you find in 
the Display options. Here's what they all do: 

V Gifts View: Narrows your search to sellers who 
have listed the item and paid eBay 25 cents for 
the privilege of showing the Gifts View icon. 
These sellers will guarantee to offer the options 
of express shipping, card inclusion, gift wrapping 
and/or shipping to a recipient other than the 
buyer. (Note that many eBay sellers do this any- 
way.) If you want a gift sent to someone else or 
gift-wrapped — just e-mail the seller prior to bid- 
ding. eBay sellers will more than likely help you 
out; they can be a most accommodating crew. 

W Completed Items: Searches for items that have 
sold in the past 14 days — giving you a history of 
whether the item is very popular (How many 
bids did it get? Did the item go unsold?), and at 
what price it has sold for. (More about this spe- 
cific search option in the preceding section.) 

is* Gallery View: Shows you only the sellers who 
have used a Gallery image to give you a better 
look at their listings. You can also see the Gallery 
pictures (if you don't see them in your search) 
by clicking the Show Picture link in the Picture 
column next to the item title. This is a much 
more efficient way to view Galley pictured items 
among the other listings — you won't miss out 
on any of the other hundreds of deals from sell- 
ers who don't use the Gallery! 



*>* Items Near Me: Takes you to a page where you can 
select from over 50 regions of the United States. 
It's a very handy feature if you need something fast 
or might want to pick it up from the seller. 

t>* PayPal Items: If you want to pay via PayPal, this is 
a great way to isolate the type of sales you need. 

v 0 Show All Prices in $: If you want to purchase 
from overseas sellers, but have a problem men- 
tally converting from United Kingdom pounds or 
Euros to dollars, click this option. When you 
click this option, prices from sellers selling in 
other currencies will appear in the search results 
in U.S. dollars and in italics. 

v 0 View Time Left or View Ending Times: This is 
my favorite. Without clicking View Time Left, all 
you'll see is results with the date and time they 
end. That's in eBay (or Military Pacific) time. 
Unless you're a math whiz (or you have my Web 
site page with the eBay time chart printed out 
next to you — and you can get it at www . cool ebay 
tool s . com), clicking here makes life easier. It con- 
verts search results to how many days, hours, 
and minutes are left in the auction. If you want, 
you can toggle back and forth between the two 
viewing methods till you figure which one works 
best for you. 



When you choose View Time Left as a search 
display option, listings ending within an hour 
show up in red. The number of minutes left in 
the listing is followed by the abbreviation m. If 
there is less than a minute left, there will be a 
"less than" symbol and the number 1 : <1. 




Finding \lour Item 
in eBay Stores 



A little known fact about eBay is that when you 
search the eBay site for an item, your search will not 
extend to eBay Stores. Many eBay sellers have eBay 
stores chock-full of merchandise that's often cheaper 
than the items you'll find on the regular eBay site. 
(The listing fees are considerably cheaper in the 
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stores.) If you want to search eBay Stores only, you 
can go to eBay's search page and search on the Stores 
tab, as^hown in Figure 1-4. 




uch keywords 01 item number (required) 
l~~ Search title and description 
Words to exclude 

I 

Piice range 

Between } 

View results 

| Buy It Now Items in Stores only ^1 

Payment method newi 

□ Search for items that accept PayPal© 1 



By Bidder Stores 
|Allofthesewords Search \ L 



Search in categories 

| All Categories 



| All of eBay- include all regions T | 

Sort by 

| Items ending first 3 



Search for Stores by Store Name 

| Search Stores 

Learn more 

Note: Searches Store name and Store description 



• Figure 1-4: eBay's main search, showing the tab that 
searches Stores only. 

A quicker way to get to the stores is to use the white- 
box search method and scroll down the page to those 
handy links on the left. Near the bottom of the page, 
you find the More on eBay box, as in Figure 1-5. 



Moie on eBay 

Shop eBay Stoies 

■ Marsha Collier's 
Fabulous Finds (3) 

■ Rich Dads Helpful Books 
and Audio (2) 

■ Rick's Bargain Outlet (2) 
■ GotMusicStu... (l) 

See aj[ matching Stores 




If you find yourself in an eBay Store you partic- 
ularly like, look for a Save this Store in Favorites 
link at the top of the store's home page. Click 
this link to save the store in your My eBay 
Favorites area. 



SaVlna lime With FaUorite 
Searches 

eBay's My eBay page has a tab called Favorite 
Searches. This button shows up in the sub-navigation 
bar when you click Search on any eBay page, as 
shown in Figure 1-6. You can access your favorites 
directly from your My eBay page or by clicking the 
pictured Favorite Searches sub-navigation button. 



Saving a search as a Favorite is a real time- 
saver. If you manage to keep your regular 
eBay searches down to a measly 100, you can 
store them in one convenient, highly clickable 
space that's available (through the Favorite 
Searches tab) from any Search page on eBay. 
Click the Add to My Favorite Searches link at 
the top of any Search Results page to turn 
your regular searches into favorite ones. 




home pay sign out i sen/ices site map help © 



Browse 



Sell 



My eBay Community 



find items 



find members 



favorite searches 



1 Figure 1-6: The eBay navigation bar with the Favorite 
Searches tab. 



Because aluminum Christmas trees are coming into 
vogue again, I might want to get one for my office for 
the next holiday season. Unfortunately, all my 
Internet searches find them at prices over $300, so 
eBay is the perfect place to look for my tree. I'm hop- 
ing to find one (in good condition) that someone 
would rather sell than store for another year. 



• Figure 1-5: Click a link here to go directly to a store or to 
find all stores that match your item. 



Technique 1: Efficient Searching to Find the Best Deals 



All Categories Add to My Favorite Searches 
111 items found for tree (xmas.christmas) alum* 

Sort by items: endinq first 1 newlv listed 1 lowest priced 1 hiahest priced 




Price 


Bids 


Ends 




$46 00 


4 


in 5 mins 


Tree Vint d 








26" vintage table top aluminum 
Christmas tree Si 


$56 00 




m 24 rmris 


Vmtagee'AlummumChnstmasTree d 


$172.50 


31 


in 34 mins 


Aluminum Sparkler 6 Foot Chnstmas 
Tree NR. d 


$20.50 


3 


in 54 mins 


Peco 6 Ft. Aluminum Fom Porn 


$48 56 


7 


Jan-02 16:15 


Chnstmas Tree EJ rd 








VINTAGE 6 FT ALUMINUM 
CHPJSTMAS TREE nJ d 


$24.95 


1 


Jan-02 16:56 



• Figure 1-7: A search for the very elusive cheap aluminum 
Christmas tree. 

In Figure 1-7, I've performed a search using some 
eBay search shortcuts (see Table 1-1): tree al um* 
helps me accomplish several things: 

is 0 tree: Because I'm looking for a tree, not a stand. 

is 0 (xmas, Christmas): Searches on alternate 

spellings so that I find Christmas even if the seller 
has spelled it Xmas. 

W al um*: Correct spelling can be difficult, especially 
in a word like aluminum, so this shortcut also finds 
any item listed where aluminum is misspelled 
(assuming that the beginning alum is correct!). 

Note that on the top of the Search Results page, you 
find a link called Add to My Favorite Searches. 
Clicking this link takes you to the page shown in 
Figure 1-8, where you can add the search to your My 
eBay Favorite Searches area. 



Add to My Favorite Searches 



Save options: 

(17 savsd; Max: 1D0) 



(3 New search 

C Replace one of these with rny new search: 



ketchup chips 
murano lamp 
gruau 
J Ribkoff 

(cemetery.cemetaty) (plot plo T l 



Seaich iiiime 
Search criteria 



Email preferences 

(28 available) 



|trse (xmas.christmas) alurn* Max30 chara 

tree (xmas. Christmas) alum' 

I - Email me daily whenever there are new items. 
For how long? 1 3 months z\ 



• Figure 1-8: Adding a Favorite Search to My eBay. 

On this page, you can add a new search or replace an 
old search. Best of all, notice the option to make use 
of eBay's e-mail service. Mark this check box if you 
want eBay to notify you via e-mail daily for up to 30 
searches as matching items are listed on the site. You 
can set the search — and the e-mail notifications — to 
go on for as long as a year. I've been successful with 
that option, especially when I'm looking for a rare 
item that doesn't show up on eBay regularly. Figure 
1-9 shows an e-mail message I received, notifying me 
of new listings that matched a saved favorite search. 



New Items Found 


«* 


Dear marsha_c, 

New items have been found on eBay matching your favorite searc 


hfor: 




Search Criteria; tree (xmas, Christmas) alum* 

Email Duration: 6 days left 

Search run at: Jan-07-04 21:40:00 PST 








My Favorite Search Results (10 of 265) 






View all search results 


Picture Item Name 


Price 


Bids 


End Date 


94 POM-POM ALUMINUM TREE 
BRANCHES 


S32.14 


10 


Jan-08-04 10:13:55 PST 


^ *° 0t / ^' um ' r " Jm Christmas Tree w/box 


$19.45 


3 


Jan-08-04 14:49:33 PST 


■ ■ vmtacie Bft. Alurn. smas !n?e v.// color ■,vhee!- 

nice 


$82.00 8 


Jan-08-04 11:45:09 PST 





1 Figure 1-9: An eBay e-mail notifying me of new listings! 



Marking FaOorite Setters for Speedy Return Visits 



Figure 1-10 shows you my personal My eBay 
Favorites tab. (No laughing when you see the favorite 
searches^— if you eyer meet me, just ask me about 

our favorite search shows 
ir(*e\u^>ne. You can also record a 
se"arch from this page by clicking the Add New 
Search link in the top bar. 





My eBay- Hello marsha c ( 2557 * 

Bidding/Watching Selling Manage! Favoiites Accounts Feedback Piefeiences All 

Go to: My Favorite Categories I My Favorite Searches I My Favorite Sellers/Stores ©NeegLHeJeZ 



My Favorite Searches searches; 2 emails) 



Select 

'-!!' 




Search Criteria 


□ 


kelChtIP dllDS (preferences! 


ketchup ChiPS refine 


□ 


IJUI r a 110 lamp CP references) 


murano lamp refine 


□ 


QlUaU (preferences! 


gruau refine 


□ 


J Ribkoff (preferences) 


J Ribkoff refine 


r 


(cemetery.cemetarv) (plot 

PlO (preferences') 


(cemetery, cemetary) (plot, 

plots) refine 

Sort; Ending Soonest 


n 


Brodllieres Preferences 


Blogllieie'S refine 




Sort: Ending Soonest 


□ 


("fur real", fun e.il) ip.-.t-r--,, 


s j ("fur real", furreal) refine 






Sort: Ending Soonest 




(macvs.mncv's) p.ir<ide 


(macys, macys) parade refine 
Sort: Ending Soonest 



► add new Search Ls) 
Email Duration 



Fewer than 16 days left 

(LastsentDec-05-03) 



• Figure 1-10: My eBay Favorite Searches. 

Marking Favorite Setters for 
Speedy Return Visits 

After I've had a successful transaction with particu- 
lar sellers and find that they carry the types of mer- 
chandise that I'm interested in, I like to go back and 
check their items for sale from time to time. I'm in 



luck! The My eBay Favorites tab also has a place 
where I can add my favorite sellers! 

Anytime you're on the eBay site and find a seller 
whose items you'd like to visit again, follow these 
simple steps: 

/. Go to your My eBay Favorites area. 

2, Click the My Favorite Sellers/Stores link and 
then the link to ad a new seller. 

3, On the resulting page (as shown in Figure 1-1 1), 
fill in the Seller's User ID or Store Name text 
box. 

4, Click the Save Favorite button to add this new 
favorite seller. 

You can save up to 30 sellers or stores on this page. 



home pay sign out services site map I hel p © 

Community Powwe! 



Browse Search Sell 



search 



D Search titles and descriptor 



Add a new favorite seller or favorite Store 

Enter a seller's eBay User ID or Store Name below to add them to your 
Favorite Sellers / Favorite Stores list. 



Seller's User ID: 

|rnarsha_c 



Store Name: 



OR 

Save Favo ri te | 



• Figure 1-11: Adding a new favorite seller. 



DropBooks 

Techniqu 




Gearing Up for 
SaMg eBay Buying 




Save Time By 




Breezing through 


the 


different types of 


eBay 


transactions 




Solving the shipp 


ing 


mystery 






V Paying quickly ar 


id 


securely th 


rough 


PayPal 



When we all initially joined eBay, it's fair to say our main purpose 
was to find great stuff at low, low prices. You know how to bid, 
you say? You're no dummy! (Or is that dumm/e?) Either way, 
you're not. But the buying process involves much more than merely plac- 
ing bids on eBay. You'll find a growing number of transaction types and 
tools available when you want (or need) to buy something on eBay. By 
the time you finish reading this technique, you'll understand those per- 
mutations and how to make the most of them. 

Recognizing the Many Faces 
of eBay Transactions 

eBay has grown into this massive mega-marketplace that even the best 
of eBay-expert buyers can find daunting from time to time. This section 
looks at the available types of eBay transactions and gives you the goods 
on how they work. 




For any transaction type, you find the key information at the top of 
each item page. 

All bidding on eBay is based on the proxy system — if you'd like to 
bid more than the minimum, eBay will hold you to your high bid, 
outbidding anyone else who bids against you, until your high bid is 
met (or until you win when the auction ends). 



Scanning through traditional auctions 

Single-item auctions are the mainstay of eBay; they're also the easiest to 
recognize. Looking at Figure 2-1, you can see that the current high bid is 
listed at the top of the item's information area. You can also see a button 
to click if you want to place a bid. Simple. Although clicking the Place Bid 
button at this point would be a bit preemptive (unless you're putting in a 
snipe — in which case, see Technique 3 for more on sniping techniques). 



Recognizing the Many Faces of eBay Transactions 
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Before placing your bid, save yourself some time and 
aggravation by scrolling down the item page to 

shipping terms, and shipping 
nsaction. 



study description, ship 

DroDosote 

■NobleSplrrt- FM 1972 Wyeth Collector PL 




IIS (?) M 



Seller Information 

=saEiEdia!i!*)*t 



It horn* It ........ 

1.-4. Dh IMI 19rll.li «T 

Btzumt]) a 

£BAT i tn NaPu.ivi 

COtNS.StAWS.COOECrCLtS 



MaUi 




• Figure 2-1: The auction information area. 

Just below the Place Bid box, you can find the amount 
of time left in the auction and (below that) how many 
bids have been placed. This information helps you 
evaluate the auction for how much time you have left 
to do your research about the sale, and how strong 
your competition is for winning the item. 

At the bottom of the page, you see an area entitled 
Ready to bid?, as in Figure 2-2. Now you can place 
your bid by typing the highest amount you wish to 
bid and clicking the Place Bid button. (In Technique 3, 
I tell you about bidding strategies that can help you 
win.) 



Ready to bid? 

NobleSpirit- FM 1 972 Wyeth Collector PLATE! 
Current Bid: US$23.51 

Your maximum bid: US $ |26.01 1 (Enter US $24.01 or more) 



Place Bi 



eBay automatically bids on yourbehalfupto your maximum bid. 
Learn about bidding , 



■ Figure 2-2: Placing a bid on an auction. 



Homing in on Multiple Item (Dutch) auctions 

Multiple Item (or Dutch) auctions offer more than one 
of the same item in an auction-style format. Although 
Dutch auctions seem to be a dying breed on eBay, 
you occasionally still come across them while brows- 
ing, and they can be a bit confusing. Normally you 
see a quantity of available items (more than one), as 
in Figure 2-3. 



1961 Proof Franklin Halves' ,- DUTCH SALE " 
Sellei of this item? Sign in for your status 



Starting bid: US$11.00 

Race Bid > j 
Time left: 10 hows 43 mins 



Item number: 221 2476371 



WJtcl.this item (track it in My eBay) 




4- Go to larger picture 



Add to Calendar 
Quantity: 5 available 
History: Winning bidders list 
Location: Anaheim, CA 



Seller information 

grvgiel (997 j?) ti"»" 

Feedback ratirigi 997 
Positive feedback: 99.11% 

Registered Aug-18-97 in Un 

Read feedback reviews 
Ask seller a question 
View sellei 's othei ilcms 

[I Purchase Pro 




• Figure 2-3: A Dutch auction with 5 items up for auction. 



Even an experienced buyer can find it hard to 
tell Dutch auctions from Buy It Now, multiple- 
item listings. The clue that identifies a listing as 
Dutch: Look for a Starting Bid and the Place 
Bid button. Multiple-item, single-sale listings 
have only a Buy It Now button. 



In a Dutch auction, bidding progresses just as in nor- 
mal eBay auctions. You may bid on one or more of 
the items available, and the highest bidders win 
(based on the quantity bid for and won). The only 
trick to this type of auction is that more than one 
bidder can win — so all bidders win their items at 
the lowest successful bid — not the highest! 



Before bidding on a Dutch auction, click the 
High Bidders link to see where the bidding 
stands and how many of the items are cur- 
rently bid upon. This way you can gauge how 
much you want to bid. For Dutch-auction bid- 
ding strategies, please read Technique 3. 




To place a bid in a Multiple Item (Dutch) auction, fol- 
low these steps: 



18 Technique 2: Gearing Up for SaMy eBay Buying 



J, Scroll to the Ready To Bid area at the bottom of 
the page, as shown in Figure 2-4. 




want to bid in the Your 



Type the number of items you want to bid on in 
the Quantity box. 

4, Click the Place Bid button. 



Ready to bid? 

1 961 Proof Franklin Halves***DUTCH SALE' 
Starting bid: US$11.00 



Your maximum bid: US $ |~ 
Quantity: x [i~ 



(Enter US $11.00 or more) 



Place Bid > | 

Unlike a regular eBay auction. Multiple Item Auctions can have many 
winners. 

Learn about Multiple Item Auctions . 



• Figure 2-4: Bidding on one or many items in a Multiple 
Item (Dutch) auction. 

After you place your bid, eBay shows you a confir- 
mation page where you can verify that what you bid 
on is what you want. Confirm your bid and you're in 
the fray. 

With Multiple Item auctions, the trick is to keep the 
winning price low. Find out how to do this with the 
handy bidding strategies I describe in Technique 3. 

Saving time at auctions with the 
Buy It Now option 

Often you'll come across auctions where the seller 
offers a Buy It Now option, as shown in Figure 2-5. 

By clicking the Buy It Now button, any inter- 
's) ested party can close the sale at the listed Buy 
It Now price and end the auction immediately. 
Buy It Now is your fastest choice if you're cer- 
tain that you can't live without the auctioned 
item and you're also okay with the price. 




CLOUD DOME Complete Digital Kit ALL YOU NEED Item number 2976000278 
Seller of Ihis irem? Sign in for your status Watch Ihis item (track it in My eBay) 




Starting bid 



♦ Go to larnei ordure 



US $229.99 
Place Bid > | 
Time left: 5 days 19 hours 

Ends*Jan-04-04 
12:21:29 PST 
Add to Calendar 

History: 0 bids 

'*>•<*» Price: US $234.99 

Buy ft Now > I 



Seller information 

marsba c ( 2536 it ) t sX" 

Feedback rating: 2530 
Positive feedback: 100% 

Registered Jan-05-97 in Unrted 

States 

Read feedback reviews 
Ask seller a question 
'■■■'ie> sellers other items 
Visit this seller's eB.iy 
Store! cdjUIrS 

Marsha Collier's P.rlnrlous Finds 

Buyer Protection Offered 
f77T77W?Fl See cove.aoe and 



• Figure 2-5: An eBay auction with the Buy It Now option. 

If you don't want to use the Buy It Now option and 
you think you can get the item for a lower price (that 
is, you hope no one else will see your chosen item), 
you can place a bid and hope for the best. 

The Ready to bid or buy? area for this type of sale 
is pictured in Figure 2-6. And this choice — bid or 
buy — is truly an "or" proposition. As soon as any- 
one chooses to bid in the auction (rather than using 
Buy It Now), the Buy It Now option disappears for- 
ever — and bidding proceeds as usual until the last 
second of the auction. 



Ready to bid or buy? 



CLOUD DOME Complete Digital Kit ALL YOU NEED 
Place a Bid 



Starting bid: US $229.99 

Your maximum bid: US $| 



(Er.tcrUS $220.09 01 



or Buy It Now 

*Buy&Nw pnce US $234.99 

Buy It Now > | 



ibcutBuy It Now 



• Figure 2-6: Ready to bid or buy? (shown in a Buy It Now 
transaction). 

Buy it quickly with Fixed Price sales 

Buying on eBay offers yet another timesaving way to 
get the goods you want. Items can be purchased 
quickly and easily on the eBay site as Fixed Price 
sales or directly in eBay Stores. You can easily recog- 
nize these sales because they have no Place Bid 
option. And you can quickly find these sales by using 
the eBay search engine and following these steps: 



Recognizing the Many Faces of eBay Transactions 



f m Type the key words that describe the item 
you're looking for (using any of the eBay 
rch boxesV and then click Search. 




JnJU nJ tgaip^naae, click the yellow Buy It 
Now tab above the listings to re-sort the search 
results so they show only items you can buy 
immediately. (See Figure 2-7.) 



m 



"eBay Bargain Shopping fbrJSu^npies" 



► Free Stuff Daily Q 

' M.iilhlocks. smart email foi 



All Items 
Home > All Categories 
Basic Search 

febay dummies 

I - In titles a. descriptions 

Search I e^fm* i^r-ch 



Buy It Now \ 



(Ti Need help? 



View Category: Ml 
Add to My Favorite Searches 



Fiction 8 Nonfiction 

[Any 3 

Subj.t* 

I Any 

1 II 



All Categories 

13 items found for ebay dummies 

Sort by items: ending first I nc-.' ■ lisler | uyp = t rKnj | .■lidifir n a > 

Item Title Price 

Start an eBay Business For Dummies $39.99 Id 23h 39m 
Kit - New! 



Picture M.i* 



Starting an eBay Business Fpt 
Dummies-New 



$18.99 2d21h42m 



$18.99 2d22hl0m 



I Any 



eBay Bargain Shopping for Dummies $14.99 --«?■'*» 4d 14h 51n 



1 Figure 2-7: Sorting an eBay search to view only Buy It 
Now items. 

3. To find more of your item that you can buy 
immediately, scroll down the results page until 
you come to the yellow More on eBay box on 
the left side of the page, as shown in Figure 2-8. 

4. Click links in the More on eBay box to visit eBay 
Stores that carry items that match your search. 



Display 




■ StartwianEbavBustnessfor $22.99 '&>**» 6d 16h50m 


' Gifts view 
-Comoleted iiems 


Dummies SIGNED 


■Gallerv view 
■Hems near me 
■PavPal items 




■ Author SIGNED 2U eBay for $19.99 6d 16h 50m 
Dummies HE 1 .?/ 3rd Ed 


■Show all orices in S 
View endino times 
(Ends PST) 


■ 


- Ebay for Dummies -3rd edition $19.95 'BttlHow 6dl8h25m 
NEW 1 


More on eBay 

Shop eBay Stoies^^Q 

■ Marsha Collier's 
Fabulous Finds f3l 




• Ebay for Dummies book NEW $11.00 6d 22h 32m 

I r.in ,:rll bl.1V 


d 


• EBAY FOR DTJMMIES $12 .99 'Bailtow 6d 22h 44m 

Book 3rd Edition 2002 NEW! 


■Rich Dads Helcful Books 
and Audio ral 
■SIMPBAY fil 


too of paqe 


page 1 of 1 


See eit matchinq Stores 


This page was last updated: 16:25 



Making a purchase in a fixed-price sale is as simple as 
clicking the Buy It Now button, as shown in Figure 2-9. 
Indicate the quantity you want to buy (if more than 
one is up for sale). 



100 #0 6x10 ECONOMY BUBBLE MAILERS 

Yon ate signed in 



Watch this item (track it in My eElflyi 



?Buy«fow Prjce: us$15.00 



3 to larger picture 



Quantity: 

History: 

Location: 



Buy It Now > 

1000 available 
Purchases 
Keller, Tx 

United 



4- Shipping and payment detai 



Seller information 

Feedback rating: 5334 
Positive feedback: l !Mi ■ ■■ 

Registered Apr-15-99 in 
United States 

Read feedback reviews 
Ask seller a question 
View seller's other items 
Visit tliis seller's eBay 
Store! im 
Gr jMur Supply Co 

Buyer Protection 
' a ^e> ?. ff .'S d ,.r,u..nd 



• Figure 2-9: A multiple-item Fixed Price sale. 

Some eBay sellers require immediate payment 
(e> <a) thru PayPal for their sales. If so, clicking Buy It 
Now shows you a screen (similar to the one in 
Figure 2-10) to notify you in case you missed 
this requirement on the item page. 



Immediate Payment Required! 

The sellei requires immediate payment with PayPal for this 
item. 

Important: Until you complete payment, anothei eBay user may 
purchase this item. 

The seller may require that you use a confirmed address. Learn more . 

100 HO 6x10 ECONOMY BUBBLE MAILERS 

Item # 2969369285 

eBay User ID 

marsha_C (Not marsha c? Change User ID i 

Co nti n u e to PayPal > | 

Don't have a PayPal account? Start the registration process on the next page!" 



• Figure 2-10: This seller requires immediate payment 
with PayPal. 



Illfl ) ^ nce y° u c '' c ' < tnat ' l N° w button for the 
final time, there's no backing out! 




• Figure 2-8: More Buy It Now items in eBay Stores. 



Technique 2: Gearing Up for SaMu eBay Buying 



Making eBay's Shipping 
Calculator Figure Vour 

Since the cost of shipping items varies by the distance 
between the buyer and the shipper, and by the weight 
of the item, many savvy eBay sellers take advantage of 
the eBay Shipping Calculator. As the buyer, you find 
this tool toward the bottom of the item page, just 
below the description and to the right of the Shipping 
and payment details box, as pictured in Figure 2-11. 



Shipping <incl payment details 

Shipping and handling: Buyer pays for all shipping casts 

Shipping insurance; (Optional) 

Sales tax: 8.250% (only in CA) 

Will ship to United States only. 

Sellers payment instr ucliotis & return policy: 

Fast Priority Mail shipping available when payment Is made through 
PayPal. Sales tax of 8.25% is charged for items sent to California. 
PLEASE use the shipping calculator en the item page and include 
appropriate shipping for your ZIP code in purchase. THANK YOU! 



Calculate shipping U 



Enter your US 
ZIP Code: 



• Figure 2-11: The eBay Shipping Calculator on the 
item page. 

To use the shipping calculator to quickly assess your 
shipping costs for an item, follow these steps: 

/. Type your ZIP code into the text box provided. 

2. Click the Calculate button. 

A window opens (as in Figure 2-12) with the ship- 
ping information (including the method of ship- 
ping) and the full costs involved in the transaction 
(including any handling charges that apply). 



1 Enter your U.S. ZIP Code and click on the Calculate button 


ZIP Code |91006 Calculate | 




2 Review the shipping services and rates for shipping to "91006". 

All prices include any packaging and handling fees charged by the seller. 




H US Postal Service Priority Mail® 
|»^| Estimated deliverytime: 2-3 days. 

51 Learn more about US Postal Service shippina. 


Shipping S Handling: $11.95 
Insurance (optional): ~ 




► insurance price will be calculated based on the final value of the item(s). 




Note: Delivery limes are dependent upon the day and time the seller actually ships the item. 

United State; Postal Service, the Eagle log:', and their combined torm. as well as US Postal Ser 
registered trademarks, arid Msdia hfail is a trademark . oijiried t>\i the Unrted Slate.- Postal Ssrvic 


ice. Parcel Pest, and Pnorilv Mail, are 





Paying Quickly and Seamlessly 
through PayPal 

Some people in the eBay world have actually accused 
me of being a bit opinionated. Shocking — but, yeah, 
okay, sometimes true regarding eBay practices where 
I have experience. Certain ways of doing business on 
eBay just work; others don't. Why waste time and 
money experimenting when I can give you the direc- 
tion you need? 

Bottom line: PayPal is the safest way for buyers to 
pay for an eBay purchase — and it's one of the most 
economical ways for a business (the seller) to accept 
credit cards. (See Part V for more information on 
how PayPal can work for your business.) 

Before you bid in an auction, always check the sellers' 
payment options. If you're comfortable sending a 
money order to a mailbox somewhere, that's your 
business. But my advice is to always look to be sure 
the seller accepts PayPal payments for eBay items. 

Look for the PayPal logo under Payment methods 
accepted (as in Figure 2-13) at the bottom of the item 
description or at the bottom of the Seller Information 
box. 



Shipping and payment details 

Shipping and handling: US $4.95 (within United states) 
Buyer pays for all shipping costs 

Shipping insurance: US $1.00 (optional) 

Sales tax: 8.250% (only in CA) 

Will ship to United States only. 

SeMei's payment instructions $ return policy: 

Fast shipping available when payment is made through PayPal. If you want 
shipping via slow Media Mail shipping is only $3.50. 



Payment methods accepted 

This seller. marsha_c, prefers PayPal. 

• £JqjCQ7' (ShE[M]SS13) 

•Money order/Cashiers check 

Learn about payment methods . 



• Figure 2-12: Shipping Costs window for the item. 



' Figure 2-13: Payment Methods Accepted area of the 
item page. 



Paying Quickly and Seamlessly through PayPal 
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^ You can also find the PayPal Buyer Protection 

Offered logo at the bottom of the Seller 
Information box. 



After you buy an item on eBay, either through Buy It 
Now or by winning an auction, you see a button that 
says Pay Now. Click the button, and you'll be taken 
to a review page. 



If you aren't on the item page, you can click the 
word Pay that appears above the eBay naviga- 
tion bar (its on every page of the site). Once 
you click, you'll see a list of items you won, and 
by clicking Pay Now next to an item, you will 
land at the Review Your Purchase page. 



Figure 2-14 shows the review page. Here you can 
make any adjustments to shipping if you've received 
other information from the seller. 




File Edit View Favorites lools Help Address |£] http://pay t^Go 
^> Back . c» ^ jji] $ ^ Search ] Links **j | Goggle | 



efeY 



home 1 pay sign out services site map I hel p © 
Browse Search Sell My eBay Community 



Review Your Purchase 



© Need Help? 



Please review and confirm this information regarding your purchase. When you are ready 
to pay, click the Continue button below. 

Review shipping address 

Seller should ship to: Marsha Collier 

United States 

Change shipping address 



Review payment details 



ltem# 


Item Title Qty. 


Price 


Subtotal 




1945 D SGS MS70 SILVER 






2210047856 


GRADED SLAB JEFFERSON 


US (20 52 


US (20 52 



Shipping and handling: 
Other discounts (-) or charges (+): | _q qq 

iiifliiiii^^Wi^^ = 



Paying for multiple wins from the same seller 

The shortest route to pay for one or a multiple of 
items is to go directly to the PayPal site, log in to 
your account, and click the "eBay Items Won" link at 
the top of your account summary Figure 2-15 shows 
you where to click. 

U.S. Premier Account Overview 



Name: Marsha Collier 

Email: m a r s h a c <a> i:ollierad.cu rn ( Add email ) 
Status: Verified (822) 



Balance: $0.00 USD 
Earn a return on your balance! 



View Limits 




Recent Activity | All Activity | Items Won | 
Items Sole: * t 



•S - PayPal Preferred 
Cashback 



Your Recent Activity displays the last 7 days of account activity. 



To/From 



Transfer From Credit Card 



Name/Email 



Amount 



-$74.66 
USD 



$74.66 
USD 



Date 

Jan. 



Jan. 

1, Completed Details 

2004 



• Figure 2-15: Handy Links on your PayPal account 
summary page. 

The next page presents you with a list of items you've 
won on eBay. If you've purchased more than one item 
from a seller, just click To Pay once. PayPal combines 
all the purchases you've made from the seller and 
presents you with an invoice (as in Figure 2-16). Just 
verify the totals and follow the prompts. 



If you have a balance in your PayPal account, 
that amount will be immediately applied to 
the payment. Be sure to withdraw your PayPal 
balance first if you prefer to put your purchase 
on a credit card. Also, the PayPal default is to 
remove the balance due from your registered 
checking account. Don't just blast through this 
part of the payment process; be sure your 
payment is being paid using the method you 
intend — and adjust the form accordingly. 




• Figure 2-14: Time to Review Your Purchase. 



Technique 2: Gearing Up for SaMu eBay Buying 



Drop Bo 



Review payment details 
Select Item It 
2^5 



Item Title 

PCG1 1 




Qty. 

I 



2212752763 WASHINGTON QHJARTER 1 
PR-69 Deep Cam 

P':C-S I977-S LII'J'" T H 
2212752779 CENT PROOF-69 Deep 1 

Cameo! 

PCGS 1977-S 
221275278B WASHINGTON QUARTER 1 

PR-69 Deep Lam 



Ptice Subtotal 

US 110 50 JSI1D50 

US $22 27 US $22.27 

US (16.03 US (16 03 

US (16 01 US (16 01 




Subtotal: 


US $64.01 


Shipping and handling: 


US (15.40 


Shipping insurance (Optional us $5.20): 


Add 


Other discoupts (-) or charges (+): 


| -5.55 


(seller discounts, services, etc.) 




Total: 


US (74.66 




recalculate 



• Figure 2-16: Reviewing your payment details prior to 
paying. 

Paying for items from your My eBay page 

If you've placed some snipes (the fine eBay art of 
placing bids at the very last second) and weren't 
around when you won your item, another easy way 
to pay is from your My eBay, Bidding/Watching tab. 



Just scroll down to the area entitled Items I've Won 
and any items that haven't yet been paid for will dis- 
play a Pay Now button (as in Figure 2-17). 



Items I've Won (5 items) 




► See totals 9§\ I J] 








► Show items for past fl days Q°| (30 days max) f 


Save this setting 




Select „_ ^ ' End My Max „ „ 
( all ) lod p-— V Bjd Q»V Seller 


Next 
Steps /Status 


Feedback 


T 100 s0 6» 10 ECONOMY BUBBLE MAILERS 4SS3 








Dec-31 

2969369285 18 12 10 (15.00 n/a 1 qrasup 


Paid®> 


Leave 
Feedbac V 


T PCGS 1978-S JEFFERSON NICKEL PROOF-69 DeepCam 


2212752790 ° e , C " 3 n L $10.50 (11.03 1 

lb.4U.UU 




Pay Now j 


Leave 
F e e d b a c k 


T PCGS I977-S WASHINGTON QUARTER PR-69 Deep C am 






22127527BB $16.01 $20 01 1 

b ;,R IJIJ 




Pay Now j 


Leave 
Feedback 


r PCGS 1977-S LINCOLN CENT PROOF-69 Deep Cameo! 




Dec-31 

2212752779 16 . 2B0o $16.03 (17.0B 1 




Pay Now ] 


Leave 
Feedback 


C PCGS 1976-S WASHINGTON QUARTER PR-69 Deep C 


m 






2212752763 $22.27 (25.03 1 




Pay Now J 


Leave 
Feedback 



• Figure 2-17: My Items I've Won area after a spending 
spree. 

From here, just click the Pay Now button and (with 
any luck) things will progress as in the examples 
given here. 



DropBooks 

Technique 




Bidding to Win 



Save Time By 

Sniping bids with the 
best of them 

V Following bidding 
strategies 



The heart of eBay is the traditional auction (and the eBay enhanced 
varieties). Bidding to win is the game, but often our dreams of 
acquisitions fall at the very last few seconds of the listing. Someone 
else has bid faster and higher. Winning at eBay can become an art form. 
The highest bids always win, no matter when they're placed, but we all 
want to get that elusive bargain. That's where the "art" part comes in. 

I always feel as if I've achieved some great victory when I buy a popular 
item on eBay considerably below retail. An even better triumph is when I 
can buy something at below wholesale. That's cause for celebration! There 
is an art to this. Working at eBay as much as I do helps — I look for errors 
made by sellers and misposted listings. I follow tried-and-true strategies. 
That's what this technique is all about. If you're not getting the deals now, 
the information put forth here will help guide your eBay Bargain shopping. 
By the way, (insert shameless plug here) I recently wrote that book too — 
eBay Bargain Shopping For Dummies, also published by Wiley. 

One of the most popular strategies is sniping (described in the section 
"Sniping Your Bids in the 21st Century"). Although sniping is a familiar 
bidding strategy on eBay, it continues to evolve in practice. Do you think 
you're a master at sniping? I thought I was too. But with the advent of 
sniping software and Web sites, casual sniping practices have become 
passe. Read through this technique for ways to refine the fine art (sport?) 
of sniping. And while you're here, discover other helpful bidding strate- 
gies as well. 



Sniping \lour Bids in the 2 1 st Century 

Sniping, the elegant art of bidding at the last possible second, has been a 
favorite way for buyers to get great deals on eBay since the site began. 
Subsequent technological progress made it harder for the dialup user to 
snipe. That is, an eBay member with a high-speed connection had a dis- 
tinct advantage — unless the dialup user's bid was very high. 



Technique 3: Bidding to Win 



Sniping by hand — the 3-window way 



Manua l sn iping means zeroing in on your item dur- 

i the auction. Take a look at 
1 windows open on an 
constantly click Refresh on 
the item page to catch any last-minute bidding. 



Manua l sn iping means zeroi 

DropBookS 

item I'm interested in. I con; 



EE 
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• Figure 3-1: Basic sniping in action. 

I've checked out how fast my pages can reload, so I 
know how many seconds I can shave off my bidding — 
and I have my bid prepared in the second window. (To 
open a new window with your selected item, press 
Ctrl+N on your keyboard.) During the final minutes of 
the auction, I repeatedly refresh the main item page to 
see how many seconds are left to bid. When the very 
last second — the final bidding moment — appears, I 
switch to the smaller bidding page and click the 
Submit button. 

What happens if a sniper swoops in and outbids you 
at the same second? Have a third bidding window 
(Ctrl+N again) open, ready to submit a prepared 
higher bid! Often I've used this three-window plan to 
outbid even some sniping services. Check out the 
times the bids were placed in the bidding results in 
Figure 3-2. (That auction closed at 20:55:26.) 





User ID 


Bid Amount 




Date of Bid 


marsha 




3 US $84.00 


Dec 


18-03 20:55:23 PST 




( 1403 ♦)«JB 


US $83.00 


Dec 


18-03 20:55:13 PST 




c ( 2536 48 


3 US $82.01 


Dec 


18-03 20:55:16 PST 


marsha 


c( 2536 -A-)me4BI 


3 US $82.01 


Dec 


18-03 20:55:17 PST 




(1160 -ftp 


US $42 54 


Dec 


18-03 20:17:05 PST 




(135*) 


US $30.00 


Dec 


18-03 16:14:13 PST 




Figure 3-2: A close call, multiple-sniping win — boy, was 
my heart pumping! 



Of course, the best way to win an auction 
without straining your nerves is to place your 
snipe at the highest amount you'd be comfort- 
able paying so you outbid all comers except 
maybe your local billionaire. 



Sniping with an online service 

Surprisingly (or not), some people just can't sit 
around twiddling their thumbs at their computers, 
waiting for an auction to close. To the rescue come 
online sniping services that place your snipe bids for 
you when you're otherwise engaged. You can even 
find sniping software that runs from your computer. 



Here's a word (or two) of warning about using 
sniping software. You must leave your com- 
puter online for sniping software to work, but 
leaving your computer online while you're 
away can leave it vulnerable to hackers. Be 
sure that you have security measures (such as 
a secure firewall) in place if you decide to use 
sniping software. 



Most folks would rather not leave their computers 
humming along gaily waiting to place a snipe. They 
prefer to shut down their home systems for the night, 
and restart them the next morning. Makes sense — if 
the kids or the better half should happen to monkey 
around with your stuff just because they walk by and 
see a computer on and waiting, bidding disaster could 
occur. The better solution (for the more security con- 
scious) is an online sniping service. 




Bidding to Win at Traditional Auctions 



Two very popular online services among eBay users — 
BidRobot and eSnipe — accomplish the same thing 
(placirjgj^pur last-mmute bids), but charge differently 



(placinfijrour last-mrnute bu 

Dropoooks 



BidRobot.com offers an all-you-can-eat fee struc- 
ture for your bidding pleasure. I like this one 
because, when I'm in the mood to shop, I can 
cast out perhaps 40 snipes at a time. Granted, I 
pray I get outbid on some; if I won them all, I'd 
blow my budget! Luckily I usually win only a few. 

The fees are based on membership time. If you're 
just doing some serious shopping, you can pur- 
chase 3 weeks' worth of all the snipes you can 
place for $3.95. A full year costs only $34.95 — no 
matter how many items you win. 

i>* eSnipe.com bidding is simple, too, and the com- 
pany has a unique way of placing your snipes. Not 
only can you place them from the eSnipe Web site, 
you can install a small program called Snipelt! that 
becomes part of your Internet browser toolbar. 
When you find an auction that you'd like to snipe, 
just click the Snipelt! button — you're logged in to 
the eSnipe service, and your snipe will be placed 
on their system automatically. 

eSnipe's fees are based on the final value of eBay 
winnings secured by the site for you. You pay 1 
percent of the winning auction price as your fee 
for using the service (a minimum of 25 cents per 
item and a maximum of $10.00). Dutch-auction 
wins of any quantity are charged $1.00 each. You 
pay ahead of your snipes with BidPoints (the 
eSnipe currency) and can buy as little as 500 
BidPoints ($5.00 worth) at a time. 

Bidding to Win at Traditional 
Auctions 

All bidding on eBay is done in standard increments 
(Table 3-1 shows how the bidding increases). An 
excellent way to beat the system and win more auc- 
tions is to place your proxy bids with added, almost- 
random amounts that fall somewhere between the 



standard eBay bid increments. For example, if you 
put in a proxy bid for $15.58, and the competition 
jumps in at the last moment with a bid of $15.50, you 
win because you had a prior bid of eight cents more. 
(See an example of this in Figure 3-3.) 



Biddijis History (Highest bids first) 


User ID 


Bid Amount 


marsha c ( 2536 ♦ 1 <Z3 


US $22.03 


(537 *) 


US$22.01 


(2S*) 


US $20.02 


(47*) 


US $14.69 


(62*) 


US $10.00 



• Figure 3-3: Pocket-change-added bid amounts can win by 
a few pennies! 



Table 3-1: eBay Bid Increments 




Current Price 




Bid Increment 


$.01-0.99 




$0.05 


$1.00 -$4.99 




$0.25 


$5.00 - $24.99 


$0.50 


$25.00 -$99.99 


$1.00 


$100.00 -$249.99 


$2.50 


$250.00 - $499.99 


$5.00 


$500.00 - $999.99 


$10.00 


$1000.00 -$2499.99 


$25.00 


$2500.00 - $4999.99 


$50.00 


$5000.00 and up 


$100.00 



If you snipe at the very last second, without any 
wiggle room to put in a second snipe, be sure to bid 
high. If you have enough time, examine the current 
high bidder's bidding history (through eBay's Bidder 
search) — has this person bid on this item before? 
For how much? 

If you must bid early (without the help of any snip- 
ing) be sure to bid high — no matter who snipes an 
auction, the highest bid always wins. 
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Technique 3: Bidding to Win 



Bidding to Win at Multiple 
Itettk-fDutcJiJ Auctions 




in liTVlultipleitem (TTutcnj auction, bidders can bid 
on one or more of the items up for sale — and at the 
end of the auction, all winners win their items for the 
lowest successful bid price. So your primary goal for 
winning Dutch-auction items is to place your bid just 
right — so you're not the highest bidder (raising the 
final winning price to a ridiculous amount) — and 
not the lowest bidder (it's way too easy to be shut 
out by another bidder at the very last minute). 

In Figure 3^, you can see the results of a Dutch auc- 
tion that had six items for sale: The high bidder won 
five of the items at the lowest bid (in this case, $19.52). 
If the high bidder had bid on all six items instead of 
only one, it would have knocked out the lower price 
and the winner would have to pay $20.02 apiece for all 
six items. 



Dutch Auction Hish Bidders f View Bid History) 


User ID 


Item Price Quantity 


Date of Bid 


(141.1 


8r) us $20.02 l 


Dec-28-03 06:58:48 
PST 


(622 


US $19.52 5 


Dec-27-03 19:56:45 
PST 



• Figure 3-4: The savvy high bidder gets one item for the 
underbidder's price! 

Before bidding on a Dutch auction, be sure to click 
the link at the top of the page to see the Winning 
Bidders list. Check out how many possible winners 
are hovering around the low bid price and how many 
are in the high area. To get the best chance of win- 
ning, you're usually safe if you place your bid around 
the high-middle price — unless a sniper swoops up 
the entire inventory in the last seconds of the auction. 
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Researching to Sat/e 
Time and Money 



Save Time By 

Checking out the seller 
on eBay 

V Getting additional infor- 
mation and protection 
from a SquareTrade Seal 

' Using Outside Web sites 
for eBay research 



Research. Boring, you say? Just want to get in there and buy? The 
Internet — especially eBay — is a great place to buy things. But 
responsible consumerism is just as important online as it is in 
brick-and-mortar world — maybe even more so. As an enthusiastic par- 
ticipant in online commerce, your twofold task is to 

*>* Know from whom you're buying: Getting your goods from reputable, 
reliable sellers is dually important: A professional seller (1) will strive 
to give you good service, and (2) is more than likely to be selling qual- 
ity goods. Either way, they don't want to ruin their reputations by dis- 
appointing a customer. A lot of hard work goes into building a good 
reputation — why would they want to ruin it just to snag a couple of 
extra dollars? 

*>* Know when you're getting the best prices: In the mega-marketplace 
that is eBay, you find all sorts of sellers selling similar items at differ- 
ent prices, why not pay less for the same thing? 

Especially when you're buying items to resell or making purchases from a 
drop-shipper (a seller from whom you order items to resell on eBay) 
research helps ensure that you're paying the lowest possible prices. 
Many online sites may have items for sale that are as close to wholesale 
as you can get — but you have to find them first. 
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The deals are out there, but doing research is how you sniff them out. 



In this Technique, I show you how to use research to find a seller who's 
going to follow through with all the terms of the sale — and I spell out 
how research helps you undercut the competition when it comes to find- 
ing those gems just waiting to be unearthed. 



Technique 4: Researching to Satfe Time and Money 



Assessing the Setter 
Befcm Vpu Shoi 




Fop can save a loTbf time when you deal with a reli- 
able seller. The grief and misery of waiting and wait- 
ing for a slow-to-arrive package not only takes time 
but also taxes your good humor. If the item arrives 
"not as advertised," you're better off dealing with a 
seller of good repute who cares enough to make it 
right. Otherwise you may waste weeks (maybe 
months) waiting for a resolution. A superior eBay 
e-tailer's goal is to make the customers happy so they 
return to buy more — and to preserve a positive feed- 
back ranking to attract new customers. So even if 
you're bent on simplifying your bidding, you simply 
shouldn 't bid on eBay without checking out the seller. 



On planet eBay, checking the seller's feedback 
reviews is a definite must. 



Finding out how the eBay feedback-and-reputation 
system works is a real time saver. Staring at an auc- 
tion or sale and scratching your head because you 
don't know jack about the seller can be a real waste 
of time. Check out Table 4-1 for what to look for 
when you quickly evaluate your seller. 



Maybe not a "must" — but certainly a help — 
is to see whether the seller is eligible to offer 
PayPal's additional Buyer Protection so your 
purchase is fully protected. See Figure 4-1 for 
the Seller's Information box, and check out the 
PayPal Protected logo at the bottom. 



Examining the Setter's Box 

There's a great deal of information in the eBay Seller 
Information box, as pictured in Figure 4-1. This box 
appears on every item page and is the condensed 
version of the seller's online business reputation. 
But that's all it is. Because this condensed version is 
just a snapshot, it can also be misleading. That said, 
I present Table 4-1 to reveal the handiest secrets of 
the Seller Information box. 




Seller information 

marsha c ( 2558 if ) X 'gSBSf 

Feedback rating: 2558 
Positive feedback: 100'. 
Registered Jan-05-97 in United 
States 

Read feedback reviews 

Ask seller a question 

View seller's other items 

Visit this seller's eBay Store! 

MjisIu Collier's Fabulous 

Finds 

Buyer Protection Offered 
[rd^jRHQ See coverage and 
eligibility 



1 Figure 4-1 : eBay's Seller Information box that appears at 
the top of each item page. Take a look here 
before bidding. 



A Quick Way to Evaluate 
Feedback 

In the Seller Information box, click the feedback 
number next to the seller's name. Above the result- 
ing lengthy listings, you see two areas of informa- 
tion: the Feedback Summary and the Recent Ratings 
summary. 

The Feedback Summary (as in Figure 4-2) sums up the 
reviews that the feedback percentage is based on. 



Member Profile: marsha. 


.c (2693 * 


Feedback Score: 


2693 


Positive Feedback: 


100% 


Members who left a positive: 


2693 


Members who left a negative: 


0 


All positive feedback received: 


3199 



• Figure 4-2: The seller's Feedback Summary. 



A Quick Wau to Evaluate feedback 
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Table 4-1: Inspecting the Seller Information Box 



Entry 



Where You Find It 



Links to 



How Important Is It? 



Drdp'BDoks 



Top line, on the left 



Feedback rating (link) 



Top line, in parentheses 
after the Seller ID 



Feedback reviews as below 



The seller's feedback reviews 



Power Seller (icon) 



Top line, following feedback 
rating 



Nothing 



Me (icon) 



Top line, following feedback 
rating 



Information about the seller 
from the seller 



Seller statistics (text) 



Indented under the top line 



Nothing 



Very. (See Feedback rating 
link below — so important 
they linked it twice!) 

Very. A star (in a variety of 
colors) following the rating 
tells you that this seller has 
earned more than 10 positive 
feedback comments. To see 
what the color means, visit 
pages.ebay.com/help/fee 
dback/reputati on -stars . 
html . Colorful? Yes! Useful? 
Maybe. 

Very. Tells you that this seller 
has sales over $1000 per 
month and maintains a posi- 
tive feedback percentage of 
98 percent. Dealing with 
someone who consistently 
meets eBay's highest require- 
ments generally leads to a 
smooth transaction. 

Important. It tells you the 
seller cares enough to spend 
the half hour or so that it 
takes to put up the page, 
ensuring that when you click 
the icon, you'll know more 
about that particular eBay 
business. 

Very. At a glance, you can get 
the surface scan about the 
seller. The Positive feedback 
percentage is shown; the 
percentage is derived from 
dividing the positive feed- 
back rating by the positive 
feedback rating plus any neg- 
ative comments. You'll also 
see how long the seller has 
been trading on eBay (and 
in what country they are 
registered) — the longer 
they've been on eBay, the 
better. 
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Technique 4: Researching to Satfe Time and Money 



Table 4-1 (continued) 



Entry 



Where You Find It 



Links to 



How Important Is It? 




Second line 



The seller's feedback reviews 



Ask Seller a Question (link) Third line 



An e-mail form that will 
whisk your question or 
comment to the seller. 



View Seller's Other Items 
(link) 



Fourth line 



All listings (including Gallery 
pictures) of items for sale by 
the seller. 



Seller's eBay Store (link) Fifth line 



To the Seller's eBay Store 



PayPal Buyer Protection 
Offered 



Bottom line 



Information on the PayPal 
Buyer Protection plan 



Gets you the same informa- 
tion as clicking the seller 
feedback number on the top 
line. (Somebody at eBay 
must think this info is very 
important — I know I do!) 

Very important. This is your 
direct line to the seller. A link 
to Ask the seller a question 
through eBay's internal e-mail 
service. This protects every- 
one's e-mail addresses by not 
exposing them to pubic view. 
Before bidding or buying, be 
sure to clear up any myster- 
ies. Understand everything 
you need to know about the 
item. (Who wants to pay $15 
shipping on a $7 item?) 

When you've decided to buy 
from a seller, it never hurts 
to see what else they have 
for sale. Most sellers will 
combine shipping to save 
you money. (Be sure to click 
the link to ask the question 
first if it's not mentioned in 
the item description. 

Important. If the list you find 
in the link above is too long, 
go directly to the seller's 
store and his or her items 
will (most likely) be organ- 
ized in custom categories for 
easier browsing. 

Important. If the seller 
qualifies, it's an added assur- 
ance that you're dealing 
with a pro. Your purchase 
will be additionally covered 
by PayPal Buyer Protection, 
which protects your pur- 
chase up to $500 against 
fraud. eBay offers protection 
up to $200, but qualified 
sellers' items are protected 
even further if the item is 
purchased through PayPal. 



Sailing Time With Free GutCheck™ Software 3 1 



If the Feedback Summary shows more positive com- 
ments than the total number that appears in the 
.because the seller has had 
in! 



feedbackrating, it'ibecau 

DropoooKS 




Only one comment from a unique eBay mem- 
ber counts toward the feedback rating (by one 
point in either direction), no matter how many 
times a buyer and seller do business together. 
Positive feedback comments count as a +1, 
negative comments count as a -1 and neutral 
comments are, well, neither here nor there (0). 

On the case of two transactions between the 
buyer and a seller, if one gleans a negative, and 
the other is a positive, the two comments wash 
each other out — not affecting the total at all. 



Checking Out Current 
Transactions in the Setter's 
Recent Ratinas 

The seller's recent ratings, which appear to the right 
of the Feedback Summary, give you a look at the 
results of the seller's feedback received over the last 
six months. Since a leopard rarely changes its spots, 
a seller with a high feedback rating will generally 
stay that way. By checking out the ID Card (as in 
Figure 4-3) with the calendar registered history, you 
can easily see whether a seller has changed his 
spots and gone over to the dark side by accumulat- 
ing recent negative reviews. 



Recent Ratings 







Past 
Month 


Past 
6 Months 


Past 
12 Months 


0 


positive 


69 


395 


744 


o 


neutral 


0 


0 


0 


& 


negative 


0 


Q 


0 



Bid Retractions (Past 6 months): 0 



• Figure 4-3: My eBay ID card. 



SaVinq lime With free 
GutCheck ™ Software 

I am also concerned with negative or positive feed- 
backs to see whether others have purchased an 
item — and whether they like it. I use feedback as a 
reference on the item I'm interested in as well. I click 
through the item numbers on a seller's past feed- 
back to see whether others bought the item. Are pre- 
vious buyers happy with his or her purchases? Or is 
the price on this item so low because chimps put it 
together with crazy glue? 

Yeah, I get frustrated if I'm examining a high-volume 
seller's feedback comments and can't find any nega- 
tives. When a seller is listing thousands of auctions a 
week, it really takes a while to trudge through the 
hundreds of comments to even make it through 30 
days' worth. If only one or two negative feedbacks 
show up among hundreds of positives, odds are I'll 
have no problem with the seller. 

To solve my problem of finding the negatives, I found 
wonderful free software from the people at www .team 
redl i ne . com. They developed GutCheck™ software as 
a service to the eBay buying and selling community. 
Quick to download and install, GutCheck resides 
within Internet Explorer and is available from a pop- 
up menu (which you call up by right-clicking in any 
Internet Explorer window). Follow these steps to 
have GutCheck sniff out negative feedback reviews: 

f m Right-click any eBay member's name or feed- 
back link. 

2. Choose Get GutCheck from the resulting pop- 
up menu, as shown in Figure 4-4. 

3. Sit and wait while GutCheck automatically 
scans through all feedback posted for the 
seller. 

The software allows you to stop the scan at any 
time with a click of the mouse. That means you 
can limit your examination to a range of feedback 
comments. When a seller has thousands, I often 
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limit my search to the past couple of months (as 
in Figure 4-5). 
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• Figure 4-4: Getting ready to get a GutCheck on an eBay 
seller. 



(£, Gutcheck™ © 2002^004, TeamRed 


line Software 




UseiName: MARSHA '. 


i 




eBayScore: 3216 

Positives: 297 100.00% 

Neutials: - D.00% 

Negatives: - 0.00% 
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I eft By 


Feedback 


FB 


Comment 


Date 


Item a 




SARSPINAY 


516 


POS 


FAST SHIPPING, EXCELLENT SELLER, 
HIGHLY RECOMMENDED, A+ THANKS 


03/30/2004 


3584342433 
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POS 
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CO NDI TON!! THANKS! IA+++ 
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POS 


A+++ ITEM SHIPPED IMMEDIATELY AND IN 
EXCELLENT CONDITION. 


3 3/2 3/2004 


3393541 354 


0NLY1R0SCOE 


789 


POS 


FAST SHIPPING -GREAT 


03/23/2004 


2%43y::3t4 









4. If you've found the negative you're looking for, 
scroll the program to the sight to see the item 
number, click the number to open the item 
page in a second window. 

5. To see only the negatives and neutrals that 
have been left for the seller, just click the box 
that says Negatives and Neutrals only to see 
these comments on their own, as in Figure 4-6. 
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' Figure 4-5: Running a GutCheck on feedback. 



• Figure 4-6: Isolating the negatives and neutrals. 

Conveniently, the program also picks up the seller's 
response to the feedback, which can give you a look 
at what went wrong with the transaction. And there's 
a first-rate feature that allows you to exclude any 
feedback left for the user by other users whose 
feedback rating is less than x (you can fill in the 
amount — 5 is a good number). Inexperienced eBay 
users are infamous for leaving spurious, unwar- 
ranted feedback instead of contacting a seller to 
legitimately sort out an issue. 



You can also export the feedback information 
to Microsoft Excel, if you'd like to keep a per- 
manent record of such things. Best of all, the 
software is free. Thank you, teamredline! 




Using a SquareTrade Seat (or More Information 



Using a SquareTrade Seat 
for More Information 

sqmewRat alongThe lines of the Good Housekeeping 
seal of the 1950s and '60s, eBay has set a standard 
for sellers that works like a stamp of approval. The 
SquareTrade seal shown in Figure 4-7 is posted on 
qualified sellers' eBay auctions. True, the seller must 
subscribe to the service. But many vendors pay to 
display such seals — including the Better Business 
Bureau seal. 











fjm SQUARE 
kZA TRADE 


eBay User ID: 
marsha_c 


Jan. 8, ; 


!004 





• Figure 4-7: My SquareTrade Seal. 

Here are some good-to-know facts about the 
SquareTrade seal: 

■>* A seller must apply for the seal, and SquareTrade 
does some vigorous investigating. To be accepted 
for the Seal, SquareTrade inspects the seller's 
contact information using various services, 
including Equifax. For businesses, they also 
require a business Dun and Bradstreet number 
(or Federal ID number). 

On a daily basis, every SquareTrade Seal mem- 
ber's eBay business is scanned to make sure 
everybody's performing in a professional man- 
ner. That's why all SquareTrade seals show the 
current day's date. 



The SquareTrade seal states: "SquareTrade 
cannot guarantee a transaction or seal mem- 
ber's performance, however SquareTrade's 
services can substantially lower the risks of 
buying online." 



SquareTrade members also agree to respond to 
any transaction disputes and to participate in 
professional mediation through SquareTrade. 



A SquareTrade seal also implies an even higher level 
of fraud protection. SquareTrade's Buyer Protection 
Program, in addition to eBay's Fraud Protection 
Program, protects the sealholder's auctions even 
more. In most instances, SquareTrade provides $250 
of protection beyond the $200 provided by eBay, 
resulting in a total of $450 in coverage. 

If available, the actual amount provided by 
SquareTrade's Buyer Protection Program is shown 
on the Member Profile Page — accessible by clicking 
the seller's User ID link on the item-description page, 
as shown in Figure 4-8. Not all listings necessarily 
offer the added protection, which limits a seller to 
offer no more than $5,000 in total added buyer pro- 
tection at any given time. 

Doing business with SquareTrade seal members defi- 
nitely saves you time and hassle because you have 
reassurance that you're dealing with a reliable vendor. 



Check out Technique 56 for a way to actually 
guarantee a seller's performance. 




eBay ID: marsha_c 



A SquaieTiade Seal Member in good standing 
since 09-20-2001. 

Q3) Identity and/or Contact Information Verified. 



(j/j Continues to meet strict Seal Membership Criteria. 



@ Committed to Dispute Resolution and Mediation. 

^ Item #29781 47302 is backed by SquareTrade's 
^ Buyer Protection Policy - up to $250*. 

The criteria for SquareTrade Membership. 



The SquareTrade Seal, along with other factors, can 
substantially lower the risks of buying online. The Seal is 
not a guarantee of a successful transaction or of a 
Seller's performance. 



Contact the Seller. 



• Figure 4-8: My SquareTrade Member Profile page. 
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Finding Discount Pricing 
on tfa Web ■ 

ddBooKs 

Topind out wnetner a local brick-and-mortar dis- 
counter is selling your selected item closer and 
cheaper, I check a super-cool Internet site called 
Sal esCi rcul ar . com, shown in Figure 4-9. This Web 
site compiles weekly newspaper-insert ads from 
each state — researching such stores as Best Buy, 
Circuit City, Kmart, CompUSA, Wal-Mart, and Staples. 



No need to buy the Sunday newspaper just to 
read the ads — you can go to the SalesCircular 
site and find the deals. They also have a spe- 
cial area to find items that are free after using 
a rebate coupon. Not too shabby! 




SalesCirculaFcaiifornia 




Home | BuvineTips 1 ri 


IailineList 






Check below to find out what's- c 


n sale in retail stores 


this week 


Click here to find out what 


5 FREE AFTER REBATE 


in California stores 





Computer Hardware: 

CoH';:in : i:-i.O'I ijiu:o:.'T ;ur.- 1 F' n.'biges 
Computer/Monitor Packages 
Laptop Computers 
Computer. Monitor 

Built to Order Desktop. Notebook 

Peripherals: Printer, Scanner. PDAs 
All-iii-' J! a- Fmii.-i. F.u; M .i.'ltf.e 
Digital Cameras. PC Camera 
Graphing Calculators 

Networking: '-Vii e d. '."iiekss 

Storage: Hard Drive. USB Storage Mm! 

Upgrades: CD-RW Drive . DVD Writer 
Computet Meisipi^., Fl-v-h Men.' ly 
Sound Card. Video Card Modem 

. !■ :■:■■':.■]■- •■■:■'■!-■ .. .-■ . 

Supplies: Blank CD-R Discs. Printer Ink 
Blank DVD Discs 

Software Etc.; 

DVD Movies 

Cj.irtiei. C ^v.f/.' ,i F 1 i:" - . Av'jii. 



Electronics - Audio: 

900 MHz: Phone. C ID Phone. Ans. Machine 
2 .4 GHz: Phone. C TP Phone. Ans Machine 
2-Line Phones 

::-i:rLtH- .'u iv-Uo . Cii V_' !': : ■■ 
2\:i':'i R>.--:'uiv Hlh:lv Tli'-a: l-i gyatcn.3 
Speakers . 2 Way Family Radios 
MP3 Play ers, Personal CD Player 
CD Boombox 
:":L>.-U"oli:-i -:■■.! .V y i -.■ ;m l- 

Electronics - Video: 

Camcorders: ■>m<i .'■ i^u^: n-i ■■^'L-:. Fio- ': -aih : ■-.id'.-i 
Digital Camcorder . Camcorder/Camera Combo 



TVs: TVuptolO", TV 11-20", TV 21 - 30" 
BigTVs31-40V Giant TVs 41" + 
High Definition HDTV. LCD TV 



'■■'CEs. TV/^CE Combo 
DVE' Flayers . TV/EVE' Cuinb.j J,^ ' 
Satellite TV System Video Game Consoles 
Digital TV Recorder 

Major Appliances: 

Dishwashers. Refrigerators. Electric Range 
Gas Range. Washers. Dryers ■ Freezer 



• Figure 4-9: SalesCircular.com s California hub page for 
the lowest prices by week. 



Another favorite is pri cegrabber . com. They search 
the best online prices for everything from high-tech 
stuff to baby buggies. After you've searched and 
found sellers for your item on his or her site, you're 
prompted to type in your ZIP code. This is where 
pri cegrabber . com does its magic, calculating the 
final sale price for you — including shipping. No 
more being sucked in by cheap product prices and 
then getting walloped by huge shipping costs. 



PriceGrabber m W Shooot UU i taw Ait am \ 




lltiriMlEii Fill 
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1 W. 00 
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• Figure 4-10: PriceGrabber.com. 



When searching for a bargain, I also check 
the Internet shopping sites like Google's 
f roogl e . com and Epinions' shoppi ng . com 
for Internet comparisons. You never know 
when you'll find a cheaper price online. 
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The single most-asked question I get, whether in person or in e-mail 
is: "Where do I find merchandise to sell on eBay?" This, of course, is 
followed by "What can I sell to make the most money on eBay?" 
Good questions. But what successful seller has an answer they want to 
just give to the competition? 

As an eBay seller, you find yourself inundated with e-mail — as well as 
auctions on eBay — offering wholesale source lists. These messages 
guarantee that you'll find items you can sell on eBay very lucratively. Yes, 
but will they sell? More importantly, will they sell at a profit? Not every- 
thing on eBay sells like hotcakes. 

When profitable eBay PowerSellers have a good, solid source of merchan- 
dise, they're not likely to share the name of that source with anyone — nor 
would any brick-and-mortar retailer. (Think about it a minute.) When I was 
teaching a class for advanced sellers at eBay Live 2003 in Orlando, Florida, I 
was asked the question in an auditorium-size room filled with PowerSellers. 
I answered a question with a question: Were there were any PowerSellers in 
the audience who would like to share their sources with the rest of the 
group? You could have heard a pin drop. So I upped the ante — "I'll pay any- 
one $10 for one solid source" — still silence. Business is business. 

The bottom line here is that all successful sellers tweak out their own 
sources. What works for one may not work for another, many types of 
financial transactions and personal relationships work for many different 
vendors. Methods for finding goods that I include in this Technique are 
gleaned from my own research, as well as from interviews with success- 
ful online retailers. 



Don't make the liquidation mistake 

I once also got an e-mail from a young couple planning to borrow money to pur- 
chase a pallet of liquidation goods to start an eBay business. I immediately wrote 
back to try to dissuade these young people. They had no idea of what liquidation 
merchandise meant — and the challenges involved in making a profit with it. They 
just thought they were buying a load of top-quality merchandise for pennies on the 



(continued) 
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dollar. Don't make that mistake. If a deal seems too good, it 
usually isn't worth what you're paying for it. (Be sure to read 
TechniiH^6 for information on how to make informed deci- 
fandise.) 





Always exercise some caution (and a little 
healthy skepticism) when someone sells (along 
with his or her "wholesale" merchandise) tips 
or newsletters on how to "get rich quick" or 
"make big money" on eBay. Legitimate whole- 
salers are there to move goods quickly from 
their warehouses to retailers. Their business is 
not to teach you how to "make it big" on eBay. 
And before you stock up on anything, con- 
sider this bit of wisdom from Danny Goodman 
(the guy in charge of merchandise for Dodger 
Stadium): When a vendor told him that an 
item would "sell like hotcakes," Danny replied, 
"Hotcakes don't sell at all in stadiums." 



Finding Out Where Stores 
Buy Their Merchandise 

Okay, you want to set up shop on eBay. You kind of 
know what type of merchandise you want to sell, but 
you don't know where to turn. Anyone in the brick- 
and-mortar world who plans to open a new store 
faces the same quandary: Find merchandise that will 
sell quickly at a profit. 

Merchandise that sits around doesn't give you cash 
flow — which is the name of the game in any busi- 
ness. (Cash flow = profit = money to buy better, or 
more, merchandise.) I spoke to several successful 
retailers and they all gave me the same answers 
about where they began their quest. The upcoming 
sections give you a look at the answers these retail- 
ers shared. 



To gain access to legitimate wholesale sources, 
you must be a licensed business in your city or 
county. You also usually have to have a resale 
permit and tax ID number from your state. 




Finding merchandise locally 

Always remember that the cost of shipping the mer- 
chandise to you adds a great deal of expense. The 
higher your expense, the lower your return may be. 
The more you buy locally to resell, the more profit 
you can make. 

The first place most potential retailers go is to their 
local wholesale district. You can find yours in your 
yellow pages (remember that giant brick of a book 
they drop in your driveway once a year) under the 
name of your item. For example, you want to sell 
women's apparel. Look up Women's Apparel in the 
yellow pages and find the subcategory of Wholesale, 
as in Figure 5-1. Bingo! Immediate merchandise 
sources, within driving distance of your home! Also 
be sure to check the directories in neighboring com- 
munities as well. The value of this printed (and usu- 
ally overlooked) resource is immeasurable when 
you're starting up a business. 
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• Figure 5-1: A quick flip through the local phone directory 
finds several wholesale sources for my 
category of merchandise. 

Newspaper auction listings 

Another excellent source of merchandise for resale 
is your daily newspaper — in particular, the listings 
of major liquidation and estate auctions (usually on 
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Saturday). Check out your daily newspaper each day 
and look for this page or section. 




en's apparel, but if you can 
pet supplies, paying 
cents on the dollar, you just may bend your way of 
thinking! 

Don't miss the daily classified section — look for ads 
that announce local business liquidations. Do not 
confuse any of this with garage sales or flea-market 
sales (run by individuals and often a great source for 
one-of-a kind items). Liquidation or estate sales are 
professionally run, usually by licensed liquidators or 
auctioneers and involve merchandise that may be new 
but is always sold in lots (in a quantity). Figure 5-2 
shows a quick way to find some. 
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' Figure 5-2: A Google search for newspaper classified Los 
Angeles brings up plenty of hits to peruse 
online. 



If your local newspaper has a Web site, use 
their online search to view the classifieds for 
major liquidations, estate auctions, or other 
similar deals. Right there online, you can often 
find just what you are looking for locally. 



Regional merchandise marts 

Your next stop, should you be lucky enough to live in 
a regional area, is to find out if there is a merchandise 




or fashion mart near you. These are giant complexes 
that hold as many as several thousand lines of mer- 
chandise in one area. 

Merchandise marts are hubs for wholesale buyers, 
distributors, manufacturers, and independent sales 
representatives. They have showrooms within the 
property for manufacturers or their representatives 
to display their current merchandise. Under one 
roof, you may find both fashion and gift merchandise 
for your eBay business. 

See Table 5-1 for a representative sprinkling of the 
many marts across the country. Realize this is not a 
comprehensive list, just one to get your mind mov- 
ing. You can contact the individual marts for tenant 
lists and more information. If you are a legitimate 
business, they will be more than happy to teach you 
the ropes and get you started. 

My very favorite, the California Market Center (the 
Web site pictured in Figure 5-3) even has a special 
program for new buyers, offering tons of useful infor- 
mation to help newbies get going. 



California market center 



www.c»Hfomlam3r1t9K»mer com 



UPCOMING MARKETS 
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• Figure 5-3: The California Market Center Web site. 
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When you go to each mart's Web site, you 
find hundreds of links to wholesale sources. 
Many marts also send you a directory of the 
manufacturers represented in the mart. 
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Table 5-1: Wholesale Merchandise Source Marts 



Name 



Location 



Web Site Address 



Trade Shows 



DrdpBDoka 4 



Atlanta, Georgia 
edford, Mass 



California Market Center Los Angeles, CA 

Chicago Merchandise Mart Chicago, IL 
Columbus Gift mart Columbus, OH 



Dallas Market Center 



Dallas, TX 



Denver Merchandise Mart Denver, CO 



International Home 
Furnishings 

Kansas City Gift Mart 



High Point, NC 
Kansas City, MO 



The LA. Mart Los Angeles, CA 

Miami Merchandise Mart Miami, FL 

Michigan Gift Mart Northville, MI 

Minneapolis Gift Mart Minneapolis, MN 

New York Merchandise Mart New York, NY 

225 Fifth Avenue New York, NY 

San Francisco Gift Center San Francisco, CA 

Seattle Gift Center Seattle, WA 

Charlotte Merchandise Mart Charlotte NC 



The New Mart 



Los Angeles, Ca 



www.americasmart.com 
www. thegi ft center. com 

www.cal i form' amarket 
center . com 



www. gi ftandhome . com 



www. col umbusgiftmart.com 



www. da 1 lasmarket center. com 



www.denvermart.com 

www. i hfc . com 

www. kcgi ftmart . com 

www. 1 ama rt . com 
www.miamimart.net 

www. mi chi gangi ftmart .com 
www.mplsgiftmart.com 
www.41madi son . com 
www.225-fifth.com 

www. gcjm. com 

www .seattlegi ft center. com 
www. charl ottemerchmart . com 

www. newmart . net 



Gift, Home furnishings, fashion 

Gifts and decorative 
accessories 

Apparel, accessories, toys, 
gifts, furniture & decor, gar- 
den accessories, stationery, 
personal-care products 

Apparel, Home Furnishings, 
Antiques, Gifts, Bridal 

Gifts, garden, home furnish- 
ings, decor 

Apparel, gift products, deco- 
rative accessories, home 
furnishings, lighting, garden 
accessories, floral, and 
gourmet 

Apparel, gifts, souvenirs, gour- 
met, collectibles, home decor 

Home furnishings and decor 
of all types 

Gifts, gourmet, design, home 
decor 

Gifts, home decor, furnishings 

Apparel, gifts, accessories, 
home decor 

Gifts, home decor, accessories 

Gifts, home decor, accessories 

Gifts, home decor, accessories 

Gifts, home decor, accessories, 
stationery 

Apparel, home furnishings, 
gifts, jewelry, stationery 

Gifts, home decor, accessories 

Apparel, gifts, jewelry, home 
decor, accessories 

Contemporary clothing and 
accessories 



Finding Out Where Stores Buy Their Merchandise 
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Wholesale trade shows 

By checking out the links to the marts listed in Table 

links to the thousands of 
it go on across the country 

each year. 

Trade shows are commonly held in convention cen- 
ters, hotels, and at the local merchandise marts. 



When visiting a show or a mart, view all mer- 
chandise before you place an order. Bring a 
notebook with you to make copious notes of 
items you find interesting and where you find 
them. 



These trade shows are gargantuan bourses of hun- 
dreds of wholesale vendors all lined up and ready 
to take your orders. The vendors have samples of 
the merchandise in the lines they carry, and are 
delighted to answer all your questions about their 
products, credit applications, and minimum orders. 
These shows are designed to move product to retail- 
ers like you! 

Necessary identification for 
trade shows and marts 

When you attend one of the professional trade shows or 
marts in the country, they want to be sure that you really 
represent a business. These shows are not open to the gen- 
eral public, and they want to keep it that way. 

Below is a list of items that you may be asked to bring with 
you as identification as a retailer. Check ahead of time with 
the sponsoring organization for an exact list. 

Business cards 

i>* A copy of your current Resale Tax Certificate or State 
Tax Permit 

Current Occupational or Business Tax License 

Proof of a Business checking account or a Letter of 
Credit from your bank (if applying for credit) 



You may have to bring less than the items on this list. Be 
sure to check with the organization sponsoring the trade 
show or mart prior to attending so that you'll have every- 
thing you need. Don't let this list scare you — wholesale 
marts are fun and the organizers and vendors will do every- 
thing they can to help you make your retailing venture a 
success! 

Very few trade shows are more exciting than the 
Consumer Electronics Show (CES), sponsored by the 
Consumer Electronics Association and shown in 
Figure 5-4. If you buy breakthrough technologies to 
sell online, this show is a must! You'll find the latest 
in everything high-tech including digital imaging, 
electronic gaming, home electronics, car audio, home 
theater, satellite systems and much, much more. It 
takes days to see this show. You'll see what's new, 
but more importantly, you'll see what will be passe in 
a hurry — great merchandise to sell on eBay! 




• Figure 5-4: The show floor of the 2004 CES show in Las 
Vegas. 

CES draws over 100,000 buyers each year and the 
vendors are there to sell their goods to you. Visit the 
CES Web site at www. cesweb .org to get an idea of the 
excitement that the show generates. 



Financial Statement 



Cash and checks 



1*0 
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See if the item is selling on eBay before you 
make your purchase. Bring a laptop with a wire- 
less connection (if there is a hot spot at the 
^w^ryaulJejaote for purchases on another 
daWffltnJ ^pffly eal is one thing — selling 
it on eBay is another. 



The important thing is to find a wholesaler who 
is familiar with (or better yet, specializes in) the 
type of merchandise you want to sell. Obviously, 
someone who specializes in prerecorded DVDs 
and videos will not have a clue about the fashion 
market and vice versa. 



Figuring Out Who's Who 
in the Industry 

It would be very simple if you just bought merchan- 
dise from a manufacturer. But that's rarely the case. 
A full team of players participate in the wholesale 
game, and each player performs a different task. So 
you'll understand how to follow the plays without a 
program, here's a brief rundown: 

v* Manufacturers. Buying directly from a manufac- 
turer may get you great prices, but may not be a 
place for a beginner to start. Manufacturers usu- 
ally require large minimum orders from retailers. 
Unless you have a group of other sellers (per- 
haps a friend who owns a retail store?) to split 
your order with, you may have to make your pur- 
chase from a middleman. 



An exception to the large-quantity requirement 
may be in the apparel industry. Because apparel 
has distinct, rapidly changing fashion seasons, 
a quick turnover in merchandise is a must. 
Apparel manufacturers may allow you to make 
small purchases towards the end-of-season to 
outfit your eBay store. It never hurts to ask. 





Don't forget to check local wholesalers (as 
described in " Finding merchandise locally," 
earlier in this Technique) to find some good 
sources. 



i^* Manufacturer's reps: These are generally the type 
of people you'll meet at trade shows or marts. 
They are the traditional Willy Loman kind of sales- 
man, representing one or many non-competing 
manufacturers and selling their merchandise to 
retailers for a commission. 

Jobbers or brokers: Jobbers and brokers are 
independent businesspeople who buy merchan- 
dise from anywhere they can at distressed 
prices. They mostly deal in liquidation or salvage 
merchandise. (Learn more about this source in 
Technique 6.) 



Don't forget to negotiate. Almost everything in 
the wholesale merchandise world is nego- 
tiable. Although merchandise may have a set 
price, you may be able to get a discount if you 
offer to pay on delivery, or within ten days. 
Ask whether your sources can help you out 
with shipping costs (and perhaps promotions). 
You just may get a discount if you promote 
their products through banner ads. Ask, ask, 
ask. The worst they can say is no. 




Wholesalers: Here's your first step to finding 
your "middleman." Wholesalers purchase direct 
from the manufacturer in large quantities. They 
sell the merchandise to smaller retailers who 
cannot take advantage of the discounts from 
manufacturers for large orders. 
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V Buying off-price \ 


goods 


V Drop-shipping without 


drop-kicking youi 




customers 





You're likely to find various levels of quality when you look for mer- 
chandise to resell on eBay. If you take time to evaluate the condition 
of the merchandise you're getting, you save time (and money) in the 
long run. Receiving a box of ripped or stained goods when you expected 
first-quality merchandise can be pretty disheartening. Know what the 
industry language tells you about the quality of the merchandise you're 
looking to buy. And ask, ask, ask — about the condition of the merchan- 
dise, that is. Before you put down your money for goods, qualify 'em. 

In addition to qualifying the goods you buy, take the time to qualify the 
processes and partners you use. For example, drop-shipping (shipping 
goods straight from the stockpile to the consumer) is ever more popular 
as a method to move the merchandise sold on eBay — but it comes with 
many caveats. For example, eBay has a policy about pre-selling items, so 
be sure to check it out — and make sure your drop-shipper has the mer- 
chandise ready to go when you place your order. Read on to get the goods 
on what to check out before you get the goods from a drop-shipper. 

Use this technique to become a savvy buyer (of goods to resell) and an 
effective mover (of those same goods). To help ensure that industry jargon 
won't trip you up, I outline the lingo you need to know and offer pointers 
on making the right decisions about your merchandise and methods. 



Know) the Lingo of Merchandisers 

Yes, you know that apparel is clothing, but did you know it's also a whole 
vocabulary? Here are some terms you're likely to run across: 

v** Job lots: The word job appears randomly throughout the wholesale 
industry. A manufacturer may want to "job out" some merchandise 
that's off-season. In this use, a job lot simply refers to a bunch of mer- 
chandise sold at once. The goods may consist of unusual sizes, odd 
colors, or even some hideous stuff that wouldn't blow out of your eBay 
store if a hurricane came in. Some of the merchandise (usually no 
more than 15 percent) may be damaged. 
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A good way to find a jobber (someone who 
wants to sell you job lots) on the Internet is to 
run a Google search on wholesale jobber. 

r>rea|Bla«^ to find them is the phone 
bjd|<(| 'VTa.i|fy?R^vsletter classifieds. 

There are super discounts to be had on job 
lots — and if the lot contains brand names from 
major stores, you may be able to make an excel- 
lent profit. 

Off-price lots: If you can get hold of top-quality, 
brand-name items in off-price lots, you can do 
very well on eBay. These items are end-of-season 
overruns (they made more items then they could 
sell through their normal retailers). You can gen- 
erally find this merchandise toward the end of 
the buying season. 

Many eBay sellers, without having the thousands 
of dollars to buy merchandise, make friends with 
the salespeople at manufacturers' outlet stores 
(that's where the merchandise may land first). 
Others haunt places like TJ Maxx, Marshall's, and 
Burlington Coat Factory for first-rate deals. 

Search genuine trade publications' classified 
ads for items to buy in bulk. Publications like 
California Apparel News have classifieds that 
are accessible online for a small fee. Visit their 
Web site, shown in Figure 6-1, www. apparel 
news . net and click classifieds. You can pay to 
view current classified ads via PayPal, and as of 
this writing, the cost is only $2. 

Liquidations: All the eBay sellers think of liqui- 
dations as the mother lode of deals. And, yes, 
they may be the mother lode of deals if you can 
afford to buy and store an entire truckload 
(that's an 18-wheeler's container) of merchan- 
dise. That takes a great deal of money and a 
great deal of square footage. Not to mention the 
staff to go through each and every piece. 

You could end up with close to 50 pallets (the 
wooden platforms that measure 4' x 4', stacked 
as high) of merchandise from a liquidation 
purchase. 
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• Figure 6-1: Access current industry classifieds on the 
California Apparel News Web site. 

You may be able to buy a single pallet or two from 
a full load from a liquidator, but a single pallet is 
even more of a gamble — you won't have the 
breadth of merchandise to amortize the damaged 
goods that could be in the load. Check for any of 
the following when dealing with these wares: 

► This merchandise can be an assortment of liq- 
uidations, store returns, salvage, closeouts, 
shelf pulls, overstocks, and surplus goods. 

► As much as 30 percent (if not more) of a 
truckload may be totally useless. 

► Some items may be damaged but repairable; 
others may be perfectly saleable. 

Buying liquidation merchandise is a gamble but can 
have advantages. By buying a full truckload, you 
have a wide breadth of merchandise, you'll pay the 
lowest amount for it, and some of it may be good for 
spare parts. 



Save yourself some money. Don't go on eBay 
and buy some wholesale "list" for $5. You can 
get the same names by running a Google 
search on the term wholesale. 




Internet Shopping for Resale Merchandise 



Staying Safe When Buying 
i-v Liquidations 

DrooBooks 

Nobody offers a quality or fitness guarantee 
when you buy liquidation merchandise. You 
could end up with pallets of unsaleable mer- 
chandise, and you must steer quickly away 
from anyone who "guarantees" you'll make 
money. 

Because all liquidation merchandise is sold "as-is," 
here are a few suggestions for dealing with the 
uncertainties: 

is* Get an anonymous free e-mail address from 

Yahoo! before signing up for any "mailing lists" or 
"newsletters." Some Web sites that offer these 
publications make most of their money by selling 
your e-mail address to spammers. If you give 
them an anonymous e-mail address, the buckets 
of spam will never end up in your real mailbox. 
(I learned about that the hard way.) 

Raise your shields. If the "wholesalers" also link 
their Web sites to miscellaneous make-big-profits- 
at-eBay Web sites, beware. They may be making 
most of their money from commissions when the 
e-book of "road-to-riches" secret tips is sold 
to you. 

Be sure there is a phone number on the site. 

Give them a call and see how you're treated. It's 
no guarantee of how they'll treat you if you're 
unhappy with a purchase, but you may get a 
human being on the phone (rare and precious 
these days). 

i>* Look for a physical address. Do they have a 
place of business or is the company running out 
of some guy's pocket cell phone? (Often it's not a 
good sign if there's no place to hang a sign.) 

Ask for references. Seeing the Better Business 
Bureau Online, TrustE, or SquareTrade logo on 
the Web site can bolster trust in the company. 
(They actually have to qualify for those seals.) 



Before you purchase anything, go to eBay and 
see whether that item will sell — and for how 
much. Use the searching approach discussed in 
Technique 1. Often you find hundreds of listings 
for an item with no bids. Check completed auc- 
tions and be sure that the item is selling for a 
solid profit over what you expect to pay for it 
(including shipping). 

Never buy anything just because it's cheap. 

That was true in Thomas Jefferson's day and it's 
still true today. Be sure you can actually sell the 
merchandise. (I also learned this the hard way.) 

Look for the word FOB. That means freight on 
board. You will be charged freight from the loca- 
tion of the merchandise to your door. The shorter 
the distance, the cheaper your freight costs. 

Before doing business on any Web site, be 
J sure its owners have a Privacy Policy that pro- 
tects your personal information. Also check for 
an About Us page. Be sure the About Us page 
really talks about the business and the people 
behind it. I hate to be repetitive, but be sure 
you can reach a human being on a phone or 
in person (with a street address) if need be. 



Internet Shopping for 
Resale Merchandise 

I've come across many legitimate sources of goods 
on the Internet. There are some really good ones. 
But as I mentioned in the preceding section, the 
Internet is loaded with scam artists; it's up to you to 
check vendors out for yourself before spending your 
hard-earned money. Even if I mention sellers here, I 
want you to check them out as if you knew nothing 
about them. I cannot guarantee a thing; all I know is 
that at the time of writing, they were reliable sources 
for eBay merchandise. 
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You must have a Federal Tax ID number 
(that's your identification to do business) to 
even register on many wholesale sites. Finding 
alfaWlhjsjfet with this restriction is a 
Jlfoarayier way to verify that 
you're the dealing with a legitimate supplier. 



Liquidation.com 

If you like auctions (and I know you do), check out 
Li qui dati on . com. This is a massive all-auction Web 
site that has incredible deals on all types of mer- 
chandise. Figure 6-2 gives you a look at some of the 
auctions I found with a click from their home page. 
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• Figure 6-2: The Liquidation.com Web site. 



Wholesale Central 

One of the largest sites of wholesalers on the Inter- 
net is Whol esal ecentral . com. You'll find everything 
from women's apparel to flea market items — all 
with their own clickable links and phone numbers. 
The site is the brainchild of Sumner publications. 
They have a linked online directory of thousands of 
wholesale sources selling all types of merchandise. 
They also publish a monthly magazine called Web 
Wholesaler. 

Poke around their pages and check out the ads. 
Often some good wholesalers offer free shipping on 
your first order or give you some other introductory 
discount. 

Big Lots Wholesale 

If you're familiar with the Big Lots stores scattered 
around the country, then you have an idea of what 
you can buy at biglotswholesale.com. A quick click 
to their Web site showed me they were loaded with 
great deals on everything from health and beauty 
items to toys to lawn and garden tools! 



Sites like Big Lots Wholesale change merchan- 
dise quickly, so when you find something that 
piques your interest, research it quickly and buy 
it. It may not be there when you check back. 




One of the things that I love about this site is that 
when inspecting the individual auctions, many auc- 
tioneers provide a link to the manifest — a list of 
every piece of merchandise in the lot. If you click the 
word Manifest at the top of the auction page, you see 
an exact, piece-by-piece list of the items included in 
the lot you're bidding on. 

Liquidation.com also has a shipping calculator to 
help you know ahead of time how much your ship- 
ping may be. 



Authentic European designer goods 
from a source for eBay sellers 

There are always lots of comments on the "authenticity" of 
the designer items that are sold on eBay. The bottom line is 
that if you sell authentic, brand-name luxury items on eBay, 
the items generally sell for good (read: high) prices. If your 
item is counterfeit, eBay's VERO trademark police will end 
your auction or sale. 



beating With Drop-Shippers 



The VERO team does an excellent job of removing bogus 
items from the site, when and if the manufacturer reports 
the Nam* For example, the publisher of this book, Wiley 
ttive of the For Dummies brand 
J,_ .on,, ,,iv a ftderofVERO. 



the Nam* For example, the f 

DropBQQKS 1 



Purchasing designer goods from the manufacturers is a rar- 
ity. Somehow Burberry or Gucci aren't the least bit inter- 
ested in the piddly $1,000 I might scrape together to invest 
in their merchandise. But if you're looking for a legitimate 
wholesaler of authentic designer goods that sells surplus 
designer goods in small lots for individual resale on eBay, 
such a creature does exist: Luxury Brands, LLC has worked 
out this unique niche in the market. You can find its Web 
site at www .luxurybrandsllc.com 



3. Post the item online and wait (fidgeting with 
anticipation) for someone to buy it. 

By the way, you'll be selling this item for $19.99 
plus shipping. 

4. As soon as your buyer pays for the item, e-mail 
the drop-shipper (or fill out a special secure 
form on their Web site) and pay for the item 
with your credit card or PayPal. 

5. Relax while the drop-shipper ships the item to 
your customer for you. 

6. If ah goes well, the item arrives quickly and 
safely. 



Beating With Drop-Shippers 

The second-most-asked question I get wants the low- 
down on drop-shippers. A drop-shipper is a business 
that stocks merchandise and sells it to you (the 
reseller) — but ships the merchandise directly to 
your customer. 

By using a drop-shipper, you transfer the risks of 
buying merchandise, shipping it, and storing it to 
another party. You become a stockless retailer with 
no inventory hanging around — often an economi- 
cal, cost-effective way to do business. 

The following steps outline the standard way to 
work with most drop-shippers via eBay: 

f m Sign up on the drop-shipper's Web site to sell 
their merchandise on eBay or in your Web 
store. 

Be sure you've checked out their terms before 
you sign up — to be sure there's no minimum 
purchase upon signing up. 

2. Select the items from their inventory that you 
wish to sell. 

For this example, say the item you select costs 
$6.99. The supplier gives you descriptive copy and 
photographs to help make your sales job easier. 



You make a profit and get some positive feedback. 

The drop-shipper's Web site provides you with 
descriptions and images. Fine. But you and 
everybody else who sells that item on eBay will 
have the same photos and descriptive copy. Do 
yourself a favor and get a sample of your item, 
take your own pictures, and write your own 
description. Then at least you have a chance at 
beating the competitive "sameness" on eBay. 

Drop-shipping works especially well for Web-based 
retail operations. Web stores can link directly to the 
drop-shipper to transmit shipping and payment 
information. When you're selling on eBay, it's 
another thing. There's more competition and you 
can't list hundreds of items at no additional cost. 

Listing items on eBay costs money and may build up 
your expenses before you make a profit. (For a com- 
plete discussion of fees, go to Technique 9.) You can't 
just select an item from a drop-shipper and throw 
hundreds of auctions on eBay without loosing money. 
That is, unless your item is selling like gangbusters at 
an enormous profit. If that were the case, believe me 
there would be another eBay seller buying direct from 
the manufacturer and undercutting your price. 
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eBay cutthroat competition 

eBay i aarw; xtremely competitive, sometimes even cutthroat, 



;e^lte|eTSf\L/a^5 a P nce war w ' tn another eBay 
gV»€ sVNweltwfltafc compete with me, he cut his 

pPice below mine. Then I undercut his price, he undercut 
me, and profit started to nose-dive. 

In this stomach-turning situation, I realized that the other 
seller was selling drop-shipped goods and had to include 
hefty ground shipping fees. Immediately, I matched his 
price and offered free shipping! I had more flexibility in my 
pricing because I bought the item from the manufacturer 
in a lot of 12 units. 

I switched my product shipping from Priority Mail to FedEx 
Ground and came out a winner. (I still offered Priority Mail 
shipping at an additional charge.) 



It's one thing to sign up for a free newsletter - 
or even to register with a particular site — but 
it's something else to have to pay to see what 
the drop-shipper intends to offer you. You 
should not pay anything in advance to sign 
up for a drop-shipping service. 



Finding a good drop-shipper 

Thousands of Web companies are aching to help 
you set up your online business. While some of 
them are good solid companies with legitimate back- 
grounds, others are out there just trying to get your 
money. These guys hope you don't know what 
you're doing; they're betting you'll be desperate 
enough to send them some cash to help you get 
your share of the (har-har) "millions to be made 
online." 




Consider the following when you're choosing drop- 
shippers to work with: 

t>* Skepticism is healthy. When you come across 
Web sites that proclaim that they can drop-ship 
thousands of different products for you, think 
twice. Thousands? I don't know many stores that 
carry "thousands" of items — if they do, they have 
vast square footage for storage and hundreds of 
thousands of dollars to invest in merchandise. 
Most drop-shipping services don't. A much 
smaller offering of merchandise may indicate that 
indeed the drop-shipper has the merchandise 
ready to ship and isn't relying on ordering it from 
someone for you. 

v 0 Look out for long lines of distribution. Drop- 
shippers are often middlemen who broker mer- 
chandise from several different sources — for 
example, from other middlemen who buy from 
brokers (who in turn buy from manufacturers). 
The line of distribution can get even longer — 
which means that a whole slew of people are 
making a profit from your item before you even 
buy it "wholesale." If even one other reseller gets 
the product directly from the distributor or 
(heaven forbid) the manufacturer, that competi- 
tor can easily beat your target selling price and 
make (what should have been) your profit. Verify 
with the drop-shipper that they stock the mer- 
chandise they sell. 

Many wholesalers will perform drop-shipping for you. 



When you find a drop-shipper who is also 
a wholesaler (or vise versa), look for one who 
has a good professional track record. Look 
for experienced buyers who get in a lot of 
good merchandise, and can handle pro-level 
business concerns such as resale permits and 
sales-tax numbers. 




Dealing With Drop-Shippers 
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Coping with the inevitable "out-of-stock' 



What hap pens when you s< 
Plrhaps they still have one 



What happens when you sell an item and you go to 

find it's sold out? Before 
>ps, call the drop-shipper, 
irhaps they still have one or two of your items 
around their warehouse and took the item off the 
Web site because they're running too low on it 
to guarantee delivery. 



If that isn't the case, you're going to have to contact 
your buyer and 'fess up that the item is currently out 
of stock at your supplier. I suggest calling your cus- 
tomers in this situation; they may not be as angry as 
they might if you just e-mailed them. Offer to refund 
their money immediately. Somebody else's foul-up 
may net you bad feedback, but that risk goes along 
with using drop-shipping as a business practice. 





DropBooks 

Technique 



Getting Action 
When Transactions 
Go Wrong 



Save Time By 

Knowing your rights as 
an online consumer 

Seeing the danger signs 

V Reporting eBay fraud 

Using PayPal Buyer 
Protection 

Getting outside help 



In the brick-and-mortar world, you go into a store, find your item, pay 
for it, and take it home. Simple — or maybe not. You bring the item 
home, try it out — and what if it doesn't work? When you bring an item 
back to a store, you may get a refund, get an exchange, be told to contact 
the manufacturer (because that's the only warranty), or have to watch 
the sales clerk point to a sign that says, "All Sales Final." 

Let's translate that sign: You're stuck. Does it really pay to take your 
chances and buy something clearly marked All Sales FinaH Whether to take 
the risk (especially online) is up to you, but it is a risk. Often eBay sellers 
sell their All-Sales-Final items with a couple of loopholes. Make sure they 
guarantee the item to be exactly as described. If it isn't, odds are they'll 
refund your money and make things right if a problem occurs. Before you 
buy anything online — before you even placing a bid on it on eBay or lock 
in a Buy-It-Now — give the seller's return policy a careful once-over. 

Even if you protect yourself, there's many a slip: Has your item not 
arrived? Did it arrive broken? The world — especially the online world — 
always falls short of complete safety. If you end up in trouble, this tech- 
nique should get you some solid help. 



Krwu/ing Fraud When \!ou See It 

Here's an obvious transaction trouble spot: You win the auction and pay 
for your item, but the seller never sends your stuff. Or suppose the item 
shows up but is totally different from the item you saw or read about 
online. These situations constitute fraud, and laws exist to protect you 
(the consumer) from fraud. 

In particular, you're protected from 



Untimely shipping: Did you know that the Federal Trade Commission, 
in their Prompt Delivery rules, says that your newly purchased item 
must be shipped within 30 days of the close of the auction or sale? 
If it isn't, the seller must have your permission to delay shipment 
further — or they must refund your money. 
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Failure to disclose complete and accurate infor- 
mation: Also, according to the Federal Trade 
mission, the seller perpetrates a fraud by 

iHSclMegji relevant information on an 
VlJoj^jlrldVi^Jou an item that fails to 
match the description used to sell it. 

Find more information about your protection under 

the law at www .ftc.gov/bcp/conline/pubs/alerts/ 
i ntbal rt . htm. 



Having the FTC watch your back against fraud 
is great, but you can also actively participate in 
your own protection. For example, does the 
picture on eBay show your desired item from 
only one side? If so, e-mail the seller and ask 
for a view of all sides! 



Meanwhile, beware of these other illegal scams that 
go on in the eBay world . . . 

i>* Shill bidding: Confederates of a seller may place 
ultrahigh bids on an item, thereby forcing you to 
bid even more if you want the item. This forces 
you to pay much more than you would in an hon- 
est, open marketplace. 

J*** Bid siphoning: When you are bidding on a legiti- 
mate item, an unscrupulous scammer sends you 
an e-mail offering you the item at a lower price. 
This usually comes along with a very legitimate- 
sounding (or not) story about why they're selling 
this item so cheap. Don't be greedy; the biggest 
hogs get slaughtered. If you buy the item off-site, 
you are not protected by any of the eBay fraud 
protection policies. 

Also, you may receive an e-mail from someone 
other than the seller (from a different e-mail 
address) in an item you won, asking for payment. 

Bid shielding: A buyer places a very high bid on 
an item, and at the very last possible moment, 
retracts the bid and places another (lower) bid 
under a different User ID. eBay policy fights this 
cheat by not allowing retractions when only 12 
hours remain in an auction, even if the item is 
not bid up to the appropriate selling amount 
before time runs out. 




Online escrow fraud: The seller puts a high- 
ticket item up for sale online at a very reasonable 
price. To protect the buyer (they say), the buyer 
"must" use a particular online escrow service. 
After the dupe — guess who — makes the pur- 
chase, the seller sends the buyer a link to the 
"preferred" (fake) online escrow service. The 
buyer sends the money, the seller keeps the 
money and disappears, and the buyer never gets 
the goods. Touch-and-go escrow services are a 
growing problem; a scammer can set up a bogus 
"escrow" Web site in a couple of hours and make 
the whole thing look legit. 



It's safest to use eBay's recommended www. 
escrow . com for escrow transactions, or better 
yet, read Technique 57 about a new alterna- 
tive to escrow; bonding sales. Bonding can be 
requested either by the seller or the buyer. 

Money-wire fraud: Avoid transacting business 
with a seller who requires you to wire money via 
Western Union or other sources. The seller can 
pick up the money anywhere and disappear. You 
have no further way to find the seller. 



\likes! \lou'0e Spotted the 
Fraud: What AJou/> 

The first feeling that crops up when we know we've 
been ripped off — right after outrage — is embar- 
rassment. (Ack! How could I have been so stupid?) 
Feeling foolish often triggers an urge to cover up the 
blunder — just what the scammer is counting on. So 
head 'em off at the outset: Take a little time to inves- 
tigate the transaction before you buy. If you see a 
possible violation shaping up before you get sucked 
in, you do have a few places to turn to. You can stop 
fraud before it occurs. 

Reporting questionable items on eBay 

Suppose you see an item that perks up your scam- 
antennae — say, an auction that has lots of bids but 
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Drop 

Thfe fir 



all the bidders have no or little feedback. Or you see 
your bids instantly raised by another bidder, check 
that bidder's history, and find that person does the 
tLac ifrXtffllr raclTOns but never wins. 




Thfe first thing you must do is report the item in ques- 
tion to eBay The sooner you report it, the better. If 
the eBay security folks don't receive notice till a few 
minutes before the auction is over, they may not be 
able to protect an eBay member caught in a scam. 

/. Click the Security Center link at the bottom of 
any eBay page. 

You go directly to the eBay Security Center, as in 
Figure 7-1. You can also get there by going to 

pages. ebay.com/security center. 




Choose A Topic 

General Marketplace 
Safety 

D_y."i:i Safely 

Selling Safely 

= .;>Y : -i:i Safely 

Law Enforcement & 
Other Resources 



General Marketplace Safety 

Welcome to the eBay Security Center. The Security Center is designed to 
be your single source for direct, actionable information about safety and 
security in the eBay marketplace. Whether you're new to eBay or an 
experienced buyer and seller, the eBay Security Center can help you protect 
yourself on eBay. 



Helpful Links 

Marketplace Rules 



PayPal ■ Security 
Center 



► Spotting a Spoof fFake] Email 
How to spot and report spoof email. 

► Protecting Your eBay Account 

Tips on how to safeguard your account and what to 
do if something goes wrong. 

► Verifying your MBNA Credit Card Offer 



Report a P roll I em 



• Figure 7-1: The eBay Security Center. 



2, Click the green Report A Problem button. 

You now see a convenient Contact Us online 
form (as in Figure 7-2). 



You can also reach the Contact Us online form 
by going directly to pages . ebay . com/hel p/ 
contact_i nl i ne . 

Notice that the form offers you choices in 
filmstrip-style lists. 




Contact Us 

Start by choosing a category below. In a few simple steps, you will be able to send us 
In certain cases you may be offered live help. 



Ask about registration, passwords, changing email /User ID 

Ask about bidding or buying 

Ask about selling (for sellers only) 

Report a prohibited item or listing policy violation 

Report an account security issue 



Bidding Offenses 

Spam & Miscellaneous Offenses 

Fraud Concerns 

Contact Info/Identity Offenses 

Feedback Concerns 



mniSSMSESSSSSSBiB 



Seller offered to sell an item outside eBay 

An active seller was previously suspended 

I haven't paid, but the seller refuses to sell me the item 

Seller requested payment for another seller's item 

Seller asked for additional fees after listing ended 



Continue > | 



1 Figure 7-2: The Contact Us form on eBay. 

3. Begin at the top of the form and select the 
appropriate choices in each box to complete 
the form. 

When you make a choice in the top box, a corre- 
sponding group of responses appears in the sec- 
ond box, and then the third — all based on your 
choices. In this case, I selected 

► Box 1: Report problems with other eBay 
members 

► Box 2: Selling Offenses 

► Box 3: Seller is bidding on his or her own 

items 

4. Click Continue. 

Another Contact Us page appears and offers you 
several clickable options to read more about 
eBay's policy on the violations. 

5. Click the E-mail link to send your report to 
Customer Service. 
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fi m On the resulting e-mail form, type the item 
number(s), the Seller's User ID, the User IDs of 
accounts, and a description 



— ^ fh& suspected shill a< 

DropBwKS 

By default, you receiv 



By default, you receive a copy of the e-mail 
report. If you do not want a copy, deselect the 
check mark in the appropriate box. 

Y % Click the Send E-mail button to file your report. 

In addition to a copy of your e-mail report, you 
receive another e-mail with a confirmation that 
eBay will look into the issue, as in Figure 7-3. 



" Thank You for Your Report (Community Wutclil |K MM 1003551 95V8411L0KM) . Message [.-. HIsIB 



File Edit View insert Form.it Tools Actions Help <r?v Reply <»C Forward @j f UH X 

From: eBay Customer Support [rswebhelp@>ebay.com]| Sent: Thu 1/8/2004 4:34 PM 

To: Marsha Colier 

Cc: 

Subiect: Thank You for Your Report (Community Watch) (KMM100355195V8411L0KM) 



Thank you 



you 



rt. 



The form from which your report was 

porting an item that you suspect 
policies . If your email was not to 
go back and select a subject that 1; 



:eport a gues 
more appropr 



ates that you are 
ion of eBay's Listing 
ionable listing please 
ate to your concern. 



will thoroughly investigate the item nurnber[s) you have reported, 
ase keep in mind that the actions taken on a specific listing are 
confidential and between eBay and the seller. We will not be able to 
keep you abreast of any developments for privacy reasons, taut we assure 
that we will thoroughly examine this information. 



To return to the eBay help system, : 
□ helpD. link at the top of the page: 



i and click I 



the 



http : // pages . ebay . com/ 



If you would like to 
the f ol lowing 1 ink: 



to our Listing Polii 



s, you way do . 



http : //pages, ebay . .ci. ■ 1 ' y-c li 



He appreciate your co 
afe and reputable fo 



: thank you for helping to keep eBay a 
to conduct business. 



1 Figure 7-3: An e-mail acknowledgment from eBay that 
they will investigate your report. 



Hi 



If you revisit the problem item you reported 
and the eBay listing police haven't ended the 
listing, it doesn't mean the investigation is 
over. As with most crime dramas: eBay has to 
build a case before going full force after a sus- 
pected fraudster. 



Taking action if you feel you've been defrauded 

Okay, you followed all the rules and paid for your 
item with PayPal. But ten days have passed, and the 
item hasn't arrived. Bummer. Or you may have 
received an item that the seller misrepresented sig- 
nificantly in its item description. Also a bad scene. 



When you win items on eBay, be sure to make 
note of the day you send your payment. 
Seven days after that, if the package hasn't 
arrived, contact your seller by clicking the Ask 
the Seller a Question link on the item page. 



Assuming you contacted the seller after a week, and 
you got no response, it's time to use the telephone. 
To find the seller's telephone number, follow these 
steps: 

Choose SearchoFind Members from the eBay 
navigation bar (at the top of every eBay page). 

You're now at the Find Members page. 

2, Scroll down to the Contact Info area. 

3. Type the User ID of the seller and the item 
number of the transaction in the appropriate 
text boxes. 




After you file your report and receive your confirma- 
tion, don't feel disheartened if eBay doesn't contact 
you with an update on the investigation. As the con- 
firmation e-mail states, privacy reasons prevent 
eBay from updating you. The only way you can be 
sure that the bad-deed-doer was stopped is to revisit 
the auction in a few hours. 



You receive an e-mail message with the seller's 
telephone number. The seller also receives a 
copy of the e-mail with your phone number. 

Hopefully, once you place your phone call, any 
problems can be worked out. 
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If the phone number you receive is someone 
else's number or is disconnected, immediately 
report the situation to eBay using the Contact 
in the section "Reporting 
eBay," earlier in this 
techhTqueTSelect 7$sk about bidding or buying 
in Box 1, Problems with sellers in Box 2, and 
Seller's e-mail or contact information is not 
working in Box 3. 



Drop f$rofc§n 

technique. Select Ask* 



If you get nowhere after a discussion with the seller, 
and the seller has a good feedback rating to preserve, 
you can try a last-ditch effort with SquareTrade. 

When you go to the SquareTrade Web site at www . 
squaretrade . com, you arrive at a free online dispute 
service, as in Figure 7-4. 



Seal Program Dispute Resolution My Seal 



X 



SQUARE C 

TRADE 

Building Trust in Transactions 
Seal Program Dispute Resolution 



Your Company Name 



eBay Buyers and Sellers 
involved in a dispute, click ht 



Sellers: Build Trust with your Buyers. Learn more . 
Buyers: Make your transactions safe. Learn more . 

Specialty Seal Programs 

eBay Motors Verifed 
eziay Ti bv&I Verified 



Real Estate parties involved in 
a dispute, Click here 



All oihei parties involved in a 

dispute. Click here . 



• Figure 7-4: The SquareTrade Web site. 

To initiate a dispute resolution, follow these steps: 

f m Click the Click here link indicated for eBay 
Buyers and Sellers involved in a dispute. 

This link takes you to the Online Dispute 
Resolution (ODR) hub page. 

2, Click the File a Case link below the headline 
Trouble with a Purchase or Sales, as shown in 
Figure 7-5. 

You're transferred to a secure connection to file 
your case. 



Online Dispute Resolution (ODR) 



Trouble with a Purchase or Sales? 

File a Case 
Respond to a Case 
Q Case in Progress 



SqiitiieTitide's Dispute Resolution 

Seivice helps Buyeis & Selleis woik things out. 



• Figure 7-5: Click here to file your case. 

,3. Follow the on-screen instructions to fill in the 
details of the transaction. 

SquareTrade then takes over to contact the seller 
about your claim and direct you both to a secure, 
password protected Direct Negotiation area. 

The negations will be transacted over a Web-based 
communications tool. All discussion will transact 
over a secure Case Page, accessible by only you and 
the seller. 

If you get nowhere with SquareTrade, it's time to file 
the eBay Fraud Alert. 



Time is money here. You must file your eBay 
Fraud alert and/or your PayPal Buyer Protection 
claim within 30 days of the transaction. Keep 
watching the clock as you try to get help! After 
30 days, no one from eBay or PayPal will help 
you; you'll have to go to the state and federal 
government. No refunds likely there. 



eBay's Buyer Protection Program 

Every transaction completed through the eBay site is covered 
by the eBay Buyer Protection Program. You are covered for 
losses resulting from non-delivery or misrepresentation of the 
item for up to $200, minus $25 (eBay calls it a processing 
cost). If your item was under $25, you do not qualify for a 
reimbursement under the plan. 




Filing a Claim With PayPal 




If you've paid for the item via PayPal, you may be addition- 
ally covered for up to $500. Immediately go to PayPal and 
file a^^jm under their Buyer Protection Program (as 
ftrfe^eVl^'Ci^g a Claim with PayPal," later in 

If you didn't pay through PayPal, but paid directly through a 
credit card, contact your credit card company without delay. 
Most credit card companies offer 100% online protection. 

If you paid with a money order or check, follow the upcom- 
ing instructions for filing a Fraud Alert with eBay. 



Filing a Fraud-Protection 
Claim With eBay 

The first step in reporting fraud (involving a non- 
PayPal transaction on eBay) and applying for your 
$200 protection is to file a Fraud Alert. 

To initiate your Fraud Alert, you may go to the follow- 
ing Web address: http://crs.eb ay. com/ aw-cgi /ebay 
isapi .dll?crsstartpage. 

You can also find links to the Fraud Alert form in 
your My eBay Bidding/Watching Buying-Related 
Links at the bottom of the page (as in Figure 7-6) 
or in the Security Center's Buying Safely zone. 





Buying-Related Links 




as 


Bidding information 


Services 


Trust & Safety 


'Newto eBav' tutorial 


eBav Toolbar 


Safe tradina tips 


Buyer's Guide 


Hem authentication 


Feedback Forum - how does 


Tips for buyers 


All about escrow 


feed Li a : r- ~mV 


Bidding basic*; 


PayPal 


Filing a fraud complaint k 


Biddma Freauentlv Asked 


Gift Certificates - oive the gift of 


ReDortma tradina violations ^ 


Questions 


eBay 


Disoute resolution 


Retractina a bid 






What to do after the auction 


Help Boards 


Finding what you want 


ends 


Biddino I Feedback I PavPal I 


Advanced Search 


Use eBav Anvthinci Points lo 
oav for vour items 


Search 


eBay Stores 

Shop eBav Stores 1 Learn more 





' Figure 7-6: The very useful Buying-Related Links in the 
My eBay page's Bidding/Watching tab. 



When you arrive at the Online Fraud 
Complaint Reporting form, take a deep 
breath. You are about to accuse someone of 
fraud. Be sure you've truly been defrauded; 




this program offers no protection for simply 
buying an item and changing your mind. 

To file a Fraud Alert, be sure of the following: 

The item was purchased through an eBay auc- 
tion or fixed-price sale. 

t^* You can prove that payment was sent in good 
faith to the seller. Proof of payment must be 
documentable. 

You have not exceeded three claims in the last 
six months. 

i>* Be sure you have any e-mails sent to you from 
the seller as well as any other documentation 
that will prove your fraud case. 



If your fraud claim is approved, the informa- 
tion will be forwarded to the Federal Trade 
Commission (FTC) for possible further 
investigation. 



After eBay receives your completed Fraud Alert, the 
crack review team takes over. In short order, you 
should receive an e-mail with information (and a 
secure link) so you know how and where to file your 
Fraud Protection Claim under eBay's Standard 
Purchase Protection Program. 

Filing a Claim With PayPal 

When you pay with PayPal, whether you've paid via 
credit card or bank transfer, PayPal protects your 
purchase. The PayPal Buyer Protection Program has 
all the rules of eBay's Fraud program — but kicks it 
up a notch. 

If you paid with PayPal and the listing stated that 
you would be covered under the PayPal Buyer 
Protection program (as described in Technique 2), 
you are covered for up to $500. 

To file a claim, you must go to the PayPal Web site 
and log in to your account. Then follow these steps: 
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f m Scroll to the bottom of your PayPal home page 
and click the link to the PayPal Security Center. 



r appears, as shown in 




3 PiiyP.il - Security Center - Microsoft Internet Exploi 



File Edit View Favorites Tools Help Address Ig] htips://www paypal co T | £>*Go 
^ Search *jj Links Hj Go-: gle^ | 



4* Back ' 



J J 



3 * 



s 


unt 


Send Money 


Request Money 


Merchant Tools 


Auct 


on Tools 1 









Security Center 




General 

Shopping Security 
Tips 

Easy techniques for 
safer online shopping 

Sec -iiii y Tips 
Important information 
for all PayPal users 

FTC Security Tips 
Tips from the U.S. FTC 
for protecting yourself 

Data Security and 



Military Grade Encryption is Only the Start 

At PayPal, we want to increase your security and 
comfort level with every transaction. From our 
Buyer and Seller Protection Policies to our 
Verification and Reputation systems, we'll help to 
keep you safe. 



For Buyers 



Fraud Prevention Tips F d i:.,.., e - Pr . i.-ctio- 

Find out how PayPal covers el 



for Sellers 
Recognize high risk 
transactions 

Seller Protection 
Policy 

Protect yoursetf from 

-.IWi]*h.if:l-: S 

Confirmed Addresses 
Deciding where to ship 

Report a Problem 



Buyer Complaint Process 

Find out how PayPal covers PayPal 

transactions 

To dispute a transaction with your s« 



Money bad Gu^ia^i? If you covered 
your transaction with Money Back 
Guarantee and have a dispute to report Fjje 



• Figure 7-7: The PayPal Security Center. 

2. Click the File a Claim link under the For Buyers 
column and follow the on-screen instructions. 



you'll feel better knowing you've made the seller's 
sleazy practices harder to get away with. 

Federal Bureau of Investigation (FBI) 

The G-men — bad-deed-doers fear these guys. The 
FBI's Internet Fraud Complaint Center Web site 
receives thousands of complaints per day, but gives 
each one individual attention. If you've got the goods 
on someone who didn't deliver the goods, visit 
wwwl .ifccfbi .gov/index.asp. 

Once there, click File a Complaint. 

United States Postal Inspector 

The folks in the Postal Inspector's office mean 
business — and they land hard on people who use 
the United States mail to defraud others. They do 
prosecute! Visit the Postal Inspector's home page at 

www. usps.com/postalinspectors/fraud / and click 
the Mail Fraud Complaint form to get things going. 

The Federal Trade Commission (FTC) 

To file a complaint with the FTC, go to www . f tc . gov/ 
f tc/consumer . htm and click the link that says FILE 
A COMPLAINT. 




If you find yourself in a jam with a seller who's 
item was not covered by the PayPal Buyer 
Protection program, you can still go to PayPal 
to get a refund for your payment. Begin this 
process in the Security Center, and make your 
claim by clicking on the File a Claim link. 



Getting Outside Help 



The National Fraud Information Center 

From what I've heard, the guys at the National Fraud 
Information Center are like terriers — when they get 
their teeth into a case, they don't let go. They've 
even helped people get some refunds. It certainly 
doesn't hurt to file your report with them. Visit their 
Web site (www . f r a u d . o r g) and click the link for their 
online complaint form. 



eBay and PayPal will go to the ropes to help you get 
your claim resolved. But what if you still aren't satis- 
fied? There are others places to turn. These options 
probably won't get your money back, but at least 




For eBay buyers in the United Kingdom, visit 
the Department of Trade and Industry at www . 
dti . gov . uk/ccp/. The Web site lists links to 
sites where you can make formal complaints. 



Part II 

DropBooks 

Selling Shortcuts 




" It's an AutotUjperSniper. It puts itseli up £or 
auction at e£axj, bids itselt up ior a vreek, and 

snipes its ovm bid at the last nanosecond. 
Everybody -wants one but nobody can get one ,* 



DropBooks 



DropBooks 

Tech n iq u 




Building Strategies 
for j/our Sates 



Save Time 


By 




Starting your auctions 


V Timing your 


auctions 


V Finding the 


"hot" 


items 


Using cross-promotions 


to attract buyers 


to your 


store 







You can buy the "inside secrets" of eBay from lots of places. Some 
e-book sellers try to convince you that only they have the surrepti- 
tious bits of knowledge — gleaned from years (months?) of experi- 
ence on the site — that reveal what's Really Going On. Truth be told, the 
eBay market has become an immediate-gratification-shopping arena; the 
online retail market changes so quickly that eBay can barely keep up 
with it — the profile of the online shopper changes constantly. How likely 
is it that anybody has the ultimate answer? Sure, mysterious rumors crop 
up — do you hear the Twilight Zone theme playing too? — magical means 
to sure-fire auctions. Start an auction at a certain day and time, and you'll 
automatically make more money? Puh-leez! 

I have interviewed many of the eBay high-volume sellers (Power Sellers), 
and they all confirm that, with the exception of a miniscule few, these "the- 
ories" are bunk. The sellers do, however, have some practical preferences 
for when and how they conduct their eBay transactions. This technique 
gets to the gist of these preferences and the corresponding practices. 



The ideas in this technique come from my discussions with current 
eBay PowerSellers. These ideas are merely suggestions of methods 
and starting points that work for others. You definitely need to test 
them out and find out which practices work — for you and for the 
types of items you sell. 




Knowing What bag to End an Auction 

Back when eBay counted its listings by the hundreds (then low thou- 
sands), it clearly made a difference what day of the week you chose to 
end an auction. That is, when the number of buyers and sellers on eBay 
was relatively small, matching your auction time with the bidders' online 
habits was important. 

Now that eBay spawns over 13 million listings a day with countless buy- 
ers and looky-loos visiting the site, you find the eBay netizens looking for 
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bargains at virtually all hours of the day and night. 
So for a traditional auction, you can choose almost 

r that you'll still have some 



any endjjjg time and. know t 

DroprBooks 





Please realize that there are wildcards in the 
mix; they are the Buy It Now and Fixed Price 
transactions. Buy It Now and Fixed Price 
have become wildly popular on the site. 
Interestingly, although they don't always fol- 
low a daily pattern of sales, they can still follow 
the preferred auction-ending days you find in 
this technique. 

The advice in this section encompasses the 
opinions of many long-time eBay sellers. Do 
not take the advice as gospel. What works for 
them may not work for you, so please use 
these suggestions as a jumping-off point for 
your own research. 



Planning your auction end day by the calendar 

To get the timeline of an auction, it's best to look at a 
calendar. You need to know when to start an auction, 
in order for you to plan the time it ends. Remember 
that eBay works by a clock. A seven-day auction 
lasts 7 days — not seven days and one second, but 7 
full days. Figures 8-1, 8-2 and 8-3 show top preferred 
datelines for running a sale on eBay. 

You may notice that all these preferred datelines end 
on a Sunday. Sunday is the top ranked ending day for 
auctions by eBay sellers. 
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19 
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• Figure 8-1 : A timeline for a 3-day auction. 
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► Figure 8-2: Seven days of auction action. 
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* Figure 8-3: 


A full 10 days of biddinc 


1 frenzy (if you're 




lucky). 

Ending your listing on a major holiday — 
especially the ones that end on Monday, can 
have catastrophic results. I actually like to shop 
eBay on those days (especially Thanksgiving). 
There's lots of deals for buyers. 



Since I can't list everyone's opinions on the subject — 
that would probably confuse you anyway — here are 
the popular item-ending days, ranked in order: 



1. 


Sunday 


2. 


Monday 


3. 


Thursday 


4. 


Tuesday 


5. 


Wednesday 


6. 


Saturday 


7. 


Friday 



Knowing What bay to End an Auction 



Be sure to coordinate these dates with what 
you sell. Some buyers (say, men who buy golf 
oods during lunch hour and women who buy 
ir husbands are out golfing 
row these days a curve. 



M2JJ cioods during lunch r 

DropBaWx 



Deciding how many days to run your auction 

Again, here's another little subject with lots of big 
opinions. Especially now that eBay has introduced 
the one-day auction. Here's the skinny on the days 
and suggested uses. 

J*** One-day auction. Did you just get a load of an 
item that sells as fast as it's put up on the site? 
Although a buy-it-now feature on any auction can 
bring great results, that only works if the item is 
hot! hot! hot! If people are bidding the item up — 
and they really gotta have it — you may do best 
by starting the bidding really low and listing it 
with a one-day format. 

When you list in a one-day format, your listing 
goes right to the top of the list. Most people view 
their searches by auctions ending first. With a 
one-day format, you can pretty much choose the 
time of day your item will be at the top. 



If the competition for your item starts their 
auctions at $.99 with a reasonable Buy It Now 
price, you'll find bidders foil many of their Buy 
It Now offers. Retaliate by listing the item with 
a starting bid just a dollar or so below your 
Buy It Now (and make your buy it now at least 
$.50 below the competition) and you'll find 
your items will be snapped up quickly. 

Three-day auction. A three-day is good, for all 
the same reasons that a one-day is good — only 
it's better for the faint of heart and Nervous 
Nellies (like me) because it gives your item more 
time to sell. 





of a seven-day cycle. Once it's in the last cou- 
ple of days of the listing, throw up a second 
one on a three-day. 

Seven-day auction. The gold standard for eBay 
auctions, seven full days of fun, excitement, and 
(hopefully) bidding. Seven days gives your item 
plenty of time to be seen on the site and attract 
bidders. 

Ten-day auction. Okay, say you've got multiples 
of an item that you stock in your eBay store and 
want the longest amount of exposure on the auc- 
tion site. You can put one up for a ten-day auc- 
tion to draw attention to your items and store. 

Also, a ten-day auction is good for more eso- 
teric items. This can be a special collectible or 
an expensive item that normally doesn't get 
listed on the site by the hundred. Putting up a 
ten-day auction (starting Friday night — so you 
get two weekends' exposure) is a near-perfect 
way to attract bidders. 



Figuring out what time to start your auction 

As in our previous example, the only way to figure 
when to end your auction is by planning when to 
start it. An auction beginning at 12:00 will end at that 
same time on the ending day. 

Make a photocopy of Table 8-1 and keep it by your 
computer. (Even after all these years, it still takes 
too much time to decipher "eBay time" without a 
printed chart.) eBay Time is military time in the 
Pacific time zone. The chart converts the eBay clock 
to real time for your time zone. If you ever need to 
check your time zone, or want to know exactly what 
time it is in eBay-land, point your browser to 

cgi3.ebay.com/aw-cgi/eBayISAPI. 
dl 1 ?Ti meShow 




Another good use of a three-day auction is and you'll see the map pictured in Figure 84. 

when you already have a seven-day auction 
up on the site, and the bidding is going crazy. 
You've reached your sales goal by the middle 
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eBay Current Date and Time 

Official eBay Time is the time at eBay headquarters in San Jose, California in the United States. If 
find a referejB^a eBay Time, you can use this page to calculate the time in your area 

Wednesday, Jan 14, 2004 15:28:46 PST 



Mountain Time 

16:28:46 



Central Time 

17:28:46 




Eastern Time 

18:28:46 



Alaska Time: 14:28:46 



Hawaii Time: 13:28:46 

Figure 8-4: eBay Official Time. 



Here's the consensus of some experts in order of 
ending-time preference (in eBay Time, check the 
table for a translation): 

1. 18:00 to 22:00 

2. 21:00 to 0:00 

3. 15:00 to 18:00 

4. 13:00 to 16:00 

Worst times to end an auction (ranked from Worst to 
Best): 

1.2:00 to 6:00 
2. 0:00 to 3:00 

This information should give you some good ideas 
for your own auction sales. 



Table 8-1: eBay Time versus the Continental U.S. Zones 



eBay Time 


Pacific 


Mountain 


Central 


Eastern 


0:00 


12:00 a.m. 


1:00 a.m. 


2:00 a.m. 


3:00 a.m. 


1:00 


1:00 a.m. 


2:00 a.m. 


3:00 a.m. 


4:00 a.m. 


2:00 


2:00 a.m. 


3:00 a.m. 


4:00 a.m. 


5:00 a.m. 


3:00 


3:00 a.m. 


4:00 a.m. 


5:00 a.m. 


6:00 a.m. 


4:00 


4:00 a.m. 


5:00 a.m. 


6:00 a.m. 


7:00 a.m. 


5:00 


5:00 a.m. 


6:00 a.m. 


7:00 a.m. 


8:00 a.m. 


6:00 


6:00 a.m. 


7:00 a.m. 


8:00 a.m. 


9:00 a.m. 


7:00 


7:00 a.m. 


8:00 a.m. 


9:00 a.m. 


10:00 a.m. 


8:00 


8:00 a.m. 


9:00 a.m. 


10:00 a.m. 


11:00 a.m. 


9:00 


9:00 a.m. 


10:00 a.m. 


11:00 a.m. 


12:00 p.m. 


10:00 


10:00 a.m. 


11:00 a.m. 


12:00 p.m. 


1:00 p.m. 


11:00 


11:00 a.m. 


12:00 p.m. 


1:00 p.m. 


2:00 p.m. 


12:00 


12:00 p.m. 


1:00 p.m. 


2:00 p.m. 


3:00 p.m. 


13:00 


1:00 p.m. 


2:00 p.m. 


3:00 p.m. 


4:00 p.m. 


14:00 


2:00 p.m. 


3:00 p.m. 


4:00 p.m. 


5:00 p.m. 
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eBay Time 


Pacific 


Mountain 


Central 


Eastern 


15:00 


3:00 p.m. 


4:00 p.m. 


5:00 p.m. 


6:00 p.m. 






5:00 p.m. 


6:00 p.m. 


7:00 p.m. 




<S 1 p.m. 


6:00 p.m. 


7:00 p.m. 


8:00 p.m. 


18:00 


6:00 p.m. 


7:00 p.m. 


8:00 p.m. 


9:00 p.m. 


19:00 


7:00 p.m. 


8:00 p.m. 


9:00 p.m. 


10:00 p.m. 


20:00 


8:00 p.m. 


9:00 p.m. 


10:00 p.m. 


11:00 p.m. 


21:00 


9:00 p.m. 


10:00 p.m. 


11:00 p.m. 


12:00 a.m. 


22:00 


10:00 p.m. 


11:00 p.m. 


12:00 a.m. 


1:00 a.m. 


23:00 


11:00 p.m. 


12:00 a.m. 


1:00 a.m. 


2:00 a.m. 



Finding eBay's Soon-to-Be 
"Hot" Setters 

Everyone wants to know (the second-most-often- 
asked question I get) What's the hot ticket on the 
eBay site? How can they find out what's selling best 
so they can run out, buy it, and make big money on 
eBay? Whoa, there, big fella. 

As I've been known to say elsewhere, I am not a 
believer in the notion that eBay is a "get-rich-quick" 
program. Nobody can give you secret information 
that magically transforms you from a garage seller 
to a warehouse tycoon overnight. You get there 
by studying the market, learning what works and 
what doesn't. That's the way the top sellers, who 
continue to sell on the site, learned eBay. There are 
no shortcuts. 

That said, here's where you can find information on 
what's hot or what's going to be hot on the site. 

Hot on the home page 

New shoppers to the site generally enter from the 
home page at www.eBay.com. 



get what you 



tfNiTiED 



* 



I. 

PS2 Games I PS2 Systems 
Xbox Games I X box Systems 
Game BoyAdvance Games 
Game Boy Advance Systems 
Toys 

LEGO I PX Cars Yu-Gi-Oh! 
Star Wars I McFarlane Sports 
'^■"•ft. Magic the Gathering Sets 
Collectibles 

PartyLite I X-Men Comics 
Mickey Mouse Thomas Kinkade 
Pinball Machines | Civil War MemoraGT 



abilia 



• Figure 8-5: The eBay Home Page feature promotion. 

In case you haven't noticed, eBay runs promotions 
smack in the center of the home page (as in 
Figure 8-5) — immediately drawing the attention 
of anyone who drops in to browse the site. Each 
item listed in the feature links to an eBay search for 
such items. 

Now wouldn't you be the smart one if you were to 
list items that coincided with the eBay promotions? 
Oh yeah — and I'll tell you where you can find them. 
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You can go to eBay's Seller Central, or directly to 
pages. eb ay. com/sellercentral/calendar. html. 
Here y<ju41 find a current list of items that will be fea- 
jefffltodfftp|j#re0[ months. Take a look at 
and^le/i!>\!b2 event from the merchan- 
dising calendar carefully matches the headline from 
the promotion shown in Figure 8-5. 




Merchandising Calendar 

The following promotions will be highlighted on eBay's home page in 
the coming months." Check back often for updates and be sure to 
stock up by visiting the eBay Wholesale Lots portal. 



Event 


Month 


Featuied Categories 


Get What You Really 
Wanted 


Jan: Week 1 


Entertainment 
Fashion 
Collectibles 
Consumer Electronics 
Sports 


Winter Brand Blowout 


Jan: Week 2 


Fashion 
Sports 


Winter Sports 


Jan: Week 3 


Sports 


Winter Sale 


Jan: Week 4 


Consumer Electronics 
Fashion 
Entertainment 
Sports 


Valentine's Day 


Jan: Week 5 


Jewelry 
Fashion 
Everything Else 


Valentine's Day BIN 


Feb: Week 1 


Jewelry 
Fashion 
Everything Else 



• Figure 8-6: eBay's Merchandising Calendar in Seller 
Central. 

eBay's monthly hot sellers 

eBay has maintained an area that evaluates sales by 
category, and lets you know which sub-categories are 
white-hot. That information can be found as a PDF file 



in Seller Central (pages. ebay.com/sellercentral) — 
look for the "What's Hot" link in the column on the left 
side of the page. Visit the page directly by going to 

pages.ebay.com/sellercentral/whatshot.html and 
clicking Hot Items. 

You could have knocked me over with a feather 
when I saw that Beanie Baby sales are on the rise 
again! 

Checking Out the Buzz on 
\lahoo! and Elsewhere 

The eBay site is the world's host for popular culture. 
If it's hot, people come here to look for it. Aside from 
following the media (and other sources I point out in 
Starting an eBay Business For Dummies, also from 
Wiley), you should also look on the Internet to find 
the buzz. 

By buzz I mean the latest gossip, rumor, or thing 
that's talked about at the water cooler at work. It's 
the thing on everyone's tongues for the current 
nanosecond in time. Something that's merely buzz 
can become a trend — and trends are what you look 
for to follow into the world of eBay. 

You can find the beginnings of buzz in any news 
report or on your Internet provider's home page. 
It's news. 

Yahoo! keeps a page on the site called the Buzz Index. 
You can find it on buzz .yahoo . com. It's a weekly com- 
pilation of items that have received the largest num- 
ber of searches on their system. They show what's 
new on the list, what's going up, what's going down. 
Figure 8-7 shows the Buzz List from January 1 1 , 2004. 



Checking Out the Buzz on \lahoo! and Elsewhere 
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1 Figure 8-7: What's Hot on Yahoo! — a snapshot of 
the week's pop culture. 



If you're good at prognostication, you may favor 
the way Yahoo! shows the Buzz as a daily ranking. 
Figure 8-8 shows January 14, 2004 Daily Buzz. 
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• Figure 8-8: The Yahoo! Daily Buzz. 
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Selling on eBay is a grand idea. You clean out your garage, sell things 
you would have thrown away anyway, and make a profit. What a 
wonderful marketplace! You can make money in your spare time, 
enhance your lifestyle and all — with a few clicks on your keyboard and 
mouse. You get to the challenge — or should I say challenges — when 
you've run out of junk to sell and decide to sell on eBay in earnest. 

This is where the novice eBay seller runs into problems. Very few eBay 
sellers have a background in retailing or marketing, and that's what eBay 
is all about — retailing and marketing. Universities offer degrees in both 
areas, so there must be something worth learning. In Part I of this book, 
you find a crash course in buying; this part of the book helps with your 
selling. 

In this technique, I give you tips on pricing strategies — and the first item 
on the agenda is to understand all the fees involved with running an e- 
business on eBay. 



Keeping an Eye on Where \lour Pennies Go 

It doesn't seem so much, $.30 to list an item, and a small Final Value fee. 
Of course, a few cents go to PayPal. One by one, these minute amounts 
tend to breeze by the seller. You don't really see your eBay fees, because 
they're not directly deducted from your sales. eBay bills you at the end of 
the month. It's easy to lose track of your costs unless you are keeping 
very good books (more on that in Technique 45). 



All those nickels, dimes, and quarters build up. The hundreds (thou- 
sands?) of sellers who are selling items on the site for $1 can't be 
making much of a profit — not even enough for a pack of gum! So to 
avoid this low-profit trap, you must be keenly aware of every penny 
you spend on eBay listing fees, eBay Final Value fees, listing options, 
and PayPal fees. 
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Minimizing eBay Listing Fees 

on your starting bid price, 
i^jrp\'i^j Price sale. Although eBay 
lifting fees have remained somewhat stable over the 
years, in February 2004, eBay raised the rates and 
changed their pricing levels. For a very long time, 
the most you would pay to list a regular item on the 
eBay site was $3.30. Now it's $4.80. 

For years, the base listing fee was $.30 for any item 
priced from $.01 to $9.99. As Table 9-1 shows, the lit- 
tle guy (the seller with lower-priced items to sell) 
takes a minor hit: the percentage of starting price 
paid in fees. At least it looks like a minor hit. But 
when you work in percentages (and they're what 
really count in retailing), that's a 16.6-percent 
increase over the original fee. Before the rate 
increase in late January 2004, over 12,000 listings 
started at $ 1 and had the word antique in the title; 
sellers these days are moving away from that 
approach. Here's why . . . 



If you're planning to start your auctions at 
$1.00, consider starting them at $.99 instead. 
You save 16.6 percent in listing fees! One 
seller I know made that change to his auctions 
and saved $2,400 a month! 



Table 9-1 shows you the current listing fees. Notice 
that the higher your starting price is, the higher 
your actual fee. 




Table 9-1: eBay Listing Fees 


Starting Price 


Fee 


$0.01 - $0.99 


0.30 


$1.00 -$9.99 


0.35 


$10.00 - $24.99 


0.60 


$25.00 - $49.99 


1.20 


$50.00 -$199.99 


2.40 


$200.00 - $499.99 


3.60 


$500 and up 


4.80 



Perhaps now you're thinking, I can use a low listing 
fee and tack on a reserve price. (There's fresh news 
in the reserve area as well — those fees are higher 
than before, but are refundable if the item sells.) 
You can always work the reserve to your advantage, 
but remember: Bidders get edgy when they see a 
reserve-price auction — they start to wonder whether 
they should spend their time bidding on the auction 
or maybe find a better deal elsewhere. 

Using Reserve Fees 
to SaVe Money 

Placing a reserve price on one of your auctions, as 
pictured in Figure 9-1, means that the item will not 
sell until the bidding reaches the reserve price. 
When your reserve-price item does sell, two good 
things happen: You've sold your item at a profit (let's 
hear it for optimism!) and eBay refunds your reserve 
fee. YAY! 



Current bid: 



Time left: 



History: 



US $2,275.00 < Reserve 
not met) 



Place Bid > 



2 ddysO houis 

7-day listing 

Ends Jan-18-04 19:30:00 
PST 

Add to Calendar 
11 bids (us $99.00 

starting bid) 



• Figure 9-1 : I'll bet this auction has a hefty reserve! 

The reserve fee is based on the reserve price you 
set, as outlined in Table 9-2. 



Put your reserve price at the top of your listing 
description. That way there is a good chance 
the buyer will know what they're in for. You 
could also offer free shipping in a reserve auc- 
tion to take the edge off. 
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Table 9-2: eBay Reserve Auction Fees 



Reserve Amount 



Fee 



DrdpBookg 



00 
.00 



$200 and up 



1 percent of reserve price 
(maximum of $100.00) 



The key here is to calculate, before you list your auc- 
tion, whether it costs you more in fees to use a 
reserve or to list with a higher starting price. 

Table 9-3 compares the same item with different list- 
ing strategies. 



Table 9-3: Comparisons of Two Completed Auctions — 
With and Without Reserve 



Starting at 
$24.99 



Starting at $9.99 with 
$24.99 Reserve 



Listing fee 
Reserve fee 

Final Value fee 
Total 



$.60 
0 

$1.31 
$1.91 



$.35 

0 (refunded when 
item sells) 

$1.31 

$1.66 



If the reserve item in the above table does not sell, listing 
and reserve fees would total $1.35 



Wow! Aren't you surprised? (I was too!) 



ill 



If your item doesn't sell the first time at the 
higher starting price, you can always relist it at 
a lower starting price and then use a reserve. 
If it sells, you'll still get the listing fees waived 
and you won't have to pay a reserve fee at all. 



Second Chance to Sell! 

If you have an item up for sale on the site, and the auction 
goes above your target sales price and you have more of 
the item in stock, you can offer another of the item to an 
underbidden 



Figure 9-2 shows you where, at the end of a multiple bid- 
der auction, you can click to offer the item to any of the 
underbidders for his or her high bid. 



NEW YEAR Keychain Alcohol Breathalyzer Key 

You atr wgnrr] in 

Seller status: Your item sold for US $12.09! (Tr» buyer has paid with PayPal ) 
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• Figure 9-2: It's the uncle, bidder s lucky day. 

You will only be charged Final Value fees — not a second 
relisting fee — if the person purchases the item. 

Adding Listing Upgrades 

eBay listings, just like anything that comes with 
extras (your new car, for example), have many 
options and upgrades. But also like your new car's 
options, they cost you money. eBay's optional 
upgrades are almost as fun as heated car seats in 
the winter — but only if they make you money! 

Figure 9-3 shows how even a random search on eBay 
listings can yield examples of some very popular list- 
ing options: 

t>* Gallery. This option definitely draws attention to 
your item. Gallery listings show a small picture 
next to the item title. The tempting glimpse grabs 
the gaze of potential buyers right away; a listing 
with the camera icon simply indicates that a pic- 
ture of the item is available in the listing descrip- 
tion. The gallery option costs 25 cents — and 
gets a good draw for your money. 

V* Buy It Now. In our immediate-gratification soci- 
ety, the But It Now option is very attractive to 
savvy eBay shoppers. Of course, those same 
savvy eBay shoppers know just how much they 



Adding Listing Upgrades 



want to spend, and if your Buy It Now price is 
too high, they may blast right by your listing. Use 
Buy It Now for items you have in stock, with a 
ir/Bsg^hpfiflie^sr five cents, Buy It Now can 
t-'iarJAise quickly. 



Bit Now for items y 



Table 9-4: eBay Upgrades and Their Fees 

Listing Upgrade 



Bold. Applying boldface to your item title really 
spices it up and pulls it off the page right into the 
reader's eye. Unfortunately, bold adds an addi- 
tional $1 to your listing cost, so you better be in 
a position to make some good profit from the 
item. Make sure your research shows that it can 
sell for your target price. 

Item Subtitle. Notice the subtitle under one of the 
auctions. This is your opportunity to add addi- 
tional text to your title, readable by prospective 
buyers as they scan a search or browse a cate- 
gory. A caveat, this additional text will only be 
picked up if the searcher is searching both titles 
and descriptions. The additional text does not get 
pulled up in a title only search. The fee for this is 
50 cents. All the text in the world won't help if 
your starting price is far above your competition. 





1962-S PR66 Came 


Rev Washington 


$15 00 


-■Buytltow 


lh34m 




$70 Value 




$30.00 




i 


1932 MS64 SECIS BEAUTIFUL WHITE 
BLAZER N/R 


$36 00 


13 


lh35m 




13 Gem Bu Unr Slabbed. 2X2. 


$7.00 


8 


lh35m 


Eft 


Quarters. 




















d 


2002-P Mississippi PCGS MS67 *No 
Reserve* 


$10.49 


2 


lh36m 


d 


2000 Wash Otrs all 10NR 


$2.50 




lh38m 


d 


2003 P Missouri PCGS MS67 "Low 
Pop-No Res** 


$49.99 




lh38m 


d 


ACG Certified 1990 S PR-69 FWC 
quarter 


$4.95 


1 


lh38m 




Beautiful full whits cam 










d 


2003-D Arkansas PCGS MS67 "Low 


$49.99 




lh40m 




Pop-No Res** 











• Figure 9-3: A piece of a search page including various 
eBay upgrades. 

Table 9-4 gives you the additional fees involved in 
the eBay listing upgrades. 



Listing 
Upgrade Fee 



Home Page Featured (single quantity) 


$39.95 


Home Page Featured (quantity of 2 or more) 


$79.95 


Featured Plus! 




$19.95 


niy i illy 1 1 1 




$5.00 


Item Subtitle 




$0.50 


Bold 




$1.00 


Listing Designer 




$0.10 


Gallery 




$0.25 


Gallery Featured 




$19.95 


10-Day Listing Duration 




$0.20 


Scheduled Listings 




$0.10 


Buy It Now 




$0.05 


Gift Services 




$0.25 



eBay Picture Services 

If you are shopping the site or even researching your 
competitor's auctions, you'll notice that some sellers 
have a small picture of their item at the top of their 
auction page as in Figure 9-4. 

What a great selling point this is. The prospective 
buyer can see your item the second they click the 
page! Best of all there's no additional cost to the 
seller. 

eBay offers the first picture free of cost to all sellers. 
It's definitely something you should take advantage 
of. Any additional pictures (easily uploaded to your 
item page) cost $.15 each. If you want the picture to 
supersize (get bigger) when the buyer clicks it, add 
an additional $.75 to your fees. 
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2 Photography Photo Lights NIB Lighting Kit 

Sellei of this item? Sign in for your status 




arting bid: 



Time left: 



US $119.99 

Place Bid > | 
2 hours 40 mins 

10-day listing 
Ends Jan-17-04 
15:58:17 PST 

Add to Calendar 



♦ Go to larger picture 



History: 0 bids 

^Buytftow Pri(;e: US $122.99 

Buy It Now > | 



Location: 



Los Angeles 

United States /Los 



Final Item Price 



Final Value Fee 




• Figure 9-4: Your free top-of-the-page picture when you 
use the free photo from eBay's picture 



Always use the free picture — after all, it's free! 
But why not save extra fees by uploading your 
own additional pictures for your auction? (See 
Technique 19 for full instructions on how to do 
this on your own.) 



Adding In the Final Value Fees 

Final Value fees (FVFs) are charges on the amount 
that your item sells for — not including whatever you 
charge for shipping. Thank goodness eBay hasn't 
raised the FVFs lately — they're hard enough to cal- 
culate as it is! Table 9-5 shows the basics of the Final 
Value fee and how it's calculated. 



Table 9-5: Final Value Fees 



Final Item Price 



Final Value Fee 



$.01 to $25.00 
$25.01 to $1,000.00 



5.25 percent of the selling price 

5.25 percent on the first $25, plus 
2.75 percent on selling prices of $25 
to $1,000 



$1,000 and up 5.25 percent on the first $25, plus 

2.75 percent on selling prices of 
$25.01 to $1,000, plus another 1.5 
percent on selling prices over 
$1,000 

So how do all these percentages translate to real dol- 
lars? Take a look at Table 9-6, where 1 calculated fees 
for some random closing prices. 



Table 9-6: Sample Prices and Commissions 


Closing Bid 
Price 


Percentage 


What You 
Owe eBay 


$10 


5.25 percent of $10 




$.53 


$256 


5.25 percent of $25 
plus 2.75 percent 
of $231 




$7.66 


$1,284.53 


5.25 percent of $25 
plus 2.75 percent of 
$975 plus 1.5 percent 


$32.39 




of $284.53 






$1,000,000 


5.25 percent of $25 
plus 2.75 percent of 
$975 plus 1.5 percent 
of $999,000 


$15,013.12 
(whew!) 







PayPal Gets Its Cut 
of the Action 

When you've sold your item, you think that's the end 
of the fees? Nope! If your customer pays via PayPal, 
you're faced with fess for using the PayPal service. 

Having a PayPal Premier or Business account is 
important to build your commerce for these reasons: 

)/* eBay buyers look for the PayPal option because 
it offers them another level of protection against 
fraud. 



Putting Aft the Fees Together With FeeFinder 




Most customers prefer to pay with a credit card, 
either to delay the expense or to have complete 
^ords of thejr purchases. 

oTstof view, using PayPal can be 
aving a direct-merchant credit 

card account. 

PayPal helps with your paperwork by offering 
downloadable logs of your sales that include all 
PayPal fees. eBay fees are not included; you're on 
your own for those. 

s The difference between a Premier or a Business 
J account is that a Premier account allows you to 
' do business under your own name. A business 
account requires the account to be registered in 
a business name. 

PayPal fees are fairly straightforward: Every transac- 
tion is charged a $.30 transaction fee, plus a percent- 
age of the total collected — including your shipping 
charges. The percentage collected at the standard 
rate is 2.9 percent; for a merchant rate, it's 2.2 
percent. 

The standard rate is charged to all new users of 
PayPal. After you've been accepting PayPal for a 
while and have received at least $1,000 a month 
through PayPal for three months, you have qualified 
for a Merchant rate. 



Even after you're qualified, you won't get the 
Merchant Rate automatically. As you attain the 
needed level of sales, you must e-mail PayPal 
(once you've logged in to your account) to 
point out that you've attained it, ask them to 
put the lower rate into effect, and request that 
your account be converted to a Merchant 
account. 



Putting Alt the Fees Together 
With FeeFinder 

I don't have the time (or honestly, even the inclina- 
tion) to total the applicable fees and expenses for 




every item I put up on eBay. But I do not recommend 
such laziness to anyone trying to earn a living on 
eBay. 

To combat the laziness that I fear will drastically 
affect my bottom line, I use a program called 
FeeFinder, which totals up all the appropriate fees 
automatically. I use this program to help make better 
business decisions on pricing my items — and so 
can you! Here's the drill: 

f m Get and install a copy of FeeFinder. 

For a free trial version (or to purchase it at 
a discounted rate), visit the Web site at www . 
hammertap . com/coolebay tools and follow the 
instructions you find there. After you install the 
FeeFinder software, follow the remaining steps 
to calculate your item costs: 

2. Input your price and choose the appropriate 
settings. 

There are four tabs at the top of the FeeFinder 
page. First (as in Figure 9-5) is the single item 
page. Just input the starting price of your auction, 
whether you have a reserve or not, and click off 
any options you've used (in the example, I've 
clicked off Gallery). The second tab performs the 
same task for a multiple-item sale or "Dutch" 
auction. 
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• Figure 9-5: FeeFinder's Single Item tab. 
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3. Type in your estimate of the closing bid and 
click Calculate. 




.iEpdj 



, Price (hey, why not?) and 
at to the penny. 



The next tab (Figure 9-6) calculates your PayPal 
fees. Just indicate which level of PayPal account 
you have and whether the payment is an eCheck 
or Credit Card. Type in the total amount you'll 
collect from the buyer — including shipping. 
Press the calculate button and your PayPal fees 
will show up. 

4. Add the two together and you've got your total 
expenses for that sale at the prescribed price. 
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• Figure 9-6: FeeFinder's PayPal fee-calculating tab. 

There is a fourth tab, called Shipping, which has 
links to all the shipping calculators for all the major 
shipping companies in the United States, United 
Kingdom and Germany. There's even a link to Freight 
forwarders to get estimates on items too large to 
ship through the regular resources. 



Forewarned Is Smart 

Once you know all the fees involved in selling your 
item, you can play around with the pricing and figure 
out how much your Buy It Now (or target selling) 
price should be. 

Remember to include all these costs when pricing 
your items: 

v* How much you paid for the item you want to 
resell. 

The Freight In amount (the cost of shipping the 
item to you). 

t>* The cost of shipping the item to your buyer. (Visit 
Technique 9 for information on how to calculate 
the cost involved in your shipping the item out to 
your buyers.) 



Researching With eBay 
PSP Software 

First off, what's a PSP? A PSP is an eBay Preferred 
Service Provider — a company big enough to make 
a large technological and financial commitment to 
eBay. These vendors express that preference by 
designing software and solutions to enhance proce- 
dures for small, medium, or large businesses inter- 
ested in doing business on eBay. Those products are 
generally too expensive for a seller who hasn't 
attained Power Seller status. 

A new eBay PSP, HammerTap (the same people 
who make FeeFinder) have a program called 
DeepAnalysis — powerful software that can analyze 
any eBay market sector. You can get current or past 
sales results by category or search term. 



Researching With eBay PSP Software 



With DeepAnalysis, you can do some serious 
business: 



DropRaofc 



r item; see how much it sells 
ling it. 



Examine a category and check out total sales, 
average sell-through rate, and statistics for 
Dutch or Reserve auctions. 



Find out the most popular, highest-priced items 
with the average sell price. 

Get all kinds of sell-through rates. 

That's just a sample of what these higher-end tools 
can do. When your eBay business gets to Power 
Seller level, they start to make good sense as an 
investment. 
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Buyers who visit the eBay site are bargain shoppers. They want to 
get their items at the lowest possible prices. They're also becoming 
more cognizant about the "hidden" expense buried in the item's 
shipping and handling fees. When you set these fees, you must take into 
account every expense involved in your packing and shipping. You can't 
make your shipping area a losing proposition. 

Too many eBay sellers — unquestionably out of greed — have increased 
shipping prices to outrageous amounts. I'll bet those sellers think they've 
found a cute way to save a couple of cents off their Final Value fees (after 
all, Final Value fees aren't charged on shipping costs). But when the ship- 
ping fee equals a third of the item cost, a prospective bidder may think 
twice about placing a bid. Of course if the item is big and/or the buyer 
wants it fast, he or she may feel better about paying higher fees. 

Business is business, and when you're on eBay to make a profit, every 
penny counts. In this technique, I tell you how to evaluate all the costs 
involved with packing and shipping the items you sell. Also, I show 
you how to use the tools at your disposal — such as eBay's Shipping 
Calculator — to make the best decisions about how to charge your buy- 
ers for your shipping costs. 



Figuring the Hidden Shipping Costs 

When calculating shipping costs, don't assume you have just the 
cost of your postage. You also have per-item costs for boxes, padded 
mailers, shipping tape, labels, and pickup or service fees from your 
carriers. Now and again, you may even pay the college kid across the 
street five bucks to schlep your boxes for you. Expenses show up in 
the strangest places. 

In addition to adding up the packing and shipping supplies, you need to 
amortize the monthly fees from any online postage shipping services. 
When you occasionally pay for a pickup from the carrier, you need to add 
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that expense to the shipping charges, too. The follow- 
ing list runs down some of the expenses involved: 

J 1^ P a VPWST)i£ ^p ct an average-size padded 

I \J VJ VmA&tJx\Ji9Yb^Dt several of the types of 

' items that you sell. Selecting an average size for 
all your products works well because everything 
is cheaper when buying in quantity. Even if a few 
of your items could fit in the next-size-down mail- 
ers, buying the bigger size by the case gives you 
a considerable discount. (For more on standard 
mailer size, see Technique 34.) Why keep five dif- 
ferent sizes of mailers in stock in quantities of 
100 if you don't have to? If you don't use all of 
the bigger ones, you can always sell them. And 
besides, padded envelopes don't go bad. 



Don't be misled by packaging suppliers' claims 

that their mailers cost only C each. They 

usually don't include the shipping costs in 
these price "estimates." Add the shipping that 
you'll pay to the cost of the packaging supplies 
you're buying. Then divide by the quantity 
purchased to get your cost per item. 

When you price out your cost-per-piece, be sure 
to include (as part of your cost) what you have 
to pay to get the item shipped to you. The prices 
shown here were taken off the eBay site during 
this writing. So, if you purchase your mailers — 
say #4's (9 1/2" x 14 1/2") — by the hundred, they 
may cost you $.40 each. If you buy a case of 500, 
they may only cost $.28 each. By buying in quan- 
tity, you save $.12 per mailing envelope! The 
more business you do, the more significant the 
savings. 

Packing Peanuts. I must admit that storing all 
those packing peanuts is a real drag. (See the 
upcoming tip for a storage idea.) Here is where 
buying in bulk also equates to a huge cost sav- 
ings. The figures below include shipping cost; 
you can purchase: 

4.5 cubic feet for $11.99 = $2.66 per cu ft 

10 cubic feet for $21.98 = $2.20 per cu ft 

20 cubic feet for $43.96 = $2.20 per cu ft 




Actually, 10 cubic feet turns out to be the most 
economical deal — due to the high amount that 
shipping adds to the equation. eBay sellers who 
sell packing peanuts offer them for half what 
they cost when you purchase them from a brick- 
and-mortar retailer. (That's because a store you 
can actually walk into has to use up square 
footage to store these babies, which means a 
higher cost.) 

In one of my other eBay books, I share my 
solution to peanut storage, and I've been 
asked to include it here as well. Here it is (in a 
nutshell): Take some drawstring-type trash 
bags. Fill them fully with peanuts, then tie the 
drawstring. Screw some cup hooks into the 
rafters of your garage and hang the bags from 
the rafters. You can store a bunch of peanuts 
there! Be sure to recycle! 

v* Packing tape. Packing tape is free for Priority Mail 
packages (see Technique 34), but for other uses, 
you need a stock of clear packing tape. The com- 
mon size for a roll is 2 inches wide by 1 10 feet 
long. The following eBay prices include shipping: 

6 rolls = $13.49 = $2.25 per roll 

12 rolls = $20.27 = $1.69 per roll 

36-roll case = $49.85 = $1.38 per roll 

Again, compare prices before buying. 

Boxes. Price out boxes in quantity orders. I won't 
take you through the various costs of boxes 
because hundreds of sizes are available. Shop 
eBay, and check out www . ul i ne . com for boxes at 
reasonable prices. For our example, let's just say 
a typical box will cost $.38 each. 

G&A (general and administrative) costs. For the 

uninitiated (translation=you never had to do 
budgets at a large corporation), G&A represents 
the costs incurred in running a company. But the 
principle is familiar: Time is money. For example, 
the time it takes you to research the costs of 
mailers, tapes, and boxes on eBay is costing you 
money. The time it takes for you to drive to the 
Post Office costs you money. We won't actually 
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put a figure on this just now, but it's something 
you need to think about — especially if you 
spen d half an hour at the Post Office every other 
florefcfcjeSthjrt'fl'^ime wasted. You could be 
bf merchandise with the 
time. It costs you money that you might have 
earned. 
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Online postage service. If you're paying around 
$10 a month for the convenience of buying and 
printing online postage, you have to assume 
that's an expense too. If you ship 100 packages a 
month, that amortizes to $.10 per package. 

\ If you're questioning whether you need an 
) online postage service, here's my two cents: 
' Being able to hand your packages to the 

postal carrier still beats standing in line at the 

Post Office. 



When you add together expenses from this list, you 
have the cost for mailing out a padded envelope 
cushioned with packing peanuts, as in Table 10-1. 



Table 10-1: Sample Shipping Costs 

Item Estimated Cost 

per Shipment 



Padded mailer 


$.28 


Peanuts 


.07 


Tape 


.02 


Mailing Label 


.04 


Postage service 


.10 


TOTAL 


$1.14 



Before you even put postage on the package, you 
could possibly be spending $1.14 — not including 
your time. (Excuse me while I go to eBay and raise 
my shipping charges!). 



If you're shipping many packages a month, read 
Technique 47 on how to use QuickBooks to easily 
and simply see your exact average per package costs. 

Using a Shipping Calculator 
in \lour Listings 

If you put a flat shipping fee on some larger items, 
you may be costing yourself money. Make every- 
thing fair for the buyer (and for you) — use eBay's 
free shipping calculator to post clear shipping 
charges for your items. 

When listing an item for sale on eBay, you come to 
the area where you need to input your payment and 
shipping information. You have the option of using a 
flat rate (as in Figure 10-1) where you simply input 
your flat shipping charges. These appear in a box at 
the bottom of your item description. 



Shipping costs * 

Who will pay for shipping costs? 
<• Buyer C Seller 



Include domestic (United States) shipping rates with my listing: 
C No, skip section below 

(!■ Yes, specify below (faster payment and easier for buyer) 



Click to 



a 



Calculated shipping rates 

Based on buyer address new 



0.00 



Flat shipping rates 

j Same rate for all buyers 

Shipping & handling (United States) 
Shipping insurance per item 

Sales tax [hide] | California _U|8 25 % 

[~ Apply sales tax to the total which includes shipping & handling- 



Optional 



m% lo.oo 



• Figure 10-1: The Flat Shipping Rates form. 

You also have another option for figuring shipping 
charges on the items you list on eBay. Follow these 
steps to have eBay calculate the charges for you 
when your buyer supplies his or her postal ZIP code. 
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f m Click the Calculated Shipping Rates link (refer 
to Figure 10-1). 




Flat shipping rates 

i rate for all buyers 



gure 10-2 appears. 



Calculated shipping rates 

Based on buyer address new> 



To have shipping rates calculated automatically for your buyers based 
on their address, enter the information below. See how it works. 



Package weight [2 
Package size 



lbs. 



[ 



Shipping service 

Seller ZIP Code 

Packaging & 
handling fee 



I Package/Thick Envelope 
p The packaging is irregular or unusual . 
Learn more about weight and package size. 

I US Postal Service Priority Mail 



191325 ( us on| y) 



j|1.85 

This will not be shown to buyers, but will be 
included in your shipping total. 



Shipping insurance | Optional 3 

Calculated based on the final item price. 
UPS and US Postal Service Express Mail 
include free insurance up to $100. 

Sales tax [hide] | California ^§325 % 



1 Figure 10-2: Calculated Shipping Rates form. 

2. Type your Package Weight in the text boxes 
provided and select a package size from the 
drop-down list, as shown in Figure 10-3. 



Package size 

Shipping service 
Seller ZIP Code 



Package/Thick Envelope 



3 



Select One 
Letter 

Large Envelope 

USPS Flat Rate Envelope 

UPS Letter 



Packaqe/Thick Envelope 



Large Package/Oversize 1 ^ 
Very Large Package/Oversize 2 



kal. 
size 



3 



3. Select a carrier from the Shipping Service drop- 
down list. 

Figure 10-4 shows the choices available in 
Shipping Service drop-down list. 



Shipping service 

Seller ZIP Code 

Packaging & 
handling fee 

Shipping insurance 



US Postal Service Priority Mail 




Select One 



US Postal Service Express Mail 
US Postal Service Parcel Post 
US Postal Service Media Mail 
US Postal Service First Class Mail 
UPS Ground 
UPS 3 Day Select 
UPS 2nd Day Air 
UPS Next Day Air Saver 



be 



Calculated based on the final item price. 

I IP^ anrl I R Pnotol Qpiyipp Fvt-irpce Mail 



1 Figure 10-3: The package size drop-down menu. 



• Figure 10-4: Selecting the shipping service. 

4. Type your ZIP code in the Seller ZIP Code box. 

5. Type your packaging fees in the Packaging & 
Handling Fee box. 

► When adding your packaging and handling 
charges, don't worry that the buyers will see 
these individual fees. eBay combines this 
amount with the actual shipper costs and 
shows the total as one shipping price. 

► If you selected the U.S. Postal Service as your 
carrier, be sure to add the cost of a delivery 
confirmation (if you use one) when you figure 
your packing and handling fee. 

6. Select the appropriate options in the Shipping 
Insurance and Sales Tax drop-down lists. 

If you require the buyer to pay for insurance, or 
even if it's optional, be sure to indicate it. eBay's 
calculator will give the buyer the actual insur- 
ance cost based on the final bid. 

After you've input all your information, you can forget 
about it; eBay takes over. Figure 10-5 shows you how 
the calculator looks in your listing, and Figure 10-6 
shows the results calculated when a buyer puts a 
New York ZIP code in the auction's calculator. 
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Calculate shipping i 

Drop Books 



10022 



Calculate 



Learn more about how calculated shipping 
works. 

Buyers outside US: If seller ships to your country, 
see item description or contact seller for details. 



• Figure 10-5: The shipping calculator in my auction. 



1 Enter your U.S. ZIP Code and click 


on the Calculate button 


ZIP Code |l 0022 Calculate | 






2 Review the shipping services and rates for shipping to "10022". 

All prices include any packaging and handling fees charged by the seller. 






US Postal Service Priori 

Estimated delivery time: 2- 
Learn more about US Post 


y Mail® 

3 days. 

al Service shippina. 


Shipping&Handling:$7.60 
Insurant (optional): $1.30 










United States Postal Service, the Eagle logo, an 


and time the seller actually ships the item. 

their combined form, as well as US Postal Service, Parcel Post, and Priority 
1 a trademark, owned by the United States Postal Service. 



• Figure 10-6: Shipping to a buyer from New York. 

You can check out the fees for different shipping 
services by using the full eBay Shipping Calculator 
located at 

http://cgi3.ebay.com/aw-cgi/eBayISAPI. 
dll?emitsellershippingcalculator 



and shown in Figure 10-7. This tool shows you all the 
shipping costs so that you can decide to ship with 
either the U.S. Postal Service or UPS. 



I always test my packages from a California ZIP 
code (because that's where I live) to a ZIP code 
in New York. Doing this gives me an estimate 
for Zone 8, which is the most expensive option 
(by distance) when shipping in the U.S. 




1 Enter shipment information (Will nor be shown to buyer) 

Seller ZIP Code 
Package size 



91325 



j Package/Thick Envelope 
See more information on package size 
Package weight |2 lbs. [□ oz. 

Packaging & handling fee $ |l 85 

2 Enter a destination and click on the Calculate button 
^ u J erZIP 1 10022 OR | Select a city. 3 Calculate 



t know the buyer' 



nple shippir 



3 Review the shipping services and rates for shipping from "91325" to "10022". 









Parcel Post 8 

Estimated delivery in 2-9 days 


$6.34 


Priority Mail® 

Estimated delivery in 2-3 days 


$7.60 


Express Mail® 

Overnight to many areas 


$19.70 















UPS Ground 

Guaranteed delive 


$10.20 

y in 1-6 days 


UPS 3 Day Select 

Guaranteed delive 


6 

$15.33* 

y in 1-3 days 


UPS 2nd Day Air® ,„ 

Guaranteed delivery In 1-2 days 



• Figure 10-7: Shipping Calculator's test results for my item. 
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Not much in this world is free, but for now, eBay offers you a free, 
convenient tool you can use to list your items for sale: Turbo 
Lister. It's powerful software that provides a professional capabil- 
ity (and look) to the medium-size eBay seller. Turbo Lister helps you 
organize your items for sale, design their ads, and list them. It also organ- 
izes your items for future relisting by saving your initial item input and 
allowing you to create folders for organized storage. Your items disap- 
pear from Turbo Lister only if you delete them. 



Ill 



Although you get the Turbo Lister program free, you're still respon- 
sible for any fees you incur by listing an item on the site. 



Turbo Lister is robust software with the following features: 

*<" Self Updates. Turbo Lister automatically updates itself regularly from 
the eBay site, and includes any new eBay enhancements so your list- 
ings always take advantage of eBay's latest features. 

Whenever you start the program and it finishes loading, it immediately 
checks with the eBay server for updates. Waiting for this update can 
be a bit tedious (especially if the servers are busy), so if you plan on 
listing items at a particular time, open Turbo Lister with a few minutes 
to spare. 

HTML Templates. Pre-designed HTML templates are built into the pro- 
gram's Listing Designer. If you use one of eBay's multitude of colorful 
themes or layouts, you'll be charged an additional $.10 on top of your 
listing fees. You can use these or a template of your own design to 
jumpstart your ad design (without extra charge) by pasting it into the 
HTML view. You can even use templates from other sources (such as 
those in Technique 19), as long as they are in HTML format. 

*>* WYSIWYG Interface. If you choose to design your own ads from 

scratch, you can do it with Turbo Lister's easy-to-use WYSIWYG (What 
You See Is What You Get) layout designer. 

*>* Bulk Listing Tool. Prepare your listings whenever you have the time. 
When you're ready to launch a group of them, just transfer them to the 
upload area, and, well, upload them. 
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Item Preview. You can preview your listings to 
be sure they will look just as you want them to 




til fr^aj^iili tics without being online. 
5yusing'TuTOo Lister (with its constant auto- 
upgrading), you will not sacrifice any of the fea- 
tures available to you when you list on the site 
using the Sell Your Item form. 

In this technique, you'll have an inside look at how 
Turbo Lister works. Then, when you download the 
software, you can get up to speed quickly. 

Checking the Minimum 
Requirements 

Though this software is definitely useful, you have to 
decide whether it's really for you. The first thing to 
check is whether your computer meets Turbo 
Lister's minimum requirements. 

)** Your computer must be a PC, not a Mac (sorry, 
Mac users). You have to have the Windows 98, 98 
SE, ME, NT 4+SP6, 2000, or XP operating system. 

The processor must be at least a Pentium II. The 
faster your processor, the better. 

v 0 You must have at least 64MB of RAM (and that's 
a bare minimum). 



The more RAM you have, the better things 
work. 



J** You should have at least 20MB of free space on 
your hard drive to run the installation. 

v 0 Monitor settings at least 800 x 600 resolution and 
256 colors (8-bit). Keep in mind the software 
interface looks a lot better with 16-bit color and 
1024 x 768 resolution. All monitors today have 
this capability, so you should be just fine here. 

v* Microsoft Internet Explorer should be 
version 5.01 or later. 




To check your version of Internet Explorer 
with the browser open, click the Help menu 
(shown in Figure 11-1). Click the About 
Internet Explorer command (Figure 11-2); on 
the top line, your Internet Explorer version 
number is listed. 



EH 
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^P^ey^ Online Support 
Send feedback 
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TOOLS 




Gadgets Sitemap Feedbac 



C: j'-i , I ■ 'i ff 
CooleQuy Toots 
Wtrstetter 



What's NEW? 

<8> Newsletter Archives 

fti'ijmmnq in Mfivi-rnlmf, mil ponul.ir monthly ricw.li'l will pu-.li*J 

on ihe site after they've been distributed If you want to be the first 
to get the news - be sure to sign up for your personal copy. 

Picture Lighting Tips 

It's all >n the bufe you usei Regular incandescent buds will throw a 
yelluwisti tune un yuur iniayes It yuu tJie yuur phutgs in (lure stent 
lighting, they will have a Wue tone. I've had soroe great kick with 
Bogan c n «m tract hunt-, th.ii thniw beautiful wNln liijht (thtty 
have a regular screw m base), and I found them at Costco. My 

MKond i:hoti:i- i>. CF rbivir.il 10n w.itl - t . Iln-ir liiji.t I'.n't .r. wh.tn 
the halogen. 

Xrw Gadgets Page 

I'vt found some new great items to help e&av sellers visit the 
gadg^t= page to see the new products. I have a new invention, the 

1 



Display* im>tfi.nii iriltmnation. virion number. and copy tight. 



Figure 11-1: Checking your version number. 



3 About Internet Explorer 




I nternet Explorer 



Version: 6.0.2800.1106 

Cipher Strength: 128-bit 

Product 10:55394-434-3941394-04394 

Update Versions:; SP1; 



Based on NC5A Mosaic. NCSA Mosaic(TM); was 
developed at the National Center for Supercomputing 
Applications at the University of Illinois at Urbana- 
Champaign, 



1 
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1 Figure 11-2: Now you know! In this example, I've got 
version 6.0.2800.1106. 



Starting Up Turbo Lister 



downloading Turbo Lister 



Clck the handy eBay Dowr 



Jay pages, you'll see a 
)s shown in Figure 11-3. 
Clck the handy eBay Downloads link to display the 
eBay Downloads page. 



AT.:. LIU HInHir.s | FmiI^h- | ii _r _- E :: / - L - ' 1 ' ' U | Eh. j-i; .. : hiV | ■ ':ji| L hx | hPHiJb.ack FOfUm 

Abiju: eE^y I huir ^ | ' 1 , h;!;. | e > [ • | eEd',' [lh";i ilu^us I eE.iv E^i't Certificates 



Browse I Sell I Services I Search I Help I Community 
Find Items I Find Members | Favorite Searches 



• Figure 11-3: eBay's navigation links. 

Now, to download Turbo Lister, follow these steps: 

f m Scroll down the eBay Downloads page to locate 
the Selling Tools area and click on eBay Turbo 
Lister. 

The Seller Tools, Turbo Lister hub page appears. 

2. Click the Download Now link. 

The requirements for using Turbo Lister appear 
above the two links for downloading. 

3. Click the Turbo Lister Web Setup link. 

The Windows Security Warning appears (shown 
in Figure 1 1-4), cautioning that you're about to 
download something foreign to your computer. 

4. Click Yes. 

Clicking Yes downloads Turbo Lister. Clicking No 
doesn't. Just trust me (and eBay) and click Yes. 

From this point on, installation is automatic until — 
voila! You've got Turbo Lister on your computer! 

Note that this procedure first downloads a small 
setup version of the program that checks your com- 
puter for preinstalled files. When that task is done, 
Turbo Lister checks back with mothership eBay and 
automatically downloads any files it needs. 



Security Warning 




Do you want to install and run "eBay Turbo Lister" signed 
on 5/7/2003 2:20 PM and distributed by: 

eBay, Inc. 

Publisher authenticity verified by VeriSign Class 3 Code 
Signing 2001 CA 

Caution: eBay, Inc. asserts that this content is safe. You 
should only install/view this content if you trust eBay, Inc. 
to make that assertion. 



V Always trust content from eBay, Inc. 



Yes 



No 



More Info 



• Figure 11-4: The Windows Security warning. 

Starting Up Turbo Lister 

Once you've installed the program, you'll see a new 
icon on your desktop; a little green man (don't call 
Mulder — yet!) juggling magic pixie dust over his 
head. This is the icon for Turbo Lister. Double-click 
it and you'll see the Turbo Lister Introduction screen 
shown in Figure 11-5. This will pop up every time 
you open the program — which can get annoying. It 
doesn't really do anything for you and wastes pre- 
cious seconds of your time. If you want to avoid it, 
click the check box labeled Do not show me this 
screen again, and then click Start Here. The little 
green man's screen will be forever banished. 

When the program is open, the first thing you do is 
set up a new Turbo Lister file, as follows: 

f m Select that option from the opening splash, and 
click Next. 

2. Type your eBay User ID and password in the 
blanks and click Next. 

Turbo Lister now wants to connect back to eBay 
to retrieve your eBay account information. Make 
sure your Internet connection is live. 
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DropBooks 




schedule your 
own inventory of items 



then instantly send them to eBay! 



O Do not show me this screen again. 



' Figure 11-5: The colorful (though useless) Turbo Lister 
intra screen. 

3. After you check for a live Internet connection, 
click the Connect Now button. 

In a minute or so, a small window opens with 
your eBay registration information (your name, 
address, and registered e-mail address). The last 
text block on the page offers you the option of 
listing locally. 

4. Click the down arrow in the corner of the last 
text box and choose the eBay region within 
your metropolitan area, if there is one. 

Your item will be searchable within your region 
of the United States. 

5. Click Finish, and the program fires up. 



Preparing an eBay Listing 

Now that you have the powerful Turbo Lister tool at 
hand, you can prepare hundreds of eBay listings in 
advance and, with one click of the mouse, launch 
them on eBay. You can also select a scheduling 
format that makes your listings upload and start at a 
particular time and date. (More on that in the section, 
"Uploading items to eBay," later in this technique). 

This example lists an auction using these steps: 



f m Click the Create New button (the one with the 
magic-wand symbol) in the upper-left corner. 

The Step One screen appears, as in Figure 11-6. 
This is where you decide the type of listing you 
want. You'll notice that most of the information 
requested is identical to the eBay Sell Your Item 
form. 




O 1 1 Prl" 



] A4 Fxmj, 




• Figure 11-6: Selecting your listing format. 

2, Click the Auction radio button, and then click 
Next. 

The Create a New Item page appears, ready for 
you to enter your title and subtitle if you wish. 



You can save bunches of time if you write 
your titles and descriptions before you go into 
Turbo Lister. You can type them into Notepad 
or Word, and then copy and paste them into 
the listing, adding the HTML tags after the 
text is inserted. 



3, Enter the title in the Item Title Box. 

If you want to use a subtitle, type that in as well. 
Subtitles are handy for adding selling points that 
accompany your title in search results. (Entering 
a subtitle for your auction adds an additional 
$.50 charge.) 

4, Select your category by clicking the Find 
Category button. 
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Drop 



You are presented with a screen that lists all 
eBay categories in a hierarchal format. The main 
categories are listed with a plus sign next to 
Ihj^r^Vl^^^fHrfml your main category, click 
BlJrHyJl^sJifnV^^ subcategories are dis- 
played, as shown in Figure 11-7. To drop even 
lower into the world of nether-categories, keep 
clicking plus signs next to subcategories. You 
know you've hit the bottom rung of the category 
ladder when you see only a minus sign. 



Select a Category 



BooksSEducation & TextbooksXTeaching Guides 



B Antiques 
a Art 
H Books 

EB Accessories 
H- Antiquarian & Collectible 
EB Audio 
EH- Children 

Education & Textbooks 
[+ College & Professional 
IB- Foreign Language Study 
Other 

B- Preschool-High School 
E Elementary School 
h" High School 
|— Middle School 
: Other 
Preschool 



Test Prep & Study Aids 
Fiction & Literature 
Magazines & Catalogs 
Nonfiction 
Other 

EE Wholesale, Bulk Lots 
B Business & Industrial 



OK 



Cancel 



Figure 11-7: Select your final category and click OK. 

S. If you have an eBay Store, select a category 
for the item in your store from a drop-down 
menu. Open the drop-down menu (shown in 
Figure 1 1-8) by clicking the small arrow on the 
right. Then click the category you want to use 
and watch it jump into the selection area. 

This area is automatically populated from your 
eBay Store when eBay updates your Turbo Lister 
installation. 



6. After you make all your selections, click Next to 
continue. 
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• Figure 11-8: Select your eBay Store Category from the 
drop-down list. 

Designing your listing 

When it comes to designing your listing, you've got 
several options. Take a look at the Listing Templates 
on the left side of the screen. Click on them and be 
dazzled by their glory. eBay makes it a snap to 
design your item listing with a few easy features: 

i>* Templates and Themes: I'm sure you've seen 
eBay listings with very nice graphics in the bor- 
ders. These come from eBay's easy-to-use theme 
templates listed on the left of the screen. You 
may select any of these colorful templates to doll 
up your listing. Themes make the listing look 
pretty, but they may draw attention away from 
the selling strength of your pictures. Remember, 
it's your good description and a quality photo 
that will sell your item. Keep in mind, though, 
that eBay charges you an additional $.10 to use 
one of these themes in your listing. You don't 
have to use any of the themes (just click None 
when you reach this screen). 

v"* Layout: You may select from several Layouts: 
Standard, Photos Left, Photos Right, One Photo 
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Top, Photos Bottom, or Slide Show if you want to 
take advantage of eBay's Slide Show option. 





Picture Services, the first 
tBHi^is*t*#. F^rStfing your first free picture, 
you can have a great-looking header picture at 
the top of your listing page. Additional pic- 
tures are 15 cents and a slide show will cost 
you the princely sum of 75 cents. 

WYSIWYG HTML Design Form: You can base 
your ad on this very easy-to-use design form and 
come up with a listing that looks similar to the 
one shown in Figure 1 1-9. It has a toolbar very 
similar to the formatting toolbar in Microsoft 
Word (see Figure 11-10), so the buttons should 
be familiar. There's even a command to insert a 
Web link into your description (see Figure 1 1-1 1), 
so you can have the prospective buyer e-mail 
you with a click of the mouse. 



Design Your Listing 

De:wVv'ie^ | HTM_ |~F-l- vil-. . 



l |3[12pl| I'l l 



as <j urn 



Andy Warhol Estate / Marilyn Monroe 

Signature Block China Cup & Saucer Set 

Brand new - ready for you to display or give as a gift! This lovely set 
includes a cup (3 1/2" tall, 4 1/2" wide including handle) and a saucer (6" 
wide) The checkerboard pattern is made up of images from the famous 

1967 Warhol Monroe portfolio; consisting of vibrant colors, which are 
considered to be some of the most iconic images of the Pop Art era The 
bottom of both the cup and saucer are imprinted with Andy Warhol's 
signature Also, on the bottom of the saucer is a paper manufacturer's 
sticker, stating the MSRP to be $50 00 for the set. 

The matching cup and saucer set is licensed by the Andy Warhol 
Foundation, using the trademark from the estate of Marilyn Monroe. 

Made by Block China, for over 50 years a leader in the design and 
manufacture of a distinctive collection of tableware, accessories and 
giftware. 

I 



• Figure 11-9: The Design Your Listing page in Design View. 
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• Figure 11-10: The HTML design toolbar. 



Design Your Listing 



Design View } HTML View |~Pre view | 



| Anal 
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Texl to display: 
Address: 



click neie 
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Insert | 



Bid with confidence because there's no mystery about shipping costs! 
Type your zip code in the Shipping Calculator below to find your exact shipping cost via 
Priority Mail with Delivery Confirmation. Winner should submit payment within a week of 
winning the auction. I will accept credit cards through PayPal. Good luck on winning! 
Please HIBWBffift n email me if you have any questions. 



Figure 11-11: Inserting an e-mail link in the description 
area. 

v 0 HTML View: If you have a smattering of HTML 
knowledge, you may want to display the HTML 
view and edit your listing design from there. You 
can also insert your hosted images by entering 
supplementary coding into the HTML view. (See 
Technique 20 for additional information about 
coding and on inserting your pictures into the 
description area.) Also, if you have your own 
predesigned template, just copy and paste the 
HTML for the template into the HTML view box. 



At any time during the design process, click the 
Preview tab to see what your listing looks like. 



Be sure to add any additional pictures using eBay's 
Picture Services so that you can use the free header 
picture. Just click on one of the boxes entitled Click 
Here to Insert Picture, select any picture on your com- 
puter's hard drive, and it will upload with your list- 
ing to eBay. When your picture appears in the Turbo 
Lister box, click Next. 

Getting down to specifics 

Now it's time to get all the little details into your list- 
ing. How many days do you want the listing to run? 
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You must add your shipping and payment informa- 
tion, and more. You do all this on the Format Specifics 
page, vqut last page. as shown in Figure 11-12. 




Who will pay to ship the item? 

© Buyer pays all shipping cosls. 
O Seller pays all shipping costs. 
O '■■'■■■'ill no! :|-np Hocal pickup rink'! 



Shipping Costs 

Buyer pays calculated shipping rates 

Shipping service: US Postal Service Priorily Mail 

Package weight; 10 lbs. 



I Change | 



Payment Instructions 

Thank you lor looking al my item;: for ala I --alar payment via PayPal 
because it's quick. I usually ship within 24 hours of your payment via 2 to 3 
day Priority Mail. My item;- are guaranteed to be exactly a? 'described. If 
you wish lo in-'.iray-ji.ir package agar::' carnage- in shipping please ; elect 
the optional [hipping m.p.irance T ha: i ■ aga ■■ please ■■.■ r it my gthe; 
auctions, it possible. I will combine shipping lo save you many.. 



| Change 



Payment Methods 

PayPal 

Money order/cashiers 

checks 

See item description 



Change | 



Payment Address 

Marsha Collier 

1 he Collier Company 



| View | 



Ship-To Locations 

United States Only 



| Change 



Item Location 

Los Angeles. CA 
United States 
Los Angeles, CA 



| Change 



Listing Upgrades 

Gallery selected 



| Change 



■ Figure 11-12: The Format Specifics page. 



Organizing your listings 

Once you've put together a few listings, your Turbo 
Lister Item Inventory begins to look something like 
Figure 11-13. 
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• Figure 11-13: Turbo Lister Item Inventory. 



Much of this information is filled in for you by eBay. 
You can edit the information pertaining to an option 
such as Payment Methods and Ship To Location by 
clicking the Change button in the appropriate box. 
Note that on this page, each format option has a 
Change button. Clicking the Change button opens 
a small box where you may add text or change 
defaults. After you make your changes, click OK. The 
new information appears in the appropriate Format 
Specifics box. 

Save time by saving repetitive text as the 
(b» / <aj default. When you come to a box such as 
\j£y Payment Instructions or Payment Methods, and 
you want this exact information to appear in all 
your listings, click the Save for Future Listings 
check box to save this information as your 
default. You can always change the info on a 
case-by-case basis when listing another item. 

Once you've filled out all the information in each of 
the Format Specifics areas, click Save. 



Note that you can add folders to the folder list to 
save inventories for different categories of items. 

To create a folder and move items into it: 

Click the down arrow next to Create New (on 
the button with the magic wand) and select the 
command to create a new folder. 

2, Give your new folder a name and click OK. 

The folder now appears in a folder list on the left 
side of the screen. 

3. Highlight a listing and drag it to your new 
folder. 

/^l~x You can save time if you press and hold the 
fe> / «aj Control or the Shift key while selecting multi- 
V£/ pie items. Then you drag them to the folder all 
at once. 
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You now have the option of looking at your items 
in an All Items view (All Items includes those you 
haye inserted into folders), or by double-clicking 
alders. 



rmve inserted into tolui 

DropBoote 1 

Uploading items to eBay 



Here's how you upload the items you see on the Item 
Inventory tab: 



1. 



2. 



In the Item Inventory list, highlight the item you 
want to upload and click the Add to Upload but- 
ton at lower right. 

This copies your item to the Listings Waiting to 
Upload tab. 

If you want to schedule a listing to upload at 
a later date or time, click Schedule to Start On 
and choose a date and time before clicking the 
Add to Upload button. 

You're charged an additional $.10 fee for any 
item you choose to schedule for a delayed 
listing. 
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• Figure 11-14: Just waitin' around is what they're doing. 

3, On the Listings Waiting to Upload tab, click 
Upload All to eBay to send your items to eBay 
immediately. 

eBay calculates your fees before posting the listing; 
you can approve them before the listing goes live on 
the site. 



When you've populated your Listings Waiting to Approve the upload, and instantly your items will be 
Upload list, you can view it by clicking the tab, live on the site! 

which looks similar to Figure 11-14. 
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Save Time By 

Relisting from your My 
eBay page and Selling 
Manager 

Making Second Chance 
offers 

V Relisting from eBay's 
"end of auction" notices 



Making Multiple 
Sales Without 
Multiplying \lour 
Work 

One of the most efficient ways to run an eBay business is to stock 
the same item in quantity After getting some eBay experience 
under your belt, you're bound to find several items that you're 
comfortable selling. In addition, if you follow my suggestions in Techni- 
que 5, you'll buy multiples (dozens? cases? pallets?) of the items at a seri- 
ously discounted price. But when you have all these items lying around 
the garage, your goal is to get them into buyers' hands at a profit. 

In Technique 41,1 talk about opening an eBay store. But in addition to 
your own store, you must be running auctions on the eBay site. Why? 
Auctions are the key to drawing buyers into your store. Stores are not 
only added potential sales, but they're a distinct marketing tool for your 
personal eBay brand. 

If you don't have an eBay Store and plan to sell the items one at a time 
through auctions, you don't want to reinvent the wheel for each sale. 
Relisting your items efficiently will save you time and aggravation. 



I know several sellers who have bought items in such bulk that 
they're stocked with the item to sell one a week for the next few 
years! That's a good thing only if the product is a staple item that will 
always have a market on eBay. 




Relisting after a Win 

Yeah! Your space-age can opener with built-in DVD player sold! Since you 
have three dozen more to sell, the quicker you can get that item back up 
on the site, the sooner you'll connect with the next customer. 

When bidders lose an auction on eBay, one of the first things they do is 
search for somebody offering the same item. The sooner you get an item 
relisted, the sooner a disappointed underbidder will find your listing. Of 
course, relisting the item also makes it available to other interested bid- 
ders who may not have bid on the item before because the bidding went 
out of their league. 
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Technique 12: Making Multiple Sates Without Muttiptuina \lour Work 




When you offer an item for bidding and it 
reaches well beyond your target price, why 
not offer another one? True, this will slow (or 

ssibty f^lfyrfrqi" bidding on the first item, 
bjttf Jb|i'vt pV&gHed your target price and 
there are folks out there hot for your item — 
sell it to them now! That kind of initiative is 
what eBay is all about. 



If at First \lou Don't Succeed 

Boo! Your Dansk China Maribo dinner plate didn't sell. 
Don't take it personally. It's not that someone out 
there doesn't love you. It doesn't mean that your mer- 
chandise is trash. It's just that this particular week no 
one was looking for Maribo plates (go figure). 

Often eBay shoppers shop with no discernible pat- 
tern. Some weeks no one may want your item at a 
certain price and then you may sell five or six the 
next week. It happens to me all the time. 



If you don't have your auctions listed on the 
eBay site, your goods will stay on your shelves 
and get dusty. If you list your items regularly, 
someone will buy them and send you money. 
Find something that will sell now\ 

Often, when relisting, you need to make 
adjustments. For instance, there's always a 
chance that you're off base on your title. Or 
perhaps the keywords in your title aren't draw- 
ing people to your listing. To help you figure 
out whether it's you or just the market, try 
running a search for other, similar items — is 
anyone buying? If there's just no bidding activ- 
ity (perhaps you're selling bikinis in January?), 
then perhaps that item needs to be retired 
from eBay for a while. 



Consider some other variables. Perhaps your start- 
ing price is too high? Are other items selling on the 
site with a lower starting price? If you can comfort- 
ably lower your price, do so. If not, wait until other 






sellers run out of the item. Then put yours up for 
auction — you may just get more bidding action if 
you are one of the few (versus one of the many) sell- 
ers offering the same item. 

I have quite a few items that I purchased cases of — 
right along with a bunch of other eBay sellers. They 
desperately dumped theirs on the site, without pay- 
ing any attention to the competition. I waited, and 
got my target price for the item the following season. 



eBay is a supply-and-demand marketplace. If 
the supply exceeds the demand, prices go 
down. If you have an item that sells as fast as 
you can list it, prices go up. 



Okay, lime to Relist 

eBay gives you so many ways to relist an item, that 
it's almost dizzying. There are efficient ways and 
ways that will waste your time. Because this book 
is all about saving time, let's just concern ourselves 
with the speedy ways. 

Figure 12-1 shows the seller's version of a sold item 
(only the seller sees this when they are signed in), 
which includes a link to relist. If you relist all your 
items using this link on each item's page you'll have 
to go to the page for every item you want to relist to 
find the corresponding link. To save time, get off the 
auction page and go to My eBay page or Selling 
Manager. These tools were designed to make relist- 
ing fast. 
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• Figure 12-1 : Yeah! My item sold! 



Okay, Time to Retist 



Relisting from your My eBay page 

Your My eBay page_has lots of handy features. Best 

find unsold items in one 
rch easier to see all your 
sdld or unsold items at once! 

Figure 12-2 shows My eBay displaying the Items I've 
Sold area. The Unsold Items area is further down on 
the My eBay Selling tab and has similar columns of 
information. 
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* Figure 12-2: Sample 


items I've sold. 



Note that the second to the last column is titled 
Relist. If you click the Relist link for an item, a fully 
filled in, Sell Your Item page appears. You can then 
make any changes you want — or not! 

What's so very convenient about this method is that 
all your sold (or unsold) listings appear in one place. 
You can just go down the list and quickly relist items. 

Relisting from Selling Manager 

Wouldn't it be better if you could select a whole 
bunch of items at once and list them all together? 
Step up to Selling Manager for a one-click option. 

I really like Selling Manager as a tool for the mid- 
sized eBay seller (even a PowerSeller). One of the 
many excellent features of the program is that you 
can relist multiple items in bulk. 



You can access items that have sold, logically enough, 
from the Sold Items area (pictured in Figure 12-3). 
Relisting is done with a click of the mouse! (On the 
other hand, if you haven't been so lucky lately, you 
can look at your unsold items in the Unsold Items 
area.) 

To relist an item through Selling Manager, follow 
these steps: 

f m Go to the Sold or Unsold Listings by clicking 
the links in the Manage Listings box on the left 
of the page. 

2. Once you're on the page, select an item to relist 
by clicking the check box next to its record 
number. 

You may select any or all of the items listed on 
the page. 

3. Once you have selected all the items that you 
want to relist, click the Sell Similar button. 

You will be taken to the Relist Multiple Items 
page. 

4. Review all the items listed (along with the fees 
being charged) and submit the items by click- 
ing the Submit Listing button. 



Sold Listings 

Keep track of sold listings by customizing and sending sales records ( B ) to your buyers. 
26 sold listings. 
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• Figure 12-3: A portion of my Sold Listings in Selling 
Manager. 



Technique 1 2: Making Multiple Sales Without Muttiptuina \lour Work 



Figure 12-4 shows a portion of the Relist Multiple 
Items page that includes a complete review of the 
details ^Leach of your items. If you proceed, they will 
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relisting fees. 
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Relist Multiple Items: Review & Submit 

Step 1: Review youi listings 

Please review your listings and fees and then click the Submit Listings button below To remove an item, 
click the "Remove item" link. 

I" P <iyP.il is now tinned on foi all youi listings. 

Ynu have opted to turn on PayPal for all of your listings. If you would like to turn off this preference, please 
edit your payment preferences 
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• Figure 12-4: Relisting several items at once from Selling 
Manager. 

Making a Second Chance Offer 

When you have multiples of an item and your final 
bid amount exceeded your target price, you can feel 
free to make offers to underbidders to buy the same 
item for their high bid. You can also make a Second 
Chance offer if the winning bidder does not come 
through with the payment. 

This is a perfectly eBay-legal way to make a second 
sale. Best of all? eBay doesn't charge you a second 
listing fee for your offer. You just pay a Final Value 
fee if the bidder accepts your offer. 

Second Chance offers may be offered to underbid- 
ders, for a prescribed time period — 1, 3, 5, or 7 
days. The underbidder has the opportunity to take 
you up on the offer or pass. When the underbidder 



takes action, that is, buys the item or e-mails you 
that he is not interested (and you close the Second 
Chance offer — just like an auction), you can make 
another offer to a different underbidder. You can fol- 
low this process on down the list of underbidders 
for up to 60 days. 

You do not necessarily have to make an offer to an 
underbidder if you are not comfortable with that 
person's feedback. It's up to you to which bidder 
you make offers. 

The link to make a Second Chance offer (look at 
Figure 12-5 to view the link on the My eBay page; a 



similar link appears in Selling Manager) appears only 
when an auction has more than one bidder. 
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1 Figure 12-5: The decision-making page for making a 
Second Chance offer. 



Relisting from \lour "hem 
bid Not Sett" Notices 

When an item doesn't sell, eBay sends you an e-mail 
notice, as you can see in Figure 12-6. Whenever I get 
one, my mind reads it as: Dear Big Loser, your item 
didn 't sell. Nyah, nyah! 



Relisting from l/our "Item Did Mot Sell" Notices 



Item Did Not Sell 

Dear rnarsha_c, 
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Quantity: 
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• Figure 12-6: eBay's "Your Item Did Not Sell" e-mail. 



That was my reaction, until I noticed that these 
item-did-not-sell e-mails actually have an excel- 
lent purpose. They contain a link that you can 
click to relist your item instantaneously. It's 
quick and easy! 
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Sellers who post hundreds (not to mention those who post thousands) 
of auctions each week barely have time to breathe, much less to twid- 
dle around checking to see whether their items have snagged two 
more bids. They care about listing auctions, closing out auctions, getting 
paid, and getting the product out the door. 

Now that you've heard how the big guys think, let's start small. Many eBay 
sellers sell part-time. Observing the progress of their auctions is part of the 
fun, and also serious business when they rely on the money they earn from 
auctions as a regular form of income. Using eBay's tools — such as the 
Selling page of My eBay, Selling Manager, and Selling Manager Pro — can 
help the part-time (and even full-time) seller keep track of all the transac- 
tions they're juggling on eBay. 



IllTl ) ^ e "' n 9 Manager Pro adds many additional options for post-auction 
management and inventory. 



Using My eBay to Manage \lour Listings 

Start with baby steps (the best way to start) by visiting the Selling tab of 
My eBay. For the newbie seller, the tools on the Items I'm Selling page 
work great. They're simple and get right to the point. 

The small seller can use the Items I'm Selling page in combination 
with the Sell Your Item form for individual listings and these should 
be sufficient for managing listings. 

For example, Figure 13-1 shows the Items I'm Selling page of My eBay. 
This feature alone gives you quite a bit of information you can use to 
track your auctions as they happen. 




Using My eBay to Manage l/our Listings 
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that helps you quickly see what's going on. If 
the current price listed for an auction appears 
een placed on the item. If 
een no bids. 



Items I'm Selling (a Mm*) 








» 8m Mala 1 At tttan data* ™Q 




aniiboU IKn, 










rvt 0t» 






(Eil) Hot.*. 


(iri, ■ tor I'urnrr *% AiJltitJW _-\tl 










2988720870 m» wsn 


nfa 17/38 


a* 


Mo* 21 


Jan-20120215 OdOft&n FnJ STC 
Lulus 




3568178559 n/a S299 


Aft « 


a* 


Mw-21 


5<rni'i[ 1 

Jarv20 13 24 24 Gej1h27m End GTC 
Lj-sriTnj 


tB»( TPS fflf Dumirifi AyTHOfi S-Ot£D 2033 
3580553775 M 25 »-»■ nit 1 


s 


Jan-14 


Jaiv2t1244 32 1fl0h4/fn Sail Similar 


"lirt fid »n rb»v flu'. (r.- r>umn-.*i ^".Nf 


0 








3880S64070 12199 Ki* 


rVa 1 


•A 


Ja*14 


i : lb K Id0h48m Sajl Sa^Jat 


•bi.b-..l..r i-Off.HV.'lH.-nr.Mf; L 


v -*r'*» 








3579W71X SI399 H3» 


frt 1 


aA 


Jan-11 


Jarv2l 150.56 lU3h56m SttSfir-le 


: . ■ 


<m 


3960371391 11999 I1MS 


n/a 1 n/a Jan 16 4ai>23 1041 22 2<J22M4m Sell 5.^1* 



• Figure 13-1: The Items I'm Selling page. 

Active listings 

On the Items I'm Selling page, you can view details 
for your active listings, including: 

]S Links for listings. Each listing has clickable links 
you can use to go instantly to an item page. 

i>* Item Number. Just in case you need an item 
number to contact a bidder or send auction 
information to a friend, you'll find the item num- 
ber here. 

i>* Current Price. This may be the starting price of 
your item (if you have no bids) or the current 
price based on bids received. 

Reserve Price. This is a very handy feature that 
reminds you of the reserve price that you've set 
on an item. There's nowhere else to check this; if 
you forget to write it down when you're listing 
the auction, here it is. 

Quantity Available. Here's where you can see 
how many of this item are still available for pur- 
chase on the site. As you can see in Figure 13-1, 
when a eBay Store item is listed, this feature will 
show you how many are left and the original 
quantity you listed. 



«>* # of Bids. When you see that the price is rising 
on an item, check out this column to see how 
many bids have been placed to date. 

V Start Date. This is the date the listing was posted 
on eBay. 

End Date. This is the date when the listing will 
end. 

i>* Time Left. In this column, you can check how 
much time is left (to the minute) in your listing. 

Manage Your Listing. This is the handiest col- 
umn of all. Here, you have a link that lets you 
relist a similar item. This is particularly handy if 
you use a template and want to use it again for 
another item. This link brings you to the Sell 
Your Item form where you can change anything 
about the listing that you wish and quickly list it. 



In the case of an eBay Store item, the Manage 
Your Listing feature also permits you to end a 
Good Till Cancelled (GTC) listing. 



On the bottom of your Items I'm Selling listing is a 
handy recap of all your offerings, as shown in Fig- 
ure 13-2. The good part about this summary is that 
the tally gives you the current bottom line of your 
items for sale. 




Totals 
Auctions 

All items 
listed 

Items that 
will sell 



r**. a. r. • ^ .. r. • Reserve , - # of 

Start Price Current Price „ . Tota Qty „. . 



$622.17 $626.92 $0.00 9 5 
$425 $9.00 $0.00 1 5 



Stoies 8 Fixed Price 

All items listed $8,745.66 
Available to sell $6,692.17 



254 
192 



• Figure 13-2: Tote board that summarizes my eBay selling 
activity. 



If you have an eBay Store, the Items I'm Selling 
tally won't include revenue for store items that 
have sold. If you have an eBay Store, I strongly 
recommend using Selling Manager. 
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Technique 13: Checking \lour Auction Action 




Sold items 

There's _also an area where your sold items appear, 
JlLviteips I've Sold. When the sell- 
»ne has purchased an item, 
it s'hows up here. I'll cover the tools included here in 
Part IV, which covers after-the-auction business. 

Unsold items 

Sob. Sadly, there's an area that lists items that just 
didn't pique the interest of eBay shoppers — at least 
this week. (Remember, there's always another sell- 
ing day on eBay.) Your unsold items appear as in 
Figure 13-3. 
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• Figure 13-3: Your Unsold Items listings. 

From here, for up to 30 days, you can click the Relist 
link to relist an item on the site. 



Ill 



If your unsold item sells on the second (repeat) 
listing, eBay refunds your listing fee for the 
originally unsold item. 



Ramping Up With 
Setting Manager 



Once the selling bug has bitten you, it's a natural 
transition to go from listing a few items a month to 
fifty or more. That means, dear reader, that you are 
now officially running an eBay business. 
Congratulations! 

There's a good and a bad side to this. The good is 
that you're making considerably more cash than you 
did before hooking up with eBay. The bad? It's time 




to start investing in some tools to keep your busi- 
ness professional. 

The first tool that can help smooth your transition 
makes the process of running eBay auctions and 
sales consistent — Selling Manager. 

Technique 1 1 gets farther into eBay's free Turbo 
Lister program (it gets your items on the site without 
having to go through the slow, sometimes-torturous 
Sell Your Item form). As with Turbo Lister, Selling 
Manager is a suite of tools for managing your selling 
business from any computer (as long as it has an 
Internet connection). eBay gives you 30 days to try 
out the service for free, thereafter charging you 
$4.99 per month. (Believe me, the time that Selling 
Manager will save you is well worth the fee.) 



I've run well over 60 auctions in a single 
month, successfully managing them with 
Selling Manager. I use it, along with PayPal's 
tools and QuickBooks (see Technique 47 for 
more about this method). This approach pro- 
vides a professional solution for my medium- 
size eBay business. 



First glimpse of Selling Manager 

To download your free Selling Manager trial pro- 
gram, follow these steps: 

f m Click the Site Map link in the eBay Navigation 
Bar at the top of every eBay page. 

2, In the first column of the Site Map, under 
the Sell heading, click the link for "Selling 
Manager." 

3. Read the information on the Selling Manager 
hub page and click the Subscribe Now link. 

You're now subscribed to your 30-day free trial. If 
you continue using Selling Manager, eBay will add 
the additional $4.99 fee to your monthly bill. eBay 
will automatically populate Selling Manager for you 
with your information from the My eBay Selling tab. 
The Selling tab will change to Selling Manager when 
it's all set up. 



Ramping Up With Setting Manager 



Dra 



With Selling Manager, you can click the tab to view a 
summary of all your auction activities. Figure 13-4 
showsjajy current felling Manager Summary page. 
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• Figure 13-4: My Selling Manager Summary page. 

The Summary page lists at-a-glance statistics so I 
can see what's going on with my sales quickly, at any 
time — from any computer. Links to other pages in 
the Selling Manager tool are also included. 



If you plan to exceed 75 transactions a month, 
consider using Selling Manager Pro; it has bulk 
feedback and bulk invoice-printing features or 
a third-party solution. See Technique 60 for 
information on third-party management tools. 



Pending Listings 

The Pending Listings link on the Summary page 
takes you to any auction, fixed-price, or store listing 
you've sent to eBay through Turbo Lister (or listed 
on the Sell Your Item page) and scheduled for a later 
starting date or time. You can also view these pend- 
ing listings through links on the Summary page that 
narrow them down to Listings starting within the next 
hour and Listings starting within the next day. 

When you enter the Pending Listings area by clicking 
Pending Listings from the Summary page, you can go 



directly to the listing shown in Figure 13-5. If you 
want to promote your listing-to-be in a banner ad (or 
create a link to it from elsewhere on the Internet), 
you can do so using the URL of the pending listing. 
See Part IX for more information on promoting your 
eBay business. 
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fij££Ptfl see coverage and 



• Figure 13-5: What an auction looks like before it starts. 

From the Pending Listing page, you can confirm all 
information about the sale, as well as make any 
changes to the listing or to the scheduling time. 

Active Listings 

Click the Active Listings link on the Summary page, 
and you can observe the bidding action just as you 
can from the My eBay Selling page. The color-coding 
that indicates bidding activity is the same as on the 
My eBay Selling page, and your listings are accessi- 
ble with a click of your mouse. 

You have the option to show only auctions, store 
listings, or fixed-price items on the Active Listings 
page. You can also search your own listings by key- 
word or item number. 



For more about active listings, visit the 
Summary page, which includes links to items 
ending within the hour and those ending 
within the next 24 hours. 
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The Sold Listings feature (which you get to by click- 

y page) is where Selling 
'11 find quite a few links 
here, including these: 

Awaiting Payment: This is where items that have 
been won or bought are listed before a payment 
is made. 

w* Awaiting Payment, Items that Are Eligible for 
Non-Paying Bidder Alerts: Items that are await- 
ing payment are listed when they become eligi- 
ble for you to file a Non-Paying Bidder Alert. This 
happens when 7 days have passed without a pay- 
ment being received. 

v* Paid and Ready to Ship: If you input the fact 
that a buyer has sent payment, or if the buyer 
pays via PayPal, the transaction automatically 
moves to this category. 

Paid and Ready for Feedback: Once an item is 
paid for, a reference to it appears here so you 
can keep track of the feedback you need to leave. 

Paid and Shipped: These are (you guessed it) 
items for which the buyer has paid, and you've 
indicated on the transaction record that you 
shipped the item. 

Unpaid and Eligible for Final Value Fee Credit: 

This is the sad category where buyers from the 
Non-Paying Bidder column go if, after all your 
attempts to get action, they have not responded 
and sent payment. (If they don't cough up within 
10 days after you file a Non-Paying Bidder Alert, 
the listing moves to this category automatically.) 

If you want to see just how useful these links can be, 
check out Part IV, where I cover the handling end of 
the auction business. 



Archived listings 

From this link, you can access completed items that 
closed within the last three months. You can also 



download this information to your computer. There 
are good records here; download them and keep 
them. See Part VIII for more on what you can do 
with them. 

Seller Tools 

The Seller Tools box is on the left side of the Summary 
page. It's a powerful group of links that allow you 
to download and export your sales history to your 
computer. There's also a quick link to PayPal, a link 
to the Selling Manager Discussion Board, a link to My 
eBay Store, and a link to the good old My eBay Selling 
page — in case you get nostalgic for the old, pre- 
Selling Manager days. 

Cross-Promotions 

If you have an eBay Store, you may notice that the 
Cross-Promotions area (which you access from the 
box to the right of your Summary information) has a 
great many links. Here is where you can set up a mer- 
chandising bar that shows selected items you have 
up for sale on each item page when it's viewed by 
the prospective buyer. 

I have extra links in this area because I have an eBay 
Store; when you have an eBay Store, you can control 
which items go into the merchandising bar at the 
bottom of the description of your items. (You can 
see a sample merchandising bar in Figure 13-6.) 
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1 Figure 13-6: Seller's merchandising bar that appears at 
the bottom of all item listings. 
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From my background in advertising, I know that good-quality research 
can make the difference in whether a business endeavor is a success 
or a failure. In my books and lectures, I always advocate the necessity 
of doing at least the minimal research on any item's eBay availably and cur- 
rent selling pricing. (See Technique 4 for how to do this research.) 

I also recommend using certain advanced counters (those that break 
down Web page visits to hours and days, rather than showing only 
totals), because such tools tell you more than the number of people who 
click on your page — that number alone doesn't tell you much. Wouldn't 
it be nice to know, not only how many people visited your listing, but 
what page sent them there and what city they come from? Wouldn't it 
be nice to have more data about the people who visit your listings? 

The problem with gathering this kind of information is that the coding and 
programming involved is probably beyond the skill set of even the top- 
level eBay sellers. After all, they're merchants, not computer programmers. 
In this technique, I tell you about an online service — ViewTracker — that 
gives you all the research you can use. And you get the info just by putting 
a small bit code (which this service supplies) into your listings. Every time 
someone visits your auctions, the code that you've embedded sends your 
online account definitive information about your visitor — in real time. 

Best of all, this information — while important for your sales efforts — 
remains noninvasive for your potential customers. For example, you may 
find out the timeslots and keywords used by your listing visitors, but you 
find out nothing that compromises their identities. 



/T\ The information service presented in this technique doesn't turn your 
( 110 ) com P u,:er i nto a data-mining robot. It merely gives you the informa- 
tion that is available to every Web site on the Internet. That is, it gives 
you information such as geographic location, which follows the IP 
address of all eBay users who visit your listings. This service is not an 
invasion of privacy (like the data-mining cookies explained in the 
sidebar "Flushing out the moles"). 
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place to hide on the Internet: Every one of your 
sites can be traced back to 

Bis data as well. If you've ever 

uled a program like Spybot Search 8. Destroy (a program 
that finds data-mining programs that have been placed on 
your computer when you visit certain Web sites), you know 
how much more data sites want about their visitors. My 
daughter downloaded the free version of Spybot and 
found 632 data-mining cookies slowing down her com- 
puter! Spybot can be downloaded for free from many sites, 
just google Spybot to find it. 

Companies like Mediaplex and DoubleClick make a living 
by placing cookies on your computer as you browse the 
Internet. These cookies follow your browsing trail and 
report your comings and goings to their motherships. 
Mediaplex and DoubleClick sell that information to the big 
guys so they can better figure out who their customers are. 
If you never want Mediaplex to track your Internet brows- 
ing, go to 

http://mediaplex.com/Web-cgi/optout. 
cgi ?optOut=l 

and you will automatically be opted out on the computer 
you're using. To disengage DoubleClick from your Web 
roaming, visit the following site to opt out: 

http://optout.doubleclick.net/cgi-bin/ 
del k/optout . pi 

KnouJinq What l/ou Get from 
Sellathon™ (/ieu/Tracker™ 

If I have ever thought I'd found eBay's "killer app," 
ViewTracker from Sellathon is it — because it 
answers the most popular questions I'm asked by 
eBay sellers. Before ViewTracker, when trying to fig- 
ure out the exact time and day to end an auction, 
you had to do a considerable amount of research by 
running test auctions on the eBay site. Now you can 
follow the "body clocks" of your buyers and find out 
when they search for your type of item. 



You will also find out (I just love this!) which key- 
words the browser was using when they came to 
your listing. This information is crucial when writing 
titles — and planning keyword campaigns (see Part 
IX for more info on how to build business that way). 

Here's a partial list of the type of data you can get by 
using the ViewTracker system: 

Sequential number of the visitor. Is this the 19th 
visitor or the 104th — and will this person come 
back again? 

Date and time the visitor arrived at your auction. 

Visitor's IP address. By clicking the IP address 
in the Sellathon screen, you can see only those 
visits originating from this IP address. 

t>* What City, State, and Country your visitor is from. 

t>* Whether the Reserve Price was met when the 
visitor arrived. 

t>* When the item receives a bid (and how many 
have been placed to that moment). 

v 0 Whether the current visitor is the high bidder, a 
bidder who has been outbid, or no bidder at all. 

Whether the visitor has chosen to watch this list- 
ing in his or her My eBay page. 

*>* Whether the visitor browsed a category, 

searched a category, searched all of eBay, used 
eBay's Product Finder Utility, came from "See 
Seller's Other Items," or some other page. 

► If the visitors were browsing, which category 
were they browsing when they clicked into 
your listing? 

► If searching, what search terms did they use 
to find your item? 

► If they were searching when they came upon 
your item, did visitor search Titles Only or 
Titles and Descriptions? 

is* Did the user elect to view Auctions Only, Buy It 
Now, or both? 



Checking out \lour Data 



Did the user refine his or her searches using 
specific parameters? These include Show/Hide 
dtures, Sellers that accept PayPal, Price Range, 
sility, Regional Searching, 
dw Gift Items. 



rjjctures, Sellers that a> 

DropSoate" 




V* Was there a preference in the way the user sorted 
his or her search results? Did they search items 
from High Price to Low Price? 

Amazing stuff, eh? By applying the information from 
ViewTracker, you can change tactics to help your lit- 
tle business grow into a big one. You'll be able to 
customize your items to match your very own eBay 
market. 



Setting up your account is painless. After you 
give your contact information to Sellathon (and 
make up a new User ID and password for the 
site), you will be presented with a small amount 
of code to add to your listing's description. It's 
that easy. 



Checking Out \lour Data 

In this section, I show you a portion of the data 
screens from my ViewTracker account. But keep one 
thing in mind. I've been busy writing this book, so I 
haven't had much time to list tons of items on eBay. 
The few I have listed (I have to keep up my status as 
a PowerSeller!) will give you a good idea of what 
you'll see. 

When you first log onto ViewTracker, you'll be pre- 
sented with your General (combined items) page. 
Here you'll see a couple of statistics. Keep in mind 
that ViewTracker constantly tracks your items in 
real time, so the data may change by the minute as 
you're changing screens within the program! 

After you log in to your account, you see a mini-graph 
at the top of every page, as shown in Figure 14-1. This 
shows you a quick graphic snapshot of your last 24 
hours total up-to-the-minute hit counts. 



• Figure 14-1 : A 24 Hour snapshot of my hits. 

In the center you see a composite of all your items 
(as in Figure 14-2) — auctions with bids at the top, 
and auctions being watched by prospective buyers 
(on their My eBay page) at the bottom. 

Here you'll see the total value of all bids placed on 
your auctions, the number of people watching your 
items, the average visits per auction, and the total 
hits on all your items. 




Auctions being watched: 10 (67%) 

3584342433 Starting an Ebaj Business for Dummies SIGNED 
2983845520 2 PhotoiraphJ Photo Lights Flood Liihtini Kit 

?CtMOR">«1i;T . i.'iiirir..,uri[i[ .r..,. 'ii . 

Auctions being sniped: 0(0%) 
Average visits per auction: 74.73 
Total hits: 1121 



• Figure 14-2: ViewTracker's General composite screen. 

On the left side of your page, you'll also see some 
other stats. One will be your Live Auction Stats. Take 
a look at my instant stats in Figure 14-3. 



mmmssm 



Auctions Running: 15 (Unlimited) 

Auctions w/Bids: 1 (7%) 

Being Watched: 10(67%) 

Being Sniped: o (0%) 

Aug Visitors Per Auction: 75 

Value of bids: $35.99 

Total Hits UE: 1125/898 



• Figure 14-3: Live auction stats. 
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Drap 



You'll also have folders on the left, which will have 
your live and expired auctions. You can click links 
here to^et general information on all your auctions, 

formation on individual 
tJWInfell your items consolidated 
together, or individual information for each listing. 




Although I don't really want to give away any of my 
deep dark secrets, I can show you a few screens of 
data from my expired (closed items) so you know 
what to look for. 

The first shows the most active time of the day for 
my auctions by hits. I do have to warn you ahead of 
time that I've been doing a lot of TV and radio these 
days promoting my books — and if I'm lucky people 
log on to eBay and look for my books after they've 
seen me. That said, realize that the numbers in 
Figure 14-4 will definitely be skewed. 



Most Active Time Of Day 

(Figures oased on 1,161 hitsonlS auctions.) 
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64 (62) 
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66 (62) 

65 (62) 
70 (62) 
64 (62) 
42 (42) 
41(42) 
54 ( 52) 

27 ( 22) 
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The next graph you access is the most active day of 
the week. Figure 14-5 is a portion of the composite 
report for all my auctions. Think how valuable this 
data would be when you analyze data from auctions 
from a similar category. For example, golf equip- 
ment, DVD, women's apparel — you get the picture. 
Remember, this data covers all my listings; this isn't 
for one particular item (although you can get that 
data as well). 



Most Active Day Of The Week 

(Figures based on 1,161 hits on 1 5 auctions.) 




• Figure 14-5: Most active days for my items. 

I just love this next chart. Figure 14-6 shows you the 
way people came to my auctions. This is the best 
way to see whether things you've been doing to 
boost sales is really working for you. For example, 
are you taking the best advantage of targeting your 
cross-promotions? Does your Web site send people 
to your eBay Listings? 



One sure thing you can glean from viewing 
the Way Visitors Found Your Auction chart in 
Figure 14-6: The entries labeled View Seller's 
Other Items and Cross Promotion really indi- 
cate that cross promoting your merchandise 
works. See Technique 8 for information on 
using cross promoting and other selling strate- 
gies to your advantage. 




• Figure 14-4: My most active hits by the hour. 
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This figure is only a portion of the information that 
appears on the chart. You'll have a complete picture 
of whejaLall your visitors come from. 

Q 




bund Your Auctions 

W38 hits on 15 auctions.) 



Direct Link Via Email 
View Seller's Other Items 
Browsing Featured Items 
Stored in Visitor's 'My eBay' 
SNIPE ALERT! 
Visitor used 'Buy it Now' 
Ask Seller A Question 
Cross Promotion 
Bid Confirmation Page 
Another Ebay Auction Page 
Auction Confirmation Page 
Browsing Your eBay Store 
Browsing Half.com 
BrnwLing eBay Po'loton 
Searching Completed Items 
Surfing Anonymously! 
User Sign-in Page 
Searching Category 
Searching All Of eBay 
Direct Link 
Recently Viewed Items 



If 

0 (02) 
j 43 (42) 



3 



5 

1 (02) 

Browsing Category ] 46 (42) 



Searching Hall.com 
From Sellathon Account 
Searching Your eBay Store 
eBay Admin 



About Me' page 4 



0 (02) 
12 (12) 
0 (02) 

.87(162) 

0 (02) 
0 (02) 
0 (02) 
1 184 



0 (02) 
0 (02) 

0 (02) 
12 01 
2 (02) 
| 29 ( 22) 

178(152) 
260 (222 

1 (02: 



(15 i? 



0 (02) 

1 (02) 
8 flk 
0 (02) 



• Figure 14-6: How people found my items. 

There are other data graphs that you'll see, but the 
very best is the Top Search Terms Used to find your 
items. This chart will give you definitive data so 
you'll know which keywords to include in your titles. 
(Sorry, I'd love to show you my top keywords, but 
that's a secret! When you work up a list of your own, 
you'll know exactly where I'm coming from.) 

Getting Additional Information 
from l/our Listings 



from a very quick auction that ended with a Buy It 
Now transaction. The data collected and shown here 
is combined with data from other listings to make up 
the charts and statistics shown in this technique's 
other figures. 
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• Figure 14-7: ViewTracker info for a single listing. 

Note a few things: 

v* IP Address: You don't get the complete IP 
address of the visitor for privacy, but it can 
show you how many times the same person has 
visited your listing. 

Question Mark: If you click the question mark, 
you will get a pop-up window with the city and 
state of your visitor. 

i>* Who: ViewTracker has unique graphic icons to 
signify different types of visitors. If you click the 
icon, it will tell you what it signifies. The ones in 
the figure happen to be: me (so I can see when I 
go to one of my items), that someone has won 
the item, and that someone is watching the item 
in his or her My eBay page. 

Method of arrival: Here's where you can tell 
whether your individual promotions are working. 

There's a whole lot more to this amazing program. 
The cost for the program starts at $49.95 a year for a 
small time eBay seller (like me). For a free trial, go to 
www . sellathon. com/cooleb ay tools. Go for the free 
trial to see what's really happening in your auctions. 



With ViewTracker, you can also view the data for 
individual listings. Figure 14-7 shows you the data 
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Photography has always been a passion for me. The hobby led me 
(at the age of 10) from developing film in a tiny storage-closet dark- 
room through my first side-advertising job for a camera store (yes, 
I was always a moonlighter) to a great professional gig taking photo- 
graphs of NASCAR auto racing for magazines and newspapers. Although 
my passion for photography remains unchanged, I learned where to 
draw the line when exercising my photography skills. 

Specifically, when it came to taking pictures for retailer's catalogs, I left 
that job to an experienced professional. Making merchandise look good 
is an art. The catalog photographer knows just what it takes to get the 
lighting perfect, play down flaws in the merchandise, and give everything 
the right look within a few bracketed snaps. 

By working with professional catalog photographers for over ten years, 
I picked up some tricks for setting up the pictures, buffing up the mer- 
chandise, and making everything look picture-perfect. In this technique, 
I pass on the tips and shortcuts to you. For example, you find out how to 
select a camera and take pictures that really sell your items. Use these 
ideas to take great pictures that flatter your merchandise and help 
you sell! 



Choosing \lour Digital Camera 

The camera you use for eBay is a very personal choice. Would-be big- 
time sellers, starting out in an eBay business (with no experience on the 
site) usually go out and buy the most expensive digital camera they can 
find. Maybe having lots of megapixels is a macho thing, but a camera 
with a bunch of megapixels is the last thing you need for eBay images. 
For more information on the importance (or not) of megapixels, see 
Technique 18. 

Keep these two characteristics in mind when looking for a camera: 
( ilO ) conver| i ence ar, d optical zoom. Pick a camera that's easy to use and 
^55/ find accessories for. Also, make sure that the optical zoom capabilities 

will help you capture the level of detail that your merchandise requires. 



Technique 15: Getting Great Images (or eBay 



When shopping for your camera, find one with the 
highest optical zoom that you can afford. Optical 
zoom i^magnified by the camera's lens — using the 
I Kr^l^T S ^lr^'Vi'*\W£^5 P r °duce a vivid picture. 

Dijital zoom is valuable with a camcorder when 
shooting moving pictures, as the eye can't focus on 
the fuzzy results as easily. When your camera uses 
digital zoom, it does the same thing as enlarging a 
picture in photo editing software. The camera will 
center the focus over half the focal plane and will 
use software interpolation to enlarge the picture. 
This will make your image slightly fuzzy. 



Choosing digital media — You can 
have more than one 

After you decide on an easy-to-use camera with the 
highest optical zoom you can get, think about how 
to get those pictures from the camera to your 
computer. 

Most cameras can hard-wire connect to your PC with 
a USB cable, and many sellers are happy with that 
type of connection, while others don't like a tethered 
experience. Cameras also have removable media. 
For some media, you need a media reader attached 
to your computer — it's like a teeny disk drive for 
the little cards. 

Here's a starter list of the removable storage media 
currently available: 

W Floppy disks: Sony has a line of Mavica cameras 
that save images to a regular 3K-inch floppy disk. 
After taking your pictures, you just remove the 
floppy and put it in your A: drive. Voila! The pic- 
tures are in your computer. You can then copy 
the images to a directory on your hard drive for 
cropping and uploading. 

l^* CompactFlash memory card: This is a small 
medium, slightly smaller than a matchbook. You 
insert it into a media reader to transfer the data 
into your computer. You can buy a new USB 
reader on eBay for as little as $5.00. There are also 
readers for a laptop's PCMCIA slot. CompactFlash 



cards come in different sizes and hold from 16MB 
to 1GB worth of memory capacity. 

SmartMedia cards: A SmartMedia card is slightly 
smaller than a Compact Flash card but is very 
thin and has no plastic outer case. It is only used 
in a few brands of digital cameras (such as 
Olympus). SmartMedia cards come in different 
data sizes from 8MB to 128MB. 

t>* Memory Stick: A tiny media card that is about 
the size of piece of chewing gum and as long as 
an AA battery. The Memory Stick is a Sony device 
and is used in most Sony products. Memory 
Sticks now hold as much as 2GB of memory. One 
of the great things about a Memory Stick is that 
it can be used in numerous devices besides cam- 
eras, including PCs and video recorders. 

Mini CD, CD/RW, and DVD: These mini optical 
discs hold tons of pictures for eBay — 185MB 
worth. You can read them right in your com- 
puter's CD or DVD reader. You'll notice that 
there's a smaller round indentation on the disc 
platter. This is to hold the mini format. 



You may find that you use more than one 
type of medium with your digital camera. And 
because you can record any type of digital 
data on these removable media, you may find 
other uses for them. For example, sometimes 
when I want to back up files or move larger 
files, I copy them onto one of my 128MB 
SmartMedia cards in the reader attached to 
my desktop computer and plug the card into 
the PCMCIA adapter on my laptop. 



Battery life and bargain shopping 

When you're picking out your camera, be sure to 
check into the length of time the camera's battery 
will hold a charge. The last thing you want to do is 
run out of juice at the wrong moment. Consider the 
following: 

t>* Look for a camera battery with at least three 
hours of photo-taking time. 

Keep a spare battery on hand. 
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I keep a Lithium CR-V3 battery in my purse so I'll 
be prepared if my camera battery runs low while 
Fm^on the ro^d — they seem to last forever! 

d rechargeable batteries. 

I have a rechargeable backup battery for my 
Sony Mavica FD92 camera in the office. These 
batteries last a long time and are worth the cost 
of investment. 

Budget is also a factor. But luckily, as a savvy eBay 
shopper, you can find deals on lower resolution (3 
megapixels or less) cameras on eBay. When the rest 
of the world is upgrading to mucho megapixels, they 
sell their perfectly good low-resolution cameras on 
eBay for about $150. You can be right there to snap 
up the deals! 



Scanning for Images 

Do you plan to sell flat items (such as autographs, 
stamps, books, or documents) on eBay? If so, you can 
scan your images on a flatbed scanner. Today's scan- 
ners are reasonably priced and available as "all-in- 
ones" that combine copier, fax, printer, and scanner. 



When you scan images for eBay, remember to 
keep the resolution relatively low so the image 
loads fast. You can set your scanner to the 
lowest resolution for Web images, no more 
than 96 dpi. 



If you've got three-dimensional items, you can lay 
them on top of the scanner to get an image. Cover the 
area around the item with a white T-shirt to get good 
light reflection without a weird shady background. 

Getting Ready to lake 
\lour Best Shot 

Aside from setting up a pretty picture, as a profes- 
sional seller, you have a couple of other things to 
consider. 




v 0 Lighting. Be sure you have sufficient lighting for 
your images. If you're photographing small 
items, you can successfully use an Ott-Lite or the 
less expensive version made by Cloud Dome as 
in Figure 15-1. This light is even good enough for 
jewelry photography as the bulb is a full- 
spectrum daylight 5000K fluorescent tube. This 
same light temperature is used where precision 
is required, such as in diamond grading. 





• Figure 15-1 : A folding diamond-grading-quality light. 



The color temperature of a light is the num- 
ber given to a lighting condition, which ranges 
from 2500 - 7800K. The K after the number 
signifies the use of a scale called Kelvin tem- 
perature range. Actual daylight color tempera- 
ture is about 5500K, and it's best to get your 
lighting as close to that as you can. Using a 
bulb with a daylight number is important 
because it's a pure neutral, which means that 
it throws no blue or yellow cast on your 
images. 

For large-item shots of shelf products, col- 
lectibles, big consumer items, and mannequins 
wearing garments, the least costly high-quality 
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way to get proper lighting is to use a pair of 
floodlights on adjustable tripod stands. (See 
Figu re 15-2.) I use a pair of those with halogen 
them. Check my Web site, 
om for updates on new 
gadgets for eBay photography. 




• Figure 15-2: Inexpensive floodlights for eBay 
photography. 

Macro adjustment: Most digital cameras have a 
macro setting for shooting magnified close-ups. 
Usually, the macro mode can focus (depending 
on the camera) as close as 1 inch and as far away 
as 10 inches. A small flower icon in the camera's 
menu normally signifies the macro setting. 

The average camera's focal length (focus range) 
is from 3 feet to infinity. If you have a camera that 
says the macro focus range is set at 5.1 inches, it 
means you can't focus it clearly on an object any 
closer than 5.1 inches. 



Cameras have presets for different focal ranges, 
and they're usually set in meters. (There's an 
m following the focus range number.) Just so 
you won't forget, a meter is approximately 3 
feet in distance. 



White balance: This is a pretty tricky feature. 
Most eBay digital photographers set the camera 
to Auto (if there is a setting) and hope for the 




best. If you can adjust the white balance, do so. 
Manufacturers preset different settings on their 
cameras. The list of options can include settings 
for incandescent lights, twilight, fluorescent lights, 
outdoor, indoor, or shade. All these lighting situa- 
tions have different "color temperatures." 

It's worthwhile to take the time to play with the 
various white-balance settings of your camera in 
the different places where you normally photo- 
graph eBay merchandise. Make notes on settings 
that give you the truest colors in your digital 
images. 



Trudging through the eBay 
Gallery of Horrors 

This section shows you a bunch of big-time don'ts. 
We've seen images like these all over eBay at one 
time or another. I haven't duplicated it here, but 
there's the infamous problem of getting your image 
(with camera in hand) reflected in a mirror, large sil- 
ver piece, or other reflecting surface. One creative 
seller said in her auction, "Husband with camera not 
included." Avoid getting yourself in the photo by 
shooting your pictures from an angle. If you see your 
reflection in the item, move and try again. 

Mistake #1 

Figure 15-3 shows a nice item, but the picture suffers 
from two major flaws: 

A glare from the camera's flash shows in the 
cellophane on the item. This can be avoided by 
turning the item slightly at an angle so that the 
flash doesn't give off such a bright glare. 

v* The price sticker is smack on the front of the 
item. Often you'll buy things for resale that have 
stickers. Be a pro — use a commercial "undo" 
product to remove stickers. It removes the stick- 
ers cleanly and leaves no residue. 
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• Figure 15-3: Glaring errors here. 

Mistake #2 

What a cute teddy — but what are we selling here? 
Figure 15-4 shows a common eBay seller mistake. 
Don't dress your picture with props to decorate the 
scene. Your photo should be a crisp, clean image of 
the product you're selling, and only that. 




Mistake #3 

I never knew how much colorful upholstery people 
had in their homes. I could find only a zebra print 
in mine (see Figure 15-5), but I've seen items pho- 
tographed on plaid, floral, and striped fabrics. It's 
distracting from your item. Don't do it. 




• Figure 15-5: Nice sofa 



Mistake #4 

I'm sure the item shown in Figure 15-6 is very desir- 
able, but who can make that judgment without see- 
ing the item? Not to put too fine a point on it: Take 
the item out of the box. If the box is a crucial part of 
the deal (as in collectibles), be sure to mention that 
the box is included in the sale. 




• Figure 15-4: And you're selling what? 
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If you can't open the box without ruining the value of 
the item, pull in for a macro close-up. When you have 
a quanjto of the item, bite the bullet and open one 
rfratiiT5ki*5^u higher bids, and perhaps 
V«4 \fc«iiwillJre made up by the higher 
bids on the sales with good pictures. 




Mistake #5 

Don't make the mistake shown in Figure 15-7. Can 
you say close-up? Use the zoom on your camera to 
fill the frame with a full picture of your item. Draw 
your camera close to the item so the prospective 
customer can actually see some detail. Don't just 
rely on cropping the picture in an image-editing 
program; that only makes the image smaller. 




! 




15-6: Peek-a-boo. 



• Figure 15-7: Pay no attention to the object on the carpet. 
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' Figure 16-1: Random search 

for Dress on eBay. 



Photographing apparel for eBay is not the fashionista type of fashion 
photography. It's quick and dirty. The (one) rule goes like this: Take 
the best picture you can and move on to the next item so that you 
can hurry up and list all items for sale on eBay. Period. I hate to admit it, 
but there were times when we were shooting pictures for major catalogs 
that we worked in the same way. 

Even though I've just said there's only one rule, I also know that taking 
the best picture involves a bit of preparation on your part. Figure 16-1 
shows the results of an eBay search for the keyword dress. Which of 
these items for sale look better — the items laid out on the floor or those 
on a mannequin or model? There's a designer dress in this search that 
would have probably sold for twice the amount if it had been on a man- 
nequin! When women are searching for dresses, using a gallery picture is 
de rigueur when you want to draw attention to your item and set it apart 
from thousands of others. 
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One of the worst ways to photograph clothing 
is on a tabletop or folded on the floor. If you've 
seen eBay auctions featuring clothing folded on 
Oaja^yA^kliQwJigw you squinted to figure 
ojj t^ilyjjLil^ig^oking at. Not only does 
the camera miss essential details in the folded 
items, but it also misses the opportunity to 
show off the clothing in all its glory — as worn 
by a person. To get the highest bids, give your 
clothing an authentic, lifelike appearance. 



Apparel photography can be tricky by all measures, 
especially when you don't have a model. Using a 
model is a great idea if you have plenty of time to 
spare. When you work with a model (even if it's your 
daughter or girlfriend) you'll have to take many 
shots of them wearing the same item, because you 
want the model to look as good as the clothing and 
vice versa. Not a timesaver. 

What's the best way to shoot fashion for eBay? 
Assembly line. Henry Ford had it right. Have every- 
thing assembled in one area and the process can go 
smoothly and quickly. In this technique, I tell you 
about how to prepare your studio, your props, and 
your clothing to get the best picture for the least 
effort. And best of all, the time you spend prepar- 
ing the clothes to photograph also makes them 
customer-ready. Now, there 's a timesaver! 

Cleaning and Pressing 
Essentials 

Before you photograph your clothing, make sure 
that the clothing itself imparts the image you want 
your buyers to see. For example, remove any loose 
threads and lint that has accumulated on the fabric. 

Have the following items handy to help you with the 
cleaning and pressing chores: 

Garment Rack: When you unpack your merchan- 
dise from the carton they were shipped to you 
in, they can look pretty ragged. Also, if you've 
purchased some hanging merchandise and it's in 



tip-top shape, you'll want to keep it that way. 
Hanging the merchandise on a garment rack (as 
in Figure 16-2) keeps it fresh-looking so it looks 
great when you're ready to ship. 




• Figure 16-2: Garment rack, loaded with clothes to 
list on eBay. 

J*** Steamer: Retail stores, clothing manufacturers, 
and drycleaners all use steamers. Why? Because 
steaming the garment with a steam wand is kinder 
to the fabric and takes out wrinkles in a hurry. 
Steam penetrates the fabric (not crushing it, as 
does ironing) and seems to make the fabric look 
better than before. 



Steaming is also five times faster than ironing 
(and not as backbreaking) so that's why it's 
truly the professional's choice. Steaming 
garments is a breeze; see for yourself in 
Figure 16-3. 

A hand-held travel steamer will work for beginners 
who sell one or two apparel items a month. While 
you can steam a garment with a professional-style 
steamer in a minute or two, you might have to 
work on a garment with a travel steamer for 
15 minutes. If you're thinking about selling a 




Assembling l/our Fashion Photo Studio 111 



quantity of clothes on eBay, a professional-style, 
roll-base steamer is what you should look for. 
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• Figure 16-3: Steaming with my Jiffy for eBay! 



Steaming hot tips 

Or is it tips for hot steaming? In either case, keep these few 
tips in mind when steaming the clothes you sell on eBay: 

Always keep the steam head in an upright position so 
that the condensation inside the hose drains back into 
the steamer. 

Run the steam head lightly down the fabric. 

i>* Don't let the steam head come directly in contact with 
velvet or silk, or it may spot the fabric. 

i>* Steam velvet (or any fabric with a pile) from the 
reverse side. 

Hang pants by the cuff when steaming. 

Heavy fabrics may do better by steaming from the 
underside of the fabric. 

When you're through steaming your clothes for eBay, 
try steaming your mattresses and furniture. Steaming 
has been shown to kill a majority of dust mites and 
their accompanying nastiness. 



I use a Jiffy Steamer that I've had for quite a 
while. (I even bought it on eBay and got a great 
deal.) It's the same kind they use in retail stores, 
only slightly smaller. 

i>* Dryel: A popular, reasonably priced home dry- 
cleaning product you use in your dryer. Dryel 
can be used with almost any type of garment (be 
sure to double-check on the packaging before 
you use it on an item). After going through a 
Dryel treatment, the clothes will come out of 
the dryer sweet and clean. The starter kit even 
comes with a spot remover. You can buy Dryel 
at your local supermarket. 

According to eBay rules, all used clothing must 
be cleaned before it is sold on the site. Even if 
the vintage garment you have up for sale is 
clean, it can always benefit by a roll around in 
the dryer with Dryel. New garments, too, benefit; 
Dryel removes any smells that have clung to the 
garment during its travels. 

Spot cleaners: I recommend you have them and 
use them only if you know what you're doing. 
There are some really great ones out there that 
will remove a small spot, but you'd best practice 
on items that you're not selling before using 
those products. 

Assembling \lour Fashion 
Photo Studio 

Photographing fashion right takes a little time, but 
as they say, the right tools make any project easier. 
Here's a list of some items you need when photo- 
graphing clothing: 

Mannequin body double. Since we don't want to 
deal with supermodels and their requirements 
for non-fat vanilla lattes, we've got to find some- 
one who will model the garments and not give us 
any grief. Figure 16-4 pictures my mannequin 
"Midge" (well I had to name her!) who has sold 
lots of dresses on eBay for me. 
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• Figure 16-4: Midge modeling a vintage fur (photo was 
cropped prior to listing). 



find molded styrene forms on eBay for as little 
as $20. If you decide to stay in the apparel 
vending business, you can always upgrade to 
a full-size mannequin. 

► Dressmaker's adjustable form. You can also 
use a dressmaker's form to model your eBay 
clothing. The best part about using these is 
that you can adjust the size of the body to fit 
your clothing. You can often find new (or — 
even better — good-condition used) ones on 
eBay for under $100. 

v 0 Vertical photo lights on stands. To light your 
merchandise, you'll do best to invest in some 
floodlights. You don't have to spend a mint, but 
as you'll see when you start taking pictures, the 
little flash on your camera isn't accentuating the 
good parts of your apparel. 

You may want to stop the flash on your camera 
from going off altogether when you take pictures 
of clothes, because too much light coming from 
the front will wash out the detail in the fabric. 



Full-body mannequins can be purchased on eBay 
for about $200. 1 bought Midge from a local store 
that was updating mannequins. Prior to making 
my purchase, I asked a few stores whether they'd 
be selling old mannequins, and I struck gold. You 
can do that too. Major department stores often 
liquidate their display merchandise in auctions; 
so keep your eyes peeled for auctions of store 
fixtures to show up in your local newspaper. 

Keep in mind that you needn't spend a mint on a 
brand-new model. If your mannequin is used and 
has a few paint chips — so what? Don't we all? 
The entire purpose of having a mannequin is to 
display what clothing looks like on a lovely body; 
a used mannequin works just fine. 

Less expensive alternatives to a mannequin are 

► Molded body form. Before you decide to 
jump in with both feet, you might want to try 
using a hanging body form. These are molded 
torsos that have a hanger at the top. You can 




Place the clothing to be photographed on the 
mannequin in the middle of your studio area. 
Situate each floodlight to either side and closer 
to the camera than the mannequin. Your setup 
will be a V-shape, with your mannequin at the 
point, your floodlights at the top of each V-side, 
and you holding the camera (or using a tripod) 
in the middle at the top of the V. 

Adjust the distance that you place your lights 
until you get a good look to the clothes. Be 
sure to tilt the light heads to pick up extra 
detail in the clothing. 

Clothespins. Before you think I'm crazy, I'll have 
you know that clothespins were used in almost 
every apparel photo that I've participated in. 
Think about it, the clothing you're selling will 
come in different sizes and may not always hang 
right on your mannequin. 
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To fit your clothing on the mannequin, use 
clothespins to take up any slack in the garment 




some designer garb. 
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I've been selling on eBay since 1997 — and I thought I was pretty good 
at showing off and selling my wares, too. But then I purchased a small 
lot of Morgan silver dollars to resell. I figured, no problem, take my 
standard digital picture and sell away. Oops, my mistake. My first pic- 
tures of the coins bore only the slightest resemblance to the actual coins. 
The digital pictures made my beautiful silver coins look gold! Eeyow! 

Then came my next challenge: photographing some silvertone and gold- 
tone costume jewelry. My setup — with its perfect positioning, beautiful 
lighting, and black velvet jewelry pads — looked stunning. The pictures 
should have been perfect. But NO: Silvertone looked gold, and goldtone 
looked silver. What's the deal? 

The deal is lighting — specifically, the need for ambient lighting. I thought 
back to the days when I worked with catalog photographers who took pic- 
tures of jewelry — and I remembered the elaborate setup they used to pro- 
duce the sparkling images you see in the ads. And although I can't re-create 
the experts' silk tents, minimalist lighting, and multiple light flashes per 
exposure, I can still set up for some great-looking images that do justice to 
my wares. In this technique, I tell you about tools and tricks that can help 
you with the task of photographing the tuff stuff. You find out how to use 
Cloud Dome, a great light-diffusing tool, and take advantage of the ambient 
light you have at home. 



Photographing With Ambient Light 

Ambient light, light that occurs naturally, is the best light for photograph- 
ing many types of items (especially shiny items). Problems start when you 
use flash or flood lighting alone (without a Cloud Dome) for pictures of 
metallic objects. Common lighting problems that affect the quality of your 
photographs include shiny spots from reflections (off walls and ceilings), 
washed-out areas (from the glare of the lights) and loss of proper color. 

Enter the Cloud Dome to offer your at-home photos the ability to take 
advantage of natural, ambient light. The Cloud Dome looks like a giant 
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bowl that you place upside-down over the object 
you want to photograph. This bowl evenly diffuses 
ambieaHpom light^over the surface area of the 
fcC>produce quality digital 
?hting. 



y \J Li VVCU1L U.I jJllV^LVJg 

ambiepJU^oom light. 



Cloud Dome inventor Cindy Litchfield's father was a 
meteorologist who invented many varied weather- 
measuring devices. From her Dad, Cindy was taught 
how clouds alter the way colors are viewed. She 
learned that clouds would evenly diffuse light — and 
that details and a variety of shades could be seen 
(oddly enough) even better on a cloudy day. 

Cindy was in the jewelry business, and she knew the 
pains of shooting quality images of jewels only too 
well. To solve the problem, she gathered up her 
knowledge and got advice from her mad-scientist 
father (and tools from his well-equipped workshop). 
After many prototypes, the Cloud Dome was born. 
Finally there was a cost-efficient way to photograph 
delicate objects without hot spots, shadows, and 
inconsistent lighting. 



A fellow eBay University instructor introduced 
me to the Cloud Dome, and I've found it an 
amazing tool. You can purchase the Cloud 
Dome and accessories at many professional 
camera shops, from the Web site at www . 
cl ouddome . com , or (you guessed it) on eBay. 



Shooting with the Cloud Dome 

The Cloud Dome looks like a giant Tupperware bowl 
with a camera mount attached. Figure 17-1 shows a 
Cloud Dome being set up to photograph jewelry. 
Follow these steps to take a picture with the dome: 

/. Attach your camera to the Cloud Dome's mount 
with the lens positioned so that it peers into the 
hole at the top of the dome. 

2. Place your item on top of a contrasting 
background. 

See the section "Tips for Taking Cloud Dome 
Pictures" later in this technique for ideas on 
choosing a background. 




3. Place the dome with camera attached over 
your item. 

4. Check the item's position through your 
camera's viewfinder or LCD screen. 

If it's not in the center, center it. If you feel you 
still need added lighting to bring out a highlight, 
use an added lamp outside the dome. 

5. Focus your camera and shoot the picture. 




• Figure 17-1 : Taking a picture with the Cloud Dome. 

Many items benefit from being photographed 
through a Cloud Dome, especially: 

i>* Jewelry: I've found that taking pictures with the 
Dome keeps the gold color gold and the silver 
color silver. Also, using the Cloud Dome helps 
your camera pick up details such as engraving 
and the metal surrounding cloisonne work. It also 
gives pearls their unique luster and soft reflec- 
tion, as in Figure 17-2. Much of the detail that the 
Cloud Dome helps capture can be washed out 
when you apply enough light to take the picture 
without it. 

Gems and stones: I've seen some beautiful pic- 
tures taken of gems and stones with the Cloud 
Dome. To achieve a special look, you can use a 
Cloud Dome accessory, a reversible gold and sil- 
ver reflector, as in Figure 1 7-3. Especially when 
you use the silver side, facets of diamonds glis- 
ten as if they were in the pinpoint lights at the 
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jeweler's. You may also want to focus a floodlight Figure 17-4 and see how clear the hologram on 

or lamp on the outside of the dome for extra the credit card appears after shooting through 




• Figure 17-4: A hologram, before and after. 




• Figure 17-3: The facets in the stones of this antique piece 
are much clearer with ambient light. 

Coins and stamps: The Cloud Dome allows you 
to hold the camera steady for extreme close-ups. 
It also allows you to photograph coins without 
getting any coloration that is not on the coin. For 
both coins and stamps, the Cloud Dome helps 
you achieve sharp focus and true color. 

Holographic or metallic accented items: If 

you've ever tried to photograph collector cards, 
you know that the metal accents glare and holo- 
grams are impossible to capture. 

Also, the glossy coatings confuse the camera's 
light sensors, causing over-exposed highlights. 
Check out the before and after images in 



Reflective objects: Items like silverware, or even 
computer chips, reflect a lot of light when lit 
properly for photos. The Cloud Dome diffuses 
the light so that the pictures become clear. 
Check out the before and after in Figure 17-5. 
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1 Figure 17-5: Computer chips, before and after shooting 
with the Cloud Dome. 
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Surprisingly, there's very little learning curve 
to using a Cloud Dome. The simple steps in 
the preceding section attest to this fact. What 
may take you more time is discovering the tips 
and tricks that help you achieve professional- 
looking results. And reading this section kick- 
starts your discovery process. 



Here are a few things to keep in mind when taking 
photos with the Cloud Dome. 

Focus, focus: Due to the focus limitations of 
many of today's digital cameras, I found it best to 
use the Cloud Dome with the extension collar 
(often sold along with the dome, and shown in 
Figure 17-6), which allows you to have your cam- 
era 17 inches away from the item you're photo- 
graphing on a flat surface. 

Close-ups: When attempting macro (extreme 
close-up) photography, the Cloud Dome holds 
your camera still while shooting the picture. If 
you prefer, after you've centered your item, 
stand away and take the picture using your cam- 
era's self-timer. 






• Figure 17-6: Cloud Dome with an extension collar 
attached. 



Fine upstanding items: If your item is vertical 
and doesn't lend itself to being photographed 
flat, use the angled extension from Cloud Dome, 
which allows you to shoot the item from an angle 
versus from the top. An angled collar is also sold 
separately or in a Cloud Dome package. 

Keeping background where it belongs: When 
selecting a background for your item, choose a 
contrasting background that reflects the light 
properly for your item. Make it a solid color; 
white is always safe, and black can add dramatic 
highlights. 




DropBooks 

Technique 



Touching Up \lour 
Photos for eBay 



Save Time 


By 




Getting the 


photo file size 


right 






V Choosing a 


hand\ 


! image- 


editing tool 






V Discovering why 


your 


pictures look crummy 


V Brushing awaythe crumbs 


with PaintShop Pro 



You may hear all kinds of myths — such as "more is better" — 
regarding images for eBay, and personally I refuse to perpetrate 
any more. Because you already know how to take a reasonable pic- 
ture of your product (provided, of course, you've read the how-to infor- 
mation from the preceding techniques in this part), I use this technique 
to show you how fast you can get the photos you take — or the scans 
you make — spruced up for eBay. 
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No eBay seller should spend hours playing with and perfecting 
images for eBay listings (although some do). One pass through a 
simple image-editing software program gets any reasonable picture 
Internet-ready. 



The prime concern to have about the pictures you put on eBay is size — 
that's right, in this case, size does matter. You need to limit the picture 
file size so you don't bog down the prospective buyer's viewing of your 
item page (especially if you're using multiple pictures in the item descrip- 
tion). Why? That's easy — the larger your item's picture files, the longer 
the browser takes to load the item page. And it's a fact that 4 out of 5 
eBay users will click back out of a listing to avoid a long page load. (I'm 
guessing that you don't want your listings to elicit this behavior.) 

The maximum size for your individual photos should be no more than 
40KB. That's the maximum; less is better. In this technique, I show you 
how to reduce the file size without destroying your picture quality. 
Because the size of your picture file is directly related to the picture's 
resolution, this technique also provides what you need to know about 
getting the right resolution for an online image. 



Viewing Images on a Monitor 

To get a better idea of the size for the images you use online, remember 
(see Technique 15) that no matter which camera setting you choose, your 
image should be designed to be viewed on a monitor. Low resolution is 
just fine because the average computer monitor just isn't an HDTV. 



Choosing an Image-Editing Toot 



The average monitor resolution settings (in pixels) 



are 




vertical (VGA) 
A) 



W 1024 x 768 (XVGA) 



These settings determine the number of pixels that 
can be viewed on the screen. No matter how large 
your monitor is (whether 15, 17, or even 21 inches), it 
shows only as many pixels as you determine in its set- 
tings. On larger screens, the pixels just get larger — 
and make your pictures fuzzy. That's why most peo- 
ple with larger screens set their monitors for a higher 
resolution. 



If you use eBay's Picture Services for all your eBay 
items, setting your image size is not a big issue. eBay 
Picture Services apply a compression algorithm that 
will force your pictures into eBay's pre-prescribed 
size — and, odds are, they'll look fuzzy as they are 
forced into high compression (squeezing the pixels 
to the prescribed size). 

Using eBay's Picture Services (for the free image) is 
a good idea. It's the only way to get a picture of your 
item at the top of the listing near the title. 



The more compression put into computer 
images, the less sharp they appear. So why not 
set your images to a monitor-friendly size in a 
software program before uploading them? 




Remember that scanned images are measured 
in DPI (Dots per Inch). The average monitor dis- 
plays scanned images at 72 dpi. Do not confuse 
this with pixel size. See more in Technique 15 
about scanned images. 

Just keep in mind that when you design pictures for 
your eBay items, you must design for the lowest 
common denominator. There are still many people 
using MSNTV (used to be WebTV), and their screen 
resolution is fixed at television resolution: 544 x 372. 
Also consider that over 60 percent of the United 
States Internet population still hooks up with a dial- 
up connection; they're not very likely to be using 
high-end monitors with high resolutions. 

Since the higher resolutions make the screen 
( IMS ) images smaller, many users prefer their screens 
^5P^ at tne 800 x 600 size for eye comfort during 

the time they spend on the computer. They 

don't want to squint! 

The popular viewing resolutions for monitors are: 

i>* 640 x 480 or 800 x 600 pixels for 15-inch monitors 

800 x 600 or 1024 x 768 pixels for 17-inch monitors 

1 024 x 768 or 1 1 52 x 864 pixels for 1 9-inch 
monitors 



Choosing an Image-Editing Toot 

There are plenty of image-editing programs available 
these days — everything from simple shareware pro- 
grams like Irfan View to high-dollar programs like 
Adobe Photoshop. 

Well, okay, I certainly don't expect you to invest hun- 
dreds of dollars (and possibly hundreds of hours) 
in learning the program. But I do suspect you'll 
spend a few bucks for a program that can give you 
professional-looking results. 

If you're in business, you need to select soft- 
ware that works well, without too many bells 
and confusing whistles. Since your images are 
a lifeline to your sales, I suggest that you plan 
on paying for a solid program. 

I really like the program Paint Shop Pro from JASC. 
It's so straightforward and easy to use that it may 
even fully convert me over from PhotoShop, which I 
learned to use in my graphic-design days. It's reason- 
ably priced and easy to learn. Understandably, JASC 
Software has become part of the eBay Community — 
they sell their software on the site and have an eBay 
Store. 
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Other popular image-editing programs 

There' MkWide array. of image-editing software used by 
J K^Vf^ 5 *"*^/^ ^TTtepf ^fact, some listing software has 
I V^|^iLii#;Vd^iW*^W^es (see Part X for more on 
trfird-party software for eBay). 



Choosing software for your images is like picking your office 
chair. What's right for some people is dreadful for others. 
You might want to ask some of your friends what they use — 
and take a look at it. Some of the more popular image- 
editing software used for eBay includes these products: 

v 0 Ulead Photo Impact 

*>* Adobe PhotoShop Elements 

v 0 Microsoft Picture It 

IrfanView (a shareware program) 

Getting \lour Image eBay-Readi} 

Suppose you just took a bunch of pictures for your 
new eBay items, using camera settings between 
640 x 480 and 1024 x 768. (Those are common low- 
resolution digital camera settings.) Now you need to 
get these pictures snazzed up to give your items the 
best possible image (and get you the best possible 
price). 

The process for fixing your pictures is twofold: (1) 
knowing which common edits improve your pic- 
tures' appearance on eBay and then (2) doing them. 
The next two sections show you the quick path 
through the process. 

Knowing what image elements to edit 

Surprise. Pictures don't always come out of the cam- 
era in perfect form. There are a very few tweaks you 
can make to bring them into perfection range. 

J*"* Cropping. Sometimes there's a little too much 
background and not enough product. Don't 
waste precious bandwidth on extraneous pixels. 
To crop your image means to cut away the part 
of the picture that is unnecessary. 



Brightness and Contrast. These two functions 
usually work together in most photo programs. 
By giving your picture more brightness, it (duh) 
makes the picture look brighter. Raising contrast 
brings out the detail and lowering it dulls the dif- 
ference between light and dark. 

Sharpen. If your camera was not perfectly in 
focus when you took the picture, applying a 
photo editing programs sharpen feature can help. 
Be careful not to sharpen too much, or it can 
destroy the smoothness of the image. 

If your images need any more help than the above 
three alterations, it's probably easier (and faster) 
just to retake the picture. 

Perfecting your picture in Paint Shop Pro 

After you evaluate the pictures you've taken for 
potential improvements, you can get started with 
the actual editing part of the process. The following 
steps show you how to take care of the list of com- 
mon photo edits presented in the previous section. 

In the Paint Shop Pro program, choose FileO 
Open. 

Figure 18-1 shows the result. 




• Figure 18-1: Opening your image. 
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2, Browse to find an image to open on your stor- 
age medium. 




disk (such as images from 
heJ Btryf ^Iafrl^ljft^eries), memory stick, com- 
pact flash card, or an area on your hard drive 
where you stored your images. 

3. Click to put a check mark in the box that says 
Show preview. 

Before you can select the correct image to edit, 
you have to get a look at it, right? 

4. Click the selected image filename so it appears 
in the File Name box (as in Figure 18-2), and 
then click Open. 




Pj» Tool: ntcfc jud dun * bull 



• Figure 18-2: Selecting the image to open 



Your picture opens into the program. Note the 
Overview palette on the page, the tiny preview of 
your picture, and the Info Tab. 

5. Click the Info Tab to see the specifications of 
your picture (as in Figure 18-3). 

6. H your image is sideways (as they often are), 
click Image, select the way you want the image 
rotated, and then click Rotate. 

Figure 18-4 shows the list of rotation options you 
can use to put your picture in the proper per- 
spective. It's so annoying to have sideways pic- 
tures on an item page — and so many do! (Hey, 



call it an instant advantage when you can reduce 
annoyance.) 
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• Figure 18-3: Checking the Image size via the Info Tab. 
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• Figure 18-4: Selecting the rotation parameters. 

7. Check your picture for trim size. 

When your picture is properly placed, take a 
good look at it. Does it show any extraneous 
padding around the subject? There usually is at 
least some. 

Q m Point your cursor to the toolbar on the left side 
of your screen and click the Crop tool, as shown 
in Figure 18-5. 
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• Figure 18-5: Setting the cropping border. 



9. Put your cursor on the approximate place 

you'd like the new corner of your picture to be, 
hold your mouse button down as you drag the 
mouse to the far corner of your selected area. 

As you do so, the Crop tool draws a rectangle over 
the area. Stop when you've reached your desired 
image size and let go of your mouse button. 

10. If y° u want to adjust your cropping area, click 
and drag an edge or corner handle to adjust 
the rectangle's size. 

f f m When you're satisfied with the terms of your 
crop, double-click the image. 

Poof! It crops itself and appears at your new size, 
as in Figure 18-6. 

12. If y° u f ee l tna t the color of your image isn't 
vibrant enough, or too dark, click Adjust (at the 
top of the screen) and go to Brightness and 
Contrast (as in Figure 18-7). 

A window opens with a section of your image 
repeated twice. There will be Brightness and 
Contrast boxes in the Window below your image. 

13. Click the Brightness arrows that point up (to 
brighten the picture) or down (to darken the 
picture). Do the same with the Contrast arrows 



until you're happy with the image results. When 
you are, click OK. 

You can view what your image will look like before 
you go with your choices (see Figure 18-8). 
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• Figure 18-6: Your picture is now cropped to size. 




• Figure 18-7: Selecting to adjust brightness and contrast. 

J4. If your picture is too large for your eBay listing, 
click ImageOResize. 

A window pops open, as in Figure 18-9. 
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• Figure 18-8: Upping the brightness and contrast of my 
image. 
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• Figure 18-9: The Image Resize tool. 

fS. In the Pixel Dimensions area, change the drop- 
down menu from Percent to Pixels, and then 
type in a pixel size that suits your auctions. 



Keep your largest number no higher than 
approximately 400 pixels. In Figure 18-10, I've 
selected 350 pixels for my image height. 
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• Figure 18-10: Setting the final image size. 

1 6. Click OK. 

Your image assumes the desired size. 

At this point, it might be nice (though it's not 
absolutely necessary) to check how your image will 
look in a Web browser. This isn't necessary with 
every picture, but I'll show you how you can do it: 

/, Click ViewOPreview in Web Browser, as 
pictured in Figure 18-11. 

The Preview in Web Browser box asks you to 
select whether you want to see a GIF or JPG 
image. 

2. Select JPGCPreview. 

The JPEG Optimizer appears. 
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• Figure 18-11: Selecting Web Browser view. 

If you don't want to preview your picture in 
the Web browser, you can also optimize your 
JPEG when you save the image. 

The program shows you both compressed and 
uncompressed versions of the image file size. You 
can click a tab to see download times and esti- 
mate how long it would take to download at dif- 
ferent Internet-connection speeds. In Figure 18-12, 
it's clear that my image's file size is way to big 
(and will take too long to load) for use on eBay. 

3. Click the Quality tab, to set the Compression 
Value higher. 

A higher number will compress the image file 
size. You can see how your image is affected by 
the compression by looking at it in the right view 
window. Your original image will be on the left for 
comparison 

4. When you're happy that you've compressed the 
picture all you can without doing too much 
damage to it, click OK. 

You'll see the image in your Web browser with 
statistics underneath it on loading times as in 
Figure 18-13. 

5. If you're happy with all that you've done, 
choose FileOSave As, select the location that 
you want to save your picture, give it a name, 
and click Save. 
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• Figure 18-12: Viewing the download times in JPEG 
Optimizer. 
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• Figure 18-13: Paint Shop Pro previews your image in a 
Web browser. 

Now that I've done this twice, I can do my eBay pic- 
tures in this program in about a minute each! 
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Everyone eventually seems to figure out how to upload a picture on 
eBay's Picture Services (but why should you waste time figuring it 
out when I explain it here?). Still, to most users, uploading their pic- 
tures to their own Web space seems to remain a major mystery. Many 
users are still convinced that they have to pay for an image-hosting 
service — but that's rarely the case these days. 

Higher bids and closed sales go hand in hand with quality images at 
eBay. The better the quality of your pictures, the more comfortable a 
prospective buyer feels when perusing your items. At least they know 
you actually have the item for sale, and they can get a good look at it. 
Making sales by effectively using images is what this part of the book is 
all about. 

In this technique, I show you some easy ways to upload your pictures 
to your Web site or to your ISP's Web space. Doing so means you don't 
incur extra fees from eBay for including multiple pictures in your listings. 

I highly recommend that your first move be to take advantage of the one 
free picture from eBay's Picture Services. First, it's available at no charge, 
and second, Picture Services offers many other benefits. Read on and I'll 
show you just a few. 



Using e&ay's Picture Services 

At this point, I'll go back to my basic assumptions about you. I assume 
you know how to list an item on eBay — or at the very least, you can 
make your way through the Sell Your Item form and get to the Add 
Pictures step. 

When you arrive there, you need to upload a picture to eBay, whether or 
not you've got pictures in your description. Why? Because the first picture 
is free — why turn down anything free? — and because your uploaded pic- 
ture becomes part of the ultraimportant top area of the item page, as 
shown in Figure 19-1. 
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• Figure 19-1: The item image is often where the 
prospective buyer looks first. 

Have you ever noticed that some items that you 
browse on eBay do not have this crucial picture at 
the top? That's a shame, because these sellers are 
not availing themselves of eBay's Picture Services 
and they're losing sales as a result. Having that pic- 
ture at the top of the page is a first-rate way (and did 
I mention free?) to pull a buyer into your listing. 

Uploading your picture 

I'm making another assumption here: You've already 
taken a picture, uploaded or scanned it, and saved it 
somewhere on your computer's hard drive. 



For organization's sake, you might consider 
making a subfolder in your My Pictures direc- 
tory called eBay Photos. That way you can 
always find your eBay pictures quickly, without 
searching through photos of your family 
reunion to find the picture of the computer or 
vase you want to sell on eBay. 



When you reach the part of eBay Picture Services 
that allows you to add pictures, look for the Add 
Picture button in the First Picture — Free area, as 
shown in Figure 19-2. 

When you reach the part that allows you to add 
pictures, be sure the area is entitled eBay Picture 
Services. If, for some reason, your Add Pictures area 




shows a tab that says Basic eBay Picture, scroll 
down and look for the Upgrade to our free full- 
featured version link. This will send you to eBay's 
Picture Services as shown in Figure 19-2. 

By uploading your picture with eBay Picture Services, 
you can adjust your pictures by cropping or rotating 
(in case you shot the picture sideways) online. 



eBay Picture Services 

Let eBay host your pictures 



Your own Web hosting 

Enter your picture URL 



To <idd pictures to your listing: 

1 . Click in the box below. 

2. Find and select your picture. Your picture should now be displayed in 
the box below. 



First Picture - Flee 2 $0.15 



3. $0.15 



| jj Add Picture | | Add Picture | | Add Picture | 



click here to 
select a picture 



click here to 
select a picture 

5. $0.15 



click here to 
select a picture 

6. $0.15 



| H Add Piciure | | d Add Picture | fj Add Picture | 



click here to 
select a picture 



click here to 
select a picture 



click here to 
select a picture 



• Figure 19-2: eBay's full-featured Picture Services. 

If you have never used eBay's Advanced Picture 
Services before, a Windows Security Warning pops 
up, asking your permission to install a small pro- 
gram on your computer, as shown in Figure 19-3. 
This is safe (and the only way you can use eBay 
Picture Service features), so click Yes. Your screen 
will change to the Advanced Picture Services view. 

Then, to upload your picture, follow these steps: 

/. Click the Add Picture button. 

A window pops up, prompting you to open an 
image file on your computer. 

2. Navigate to the directory that holds your eBay 
images. 
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3. Select the image you want to upload and click 
Open. 

k e appears on the eBay 
en. 





Do you want to install and run 

"hup: //tools, ebayimg. com/eps/activex/E PS Control_v1 -0- 
3-0 cab" signed on 1/12/2004 11:09 AM and distributed 
by: 

eBay. Inc. 

Publisher authenticity verified by VeriSign Class 3 Code 
Signing 2001 CA 

Caution: eBay. Inc. asserts that this content is safe. You 
should only install/view this content if you trust eBay, Inc. 
to make that assertion. 



P Always trust content from eBay. Inc. 



Yes No More Info | 




• Figure 19-3: Windows Security Warning — it's okay. 



If you've accidentally selected the wrong picture, 
click the X in the lower-left comer to make the 
picture disappear so you can select a different 
one. 



Editing a picture on the eBay server 

Once your picture appears on the eBay Picture 
Services page, you can alter its appearance in two 
ways: 



You now may rotate the picture 90 degrees at a 
time, by clicking the small circle with the arrow 
in the upper-right corner of the picture. 

To crop the picture, place your mouse at the cor- 
ner or sides of the picture and drag inward. This 
will produce a small marquee. You can now drag 
the proportional marquee by placing your mouse 
in the center and clicking and dragging the 
square around the picture to select the area you 
want to use in your listing. Once the picture is 
uploaded to eBay's server, the picture will be 
cropped as you indicated. 



If you choose to upload other images, there 
will be a 15-cent charge per picture. Why not 
just read on and learn how to use more pic- 
tures without paying a fee in the section titled 
"Using Your Free ISP Space." 



On the bottom of the eBay Picture Services page, 
there is a Gallery option, under the Increase your 
item 's visibility headline. (For more on eBay's options 
check out Technique 8.) If you select the Gallery 
option, the picture you just uploaded to eBay will 
become your Gallery picture. I highly recommend 
the Gallery — for 25 cents. You can't get a better 
bang for your quarter of a buck. 

When you've finished with this page, click Continue. 
A pop-up window notifies you that your picture is 
being uploaded to eBay's picture server. 

Using \lour Free ISP Space 

Everyone who connects to the Internet from his or 
her own computer has an Internet Service Provider 
or ISP. This is the company that you pay a monthly 
fee to for the privilege of hooking up to the Internet 
using their servers. AT&T Worldnet, Earthlink, Road 
Runner, AOL, or a local provider in your area are 
examples of ISPs. 

Many of these ISPs give you a minimum of 5 MB 
(that's megabytes) of space to put a personal home 
page up on the Internet. You can usually store your 
images for your eBay sales there — unless your 
provider has some strict rules about not doing that 
(it's a good idea to check first). 

Obtaining an FTP program 

Internet providers may supply you with an image 
upload area, but they may require you to use File 
Transfer Protocol (FTP) to upload your images. If so, 
you may want to locate an FTP program to help you 
manage this process. 

You may be able to find a free or shareware (requir- 
ing a small fee) FTP program on sites such as 
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www.tucows.com 

www. down 1 oad . com (formerly cNet) 



I use a program called CuteFTP. (That name might 
sound familiar, because I also mention an HTML 
design program called CuteHTML in Technique 21.) 
You can purchase CuteFTP in a software bundle with 
CuteHTML. 



CuteFTP is also available for the Mac. 



I've been using both of these products for years 
because they're easy to use and reliable. They've 
never given me a whit of a problem, so I highly rec- 
ommend them. You can find both products at the 
GlobalScape site at www .globalscape. com/o/912. 



Before you upload a picture, your image 
must be ready to go and Internet ready. See 
Technique 18 for details. 



Uploading your picture to an ISP server 

Now I show you how to upload pictures using 
CuteFTP. Most FTP software programs work in a 
similar fashion, but CuteFTP really automates the 
entire process. 

You can download a trial version and install it 
on your computer to try out for a limited time. After 
you have installed the program, open it and follow 
these steps to upload a file to an ISP server: 

f m Select FileOConnection Wizard. 

The CuteFTP Connection Wizard shown in Figure 
19-4 appears. 

2. Click the arrow on the Choose Your ISP drop- 
down list to display it, and locate your Internet 
service provider. Once you've found your ISP, 
click Next. 




CuteFTP Connection Wizard 



4.2 



Welcome to the CuteFTP Connection Wizard. Please 
take a few moments to enter the information required to 
connect to your site. 



You can click on the "Help" button for a more in-depth 
explanation. 



Choose your ISP: 



Other 



Other 

Alphastar 

AOL 

AT&T Worldnet 
Core Communications 
COMPUZONE 
CYBER (cyberis.net) 
CyberRamp (Personal Use] 
CyberRamp (Virtual Domain] 



Help 



• Figure 19-4: The CuteFTP Connection Wizard. 

3, On the next screen (shown in Figure 19-5), type 
in the user name and password that you use to 
log in to your Internet account. 

4. Click Next. 



CuteFTP Connection Wizard 



E 



Enter the user name and password that you 
were assigned for this site 
Your user name is your EarthLink user ID. 
Your password is your EarthLink password 



User name: |marshac 
Password: I""""""""""" 

f~ Anonymous logon f Mask password 



' - < /MM 



NOTE: If you will be using CuteFTP to upload images for 
online auction purposes, your uploaded images will be 
located at: 

http://home.earthlink.net/~[your EarthLink userid)/ 



< Back Next > 



Cancel 



Help 



• Figure 19-5: Entering your login information. 

5, Click the Browse button (shown in Figure 19-6) 
to locate the directory on your computer where 
you store your eBay images. 
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lo UDloacHjles from a specific directory, type the path in 
De fcilV ocal Directory field. Press Next if you do not 
^""Ve a directory at this time. 



Default Local Directory: 



|C:\My DocumentsVMy Pictures \ebay2 




1 



• Figure 19-6: Selecting your Default Directory. 



6. Specify the way you want to connect. 

Click the Connect to This Site Automatically 
check box shown in Figure 19-7 if you want to log 
in to your FTP space immediately upon opening 
the CuteFTP program. If not, don't change any- 
thing on this screen. 

X Click Finish. 



CuteFTP Connection Wizard 



E 



4.2 



cfTtial 



Finished! You have entered all the necessary information 
needed to connect to your FTP site. From the Site 
Manager window, you can make modifications to your 
entry or set additional parameters, such as the port and 
default remote path. 

You can launch the Site Manager at any time from File > 
Site Manager, located on the menu bar. 

To have CuteFTP automatically log in to the site every 
time you open the program, and to add this site to 
CuteFTP's right-click shell integration feature, click one or 

both of the button:: below. 



r Connect to this site automatically 
r~ Add to right-click shell integration 



< Back I Finish 



Cancel 



Help 



1 Figure 19-7: The last step in the Wizard. 



From this point on, every time you open the pro- 
gram (if you've selected automatic connection in 
Step 5), CuteFTP logs in to your Web space and dis- 
plays the screen shown in Figure 19-8. Note that the 
left side of the program is open to the directory you 
selected as the default for your eBay images. The 
box on the right shows what is currently on your 
ISP-provided home page. 

To upload an image, double-click it. Faster than I 
could take a screen shot (okay, I took it anyway and 
it's Figure 19-9), it's automatically uploaded to my 
Web space! 
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• Figure 19-8: Signing on to your FTP space. 

Uploading images to AOL 

AOL handles image uploads a bit differently from 
other ISPs. (But those of you on AOL knew that 
already). Many people love AOL because it provides 
an easy, step-by-step interface. As you probably 
imagine, uploading pictures is handled in that same 
AOL style. 
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| GlobalSCAPE, Inc. - CuteFTP 4.2.5 



File Edit View Bookmaiks Commands Tjansfei Window Help 



-HE 



a | \m m\ttm >< & a ? 



26 Transfer com J etc. 



iKBytes/s (128 bytes/s) 



C:\My Documents\My Pictures\ebay2 [Id| 
Name Size | Da te | I 



S 198leather.jpg 
Qlbru.jpg 
Q 1burFULL.jpg 
S 21 2mink.jpg 
^227mink.jpg 
ju 565mink.jpg 
Q 7o19ornamen t.j p g 

LbL abfab2.jpg 





14KB B/23/... 

8KB 2/19/... 

8KB 7/19/... 

10KB 8/23/... 

11KB 8/23/... 

14KB 8/23/... 

14KB 7/17/... 

30KB 12/15.. 

28KB 12/15... 8„ 



Name 

UABFABl.jpg 

[|f]|::.:.hllll 



3M 

Size | Dale | Ti 



30KB 2/22/... 
523 7/27/... 



Remote 



I Hot! 



| Status \ 



~rrrrr 



Queue: 0 KB / 0 KE 



• Figure 19-9: Instant image upload! 

To upload pictures to AOL, follow these steps: 

f. Sign on to your AOL account. 

2. Display the FTP area of AOL in one of two 

ways: 

For users of AOL 5.0: Select Keywords and 
type my ftp space in the text line and click Go. 

For Users of later versions of AOL: Search 
Keywords by typing my ftp space in the text 
line (as in Figure 19-10). On the next page, 
click members ftp space. Then double-click 
members.aol.com. 



A Keyword 



Keyword 

Type an AOL Keyword or Web address in the input box, then click Go. 
Eirter wotd(s): |my ftp space| 



Go I Keyword List 



• Figure 19-10: Going to your AOL FTP space. 



AOL My FTP Space 



[ Help j 




This is your free storage place. 

Use this space to store and 
share files or web pages 
you create. 



Upload filet to your personal 
Web space. ^ 




□ Anonymous FTP 

Connect to the site ot 
your choice 

□ About FTP 



Save big on a great 
selection of Philips TVs. 



)L Keyword MyFTI'Spac 



Figure 19-11: Selecting your FTP Space. 

Magically you're sent to your AOL storage area. 

4. Click the Upload Box to upload a file, as in 
Figure 19-12. 



members.aol.com:/msra 



(j^^ Connected to members.aol.com 



08/03/93 


README -> AjsersFAQ.txt 




a 


06/30/99 


che-sulu jpg 


414 70 




07J1 8/00 


criss1.jpg 


25688 




04/1 8/97 


index.html 


183 




Cl 04/18/97 


private 















Open Download Utilities Upload Create 
Now Directory 



Help 



Figure 19-12: Your FTP Control area. 

A box appears; it's where you name the file for 
upload, and it's called remote file. 

Enter a name for your picture in the Remote 
Filename box (as in Figure 19-13), in all lower- 
case letters, using no more than eight characters. 



3. Click the bar that says See My FTP Space, as in 
Figure 19-11. 



Usinq \lour Free ISP Space 




ftemote Filename 



Transfer Mode: 

<"* ASCII (text documents) Binary (programs and graphics) 



m m 



Open Download Utilities Upload Create Help More 
Now Directory 

• Figure 19-13: Giving your file a name for AOL. 



6. When the name is entered, click Continue. 

A window opens so you can locate the file on 
your computer, as shown in Figure 19-14. 




• Figure 19-14: Finding the file on your computer. 

y % When you find the file, click its filename and 
then click Open. 



Your file will now whiz though the wires to the 
server at AOL, as shown in Figure 19-15. 



File Transfer - 63% 



Now Uploading ebayjacket.JPG 



Less than a minute remaining. 



I - [Sign Off After Transfer! 
Finish Later | Cancel | 



• Figure 19-15: The file is on its way! 

Q m Double-check to make sure your file arrived 
safely. 

Type its URL in your browser this way, and then 
press Enter: 

http : //members . aol . com/ yourscreennamel 
pi cturename . jpg 



This is also the URL that you use when you 
insert the picture into your eBay item descrip- 
tion, as in 

<img src= http://members.aol.com/ 
yourscreennamel pi cturename . jpg> 

See Technique 20 (about HTML) for how to 
use this coding. 
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Listing Touchups 
and HTML Without 
the Headaches 



Save Time By 

Writing titles and descrip- 
tions that sell 

V Avoiding negative 
statements 

V Buffing up your auctions 
with basic HTML 



Imust admit, the very thought of using HTML in my auctions used to 
terrify me (pinky swear you won't tell the people at eBay). HTML. 
Doesn't it sound so very high-tech and geeklike? But HTML isn't all 
that scary once you realize that it's just a fancy name for Hypertext 
Markup Language, a pretty easy to use language for creating online con- 
tent. All you need to know is the markup part. HTML uses tags to mark 
up pages to include elements such as text and graphics in a way that Web 
browsers understand. A Web browser sees the tags and knows how to 
display the document (that is, the Web page). HTML also makes possible 
the whole work of links. When you click a link, you jump to another 
place: another Web page, document, or file, for example. 

Many eBay sellers somehow think that putting dancing bears, flaming 
graphics, and background music in their auctions will bring in more bids. 
Unfortunately, that's pretty far from the truth. People go to your auctions 
to find information and get a great deal on something they want, not to 
be entertained. They need to see the facts, placed cleanly and neatly on 
the page. 



The addition of music to your auction may cause another problem: 
an extremely s-l-o-o-o-o-w page load for those on dialup connections. 
If loading your page takes too long, believe me, most people will click 
back and go to another listing. 

So what should you do to attract buyers? I spent most of my career in the 
advertising business, and the byword of good advertising is, "Keep it sim- 
ple!" An organized and well-written selling description will outsell danc- 
ing bears and pictures of your children every time. 

That's why HTML is now my friend — you can create a professional look 
for your sales through the use of varied typefaces, type sizes, and colors. 
In Technique 21,1 show you how to create templates using an HTML gen- 
erator. But using the generator without understanding the commands 
is akin to using a language translator without speaking a word of the 
language — you're never really sure if what's coming out is correct or how 




Writing ^our Title and Description 



to make minor tweaks yourself. In this technique, I 
want you to understand what HTML commands are 



all abojjt^ . 

DropBooks 

writing \lour Title and 
description 



I'm sure most of you are already selling on eBay, so 
I'm not going to bore you with a beginner's tutorial 
on writing auction descriptions. 

What I'd like to do is to go over some of the glaring 
mistakes that constantly appear in eBay listings so 
you can avoid them. Often sales are lost because of 
obscure titles and overcomplicated selling policies. 

All CAPITAL titles 

The reason scribes of long ago invented upper- and 
lowercase letters was that they made phrases and 
sentences easier to read. When titles appear in all 
capitals, they are not interpreted as quickly by 
prospective buyers when their eyes dance over a 
search result or page. 



Often, when somebody uses all uppercase in 
auction titles, it looks like a crazed salesman is 
screaming at the reader. Use upper- and lower- 
case in bold face type within your descriptions 
instead by using HTML. Read on to learn how. 



It is okay to use uppercase letters for a few, select 
words in your title. Take a look at the titles listed 
here; decide for yourself which ones make effective 
use of capital letters: 

V NIB Cloud Dome White Photo Background 
PORTABLE BOARD STAGE 

V Rare LOU GEHRIG Authentic Signed 1934 base- 
ball card NR 

HIGH RELIEF 1921 PEACE DOLLAR PCGS MS65 NR 



V NEW NFL Bobblehead BRIAN URLACHER Chicago 
Bears Limited Edition 

is NEW Ladies Black Wool Kenneth Cole Skirt $79 
Size 8 NR 

V BEAUTIFUL VINTAGE 23" ARMAND MARSEILLE 
DOLL 

It's easy to see that in a page loaded with hundreds 
of listings, those in upper- and lowercase combined 
are easier to read. 

Wasted titles 

In my research (see Part II), I found that over 65 per- 
cent of people searching eBay are searching titles only. 
To my mind, that makes the 55 characters allowed in 
an eBay title the most valuable real estate on the site. 

Treat your titles with respect. Titles are not advertis- 
ing, they are tools for the eBay search engine. If your 
title reflects what prospective buyers want, they'll 
click your listing to find out more. 



Many eBay sellers use comments in their titles. 
While teaching classes at eBay University, I've 
polled the students and have still to find any- 
one who searches for these words: Nice, 
LQQK, Must See, Great, WOW, or Cool. 



Take a look at some actual item titles and think 
about how you could improve them: 

W MS65 PCI FULL STRUCK 1921 MORGAN DOLLAR 
NICE! 

GARLIQUE, All Natural, 60 Tablets, WOW!! 

V VINTAGE SET PORCELIAN ROSES* *LQQK* *NR* * 

V GREAT Fendi purse Must see!!!! 

W COOL! *BLACK ONYX* silver pendant 

There is plenty of room in these titles to list colors, 
types, sizes, and more descriptive nouns that would 
make better use of the space. Bottom line: Use as 
many keywords as the title will allow. 
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Negative comments 

I'm sur e ma ny of us have run across listings that are 
Pi I" A*^ 7 pH 1 li^ t '/ ,1 t^*H ll '|^ r V|%at sells your item (aside 
I * I VilM^llfl^^d^^liBP l^e^Jormation) is a positive tone 

throughout your description. Here are some examples: 

W DO NOT BID ON MY ITEM UNLESS YOU UNDER- 
STAND AND FOLLOW MY STRICT POLICIES! 

If you have a less-than-10 feedback rating, do not 
bid — it will be cancelled. 

I will only send one e-mail requesting your infor- 
mation. If you don't respond, the item will be 
relisted and I will leave negative feedback! 

v* If the bidder does not contact me within three 
days of winning the auction, the item will be 
relisted and negative feedback will be given. 

V WE WILL FILE NON-PAYING BIDDING ALERTS ON 
ALL DEADBEAT CUSTOMERS. 

I'm sure when you read those comments, you felt a 
bit queasy. Although there may be a reason for the 
seller to make those remarks, the way they are 
phrased makes the reader uncomfortable. 

Try to use a nice tone when listing your sales 
requirements. That way, your verbiage won't set up 
what could (otherwise) be a positive transaction as 
an adversarial deal! 



Make your policies in smaller letters — I don't 
mean teeny-tiny, but smaller. This will get the 
message across without becoming overbearing. 



Getting Friendly u/ith HTML 

When you want to dress up your auctions, you could 
use one of eBay's graphic themes. (Remember that 
will add an additional 10 cents to your listing fee.) 
You could insert your own graphics into your listing, 
and it wouldn't cost you a penny more. 




But even if you use one of eBay's lovely graphic 
designs, you would still need to format your text. 
That's where your HTML coding comes in. 



You can also use HTML to insert multiple pic- 
tures in your descriptions to better promote 
your item. This won't cost you a penny extra, 
and you can still use eBay's Pictures Services' 
one free photo for your top-of-listing picture. 
For information on how to upload your images 
to a server, see Technique 19. 



What HTML can do 

Take a look at Figure 20-1; it contains an auction 
description typed in the Notepad program that you'll 
find in Windows Accessories. 



I infiniti.txt - Notepad 



File Edit Search Help 



Ma 



Portable Photography Backdrop Stage from C 
Ebay Sellers! This is for you! fire you tir 
to find a nice clear spot to take your pic 
sales? Sure you could spend a fortune on b 
muslin, but this handy, portable stage wor 
glare) flawlessly euery time. This is the 
product that I'ue found for tabletop photo 
The Infiniti Board is white textured, wash 
scratch proof. It can be used flat or curu 
and curue are adjustable with the attached 
cords. The total size is 19 inches wide by 
long . 

I am the author of "eBay 
country looking for new 
eBay seller. Check my fe 
service is the byword of 
bidder to pay calculated 
shipping based on distan 
Calculator below. Type y 
determine your shipping 
essence, please email an 
Ground shipping rate. PI 
week of winning the auct 
accepted through PayPal 
This item is NOT being d 
haue these in stock and 
to you! 

GET IT QUICKLV! I ship u 
GOOD LUCK ON EBAY, HAPPY 

Click below to 

Uisit my ebay Store for 
and Cloud Dome Products 



for Dummies" and 
reasonably priced 
edback to see that 
my eBay Business 
Priority Hail (2 
e. Please use the 
our zip code in th 
rate. If time is n 
d we will quote a 
ease submit paymen 
ion. Credit cards 



loud Dome 
ed of trying 
tures for eBay 
ackdrops and 
ks (without 
most versatile 
graphy . 
able and 
ed; the height 

locking 

28 inches 

I scour the 
tools for the 

customer 

Winning 
to 3 day) 

eBay Shipping 
e box below to 
ot of the 
lower FedEx 
t within a 
graciously 



rop-shipped by another party. We 
will ship immediately - directly 

ia 2 - 3 day Priority Mail. 
HOLIDAYS! 

low prices on handy seller tools 



zi 



• Figure 20-1: Raw auction text in Notepad. 

If I add some appropriate HTML coding from Table 
20-1 (at the end of this technique) to the file, the 
auction page will look a whole lot different, as shown 
in Figure 20-2. 
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Portable Photography Backdrop Stage 
from Cloud Dome 

Ebay^gJJers! This is foe you! Are you tired of trying to find a nice 
VSM^Pff ^W^^fC r eBay sales? Sure you could spend 
fl t^^\i# bal frc >a l*j nttslin, but this handy, portable stage 
aj!:\jE lieVlliJ ery time. This is the most versatile 
product that I've found for tabletop photography. 

The Infinit Board is white textured, washable and scratch proof. It can be used flat or curved; 
the height and curve are adjustable with the attached locking cords. The total size is 19 
inches wide by 28 inches long. 




I scour the country looking for new reasonably priced tools for the eBay seller. Check my 
feedback to see that customer service is the byword of my eBay Business, winning bidder to 
pay calculated Priority Mail (2 to 3 day) shipping based on distance. Please use the eBay 
Shipping Calculator below. Type your zip code in the box below to determine your shipping 
rate. If time is not of the essence, please email and we will quote a lower FedEx Ground 
shipping rate. Please submit payment within a week of winning the auction. Credit cards 
graciously accepted through PayPal. 
This item is NOT being drop-shipped by another party. We have these in stock and will 
ship immediately - directly to you! 
GET IT QUICKLY! I ship via 2 - 3 day Priority Mail. 

Click below to. . . 

Visit my ebav Store for low prices on handy seller tools and Cloud Dome 
Products 



• Figure 20-2: Auction description dolled up with HTML. 
Pretty cool, huh? 
How HTML works 

HTML uses a series of codes to indicate display 
specifics to a browser, such as when text should be 
bold or italic, or when text is actually a link. Brackets 
are used to indicate commands: What's within them 
is an instruction rather than actual text that should 
appear on your page. 

In the example that follows, the b and I in brackets 
indicate that text between them should be formatted 
bold and italic. Notice that there is both a start for- 
matting and end formatting indication (<b> starts bold 
formatting and </b> ends it). Here's one example: 



The same tags with text between them: 

<b><I>eBay tools</IX/b> 

The resulting text on your page: 
eBay tools 

See? Using such commands you can set up text on a 
page to be formatted in bold, begin a new paragraph, 
fall into a list format, and so on. 



Table 20-1 lists many of the common HTML 
tags to get you started. 



A few things to keep in mind about HTML: 

Don't worry about placing a return at the end of 
a line. You must use a command to go to the next 
line so pressing Enter on your keyboard has no 
effect on what the page looks like. 

It's not necessary to put the paragraph command 
at the beginning and at the end of the paragraph. 
This is one command that doesn't need a close. 
Just put the command, <p>, where you want the 
breaking space. 

V The same principle applies for a horizontal rule, 
<hr>. Just place the command where you want 
the line and it will appear. 

v* Most HTML coding commands have a beginning 
and an end. The beginning code is in < > and to 
end the formatting, you must repeat the code — 
only this time with a slash </ >. 

f* Because people have different fonts set up on 
their computers, they may not have the funky 
font you want to display. Be sure to list (as in the 
code shown here) alternate fonts for your text. If 
you don't, different browsers may substitute 
other fonts that might look really funky on some 
readers' pages! 



f HTML start and end tags: 

<bXIX/IX/b> 
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If you'd like to see how HTML looks, I've placed an 
auction description here and put the HTML code in 
bold sqj£s easier to,spot: 

cfr%ep\f) 

face= 'VERDANA, HELVETICA, ARIAL' 
col or= ' crimson ' size=5> 

<B>Portable Photography Backdrop 

Stage<BR>f rom Cloud Dome</B> 
</font></center> 

<center><f ont face='verdana,arial ,hel - 
vetica.sans serif color='Black' size=4> 

Ebay Sellers! This is for you! Are you 
tired of trying to find a nice clear 
spot to take your pictures for eBay 
sales? Sure you could spend a fortune on 
backdrops and muslin, but this handy, 
portable stage works (without glare) 
flawlessly every time. This is the most 
versatile product that I've found for 
tabletop photography. </font> 
<BRXcenterXf ont f ace= ' verdana , ari al , hel - 
vetica.sans serif col or=' Bl ack' size=2> 
The Infiniti Board is white textured, 
washable and scratch proof. It can be 
used flat or curved; the height and 
curve are adjustable with the attached 
locking cords. The total size is 19 
inches wide by 28 inches long. <P> 
<img src="http: //www. col 1 ierad.com/whi te- 

board. jpg"> 
<font face='verdana,arial , hel veti ca , sans 

serif color='Black' si ze=2Xcenter> 
I scour the country looking for new rea- 
sonably priced tools for the eBay 
seller. Check my feedback to see that 
customer service is the byword of my 
eBay Business. Winning bidder to pay 
calculated Priority Mail (2 to 3 day) 
shipping based on distance. Please use 
the eBay Shipping Calculator below. Type 
your zip code in the box below to deter- 
mine your shipping rate. If time is not 
of the essence, please e-mail and we 
will quote a lower FedEx Ground shipping 
rate. Please submit payment within a 
week of winning the auction. Credit 
cards graciously accepted through 
PayPal .<br> 



<b>This item is NOT being drop-shipped by 
another party. We have these in stock 
and will ship immediately - directly to 
you!<BRX/font> 

<font f ace="verdana , ari al , hel veti ca , sans 
serif" col or="crimson" size=2XI> 

GET IT QUICKLY! I ship via 2 - 3 day 
Priority Mail.</b> </IX/fontXP> 

<IXfont 

f a ce=" verdana , ari al , hel veti ca , sans 
seri f "col or=' Bl ack' si ze=3Xp> 

Click below to. . . <BR> 

<A HREF= 

http://cgi6.ebay .com/ws/eBay I SAP I .dl 1 ?Vi 
ewSel 1 ersOtherltems&i ncl ude=0&useri d=mar 
sha_c&sort=3&rows=50&si nce=- l&rd=l 
TARGET=_BLANK> 

Visit my eBay Store <BXI>for low prices 
</IX/B>on handy seller tools and Cloud 
Dome Products</AX/BX/FONTX/CENTER> 



Note that the HTML code shown here is bold- 
faced to help you spot it, but it's not necessary 
to bold HTML code when you use it. 



Using Tables 



Have you ever noticed how some people manage to 
have a photo on the right or left side of their 
descriptions? It's really not that difficult to do. It 
just involves a little HTML code added to the listing 
using something called tables, which are thoroughly 
discussed in Technique 21. 

In this example, there is a picture contained in a 
table on the left side of the description, as shown in 
Figure 20-3. (By the way, when the full version of this 
auction ran on eBay, with the kind cooperation of 
the people on The View, we raised over $1,000 for 
UNICEF!) 



Using Tables 



"The View" 
CattWUitographed 




Signed by 
Joy Behar 
Star Jones 
Barbara Walters 
Meredith Vieira 

All you fans of The View, this is 
your chance to own a coffee cup 
autographed by all four stars of 
the show. The proceeds from this 
auction will be donated to 
UNICEF. The winner will be 
announced on ABC's The View TV 

show on Monday. We'll be 
checking this auction live on the 
show on Wednesday, April 23rd, 

2003 with Marsha Collier, the 
author of "eBay for Dummies'". 



Shipping will be via Priority Mail. Credit 
cards are accepted through PayPal. 



• Figure 20-3: An auction using tables with the picture on 
the left. 

The HTML code for this description goes like this 
(the <tr> and <td> codes make up the table format): 

<table align=center eel 1 paddi ng=8 

width='80%' border=7 cellspacing=0 

bgcolor='White'> 
<tr><td> 
<center><f ont 

face=' VERDANA. HELVETICA. ARIAL' 

col or= ' crimson ' size=5> 
<B>"The View"<br>Cast 



Autographed<br>Coffee Mug</BX/fontXP> 
<img width=250 src= ' http: //images . aucti on- 

works . com/vi ewmug . jpg ' > 
</td> 
<td> 

<centerXf ont 

face=' VERDANA. HELVETICA. ARIAL' 

col or= ' crimson ' size=3> 
<b><i>Signed by</i XbrXb>Joy 

Behar<br>Star Jones<br>Barbara 

Wal ters<br>Meredi th Vieira</b> 
</font><p> 

<font face='verdana,arial , hel veti ca , sans 
serif color='Black' size=2> 

<B>A11 you fans of <i>The View</i>, this 
is your chance to own a coffee cup auto- 
graphed by all four stars of the show. 
The proceeds from this auction will be 
donated to UNICEF. The winner will be 
announced on ABC's <i>The View</i> TV 
show on Monday. We'll be checking this 
auction live on the show on Wednesday, 
April 23rd, 2003 with Marsha Collier, 
the author of <i>"eBay for 
Dummies "</i ></B> . </f ontXP> 

<font face= ' verdana , ari al , hel veti ca , sans 
serif color='Black' size=l> 

Shipping will be via Priority Mail. Credit 
cards are accepted through PayPal . 
</font> 

</CENTERX/tdX/trX/table> 



Table 20-1: Basic HTML Codes 



Text Code 



How to Use It 



What It Does 



<b></b> 
<IX/I> 

<bXIX/IX/b> 

<font col or=red></f ont> 

<font size=+lX/font> 

<br> 

<P> 



<b>eBay tools</b> 

<I>eBay tools</I> 

<b><i>eBay tools</bX/i> 

<font col or=red>ebay 
tool s</f ont> 

<font size=+3>eBay</font> 
tool s 

eBay<br>tool s 
eBay<p>tool s 



eBay tools (bold type) 

eBay tools (italic type) 

eBay tools (bold and italic type) 

Selected text appears in red. (This book is in 
black and white so you can't see it.) 

eBay tools (font size normal +1 through 4, 
increases size x times) 

eBay 

tools (inserts line break) 
eBay 

tools (inserts paragraph space) 



(continued) 
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Table 20-1 (continued) 



Text Code 



How to Use It 



What It Does 



DrdpBooks 



<hl><hl> 
Code For Lists 



cool eBay<hr>tool s 



<hl>eBay tools</hl> 
How to Use It 



cool eBay 
tools 

(inserts horizontal rule) 

eBay tOOlS (converts text to headline size) 
What It Does 



<ul><li> 
</ul > 



<ul XI i >I accept 

<1 i>PayPal 

<1 i >Money Orders 



I accept 
• PayPal 
■ Money Orders 





<li>Checks</ul> 






■ Checks 




<ol><li> 


<ol XI i >I accept 






I accept 




<ol> 


<1 OPayPal 








1. PayPal 






<1 i >Money Orders 






2. Money Orders 






<li>Checks</ol> 






3. Checks 




Linking (Hyperlink) Code 


How to Use It 








What It Does 




<img src> 


<img src="http : / /www.yourwebsi te . 


Inserts an image from your 


server into the 




com/imagename. jpg"> 






description text 




<A HREF= > 


<A HREF= http : //www.yourwebsi te . 


When selected text is clicked (in this instance, 




com/shi ppi ngi 


nf o . htm>Cl i 


cl 


< Here 


Click here for shipping info) 


, the user's browser 




for shipping 


info</A> 






goes to the page you indicate in the URL 


TARGET =_BLANK 


<A HREF= httf 


i : //www.yourwebsi te . 


When inserted at the end of a hyperlink, it opens 




com/shi ppi ngi 


nf o . htm 






the page in a separate browser window 




TARGET=_BLANK> 










Table Code 


How to Use It 








What It Does 




<table border> 


<table border=4> 






Puts a border around your 


table at a width of 



<tabl e> 
</table> 

<trX/tr> 
<tdX/td> 



<table> 
sample text 
</table> 

<tr><td>text</td><td>text</td> 
</trXtrXtd>text</tdXtd>text 
</tdX/tr> 



four pixels 

The table command must surround every table 



Table row <tr> must be used with <td> 
Table data to end and open new boxes. 

text text 
text text 



Til 

tooks 

ichniaue 



DropBool 



Creating \lour Ow)n 
HTML Templates 



Save Time By 

Setting up predesigned 
templates 

is Using CuteHTMLto gen- 
erate auction descriptions 

V Getting a free template 
online 



When you're ready to take on eBay in earnest, it really helps to 
have a few auction description templates all set up and ready 
to go. This is what the big guys, those top sellers on eBay, do 
(granted, some do a better job than others). Although it's fun to play 
around with using different graphics as you sell on eBay — and I must 
admit, I've seem some cute ones — having a standard look to your ads 
establishes you as a serious, professional seller. After all, how often does 
eBay change its look? (Okay, maybe that's a bad example.) The answer is 
not too often. The colors and the basic look remain the same because this 
is eBay's very valuable brand. 



What might go into a template? Well, you can insert your logo within your 
description, or add links to your Me page or your store, for example. Look 
at it this way: Your template can become your "brand." 



Many auction-management services offer predesigned templates for 
your descriptions, but they often charge a lot of money for their ser- 
vices. Alternatively, you can put together your own template and update 
it occasionally. 



Keeping your look simple and showing off your product will bring in 
( ISO ) n '9 ' } ' c ' s ' Getting carried away with graphics that have nothing to do 
V^P^ with your item is distracting (unless you have a cute picture of your 

dog or cat — doesn't everyone like a fluffy mascot?). 



Most HTML generators are often overwhelming and hard to learn. What 
to do? Here's my secret to good-looking templates: I have been working 
with easy-to-use software for a long time. In this technique, I show you 
how to design simple templates in GlobalSCAPE's CuteHTML. I think it's a 
great tool that grows with you. The more HTML you understand, the 
more you can do with it. 

Also, on my Web site, I offer a quick HTML generator that you can down- 
load and use. It will give you an easy template that you can customize 
with only a little extra HTML knowledge. 
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Setting Up \lour Templates 



jbsolute necessities, but 
Tff^ujy ^ysfH|^Tys definitely are! It's a good 
idJa to begin by building a template that includes a 
space for a photo. You can use a program called 
CuteHTML to do just that. 




Check out Technique 20 for a sample of a 
basic layout written in HTML. 



Getting CuteHTML 

CuteHTML is a wonderful HTML generator from 
GlobalSCAPE. The software (like me) has been 
around for many years and over time has added 
many useful features, though not so many that the 
program is difficult to use. 

You can download a free trial version at 

www. global scape. com/o/914 



Wrap activated, the text you enter will wrap to 
the next line so you can see all the text on the 
screen. If Word Wrap is not activated, your 
text will go off the edge of the screen as you 
type, wasting valuable time scrolling back and 
forth to read it. 

The first thing to do is to create a table that contains 
a photo on the right and text on the left. 

/. Click the Table button on the toolbar. 

A Table palette appears. 

2. Click the top-left corner and drag to the right 
until the label at the bottom reads 2 by 1 table, 
as shown in Figure 21-1. 

This creates a table with two cells side-by-side. 
When you release your mouse, the table palette 
disappears, and the HTML coding for 2 cells will 
appear on-screen, as shown in Figure 21-2. 



After your free trial is over, you can opt to purchase 
the software for $19.99. It's worth it: The software 
will be a workhorse for you, as it has been for me, 
through thousands of auctions. 

CuteHTML is also bundled with another prod- 
uct, CuteFTP. CuteFTP is an extremely easy-to- 
use program for uploading your eBay pictures 
to your Web space. Read more about CuteFTP 
in Technique 19. 




Adding text and graphics with CuteHTML 

After you've downloaded and installed it, open 
CuteHTML and you'll see a page with some code on 
it. Just drag your mouse over this text and delete it. 



2 by 1 table 



The first time you use CuteHTML, choose 
«a) Tools, then Settings. In the Settings dialog box, 
select the Word Wrap check box. With Word 



• Figure 21-1: Creating a table with two cells. 
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• Figure 21-2: Coding for a 2 x 1 table in the CuteHTML 

screen. 



In CuteHTML, all HTML coding is in blue by 
default. Words you input into the program are 
in black. Anchors (which are places you indi- 
cated to open another Internet page upon a 
click by the viewer) appear in green; links to 
Web pages or images appear in red. 




6. Highlight the Row 1 Cell 2 text on your 

screen, and enter the description text you want 
to appear next to the picture. 

For convenience, you can also open an auction 
description you've already written in the 
Windows Notepad, and copy and paste it into the 
cell space. 



a 



□ ■ ile i ilil Vie 

□ iz- g m c, 

I ■ j eBay Au_^J _&J 
92] in fin ih him 
£1 viewmug.htm 
I warholmaiilycup* 



Help 



mm ■ tig it ? a » ; 5 t 




-Row 1. Cell 2- 



General Advanced I 



Souice: | hllp: //www. collierad. com/snow, jpg ^] 
Width: |~ Height: P 



* No change.-;: "' Relative from drive 
C Filename onlii f Relslive fiom locatior 



http://wwwcollieradcom/snow.pg 



| Cancel | Help 



* Figure 21-3: Inserting a picture URL. 




4. 



As an alternative to using the graphic toolbar, 
you can also click Tools and select most of the 
tags from Insert Tag that you want to insert. 

Highlight the text Row 1 Cel 1 1 space between 
the HTML opening and closing code, and click 
the Image button in the toolbar. (It looks like a 
little picture.) 

The Image Tag dialog box opens. 

Type the Internet address (URL) where your 
image is stored in the Source text box, as 
shown in Figure 21-3. 

If you want to alter the size of your image, you 
can also type in a numeric pixel width or height 
(or both) in the appropriate boxes. 




If you want to visually check your progress as 
you go, click the View In Browser button (the 
teeny magnifying glass over a world globe) on 
the toolbar. This opens up your work in a 
browser window, looking as it would appear 
when viewed on the Internet. 



Adding HTML formatting 

If you preview your text in an Internet browser at this 
point, as in Figure 21-4, you notice that all the sen- 
tences run together in one mammoth paragraph. 
Adding HTML text attributes fixes this. You can use 
buttons on the toolbar to add text attributes or links. 

To set text attributes, follow these steps: 



5. 



Click OK, and the HTML code for the image will 
appear. 



Highlight the text you want to change. 
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er in Paris Musical Snow Globe 
NEW IK BOX 

.egatit Givenchy " Winter in Paris" Musical Snow Globe would 
make an perfect giftj or a lovely addition to your Holiday 
Decor. This is a high quality snow globe with exquisite 
detail. The globe features a wintery scene of the Givenchy 
Building in Paris at Christmas time; with holiday wreaths 
hung on windows and doors. Both sides of this beautiful globe 

show a different view of the building. 
Plays: La Vie en Rose. 
Brass plaque on front reads Givenchy 
Glebe measures apprcx 7" High x 4—1/2" Diameter 
True Glass globe with FauK Wood Base 

Hind-up musical globe and does not require batteries. </td> 

</tr> 
</table> 
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• Figure 21-4: A screen filled in with the image URL and 
straight text 

2. Click the formatting button on the toolbar for 
the text formatting styles you want to apply. 

3. Make your selection, and the attribute coding is 
automatically inserted. 



T 
v 



If there are additional commands that you'd 
like to insert (such as line break, paragraph, 
list, and so on) and you do not see the corre- 
sponding button on the toolbar, type an open 
HTML command bracket < and the first letter 
of the command. A list of suggested com- 
mands drops down in the next text space; this 
is the program's 'Tag Tips." Click the one you 
need, and the HTML command is inserted. 
Then type the closing bracket > . Use the table 
of HTML tags in Technique 20 for suggestions. 



Once you've gone through these steps, the CuteHTML 
screen will look like the one in Figure 21-5. 

Now you can see your final auction description, 
which will look like Figure 21-6, by clicking the View 
In Browser button on the toolbar. 



just open the file, copy the code, and paste it into 
the eBay auction description area for the appropri- 
ate item. 
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coit/snowglobe ]pg" > </td> 
" Arial " size= "+2 " 

mchy Winter in Paris Musical Snow 
color= " Maroon " > 1 9 9 9 



< table > 

<tr> 

<td> <img 
src= "ht tp : //www collierad 

<tdXbxfont face 1 
co 1 or = " Green " X cen t er >Gi ve 
Globed/font ></bxbr> 
<ixbxfont face="Arial" size 
Limited Edition - HEW IH B0X</£ont 
<£ont f ace="Arial " size""— 1* color= "Black" > Elegant Givenchy 
"Winter in Paris" Musical Snow Globe would make an perfect 
gift; or a lovely addition to your Holiday Decor. This is a 
high quality snow globe with exquisite detail. The globe 
features a wintery scene of the Givenchy Building in Paris at 

Christmas time; with holiday wreaths hung on windows and 
doors. Both sides of this beautiful globe show a different 
view of the building. < 
<ulxli>Plays: La Vie a meto 
<li>Brass plaque on frn^Qhr 
<li>Globe measures app a, noembed 
<li>True Glass globe wn.noframe: 
<li>Wind-up musical gl a, noscript 
batteries. </font></td> a, D ]_ 

</tr> a option 

</table> a D 
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• Figure 21-5: Inserting the final paragraph break using 
CuteHTML's Tag Tips. 




Givenchy Winter in Paris 
Musical Snow Globe 

1999 Limited Edition ■ NEW IN BOX 

Elegant Givenchy "Winter in Paris" Musical Snow Globe 
would make an perfect gift, ot a lovely addition to your Holiday 
Decor. This is a high quality snow globe with exquisite detail. 
The globe features a wintery scene of the Givenchy Building in 

Paris at Christmas time; with holiday wreaths hung on 
windows and doors. Both sides of this beautiful globe show a 
different view of the building. 

• Plays; La Vie en Rose. 
• Brass plaque on front reads Givenchy 
• Globe measures approx 7" High x 4-1/2" Diameter 
• True Glass globe with Faux Wood Base 
• Wind-up musical globe and does not require batteries. 



• Figure 21-6: A beautiful, quickly created template! 

CuteHTML has many other features, including cus- 
tom colors, anchors, and spell check. Once you've 
learned the basics and can create your own tem- 
plates, poke around and see how fancy you can get 
with this small (but powerful) program. 



Save your HTML when you're happy with the results. 
When you're ready to use that auction description, 
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Getting Quick, Basic 
Tenwbttes Online 

ropBooRs 

TSJcausethere are times yi 



you are in a hurry, and just 
can't take the time to fool with anything, I've put a 
free ad tool on my Web site at 

www .coolebay tools, com 

When you land on my homepage, click the link in the 
navigation bar labeled Cool Free Ad Tool. You jump 
to my very cool instant template page, shown in 
Figure 21-7. 



COOL 



TOOLS 



COOL FREE AD TOOL 



| Givenchy Winter in Paris Musical Snow Globe 



Elegant Givenchy "Winter in Paris" Musical Snow 
Globe would make an perfect gift; or a lovely 
addition to your Holiday Decor. This is a high 
quality snow globe with exquisite detail. The 
globe features a wintery scene of the Givenchy 



[http //www. collierad.com/snow.jpg 
(Must start with http:// ) 



Shipping Terms: 



linning bidder to pay calculated Priority Mail (2 ■« 
;o 3 day) shipping based on distance. Please use — ' 
;lie eBay Shipping Calculator below. Type your zip j*l 



Your Email Address: | in a .ishac© col I ierad.com 



Border Color: 
Background Color: 



Navigation Font 
Color: 



I navy 3 



I white 



Navigation Font 
Size: 



• Figure 21-7: The Cool eBay Tools ad tool. 

Follow these steps to set up a quick eBay template 
using this tool: 

Type in the headline for your description in the 
Title text box. 

2. Enter a description in the Description box. You 
can copy and paste prewritten text from 
Notepad or a word-processing program, or just 
write your copy text as you go along. 



3. Enter the URL of your image in the box that 
asks for it. 

4. Enter the e-mail address that you use for eBay. I 
do not keep your e-mail information; it is used 
to put code in your description for a Have a 
Question link. 

5. Select the colors and borders from the drop- 
down menus by clicking the down arrow on 
the side of each box. 

6. Click View Ad. 

On the page that appears, you see how your new 
auction description looks (as in Figure 21-8). 



Givenchy Winter In Paris Musical 
Snow Globe 




with enqusile detal The globe features a venter/ 
:hy Guiding in Pans at Christmas Dme. wth holiday 
tdows and doors Both sides of It'i's beautiful globe 
low of the buitdmg Plays La Vie on Rose Brass 
ids GfWKfty dobe measures appiox 7" High x 4- 
i Glass globe with Wooden Base Wind-up musical 
be and does not reguiie batteries 



Shipping & Payment Terms 



Winning bidder to pay calculated Pnonry Man [2 to 3 day) snipping 
based on distance Please use me eBay Shipping Calculator below 
Type your zip code in the box betow to oetermine your snipping rats I 

time ts not of the essence, please email and we wiR quote a lower 
FedEx Ground snipping rate Please submit payment within a week ot 
winning tho auction Credit cards graciously accepted through PayPal 



• Figure 21-8: Your instant eBay ad. 

Scroll down and you see a box containing the auc- 
tion description HTML code. (See Figure 21-9.) 
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Copy & Paste the following code into the auction's description box: 



b|rcolor="#ffffff ">< 
co lor = "navy" size= 
Musical Snow Globe 
uidth="500" borderc 
eel lpadding="5"Xtr 
src="http : //raw.col 
hspace="0" vspace=" 
align=center bgcolo 
size="+l" 

f ace="arial"xb>Des 
al ign=centerxf ont 




rderco lor = "navy" 

0" width="500" 
!lspan="3 " 
centerxfont face="arial black" 
+2">Givenchy Winter in Paris 
</f ontxbrxbrx table border="0" 
olor="#000000" cellspacing="0" 
Xtd Tiiidth=500 a lign= "center "Ximg 
1 ier ad. coin/ snowg lobe . jpg" 
0" border="0"x/tdx/tr> <trxtd 
navy "Xf ont color= "white" 

cription</bx/fontx/tdx/trxtrxtd 
f ace="ar ial">Elegant 



Your code can be copied and pasted directly into the 
eBay description area of the Sell Your Item form (or 
any eBay listing tool). Also, you can add HTML 
codes to your auction description, or even add 
another picture. 



• Figure 21-9: HTML coding for your auction. 
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"Vou gotta see -tKis/ One minute leit to bid on 
100 pounds oi celebrity belly-button lint, 
and vte're still the only bidder.' * 
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Notifying Winners 
and Sending 
Invoices 



Save Time By 

Thanking your winners 

V Using an e-mail template 

V Getting quicker payments 
by sending out invoices 



Thank goodness, somebody submitted a winning bid on one of your 
items in an auction. It's a good feeling. When I get those end-of- 
transaction e-mails from eBay, I whisper a silent YEAH! Then I hold 
my breath to see if the buyer will go directly to PayPal and make the pay- 
ment. Usually, that's what happens. More and more buyers are getting 
savvy and understand about paying immediately after winning an item. 

New buyers, and those who buy or win multiple items from you (my 
favorite kind of buyer!) usually wait to hear from you regarding payment 
and shipping. Many newbies feel more comfortable hearing from you and 
knowing who they are doing business with. Also, in the case of multiple 
purchases, you have to recalculate the postage. The sooner you contact 
the buyer, the sooner you'll get your payment. 



Notifying Winners 

eBay sends out an end-of-transaction e-mail to both the buyer and the 
seller. The e-mail is informative to the seller and, hopefully, a welcome 
e-mail for the buyer. 

Figure 22-1 shows you a typical, "yippee, you won" e-mail. It is brightly 
colored and joyful, probably designed to evoke some strong level of 
excitement in the buyer. Note that in the winner's e-mail, there is a link 
for the buyer to pay via PayPal. 

Both e-mails have similar information; the one to the buyer will have the 
link to pay now. The seller's e-mail will have a link to create an invoice. 
Either of these linked forms include: 

v* Item Title 
*>* Item Number 

<>* The Final bid or Buy It Now price 
Quantity 
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Seller's/Buyer's User ID 

Seller's/Buyer's Details (first initial, last name, 



c 



Addresses 
V Ship-to ZIP code 
A bunch of links: 

► For the buyer to confirm his or her ZIP code 

► To view the item; this link is good for up to 90 
days. (Note that this is the only place you get 
this link, and unless you subscribe to eBay's 
Selling Manager, you'd better keep hold of it.) 
Sold items remain on your My eBay page for 
30 days, but the items disappear from the 
eBay search engine within 2 weeks. 

► A buyer's link to complete checkout to let the 
seller know the intended payment method 

► eBay Help 

► A feedback link 



Congratulations marsha_c! 



Dear marsha_c, 

You have agreed to purchase the following eBay item frorr 
States) on Sep-30-03 17:19:24 PDT: 



- Los Alamos, NM United 



MIAMI BE AO 


FL Habana Hotel - Hem "2193587307 


Please review the seller 


s payment instructions below. Pay using PayPal. 




Pay Now j 




♦Buy with ( 


'onfidence - Leam payment safety tips and more. 0 





Payment details: 

Item price 
Quantity: 
Subtotal: 



(3.95 
1 

$3.95" 



Payment instiiictions ftom seller 

Please email me if the auction page doesnl give 
shipping costs or if you want combined shipping 
I will email you within 24 hours For large lots I'll 
need your zipcode to calculate exact fees. 
Insurance is optional, but for purchases of 
$25,00+ and for heavy lots I strongly recommend 
it to protect your investment Be aware that if 
you or your internet service is using a spam 



• Figure 22-1 : Lucky you! You're a winner! 

That's a lot of information, and I'll bet the average 
user just glances over it and either deletes it (bad 
idea) or files it in a special folder in his or her e-mail 
program. (Create extra folders in your e-mail pro- 
gram and drag all sold items to an eBay Sales folder, 




and all purchased items to an eBay Buy folder — 
delete the e-mails when the transaction is finished 
and the feedback is left.) 

If you think eBay's notification is good enough, it's 
time to rethink your customer service policy. An 
e-mail to the buyer at this point is important. 
Customer contact is key to a good transaction. 



If the buyer sprints directly to PayPal and sends 
you some money to pay for a purchase — a 
different e-mail is required. Thank them for 
their payment and let them know when the 
item will ship (see the next section, "Thanking 
them kindly"). 



Thanking them kindly 

I know you're happy that the customer bought your 
item, and you know you're happy. Now's the time 
to let the customer know just how darned tickled 
you are that this person spent hard-earned money 
with you. 

Time to send out a thank-you e-mail. This is a quasi- 
invoice and informational note. What should go in it? 
Well, try to keep in mind what your mother said — 
always say please and thank you. After thanking the 
buyer for purchasing your goods, be sure to cover 
the following points (this is where the please part 
comes in): 

t>* Item name. Lest they forget what they purchased 
from you. 

t>* Payment terms. Let the buyer know what forms 
of payment you will accept and how long you 
intend to wait for your money. 

Payment Address. Be sure to tell them where 
you want the money sent. 

PayPal link. Inserting a PayPal link in your e-mail 
is a snap and may pay off in some rapid pay- 
ments; see Technique 33 for instructions. 

t>* Return Policy. Will you accept returns? Under 
what circumstances? It's OK if you won't accept 



Notifying Winners 



returns, but be sure that you had that informa- 
tion in your item description before the purchase 
was made. 




ie e-mail and enclose it 
wnn paynTCnr. Veteran eBay sellers can all tell 
you stories about the money order that arrived 
with no item number, no return address, no 
e-mail address — basically no clue as to what the 
payment was for. 

Store pitch. If you have an eBay Store, mention it 
here. If not, just be sure to tell the buyer you are 
happy to have them as a customer and you look 
forward to serving them again. 

Feedback pitch. Most PowerSellers that I know 
include a small pitch at the closing of the e-mail 
that asks buyers to leave feedback on eBay, which 
will encourage future sales. Remind the customers 
to e-mail you immediately if there is a problem 
when the order arrives. Stress how you want them 
to be happy with their purchases. That may stave 
off some of the knee-jerk negatives that beginners 
tend to leave when an item arrives cracked. (They 
shoulda bought insurance — and it helps to 
require insurance on very fragile items.) 

That ought to do it. Including this information will 
make your newbie buyer or old-time veteran feel at 
home doing business with you. 

Thanks for the money! 

Sometimes you have to beg for payment. On the 
other hand, when some blessed buyer pays immedi- 
ately through PayPal, it's time to show your gratitude. 
Now's the time to send the old thanks-for-the-money 
e-mail. This doesn't have to be very long. Make it 
short and sweet and to the point. Be sure to 

v 0 Thank the customer for the purchase and swift 
payment. 

Let her know when the item will ship. 

Let the person know that the business is 
appreciated. 



*>* Let the customer know when feedback will be 
left. (I leave feedback only when the transaction 
is complete — when the buyer has received the 
item and is happy with the transaction. You find 
more about the gentle art of feedback in 
Technique 25, later in this part.) 

Auto-sending invoices from Selling Manager 

One of my favorite features of eBay's pay-by-the- 
month program, Selling Manager, is that I can follow 
the progress of my sales from the Selling Manager 
Summary page. 

When an item has been won or paid for via PayPal, 
you can click the appropriate link to see it in the list. 
Figure 22-2 shows my Sold Listings: Paid & Waiting 
To Ship area in Selling Manager. 



Sold Listings 

Keep track of sold li 
1 sold listings. 


Paid & waiting to ship ( S 

tings by customizing and sending sales records ( la ) to your buyers. 


Mark Paid | Mad 
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i\\ Similar | Archive j 


P Reoord* Buyer Emait[Show User IDl Dty Sale Price Tot 


I Price Sale DateT' M <=f $ ff) ^7 Q 
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0670 ) eBay TIPS lor Dummies AUTHOR SIGNED 2003 




Qty Sale Price Total Price 


Totals for listings 1- 


: 2 $19.49 $ 
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• Figure 22-2: Sold! And ready to ship. 

Notice that there is a record number next to the win- 
ner's e-mail address. To send an e-mail 

f m Click the record number, and you're sent to the 
Sales Record for that transaction. 

When you get there, you see the items sold to 
that buyer. (If there have been more than one 
purchase from the same buyer, you see this nota- 
tion and can click to combine the purchases in 
the Sales Record; see Figure 22-3.) 

2. Click the button that says E-Mail Buyer. 

3. Select the appropriate e-mail to send. 

You can personalize the e-mail further by altering 
the Selling Manager supplied templates (if you 
choose) before you send it. 
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4, When you're ready for the e-mail to go, click 
Send. 




Subtotal (19.49 
Shipping & Handling $[495 



| No Shipping Insurance 
| California Sales Tax 3 Sales Tax Rate: |0 000 % (0.00 

Total $24.44 

Apply sales tax to the total which 
includes shipping & handling. 



Print Invoice | Leave Feedback | Save | Cancel | Save & Finish | 



• Figure 22-3: Item summary and the E-Mail Buyer link. 

Selling Manager's Customizable 
Templates 

Selling Manager has seven e-mail templates that you can 
quickly and easily customize. As shown in the figure below, 
these templates allow you to add Auto Text features; 
eBay's server fills in the proper information for that particu- 
lar transaction. 
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Notice the drop-down menu that provides tools to edit any 
of the eBay-supplied templates. 

When a winner buys an item, I have a preformatted Winning 
Buyer Notification letter I created from a template; if they pay 
immediately via PayPal, I also have a payment-received 
e-mail. 



Sending Out Invoices 

Invoices look very professional. On the other hand, 
they can be kind of cold and impersonal. PayPal or 
eBay will send out invoices automatically for you, 
but thankfully, you can customize them. 

PayPal invoicing 

To set up your PayPal account to send out invoices 
automatically when an item is purchased, follow 
these steps: 

Go to www . PayPal . com and log on to your 
account. 

2, Click the Auction Tools tab. 

3, Scroll down to the heading Invoicing Your 
Buyer and click the link Winning Buyer 
Notification. 

The PayPal Winning Buyer Notification 
Registration page, as pictured in Figure 22-4, is 
displayed. 



Log Out | Help 



Winning Buyer Notification Registration 



Get paid faster! PayPal's Winning Buyer Notification will automatically notify your buyers 
within one hour of the close of your listings for eBay Auctions, eBay Stores, and eBay 
Fixed Price items. Learn more 

To sign up for WBN, enter the information below or select an existing account. 
Auction user ID: | m arsha._c (eBay) 3 ^ 



ustomize Your Winning Buyer Notification (Optional) 

our winning buyer email will include instructions on how to pay for your item, as well as a 
utton to a secure PayPal payment page, You can customize the following elements of your 
mail below. 



Customize Your Message 

Edit the note in the textbox (up to 2,000 
characters), If you sell internationally, be sure to 
add information about your international shipping, 
handling, and insurance charges here. 



Sample Winning Buyer Email 



Thank you very much for your purchase. 
YOur business is appreciated. 




' Figure 22-4: PayPal's invoicing central command. 



Sending Out Invoices 151 




4. Select the eBay User ID you have registered 
with PayPal from the field labeled Registered 
r ID. 



If yj il hl\|e Jif \ £ftyi one eBay User ID regis- 
tered with PayPal, they will all be listed in a drop- 
down box in this field. 

5. Customize your message. 

The blank text box allows you to enter up to 
2,000 characters of a personal message. There's 
plenty of room to fill in all the niceties, so lather 
it on. Remember, this is a cold invoice when it 
comes to the buyer. It's up to you to make it nice! 

6, If you have a logo you use on your Web site or 
eBay Store, enter the URL that will display it, so 
it appears at the top of your invoice. 

You can also select any image that you'd like to 
appear on your invoice using this method. The 
image must be 150 x 100 pixels in size, 10 KB or 
smaller, and in a GIF, JPG, or PNG format. 

There's also a link in the logo area that you can 
click to test whether your logo appears correctly 
or not. If the logo appears in the pop-up window, 
everything is fine. If not, double-check the URL. 

X From your registered e-mail addresses, choose 
the one you want to appear as the return 
address on the invoice. 

Again, if you have more than one address regis- 
tered, you select the correct one from the drop- 
down list. 

Q m Select the Send a Copy to Me check box if you 
want to receive copies of all the invoices that 
PayPal sends out for you. 

FYI, getting these copies may get very old fast. 
But give it a whirl for a while so you can see what 
your buyers see. 

9. Click the Submit button at the bottom of the 
page. 

You'll be notified that the invoicing service will 
commence sometime within the next 24 hours. 



eBay invoicing 

eBay also allows you to send out invoices for your 
items, but they're not sent out automatically (as 
they are by PayPal). For eBay invoices, you have a 
couple of options: 

From the item page: Invoices can be sent directly 
from the item page, as shown in Figure 22-5. You 
will see the Send Invoice bar only if you are signed 
into eBay when you visit the auction. 



2 Photography Photo Lights NIB Lighting Kit item number 2980664712 

You aie signed in 

Seller status: Your item sold tor US $119.99! 



You relisted this item. Click her* to see the 

relisted item. 



Send Invoice > 



Contact the buypr . netgraffiti 



Leave feedback for netgraffiti if you have already 
received payment for this item. 



If you have more than one of this item to sell, 

you can iel:':.l ■ c; ur item quickly and easily 



Buyer's email: 

Buyer's Postal Code: 95630 



Why send a 

completing the sale quick and easy. It contains 
all the Information your buyer will need to pay 
you immediately. 

Why contact the buyer? You should contact the 
buyer to let them know the total price for the 
item and how to send payment. 

Why leave feedback? Your feedback lets other 
eBay users know what your experience has been 
with this buyer. 

Sell a similar item. You can sell a similar item 
without having to create another listing from 



Shipping your item? Use the shippii-..- ... 
to calculate shipping rates or to view shipping 
information for your item. 



• Figure 22-5: Click the Send Invoice button in the center 
of the item page. 

From My eBay: Go to My eBay, Items I've Sold 
page, as shown in Figure 22-6. If the winner did 
not pay for the item immediately through PayPal, 
you'll see a Send Invoice button in the Next Step/ 
Status column. 
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• Figure 22-6: My eBay status on Items I've Sold. 



752 Technique 22: Notifying Winners and Sending Invoices 



After you click the button to send an invoice, you 
see a page with the auction details, as shown in 
re 22-7. The buyer's User ID, ZIP code, and 
splayed. 



Figure 22-7. The buyei 

Droprooks 



If me shipping amount hasn't been filled in, due to 
multiple purchases or calculated shipping, you can 
calculate it easily enough. 

f m Click the teeny calculator button next to the 
Shipping and Handling box. 

A version of the eBay shipping calculator opens. 

2. Type in the buyer's ZIP code, and click 
calculate. 

A postal quote based on your shipping location 
appears. 

3. Enter the calculated shipping amount in the 
Shipping and Handling box. 



Zip Code: 95630* (^shipping p. 



Entei Payment Details 



Hem 0 Item Title 

2980664712 2 Photography Photo Lights NIB Lighting Kit 



Qly. Ptice Subtotal 

1 $119.99 (119.99 
Subtotal: $119.99 
Shipping and Handling: $ | 1 6.35 0] 
Shipping Insurance: | Optional 

8.2S0 % 



Sales Tax: | California 

V Apply sales tax to subtotal + shipping and handling. 



Entei Payment Instructions & Peison.il Message 

Give clear instructions to assist buyers with payment, shipping, and returns. 



Fast. Priority Hail shipping available when payment is made 
hrough PayPal. Sales tax of 8.25% is charged for items 
ent to California. PLEASE U3e the shipping calculator on 

the item page and include appropriate shipping for your ZIP 

code in purchase. THANK YOU! H 

Note: 500 characters limit 



• Figure 22-7: Customizing the eBay invoice. 

You may also enter a personal message and further 
payment instructions here. You are allowed up to 
500 characters. 
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You've created a winning ad, run a successful auction or sale, noti- 
fied the winner, and sent off an invoice. Now it's time for the big 
payoff: getting the money in hand for your item. eBay and PayPal 
work in concert to offer several tools to notify you when a payment is 
made. 



The first place to check for payments is your My eBay Items I've Sold 
page or eBay's subscription-based Selling Manager. If you're expect- 
ing payments, be sure to check the page a couple of times a day. 
When a buyer makes his or her payment, eBay updates your records 
so that you know — and you can quickly ship the item to the buyer. 




PayPal also sends you a Payment Received e-mail — but I have a few 
caveats about using this form of notification. In this technique, I give you 
the lowdown on getting paid fast and show you the pitfalls to avoid. 

Tracking Payments through My eBay 

eBay's selling information tools, the My eBay page (for part-time sellers) 
and eBay's Selling Manager (for sellers moving up to 100 items a month), 
give you a plethora of information on each of your transactions. The 
most important of these features may just be instant notification when a 
payment for an item has been received. 



P 



If you do not receive any form of notification of a payment received 
from a buyer, check your PayPal account before taking the time and 
trouble to send a Non-Paying Bidder notice. A new eBay buyer may 
have misspelled your e-mail address or applied the payment to an 
incorrect item number. If this is the case, simply e-mail the buyer and 
ask that he or she cancel any payment made with the wrong item 
number or e-mail address and then resubmit payment with the cor- 
rect information. 



Technique 23: Tracking Payments 



Tracking payments on your My eBay page 

Once again, the Items I've Sold area of My eBay 

,'re a beginning seller. As if 
: your buyers makes a pay- 
ment on your item through the PayPal service, your 
My eBay page indicates that the item has been paid. 
Take a look at Figure 23-1, and notice that the bot- 
tom item shows it's been paid for via PayPal. 
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• Figure 23-1 : Items I've Sold reflecting a PayPal payment. 

To confirm the information about a payment shown 
in the Items I've Sold area of My eBay: 

/. Click the Paid via PayPal link in the item's 
listing. 

You are taken to a PayPal login page. 

2. Sign in to PayPal with your password and click 
Continue. 

3. The PayPal payment details screen appears, 
giving you all the information on the purchase. 

4. When you finish reviewing the payment infor- 
mation, click the Return to Log button at the 
bottom to go to your Account History page. 

From here you can transfer the money to your 
bank account. (For more information about 
PayPal banking features, see Technique 28.) 

If you don't want to do any other business using 
your PayPal account, click the Log Out link at the 
top-right of the page. 



Tracking payments from 
eBay's Selling Manager 

Selling Manager makes many selling processes con- 
siderably easier. Take a look at Figure 23-2, my Selling 
Manager Summary page. From here, you can see how 
many buyers have paid for their purchases — and, 
sadly, how many haven't. 

Here the Paid and Ready to Ship link in Figure 23-2 
has the number 3 to the right of it; three items are 
ready to ship. To see the details on these items, you 
just click this link. 



Summary 

Last updated on Jan-25-04 13:22:50 PST 




Quick Stats 




GMS # of listings 


Pendinq Listings 

■ Startina within the next hour 
Startina todav 


0 

0 
0 


Active Listings 

■ Closina within the next hour 
- Closina today 


10.00 22 
0 
0 


Sold ListiiKis 52.533.83 35 
Awaitina Pavment 3 
Awaitina Payment, elidible ^ 
for Non-Pavina Buyer Alert 

Paid and ready to ship 3 
P a i d a n d wa it i n a to r fe e d b a c k 1 7 
Paid and shipped 29 
Unpaid and elidible for Final g 
Value Fee credit 


* Uodates everv 10 mins. 



• Figure 23-2: My Selling Manager Summary. 

When you arrive at the Sold Listings, Paid & Waiting 
to Ship page, each transaction is listed, as in Figure 
23-3. The bold dollar-sign icon to the right of a listing 
confirms that a payment has been made. 

After you ship the item, you can access the Sales 
Status & Memo page shown in Figure 23-4 by clicking 
the Record Number next to the item on the Sold 
Listings page. Select the Shipped On check box and 
enter the shipping date on this page. When you click 



Tracking Payment Info With Pay Pat 



save, the record moves from the Sold Listings, Paid 
& Waiting to Ship page to the Paid and Shipped page. 



Dro 



This chaoge is also. 


reflected in the numbers on the 


n 




^^Wgure 23-2). 


slid Listings | Paid & waiting to ship ( © 

Keep track of sold listings by customizing and sending sales records ( ) to your buyers. 
3 sold listings. 


Mark Paid | Mark Shipped Mark Paid & Shipped | Sell Similar | Archive j 


I - Record # Buyer Email [Show User ID1 


nthr Salt. Piica Total Price Sale Date M cf fpl ft O 




(13) 1 $4.50 $6.50 Jan-23 iff© 




(2986720670) eBay TIPS for 


urnmies AUTHOR SIGNED 2003 


r 758 11 


|53) 1 $14.99 $20.94 Jan-23 0 £ 




( 3582288340 ) sBa> Bargain Shopping for Dummies SIGNEO 2U 


r 755 H 


{453J 1 $234.99 $249.99 Jan-23 1^0 


( 2980620550 ) CLOUD DOME 


Complete Digital Kit ALL YQU NEED 




Qty Sale Price Totdl Price 


Totals for listings 1-3: 


3 $254 48 $277.43 


• Figure 23-3: Items paid for and waiting to ship. 


Sale Status & Memo (will not be shown 


to buyers) 




Sale Date Jan-23-D4 
Checkout Jan-23-04 


H Last email on Jan-23-04 ( 1 ) 
Paid with | PayPal 


W & Paid on foi / [iF/|zO04 


Flat shipping rate 


r 


® Shipped on j /| /| 
$1 Feedback sent No 


O Feedback received No 


Notes to yourself (will not be shown to 


uyers) 






1 

a 


Email Buyer | Print Invoice | Leave Feedback | Save | Cancel | Save E Finish | 


• Figure 23-4: Selling Manager's editable sales record 
information area. 



Tracking Payment 
Info u/ith PayPal 



PayPal is the premier tool to use to verify a payment 
before you panic that it hasn't been made. They have 
numerous methods of confirming payments, but you 
need to make the final confirmation, yourself. 

Payment notification via e-mail 

When you receive a payment through PayPal, PayPal 
sends you a payment confirmation e-mail. The e-mail 
is a good tip-off that you've received a payment. 
Notice I said good, but not infallible. 



In these days of spoofed e-mail sent by scammers 
to remove money from hard-working people's wal- 
lets, I rarely rely solely on e-mail confirmation. When 
I receive one of these e-mails, I open my Internet 
browser and go right to PayPal, www. PayPal . com 
myself. Once I get to the PayPal Web site, log on, and 
look at my PayPal Account Overview, I can confirm 
with certainty that the payment has been made. 

PayPal's Post-Sale Manager 

Post-Sale Manager is a super tool that just doesn't 
get enough credit. Unless he's using a tool such as 
Selling Manager or a third-party management soft- 
ware, the beginning seller need look no further than 
the PayPal Post-Sale Manager. 

To use this tool, follow these steps: 

f m Open your browser and go to www. PayPal . com. 

2, Log in with your e-mail address and password. 

The main PayPal Account Overview screen is 
displayed. Under the line showing your PayPal 
account balance, you'll see a link labeled eBay 
Items Sold. 

3, Click the link next to the eBay logo that indi- 
cates Items Sold. 

After a little whirring and grinding on your hard 
drive's part, you'll see the Post-Sale Manager, 
shown in Figure 23-5. 

This truly useful tool lists all your recent eBay sales. 
If the item has been paid via PayPal, the payment 
will be noted here. 

There are several columns in the Post-Sale Manager: 

Select box: If you want to invoice a bunch of 
sales all at once, put a check in this box, and 
click the Invoice button at the bottom of the 
page. 

\^ Item Number: This box contains a clickable link 
to the actual item purchased on eBay. If you click 
the link, the page opens in a second window, so 
you still have access to the Post-Sale Manager. 



Technique 23: Tracking Payments 
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' Figure 23-5: PayPal's Post-Sale Manager. 

f^* End Date: Shows the date the item was pur- 
chased on eBay. 

Price: Lists the final price of the item. 

i^* Quantity: Shows the number of items purchased. 

v>* Buyer's User ID: Clicking the User ID in the Post- 
Sale Manager opens a blank e-mail form (pre- 
addressed to the buyer) so you can contact the 
buyer with any questions or comments you may 
have. 

Payment Status: Here is where you can see 
whether the buyer has paid you via PayPal. If 
you have received payment though the mail, you 
may click the Edit button and a Post-Sale 
Manager Payment Status box opens, as shown in 
Figure 23-6. 

Invoice: From here you can click to send an 
invoice (see Technique 22 for more about send- 
ing invoices) from PayPal. This column also 
reflects whether PayPal has automatically sent 
an invoice for you. Refer to Figure 23-5. 



Post-Sale Manager - Payment Status 



According to our recordSj you have not received e completed PayPal payment for this 
item. If you did receive payment, please specify the payment method and click Mark As 
Paid. 

Item Name: 2 Photography Photo Lights NIB Lighting Kit 
Item #: 2980664712 
End Date: Jan. 24, 2004 
Price: $119.99 USD 
Payment Method: c Personal Check 

r Cashiers Check/Money Order 

r PayPal 

PayPal Transaction ID: 

I 

C Other Method 
Please specify: 



Mark as Paid | Cancel 



Figure 23-6: Editing payment status. 



Shipping: If a payment has been made, you can 
click the Ship button that appears to initiate a 
UPS shipment. (Technique 37 has more informa- 
tion on this service.) 

Feedback: By clicking the Leave Feedback but- 
ton that appears for a paid item, you may leave 
feedback about the buyer on eBay, as shown in 
Figure 23-7. 



Post-Sale Manager - Leave eBay Feedback 



To leave eBay feedback for the buyer, choose a feedback rating, enter your comment 
and click Leave Feedback. If you have already left feedback for this buyer on eBay, click 
Mark As Done, 

Buyer eBay ID: fransbargains 

Item Name: ebav Bargain Shopping for Dummies SIGNED 2U 
Item #: 3582288340 
Rating: c Positive 
0 Neutral 
<** Negative 

Feedback: 



Characters left: 



Leave Feedback j Mark As Done | Cancel 



• Figure 23-7: Leaving eBay feedback through PayPal. 

The PayPal Post-Sale Manager helps you easily keep 
track of your eBay sales with no need for additional 
software. 
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Shipping — what a joy! If you think packing the items is a pain, just 
wait until your shipping company fumbles the ball and delays — or 
loses — one of your shipments and your buyer gets on your case. 
Getting the item out the door in a timely manner is your job. But for some 
unknown reason, eBay buyers seem to think that sellers are responsible 
for moving the package every inch of the way You're not. Once the pack- 
age leaves your hands, either the Post Office, FedEx, or UPS determines 
its fate. 

You often have to lend a hand by tracking an item (often a painful task). 
The package arrives in the recipient's town and it's on a truck. What truck, 
you say? Who knows? You're waiting for a shipment from your supplier — 
you ran out of one of your stock items and you have orders coming in. You 
have to know where your stuff is! Getting tracking information for your 
shipments gives a bit of credence to the element of faith involved in the 
very act of shipping. 



Tracking the Mail 

Here's where you get thrown a curve. The United States Postal Service 
only "tracks" truck-to-truck movements of Express Mail (without extra 
fees) — that's overnight shipping, government style. eBay buyers and 
sellers rarely use overnight shipping, as the cost is extremely prohibitive. 

The common mode of mailing identification for checking for delivery on 
eBay packages is fee-based Delivery Confirmation. A bar-coded sticker is 
either supplied at the Post Office or printed from your printer connected 
to a USPS enabled site. Delivery Confirmation is available for just about 
all classes of mail (First Class must be M" at its thickest point to qualify), 
and it lets you know whether a delivery has been attempted or whether 
the package was delivered. That's the extent of the tracking. The fees 
vary based on the class of mail and whether you are using online postage 
(see Technique 36 for how to get these at little or no cost). 



Technique 24: Tracking \lour Shipments 



i xjj) by PayPal as reas 

DropEtote 

Policy. (See Part > 



Although Delivery Confirmation does not pro- 
vide actual tracking information, it is accepted 
by PayPal as reasonable proof of shipment. 

you as the seller to be 
Pal's Seller Protection 
Policy (See Part VTor more information.) 



Tracking with Delivery Confirmation 

Individual package information for Delivery 
Confirmation or Express tracking is available online 
for 60 days after your shipment at the USPS Web site 
(shown in Figure 24-1): 
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• Figure 24-1 : Track and confirm your shipments with the 
U.S. Postal Service. 

To look up package information: 

J. Go to the Post Office Web site at 

www .usps.com/shipping/trackandconfirm. 
htm 

2, Input the (very long) Delivery Confirmation 
(or Express) tracking number and click Go. 

The delivery date and time are displayed. 

5. For further information, click the Shipment 
Details link. 

You get complete details on your shipment, as in 
Figure 24-2. 



UNITED STATES 
POSTAL SERVICE 



Track & Confirm 

Shipment Details 

You entered 0180 5213 9071 7770 1759 

Your item was delivered at 1:22 pm on January 02, 2004 in CARLSBAD, 
C A 92009. 

Here is what happened earlier: 

• ENROUTE, January 02, 2004, 9:41 am, CARLSBAD, CA 92009 

• ELECTRONIC SHIPPING INFO RECEIVED, December 29, 2003 



Figure 24-2: Full details about your package's journey. 



Tracking for users of endicia.com 

If you use endicia.com as described in Technique 36 
to print your postage and labels, you can access 
tracking information in a much more efficient 
manner. 

Open the DAZzle software and allow it to log 
on to the server. 

2. Open the Endicia Postage Log shown in 
Figure 24-3. 

3, Highlight the package you want to track. 



Postage Leg 



Entry 


Date/Time 


I Type | 


Postage Recipient 


Optional Sei 


I Trackinq 


1469 


12/20/2003 10:03 AM 


Priority Mail 


$ 20.90 


Andrea At... 


Del Conf. 


0180521 3! 


1470 


12/20/2003 10:04 AM 


Priority Mail 


$8.95 


Jennae R... 


Del. Conl. 


01305213! 


1471 


12/20/2003 11:49 AM 


International Mail 


$1.60 


Paul & Do... 


None 


n/a 


1472 


12/20/200312:57 PM 


Interna! onal Mail 


f. 0.80 


Ms, Katie.., 


None 


n/a 


147? 


12/20/2003 3:01 PM 


Priority Mail 


$3.95 


Stacy Dry... 


Del. Conl. 


01805213! 


1474 


12/22/2003 12:15 PM 


Pnoiitv Mail 


$ 20.90 


Patrich L. 


Del Conl. 


0180521 3! 


1475 


12/22/2003 12: 37 PM 


First Class 


$1.65 


Stephani... 


Del. Conf. 


01805213! 


1477 


12/::V2003 12:49 PM 


Priority Mail 


$ 4.90 


DAVID G... 


Del. Conl. 


01805213!: 


1478 


12/22/2003 5:34 PM 


Priority Mail 


$3.85 


Anthony ... 


Del. Conl. 


0180521 3! 


1479 


12/23/2003 3:08 PM 


Purchase 


$ 50.00 




None 


n/a 


1 430 


12/23/2003 3:09 PM 


Priority Mail 


$13.75 


Sunshine ... 


Del. Conl. 


01 305213! — 1 


<l 1 M 


E-Mail 


Find... | 


details | Check Status | Backup/Export| 


Print Record 


Reports 



1 Figure 24-3: Endicia.com's DAZzle Software Postage Log. 



Finding Out Where the BroWn Truck Went 159 



4 m Click the Check Status button. 



DAZzle pulls up an instant report directly from 
Poti, Qffiel seu^rs and displays it, as shown 
'lKlftSure 24-4. 



UAAzie puns up ai 

DropHWfe 



DAZzle Designer 2003 



□ 



Destination Address: 
Andrea Boudre 
Biownsburg, IN 46112 2126 

Youi item was delivered at 2:15 pm on December 26, 2003 in 
BROWNSBURG, IN 46112. 



OK 



• Figure 24-4: Your delivery information results. 

You can also get tracking and Delivery Confirmation 
information by calling the Post Office's toll-free num- 
ber at 1-800-222-1181. 



r 



Yahoo! can help save time when you're track- 
ing incoming as well as outgoing packages. 
If you use Yahoo! as your home page, at My 
Yahoo, you can insert a feature called Package 
Tracker. It has direct links to the tracking pages 
of all major carriers. 



Also, if you use the Google toolbar, just type any car- 
rier's tracking numbers into the text box and Google 
will respond with tracking information. 

Finding Out Where the 
Brou/n Truck Went 

All packages sent by United Parcel Service (UPS) are 
assigned a tracking number. You'll be provided this 
number when you ship your package with their 
online service or at the local UPS counter. 

If you have a UPS account, you can track a package 
from your UPS account area online at My UPS. If not, 
you can track a package in the UPS online package 
tracking area, as shown in Figure 24-5. 



II Track by Tracking Number 



Enter Tracking Information 



Enter up to 25 UPS Tracking Numbers and/or InfoNotice Numbers below. 

PLEASE NOTE: To track your package(s), you must accept the UPS Tracking 
Terms and Conditions by selecting the checkbox below. Logged-in users of My 
UPS are not required to agree to Terms and Conditions for each tracking 
request. 

Inquiry Numbers: 
1. 

2. 

3. 

4, 

5. 



■»Fntpr Mnrp Nnmhf»rs 

I By selecting this box and the "Track" button, 1 agree to these Terms and 

Conditions JH . 



• Figure 24-5: Tracking a package on the UPS Web site. 

To track a UPS package, just follow these steps: 

Open your browser and go to 

www. ups.com/tracking/tracking. html 

The UPS Track by Tracking Number page appears. 

2, Enter the tracking numbers of the packages you 
want to locate in the text boxes provided. 

You can enter up to 25 different tracking num- 
bers by clicking the Enter More Numbers link. 

3, Click the check box, confirming that you agree 
to UPS's Terms and Conditions. 

4, Click Track. 

The delivery information appears. 

To see the full transit details, click the Details link, 
and you'll see where your package stopped every 
inch of the way, as shown in Figure 24-6. 



UPS also has an e-mail tracking service. For 
tracking one package, put the tracking num- 
ber in the subject line of your e-mail. For more 
than one package, type your tracking numbers 




Technique 2 %: Tracking \lour Shipments 



in the text of the e-mail. Send your e-mail to 
total track@ups . com. Detailed tracking infor- 
mation will be sent to you by return e-mail. 



apBooks 



Status: Delivered 

Delivered on: Dec 24, 2003 12:42 P.M. 

Location: MC WOMAN 

Delivered to: NORTHRIDGE, CA, US 

Shipped or Billed on: Dec 18, 2003 



Tracking Number: 
Service Type: 
Weight: 



1Z 4E5 378 03 8263 177 8 

GROUND 

4.60 Lbs 



Package Progress: 
Date Time 

Dec 24, 2003 



Dec 23, 2003 



Dec 19, 2003 



Dec 18, 2003 



12:42 P.M. 
4: 14 A,M. 
1 1:25 P.M. 
10:43 P.M. 
10:50 A.M. 
12: 18 P.M. 
11:51 A.M. 
8:41 A.M. 
12:29 A.M. 
8:38 P.M. 
4:31 P.M. 
9:08 A,M, 



Location 

VAN NUVS, CA, US 
VAN NUVS, CA, US 
VAN NUVS, CA, US 
VERNON, CA, US 
VERNON, CA, US 
HODGKINS, IN, US 
HODGKINS, IN, US 
MAUMEE, OH, US 
MAUMEE, OH, US 
SHARONVILLE, OH, US 
SHARONVILLE, OH, US 
US 



Tracking results provided by UPS: Jan 27, 2004 3:29 P.M. Ea: 



Activity 

DELIVER 1 
OUT FOR DELIVE 
ARRIVAL SCAN 
DEPARTURE SCAN 
ARRIVAL SCAN 
DEPARTURE SCAI 
ARRIVAL SCAN 
DEPARTURE SCAN 
ARRIVAL SCAN 
DEPARTURE SCAN 
ORIGIN SCAN 
BILLING INFORMATION 
RECEIVED 

ne (USA) 



£3 



Track Shipments 
Enter any combination of up to 25 
FedEx Expiess, FedEx Giound 
or FedEx Fi eiglrt tracking 
numbers or Door Tag numbers 
(one per line) 



I 



"3 



Track It! 



• Figure 24-6: My package was very well traveled! 



Finding \lour FedEx Package 

FedEx Ground is becoming an increasingly popular, 
cost-efficient mode of package transport among eBay 
sellers. Coming from the back of the pack (ground 
shipping is a comparatively new product of FedEx), 
this service is becoming more and more reliable. 

FedEx's tracking is simple enough. Quickly track 
packages by following these steps: 

f. Go to the FedEx home page at 

www.fedex.com/us 

In the middle of the home page, you'll see a 
Track Shipments box (as shown in Figure 24-7). 

2, Enter the tracking number or a Door Tag num- 
ber (if supplied by a cranky buyer) in the track- 
ing box. 

You can find the door tag number on the tag left 
at the buyer's door when the FedEx driver 
attempts a delivery. 



Figure 24-7: The handy FedEx tracking box on the 
home page. 

3, You may enter up to 25 numbers, pressing 
Enter between each number. 

4, When you're through entering the numbers 
you want to track, click the Track It! button. 

5, Your full tracking results appear, as in 
Figure 24-8. 



Track Shipments 
Detailed Results 



Tracking iiumbei 
Signed fol by 
Ship dote 
Delivery date.Time 



130518911094044 

M MARSHALL 

Dec 12, 2003 

Dec 15, 2003 2:15 pm 



Reference number 
Invoice number 
Delivery location 
Service Type 
Weiglit 



2289400-01 
228,9100 
Northridge 
Ground-Domestic 
14.60 lbs. 



Date/Time 


Status 


Location 


Comments 


Dec 15, 2003 


2:15 pm 


Delivered 


Northridge, CA 






1:21 am 


On FedEx vehicle for delivery 


BURBANK, CA 




Dec 13, 2003 


3:34 am 


Arrived at FedEx sort facility 


BUR BANK, CA 






1:55 am 


Departed FedEx sort facility 


ANAHEIM, CA 




Dec 12, 2003 


10:46 pm 


Loaded onto trailer at FedEx facility 


ANAHEIM, CA 






10:12 pm 


Package information transmitted to FedEx 


ANAHEIM, CA 






7:18 pm 


Picked up by FedEx 


ANAHEIM, CA 





Signature proof | Track mote shipments 



Figure 24-8: Complete tracking information from FedEx. 
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Quickly and 
Gracefully 



Save Time By 




Going straight to the 


Feedback Forum 




Posting feedback 


:from 


Selling Manager 




V Leaving feedbacl 


cfrom an 


item page 





When somebody asks me why eBay has become so popular, I say 
it is largely due to the community's participation in a feedback 
system. In February of 1996, eBay's founder, Pierre Omidyar, 
proposed the feedback system to eBay's 6-month-old community After 
personally ending up in the middle of a few member squabbles, he felt 
that the community could police itself by leaving comments after trans- 
actions. "Give praise where it is due; make complaints where appropri- 
ate," he posted on the eBay message board — and so it began. 

Every eBay member, when participating in a transaction with another, 
should provide a comment. If you don't leave a comment, you're really 
not completing your transaction. Leaving feedback on eBay is the last bit 
of paperwork you do to close a deal. 



Here are some guidelines for participating in the feedback system: 



1, You may leave feedback for up to 90 days after a transaction 
completes. 

2. After you leave feedback, it cannot be retracted — you are 
responsible and have to live with its contents for eternity. 

3. Keep your feedback businesslike and don't make personal 
comments. 

4. Do unto others as you would have them do unto you: If you have 
a problem, try to work it out with the other party via e-mail or 
phone before leaving negative feedback. 



In Technique 4, 1 show how to evaluate a community member's feedback 
ranking. This technique shows how to leave your mark on the eBay sys- 
tem by providing feedback about your transaction partners. 



Technique 25: Leaving Feedback Quicktu and Gracefuttu 



Using the Feedback Forum 

•Atlhe |ottoa<oL.Jn|ctfUayerv eBay page, there is a 
^<Lu/ If U it l s J J(l^i(ytKe^^e that reads Feedback 

Folum, and you'll be beamed to eBay's feedback 

Mecca, as shown in Figure 25-1. 



i * 1 — 



|marsha_c 



Enter an eBay User ID 



Welcome to the Feedback Foium 

The Feedback Forum is the place to learn about your trading partners, view their reputations, and express youi 
opinions by leaving feedback on your transactions. Such member-to-member comments help the millions of 
buyers and sellers in the community build trust and share their trading experiences with others. 



Feedback Help ,) 

■ Understanding feedback 

■ Feedback disputes 

■ Feedback FAQs 



Useful Links 




■ Leave feedback 




Rerjlv to feedback received 


■ View mv Member Profile 




-nl it-,,- iin in ieedhacl-- leii 




■ 


Hide mv feedback 



• Figure 25-1 : eBay's Feedback Forum. 



feedback page. If you receive feedback that you 
feel requires a comment from you — especially 
neutral or negative comments — click here to 
find the transaction (see the list in Figure 25-2) 
and leave your side of the story. 



Review and Respond to Feedback Comments Left for You 

Visit the Feedback Forum for more info on feedback profiles 



Left by 



Feedback 1-25 of 3065 
[ 1 ] 2 3 4 5 6 .. 20 ... 40 ... 60 ... 80 ... 100 . 

Date 

(3071 ft Jan-27-04 08:49:12 PST 

Raise: Great seller, exactly as described Fast shipping Al I I I I 

(301) ft Ian-26-04 20:10:53 PST 



... 123 (next page) 
Item* 

2976009854 Pj 
3580553775 Sj 
2980166675 Pj 



Praise: Thnks Maarsha! Great Books! Great Ebayer! Al I I I I I I I I 1 
(45) ft Jan-26-04 13:15:52 PST 

Pi aise: "What I always wanted, better pictures, and fast shipping 

(190) ft Jan-26-04 12:32:44 PST 2979287892 

Praise: Wonderful Seller AAA+-H- Great to Work with!! www prettypartyplace. com 

(43) ft Jan-24-04 23:55:20 PST 3582288153 

Praise: Well Packed, Promptly Shipped, Exactly as Described. Al I I I I I I I I I 

(55) ft Jan-24-04 20:23:22 PST 2946682895 

R aise: Great transaction! Highly recommended! Books are very informative! 

(55) ft Jan-24-04 20:22:28 PST 2966720670 

'."^: ! . : : .v:il. r . :i :i. li : .| : I :.:: ■: ■:: " : : -,:::■■■!..: :::i: " 



• Figure 25-2: Review and respond to feedback here. 



From this page, you can accomplish many feedback 
related tasks: 

View a Member's Feedback: At the top of the 

page, you can type in another user's ID and you'll 
be presented with a member profile. (This method 
is not quite as efficient as clicking the feedback 
number next to a user's name when you're looking 
at a transaction.) 

\^ Leave Feedback: This is a very handy and effi- 
cient tool. If you click the Leave Feedback link, 
you are taken to a page (or pages) that lists all 
your outstanding transactions for the past 90 
days. You may leave feedback for many transac- 
tions at once from this area. 

View My Member Profile: Click here to display a 
page where you enter your User ID to access 
your own feedback page. It's a lot easier to click 
the number next to your name when it appears on 
your transactions or your My eBay page — since 
you're there a couple of times a day anyway. 

Reply to Feedback Received: Here's a link that's 
worth its weight in gold! You can also find a simi- 
lar link at the bottom of your Member Profile 



To respond to feedback: 

1 . On your Feedback Forum Review and Respond 
page, click the link labeled Respond next to the 
transaction number. 

2. On the page that appears, enter your response. 

3. Click the Submit button. 

You can now see your response in your feedback 
profile. Figure 25-3 shows sample of a feedback 
comment with a response. 



(551 * Jan-24-04 20:23:22 PST 2946682895 
Praise: Great transaction! Highly recommended! Books are very informative! 
Response by marsha c - Thank you for your kind words 

• Figure 25-3: Feedback with a response. 

Follow Up to Feedback Left: This link enables 
you to follow up on comments you have made 
about a buyer. This is very useful if you have left 
feedback prior to the completion of the transac- 
tion and have a change of heart. 

If you've left a neutral or negative comment pre- 
maturely, this is a way to smooth things over 
(but only somewhat — remember your negative 



Posting Feedback from Selling Manager 




feedback becomes part of the other person's per- 
manent record and affects his or her feedback 
rcentage). 




eft a positive comment 
and the transaction goes to heck, you can also 
leave your negative follow-up comment here. 

Hide My Feedback: From here you make a set- 
ting to hide your feedback record from other 
eBay users. This is not a good idea. If people 
can't see your rating, they may not want to do 
business with you. Hiding your feedback will gen- 
erally lower the bids you get on your items. 
Prospective buyers want to see your feedback! 

If you're trying to overcome some bad feed- 
back comments by hiding your feedback, 
you'll be stymied. When you hide feedback, a 
lousy feedback percentage will haunt you on 
your transaction pages. A far better idea is to 
participate in more transactions and get lots 
more feedback of the positive kind! 



Posting Feedback from 
Setting Manager 

As you can tell if you've read any other part of this 
book, I'm a big fan of Selling Manager. It essentially 
condenses your eBay business into one command 
central. Once you've heard from your trading part- 
ner that all is well, you can quickly leave feedback 
from your Selling Manager Summary page (see 
Figure 25-4). 

Here's how to send feedback from Selling Manager: 

/. Click the Sold Listings: Paid and Waiting for 
Feedback link. 

You arrive at the transaction listing of items wait- 
ing for feedback. 

2. Scroll down to find the transaction you want to 
leave feedback on. 



Summary 








Last updated on Jan-27-04 19:07:39 PST 




Quick suits 




GMS 


# of listings 


Pending Listinqs 






0 


Startina within the next hour 






0 


Startina today 






0 


Active Listings 




$8.52 


21 


■ Closina within the next hour 






0 


Closina today 






0 


Sold Listinqs 


$3,036.29 




Awaitina Payment 






o 


Awaitina Payment, elidible 






0 


for Non-Payinci Buyer Alert 








:: Paid and ready to ship 






1 


i Paid and waitinq for feedback 






15 


Paid and shipped 






38 


Unpaid and eligible for Final 






0 


Value Fee credit 








" Updates every 10 mins. 





• Figure 25-4: My Selling Manager Summary page. 

3. Click the record number next to the listing. 

The Sales Record page appears. 

4, Scroll down to the action links below the trans- 
action information and click the Leave Feed- 
back button. 

Select an appropriate comment from your stored 
entries (as shown in Figure 25-5), or feel free to 
type in a new one. 

6. Click the Leave Feedback button. 



Leave Feedback 

.hr.jzr "o'h yc J' El jr..: : 



CuaOmittg COntfntnl tor your Sive- 



a horsl T! IAf# YOU 

st erf lur* on eBeyt THANK YOU 



|RMiM.«n 9 J 
■'■ . \ f :! :■(-■_■ c i r en! ; 
Use custom comment f 

L-^.vf-.-'.L:.' | 



rest firendly ft arts acton Quyw it aJwoys welcome h**e Tl tAliKYOU It 
A seller couldn^ ejk tor more* Ou-rt payment rrtetidty buyer THAI* YOU 

trmr.nilinn'UuBik P«yTti.nN He;J ri kirk uni-Hny 1 I HANK YOU 
T nendly email quick pa/mertf Ocellervi Intern on on at buyer- THAI* YOU 1 
. Irmndly r■■^l>■^l^nll^^)l^nlHlJy^n^wy.w.■^I^l^- J ^tll^^l-l I HAf J>'. Yl HI 



niitilrftri'.nificmi Hi'! J fit hii i. un i-Hn/ I HANK YOU' 



• Figure 25-5: Selecting an appropriate feedback comment 
from Selling Manager. 



Technique 25: Leaving Feedback Quicktu and Gracefuttu 



Entering Feedback 

T)r|yourTvry eBayTtems Tve Sold page (as in Fig- 
ure 25-6), you can see transactions that ended up to 
30 days ago. If you are not using Selling Manager, you 
can easily follow up on your feedback duties here as 
well. 



Items I've Sold (b terns) 






>••*»» «: -j 


* Show .em» for pnl fl dip £*j i «t„ 








(Ml U,nii laHOLM 


Pwra lay (Mft, tUlm 

H 




Wand 

'■ J. 


fl QW ftflif fmiinfi nwyi Ml <*lti MM 


■ 






r 2982619147 Jaiv77 DMJt 


ft/B 1 P»rrt 9 






.6., Mm AMI H<*.nq G»m«rt BkI *w 








r 2976009664 Jwv37 Jin-22 BUI 


* " aSi, Smlm 


JL 


Urn 




' . (in 




? Pftl>!l>jJ5»f#ii Pho!-. 1 






r 29766441% JwvJO JwOB t1rt.» 


Pvifff Mjrmntux' 


V 


Lent 
fti-.r- 


rinnr r.-v? r m . , 






r 2964392854 FM-09 JtMi 


* 6 iS, JSSn 


9 


Lene 



• Figure 25-6: My eBay Items I've Sold page, with 
feedback links. 



You can click the Leave Feedback link for the trans- 
action you want to work with. You'll be transported 
to the official Leave Feedback page, as shown in 
Figure 25-7. 



Feedback Forum: Leave Feedback 

© NaadHalo? 

Paling nlna, mtrntn by laanng taadbath u • «j anpoilairt part c* tian>ac1ion» on aBaj 
Pleas* not* 

• OnCt hit. jw cannot a*t 01 lal'atl laadback. jou an, _ tI, ntipontibta <or Ih* conlvnl 

• V* an*ayt bad lo heap you hmobatk Udujl, awad mjkmn prf-onal trtnarV-. 

• FaMhWV can ba M ku at ln*M 9(1 da,*. Inlie»nng a transaction 

• I tou hart acatput*. contKI lO-a trading pattnartotm and raionttha dispute before ktMng laantiaa 



SaWfUlir-'- 



I* Prnon* I" Na-jtiat I" Nagatnw <* I mil a-aw l-Hb -rh Ldnr 



UnvwFiiaadtiaak | 



• Figure 25-7: The Leave Feedback form. 

The other person's User ID will already be filled in, 
as will the transaction number. 



To leave feedback (it's as easy as 1, 2, 3!): 

/. Click the radio button next to the Rating you 
want to leave (Positive, Negative, or Neutral). 

2. Enter your feedback in the Comment field. 

Your comment may not exceed 80 characters. 

3, Click the Leave Feedback button. 

LeaVinq feedback from an 
End of Transaction E-mail 

You got an e-mail when the transaction ended, and 
whether you noticed it or not, it contained a link to 
the item. This link can take you to the item for up to 
90 days! Because you save this e-mail until the trans- 
action is complete, you can use it to leave feedback 
just prior to deleting the e-mail. 

Here's how to leave feedback from your e-mail: 
/, Sign into eBay. 

2, Click the link on the e-mail to go to the transac- 
tion page, as pictured in Figure 25-8. 



CLOUD DOME Complete Digital Kit ALL YOU NEED ■ ■ ■ 

You ate signed in 

Seller status: Your item sold for US $234.99! (The buyw hBb paid with PayPal.) 
C:pyitKl.li)t buyer- SlwSit **"** * * ^""^"hT 1 ' '^Jh^t,*'' 

View f.jytneit ;!*H.: ™Ut.t *• hvymrf ov ihouM lur-taUt Iho : 

ids for if you have already leceweil 



Lew 



If yiiu tun> mini- Hun nni' ■Ml ilrrn to mtII, yuti i: 



W< a tangle- Itrwn. 



*nAff>ta>r lifting from mar 



Buyer's email 



' Figure 25-8: The seller information on a closed 
transaction page. 

3. Click the Leave Feedback link to begin the 

process of leaving feedback for the other party. 
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Downloading sales info 


from eBay 




V Reviewing eBay ! 


5tore 


sales reports 




V Streamlining reports 



Reports, reports, reports; when you're active in the eBay selling com- 
munity, you're deluged with reports. Reports are grand because 
they give you an idea of where your business is at any point in time. 
But the key to getting some value out of all these reports is knowing which 
reports are important to you, based on your levels of online selling. 

When you're just starting out, these reports can help you find the direction 
for your business. But beware; delving into too many reports will make 
your eyes glaze over and cause you to second-guess everything you do. 
(My advice: Don't make major changes in your selling plan because of 
something you read in a report until you're sure something isn't working.) 

eBay supplies some useful reports that give you a good snapshot of how 
things are going. Once you've set up your business in earnest, I suggest 
you graduate to a professional business tool to obtain even more sophisti- 
cated reporting features. (See Technique 48 for more on business reports.) 



eBay Setting Manager's Reports 

I like eBay's Selling Manager because it gives you the opportunity to keep 
all your selling information in one place. It also gives you downloadable 
reports that you can archive for your business records. 

/T\ You must subscribe to the Selling Manager product to get these 
( i£0 ) re P orts - There is a $4.99 per month fee. The benefits of the product 
V^P-^ are mentioned throughout this book; it's an excellent choice for the 
beginning eBay seller. 

Your eBay sales reports include important information about your trans- 
actions and download in a spreadsheet format. Here is the information 
you can expect to find in the reports you download: 

Sales Record Number: This is the number assigned to the transaction 
by Selling Manager for identification purposes. 

f* r User ID: The eBay User ID of the person who purchased the item from 
you. 



Technique 26: boWntoading \lour eBay Sates Reports 



V Buyer Zip: The buyer's ZIP code. 
State: The state the buyer resides in. 

!»country your buyer lives in. 




tem Number: The eBay number assigned to the 
item when you listed it for sale on the site. 

v 0 Item Title: The title of the listing as it appeared 
on eBay. 

V Quantity: The number of items purchased in the 
transaction. 

v* Sale Price: The final selling price of the item. 

Shipping Amount: The amount you charged for 
shipping the item. 

V Insurance: If the buyer paid insurance, it will be 
listed next to the sales record. 

v 0 State Sales Tax: If you've set up Selling Manager 
to calculate sales tax for your in-state sales, and 
sales tax was applied to the item when it was 
sold, that amount is listed here. 

v 0 Total Price: This is the GSA (Gross Sales Amount) 
for the transaction. 

u 0 Payment Method: The method of payment used 
by the buyer. This is inserted automatically if the 
item is paid through PayPal or is manually 
inserted by you if paid by another method. 

V Sale Date: The date the sale transaction occurred 
on eBay. 

v* Checkout: The date of checkout. This is usually 
the same as the transaction date. 

v 0 Paid on Date: The date the buyer paid for the item. 

V Shipped on Date: The ship date you entered in 
Selling Manager. 

v 0 Feedback Left: Indicate whether you left feedback 
for the buyer with a Yes or No in this column. 

Feedback Received: The feedback rating (Posi- 
tive, Negative, or Neutral) left for you by the 
buyer. 




*>* Notes to Yourself: If you input any personal notes 
regarding the transaction in the Sales Record, 
they appear here. 

2s>, Keep in mind that Selling Manager reports are 
available on the site for only 3 months. So be 
sure to download your information regularly. 

Notice that there is no column reflecting the eBay 
fees you paid for listing and selling the item. If you 
have plenty of time on your hands, you can create 
another column and input the fees from your eBay 
invoice for each individual item. Save time by bulk 
posting the monthly total in your bookkeeping pro- 
gram. (See Technique 47 for more information.) 

Now, to get the file from eBay to your computer: 

f m To get to the download area, go to your My eBay 
page and enter the Selling Manager. The open- 
ing page of Selling Manager is your Summary 
page shown in Figure 26-1. 



My eBay h 


Hello marsha c ( 2599 * ) "« « 




Biddinq Watchinq Sellinq Manager Favorites t 


Ucounts Feedback Preferei 


Home > My eBa 


■■ > Sellu a MdiidLiet > Summary 




Manage Listing 

Sum ma iv 

Pending Listings 
Active Listinqs 
Sold Listinqs 
Unsold Listinqs 
Archived Listinqs 


I 


Summary 

Last updated on Feb-03-04 16 


30:05 PST 


Quick Stats 


GMS # of listings 


Pending Listinus 

Startina within the next hou 
■ Startina todav 


0 

r 0 
0 


Active Listinus 


$0.00 23 
0 
0 


Sellei Tools 


Closinq within the next 1" i u 
Closinq todav 


Download safes history 

Export your sales records. We 
maintain them onlyfor4 
months after your sales dose 

P.r-j p ol 

Access your account or sign 
up. 

Use Turbo Lister - freel 


Sold Listinas S3.599.63 53 
Awaitina Payment 1 
Awaitinq Pavment. elidible g 
for Non-Pavinq Buyer Alert 

Paid and ready to ship 0 
Paid and waitinci fur feedback 14 
Paid and shipped 52 



1 Figure 26-1: My Selling Manager Summary page. 

2. Under Seller Tools, click the Download Sales 
History link. 

You are sent to a Download Sales History page, 
like the one shown in Figure 26-2. 



eBay Setting Manager's Reports 



Download Sales History 

Your sales records die maintained only foi 4 months after youi sales close. 
Don't forget to download them regularly. 

o<EJ!ftd the history for: 




All sales records. 
<~ From |Yesterday ~z\ 



C From [oT /|oT /|2004 to |5T /[5T /|2001 

mm dd yyyy mm dd yyyy 
W Only download sales records that are archived 




• Figure 26-2: The Download Sales History page. 

3. Make settings here depending on the time 
period you'd like to include in your report. 

It's best to generate monthly or quarterly reports, 
so that your reports coincide with specific tax 
periods. You can always combine more than one 
report in your spreadsheet program to show dif- 
ferent periods of time. 



Be sure to put the dates in the mm/dd/yyyy 
format. Translated, that means: Use a 2-digit 
number for the month, a 2-digit number for 
the day, and the full 4-digit year. 



4. Select the check box marked Only Download 
Sales Records That Are Archived if you don't 
want pending transactions included. 

If you have some problematic transactions hang- 
ing over from another month and you want true 
figures by month, it's helpful to remove the default 
checkmark from this box. 

5. Click the Download button. 

Your file may take a minute or two to prepare and 
download. During this process, you'll be asked if 
you want to save, open, or cancel the download. 
Choose Save to save it to your hard drive. The file 
is downloaded in a format that can be opened in 
either Microsoft Excel or Microsoft Works spread- 
sheet programs. 



6. If you like, when the Save As dialog box 
appears, rename the file to reflect the sales 
month and year, as pictured in Figure 26-3. 



It's a good idea to create a directory on your 
computer with a name such as eBay Sales. In 
this directory, you can store all the reports you 
download from eBay, PayPal, or any other 
online service. Be sure to include this directory 
when you perform regular data backups. 




Save in: 



My Documenls 



File name: 
Save as type: 



|jAN20045alesHistoryc 



I MicrosoU Excel Comma Separated Value ; File ^1 



• Figure 26-3: Downloading the report to my eBay Sales 
directory. 

Once the file is downloaded, you will see a confirma- 
tion with your new filename, as in Figure 26-4. 



Download complete 



Download Complete 



Saved: 

SalesHistory.csv from k2b-bulk.ebay.com 



Downloaded: 12.1 KB in 1 sec 

D ownload to: C: \My D oc. . . \J AN 2004S alesH istory. csv 

Transfer rate: 12.1 KB /Sec 



.Liu, e this dialog bo- 1 'lien do< trio ad 1 omplele 



Open 



Open Foldet 



Close 



• Figure 26-4: Windows confirmation that your file has 
been successfully downloaded. 
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Now you can open the new file in your spreadsheet 
program, and it will look very similar to Figure 26-5. 
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• Figure 26-5: My January 2004 eBay sales report. 

Customizing a Works 
or Excel Spreadsheet 

With simple spreadsheet commands, you can cus- 
tomize the look of your report. For example, if the 
column for Buyer Country is unnecessary for your 
records (you ship only within the United States, so 
the information is not useful), you can delete the 
column. 

To delete the wasted space: 

f m Highlight the column by clicking the column 
letter. 

2. Choose EditoDelete. 

Voila! The offending column is no more. 




You can perform all spreadsheet tasks men- 
tioned here in similar fashion in either Micro- 
soft Works or Excel. 



To total a spreadsheet column: 

f m Click in the blank cell at the bottom of the col- 
umn you want to total. 

2. Click the AutoSum button. 

3. Click and drag over the cells you want to sum. 

But Excel has probably already done this for you. 

4. Press Enter, and the total appears. 

If you want to total the columns next to the one you 
just totaled, you don't have to re-input the formula. 
Just highlight the results box from your last formula 
and highlight boxes in the same row that you want 
to contain totals of the columns. 

As shown in Figure 26-6, then choose EditOFillORight. 
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1 Figure 26-6: Totaling the columns. 



The spreadsheet generated by Selling Manager is 
much more useful if you total up the columns. That 
way, you can see your total sales at a glance. 



This copies the formula to the connecting boxes 
and all the columns are totaled, as shown in Fig- 
ure 26-7. 



\lour eBay Stores Sates Reports 




• Figure 26-7: All the totals are automatically filled in! 

l/our eBay Stores Sales Reports 

If you have an eBay Store (if you don't now — you 
will after reading this book!) you get monthly reports 
from eBay. The previous month's reports arrive by 
e-mail around the 15th of the following month. You'll 
find an ever-popular CSV file included as an attach- 
ment. This will handily import into a spreadsheet 
program. 

These reports differ from the Selling Manager reports 
considerably. While the Selling Manager reports give 
you accounting data, your eBay Stores reports give 
you an idea of sales trends by showing you sales 
ratios and data. 



Here's the information you get: 
Total Items Sold 

Total Sales Amount for the Month: Pretty self- 
explanatory, huh? 

Auction Data: Sales broken down by eBay cate- 
gory including the following data: 

► # of Listings 

► # of Successful Listings 

► Quantity of Items Listed 

► Quantity of Items Sold 

► # of Bids 

► Gross Sales and # of Unique Buyers 

v* Auction Ratios: Listings separated into eBay 
categories, noting each category's ratios: 

► % of Successful Listings 

► % Successful Items 

► Bids per Listing Ratio 

► Bids per Item Ratio 

► Average Selling Price per Item 

Store Inventory: A quick rundown of the items 
listed for sale, the quantity sold, gross sales, 
average selling price per item, and number of 
unique buyers. 
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There comes a time in all eBay sellers' lives when a transaction 
seems to be going nowhere. Payment isn't made, e-mail after e-mail 
goes either unanswered or answered with excuses: "I'll send you 
payment next week when I get paid." "You didn't get my money order? I 
sent it last week." (Sound at all familiar?) 

Here's a typical horror story: "I've been having trouble with my bank lately, 
it's a small bank and I live out in the country — I'm sure the eCheck will 
clear any day now," a buyer told me recently. For two weeks, I saw a pend- 
ing, constantly delayed eCheck in my PayPal account. The payment never 
cleared, and PayPal unceremoniously cancelled the pending payment to 
my account in a few days, with no reason or explanation. Puzzled, I went 
back to the transaction and checked the buyer's feedback rating. Boy, 
had it changed. Eight negative feedbacks in a row, and the sellers didn't 
hold back: 

"Paid with a fraudulent account. I lost 18.50 & my fountain pump! JERK!" 

W "STOLEN BANK ACCOUNT! Lost over $100 from this Person! eBay — > 
Get her off!!" 

"STOLEN BANK ACCOUNT confirmed by PayPal! LOST Over $25 Bad 
eBayer, Get her OFF!" 

"Bad eBayer stolen bank account cheated me out of $32.00 do not 
trust !!" 

"Notified by PayPal that she's using a FRAUDULENT bank account, I 
lost $15.99" 



Knowing When a Transaction 
Has Gone Wrong 

The lesson to be learned is that when you're being put off — or are wait- 
ing inordinately long for a payment — go to the buyer's feedback. You 
may just get some hints about how the transaction will go. 



Filing a Non-Paying Buyer Atert 
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VVl/7 ad dress with Pa} 

DropB©* 

unconfirmed ad- 



A clear tip-off to a possible problem is when a 
buyer with low feedback has an unconfirmed 
address with PayPal. Be sure to check these 
tig. PayPal Seller Protection 
v> ' i when you ship to an 
ress. 



Other times, your buyer may just disappear: no e-mail, 
no responses to phone calls (should you choose to 
contact your buyer by phone). It's money out the 
window. 



m 



You can get the registered telephone number 
of anyone with whom you are currently 
involved in a transaction by going to the eBay 
Search page. Click the link that says Find 
Members. On the Find Members page, scroll 
down to the Contact Info section. Type in the 
item number and the other party's User ID, and 
eBay will send you an e-mail with the other 
party's telephone number. Your phone number 
will also be sent via e-mail to the other party. 



Before you completely give up on a transaction, be 
sure you do the following: 

f m Send a payment reminder from your My eBay 
page or Selling Manager. 

2. Try to contact the buyer via e-mail. 

3. Try to contact the buyer via phone (if the value 
of the transaction warrants the additional 

expense). 



Filing a Non-Pauinq Buyer Atert 

If you're caught in a situation with a missing-in-action 
buyer, eBay will refund a certain amount of your fee. 
But you must follow the correct procedures. 

When you decide to spend no more of your valuable 
time chasing the buyer, follow these steps: 

1, Go to the following Web site: 

http://cgi3.ebay.com/aw-cgi/ 
eBay I SAP I .d 1 1 ?NPBCompl ai ntForm 



2. On this page, input the item number and click 
Send Request. 

3. On the following page (shown in Figure 27-1), a 
drop-down menu appears; use it to select the 
reason for filing the alert. 

4 m Click Submit to file the alert. 



If your buyer has given you a good enough sob 
story that you're willing to forgive the entire 
transaction (they clicked Buy It Now in your 
store four times because they didn't think it 
worked the first three), you can select Both 
parties mutually agreed not to complete the 
transaction. This way, your buyer's reputation 
won't get a ding, and you can file for your 
Final Value Fee refund in 10 days. 
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• Figure 27-1: Selecting a reason for the Non-Paying Buyer 
Alert. 

After you file the alert, the buyer receives an e-mail 
something like the one shown in Figure 27-2. A copy 
of this e-mail is also sent to you. This e-mail will 
often get the MIA buyer moving — and then again, it 
might not. 

You must file a Non-Paying Buyer Alert no ear- 
lier than 7 days and no later than 45 days after 
the transaction ends. 



772 Technique 2 7: Reporting Failed Transactions to eBay 



Congratulations on your winning Hid for eBay item 295483 6420, CLOUD DOBE w 1 
h Ext Digital Macro Photos. Your seller, marsha_c, has informed eBay that 
r payment hasn't been received yet. 



If you have already sent paymen 



If you have been unsuccessful contacting 
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Simple misunderstandings ; 



itact your seller 



:ller via email, you are welcome 
them by phone if needed. eBay allows all members involved in a 
to request each others' contact information, including phone 
numbers. This feature can be accessed through the following URL: 

http://cgi3 .ebay.com/aw-cgi/eBayISAPI.dll7MemberSearch5how 



and your 
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seller are encouraged to work things i 
m is resolved during this time, the mi 
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• Figure 27-2: An NPB e-mail. 



Your listing fees are not refunded, but if you relist 
the item and it sells, eBay gives you a credit for the 
listing fees. 

Alternatively, you can also offer the item to an under- 
bidder by using the Second Chance Offer (as 
described in Technique 12). 

To file for your Final Value Fee credit, go to 

http://cgi3.ebay.com/aw-cgi/ 
eBay I SAP I .dl 1 ?Credi t Request 

where you can fill out and submit the form. 



If, after putting this blemish on the buyer's record, 
you still get nowhere, you can proceed to the next 
step — applying for the Final Value Fee credit. 

The Next Step: \lour Final 
Value Fee Credit 

When ten days have elapsed after filing the Non- 
Paying Buyer Alert, you may file for a refund of your 
Final Value Fee for that transaction. 




When a Final Value Fee is credited to you, a 
Non-Paying Buyer Alert is generated on the 
buyer's eBay record. eBay takes these Non- 
Paying Buyer Alerts seriously. When three have 
been filed against a buyer, that person may be 
permanently suspended from trading on eBay. 
If somehow, magically, the buyer contacts you 
to make amends, you may expunge the alert 
from his or her permanent eBay record by 
going to this page: 



http : / / c g i 3 . 
eBaylSAPI .d" 



ebay . com/aw-cgi / 

1 ?RemoveNPBWarni ngShow 
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In the early days of eBay, a typical online auction was a scary place. You 
could send a check to your trading partner, but the wait for the product 
could be interminable. There was very little feedback in the beginning, 
so you couldn't separate the good sellers from the bad. The most widely 
accepted form of payment was a money order. Somehow, we weren't 
afraid, in our small (but growing) community, to send money orders to 
strangers. Heck, some sellers even shipped the merchandise before the 
payment was received! Things were a lot simpler, if riskier, in the old days. 

Then, rising like a beacon on the horizon came x.com. A brilliant man 
named Elon came up with the concept of e-mailing money; you could 
even beam cash to someone's Palm Pilot! There was no charge for using 
this service, which was even more amazing! The best part about signing 
up for the new program was that they gave you a $20 credit just to join. If 
you got friends to join, you got a $10 bonus for each and every friend. (The 
maximum any x.com user could get in bonuses was $1,000, but hey, that's 
no small change!) 

With numbers like that, the early eBay (nee AuctionWeb) crowd signed 
up quickly, x.com quickly became the most widely used service on the 
Internet — the first mover-and-shaker in online, person-to-person 
payments. 



Here Comes eBay 

The emerging eBay countered, acquiring Billpoint during spring 1999 in 
hopes of launching its own payment service (in a partnership with Wells 
Fargo). In a disaster of bad timing, the service was not available to eBay 
members until the second quarter of 2000. Meanwhile, newcomer PayPal 
(x.com reborn with a new name) was growing by leaps and bounds — and 
quietly taking over the market. 

PayPal went public in February 2002 to an encouraging Wall Street. The 
feud between PayPal and Billpoint heated up. The number of customers who 
signed up with Billpoint couldn't keep pace with the numbers joining PayPal. 
PayPal posted a profit, while Billpoint was losing millions every year. 
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In July 2002, eBay bit the bullet and acquired the mas- 
sive PayPal in a deal valued at $1.5 billion. Billpoint 
was then^imply phased out of the site. 

Mf^oWv &ma aV^* my books, you know that 
I've been a huge fan of PayPal from the begin- 
ning. PayPal is one of the safest and least 
expensive ways for a vendor to accept money 
over the Internet. For a small retailer, PayPal 
fees can be much more cost effective than a 
credit card merchant account (as I explain in 
the next section). 



Understanding Hou/ 
PayPal Works 

Joining PayPal is just the beginning. No, they don't 
give $10 bonuses for sign-ups any more, but the bene- 
fits far outweigh any fees they charge to sellers. Also, 
there's no charge to send money to anyone. As of 
this writing, a seller just starting out can still accept 
money from eBay sales and not incur any fees at all. 

Before planning on a free ride from PayPal, 
double-check the PayPal Web site (www . 
PayPal . com) for any changes in fees and 
policies. 



You may have up to eight e-mail addresses reg- 
istered with a PayPal account. Note, however, 
that you may not register an e-mail address if 
it's already registered with another PayPal 
account. 



without delay. If you want to send a transfer, you 
must have a credit or debit card registered with 
PayPal as a back-up for your funds — just in case 
your bank denies the transfer. It's like writing a 
very secure check — without exposing any of 
your personal information (such as your checking 
account number) to another party. 

*>* eCheck: Sending an eCheck isn't as "instant" as 
an Instant Transfer. As with writing a check from 
your checking account, it can take up to 4 days 
for the eCheck to clear. You do not need a back- 
up source of funds when you use eCheck. 

t>* PayPal balance: If someone has sent you money 
through PayPal, or if you've sold something on 
eBay and your buyer has paid you through 
PayPal, you will have an amount deposited to 
your PayPal account. This balance will first be 
applied to any purchases, once there is no bal- 
ance in your account, then you can choose to 
pay by credit card. It's simplest to keep your 
books balanced if you withdraw any PayPal bal- 
ance to your business checking account before 
you make a purchase. 

v 0 Credit Card: Charge-it! Putting your PayPal pur- 
chases on a credit card is a good idea. Not only 
are you protected by PayPal, but your credit-card 
company also backs you up in the case of fraud. 



You can register multiple credit cards on your 
PayPal account, and select a different one for 
different types of purchases. That way you can 
place personal purchases on one account and 
business purchases on another. It makes end- 
of-year bookkeeping a whole lot easier! 



Sending money through PayPal 

You can fund the money you send to another party 
via PayPal in several ways: 

j> Instant Transfer. Sending money this way means 
the money will be immediately credited to the 
recipient's account. That person can then transfer 
the money to his or her personal bank account 



Figuring out the payment types 

PayPal also breaks types of payments into categories 
based on what you're paying for. You can pay for 
almost anything in the world on the PayPal system 
(as long as the recipient has an e-mail address). 

After you sign into your PayPal account, you have 
several ways to send money through PayPal: 
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Paying for eBay Items: When you pay for an 

eBay item, you input the item number and your 
y User ID 50 that the payment will integrate 
ser records. 



.uctiSB Goods (pfreBay): With this option, you 
must input the URL for the item you purchased, as 
well as the auction site. You can even compose a 
message for the seller. 

Goods (other): Use this option when you need 
to send money to anyone in the world for goods 
purchased anywhere other than in an online 
auction. 

Service: You can also make a payment for a serv- 
ice performed for you or your business, such as 
Web design, bookkeeping, psychic readings, or 
whatever. 

Quasi-Cash: Use this when you need to send 
money to your kid in college (or pay back your 
roommate for saving you from great embarrass- 
ment when you left your wallet at home on a 
double date). 

When using the Quasi-Cash feature, consider 
using a payment method other than credit 
card to avoid possible credit card fees for a 
cash advance. 



PayPal's Protection Plans 

Safety — isn't that what paying for things online is all 
about? Safety for the buyer and safety for the seller 
are primary concerns in the minds of those dealing 
on eBay. 

So what has PayPal done? They have created protec- 
tion policies for both parties. 



PayPal Buyer Protection 

As a buyer who pays for his or her eBay items 
through PayPal, you can be covered against "fraud" 
for up to $500. You have to be sure that the seller's 
item has the PayPal Protection Shield (shown in 
Figure 28-1) next to the PP PayPal icon to get this 
Buyer Protection. 

Fraud, in this protection program, is loosely defined 
as non-delivery of items, or receipt of an item that's 
significantly different from the way it was described. 
(Sorry — this doesn't cover you when you're merely 
disappointed with an item when you open the box.) 




• Figure 28-1 : The PayPal Protection Shield. 

Notice, when you're browsing eBay, that PayPal 
icons accompany some listings. Some listings have 
just the PP PayPal icon, some have the PP icon and 
the Shield, and some have no icon at all. Here's what 
these mean: 

PP Icon: The seller accepts PayPal as payment, 
and you're covered under eBay's Standard 
Purchase Protection (up to $200 with a $25 
deductible). 

i>* PP Icon and Shield: This means the seller has 
qualified for his or her listings to be covered 
under the full Buyer Protection Program (cover- 
age of up to $500). 

i>* No icon: The seller for the item accepts no PayPal 
payments, but you are still covered by eBay's 
Standard Purchase Protection. See Technique 7 
for more details. 



Figure 28-2 shows a detail of eBay listings with these 
icons displayed. 
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• Figure 28-2: eBay listings with (and without) PayPal icons. 



Even if PayPal's Buyer Protection does not cover 
your item, you may still be able to get a refund 
if you've been defrauded. The PayPal Protection 
Shield in the Seller Information box (or in the 
listings) merely tells you that the seller main- 
tains a level of professionalism and safety in his 
or her sales. Read about seller's qualifications a 
little later in this technique (under "Getting 
qualified for a Protection Shield"). 



There are a few rules for using the protection system 
and making claims: 

is 0 Number of claims: You may make only one claim 
per PayPal payment. (If you pay for multiple items 
at once your total claim may not be over $500.) 
You also may not file more than two claims per 
calendar year. 

Timing: Your claim must be made within 30 days 
of your PayPal payment. 

is 0 Participation: You must be ready and willing 
to provide information and documentation to 
PayPal's Buyer Protection team during the claims 
process. 



PayPal Seller Protection 

Don't think that sellers get left out of this protection 
thing. You do have some protection against unwar- 
ranted claims made on your eBay sales. It's called 
Seller Protection. 

To see whether your transaction is covered under 
Seller Protection, follow these steps: 

f m Open your "payment received" e-mail from 
PayPal and look for the link titled View the 
Details of the Transaction. 

2, Click the link and sign into your PayPal 
account. 

3. Scroll down the Transaction Details page to the 
buyer's shipping address. 

You will see whether the shipping address is con- 
firmed. (PayPal checks to be sure the credit card 
billing address matches the shipping address to 
confirm it.) If it is, you must ship to that address 
to be protected. 

When your transaction is protected, should there be 
any fraud involved (stolen credit card or identity 
hoax) you will not lose the money. PayPal guaran- 
tees the transaction. 



If you receive a PayPal payment that ships to 
an unconfirmed address, drop the buyer a note 
and ask about the address. Usually you'll get a 
reply that makes you feel comfortable, and 
you'll ship. Remember that you will not be 
covered under Seller Protection if you ship to 
an unconfirmed address. 



Surprise! There are a few other rules and restrictions. 
For sellers to be protected, they must meet the follow- 
ing requirements: 

v* Verified Business or Premier Account. They must 
have an upper-level PayPal account. 

Ship to confirmed address. They must ship to 
the buyer's address exactly as displayed on the 
Transaction Details page. 
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Ship within 7 days. The item should leave 
the sellers' place of business within 7 days of 



Dropg 



eiving payment 




account. Sellers accept 
he PayPal account for the 



purchase. 



Ship tangible goods. Seller Protection is not 
available for services, digital goods, and other 
electronically-delivered items. 

Proof of shipping. Sellers must provide reason- 
able proof of shipment which can be tracked 
online. The Transaction Details page must show 
that the seller shipped to the buyer's address. A 
Delivery Confirmation will suffice for items val- 
ued up to $250.00. 

/T^, For items worth $250.00 or more (£150.00 or 
[A J more for the U.K.), sellers must have a signa- 
ture from the recipient as proof of receipt. 

No surcharges. Sellers cannot impose a sur- 
charge on the buyer. This is against eBay policy 
anyway. (Surcharging for any PayPal payment is 
prohibited outside the U.K.) 

Complaint investigation. If a complaint is filed, 
sellers must provide complete information about 
a transaction within 7 days of a request from 
PayPal. 

If PayPal is required by the buyer's issuing 
[A J credit card company to respond immediately 
to resolve a chargeback situation, the seller 
must provide all information within 3 days. 

At this writing, Seller Protection is available only for 
U.S. or Canadian sellers transacting with U.S. buyers, 
and for U.K. sellers transacting with U.K. or U.S. buy- 
ers. Check back with the PayPal site for any changes 
in this policy. 



and have them feel more comfortable making pur- 
chases from you. 

For a seller to qualify his or her items for Protec- 
tion Shield status, the seller has to meet a few 
requirements: 

v"* Must have a minimum of 50 or more eBay feed- 
back comments. 

Must have at least 98-percent-positive eBay 
feedback. 

l^* Must be a Verified member of PayPal. 

v"* Must use a Premier or Business PayPal account 
to accept payments. 

Must have a U.S. or Canadian PayPal account. 

Must select PayPal as a payment option when 
listing items on eBay. 

Must have a PayPal account that's in good 
standing. 



What's this "PayPal Verified" 
business all about? 

Being PayPal Verified is an important rating for both seller 
and buyer. It means that someone has checked, and that 
you really are who you say you are. (Remember when you 
signed up at the bank? They got information about you to 
be sure you were you, didn't they?) 

Becoming verified isn't a big deal. All you have to do is reg- 
ister your checking account with PayPal. PayPal will make 
two teeny (under $1) deposits into your checking account. 
When they've been transferred to your account, you can 
log back onto your PayPal account and confirm the two 
amounts. That's it — and you get free pennies too! 

If you live outside the United States, you become verified by 
adding a credit card to your account and enrolling in the 
Expanded Use Program. (It's a similar confirmation scheme.) 



Getting qualified for a Protection Shield 

What if you want to provide protection for your 
buyers? It's a way to show them you're professional 
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Comprehending PayPal's 
Acci 

J &\vk\ nas tTTreeTfifFerenrtypes of accounts to 
accommodate everyone from the casual seller to the 
professional business. 

PayPal Personal Account 

When you begin your career with PayPal, you may 
want to sign up for a Personal account. With this 
basic account from PayPal, you can send and receive 
money (non-credit card payments) for free. 

PayPal Personal accounts are for one person only 
and not for a business. You cannot have a joint 
Personal account, either. 

Business and Premier Accounts 

The PayPal professional seller accounts allow you to 
accept credit card payments, get a debit card, and 
participate in PayPal's high-yield money market 
fund. A Premier Account is held in an individual's 
name (although it may still be for a business); a 
Business Account can be held in a business name 
and allows multiple login names. 

Once you reach these account levels, you'll have 
access to a customer service phone number, and be 
able to use all the PayPal tools discussed in other 
techniques in this part. 

There is a fee levied on all money you receive through 
PayPal at this level, but the costs are reasonable. 
(Just ask anyone with a brick-and-mortar business 
that accepts credit cards.) 



All U.S. Premier and Business accounts that 
receive more than $2,000 a month in pay- 
ments through PayPal have an additional 
requirement: Holders of such accounts must 
supply PayPal with additional information 
about their businesses. 

PayPal has two levels of rates, a Merchant Rate and a 
Standard Rate, as shown in Table 28-1. When you 
open your account, you will be charged the Standard 
Rate. When your sales grow and you've been receiv- 
ing over $1,000 per month through PayPal for three 
consecutive months, you can apply for a Merchant 
Rate. 



Table 28-1: PayPal Transaction Fees 



Payment Currency 


Merchant Rate 


Standard Rate 


U. S. Dollars 




2.2 percent + 
$.30 US 


2.9 percent + 
$.30 US 


Canadian Dollars 


2.7 percent + 
$.55 CA 


3.4 percent + 
$.55 CA 


Euros 




2.7 percent + 
€.35 


3.4 percent + 
€0.35 


Pounds Sterling 


2.7 percent + 
S.20 


3.4 percent + 
S.20 


Yen 




2.7 percent + 
¥40 


3.4 percent + 
¥40 



Remember: If you receive a payment from a buyer in 
another country, there is an additional fee — 1 per- 
cent for payments in U.S. dollars, and 0.5 percent for 
Canadian dollars, Euros, Pounds Sterling, and Yen. 
(This fee is currently waived for Canadian sellers 
receiving payments from U.S. buyers.) 

If your transaction requires a currency conver- 
J sion, you are charged an exchange rate. This 
includes an additional 2.5 percent above the 
current exchange rate. 
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Generating Income 
from \lour Web 
Site With PayPal 



Save Time By 

V Offering PayPal on your 
Web site for non-eBay 
purchases 

*** Letting PayPal do the 
work by generating 
your code 

^ Selling from AOL 



If you think that PayPal is only for your eBay business, think again! 
Prior to eBay purchasing PayPal, approximately 15 percent of its rev- 
enues came from online gaming. (Read: Gambling!) Since eBay took 
over in late 2002, PayPal no longer draws revenue from this arena. And 
there's good news for us; today PayPal offers tools that you can use to 
process PayPal payments on your own personal or business Web sites. 

Aside from your eBay Store, you can sell directly from your own Web site 
or from your AOL Hometown page. In time, as your business grows out- 
side eBay to your own Web site, you'll find that using PayPal as your pay- 
ment provider is a great deal. You pay the same transaction fees — to 
PayPal only — for processing your credit card sales. 



Build business by including your Web site URL in your e-mail signa- 
ture to let the world know you're open for business 24/7. Your My 
eBay page can also include links to your selling Web site — it's fully in 
line with the eBay rules! 



In this technique, you discover how to make your own Web site an extra 
revenue builder. I'm going to use my Web site as the example. It's a very 
basic Web site, but people can (and do) shop there from time to time. 
Remember, any sale you make from your own Web site involves no eBay 
fees, which means extra income for you. 




Making the PayPal Payment Option 
Available on \lour Site 

Once you get a few items in your garage or business location that you 
stock in quantity, you've got the makings of your own Web store. Don't 
let the thought of this spook you. You can do this! 

The first step for having your own online store is to create your Web 
site. After you have the site up and running, adding Buy Now buttons is 
the most basic way to enable sales through PayPal from your site. These 
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buttons are easy to insert — you don't have to be a 
computer whiz to create the links because PayPal 
tomatic. 



makes ibjs almost automati 
celsing fee when someone I 



ervice (other than the pro- 
celsing fee when someone buys an item). All you 
need is a Verified PayPal Premier or Business account. 

When someone buys something from your Web site, 
the procedure is the same as when someone pays 
for an eBay item. You receive an e-mail from PayPal. 
The e-mail subject includes the item number you've 
assigned in your code (it can also be an item name, 
as in Figure 29-1) and will let you know that it's a 
Web payment (versus an eBay payment) that has 
been received. 



Dear Marsha Collier, 



This email confirms that you have received a Payment for 546.50 
USD from 



View the details of this transaction online at: 
https : / /www, paypal ■ com/us/vst/ id=8 J iU3 16B53W7040353 



5ubiect; Item #INFINITI Board - Notification of Payment Received from 



Payment Details: 



Total Amount: $46.50 USD 
Currency: U.S. Dollars 
Transaction ID: B4U3 16858U7040358 
Total Shipping: S8.00 USD 
Quantity: 1 

Item Title: INFINITI Board 
Item number: INFINITI Board 
Buyer : 



CONFIRMED Address 



• Figure 29-1 : PayPal's Web site accepted payment e-mail. 



Creating a button from the PayPal Web site 



r 
v 



If you want to save a bunch of time, try to use 
the sample coding (you can do it — I know 
you can!) in the section "Coding for Do-lt- 
Yourselfers." Just customize the HTML coding 
(with your Web site details) and put it into your 
Web page. If it doesn't work, or you're too 
nervous to do real coding, read this section 
with the step-by-step process for placing the 
PayPal button on your site. 



To create a payment button on your Web site, you 
start by logging on to the PayPal Web site. From 
there, it takes just four steps: 

1, Click the tab at the top of the page that reads 
Merchant Tools, as shown in Figure 29-2. 




• Figure 29-2: The PayPal Merchant Tools tab. 

2. Scroll down to the Web site Payments area. 

3. Click the link labeled Create Buy Now Buttons. 

The Selling Single Items page shown in Figure 29-3 
appears. 

4. Type your item information, including the item 
name, ID, price, currency, and default buyer's 
country. 



Selling Single Items 



Sell individual items on your website by creating a customized More Resources 

payment button and your buyers will be able to make their Techniques, examples, 

purchases quickly and securely on PayPal hosted payment pages. demos & more. 



Enter the details of the item you wish to sell (optional) 

Item Name/Service: 



Item ID/Number: 



($2,000,00 USD limit for new buyers) B 



Currency: U.S. Dollars 



If you want your buyer's payment form to default to a specific country, ; 
Otherwise, do nothing and your buyers can choose for themselves. 

B " ,er ' S (OMionTi) [-CmMs77cour*y^3I H 



Choose a button to put on your website (optional) 

(* [ Buy Now ) Choose a different button 

Or customize your button! Just enter the exact URL of any image on your website. 

• Figure 29-3: Buy Now button factory. 

Here's a list of all the items you are asked to 
enter on the Selling Single Items page. Remember 
that many of these are optional. 
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^ Refer back to this list when you examine the 

full sample code shown later in this technique. 
It will help to explain what goes into each 



Drop Books 




7 

V 



► Item Name: Type your item (or service) name. 

ID Number: Give your item an ID number or 
Name. 



I recommend giving your items both a number 
and an abbreviated name. When PayPal sends 
you an e-mail letting you know that someone 
made a purchase, the item number/name will 
appear in the subject line. For faster recognition, 
I recommend that you use an abbreviation. 
(For the longest time, I'd wonder what Item 
Number 4 was!) 



► Item Price: Enter the item price here (FYI, 
there's a $2,000 limit for new buyers). 

► Currency: Decide what currency you're will- 
ing to accept for your purchases. (If you're in 
the U.S. — go for the dollars.) 

► International Buyers: If you accept interna- 
tional orders, specify here whether you want 
your buyer's payment page to default to a spe- 
cific country. 

If you don't specify a default, buyers can 
choose for themselves. I select the United 
States to make it faster for most purchasers. 

► Select a Button: Choose a Buy Now button 
to insert on your page. If you don't like the 
one pictured, click the Choose A Different 
Button link to see more options, as shown 
in Figure 29-4. 

I like the buttons that include the name PayPal, 
because that may assure new shoppers that 
their transactions with you will be secure. You 
also have the opportunity to design your own 
button, but hey, why make extra work for your- 
self right now? Just set up a standard button 
and get fancy later. 



Single-Item Buttons 



Choose a button to put on your website (optional) 
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• Figure 29-4: Your choices for button selection. 

Setting up your payment page 

Now it's time to make settings for the payment page 
people will see when they've clicked your Buy Now 
button. Follow these steps to do so: 

After you make settings in the Selling Single 
Items page and choose a button to insert, click 
Continue. 

2, Make your choices for the following settings: 

► Options: Click the Add More Options box to 
enter shipping and sales tax information for 
your item. 

► Shipping and Handling Fee: On the rest of 
the form, select a flat shipping and handling 
charge or one based on a percentage of the 
item's price. 

Unfortunately, PayPal does not supply a cool 
shipping calculator as eBay does. So you could 
put a postal shipping chart on your item page 
and let your buyers insert the proper shipping 
amount, or you can enter an amount on this 
page that lands somewhere in the middle of the 
highest (furthest away) and lowest (closest) 
shipping zone costs. You'll lose a little on 
some, but make it up on others. 

► Sales Tax: Select your state and enter the 
appropriate sales tax to be applied to your 
in-state purchases. 

If you already have a sales tax provision in your 
PayPal profile, it will automatically be listed 
here. PayPal will automatically apply the sales 
tax for sales that are shipped within your state. 
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► Item Options: If your item has options (if, for 
example, it comes in different sizes or colors), 
you can create a custom drop-down menu for 



^vou can create a cu; 

Drop Bootes 



so the customer can 
e offered options in this box. 



ill 



► Insert Your Logo: To add a logo to your pay- 
ment page, type in the URL where the logo file 
is stored. PayPal will place the logo on your 
payment page. 

\ The logo you use must be sized at 150 x 50 
J pixels, or PayPal won't accept it. 

► Payment Landing Page: If you want your 
customers to land on a specific page after 
they've made a payment — for example, set- 
ting up a thank-you page on your Web site is 
a nice idea — you enter that URL here. Fig- 
ure 29-5 shows a portion of my Web site's 
very basic thank-you page. The page also has 
links to take the buyer back to my Web site. 



► Optional Instructions: If you'd like your buyers 
to be able to write you a note, click Yes in this 
field. 

That's it for the options. 

3, Click Preview to see a sample of the page your 
customer will see after making a Web payment 
to you. 

4, If the page looks okay, click the Return button 
to go back to the editing page. 

5, Click the Create Button Now button. 

Whew. That's all there is to creating your first Buy 
Now button and the payment page that appears when 
it's clicked. When you get the hang of it, I'm sure you'd 
rather code your own. It's really easy (even I can do it) 
and considerably faster. Read the next section. 



Coding for bo4t-\lourselfers 



THANK YOU for purchasing my item 



It will be sent out in a day or so via Priority Mail. Please feel free to 
email with any questions. 




< Figure 29-5: Thanks for buying my item! 

► Cancel Transaction Page: If you want to 
include a page where people are taken if they 
cancel the transaction before completing it, 
you can insert that address here. If you don't 
specify a page, they will land at a PayPal Web 
page. 

► Quantity: If you'd like your customers to be 
able to purchase more than one of your item 
at a time, you may indicate that here. The 
buyers will then be able to fill in a number in 
a quantity field. 

► Shipping Address: Click yes if you'd like the 
customer's shipping address. I guess it would 
be kind of useless not to ask for a shipping 
address when you're expected to ship the 
item somewhere, huh? Including this field 
does kind of take the guesswork out of things! 



Yes, there's a short way and a proper way to do every- 
thing. The easy way may not give you that unerring 
air of professionalism, but it still works. Since I am 
unreasonably busy, I did my Web site PayPal buttons 
the easy way — without a bunch of options. 

PayPal coding — the stripped-down version 

The items I sell on my Web site can't be combined in 
one box. Each has to be shipped in individual boxes, 
and postage must be charged for each item. I there- 
fore don't use the shopping cart method. 

Figure 29-6 shows a payment button on one of the 
pages on my site. When the mouse rolls over the 
payment button, a PayPal message appears. 



aicKHFRtrowir 



jped by another p 




Make payments with PayPal - it's fast, free 
and secure! 



• Figure 29-6: My PayPal payment button. 



Coding for boAt-^ourseifers 



When you click the Payment button, you land on my 
Cool eBay Tools PayPal payment page (shown in Fig- 
ure 29iZ_complete with custom logo). The PayPal 

^k*fi^^page directly from PayPal. 
'e^»«ffe»^d\itftin\*«fall icon of a lock, which 
indicates that the site is safe for secure transactions. 
The URL for the page begins with https; the s at the 
end indicates that the site is secure. 




Payments by 



Payment Details 



Secure Transaction j 



PayPal is the secure payment processor for your seller, 

marshac@collierad.com, To continue, please enter the required information 
below. 



Pay To: marsharrajcollierad.cotn 
Payment For: INFINITI Board 
Quantity: H 

Currency: IJ.S, Dollars Q 
Amount: $3B.5D USD 
Shipping & Handling: $8.00 USD 

If you have never paid through PayPal, click Here | 

PayPal Login 

Welcome Back! 



PRIVACY 



Email Address: | m arshac<i!col!ierad.com Problems logging in? 

PayPal Password: I ^ .., 

| | Forget your password? 



• Figure 29-7: The resulting PayPal payment page. 

Here's the actual code I used to create that payment 
button and link to the resulting page. 

<form acti on=" https : //www. paypal .com/ 

eg i -bin/webscr" method="post"> 
<input type=" hi dden " name="cmd" value= 

"_xcl i ck" > 
<input type="hidden" name="business" 

val ue="marshac@col 1 ierad.com"> 
<input type=" hi dden " name=" undef i ned_ 

quantity" value="l"> 
<input type=" hi dden " 

val ue=" INFINITI Board") 
<input type=" hi dden " name= 

val ue=" INFINITI Board") 
<input type=" hi dden " name="amount" value= 

"38.50"> 

<input type="hidden" name="shi ppi ng" 
val ue="8.00"> 



name="item_name" 



'i tem_number" 



<input type="hi dden" name="image_url " 

value="http:// cooleb ay tools/ i mages/ 

cool T . gi f " > 
<input type=" hi dden " name=" return " value= 

"http : // cool ebaytools/thankyou. htm "> 
<input type="hidden" name="cancel_return" 

val ue="http : // cool ebay tool s " > 
<input type="hi dden" name="no_note" 

val ue="l"> 

<input type="hidden" name="currency_code" 
val ue="USD"> 

<input type="image" src="https : //www. 

paypal . com/en_US/i /btn/x-cl ick-but5.gif" 
border="0" name="submit" alt="Make 
payments with PayPal - it's fast, free 
and secure ! "> 

</f orm> 

My coding does not contain all the possible options 
that PayPal offers, but it does get the job done. 

PayPal coding with all the bells and whistles 

Listed below is the high-octane version of a PayPal 
button code with sample values filled in. All you 
have to do is fill in your own values (read the section 
"Creating a button on the PayPal Web site" for the 
definitions of corresponding items on the Selling 
Single Items page) and copy and paste the code into 
your own Web page. 

<form acti on="https : //www . paypal .com/cgi- 

bin/webscr" method="post"> 
<input type=" hi dden " name="cmd" value= 

"_xcl i ck"> 
<input type=" hi dden " name="business" 

val ue="me@myemai 1 address . com" > 
<input type="hi dden" name=" return" 
val ue="http : / /www. my si te . com/t hanky ou . htm"> 



name= 
1"> 

' name= 



' undef i ned_ 



'item name" 



<input type="hidden 

quantity" value=' 
<input type="hidden" 

val ue="TShi rt"> 
<input type="hi dden" 

val ue="Tshi rt01"> 
<input type="hi dden" 

"9.95"> 
<input type="hidden" 

val ue="3.00"> 
<input type="hidden" 
val ue=" https: //www .yoursi te . com/1 ogo . gi f " > 



name="i tem_number" 



name="amount" value= 



name="shi ppi ng" 
name="image_url ' 



Technique 29: Generating Income from \lour Web Site With PayPal 




<input type="hidden" name="cancel_return" 
value="http:/ /www. my si te. com/cancel .htm"> 
<input type="hidden" name=" no_note" 

djI^wpVik type="hidden" name= 
1u^"to\r>H">Color? 

<select name="osO"> 
<option val ue="Bl ue">Bl ue 
<option val ue="Green">Green 
<option value="Red">Red</select></td></tr> 
</table> 

<input type="hidden" name="cn" value="How 

Did You Hear About Us?"> 
<input type="image" src="http : //images . 

pay pal . com/ images/x-cl ickbutOl. 
gif" name="submi t" alt="Make payments with 

PayPal - it's fast, 
free and secure!") 
</f orm> 



Adding a PayPal Buy Novo 
Button to \l our AOL 
Hometown Paae 

The procedure for adding a payment button for AOL 
users is pretty easy. And what's better than making 
money from your own free Web page! 



Here's how to insert your button: 

f. Sign in to your AOL Hometown account. 

2. Click the Edit My Pages link. 

3. Select the page to which you want to add the 
Buy Now button. 

4. Click the Insert button on the toolbar. 

5. Select Advanced HTML. 

A dialog box where you put your HTML code 
appears. 

6. Copy the HTML code generated by the button 
factory (or your own homemade coding as I 
show you in the previous section), and paste it 
in the text box. 

7. Click Save. 

You can type the URL in the browser to go test 
your page. 
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Dou/n loading \lour 
Payment History 
from PayPal 



Save Time By 

V Understanding the down- 
loadable reports 

V Choosing report options 
Performing the download 



I've been running a home-based business since the mid-1980s. Because 
I came from a corporate background working in the newspaper busi- 
ness, I've always known that record keeping is important. But record 
keeping has always been the bane of my existence. The first thing I did, 
when I began my home-based business, was to hire a lawyer and a CPA to 
teach me what I had to do. 

Record keeping means keeping track of everything: every penny, sou, far- 
thing, or ruble that you spend or take in. Here, in the United States (and 
in most other countries), we have a little thing called taxes. We all have 
to turn in tax returns of several sorts when we run a business — and 
they'd better be correct. There may come a day in the near (or hopefully, 
far) future when we, as online businesspeople, will receive a letter from a 
State or Federal tax agency asking to take a look at our books. This is 
simply a nice way of saying the dreaded word, AUDIT. 



The best defense against an audit is to have backup records. The more 
records you have proving your business income and expenses, the 
less painful your audit will be. One excellent piece of information to 
have at your fingertips is your PayPal history. 



Besides meeting tax-reporting requirements, keeping good records keeps 
you on top of your business dealings. See Techniques 47 and 48 for more 
about how good record keeping helps your business succeed. PayPal 
helps you with this all-important record keeping by providing customiz- 
able, downloadable reports on your buying and selling activity. 




PayPal's Downloadable Reports 

PayPal allows you to customize and download your transaction reports 
at any time. You might want to consider downloading your reports on a 
monthly or quarterly basis — as well as generating one big report at the 
end of the year. You may want to download the reports to coincide with 
your state sales tax payments (for backup documentation) or to keep a 
record of your monthly totals. 
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You can download reports in several formats. The 
most flexible is a comma-delimited file that can be 
openecLafld edited in a spreadsheet program, such 

DropBooKS 8 

By using a spreadsheet file as your record of 
customers, you won't bog down a bookkeep- 
ing program with hundreds (and eventually 
thousands) of records of one-time buyers. Even 
a robust program like QuickBooks will max 
out at around 14,000 customers! 



Starting the Dou/ntoad 
from PayPal 

To get your reports from PayPal, you need to go to 
www .PayPal .com and log on to your account with 
your e-mail address and password. After you're 
logged on, the top of the page displays various tabs, 
as shown in Figure 30-1. 







Loa Out 1 Help 




nt | Send Money J 


Request Money | Merchant Tools | 


Auct 


0 


Tools 





Enhance Account 
What's New 



U.S. Premier Account Overview 



Name: Marsha Collier 

Email: marshaciacollierad.corr 

Status: Verified (359) 



• Figure 30-1 : The PayPal navigation tab bar. 

Now follow these steps: 

J, Click the My Account tab. 

2. Click the History item on the navigation bar. 

You are now in your account History area; on the 
right you'll see a box entitled Reporting Tools. 

In that area are a few options, including 
Download My History and Merchant Sales 
Report. The Merchant Sales Report is a nice tool, 
but if you're posting your sales regularly to a 
program such as QuickBooks, you'll have reports 
out the wazoo that'll give you tons of higher 



quality information. (Check out Technique 47 for 
the timesaving way to post your information 
without overloading the program.) 

3. Click the Download My History link. 

You now land on the Download History page. But, 
before you start clicking anything else, you 
should consider customizing your reports. 

4. If you decide to customize reports (which I rec- 
ommend), click the link labeled Customize My 
History Download. 

See the next section for information on your 
choices. 

5. If you decide not to customize, you can skip 
ahead to the steps in the section "Doing the 
Actual Download (Finally!)." 



Customizing \lour Dou/ntoad 

You may need all the information that PayPal gives 
you. If that's what you want, that's great. But PayPal 
can give you information overkill. I suggest that you 
look over the following list of available info so you 
can pick and choose the fields to download and keep 
in your permanent records. 

All your downloadable PayPal reports can contain 
the following information by default: 

}/* Date: The date each PayPal transaction occurred. 

t>* Time: The time the payment was made. 

t>* Time Zone: The time zone used for recording 
transactions in your PayPal account. 

Name: The name of the person to whom you sent 
money or from whom you received money. 

Type: The type of transaction that occurred: 
Deposit, Withdrawal, ATM Withdrawal, Payment 
Sent, Payment Received, and so on. 

Status: The status of the transaction at the time 
you download the file (Cleared, Completed, 
Denied, and so on). 
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J>* Gross: The Gross amount involved in the trans- 
action (before any fees are deducted). 





that are charged to the 



Net: The net dollar amount of the transaction. 
(This is the total received, less any PayPal fees.) 

From e-mail: The e-mail address of the sender. 

To e-mail: The e-mail address of the recipient. 



If you use different e-mail addresses to classify 
different types of sales, this can be a good 
sorting point for your reports. For example, I 
receive payments for my personal auctions at 
one e-mail address and payments for my busi- 
ness at another. 



PayPal has lots more data that you can have, too. 
You can set the options listed here separately for 
your eBay sales and your Web site sales (where peo- 
ple use your PayPal Buy Now button to make a pur- 
chase). If you want more information from one type 
of sale than from the other, you can set these 
options appropriately. 

Item ID: This is that strange combination of let- 
ters and numbers that PayPal assigns to each 
transaction. Decide whether this is important for 
your own records. (I don't use it.) 

i>* Item Title: The title of the auction related to the 
transaction. 

V* Shipping Amount: The amount the buyer paid 
for shipping. It's a good idea to use this field, as 
it helps you to separate merchandise revenue 
from shipping revenue. 

Auction Site: If you're collecting money from 
other auction sites through PayPal, you might 
want to include this link so that you can sort 
your sales by auction site. 

Item URL: The Internet address of the auction or 
transaction. (For eBay, the URLs are on the site 
for up to 90 days — here you can go back a year.) 



«>* Closing Date: The date the transaction closed. 
The record will always contain the date the pay- 
ment posted to your PayPal account, whether 
you indicate closing date here or not. 

J*"* Shipping Address: The address to which the item 
was shipped. 

Counter Party Status (Verified versus Unverified): 

A record of whether your buyer was PayPal 
Verified. 

Address Status (Confirmed versus 
Unconfirmed): Shows whether the 
address you shipped to was confirmed. 

Sales Tax: Information about sales tax you 
collected. 

After you've selected the fields you want to include 
(by selecting the check box next to the desired data), 
click Save. You find yourself back at the Download 
History page, as shown in Figure 30-2. Your custom- 
ization will be saved for future report downloads. 




Download History 



Secure Transaction 



Select your options below. NEUi Customise My History Download 
Download Dates 

<• All transactions 



rFmm: L"th / l^ / 'r^ r " 



, |02 /j02 /|200<1 
Month Day Year 



Download File Types 

Comma delimited file (for use in any spreadsheet application) 

All Activity 
C Completed Payments Only 

0 Tab delimited file 
0 All Activity 

C Completed Payments Only 

0 Quicken 
<~ QuickBooks 



• Figure 30-2: Downloading your permanent records. 



Hi 



If you are a seller in the UK, your Download 
History page will look slightly different than the 
one pictured. Your dates will be in the format of 
DD/MM/YY. U.S. users read their dates with 
the month first, the day, and then the year; UK 
users read the day, month, and then the year. 
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Doing the Actual 
Doufolpad (Finally!) 

DDpOQKS 

T)r|tne uownloaaHistory page, follow these steps to 
download a report: 

1. Type in the dates that you'd like to have cov- 
ered in the downloaded report. 

2. Select a format for your download from the 
following: 

► Comma-delimited file: This type of file down- 
loads with the extension . csv. You can open a 
comma-delimited file easily in Microsoft Excel 
or Microsoft Works. (Microsoft Works doesn't 
have a direct .csv importer, but the file will 
open under the All Files (*.*) option as shown 
in Figure 30-3.) 



Look in: eBay Sales 



] J AN 2004S alesH istoiy . csv 
] J AN 2004S alesH istoiy nls 



File name: 



Files of type: 



Open 



All Files (".") 



Works SS f.wks) 
Backup files f.bks) 
C ileal eg r» 



Cancel 



• Figure 30-3: Opening a csv file in Works. 

► Tab-delimited file: This file downloads with 
the extension of .txt. You can open it in a 
spreadsheet program, or as a text file in Win- 
dows Notepad or a word-processing program 
such as Microsoft Word. 

► Quicken or QuickBooks file: PayPal reports 
download in the native format ready to import 
into these Intuit bookkeeping programs, 
which I discuss in Technique 47. Just 



T 
v 



3. 



remember, once these files get imported, 
they're in your bookkeeping format for good. 

Saving these report files for spreadsheet use 
will not limit you in the future as to what ver- 
sion of which program will open what. . txt 
and .csv are universal files and can be 
opened on any PC with basic spreadsheet 
capabilities. 

After you specify dates and format, click the 
Download History button. 

If you've asked for a long timeframe (like a year), 
get up and make yourself a cup of joe. When you 
come back, your file will be ready to download. 



Saving and Editing \lour Reports 

When your computer finally is ready to receive the 
downloaded file (which may take a while — especially 
if you have a dial-up connection), a window pops up 
like the one shown in Figure 30-4. 



File Download 



□ 



f \ Some files can harm your computer. If the file information below 

looks suspicious, or you do not fully trust the source, do not open or 
save this file. 

File name: Download.csv 

File type: M icrosoft E xcel Comma S eparated Values File 
From: www.paypal.com 



Would you like to open the file or save it to your computer? 
Open 



Save 



Cancel 



More Info 



W Always ask before opening this type of file 



• Figure 30-4: The Windows File Download window. 

Click the Save button and, in the next screen, select 
the directory on your computer where you want to 
save the file. I recommend setting up a directory that 
contains only Internet and eBay sales files. 
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After you save the file, you can open it. Figure 30-5 
shows a downloaded history file opened in Microsoft 
Works Ji>u can now work with your sales history to 

'/^prfRkiL^-^sorting the records, totaling 
elswA^iInVsaasary columns, and so on. 

This file is now part of your eBay business archive, 
should the day come that you need to produce it. Be 
sure to back it up, just in case. 



Some CPAs recommend you keep these files 
for up to 7 years but, to be safe, check with 
your own tax professional who understands 
the needs for your particular tax situation. 
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' Figure 30-5: The downloaded file opened in a 
spreadsheet program. 
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1 consider PayPal to be de rigueur (a 'must have', to all you non-French 
speakers) for all eBay sellers. By using PayPal, a seller can streamline 
the buyer's shopping experience, making it simple to buy, click, and 
pay. Those out in the eBay world who haven't used PayPal find using the 
service to be a life-changing experience. Along with all its timesaving 
tools for the seller, PayPal now offers online shipping services through 
the United States Postal Service (USPS) or UPS at no extra charge. This 
technique shows you how to take advantage of this incredibly conven- 
ient system. Shipping through PayPal is especially helpful for those who 
don't ship many packages per week because there's no need to use addi- 
tional software or sign up with an additional service. 

yTox But (I hate the buts, don't you?), the PayPal postage system can make 
! J bookkeeping a nightmare for large-scale shippers. That's because 
N^^y PayPal withdraws the postage amounts directly from your PayPal 
account balance. This is problematic for keeping your books in bal- 
ance: Your final deposits won't match your posted eBay or Web sales. 




You can make the bookkeeping end of the shipping process work 
more efficiently by posting your PayPal sales to your bookkeeping 
program and withdrawing your money (from your PayPal account) 
prior to processing your shipping. Then, simply charge your shipping 
to a credit card and make it easier to balance your books at month's 
end. See Technique 47 for more advice on professional bookkeeping. 



Shipping Directly from PayPal 

When you get those wonderful e-mails from PayPal letting you know that 
someone has made a payment, it's a great feeling. But it's also your notice 
that you've got to ship out our merchandise really soon. When you're 
ready to deal with shipping, it's very simple to sign on to your PayPal 
account and handle it right on the site. 

In Figure 31-1, you see my PayPal Overview page. It's clear that I have to 
ship some items pronto. 
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U.S. Premier Account Overview 



Name: Marsha Collier 
Email: 

Status : Wlfed (885 ) 





Recent Activity | All Activity | Items Won ct}* 1 | Items $ = PayPal Preferred 

Sold ' t Cashback 

Your Recent Activity displays the last 7 days of account activity, 



Type To/From 



Payment Frorr 



Payment Frorr 



Amount 
(*) 



Date Status Details Actio 



*?6 94 rcu ' 

' " 18, Uncleared Details 

UiU 2004 



USD 18 ' Completed Details I Ship ) 



*USD 9 18 ' Completed 



Details [ Ship) 



• Figure 31-1 : After signing in, you can see which items 
need shipping. 

To begin the shipping process 

/. Click the Ship button in the item's row. 

You'll arrive at the page shown in Figure 31-2. 

2. Choose which method of shipping you'd like to 
use: U.S. Postal Service or UPS. 



Welcome! 




Shipping is easy with PayPal! Clio 
carrier for your package. 


< one of the radio buttons below to choose the shipping 


Note: You can change the carrier on t 


e next page. 


'" M-^ U.S. Postal Service® 




Whether you need your p= 
reliably. With no surcharge 
locations, and the added a 
else? Learn More, 


ckage to arrive in a few days or overnight, we'll get it there 

s for Saturday or residential deliveries, convenient Post Office'" 

ssurance of Delivery Confirmation*" service, why go anywhere 


r rffl 




Experience the edvanteges of UPS: Available pickup service. Thousands of convenient drop- 
off locations. Reliable service. Detailed tracking for all shipments. Day-definite delivery, No- 
charge delivery notifications. Each package insured up to $100.00 USD at no charge. Learn 
More. 




l~ Do not show this page again. 

(You can change this setting in 'Shipping Profile') 


Continue | Cancel 


* Figure 31-2: Choose your shipper! 




I hope that you already decided which ship- 
ping method to use prior to coming to PayPal. 
You had to specify a shipping amount in your 
auction, and it would be a tad awkward (and 
possibly costly) to switch shippers now. If you 



need help deciding which shipper to use, 
please check out Part VI of this book. 



PayPal Shipping With the USPS 

If you plan to use the ever-popular United States 
Postal Service (USPS), printing your postage and label 
through PayPal gives you a free Delivery Confirmation 
with Priority Mail. A Delivery Confirmation is also 
available for Media Mail, Parcel Post, and First Class 
Mail for a minimal charge. (For Priority Mail, that's a 
savings of about $.45 from walk-in post office rates.) 

After you've chosen USPS as your shipper, you'll 
see a confirmation page similar to the one shown 
in Figure 31-3. At the top of the page (not pictured) 
your mailing address and the ship to address are 
listed. 



Service Type: | Priority Moil® 2} a 

Choose -a different ghippei 



Learn More About Package Sizes 



Package Size: |Rat Rate Envelope 3 

Weight:^" |bs [o 0Zi Q 

Delivery Confirmation: FREE Q 

Signature Q Ves (f 1>30 U5D j (T No Q 
Confirmation: . , , . . ., ,, . . _ „ ,. 

Note: Signature of receipt is available upon request for Express Mail. 



r □ 



Email message to 
Buyer: 

(optional) 



^1 

Note: U.S. Postal Service Shipping Insurance must be purchased directly 
trom a U.S. Postal Service Post Office, l k- here for more information. 



Item(s) Being Shipped to Your Buyer 

Note: If you have multiple packages for this transaction, you can print multiple labels by clicking 
Create Additional Labels button after creating the current label. 

Item # Item Title Qty 

3587277118 New 2004 EBAY FOR DUMMIES 4th COLLIER Signed 1 



Continue Cancel 



• Figure 31-3: Confirming the details of your shipment. 

After you confirm that this information is correct, fill 
out the details of the form, including: 

Service Type: Choose the level of mailing service 
you want for your package from this drop-down 
list. Priority Mail is usually the standard. 
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Package Size: From this drop-down menu, select 
the type of package you're sending. To decide 
ijch packaging to select, keep the following 




If - Paclfage7ThicR Envelope: Your package or 
envelope qualifies for this status if the length 
and girth are no more than 84 inches. 

► Large Package: Your package is a Large 
Package when it is larger than the previous 
category, but doesn't exceed 108 inches in 
combined length and girth. 

► USPS Flat Rate Envelope: These handy 
Express and Priority Mail envelopes are avail- 
able free from the USPS. (See Technique 36 for 
information on how to get them delivered to 
your door.) You can ship whatever fits into 
the envelopes at a flat rate, no matter how 
much the package weighs. 

If you really stuff your flat rate envelopes, you 
can always reinforce your envelope with clear 
shipping tape — I do! 

Weight: Here you enter the weight of your pack- 
age. (You may use your bathroom scale; or bet- 
ter yet, buy a digital postage scale on eBay.) 

Delivery Confirmation: Confirmation is free with 
Priority Mail. Find more info on the DC (Delivery 
Confirmation) in Technique 36. 

Signature Confirmation: Signature confirmation 
provides you a signature and date of delivery, 
and is available for many levels of service. If you'd 
like a signature confirmation for your package, 
it will add $1.30 to the postage cost. You can 
request Proof of Delivery online or on the phone. 

Display Value of Postage on Label: If you'd prefer 
not to show the actual amount of the postage on 
the label, do not check this box. That way, what- 
ever handling fees you charge your customer are 
transparent. 



E-mail Message to Buyer: Customer service to 
the fore! Type in a nice note letting customers 
know you appreciate their business. This might 
also be a good place to ask them to e-mail you 
immediately if there are any problems with the 
item when it arrives. (A good defense against 
knee-jerk negative feedback.) 

Item(s) Being Shipped to Your Buyer: In this 
area will be the item number and name of the 
item you are shipping. 

If you've finished filling in the form and everything 
looks okay, complete the USPS shipping process 
with these steps: 

Click Continue. 

The USPS Shipping Confirmation page appears, 
as shown in Figure 31-4. On the Shipping Confir- 
mation page, all the information from the previ- 
ous page is listed. 

2. If you've made a mistake on any entry, click 
Edit Shipment Details, or cancel the transaction 
by clicking Cancel. 



Source of Funds 

PayPal Balance: $3.85 USD 

More Funding Options 



Shipment Details 

Service Type: Priority Mail 
Package Size: Flat Rate Envelope 
Actual Weight: 2 lbs. 0 oz. 
Package Cost: $3,85 USD 
Delivery Confirmation: FREE 
Signature Confirmation: Not Selected 
Display Postage Value on Label: NO 

Total Shipping Cost: $3.85 USD 
Edit Shipment Details 



Item(s) Being Shipped to Your Buyer 



Note: If you have multiple packages for this transactio 
Create Additional Labels button after creating the or 



rint multiple label 



nt label 
Item* Item Title 

3587277118 New 2004 EBAY FOR DUMMIES 4th COLLIER Signed 



Qty 

1 



Pay and Continue | Cancel 



• Figure 31-4: Your USPS Shipping Confirmation page. 
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3. Click Pay and Continue if everything looks 
okay. 



D ro p ^©©fes^ 

to nrint postage on vo 



is charged for the postage 
lindow opens to allow you 
to print postage on your printer. You have the 
option of printing a sample label, which is a good 
idea: You can print the sample to make sure that 
your printer and all the connections are working 
properly. 

4. After you print the sample and you're happy 
with the results, print the label by clicking 
Print Label. 

The label will look similar to the one in Figure 31-5. 
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EKxtrom. 



• Figure 31-5: The printed PayPal Priority Mail label. 

You can now request a pickup from the post office 
by clicking the Request Pickup link that takes you 
directly to the USPS site. 



Shipping With UPS 

Shippers such as UPS charge different rates based on 
how often you use their services (see Technique 37 
for this breakdown). If you're shipping many packages 
a week, it might be best if you printed your labels 
directly from the UPS site. All PayPal UPS shipments 
are charged the occasional shipper rate. If you use 
UPS just once in a while, the PayPal method will work 
perfectly for you. 

If you've selected UPS as your shipper on the PayPal 
Shipping page, you'll arrive at a page with these 
choices: 

f* UPS Account: You can open a new UPS account 
immediately online, or, if you have an existing UPS 
account number, you may type it in this field. 

To open a new account you'll have to verify your 
company data (it's already entered here from 
your PayPal account information) and let UPS 
know approximately how many packages you 
ship per week. 

Shipping Payment Information: You also have 
to indicate whether you'd like to pay for your 
shipping with your PayPal account, or you'd like 
the shipping billed to your existing UPS account. 

When you're through with these choices, finish the 
shipping process with these steps: 

/. Click Continue. 

2. If any information on the resulting confirma- 
tion page is wrong, press Edit to go back and 
fix the erroneous entries. 

3. When all the information on the confirmation 
page is correct, click Continue. 

4. Read the UPS Shipping Agreement (if you're 
opening a new account), and 

► If you agree, click I Agree. 

► If you don't, click I Decline. Then you can go 
back and ship via the USPS. 
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Now you're ready to print a label. Fill out the 
requested information and progress in the same 
for USPS shipping, which I described in 



manneLas tor Ubrb snippii 

DropB'©OKS 

WHen your label has printe 



WHen your label has printed, you may elect to go 
back to your PayPal Overview page, as shown in 
Figure 31-6. The items you've selected to ship will 
include a Track Package button, and the charges for 
your shipment will appear in your history log. You 
may click the Track Package button at any time after 
you've shipped your item to track the package's 
progress and confirm delivery. 



U.S. Premier Account Overview 



Name: Marsha Collier 
Emoil: 

Status: Verified ( 885 ^ 

Balance: $848.50 U5D 
Earn a return on your balance' 



View Limits 



New Design Series 



Recent Activity | All Activity | Items Won <t | Itcmo bold 

«4 



Your Recent Activity displays the last 7 days of account activity, 



To/From Name/Email 



Date Status Details Action 



Payment From 



Completed Details I Track Package ) 



Completed Details 



Completed Details 



*7Q dft FeD ' 

USD 18, Completed Details I. Ship J 



! Track Package ) 



• Figure 31-6: Your PayPal Overview page after shipping. 
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Before PayPal joined eBay, they were pulling out every trick in the 
book to get members. The company was founded with a real desire 
to give customers plenty of extras for their loyalty as I explain 
throughout this part. They have tons of tools to enhance the seller's online 
selling experience. The tools and the prices charged by PayPal truly are 
unmatched by any other online payment service. This technique fills you 
in on a couple more really cool tools from PayPal. 



Joining PayPal Shops 



The best part of joining PayPal Shops is that there is no cost to you. A 
PayPal Shop is really not a separate online store, but a link from the PayPal 
mall (so to speak) to a unique group of shops. Over 40 million PayPal 
members may browse this area at any time — so why not avail yourself 
of this free marketing opportunity? The shop can link to your eBay Store, 
or you can link to your PayPal-enabled business Web site. Think of it as a 
way to double your store's visibility on the Web without spending more 
in fees. Your store will be listed in the PayPal Shops directory, as shown 
in Figure 32-1. 

Notice that the PayPal hub has categories (down the left side of the page) 
and a shop search. The categories whittle down into subcategories, just 
like at eBay. Except, unlike at eBay, you won't find any sufo-subcategories. 

I used the search box to find some innocuous, pretty things and came up 
with the search results shown in Figure 32-2. Notice that there is a number 
next to each store name. No, it's not the seller's feedback rating; it's the 
PayPal Seller Reputation number, which I explain in the following section. 



Your PayPal Seller Reputation number 

Did you ever wonder what that number next to your name on PayPal meant 
and who sees it? It's the PayPal Reputation number, and it shows how 
many Verified PayPal members have paid you. Your number increases 30 
days after a transaction is complete; the delay ensures that the number 
reflects only successful transactions. 
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■ Figure 32-1: The PayPal Shops hub page. 




Search Shops 

| pretty 
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PayPal Shops > Search 
Results 



Search Results 



Page 1 of 47 



| All Regio 
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PayPal VISA 1 CARD 



New Design Series 



• Pretty Girlie Things ( 2ii9 i - Unique Gifts to Make you feel 
PRETTY! Customer is Queen, excellent customer service, 

• Enchantress Adornments (181) - handcrafted gothic 8t 
Victorian jewelry. Pretty Things for Unique Beauties 

• Designs By An Angel Hand Dipped Candles (l) - Purchase 
wonderful hand dipped candles, 

• Bluelight Studios (2) - Display of my stained glass artwork 

• Bobbie's Beanies & Thingies (44) - Things People COLLECT! 
TY Beanie Babies,Star Wars, Jewlery, and other Things, WHAT 
DO YOU COLLECT?? 

• Creative Things By Gen (32) - Handmade crochet items and 
other crafts along with other odds and ends. Take a L@@K! =o) 

• BeadbyBead.com - Beautiful handmade jewerly (4) - 
Browse and purchase beautiful handmade Jewelry, Quality 
Beads, Semi precious stones, and Silver. 

• Vikki's Kreations (□) - Handcrafted Items, Baby gifts, purses 
■ rjBbhifi'fi Photo Gifts and Graphics (22) - Unique cards and 



• Figure 32-2: The results of a search in PayPal Shops. 

Clicking the number will bring up a box reflecting 
the number of successful transactions and informa- 
tion about the seller, as shown in Figure 32-3. 

PayPal Shopping invitations 

As a PayPal shops owner, you have an additional 
benefit. Whenever a customer sends you a payment 
from an area other than your Web site (hmmmm, like 
your sales on eBay, for example?), PayPal sends 
them an invitation to shop at your store! A sample of 
that invitation is shown in Figure 32-4. 





Member Information 




About marshac@collierad.com: 

To protect your security, PayPal offers information on the 
status of this member. 


Seller Reputation: 


(899) Verified Buyers 


Account Status: 


Verified 


Account Type: 


U.S. Premier 


Account Creation Date: 


Feb. 2, 2000 


PayPal Member For: 


4 years 





Figure 32-3: PayPal's Member Information box. 



Money Sent 



You have sent cash! An email has been sent to the recipient. 

You can visit this PayPal member's website by clicking the link below: 



TruckWest 

Take your truck west with TruckWest. 



What do you want to do next? 

• View the details of this transaction 



. Go to My Account 

• Apply for a PayPal Visarfl Credit Card ~ 



• Figure 32-4: An example of the PayPal Shops invitation 
from the PayPal Web site. 

That's a pretty cool deal — don't you think? Who 
would have figured you'd get help for your outside 
Web site from an eBay company? 

But, as with any really cool deal, there are a few 
requirements you must meet before you can set up 
your shop at PayPal. 

v* Verified Premier or Business Account: You must 
maintain one of the higher-level PayPal accounts. 

}/* Registered credit card: You must maintain a 
current credit card registered to your PayPal 
account. 
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Confirmed checking account: You must have at 
least one confirmed checking account tied into 
r PayPal account. 



mir r ayral account. 

Drop Books 

for thTTayTaf MorTej 




I: You are required to sign up 
By Market Fund. This means 
you must supply PayPal with your Social Security 
number or your business's Federal ID number. 

PayPal does not send out Federal 1099 forms 
on your PayPal sales. That income is coming 
from your buyers, and because you're not paid 
by PayPal, they won't issue a 1099 for your 
PayPal sales. 



PayPal Money Fund 

For the initiated, PayPal offers its members an interest-paying 
Money Fund that is partnered with Barclay Global Investors. 
By being a part of this fund, you can earn interest on money 
that you leave in your PayPal account. The money you earn 
from sales is best transferred ASAP to your own business 
account at your bank, so many sellers don't leave any 
money in his or her PayPal account. The membership in the 
money fund is strictly for PayPal's sake. So they have one 
more way to verify that you're really you (they have your 
Social Security number) — or that your business is really real. 



PayPal offers you FDIC pass-through insur- 
ance. PayPal deposits your money as part of 
pooled accounts in several banks: Wells Fargo 
Bank, N.A., Comerica Bank - California, USA, 
and Bank of America, N.A. In the very unlikely 
event that any of these major banks should 
fail, your money would be covered under the 
FDIC pass-through deposit insurance, along 
with any other deposits you have at that bank, 
up to $100,000. FDIC pass-through deposit 
insurance protects you only against the failure 
of the bank at which PayPal places your funds, 
and does not protect you against PayPal's very 
unlikely insolvency. 



After you're committed to the idea that you'd like a 
PayPal store (and assuming that you're qualified), the 
application process is easy. Just follow these steps: 



f m Give your PayPal Shop a name. 

The name doesn't really have to match your 
Web site. Make it a smart marketing name — 
something that will catch people's eye as they 
browse the stores. 

2. Give PayPal the URL that you want to link your 
PayPal shop to. 

This can be your eBay Store or your own 
e-commerce, PayPal-enabled Web site. 

3. Type a short description of your Web site. 

Be as descriptive as possible and make it 
interesting! 

4. Select two categories that best describe your 
store from the PayPal Shop category list. 

5. List up to 10 keywords to describe your store to 
search engines. 

Be smart! Learn which are your best keywords 
with the ViewTracker tool explained in 
Technique 14. 



Featured Shop consideration 

After you set up your PayPal Shop, you can apply to 
be selected as featured — with your logo — on the 
PayPal logoff page (you know, the page that opens 
when you sign off of PayPal). 

To apply, you must include another brief Web site 
description, along with all the reasons you'd make a 
great selection as the Featured Shop. PayPal then 
selects their shops from the applications according 
to the quality of each site and how well PayPal is 
integrated into it. Not a bad deal! 



Before you apply for Featured Shop status, 
review your site's design and usability. Selection 
is based on the quality of the site and just how 
prominently PayPal is integrated into it. 



Just think: If just a few of the 40 million PayPal 
members click onto your Web site when exiting their 
transactions, you could be rolling in orders! In 
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Figure 32-5, check out the amount of hits one fea- 
tured store got from that link on PayPal alone. 



DrapBooks 



Every month, PayPal sends statistics on hits to PayPal 
shopkeepers. Don't worry; these statistics aren't a 
bunch of useless information — they're all about your 
Web site hits! Take a look at a sample in Figure 32-5. 
Remember that this report counts only those hits that 
come through links from the PayPal Shops area, not 
any independent hits you get from the Internet. 



Sent: Tuesday, February 24, 2004 5:51 PH 
Subject: Your PayPal Shops Weekly Traffic Report 

Dear Pretty Girlie Things TH, 

Here are the current PayPal Shops traffic statist 

This week's visitors to your site: 1649 
Total visitors to your site, ever: 3534 
Total websites in PayPal Shops: 46664 



• Figure 32-5: Monthly PayPal hit statistics. 

Spending \lour PayPal Balance 
vOith a Virtual MasterCard 

Gee, now they've gone and done it. As if I didn't get 
into enough trouble with my plastic already, now 
they've invented a virtual credit card. This virtual 
credit card is one that you can't hold or touch. You're 
supplied with a temporary MasterCard number that 
allows you to spend your PayPal balance (your credit 
limit) at non-PayPal retail sites on the Internet. 

Most likely, you don't often keep a balance in your 
PayPal account (so that you can keep your books 
straight). But occasionally you might just sell some- 
thing of a personal nature on eBay (like that Zippo 
lighter that's been in your dresser for years) that's 
not part of your regular, official business. If the 
buyer pays for it through your PayPal account, and 
you don't want to deposit that money into your busi- 
ness banking account, you've got three options. 

Withdraw the money to your personal checking 
account: The transaction will show up in your 
monthly PayPal download so that you can isolate 
that as separate income from your business. 



U* Buy something on eBay: Pay for it with the 
money you got for that old Zippo in your PayPal 
balance after withdrawing your business receipts. 

Get a virtual MasterCard: You can spend it 
anywhere on the Web that accepts MasterCard 
payments. 

To get a virtual credit card, log onto your PayPal 
account, and go to PayPal Shops. The link is at the 
very bottom of the page, as shown in Figure 32-6. 



Mobile | Mass Pay | Money Market | ATM/Debit Card | BillPay I Referrals | About Us | Accounts | Fees | 
Privacy | Security Center | User Agreement | Developers | Shops I Gift Certificates/Points 

an eBay Company ^ 

Copyright © 1999-2004 PayPal. All rights reserved. 
Information about FDIC oass-throuoh insurance 



• Figure 32-6: The very handy Shops link at the bottom of 
every PayPal page. 

After you get to PayPal Shops, look on the right side 
of the page. There will be a shaded blue vertical box 
with links to PayPal features. Find the link that reads 
Shop Anywhere and click it. 

You'll now arrive at the Shop Anywhere page. From 
this page you can select a store from the drop-down 
menu as in Figure 32-7, or you can type in the URL of 
any store on the Internet that accepts MasterCard 
payments for their goods. 

After you make your selection, a window opens for 
the selected store, and in a small window at the bot- 
tom, you will have your PayPal Debit bar with a vir- 
tual credit card number. (See Figure 32-8.) Your Debit 
bar will have the total amount of your PayPal bal- 
ance as the credit limit. You can spend only to a limit 
of $150.00 a day through this method. 

Now all that's left is to select an item and, when you 
check out, indicate that you're paying with Master- 
Card. Type your virtual account number in the credit 
card number and your PayPal account will be debited 
for the amount of your purchase. 



If you change your mind and choose not to 
spend money with your Debit bar, don't worry. 
The money will not be debited from your 
PayPal account unless you actually spend it. 
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i can shop anywhere on the web with your PayPal balance! Use your balance to 
buy a DVDs at Haif.com or flowers at FTD.com, 



START 
SHOPPING 

anywhere on 
the web 



How it works: 



PICK A STORE 



Hall com 

BarnesandNoble.com 
BestBuy.com 



j. CDNow.com 
-f^QJ EddieBauer.com 
rrgSj^*^ Expedia.com 
FTD.com 
, ,+ JCrew.com 
^ V jfo* OfficeDepot.com 
Toys RUs corn 



Go] 



ENTER ANY STORE URL 
http :// 1 



Go | 



EJ Dining mTormaiic 

Payment Method 

| Master Card 

Credit Card Number 

i 



PayPal assigns a "virtual" 
MasterCard debit number 
to your PayPal account. 



The virtual debit number 
appears on your PayPal 
Debit Bar, The Bar will 
appear below your browser 
as you shop. 



When you buy something 
online, enter your PayPal 
Debit Bar information to 
pay using your PayPal 
balance. 



Figure 32-7: Going shopping with my virtual credit card! 
Wheee! 



• Figure 32-8: The Debit bar appears — and it's off to shop 
with virtual credit in hand! 



Cashing In on the PayPal 
Referrat Program 

And you thought the days of getting money for refer- 
ring people to PayPal were over? Hah! It's just that 
now PayPal has set its sights a little higher. Now they 
want business account referrals rather than per- 
sonal users. 

You can send invitations to use PayPal in your 
e-mails via a custom link, or you can place a banner 
on your Web site. You receive $10 the first time a 



merchant you refer uses any of PayPal's Web site 
tools, and you can earn more after your referral 
receives a total of $1,000 in Send Money payments. 

It's kind of like multilevel marketing. After the refer- 
ral posts the initial $1000 in sales, you receive a per- 
centage of your referral's revenue, up to a maximum 
of $100, for the first six months of his or her PayPal 
account. The residual payout equals .5 percent of 
the merchant's net sales. 



No spamming!!! 



To get in on this good deal, go to the little navigation 
bar at the bottom of the page, and click Referrals. 
After you arrive at the target page, you're presented 
with two ways to link, as shown in Figure 32-9. One 
is a referral link for e-mail, and the other is a big honk- 
ing PayPal banner that you can put on your Web site. 
(HTML custom coding is already generated for you — 
just copy and paste it onto your Web page.) 




How do I start earning Merchant Referral Bonuses? 

1. Send your personalized referral link in an email 

Send a short Referral Email to merchants you know and include the link below, or 
click here to get a sample Referral Email with your personalized referral link included. 



|https://www paypal.com/us/mrb/pal= 



2. Add a referral logo to your website 

Put a referral logo on your website by copying the code below and pasting it into 
your website's HTML code; 



Accept credit 
cards in just 
minutes! 


for Business 


| VISA |E ]^Sg 





- Begin PayPal Logo — ><A 
HREF="https : // ww.paypal . com/us/mrb/ pal= 

ge t = "_b 1 ank "XlHG 
SRC="http: // images. paypal .com/ images/ paypal_mrb_banner . 
gif" BORDER= "0" ALT="Sign up for PayPal and start 
accepting credit card payments instantly . "></k>< ! — 
End PayPal Logo — > 



Each time a new merchant signs up for a PayPal Business or Premier account via the link 
or banner, you'll be eligible for a Merchant Referral Bonus. 



• Figure 32-9: Two ways to set up PayPal Merchant 
Referral links. 
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• Figure 33-1: PayPal 


Merchant 


Tools page. 



PayPal is constantly adding new, convenient tools to make using the 
service even easier. Many of the newest tools are for those with their 
own Web sites, as discussed in Technique 28. PayPal provides so 
many cool tools that you'd think the company had nothing else to do but 
come up with these — but, then again, I guess that's its job. And it's my 
job to keep up with all the newest gizmos and tell you about them. 

To find PayPal tools, check out the Merchant Tools section of the 
PayPal site when you're next depositing your auction receipts into your 
bank account. Simply sign on to the site, transact all your business, and 
then click the Merchant Tools button on the PayPal tab, as pictured in 
Figure 33-1. 



Loo Out | Help 



My Account Send Money Request Money Merchant Tools Auction Tools 



Merchant Tools 




Use PayPal on your website! 

PayPal's merchant tools make it easy to accept 
online credit card payments from your website. 
Learn more about the PayPal Shopping Cart . 
Buy Now Buttons , and Subscriptions and 
Recurring Payments . 



Custom Payment Pages 

Add your website's colors 
and images to the PayPal 
checkout flow. Learn more 



Merchant Merchant Referral Bonus 

Referral Earn up to $100.00 USD for 
Bonus each merchant you refer. 
Learn more 



PayPal provides a variety of merchant tools to meet your needs: 
Website Payments 

Turn page views into dollars; it's easy for your customers to pay when 
you add a PayPal payment button anywhere you use HTML. 

Buy Now Buttons 

p .=i -i.-p. ■ ■ 
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PayPal's Merchant Toots 

■»^)h>4Ji JT^v B«J M*)f (iuaA^ools page, take a minute to 
\Jst^aBaJt^J4t^T\j©' e - Then, be sure to scroll 
d Jwn to the lowly bottom of the list to the area called 
Other PayPal Tools, as pictured in Figure 33-2. 



(D 



Other PayPal Tools 

Automate inventory management, attract buyers from around the world, 

let employees use your PayPal account, or expand your business to the 

eBay Marketplace, 

Instant Payment Notification 

Multiple Currencies 

Multi-User Access 

Auction Tools 

Payment Request '.'Vizard for Outlook 
NEW! Auto Return 
new! Custom Payment Paqes 
NEW! N?'/.' M 'i I :l iril Tools 



• Figure 33-2: The mysterious "Other" PayPal Tools. 

PayPal has several "secret" tools listed in this area — 
but be sure to check back regularly; they're always 
adding new ones. Here's what you'll find: 

Instant Payment Notification: Here is a super 
deal for those who have sophisticated Web sites. 
This is PayPal's interface for handling real-time 
purchase confirmation and server-to-server com- 
munications. It delivers immediate notification 
and confirmation of PayPal payments that you 
receive through your Web site, and more. This 
tool is so not for the amateur! 

v 0 Multiple Currencies: This link goes to a page that 
thoroughly explains PayPal's current policies on 
international trade and dealing in foreign curren- 
cies. If you are doing business in foreign countries 
and want to accept international currencies, be 
sure to visit this area. 

Auction Tools: Clicking here is another way to get 
to the Auction Tools area, pictured in Figure 33-3. 

It seems PayPal acknowledges that their "mer- 
chants" are more than likely also sellers on eBay. 
(Ya think?) In the Auctions Tool hub, you'll find 
links to all the information you'd ever care to 
know about some related matters: 

► Add PayPal to Your Listing: This link goes 
to your PayPal preference settings for your 



auction accounts. Here you may select to 
insert PayPal logos manually or automatically 
in your eBay sales pages. 

To change your auction account preferences 
click the Automatic Logos link; you'll see a 
page like the one in Figure 33-4. 



Li-u '.'J-. I Heir: 



My Ac 




| Merchant 









Auction Tools 
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PayPal offers tools for sellers and buyers 

PayPal has a full suite of tools to help you 
manage your auctions and eBay listings: 
from sales to invoicing to payment 
collection. 



PayPal provides several Seller Tools: 

® 



Add P ayPal to Your Listing 

Get paid faster when you let your buyers know that you accept credit 
debit cards through PayPal by including a PayPal lego in your listing. 

Aiitorr! f?t:r Logo? 
Manual Logos 

Invoicing Your Buyer 

Use Winning Buyer Notification to send automatic email invoices, Use 
Invoice Manager to send manual or consolidated invoices. 
Winning Buyer Notification 



• Figure 33-3: The PayPal Auction Tools hub. 



Auction Accounts 



Back to Profile Summary 



Use this page to manage your auction accounts, 



User ID 


Site 


Automatic Logo 
Insertion 


Winning Buyer 
Notification 


PayPal Preferred on 


r 


mars ha c 


eBay 


On 


Off 


On 


O 




eBay 


Off 


Off 


On 



Edit Password | Remove j 



• Figure 33-4: Auction account preferences. 

On this page, you see a list of your PayPal 
registered eBay User IDs. By clicking the On/ 
Off links, you can turn on and off Automatic 
Logo Insertion, Winning Buyer Notification, 
and PayPal Preferred. 

You may also add another eBay user ID 
(if you have more than one). To add another 
User ID, click the Add button. To change any 
of your eBay passwords, click the Edit 
Password button. 
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Invoicing Your Buyer: You may click the 
Winning Buyer Notification link to set your 
references < for PayPal's automated invoicing. 

a PayPal invoice to your 
after an eBay transaction 

is complete. 



I s 



Visiting this page also allows you to indicate 
your preferences and add personalized text 
that will appear on your PayPal invoices. 

There's also a link to the Invoice Manager 
(which is the same thing as the Post-Sale 
Manager described next, except the Invoice 
option will be selected). This helps you man- 
age your end of sale tasks for items that 
closed in the past 30 days. 

In lieu of spending big money on an expensive 
subscription to an auction management system, 
you might want to try PayPal's Post- Sale 
Manager. It certainly gives you some top quality 
tools to run your eBay business. 

► Manage eBay Items Sold: This links to the 
PayPal Post-Sale Manager. 

► Shipping and Tracking Tools: If you ship your 
item through PayPal, here's an additional link 
you can use to check up on the shipping 
process. (See Technique 31 for information 
about how to ship directly from PayPal.) 

► Manage Your PayPal Payments: Here are links 
to your history log and download records. 

Payment Request Wizard for Outlook: This links 
you to an easy-to-use, downloadable program 
that allows you to turn your Microsoft Outlook 
program into an invoicing machine. OK, maybe 
not. But the program does allow you to insert 
PayPal clickable payment links into your e-mails. 
For more info, see section "Taking Advantage of 
the Outlook Payment Request Wizard," later in 
this technique. 

Auto Return: This goes to PayPal's Web site Pay- 
ment preferences for Auto Return. If you have a 
PayPal Pay Now button on your Web site and 
haven't indicated a return page on your site in 
your coding (I show you how to do that in 



Technique 29), you can manually set the URL for 
a page on your Web site where customers return 
to after making a purchase from your site. 

Custom Payment Page Styles: This link leads you 
to a place where you can customize your PayPal 
payment pages. By default, your customers will 
see a simple PayPal payment page. By clicking the 
Add button, you can design a completely custom 
payment page to match your Web site. 

Using the Post-Sale Manager 

The powerful Post-Sale Manager can handle a good 
deal of your auction management business. Because 
you go to PayPal to check your sales and deposits 
anyway, why not use its tools to manage your eBay 
sales? Best of all, Post-Sale Manager is free. 

Figure 33-5 shows the Post-Sale Manager, which 
enables you to manage all your post sale activities. 







Post-Sale Manager 
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• Figure 33-5: PayPal Post-Sale Manager. 

Every item you have sold on eBay in the past 30 days 
is displayed in rows with columns of status indica- 
tors. You will see: 

Payment Status: Here you see whether the item 
has been paid through PayPal. If you click the 
link on this row next to a paid transaction, you'll 
be taken to the payment detail page. If the item is 



Using the Post-Safe Manager 




unpaid and you receive payment in the mail, you 
can click the Edit button here and enter informa- 
ion about how you were paid, as shown in Fig- 
32 



ooks 



>st-Sale Manager - Payment Status 



According to our records, you have not received a completed PayPal payment for this 
item. If you did receive payment, please specify the payment method and click Mark As 
Paid. 

Item Name: Cloud Dome Background PORTABLE PHOTO STAGE 
Item #: 2982848688 
End Date: Feb, 16, 2004 
Price: $37.99 USD 
Payment Method: c Personal Check 

C Cashiers Check/Money Order 



r PayPal 

PayPal Transaction ID: 

I 

C Other Method 
Please specify: 

I 



Mark as Paid | Cancel 

' Figure 33-6: Updating Payment Status in the Post-Sale 
Manager. 



Figure 33-7). Fill in your feedback here and click 
Leave Feedback; it will go immediately to eBay. If 
you have previously left feedback on eBay, and 
want to update a record, merely click Mark As 
Done. 



Post-Sale Manager - Leave eBay Feedback 



To leave eBay feedback for the buyer, choose a feedback rating, enter your comment 
and click Leave Feedback. If you have already left feedback for this buyer on eBay, click 
Mark As Done. 

Buyer eBay ID: ctskaty 



Item #: 


2986310880 




Rating: 


f Positive 






C Neutral 






C Negative 




Feedback: 




A 






d 



Characters left: 



|5S— 



Leave Feedback Mark As Done Cancel 



• Figure 33-7: Leaving eBay feedback through PayPal. 



Invoice: If you do not have PayPal's automatic 
invoice turned on, you may click the Invoice but- 
ton for an item to send an invoice. 



If you click the item title in the Post- Sale Man- 
ager list, the item page opens up in a new 
window. 

When a buyer has purchased several items from 
you and paid via PayPal, you see a button indi- 
cating that the item is Consolidated with another 
purchase. 

If you use PayPal's automatic invoicing, the 
Invoice column for the item will include the 
word Auto. 

i>* Shipping: To print shipping labels and pay for 
your item's shipping through PayPal, click on 
this link. Instructions for this process are found 
in Technique 31. 

Feedback: Press the Leave button to leave cus- 
tomer feedback for an eBay transaction. You are 
brought to a PayPal Feedback page (shown in 



To send a quick e-mail to the buyer, click the 
buyer's User ID. An e-mail message window 
opens, pre-addressed to the buyer. 

v* Memo: Click this link to leave a personal memo 
for yourself. 

Updating Payment Status 

To record all those great checks piling up in your 
bank account, update Payment Status with these 
steps: 

f. On the Payment Status page, select the appro- 
priate payment method. 

If there is an unposted PayPal payment (this hap- 
pens when a buyer sends you money without indi- 
cating the item number, for example), you may 
enter the transaction ID in the PayPal text box. 

2. Click Mark as Paid. 

When you return to the Post-Sale Manager page, 
the transaction is marked Paid. 
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Using search filters 




Note that at the top of the Post-Sale Manager there 
ioj«i Iqkss^You use one to filter by 

fcr to define your Post-Sale 

Manager report view. 

View: Select an eBay User ID to apply a filter that 
lets you view only that buyer's transactions. If you 
have more than one ID registered with PayPal, you 
can set this to view all transactions from that user 
for all your User IDs. Just select from the drop- 
down box to view All eBay Accounts. 

If you have more than one eBay account, and it 
isn't shown here, you can add an account by click- 
ing Add. On the following page you'll be prompted 
for the new User ID and the eBay password. Type 
it in and press Add. You now have an additional 
eBay User ID attached to your PayPal account. 

v* Show: Customize your Post-Sale Manager report 
view to display all items, or break down your 
report to show one of these categories: 

Unpaid items 

Uninvoiced 

To Consolidate 

Invoiced 
Paid Items 

Needs Feedback 

To Be Shipped 

Shipped 

Done 
Removed 



If you want to sort the entries, click links at the 
top of the columns to sort by Item #, End Date, 
or Buyer's User ID. The default is sorted by End 
Date. 




Taking Advantage of the 
Outlook Payment Request 
Wizard 

Have you ever done business with someone who 
asks you, "How do I pay by PayPal?" Or how about 
when someone wants to purchase multiple items 
from your Web site and you need to send a com- 
bined invoice? 

The Outlook Payment Request Wizard enables you 
to give your e-mail response a more professional 
look by including a custom icon link to a PayPal pay- 
ment page. 

To download the Wizard (it's a 3.9MB file), go to 
the Merchant Tools tab. Scroll down and click the 
Payment Request Wizard for Outlook link (under 
the Other PayPal Tools heading): 



f m Click the Download the Payment Request 

Wizard Now link on the Payment Wizard page. 

A window pops-up asking what you'd like to do 
with the file you're about to download. 



2. Click Save. 

A new window appears, showing the contents of 
the hard drive of your computer. 

3. Select the appropriate directory to save the file 
to and click Save. 

The file is downloaded and saved to your hard 
drive. 

4. Open the directory you saved the file to and 
double-click the filename. 

The file opens and is installed on your computer. 

Now the Wizard is safely installed so that when you 
open Microsoft Outlook, you will see a new option at 
the top of the program, as shown in Figure 33-8. 



Taking Advantage of the Outlook Payment Request Wizard 
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• Figure 33-8: Outlook with the new Payment Request 
Wizard button. 

Now, to send a PayPal payment request in an e-mail, 
open your Outlook program and click the PayPal 
Payment Request Wizard button to begin the process. 

f. Click Next when the introductory window 
appears. 

2. In the next screen, choose the kind of Payment 
Button you'd like in your e-mail. Your 
choices are: 

Basic Payment Button 

Product Button 

Service Button 

Auction Payment Button 

Donate Button 

To include button that allows buyers to pay for 
an item bought at auction, select the Auction 
Payment Button. 

3. Click Next, and you see a window like the one 
shown in Figure 33-9. 

4. Fill in your e-mail address, the winning bid- 
der's e-mail address, the eBay item number, 
and a note, if you'd like. 



Send an Auction Payment Button (eBay only) 

Request payment for yout Auction Item using your eBay Item number 
lYour Email and eBay Item Number are required) 



Youi Email: 



marshac@collierad.com 



Winning Bidder's Email: mywinner@winnersisp.com 



eBay Item Number: |2986975807 
Note: 



Thank you for winning my item. This link 
will take you directly to Paypal, so that you 
may pay the invoice. 



Help 



< Back Next > 



• Figure 33-9: Filling out the Wizard's form. 

S, Click Next and select which style of PayPal but- 
ton you'd like to include in your e-mail, as 
shown in Figure 33-10. 



Button 

Select a PayPal Payment Button • Or enter the URL to your own button - Or enter tent 
to sit in place of the button 



d) 



CIJCK HEM TO PAY 



PfiY NOW 



C [ Pay Now] 



(? Pay Now! 



J 



C URL: | https://www paypal.com/images/lgo/pp1 . gif 
p Link Text: I Click Here To Pay 



Help 



<Back Next> 



• Figure 33-10: Selecting your payment button. 

6. Click Next. 

The next screen is where you confirm your work. 
Double-check that you've done everything right 
before previewing the button. 

^ Click Test on the bottom of the confirmation 
window, as in Figure 33-1 1. 
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You're Almost Done! 

Verify the information below and click 'Insert' to inseit the 
PayPal Payment Button into your email. Then review your email 



Jbtion Payment Button 

Your Email: marshac@collierad.conn 
Winning Bidder's Email: mywinner@winnersisp.com 
eBay Item Number: 2986975807 



To make changes, click the 'Back' button. To insert the button 
and close this wizard, click 'Insert'. 



fy Save settings 



Help 



(Back ICTjjjgTj Cancel | 



• Figure 33-11: You're almost done! 

A preview of the PayPal payment window pops 
up (as in Figure 33-12) so that you can see what 
your buyer will see when he clicks on the button 
to make a payment. 
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Figure 33-12: PayPal payment window preview. 



Q m If you're satisfied with the way the payment win- 
dow looks, click Insert. (If you are not happy 
with the results, press the Back button to make 
changes.) 

A payment button appears in your e-mail, as 
shown in Figure 33-13. 



File Edit View inseit Format Jools Actions Help 
IS Send I Q # I & P a I 1 ! lj Options.. 



To... | [ my '/',' i n n er @ w i nnersisp . conn 
Subject: litem*: 2986975807 



_ 



Thank you for winning my item. This link will take you directly to 
Paypal, so that you may pay the invoice. 



Pay Now! 



AMTH PflVPftL 



This email was gen elated using the P ayment Re que st Wisai ci ifui Ivhci u s oft 
QutlookY Visit wwff.p avp al.com/outlook to download a free copy from PayPal. 



1 Figure 33-13: The e-mail ready to go, including a 
payment button. 

Now you can enter any additional information in 
your e-mail (a thank-you would be nice). 

9, Click Send to send the e-mail on its merry way 
to your buyer. 



If you select any button option other than 
Auction Payment at the beginning of the 
Wizard, you'll be asked for specific information 
about the item including price and shipping 
amount. 
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The 5 th Wave By Rich Tennant 




" The "bids are cowing in, all r ight, bui -where 
are \*e gonna iind a skipping crate tor an 
aiiack submarine?'* 
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Because saving time and money is what this book is all about, you 
should know that the most important area where sellers drop 
the time-and-money ball is in shipping. I buy hundreds of items 
from eBay and have seen it all when it comes to packing, padding, and 
shipping. 

I've received triple-packed unbreakable plastic items, swathed in yards 
of plain newsprint sheets. I've seen money thrown out the window by 
e-tailers who have used incorrect packing materials, which are expensive 
for the seller and often increase the shipping cost of the package for the 
buyer due to the final weight. 



The packing materials that you use for your shipments can either 
make or break your bottom line in the shipping income/expense col- 
umn of your business reports. (Read more about tracking expendi- 
tures in Technique 48.) 




Many sellers remark, "The buyer pays shipping, so what do I care what it 
costs? I pass on all those expenses to my buyers." Well, yes and no. 
Prudent packing can be a boon to your business because, in the constant 
competition with other sellers on the site, having lower shipping costs 
can often make the difference between a sale and a no sale. This is espe- 
cially true when several people have the same item up for sale, with a 
minuscule difference in the item's selling price. Reasonable shipping 
charges can make the difference. 

Pay attention to packing. It's only expensive if you don't know what 
you're doing. You can ship your items in quality packing, keep buyers 
happy, and still make a dollar or so on each item for your handling fees. 

Buying your shipping materials on eBay is tres economical. eBay ship- 
ping supply e-tailers make their livings selling online. Their overhead is 
much lower than any retail outlet. Even after paying shipping to get the 
bubblewrap to your door, you save money and time. Most of these sellers 
ship the same day they get your order. It's wise to compare, know where 
you can save money, and recognize where saving money isn't prudent. 



Technique 3b: Selecting the Best Packing Materials 



Use only as much packing material as neces- 
sary to get the item where it's going intact. 
This saves time, money, and space. 



DropBooks 

\\sinq Void Fitt 



you've pre-wrapped in bubble wrap; just use the pil- 
lows to fill out the box. They're crushproof and can 
support about 150 pounds of weight without a 
blowout. 



Nope! Void fill is not a new drug to prevent hunger 
pangs when dieting. Void fill is the industry term for 
the stuff you use to fill up space in shipping boxes 
to keep items from rolling in transit. (It's really the 
modern-day term for the old-fashioned word 
dunnage.} 

There are many forms of void fill, and the best kind 
really depends on the item that you're shipping. 
Here are the most popular types and a description 
of their plusses and minuses. 

Air packing pillows 

I first found out about these nifty little pillows when 
I received books from a major online bookseller. 
(See Figure 34-1.) When I looked into purchasing 
the pillows, I was disappointed to find out that they 
are made on-site in the shipping department by a 
rather expensive machine that injects air into pre- 
manufactured continuous tubing and then produces 
pillows of the desired size. Sadly, my shipping depart- 
ment (a table in the garage) was not big enough for 
this machine, and my shipping budget couldn't 
absorb the price of the equipment. 

After you have the machine installed (and paid for), 
producing these pillows is very cost effective. But if 
you don't want to make that investment, you'll be 
glad to hear that buying them from sellers on eBay 
is quite economical, mainly because the manufactur- 
ing and shipping costs are low. What these folks 
are essentially shipping you is 99 percent air (some- 
thing the Post Office hasn't yet figured out how to 
charge for). 

Air packing pillows are perfect for filling in the area 
around smaller boxed items that you want to double 
box. They are also handy if you have breakables that 




• Figure 34-1: eBay seller XDR2 auctions pre-made 
packing pillows at reasonable prices. 



Plentiful packing peanuts 

Every serious eBay seller has to have a stock of 
packing peanuts. They're handy for padding Tyvek® 
envelopes, filling boxes so that items don't shift 
around, and filling collectible milk bottles so they 
look full when you sell them on eBay. 

Peanuts seem to multiply in dark areas. I know, 
because in all my time on eBay, I've never had to 
buy any. That's probably because I buy almost 
everything online, and everything comes in peanut 
stuffing — so I never run out. (By the way, bags of 
peanuts make great bumpers in the garage.) 

For functionality foam packing peanuts are the 
granddaddy of all void filler. When properly placed 
in a box, they fill every nook and cranny and cushion 
your shipment to make it virtually indestructible. 
The key is to not go short in the land of plenty — use 



Mailing Envelopes 



plenty of peanuts and make sure there are no vacant 
air spaces in your box. An extra bonus: They're 
cheap^d if you recycle them, they don't hurt the 

Dropoooks 

Figure 34-2 below shows you how eBay sellers ship 
packing peanuts in very big bags! 




• Figure 34-2: Gary (eBay seller) Gatorpack waits for his 
mail pick up. 



Bubble wrapping by the roll 

Bubble wrap (or air cellular packaging material) is de 
rigueur shipping material. Bubble wrap is made up 
of air-filled cushions of polyethylene. It's supplied in 
rolls of different widths and lengths (see Figure 34-3). 
It really shines for those who wrap very delicate, 
breakable items. 

When wrapping items with bubble wrap, wrap it one 
way and then the other, then affix some packing tape 
to make your item an impenetrable ball. Bubble 
wrap is reasonably priced and adds next to no 
weight to your packages. 

When you purchase bubble wrap, be sure you 
buy the perforated, or tear off kind. Cutting a 
giant roll of bubble wrap with a box cutter can 
be a dangerous proposition. 



IBO'xZT SMALL 
BUBBLE WRAP 





IW XU" SMALL 
BUBBLE WRAP 



• Figure 34-3: Different sizes of bubble wrap from eBay 
seller, GraMur Supply. 



Plain old white newsprint 

In the right shipping situation, plain white newsprint 
is fantastic. It's cheap and easy to store. The bad 
news? It's heavy and sellers often use too many 
sheets to wrap the items they pack. 

eBay sellers dealing in glass, china, and breakable 
knick-knacks often use newsprint to wrap each piece 
before placing it in a box full of packing peanuts. 

If you really feel you must use newsprint, I suggest 
you buy it by the roll and use a table mounted roll 
cutter to cut the exact size you need. (This is the 
kind of thing you may have seen in old-style butcher 
shops and delis.) This set up helps you to avoid 
using too much paper. 



Mailing Envelopes 

Many eBay sellers miss the boat completely when 
they ship all their items in boxes, just because 
they're free from the Post Office (Technique 36 
shows you how to get free boxes and envelopes 
as well). When you get into serious selling, using 
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envelopes will cut your shipping costs and your 
items will still arrive safe and sound. 




es can be sent via First 
they weigh 13 ounces 



or less. 



Thankfully, the envelope makers of the world have 
united to manufacture their envelopes in standard 
sizes. Figure 34-4 gives you an idea what these 
look like. 




• Figure 34-4: A variety of bubble envelopes in standard 
sizes from eBay seller, grasup. 

Not only are there different sizes, but someone actu- 
ally gave some thought to making these envelopes 
so that they fit certain items. Take a look at Table 
34-1 for a listing of standard envelope sizes and their 
uses. 



Table 34-1: Standard Bubble-Padded Mailer Sizes 

Size Measurements Suggested Items 



#000 



#00 



4" x 8" 



5"x 10" 



Collector trading cards, jewelry, 
computer diskettes, coins 

Postcards, paper ephemera 



Size Measurements Suggested Items 

#0 6"xl0" CDs, DVDs, Xbox or PS2 games 

#1 7/4" x 12" Cardboard sleeve VHS tapes, 

jewel-cased CDs and DVDs 

#2 8/2" x 12" Clamshell VHS tapes 

#3 8!4" x HH" Toys, clothing, stuffed animals 

#4 9'A" x 14)4" Small books, trade paperbacks 

#5 10! / 2 , 'xl6" Hardcover books 

#6 12K"xl9" Clothing, soft boxed items 

#7 14J4" x 20" Much larger packaged items, 
framed items and plaques 

Mailing envelopes come made of many types of 
materials. Some are sturdier than others. Here's 
what many eBay sellers use: 

*>* Poly Vinyl Envelopes: If you've ever ordered 
clothing or bedding from any of the television- 
shopping clubs, this is what they came in. Poly 
Vinyl envelopes are lightweight, puncture and 
tear resistant, and light as a feather. They are the 
most durable envelopes available. Who says you 
have to ship in boxes? 

1^ Tyvek Envelopes: You know those really cool 
indestructible white envelopes you get from the 
Post Office or FedEx? They're made of DuPont 
Tyvek. It isn't made of paper, it's spun-bonded 
olefin fiber. It's got all the benefits of vinyl 
envelopes and more. Tyvek breathes (allows air 
to reach your product) and has a higher 
strength-to-weight ratio than other envelope 
materials. (That ratio business means it's very 
strong, yet feather light.) 

v* Bubble Padded Mailers: These are the type of 
envelope most-used by eBay sellers. The 
envelopes are lined with small bubbles, very sim- 
ilar to bubble wrap. They're great for shipping a 
variety of items. Bubble lined mailers come in dif- 
ferent materials; the pros and cons of each are 

► Plain paper bubble mailers are the cheapest 
possible way to go, but can be damaged in the 
mail if you ship heavy items in them. The 
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perfect way to get around that is to wrap 
some cheap clear packing tape once around 
the envelope in each direction. 



yllfumt&riltNlers aren t very expensive 
and^re^a superprotective way to ship. 
They're 15% lighter than paper bubble mailers 
and are water resistant. 



Getting It Boxed 

Boxes come in thousands of sizes. 

Buying in bulk 

If you've been buying shipping boxes from brick-and- 
mortar office supply stores, you're paying a lot for 
the convenience. Yes, they do deliver — but so do 
the companies who do nothing but manufacture 
boxes. And these guys offer terrific discounts if you 
buy 100 at a time. 

Check your local phone book and look up Boxes, 
Manufacturers. If you're a legitimate business, they 
will be happy to sell to you if you buy in quantity. 

Buying boxes on eBay 

If you want smaller quantities of boxes, say 25 at a 
time, look for eBay sellers offering various sizes of 
boxes on the site. Just use your search tricks and 
search shipping (box, boxes). (eBay search-engine 
tricks are in Technique 1.) 



Free Priority Mail boxes 

Yes, you savvy sellers out there, I know that many of 
you already know you can get free boxes from the 
Post Office to ship your Priority Mail packages. But 
every day I meet more sellers who don't know. So 
here's the deal . . . 

The U.S. Postal Service will ship free boxes, packing 
tape, labels, and shipping forms for Express Mail, 
Priority Mail, and Global Priority Mail to your home 
or business. In the U.S., you can order by phone 
(800-222-1811) or online (suppl i es . usps . gov). Find 
out more about this in Technique 36. 



What happens when you put a new item up 
for sale and someone buys it immediately, 
but you have no box to ship it in? If the item 
comes in a sturdy, shippable box, you're some- 
what safe. However the Post Office won't 
always accept boxes that are overprinted with 
manufacturer's pictures and promotional info. 
Get some tan color shipping tape, and cover 
most of the box. It will make the package look 
somewhat like a plain brown box. You can 
label it and off it goes. 

If the item didn't come in its own box, you can 
always do some box begging at your local 
shopping center for a box of appropriate size 
(just be sure you get it before it hits the 
dumpster — the package smells better that way). 
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One decision about your eBay business that seems easy is selecting 
the right shipper — but actually it's one of the more difficult 
choices, at least if you care about your buyers. Shipping can make 
or break your customer service. Whoever delivers the package to the 
buyer is a virtual extension of your company. 

Professional labels, clean boxes, nifty packing peanuts — those are the 
things you control. But safe and timely delivery falls into the hands of 
complete strangers. Once the package leaves your door, it's no longer 
under your control — yet somehow the buyer blames you for the tardi- 
ness or sloppiness of the shipping. Your bottom line isn't the shipper's 
concern, and no matter how many refunds you get for missed delivery 
schedules, it won't help when you have one irate customer after another. 
Simple equation: Irate customers = lousy eBay feedback. 

So, what's a seller to do? Do you use the shipper that other sellers rave 
about? Perhaps opt for convenience over low price? After you decide on 
a shipper, how often do you re-evaluate its services? 



Did you know that the big two — United Parcel Service and Federal 
Express — raise their rates every year? The United States Postal 
Service raises its rates too, but the difference is that the media makes 
a lot more noise (it's in the newspapers and on the TV news) every 
time a postage stamp goes up by 1 cent. (Hey, that's traditional!) 



It's easy to go on the Internet, or talk to friends and hear horror stories 
about any of the main shippers. The bottom line is, which one works best 
for you? 



Meeting the Front Line 

Who constitutes your eBay business front line? My shipping front line is 
Scott, the UPS man; Tim the Post Office carrier, and Jorge who picks up 
for FedEx Ground. I know the front-line guys because they make my eBay 
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business run smoothly. They don't leave deliveries 
outside under a bush, and always deliver packages 
to my jiejghbor if I'm not home. They pick up my 

mltff ^Jnile and a lighthearted 
lg\ftiiK|s on eBay, aren't they?" I 
respond with a smile and a bit of friendly chitchat. 

Wait, are you telling me that you don't get the same 
service? Have you ever taken a moment to chat with 
your delivery person? When you personalize a busi- 
ness relationship, you become more than a street 
address, you become . . .well ... a person. When 
you're no longer a number, you become a fellow 
human being with needs and wants. Believe it or not, 
people want to make other people happy, even when 
they feel grumpy. (I'll bet your eBay activities leave 
you grumpy sometimes too!) 

Your front line can help you by watching out for your 
packages. They can be sure that your packages go 
into the bin that leaves immediately, versus the one 
that sits till the end of the day. 

I leave a signal when there are packages to be picked 
up, and every one is picked up. When my thoughtful 
delivery person delivers a big box, he brings it to the 
back door near my studio so I don't have to drag it 
through the front door and across the house. 

Of course, your front line can go on vacation — or 
(heaven forbid) have a sick day. On one day, I was the 
victim of what I refer to as a "dump and run" from a 
substitute driver (see Figure 35-1). He dumped stacks 
of large boxes on my front doorstep — practically 
blocking access to the door — and didn't even ring 
the bell! 

Try building a relationship with your shipping front 
line. I've invited them to company holiday parties, 
and offered them a cool drink on a hot summer day. 
The result? My shipping is the easiest part of my 
business. 

You can imagine what happens when you have a good 
front line — and I've got one. On a day when I had a 
lot coming in, they had to call in the reserves — and I 
got two trucks for the price of one! 




• Figure 35-1: He dumped, ran, and didn't even ring the 
bell. 



Location, Location, Location 

What happens if you have to drop off your packages 
for shipment? It's important to consider where the 
closest local drop-off point for your carrier is. 

Each of the major carriers has a search feature on its 
Web site to find the nearest drop-off location. You 
input your address or ZIP code, and the feature tells 
you the locations closest to you. 

To get the nearest location lowdown quickly, go to 
the following sites: 

FedEx: www.fedex.com/us/dropoff/71 ink=l 
USPS: www. mapsonus . com/db/USPS/ 
UPS: www. ups. com/dropoff?! oc=en_US 

Remember that when you go to a drop-off location, it 
is invariably at the height of rush hour traffic. Take 
this into consideration and plan your time accord- 
ingly. From where I live, a half mile drive can take 
anywhere from 5 to 20 minutes — depending on the 
route I take and the amount of traffic at the time. 



Technique 35: Picking the Right Shipper 



pr Be sure to read the details about each location 

online. There may be different fees involved in 
dropping off packages. Some locations may 

packages and not others. 



Droptfefe' 



Take a look at the FedEx locator result in Figure 35-2. 
It lists times for final drop-off, types of packages 
accepted, and which days they're open. The devil is 
in the details! 
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• Figure 35-2: Locate your local drop off at the FedEx 
Web site. 



Compare the Costs 



The general consensus is that a particular method of 
shipping is cheaper for large items and another is 
cheaper for small packages. Each method has its own 
personal peculiarities. 



Take a look at Table 35-1 — compare the pricing for 
certain types of packages. Know that there are 
extras to consider for some services, so become 
familiar with the variations and hidden costs. 



Table 35-1: Sample Costs for Home Delivery Packages 
(New York City to Los Angeles) 



Weight 


FedEx Ground 


UPS Ground 


USPS Parcel Post 


2 pounds 


$4.26 


8.35 


3.45 


5 pounds 


7.61 


10.10 


9.43 


10 pounds 


9.59 


12.85 


18.14 




This table should get you thinking about your 
carrier. It's very revealing. Even more revealing 
is when you realize that the USPS charges a 
fractional amount more for 2-to-3-day Priority 
Mail. 



The upcoming techniques go into more detail on the 
major shipping carriers. Stay tuned for tales of the 
tape! 




Dropl 

Technique 



Shipping With the 
U.S. Postal Service 



Save Time By 

Getting free Delivery 
Confirmation and tracking 

V Mechanizing your ship- 
ping process with third- 
party services 

V Getting free pickup of 
your packages 



I'm a big fan of the U.S. Postal Service (USPS). Just ask my wonderful 
letter (or multiple-parcel) carrier, Tim. I use the Post Office for the bulk 
of my eBay sales because it's convenient. In my eight years selling 
items on eBay, they've never lost a package. 

The Post Office has worked hard to keep up with the competition in the 
parcel business by offering many online features and custom pickup. 
USPS also offers many classes of service that top out with a maximum 
weight of 70 pounds. Table 36-1 shows services that are most popular 
with eBay sellers. 



Table 36-1: Classes of USPS Service Most Used by eBay E-Tailers 

Service 



Time to Cross 
the Country 



What You Can Ship 



First Class Three days First Class mail can be used to mail any- 

thing, as long as it doesn't weigh much. 
You can send a letter, large envelope, or 
a small package. Maximum weight is 
13 ounces. 

Priority Mail is just First Class mail on 
steroids (for heavier items). 

Parcel Post is significantly cheaper (and 
slower) than Priority Mail. 

Media Mail Eight Days Media Mail is the least expensive way to 

mail heavy items. The only caveat is that 
you can use Media Mail to ship only books, 
film, manuscripts, printed music, printed 
test materials, sound recordings, scripts, 
and computer-recorded media such as 
CD-ROMs and diskettes. 



Priority Mail Two days 



Parcel Post Eight days 
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Before taking any of the transit times I've mentioned 
(say from Los Angeles to New York) to heart, be 
sure tcujgt a calculation from the Post Office Web 
^t|HVlifim#^jjri|i|d^|^)stcal c . usps . gov). When 
^|Mrale^PB^a6«ie\twPost Office will indicate 
expected transit times for your packages. 




The Post Office now charges for your Parcel Post 
and Priority Mail package shipping based on 
miles sent as well as weight. To estimate postage 
charges for your packages, go to http : / / 
pos teal cusps, gov /Zonecharts. Just type in 
your ZIP code and the site will generate a cus- 
tom zone chart for your mailing location. 



Understanding the Costs 

The Postal Service levies additional charges for 
some often-used services, including: 

is* Pickup: If you have a postal license through an 
online service (see the section "Print Your Own 
Postage and Get Free Confirmations," later in this 
technique), the Post Office offers free pickup. 
You have to give your packages to your carrier 
at the time of your regular delivery, or schedule 
a pickup on the USPS site. 

Insurance: This guarantees that you're covered 
if your package doesn't arrive safely and will 
reimburse you up to the value you declare when 
purchasing the insurance. There is a maximum of 
$5,000. If your package gets lost or severely man- 
gled in shipping, the Postal Service will, after a 
thorough investigation (see Technique 40), pay 
your claim. Fees start at $1.30 for packages up to 
$50, and $2.20 for packages up to $100. You can 
then add $1 for each $100 of insured value. For 
discounted insurance, read on. 

Sn The Post Office will not compensate you for 
( jlO ) more tnan tne va l ue of an item. If you have to 
V55^ make a claim, be sure that you have invoices 
to back up the insured amount. 

v* Delivery Confirmation: Delivery Confirmation 
provides you with proof of delivery or attempted 
delivery. You can purchase Delivery Confirmations 
for $.45 or $.55 (for Priority Mail and Parcel Post, 
respectively) at the Post Office when you mail 
a package. You get a tracking number that you 
can check online at www. usps . com/shi ppi ng/ 
trackandconf i rm. htm. You can also verify a 
package's delivery by calling a toll-free number, 
800-222-1811. 



Getting Free beiiVery 
Confirmations 

If you aren't shipping a great many items each week, 
you can get free Delivery Confirmations by visiting a 
secure area of the Post Office Web site at https : // 
sss-web.usps.com/ds/jsps/index.jsp. Here you 
can generate a custom bar code mailing label with 
an e/Delivery Confirmation number for Priority Mail 
packages (see Figure 36-1). You can print these 
labels directly from your inkjet or laser printer, and 
then simply tape the label to your package. 
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• Figure 36-1: Sample of a free Delivery Confirmation 
Label generated from the Post Office 
Web site. 
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If you're in business and need to keep records of 
your shipping (dates, weights, and confirmation 
numbetsi, this method may be the way to go. The 



Sfree, prints out a label only 




le]* Records, you'll have to enter 
the information separately into a spreadsheet or a 
text file. 



You can also get a free Delivery Confirmation 
(one at a time, without any detailed record) at 

www .shippertools.com/standard/label 
addresses . php. 



And you can get free Delivery Confirmation for Priority 
Mail packages if you subscribe to an online shipping 
service, as described in the next section. 

Online beiiVery Confirmation 
Sert/ices 

If you want to ramp up your business a bit and you 
have more packages than you'd like to take to the 
fine folks who live behind the counter, why not try a 
service such as shippertools.com. 

shippertools.com is an online delivery confirmation 
service that's hooked directly into the Post Office 
API (Application Program Interface, read: the Post 
Office's computer). For a flat $6.95 a month, you can 
use as many Delivery Confirmation mailing labels as 
you wish. If you ship more than 16 Priority Mail 
packages a month, you'll break even. More than that, 
and you're in the money! 



It has been proven by top eBay sellers that the 
use of Delivery Confirmation numbers cuts 
buyer fraud dramatically. 



The site also has a useful and easy-to-use interface 
that allows you to pre-design e-mails to send to your 
customers directly from their site. You can also get 
downloadable and printable records of your mailings 
with one click tracking. See Figure 36-2 to find out 
what all these features look like. 
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• Figure 36-2: The shippertools.com Delivery Confirmation 
service. 



When using most online services for printing 
postage or DCs, you get free Priority Mail 
Confirmations. But, you can also get Delivery 
Confirmations for First Class, Parcel Post, and 
Media Mail for an additional 13 cents of 
postage (a big savings!). 



Print l/our Ou/n Postage ana* Get 
Free Confirmations 

I've been printing my postage directly from my com- 
puter since the early days of online postage, with the 
now defunct e-stamp. I like printing my own postage 
because it's convenient: I never have to go to the 
Post Office. 

There are currently two preeminent vendors of 
online postage; stamps.com and endicia.com. My 
favorite is endicia.com, which offers a full online 
postage service for the eBay seller. Using endicia 
allows you to use state-of-the-art mailing software 
(see Figure 36-3) that includes capabilities for cus- 
tom label design. They offer templates for over 
30 label sizes and envelopes. You can even design 
your mailing label to print on a regular piece of 
paper. 
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DAZzle Designer 2003 - Envelope 



File Edit insert Layout Postage Help 

J3S Print Buj 



Label Prinler, Eltron/Zebra, 4x6 | Pfiority Mail ^ | 15lbs 



I". i . i , i . Iv i . i . i . I 2 , i . i , i . I 3 , i . i . i . I 4 , i . i . i . I 5 , i . i , i . I 6 , i . I 



$16.20 US POSTAGE 
PRIORITY MAIL 
" S/WPLE" 



/ USPS DELIVERY CONFIRM 



12341234123412341234 



tjjl "VOID-DO HOT 



Envelope Manager Software 
247 High St 

Palo Alto, CA 94301-1041 

II, I, „l, ,1,11,11 II. .1 II I . . I . .1 . 1 . . 1 1 . . . I . . 



Account 506289 is active, B.il.ince: $0.61 Printer has not been selected. 

• Figure 36-3: Using the downloaded DAZzle design 
software to customize a mailing label. 

endicia offers two levels of service, and the fees are 
reasonable. The basic membership is $9.95 a month 
and the Premium level of service is $15.95. (If you 
pay for a year in advance, you get a discount.) The 
Premium service adds additional features, such as 
customizable e-mail, enhanced online transaction 
reports and statistics, business reply mail, return 
shipping labels (prepaid so your customer won't 
have to pay for the return), and stealth indicia. 

What's a stealth indicia? 

Have you ever wondered why, when you receive a package 
from UPS or FedEx, you can't see how much the service 
charged for the shipping the way you can with postage 
stamps? Well, that's called a "stealth" indicia. 



US POSTAGE AND FEES PAID 

' SAMPLE * Mailed front ZIP 94X1 

1 lb Pnorty Mail Rale Zone 4 

'VOID -DO NOT MAIL' 

cto.l^:^fiW»lrT'T>l 

TEST SAMPLE 071V00600688 




Certain levels of electronic postage are permitted by the U.S. 
Postal Service to print postage labels without the postage 
amount. It's a very handy feature that allows you the privacy 
of adding handling charges without freaking out the recipient. 

When you register as a member of endicia.com, you 
are also signing up for a USPS postal license, which 
permits you to print your own postage for all classes 
of mail. It also permits you to print the free Delivery 
Confirmations and pay the 13-cent discounted rate 
for Parcel Post, Media Mail, and First Class confir- 
mations. This is charged to your postage account 
directly 



For a 60-day free trial of their service, go 

to www. end i ci a . com/ cool ebaytool s . 



Your credit card information is safely stored with 
endicia, and whenever you run out of postage, you 
can just make a purchase using a drop-down menu. 

Mechanizing \lour Shipping 

Okay, I'm not talking about moving giant mailing 
machines into your home office; I'm just talking 
about using a label printer. There are several quality 
brands of label printers on the market. Two of the 
most popular sold on eBay are the Zebra 2844 and 
the Dymo LabelWriter 330. 



If you're interested in investing in one, be sure 
to look for one of these label printers on eBay. 
You can often get them at a hefty discount off 
of retail price. 



When using an online postage service, you simply 
cut and paste the address of your buyer from the 
PayPal payment confirmation e-mail into the postage 
software. When the address is in the program, you 
can print the postage and Delivery Confirmation 
directly to a label that you peel off and place directly 
on the package. No taping, no muss, or fuss. 




Private Postal Package Insurance 



or my 

Drop 



I have received packages from several of eBay's 
largest sellers only to get handwritten mailing labels, 
or my address cut cait from the PayPal payment con- 
tIaace|fni|UrpVin^^^n a piece of paper. Wow, 
essBB^imrw^His is not a good way to 
impress your customers with your professionalism. 



The investment in a label printer saves you time and 
money, and pays for itself in short order. When you 
use a "mechanized" set-up, you'll never want to print 
labels on plain paper again. 

U.S. Postage at a big discount! 

I just had to share this with you! Look at the figure in this 
sidebar. It's a picture of an envelope that I recently received 
on an eBay purchase. I had to e-mail the seller to find out 
how and why she used so many stamps. 



p 




USPS PRIORITY MAIL 



Hill 





It seems that the seller is a collector of U.S. postage. She 
checks out eBay auctions and buys deals on old sheets of 
mint-state stamps. United States stamps, no matter how 
old, are always good, so she buys these stamps at discount 
and uses them on her eBay packages. 

Of course, she also says that when she brings her packages 
to the Post Office, all the clerks scatter to take a break! 



Getting Free Package Pickup 
from the Post Office 

Because most package services charge for pickup, 
the Post Office decided to one-up them. If you have a 
postal license and print your own postage from an 
online service, the Post Office will pick up your pack- 
ages free. If you're afraid that you'll miss your regu- 
lar carrier — visit http://carrierpickup.usps. com/ 
cgi-bin/WebObjects/CarrierPickup.woato arrange 
for your packages to be picked up (see Figure 36-4). 
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• Figure 36-4: Just put in your request for pickup the day 
prior to your pickup day. 



Be sure to check my Web site, www. cool ebay 
tool s . com, for discounts and free trials on 
many of the services I mention in this book. 



Private Postal Package 
Insurance 

If not standing in line at the Post Office waiting for 
your insured packages to be hand stamped by the 
clerk sounds like a good idea, and if saving up to 80% 
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on your package insurance appeals to you, check 
out Universal Parcel Insurance Coverage (U-PIC). 
This insurance company automates the whole 



l nis insurance company ai 

DropBocms 




By using U-PIC, you can also insure packages 
that you send through the USPS, UPS, FedEx, 
and other major carriers at a major discount 
off of their standard insurance rates. 



When you use the U-PIC service to insure your pack- 
ages, you can mail them as you usually do. If you 
print your postage through an online postage serv- 
ice, you can give packages directly to your USPS mail 
carrier. (You don't have to stand in line to get your 
insurance form stamped.) 

Applying for the U-PIC service is like applying for 
any other form of insurance. Just fill out a Request 
To Provide (RTP) form on their Web site at www . 
u-pi c . com . You must answer a few questions about 



who you are, how many packages you send, how 
many insurance claims you've filed in the past two 
years, and your average value per package. When 
you've applied for coverage, a U-PIC representative 
will contact you within 48 hours. (For more informa- 
tion, see Technique 39.) 

Free Priority Mail shipping supplies 
from the USPS 

Type in the URL for the Post Office Web site at suppl i es . 
usps.gov and find yourself in the Postal Store. Under 
the Browse Store heading, choose Shipping Supplies^ 
Business Use. When you select Priority Mail, you can order 
boxes in nine different sizes, Priority Mail packing tape, and 
several sizes of Priority Mail envelopes at no charge. You 
have to order the boxes in lots of 25, but have no fear. Your 
regular letter carrier will deliver the boxes to your home! It's 
free and easy to order. 




DropBooks 

Techn' 



Getting Broutn With 
United Parcel 
Service 



Save Time By 

Convenient shipping with 
Brown 

V Knowing the price 
differences 

V Making a claim 



Around the turn of the previous century (in 1907 to be exact), an 
enterprising 19-year-old figured he could make some money deliv- 
ering pizzas for the local Italian restaurant. Just kidding about the 
pizzas. Actually James (Jim) Casey borrowed $100 from a friend to buy 
some used bicycles and began the American Messenger Company to run 
errands, send messages (no fax machines or IM!), deliver packages, and 
(you guessed it) carry trays of food from local restaurants to off-site 
patrons in Seattle, Washington. And from American Messenger's 6-foot-by- 
1 7-foot headquarters in a basement beneath his uncle's tavern, Jim helped 
The Little Parcel Service That Could grow into the Jolly Brown Giant we 
know as UPS. 

You can see the sidebar "UPS Evolution" later in this technique for more 
UPS history, but what you really need to know is how UPS — with its 
strict policies of customer courtesy, reliability, round-the-clock service, 
and low rates — can help you deliver the goods for your eBay business. 
Many eBay sellers just love using UPS. They think of it as the ultimate 
way to ship their packages. But as I note in Technique 35, the right ship- 
per for one seller may not be the best for another. For example, since the 
USPS has converted to the cost by mileage/weight formula, you may find 
(based on your location and the buyer's location) that the U.S. Postal 
Service may be more economical. 

So while you make your shipping decisions, use the handy tables and 
other information in this technique to make the most of the services that 
UPS offers. 



Using UPS lodag 

Today's UPS is a $30 billion company focusing on enabling commerce 
around the world. Every day UPS delivers over 13.3 million packages and 
documents — I'm sure much of which represents eBay transactions. 

UPS (along with the USPS) has hooked up with eBay, and you can access 
their information through the eBay site. To visit the eBay/UPS Shipping 
Center, visit pages . eBay . com/ ups/home . html (as pictured in Figure 37-1). 



Technique 3 7: Getting BroWn With United Parcel Service 



Shippir* Mc 

DropBook 

□ Regist 



Made Easy by UPS 



feller or a buyer, eBay has partnered with 
aperience at eBay better than ever, UPS is 
^ach step in the eBay process, 



m 

■ A Our Store Is 
IPM Your Office 

lv71 i. 



The UPS Store"' 




D Registration/Item Listing 

Open a UPS Account 
;; Estimate Shipping Cost 

B Buyer Bidding 

" Calculate Transit Times 
" Estimate Shipping Cost 

□ Settlement/Checkout 

. Create a UPS Shipping Label at PayPal 
!: Find a UPS Drop-Off Location 

Q Shipping 

= Visit The UPS Store" 

Schedule a Pickup for Your Packages I 
■■Track Your Package 



• Figure 37-1: eBay's UPS shipping-info page. 

UPS Evolution 

Realize that it wasn't until 1913 that the United States Postal 
Service began its Parcel Post deliveries — so this left quite 
an opening for the young entrepreneurs of the day. There 
were few automobiles, and department stores used horses 
and carriages for their deliveries. A bicycle service would be 
a fast and economical alternative. 

This environment set the stage for Jim Casey, his partner 
Claude Ryan, and a handful of other teenagers to beat out 
the delivery service competition. They instituted strict poli- 
cies of customer courtesy, reliability, round-the-clock serv- 
ice, and low rates. They even slept in the office so that they 
could deliver service 24/7. 

In 1915, they changed their company name from American 
Messenger Company to Merchants Parcel Delivery. The lit- 
tle company grew, and Jim Casey retired as CEO of United 
Parcel Service in 1962. The now not-so-little parcel service 
had revenues approaching $14 million. Casey served on 
the UPS Board of Directors until a month before his death 
at age 95 in 1983. 

Wow. Maybe in 50 years we'll have a story like that about 
an eBay entrepreneur who worked hard at building an 
eBay business and became a national institution. Quite a 
tribute to hard work. 




You have choices for how you set up shipping 
arrangements, and you can pick the way that 
saves you the most time. If you take a look at 
Technique 31, you can find out how to ship 
through USPS or UPS directly from your 
PayPal account. You can also access shipping 
information through your My eBay Selling tab, 
Items I've Sold area as in Figure 37-2. Clicking 
the Print Shipping Label button in the item's 
row takes you to the PayPal shipping area. 
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• Figure 37-2: My eBay Items I've Sold page with Print 
Shipping Label buttons. 

Timing your shipments 

If you're thinking about using UPS, you'd do yourself 
a favor by becoming familiar with the company's dif- 
ferent classes of service — and what those classes 
mean to your customers in shipping days — as listed 
in Table 37-1. 



Table 37-1: Classes of UPS Service Most Used 


by eBay e-Tailers 




Service 


Time to Cross the Country 


UPS 2nd Day Air 


Two business days 


3 Day Select 


Three business days 


UPS Ground 


Seven business days 
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UPS considers neither Saturday nor Sunday to be 
delivery days. So when your package is quoted for a 
5-day jjejivery, and ihe 5 days cross over a weekend, 
ajfStt^Th^rfe^JJery schedule. (The USPS 




1 on Saturday.) 



Comparing the costs 




Although we always complain when the USPS raises 
its rates, you should know that all other shipping 
carriers religiously raise their rates every year. 



Annual rate increases are why being lulled 
into complacency can be a dangerous thing; 
be sure to evaluate your shipping charges 
(and your shipper's fees) every year to keep 
up with the increases and possible cuts into 
your bottom line. 



Remember also, that UPS charges a different rate for 
home delivery than they do for deliveries to a busi- 
ness. Eighty percent of UPS business is commercial, 
and the home delivery business takes a whole lot 
more man-hours to deliver fewer packages. In their 
last rate increase, residential delivery took the 
biggest hit. The premium for home delivery rose 22 
percent; the previous year it rose 4.5 percent. That's 
an increase from $1.10 to $1.40 in just two years. 

While we all think that UPS ground is cheaper than 
the Post Office, it's not true in every case. Take a 
look at the cross-country rates in Table 37-2. 



Every UPS package is automatically insured 
for up to $100 (assuming you declare a value). 
The Post Office charges extra for the service, 
but you can save money either way by using a 
private insurance policy for your packages (see 
Technique 39). 



The de-facto standard for eBay shipping is Priority 
Mail, which I've compared to UPS 3 Day Select. If you 
ship packages for swift delivery, the clear cost sav- 
ing winner is Priority Mail. 



For heavier packages (those over 6 pounds), UPS is 
considerably cheaper than Parcel Post. So if you 
continually ship items over 5 pounds, and time is not 
of the essence, UPS may be the best way to go. 



Table 37-2: UPS eBay Rates Versus the Post Office 



Weight 


USPS 
Parcel 
Post 


UPS 
Ground 


USPS 
2 Day 
Priority 


UPS 
3 Day 
Select 


1 lb 


3.75 


7.35 


3.85 


11.81 


2 lb 


4.49 


8.35 


5.75 


13.40 


31b 


6.32 


9.10 


8.55 


15.15 


41b 


7.87 


9.60 


10.35 


16.93 


51b 


9.43 


10.10 


12.15 


18.81 


61b 


11.49 


10.40 


12.30 


20.27 


71b 


12.83 


10.80 


14.05 


22.15 


81b 


15.04 


11.45 


15.75 


23.83 


91b 


17.04 


12.10 


17.50 


25.60 


101b 


18.14 


12.85 


19.20 


27.38 



Checking Out UPS Rates 

UPS has several different rate levels depending on 
the type of account you have with them. 



The UPS charges charged through PayPal are 
based on "occasional" shippers (the "on 
demand" rate) shipping to home addresses. If 
you're shipping a lot of merchandise via UPS, 
you could have your packages picked up, and 
it might cost you less in the long run. 



When you ship via UPS and wonder how to get the 
best rates, you've got quite a conundrum. UPS basi- 
cally charges small-time shippers three different rates: 
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is 0 Retail Rate: This is the rate you pay when you go 
to the UPS Customer Center and they create the 
l ahej for you. IJ's the most expensive, and with 
tion, you can save yourself 
ig your own label and drop- 
ping the packages at the Customer Center. 



lahel for you. It's the m< 

DropBrafe 



On Demand: The charges you see on eBay/PayPal 
shipping are these rates. They are really made for 
the occasional shipper. 

Daily Rate: When you have arranged a daily 
pickup through UPS. This is when you get to 
make friends with the folks in brown shorts, and 
as an added benefit, you pay the lowest possible 
rates. (See Table 37-3 for a comparison.) 



out your labels directly from the UPS Web site and 
have a preprinted manifest ready for the driver. 

You do have to pay for that pickup service, but let's 
do the math. Here are the actual costs of UPS pickup 
service. The fees are on a sliding scale from $7 to 
$16, based on the amount of "postage" that you use 
in a week. 



Postage per Week 



UPS Charges for Pickup 



$0 to $14.99 
$15.00 to $59.99 
$60.00 and more 



$16 
$11 
$7 



Saving Big Money With 
Package Pickup 

If you're anything like me, you are suffering from the 
delusion that it costs a bundle to have regular UPS 
package pickup service. Surprise! It doesn't. 

If you look at Table 37-3, you can see that if you have 
daily pickup, you'd net a savings of close to $2 per 
package by using the daily rate. You could also print 



Shipping seven ten-pound packages or eight five- 
pound packages coast-to-coast would easily meet 
the $60 in postage per week minimum. If you're sell- 
ing heavier items on eBay, UPS service with package 
pickup wins over the Post Office, hands down! 



You could easily charge customers the familiar 
UPS eBay/PayPal rate (and use the shipping 
calculator in your item listings) plus a small 
handling fee and be strengthening your bot- 
tom line on every shipment! 




Table 37-3: UPS Services Coast-to-Coast Residential Rate Comparison 


Service 


Weight 


UPS Customer Center 


eBay/PayPal Rate 


Daily UPS Pickup 


Residential Ground 


2-lbs 


9.10 


8.35 


6.36 


Residential Ground 


5-lbs 


11.05 


10.10 


7.61 


Residential Ground 


10-lbs 


14.10 


12.85 


9.59 


3 Day Select 


2-lbs 


15.12 


13.48 


11.29 


3 Day Select 


5-lbs 


21.09 


18.81 


15.66 


3 Day Select 


10-lbs 


30.89 


27.51 


22.58 


2nd Day Air 


2-lbs 


19.06 


15.68 


14.70 


2nd Day Air 


5-lbs 


26.94 


22.05 


20.55 


2nd Day Air 


10-lbs 


42.60 


34.97 


32.38 
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Unlike the warm and fuzzy story of the beginnings of UPS (see 
Technique 37), where a teenager borrowed $100 to start a business, 
Federal Express was the brainchild of a rich kid. (Somewhat remi- 
niscent of touching apocryphal stories you hear about a few top-ranked 
eBay sellers from moneyed backgrounds, who had lots of cash and con- 
nections before they ever came to eBay and met with immediate success.) 

Yep, in 1965 — while an undergraduate at prestigious Yale University — 
Frederick Smith wrote a term paper about current air carriers' freight- 
forwarding side-business. Smith thought this a very uneconomical way 
to ship freight, and proposed that a freight-only carrier would do a better 
job for less money. Fast-forward to 1971. After serving in the military, 
Smith bought controlling interest in Arkansas Aviation Sales. He felt the 
need for even faster delivery than in days past, and worked to fill the 
void in the second- and next-day delivery services. Federal Express was 
born and officially launched in 1973, with 14 planes housed at the 
Memphis International Airport. On the first night of operation, Federal 
Express delivered 186 packages to 25 U.S. cities from Rochester, New 
York, to Miami, Florida. 

Although Federal Express spent its first years as an air-delivery service 
(see the sidebar "The road to FedEx"), the company later expanded into a 
ground business that now reaches all over the U.S. In Techniques 36 and 
37, you found out about the pros and cons of shipping through (respec- 
tively) the U.S. Postal Service and UPS. Here in Technique 38, 1 show you 
the advantages and potential savings from using FedEx Ground. 



The road to FedEx 

In its early years of business, Federal Express struggled, but by 1976, the company 
showed a profit and owned 76 aircraft, including 39 Boeing 727s and four Douglas 
DC-10s. After officially being in business for only ten years, the company posted rev- 
enues of $1 billion — a previously unheard of amount for such a young company. In 
a deft move, Federal Express merged with the highly successful Tiger International in 
1989. Tiger International was known also as the Flying Tiger Line, one of the coun- 
try's first air freight companies — founded in 1945 by a member of the World War II 
original Flying Tiger squad. (Google that if you want to read a good story!) 
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Federal Express purchased RPS (Roadway Package Systems) 
in 1985 to try for a piece of the UPS stronghold on ground 
deliveil. Ikien in 1994, answering the need to get with the 
ilnel |Tl^dDn*|n^(l^ns2l its name to FedEx — using 
tiprcaSITlrneR veToa! aBureviation for the company. (As in, 
"I'll FedEx you the papers overnight.") 

The FedEx expansion into ground services grew to include 
home delivery as well as commercial, and by 2002, the 
company's ground service delivered packages to virtually 
every address in the United States. 



Lower pickup costs: FedEx Ground charges less 
for their pickup service (read on). 



V 
\ 



To find out if there's an ultra-close drop-off 
location for your FedEx packages, go to www . 

fed ex. com/us /dropoff and type in your ZIP 
code. If you're shipping via ground, be sure to 
check that your closest location is accepting 
ground. Also check the cut-off times. To find 
Kinko's locations, go to www. ki nkos . com/ 
1 ocati ons/i ndex . php. 



Saving by Shipping 
With FedEx Ground 

"The road to FedEx" sidebar tells an impressive busi- 
ness story. Do you think that FedEx is too expensive 
for your eBay shipping? Perhaps it's not as conven- 
ient as using the PayPal shipping area, but the sav- 
ings just might be worth your while. 

Here are a few time- and money-saving facts about 
shipping with FedEx that you should know. 

v* Saturday delivery: FedEx Ground will deliver to 
residences on Tuesdays through Saturdays at no 
extra charge. 

Delivery until 8:00 p.m.: If your customers work 
for a living and can't make it home to babysit 
deliveries, FedEx Ground will deliver until 8 p.m. 

Guaranteed delivery time: FedEx guarantees 
one to five delivery days to every address in the 
United States, and three to seven days to Canada 
and Puerto Rico. 

v* Printing labels online: Through the FedEx Web 
site, you can print bar-coded labels on plain 
paper and place them in the FedEx-provided 
clear envelopes that stick to your packages. 

v* Many drop-off locations: After printing your 
label, you can drop off your packages at any 
FedEx counter, many private postal stores, or at 
your local Kinko's (now owned by FedEx). 



Signing up with FedEx 

You sign up for an account only once; there's no cost 
and it only takes a few minutes. This is a two-step 
process. You've first got to sign up for a Web site 
login, and then sign up for an actual, for-real FedEx 
account. When you have a fedex.com login and 
account, you'll be able to ship your items quickly 
from your own private FedEx Web space. 

To get a FedEx account and be able to ship right away: 
f, Gotowww.fedex.com/us. 

2. On the left side of the screen, click the link to 
FedEx Ground. 

The FedEx Ground page appears. 

,3. From the FedEx Ground page, click the Ship 
tab (first tab at the top). 

You land at the login page. If you've previously 
signed up for an account with a password and 
User ID, you can login immediately here. 

4. If you're signing up for a new account, click the 
link that says "Sign Up Now!" 

5. On the resulting registration page, type in the 
following information: 

► User ID: Make up an ID you'll remember. (I 
tried my eBay User ID and it was already 
taken — I guess they have lots of customers). 

► Password: Come up with a password you'll 
remember. For tips on selecting safe pass- 
words, see Technique 63. 
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► Password Reminder: Input your password 
reminder question and answer. This way, if 

ou ever forget your password or have to 
: l^¥i|j*te*tity to FedEx, you'll have your 

► Contact Information: This includes the 
usual — your name, (optional) company 
name, address, city, state, e-mail address, and 
phone number. 

► Agree to Terms of Use: If you want to ship via 
FedEx, you must agree to their terms. You 
may click the link provided if you want some 
really boring legalese to read. When you've 
decided to play by their rules, press the bar 
that says I Accept. 

6. On the next page, there's some more legalese 
in the form of FedEx's License Agreement. 

X When you're through reading that (I'm sure 
you'll read every word), click Yes, indicating 
that you accept the Agreement. 

Q t When asked whether you want to set up a 
FedEx account, follow the prompts and input 
your credit-card information. 

You're presented with your very own 9-digit 
FedEx Account number. 



9. Click Start Using FedEx Ship Manager to ship 
now, or log in later when you're ready to ship. 

Saving on your shipping costs 

I was very impressed when I researched FedEx 
Ground rates. In their early days, many sellers were 
leery of using FedEx due to spotty delivery areas and 
all. But now, they cover all residences in the country 
and charge less to boot! 



Ill 



FedEx Ground will deliver on Saturdays at no 
extra charge. 



Check out Table 38-1 . The rates quoted are at the 
time of this writing from Los Angeles to New York 
(the longest distance — Zone 8 — that you can 
ship). It's clear that when shipping packages over 
3 pounds, you can really save by using FedEx 
Ground. 



Since eBay doesn't include FedEx on their 
shipping calculator, I'd say you'd be very safe 
setting up the online shipping calculator so 
that buyers can set their shipping costs for 
UPS Ground rates. 




Table 38-1: FedEx, UPS, and the Post Office (New York City to Los Angeles) 


Weight 


UPS Ground 


FedEx Home 4 Day 


USPS 2 Day Priority 


UPS 3 Day Select 


1 lb 


7.35 


5.86 


3.85 


11.81 


21b 


8.35 


6.36 


5.75 


13.40 


31b 


9.10 


6.89 


8.55 


15.15 


41b 


9.60 


7.25 


10.35 


16.93 


51b 


10.10 


7.61 


12.15 


18.81 


61b 


10.40 


7.84 


12.30 


20.27 


71b 


10.80 


8.13 


14.05 


22.15 


81b 


11.45 


8.59 


15.75 


23.83 


91b 


12.10 


9.06 


17.50 


25.60 


101b 


12.85 


9.59 


19.20 


27.38 
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Saving more by paying with 
American Express 

JflyailRaJef am ^ija^fciiStxpress Business Credit Card 
(vfnlch also allow? you access to the American Express 
Open Network), you can save even more on your FedEx 
shipments! 

Save 5% of ALL FedEx Ground Shipments when you 
fill out your forms online. 

Save 10% to 20% on your FedEx Express shipments. 

To be sure your American Express card is officially linked so 
you get the discount, call the Fedex/Open Network desk at 
1-800-231-8636. 

As a member of the Open Network, you can also save 
money on other business needs. See Technique 61 (the fun 
stuff) for more about those savings. 



Shipping \lour Packages Online 

Perhaps one day we'll actually be able to beam our 
products to the buyers (kinda like Scotty in Star 
Trek). Meanwhile, shipping online merely means fill- 
ing out the forms and printing them out. 

To ship your item on the FedEx Web site, just go to 
the online Ship Manager by pressing the Ship tab on 
the navigation bar. You'll be presented with a simple, 
all-in-one online waybill, somewhat like the kind 
you're used to filling out by hand. Figure 38-1 shows 
you what it looks like. 



Fed 



Shp 



Track/History Address Book Preferences Fast Ship Reports 



« Logout Home 



Fir st name 
Last name 
Country 
Addi ess 1 

Address 2 
City 
State 
ZIP 

Telephone 



Parti 



Ruby 



|5555 Happy Seller Way 



United States 



BigCity 



Indiana 



~3 



31 7-S5S-1212 



This is a residential address 
I - Save in/update my address book 
l~~ Add to my Fast Ship profiles 



'TT.ur reterenr e I 



©Quickhelp 



Recipient intoi ination (Required fields in bold) 
Company name 



Package and shipment details 

Service type | FedEx Ho me Delivery 
Package type | Your packaging 
llumbei of packages fi jr] 

Weight - |bs 

Dimensions pTS (l4 fuT 
Declared value | 10 n. n n us Dl 



~3 



Billing details 

Bill shipment to | Sender (prepaid) ^ 

Recipientrthird party I ■ 
account # 



FedEx ShipAleit - Gi ound shipment notification 

(lets your recipient know that his shipment is on its way) 

Method of notification Email ▼! 

Send message to 

Add personal message (not to 
exceed 75 characters) 



patti@herisp com 



Thank you for your purchase. Your 
tracking number is in this email. Please 
let me know when it arrives 



More shipment details 

Ship date [Today 



3 

Go to options 



Clear fields T Check recipient address T Change sender address I Get courtesy rate 



Continue 



• Figure 38-1: FedEx Ship Manager online shipping form. 
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y Copy and paste addresses from your PayPal 
account by highlighting the text you want to 
copy and pressing Ctrl + C. Paste in the text 
;or in the area you want to 
+ V. 



© - 
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When you're filling out the form, note some impor- 
tant entries: 

Service Type: Be sure to use the FedEx Home 
Delivery option from the drop-down menu if 
you're shipping to a residence. 

i>* Dimensions: Be sure that you know the proper 
dimensions for the package you're sending. 



7 



If you sell repeat items in your eBay business, 
why not measure the boxes ahead of time and 
keep a list near your computer so you'll know 
the size? For example: Light kit 14 x 12x26. 



is* FedEx ShipAlert®: Select the e-mail option to 
send the buyer (and yourself — at up to 3 e-mail 
addresses) a notice that the package was 
shipped. Add a personal message so that the 
e-mail won't have a cold, automated feel to it. 

Once you've filled out the form, you can press the 
button at the bottom to get a courtesy rate. This will 
give you a rate estimate (not including any special 
discounts) on your shipment. 



When shipping with FedEx online, if your 
package is valued over $100 and you use 
U-PIC for your insurance (a private insurance 
company, see Technique 39), put $0 in the 
Declared Value box. Make note of the pack- 
age on an insurance log and submit it to 
U-PIC. (FedEx will charge you 50 cents per 
$100 in value, and U-PIC will charge you only 
15 cents per $100.) 
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When you're shipping a large amount of merchandise out on a reg- 
ular basis, you're going to have to deal with the question of 
whether you offer your buyers insurance against damage or 
loss. Bottom line: Whether you offer insurance or not, you (the seller) are 
ultimately responsible for getting the product to the buyer. The lost-in- 
the-mail excuse doesn't cut the mustard, and having a delivery confirma- 
tion number doesn't guarantee anything either. 

/^~3i\ You may think that it's the buyer's responsibility to pay for insurance. 

( jfljl j If they don't, you say, it's their hard luck if the package doesn't arrive. 
This is far from the truth; a buyer who does not receive an item that 
she's paid for can legitimately file a fraud report against you. Buyers 
can also have the payment removed from your PayPal account if you 
have no physical proof that you've shipped the item, and you have 
no defense against this. 

With all that said, I say this again: You'd best realize that the responsibility 
for delivering the goods is in the seller's hands. So, offering insurance to 
your buyers is good business, and including insurance with every shipment 
is excellent business. This technique tells you about the various ways you 
can insure your packages — and stay within a reasonable budget. 

/"Tox Even the best insurance won't protect you against shoddy packing 
! ) practices. If you end up with a damaged shipment because some- 
^^Ey body threw a couple of crystal goblets in a box with a few pieces of 
paper, odds are the shipper won't pay off on the claim. (They do 
request to see the package before they pay.) Follow safe shipping 
practices; see Technique 34 for more info. 



Setf-lnsurincf \lour Items 

Some sellers on eBay self-insure their packages. In other words, they take 
the risks and use money out of their own pockets if they have to pay a 
claim. These sellers are usually very careful about packing their items to 



Getting Private Shipping Insurance 



prevent damage. (Check out Technique 34 to find 
out about choosing and finding packing materials.) 

i delivery confirmations when 



They also purchasadelive 

DropBoorcs 




Savvy self-insurers usually do not self-insure 
items of high value. If you sell mostly lower- 
priced items (under $50) and decide to self- 
insure, consider making an exception when 
you do occasionally sell an expensive item. 
Bite the bullet and pay for the shipping insur- 
ance; doing so could save you money and has- 
sle in the long run. 



How do you afford to self-insure? Here are a couple 
of the common methods: 

Tack an additional $1 onto every item's postage 
amount as part of your handling fee. The more 
items you sell and ship, the more that little 
dollar-per-item profit builds up and gives you a 
fund that you can use to cover the rare instance 
of a damaged or missing item. 

i>* Offer optional shipping at full USPS prices as part 
of the sale. Then, rather than pay the Post Office 
to insure the items, keep the extra fee. Again, if 
something untoward happens to one of your 
packages as it gets (or doesn't get) to its destina- 
tion, you'll have accumulated a small fund to 
cover any refund to the buyer. 



Most carriers, other than the United States Postal 
Service, cover all shipments automatically (and at 
no extra charge) for the first $100 of package value. 
By the way, the package value of an item sold on 
eBay is the final bid (or Buy It Now) amount. Of 
course, you can always buy additional package 
insurance for your shipped items. Should a package 
get lost or damaged, making a claim opens an 
entirely new can of worms. (Technique 40 gives you 
the scoop about the procedures for filing insurance 
claims with the major carriers.) 

Table 39-1 shows you what the major carriers charge 



for their additional insurance. 




Table 39-1:1 


nsurance Rates for Commercial Carriers 


Shipper 


Shipper Rate 




USPS 


$1.30 for $0.01 to $50.00 value 

$2.20 for $50.01 - $100.00 value 

$1.00 per $100 (for each additional $100 
of value) 



UPS $0.35 per $100 (after first $100 of value) 

FedEx $0.50 per $100 (after first $100 of value) 

Airborne $0.70 per $100 (after first $100 of value) 

DHL $0.70 per $100 (after first $100 of value) 



This second method of building your self- 
insurance fund may be a risky proposition. But 
if you sell a lot of items for under $50, you 
might find that this works for you. 



Insuring through the 
Major Carriers 

All the major shippers are in the shipping business 
(duh), not in the insurance business. Insuring is a 
dirty, annoying — but necessary — sideline to their 
package-transit business. 



Getting Private Shipping 
Insurance 

Some smart person, long, long ago, came up with the 
idea of privately insuring freight as it traveled over 
long distances. As early as 1688, Edward Lloyd 
became known in business circles as the guy who 
knew all about shipping. His small coffeehouse 
became the hub where ships' captains, merchants, 
and rich men went to get the facts about lost ships 
and salvage cargo. 
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A merchant wanting to insure cargo being sent out 
on a ship would show up at Lloyd's coffee shop look- 
ing for^J^-oker to get a policy. The broker would 

Wduals to pool their 
3k just a portion of the risk. 
Mr" Lloyd ran his business from the coffeehouse 
until his death in 1713, and the brokers who started 
with Lloyd formalized the business that is now the 
famous Lloyd's of London. The company currently 
insures much more than shipments — movie stars' 
body parts, singers' voices, and just about anything 
that one might wish to insure. 



The point of the Lloyd's of London story is that 
your business can have a separate insurance 
policy to cover your eBay shipments. Depending 
on quantity and type of goods you ship, such 
insurance could ultimately save you thousands 
of dollars per year. 



There is a company, U-PIC, that caters to individual 
eBay sellers amidst its many big-business clients. 
Here are some great features of the U-PIC service: 

No time wasted standing in line at the Post 
Office: The U-PIC service is integrated into 
online shipping solutions such as endicia.com 
(described in Technique 36). 

Quick payments on claims: When you do have a 
claim, U-PIC pays it within 7 days of receiving all 
required documents from the carrier. 



Blanket approval: U-PIC is approved by all major 
carriers. And turnabout is fair play: All carriers 
covered must be on the U-PIC approved carrier 
listing. 

Cost savings: Again, depending on the quantity 
and type of items you ship, using U-PIC may save 
you between 65% and 90% on your insurance 
costs. Table 39-2 shows the company's current 
rates. International coverage is available for all 
carriers listed in the table, as well as for 
approved air carriers. 



To apply for your own U-PIC policy — with no 
charge to apply and no minimum premium — 
go directly to the application on their Web site 

athttp://delta.u-pic.com/Apply/rtp. 
aspx . Tell 'em that Marsha sent ya! 




Table 39-2: U-PIC Standard Rates 



Shipper 



U-PIC Rate 



UPS 

FedEx 

USPS 

Airborne 
DHL 

LTL Freight 



$0.14 per $100 

$0.18 per $100 

$0.50 per $100 

with Delivery Confirmation 

$0.25 per $100 

$0.25 per $100 

$0.40 per $100 



As with any insurance policy, assume that if 
( iJO ) vou nave mar| y claims against your packages, 
VJP/ you can be dropped from the service. (This 

thought only gives me more impetus to pack- 
age my items properly — I never want to be 
banished to the counter lines again!) 



Making a Claim 
When Shipping 
Goes Bad 

If you've been selling or buying on eBay for a length of time, odds are 
you've been involved with making a claim for lost or damaged pack- 
ages. The process is often grueling — with all the paperwork that's 
involved — and the decision of the carrier is final. If you don't agree with 
the carrier, you could try small claims court. But realize that you'll lose 
around a day of work and, in court, you'll face all the legalese you find in 
the teeny-tiny print on the carrier's Terms of Service. 

I understand the hassles because I've had to make several claims myself. 
One claim that I actually won several years ago, after much haggling, was 
for (please don't judge me here) a framed original wardrobe uniform tunic 
from the Star Trek series — autographed by Leonard Nimoy. (Find the 
rest of the story in the sidebar, "A couple of claim stories," also in this 
technique.) I'd like to help you avoid similar unpleasant experiences, or at 
least make them less unpleasant, and that's why I wrote this technique. 

As a shipper, you have control over how you label and ship your pack- 
ages. This technique explains how to accurately label your packages and 
what you should include in the package to help with identification, in 
case the package does lose its way. But if you do a lot of shipping, you'll 
inevitably be faced with making a claim. In this technique, I first present 
information about the U.S. Postal Service because their claim process is 
more stringent than that of the other carriers. With any carrier, you need 
to gather the same type of backup information before making a claim. 

Mistyping Addresses Means Losing Parcels 

Lost packages are the bane of all carriers since they started accepting 
packages for delivery. The Post Office has been dealing this problem 
since it opened the Dead Letter Office in 1825. 

The Postal Service's Dead Letter Office employees (I'll call them DLOs) 
are the only people legally permitted to open lost mail. When an address 
label gets smooshed, torn, wet, or otherwise illegible enough that the 
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238 Technique ItO: Making a Claim When Shipping Goes Bad 



box can't be delivered, it finds its way into the hands 
of the DLOs, who open the package with the hope of 
finding-enough information to get it to the rightful 

DropBooks 




Make sure that you always include a packing 
slip — like the kind you print from Selling 
Manager or My eBay — inside your packages. 
The packing slip should have both your 
address and the buyer's so that if the label is 
illegible, the packing slip will identify the 
owner and the package can be delivered. 



Of course, having the buyer's address correct on the 
label is critical to begin with. The following ideas 
and practices will help you create accurate shipping 
labels: 

Cut and paste the buyer's address: The safest 
way to correct addressing is to cut and paste the 
buyer's address information from an e-mail or the 
PayPal payment confirmation or download. If your 
buyer's address shows as unconfirmed through 
PayPal, send a quick e-mail to your buyer to verify. 
People do make mistakes, even when writing their 
own addresses. 

Don't depend on the carrier to correct an 
address: No carrier is really going to tell you 
whether the address you have is incorrect. To test 
my theory, I've deliberately typed nonexistent 
addresses into the Post Office, UPS, and FedEx 
forms. The carrier's forms didn't correct a thing. 
The only time I've had inaccurate addresses 
corrected is when I used the Dazzle software. 

v* Use software or online services to check your 
buyer's address: It's good business practice to 
confirm the viability of an address before you 
send your item. Software like Dazzle (from 
endicia.com) through Dial-A-ZIP corrects most 
common addressing errors such as misspelled 
city or street name. If you have a question about 
a ZIP code, you can check it at the Post Office 
Web site www . usps . com/zi p4. Notice how it 
corrected the city (and questioned the street 
address) in Figure 40-1. 



>? DAZzle Designet 2003 Envelop- 
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Design Address B( 



Joni Lusk 
18620 Notdhofl St 
Noith Hollywood CA 91325 



I.MI.WI^BHIPt'ffliaHIITBaHH 

The Dial-A-ZIP® process compares each address to the U.S. Postal Service's national ZIP+4 
database to oblam the correct ZIP+4 (9-digit] ZIP Code and correct other common 
addre??ing error? leg. . spelling correction?, lor mat ling arid abbreviation: I. 



Address 
Joni Lusk 
1B620NordholfSt 
Northr.dge.CA 91325 



Posfal Delivery Information 
ZIP Code: 91325 
Delivery Point: 
Carrier Route: 



Processing Status 



Validated ONLY city, slate and ZIP. 
Server: www dial-a-2ip.c0m 



Account 506289 is active, Balance: {188.41 



HP LaserJet 4V 4MV PostSciipl on PSCRIPTvia 




• Figure 40-1: Address verification in Dazzle's Dial-A-ZIP. 



If you have the Google toolbar (which I highly 
recommend in Technique 55 — also find more 
Google tricks on the Cheat Sheet), or go to 
www . googl e . com, you can type in any UPS, 
Post Office, or FedEx tracking number and 
find the current tracking information from the 
carrier's Web site. Just copy and paste the 
tracking number into the Google search box 
and start your search. You'll come to a page 
that presents a link to track packages — with 
your number and carrier showing. Click the 
link and you end up at the carrier's site with all 
the current tracking information! Nice! 



A couple of claim stories 

Several years ago, I purchased an original wardrobe uniform 
tunic from the Star Trek series that was framed and auto- 
graphed by Leonard Nimoy. And I was anxiously awaiting 
its arrival. When it came, in an appropriately large box sur- 
rounded with lots of Styrofoam peanuts and bubble wrap, it 
also sported a 4" x 4" hole in the side, and it looked like 
someone had taken a sword to the box! Not only that, but 
there was a sad sound of glass tinkling when one shook the 
box. Oh, yes, the deliveryman had dumped the box, rung 
the bell, and run. 



Making a Claim With the Post Office 



packciJ i%o 

DropB 



The carrier couldn't really argue about the damage. The 
claim department tried to give me the line that the item was 
correctly (Boes that mean it was sent with a big 
reYiB^dQe box?) Then they offered me 
aTfflemrCfeey^Tially wanted the glass-particle- 
infested, ripped tunic now. It took a while, but the damages 
were so obvious that the carrier had to give in and agreed 
to send a check to the seller. Upon hearing this decision, 
the seller refunded my payment. (I wonder how long the 
seller had to wait for his payment?) 

There was also a dress that I sold and shipped Priority Mail. 
It never arrived. I had a boiling-hot buyer on the other end, 
but luckily, I had proof of mailing in the form of a Delivery 
Confirmation to show her. I nagged the Post Office about 
the package, but as you'll read in the section, "Making a 
Claim with the Post Office," you have to wait 30 days for a 
package to be officially declared lost. On the 29th day, the 
box was returned to me with no explanation or fanfare and 
just a return-to-sender stamp on the front. 



Here's something to keep in mind when you're 
thinking about filing a claim. When you pur- 
chase insurance from a carrier, only the content 
of the package is insured. The shipping carrier 
doesn't seem to care whether an item's packag- 
ing gets destroyed. I've heard that many a claim 
for damaged packaging has been denied on 
collectibles where the packaging in mint condi- 
tion is just as important as the item being per- 
fect. If a Barbie doll was shipped, only the safe 
intact arrival of the doll seems to matter, not the 
special collector's box surrounding it. 



Making a Claim With 
the Post Office 

Making a Claim with the Post Office: Oh man, talk 
about a hassle. But making a claim with any carrier 
isn't a bowl of cherries on any day! Before making a 
claim with the USPS, check to make sure your pack- 
age was actually covered by Postal Insurance, which 
was purchased at the time of mailing. If you use pri- 
vate insurance instead, you don't make a claim to 
the Post Office. 



If an item arrives at the buyer's door damaged, you 
may immediately make a claim with the Post Office. 
When a package is lost in transit, the Post Office 
puts some time constraints on your making a claim. 
That is, you must wait a minimum of 30 days after 
the mailing date before you make the claim. 

There's always a question as to who makes the claim: 

Damaged or loss of contents: Either the seller or 
the buyer can make the claim. 

Complete loss: When a package never turns up 
after 30 days and it's officially MIA, the seller 
must be the one to file a claim. 

First, you must go to the Post Office to get a copy of 
PS Form 1000, Domestic Claim or Registered Mail 
inquiry. (The Post Office doesn't have this form cur- 
rently on the Web site for download.) Fill out the 
form with all the details required and bring your 
backup information. 

To make a damage claim, you must produce evi- 
dence of insurance. This can be either of the follow- 
ing documents: 

i>* Original Mailing Receipt: The receipt that was 
stamped at the Post Office counter when the 
item was mailed. 

i>* Original box or wrapper: This must show the 
addresses of both the sender and the recipient 
along with whatever tags or stamps the Post 
Office put on the package to say it's insured. 

x"~~3k If only the box or wrapper is presented as 
! ) proof of insurance, the Post Office will likely 
limit the claim to $100. 

You must also produce evidence showing the value 
of the item when it was mailed. The list below shows 
some of the documents accepted by the Post Office 
for damage claims. Be prepared that they may ask 
for more thorough proof. 
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Sales receipt or descriptive invoice. 

Copy of your cancelled check or money order 



D ropOibOekiS , 



m of a similar item from a 
catalog if your receipt isn't available. 

is 0 A letter from the seller stating the value of the 
item. 

W Your own description of the item. Include date 
and time the item was purchased and whether it 
is new or vintage. 

For missing packages, you (the seller) need a letter 
from the buyer (dated 30 days after the package was 
mailed) stating that they never received the package. 

If your buyer is too cranky to cooperate, go to the 
Post Office where you mailed the package. Ask for a 
written statement that there is no record of the 
delivery being made. Postal employees can look up 
the insurance or Delivery Confirmation numbers to 
find whether the delivery took place, but the Post 
Office will charge you $6.60 for their efforts. That 
amount will be reimbursed if the Post Office pays 
your claim and doesn't locate your package under a 
bale of hay in Indiana. 

If all goes well and your claim is deemed legit, you 
should get your payment within 30 days. If you don't 
hear from the Post Office within 45 days (maybe the 
payment got lost in the mail?), you have to submit a 
duplicate claim using the original claim number. 



Note to self (and to you): Always make a copy 
of any form you give to the government. 



Buying lost packages 

When the Post Office pays your claim, it will usually ask to 
keep your item. Your item and thousands of others will end 
up at one of the Mail Recovery Centers across the country. 
Here it joins the other lost and salvage mail to be sold, usu- 
ally at auction. 




The Post Office used to run these auctions on eBay under the 
user ID usps-mrc-everythi ngel se. I used to buy some 
great case lots from them and turn around and resell the 
goods on eBay! (You can still find the USPS About Me 
page at http: / /members .ebay.com/ws2/eBayISAPI .dl 1 ? 
ViewllserPage&userid=usps-mrc- every thi ngel se.) 

Now the Post Office sells the stuff at live auctions. If think 
you'd like to attend one, check the Post Office site at www . 
usps . com/aucti ons for dates and times. The Post Office 
always has good stuff for sale and usually in good quantity 
(not everything is trashed). 

If you're interested in buying Post Office surplus, check it out 
on eBay under sellers usps -ne-spri ngf i el d and usps- 
al -pmsc . 



Filing a Claim With UPS 

Whoa! The stories of filing claims with UPS are leg- 
endary. Almost any eBay seller can tell you quite a 
story. I must admit that making a claim with UPS is a 
good deal easier than making a claim with the Post 
Office. At least, once your damage claim is filed and 
accepted, you get a check within five days. 

For damaged packages, UPS recently streamlined the 
process as well, although the buyer must make the 
claim. You can (if you really want to) call 1-800-PICK- 
UPS (cute, eh?) to file your claim. The better idea is 
to go directly to the online reporting form at www . 
ups.com/content/us/en/resources/service/ 
tracki ng/cl aims . html . Be sure you make your 
report to UPS within 48 hours of delivery. 

On the online claim form, you'll be asked to input all 
information about the package and the damage. UPS 
seems to be very familiar with its own handiwork; 
you get to select a particular type of damage from a 
menu. 

Once you've filled out and submitted the form, just 
sit on your haunches and wait for the UPS claims 
department to contact you. 
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I recommend that you print your form after 
filling it out so you can keep all reference 
information for the claim in one place. 




FtteJliljafr\ajH<t3ttti^claim, UPS sends a Damage/ 
Lo"ss Notification Letter form to the seller. The seller 
must fill out the form to state the item's value and 
attach supporting documentation. The form can then 
be faxed back to UPS for final verification. 



Save the damaged item and all the packaging 
that it came in. UPS may send an inspector 
out to look at the package before approving a 
claim. 



If a UPS shipment appears to be lost, the seller must 
call UPS to request a package tracer. If UPS is unable 
to prove delivery, the claim is paid. 



Filing with FedEx 



Filing a claim with FedEx is similar to the UPS proce- 
dure, except FedEx gives you a little more leeway as 
to time. Instead of the 48-hours-after-delivery dead- 
line, you have 15 business days to make your claim. 
(This extra time sure helps out when a package is 
delivered to your house and you're out of town.) 
FedEx processes all Concealed Loss and Damage 
claims within five to seven days after receiving all 
the paperwork and information. 



As with UPS, keep all packaging, including the carton, 
along with the item in case FedEx wants to come and 
inspect the damage. 

You can make your FedEx claim in a couple of ways: 

By fax: You can download a PDF claim form with 
instructions at www . f edex . com/us/ customer/ 
cl aims /CI aims . pdf . 

Fill out the form and fax it to the number on the 
form. 

i>* Online: Fill out the online claim form on a secure 

server at https : //www . f edex . com/us/cl ai ms 
onl i ne . 

To file a claim online, you must have a FedEx 
login to begin your claim. (See Technique 38 on 
how to get this.) If you file your claim online, 
you'll still have to mail or fax in your supporting 
documentation. When you file online, you can 
also choose to receive e-mail updates from FedEx 
regarding your claim (good idea!). 



The claim payment will be sent to the seller, so 
it's up to the seller to make restitution with the 
buyer. The result should be as it is in the side- 
bar "A couple of claim stories" — as soon as 
the claim is approved, a refund should be 
made. 
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Part VII 



DropBo<^ ork j ng (he eBay 

Community 



The 5 th Wave B v Rich Tennant 




" Same old story - he xon a lava lawp at e'&ay, 
she sniped soo 3ackie O. pillbox hats on closeout, 
he vron a Dutch auction o{ Hehru jackets, they 
bagged a vihole collection o£ Corvette hubcaps, 
and they just £ound a missile silo in Kansas 
■with LOTS o£ room... " 
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Opening an eBay Store can expand your business. The more that 
savvy buyers learn about eBay Stores, the more popular they 
become. The more popular they become, the more people buy 
from them. Simple. An eBay Store provides you with your own little cor- 
ner of eBay in which you can leverage your good relationships with your 
customers to promote your auctions and to sell directly to them. But 
eBay Stores are not a total solution, and having an eBay Store isn't a one- 
way ticket to easy street. 

I get emails all the time from people who open an eBay Store and are not 
successful in moving merchandise. Why? Because running an eBay Store 
takes an extra level of effort. The more energy you invest in your eBay 
business, the more work you have to do. Simple. No matter how many 
"money-back guarantees" you receive from online spammers promising 
magical success on eBay, the only magic is putting your nose (and shoul- 
der) to the grindstone and exerting the effort necessary to bring cus- 
tomers to your store. 

eBay wants you to succeed as well. Although I'm sure they like getting 
the monthly fee for the store, they'd much rather see your sales grow. 
After all, the more you sell, the more eBay earns in Final Value Fees. 

If you're just beginning on eBay, the best advice I can give is to hold 
off on opening an eBay Store until your feedback rating is over 100. 
Participating in transactions on eBay is a natural teacher because you'll 
see mistakes that sellers make when they sell to you. You'll get emails 
from sellers that are plain unfriendly and you'll have a true understand- 
ing of how quality customer service will help you build your business. 
You'll also learn from your own mistakes and be able to provide better 
service to your customers. 

The purpose of expanding your eBay business is to make more money, 
not to start losing money. Big businesses expand in order to make more 
money, even though their costs may increase. There's always a risk 
involved in any business venture, but with experience on the site and 
what you learn in this book, hopefully you can minimize the risk. 
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Making the "Store" Decision 



DropB©()ks 



jen a store, eh? If you feel 
idy to take the leap, here's 
wlfet you need to know. eBay has very few require- 
ments when it comes to opening an eBay Store: 



The items listed as store inventory will not 
come up in an eBay search. The only ways 
new buyers can find your store inventory is by 
clicking the search Stores tab in eBay search 
by searching items on the store hub page, or 
by clicking from one of your auction pages to 
see what else you have on sale. 



t»* Registered User: You need to be a Registered 
User on the eBay site. 

is 0 Feedback rating: You must have a feedback rating 
of 20 or more or be ID verified. 

It doesn't get much easier than that! Personally, I like 
to add these additional prerequisites to back you up 
for success: 

PayPal Account: You need to have a Business or 
Premier (personal) PayPal account to accept 
credit cards. Accepting credit cards is a neces- 
sity for building sales, and PayPal is integrated 
directly into the site, as well as being widely 
accepted by buyers. 

Be sure you understand how a PayPal account 
works so you can decide on the types of pay- 
ments you will accept — and from which coun- 
tries you intend to do business. (See Part V for 
in-depth discussions on PayPal.) 

Sales Experience: Having selling (and buying) 
experience over and above the 20 transactions 
required by eBay is a big plus. The best teacher 
(aside from this book) is the school of hard 
knocks. 

\^ Merchandise: Opening an eBay Store with ten 
items that you only have one each of isn't a good 
idea. You need to have enough merchandise to 
support consistent sales in your store. 

Devotion: You need to have the time to check 
into your eBay business at least once a day, and 
the time to handle shipping the purchased mer- 
chandise in a prompt manner. 



Choosing between store types 

Different real estate has different costs. Just like 
opening a store on Rodeo Drive in Beverly Hills is 
going to cost more than a store in Dipstick, North 
Dakota; opening an eBay Store has different start up 
costs. But the best part is, that the old real estate 
adage "location, location, location" counts only in 
real estate — when you're on eBay, you have an 
excellent chance to get new customers. 

All eBay Stores are on a level playing field. You can 
be right up there with the big guys and compete. 
The only cost differential is the type of store you 
wish to open. They're all equally searchable for the 
eBay Stores hub page, as pictured in Figure 41-1. 



Search for Stores 

I 

<* Stores with matching items 
C Store name and description 
Search 



Right Product, Right Price, Right Now! 

The place to find unique items you can buy right away. 
All from your favorite efc sellers. 



Check out these Sto 



Stores Categories 

Antiques 
Art 

Books 

Business & Industrial 
Clothing. Shoes & 
Accessories 
Coins 

Collectibles 
Computeis 

Consume! Eleclionics 
Dolls & Beats 
eBay Motors 
Entertainment 
Home 

Jewelry & Watches 
Musical Instruments 
Pottery & Glass 
Real Estate 
Specialty Services 
Spoils 

Stamps 



DESIGNER 

MARK DOWN 



The Oil Painling 



DUALS 



M :.ly Faih 
Emporium 



Disney Deals direct 
from Disney 



Keith's Keith's Bargain 
Center 



Joiner 



a L i:y L i 3. c o u r it 



PandaAmerica Corporation 

Coins, Gold, Silver, Panda Coins. Mexican Coins, Coll 

Quo me H2 Hummei Accessories Billet 

We manufacture Chrome "Billet" Aluminum H2 Humrr 



B and R Sainizdat Books on CD 

Plain-text eboote on CD ROM. Organized by category, aut... 



Hail Industries of America lire 



■ Figure 41-1: The eBay Stores landing page. 



Making the "Store" Decision 



All eBay stores share these features: 



DropB 



ings: All o[ your eBay listings, whether auc- 
ore inventory, will appear in 



Custom URL: Your eBay Store will have its own 
Internet address that you can use in links in pro- 
motional material — even to promote your store 
on the Internet (see Part IX). 

Store Search: When customers visit your eBay 
Store, they will be able to search within your list- 
ings for their desired item — with your own per- 
sonal search engine. 

Cross-Promotions: You have the ability to insert 
thumbnail promotions for your store items 
within each of your items for sale on the regular 
eBay site. 

i>* Seller Reports: You'll receive monthly reports on 
your store sales via e-mail. 

Although you will need to pay a small fee for each 
listing, eBay Store rental is available on three levels: 

Basic Store: For $9.95 a month, you get your own 
eBay Store with all the benefits. 

i>* Featured Store: You get all the benefits of a Basic 
Store, plus there will be a link to your store from 
the store category page and randomly on the 
eBay Stores hub page (refer to Figure 41-1). You 
also get more advanced sales reports. This type 
of store will set you back $49.95 per month. 

i>* Anchor Store: This is a top-of-the-line store on 
eBay. For $499.95 a month, your store logo rotates 
with others on the home hub page of eBay stores. 
Your logo also randomly appears on eBay's home 
page. When prospective buyers are browsing 
eBay Store categories, your logo will show up 
at the top of the pages. 

There is no limit to the number of items you 
put up for sale in the Basic Store. An Anchor 
Store can have as few or as many items as the 
Basic Store. 



For the independent seller, a Basic Store will do the 
trick. Many high-level PowerSellers find that the 
basic eBay Store fulfills their needs. 

Knowing the fee structure 

There are other fees involved (are you surprised?). 
There are listing fees, options fees, and Final Value 
Fees, as shown in Tables 41-1, 41-2, and 41-3. 



Table 41-1: 


Store Inventory Listing Fees 




Time Period 


Listing 


Surcharge 


Total 


30 days 


$.02 


$.00 




$.02 


60 days 


$.02 


$.02 




$.04 


90 days 


$.02 


$.04 




$.06 


120 days 


$.02 


$.06 




$.08 


Good 'Til 
Cancelled 


$.02 per 
30 days 


N/A 




$.02 per 
30 days 








Listing your items for a looong time may be a 
tempting way to automate your listings — and 
it's a good strategy. Remember, though, that 
once someone makes a purchase from an item 
listing, you can no longer make massive 
changes — you can only update inventory. If 
you have a new picture or new ideas for a title 
or description, you must close that listing and 
relist the item with the new information. But 
heck, it's only 2(! 



Table 41-2: Store Inventory Listing Upgrades 



Upgrade 


Cost per 30 Days of Listing Duration 


Gallery 


$.01 


Item Subtitle 


$.02 


Listing Designer 


$.10 (same as auctions) 


Bold 


$1.00 (same as auctions) 


Highlight 


$5.00 (same as auctions) 


Featured in Search 


$19.95 (same as auctions) 
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Table 41-3: Store Final Value Fees 



Final Item Price 



Final Value Fee 




$1,000 and up 



ercent of the selling price 

ercent on the first $25, plus 
2.75 percent on selling prices of 
$25.01 to $1,000 

5.25 percent on the first $25, plus 
2.75 percent on selling prices of 
$25.01 to $1,000, plus another 1.5 
percent on selling prices over 
$1,000 



Store Final Value Fees are the same as the Final Value 
Fees for eBay auctions. For a more detailed descrip- 
tion on how to calculate fees and set profitable price 
points, see Part II. 



When someone visits your eBay Store, there's 
no way they will know whether you're a Basic, 
Featured, or Anchor Store. The design of your 
store is up to you - you can make it as fancy 
as you wish. 




This code can also be used in promotional e-mail that you 
send out. The only bad thing is that buyers have to purchase 
the item during the same browser session as when they 
enter your store. 

Definitely worth a try! Check out the figure below to see a 
part of one of my eBay invoices; it shows how the savings 
can stack up! 



Jan-ll-04 
6648010000 11:41:16 
PST 


Final value fee 


2964392864 


-US 
" $7.03 


-US 
$48 71 




gleamcity Final price 












$232.99 (Store) 










Jan-ll-04 
6648010010 11:41:16 
PST 


Store Referral Credit 


2964392864 


US 
$3 53 


-US 
$45.18 




2964392864 Final pnce: 












$232.99 (Store) 











Setting Up \lour Store 

If you're up to the task of opening a store, read on to 
find out about the things you need to have ready 
before you open your eBay Store. 



How to save 50 percent on your 
Store Final Value Fees 

Yes! The honchos at eBay are really smart. By promoting 
your eBay Store on your Web site and linking to your eBay 
Store, you can save 50 percent of your Final Value Fees on 
the items you sell though the referral link. It's a win-win sit- 
uation. You draw people to your eBay Store, where you can 
have a more robust layout and features and save on fees — 
and eBay gets more visitors coming to the site! 

In order to get the referral bonus, you must set up a special 
link. The link consists of your eBay Store URL, and some 
code. Here's my referral link with the referral code in bold 
face text: 

http://stores.ebay. com/ma rshacolliers 
fabulousfinds?refi d=store 



It's best to sit down during some uninterrupted quiet 
time to plan your store. Opening a store properly 
involves adding additional store information (such 
as the name and description of your store), and writ- 
ing it out first really helps you to gather your 
thoughts. 

To open a store, go to the eBay home page and click 
the link in the upper-left corner (under Specialty 
Sites, as shown in Figure 41-2) for eBay Stores. You 
can also go there directly by typing the URL 

http://stores.ebay. com 

Although eBay may change the step-by-step 
procedure for opening a store, you'll still need 
to have all the information in the Setting Up 
your Store Content area. 
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Categories 
Antiques | Art | Books 
Business 4 hulusni.il 

C a nrt 'ion [ " 3 'IT. | '.'*tal : 

Restauiant | Test Eouii 
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Motors 
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Consumer Electronics 




C£j££$0 Buyer Protection ^BtiyltHOW. 
South Beach Diet - from 17.99 



on T^huuk; 



Drive Traffic & 
_.:iic: Bid Nowl 



Advance Notice 
of Promotions 

Lebron James Jerse; 




' Figure 41-2: Click the eBay Stores link from the eBay 
home page. 



► Address: Enter the address to which you want 
payments sent. 

► Phone number (optional): If you want buyers 
to be able to see your phone number when 
checking out after a purchase. 

► Store description: This is important. The text 
you type in here will appear in the header box 
of all your store pages. It should be short, but 
full of descriptive keywords. You have only 
250 characters for your Store Description. 

Keywords work for you in the Store 
Description in two ways. First, people search- 
ing only store names and descriptions from an 
eBay Store search with keywords will find your 
item easily. It will also work to bring buyers 
from the Internet as Web Search engine spi- 
ders may pick up your keywords. 



Setting up your store content 

To set up your store, you have to go through several 
steps. The first is the basic store content. 

f m Click the Open Store Now bar (and you also get 
the first 30 days free) to begin. 

2. 



► Store Specialties: Here you have 200 charac- 
ters to list your store's specialties. You can 
modify this description at any time. 

Counting characters the easy way 

If you want to type out this information in advance (a good 
idea), use Microsoft Word. To count the characters in text 



Enter your initial Store Content. This entails: 

► The name of your eBay Store. I hope you've 
thought of something catchy, and perhaps 
something that's a bit general. If you name 
your store Patti's Video Shop and someday 
choose to also sell clothing, your store name 
won't properly reflect your merchandise. You 
can always change your store name, but the 
Internet address for your store includes the 
store name — any links you've sent out with 
the old URL won't work to bring repeat buyers 
back to your store. 

► Your payment information: Your payment 
information includes the name to which you'd 
like your payments addressed. 



for areas where a segment of text allows a limited character 
count: 

v* Type out your idea of the text you'd like to use. 

Highlight the text. 

V Click ToolsOWord Count. 

Your total count will be found in the line Characters 
(with spaces). 

As long as you're in Word, use the spell checker before 
copying your text onto the Store Content page. 

► Categories: Giving the items in your store 
custom categories are a great idea. They will 
be displayed on the left side of your store 
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home page and will help buyers find their way 
to the specific types of items they're looking 
for. You may add up to 20 different categories. 

iw up in your store directory 
them. 



for. You may add up 

Drop Boots: 



3. Indicate your Store subscription level. 

This is where you decide (by putting a check 
mark in the check box) which type of store you 
wish to open. 

4. Add About Your Store information. 



This information will show up on your Store 
Policies Page, as shown in Figure 41-3. 


Description of Business 


I'm the author of "eBay for Dummies" and "Starting an eBay 
Business for Dummies." Here's where 1 sell to all my eBay 
friends. You'll find items to help you sell on eBay, as well as 
fun and absolutely fabulous gifts! 


Teims and Conditions 

Payment and shipment terms 
may vary on individual items. 


Pay me nt 
methods 


PayPal 0Di[:7 

Money Order/Cashiers Check. 

All credit Card payments are graciously 

accepted through PayPal only. 




Stoie ship-to 
locations 


the United States only. 

Please email if you'd like an item shipped 

out of the US. 1 will try to accomodate 

your needs. For United States 

shipments, we use Priority Mail. THANK 

YOU! 




Shipping & 
Handling 


Buyer Pays Shipping. 






Sales tax 


8.25% if shipped to CA. 

Resale numbers accepted please email 

after auction. 




Customet 
setvice & i etui n 
policy 


All items are guaranteed to be exactly as 
stated in the auction description. 


Additional Store 
liifvi in mi" n 


Aside from many fun items, 1 try to sell items for eBay sellers: 
items that will help them run their business more efficiently! 



> Figure 41-3: Store Policies page from my eBay Store. 

► Payment Methods: You need to indicate 
which payment methods you'll accept in your 
store. 

► Store Ship-To Locations and Shipping & 
Handling: Designate which countries you will 
ship to if you ship internationally. If you ship 
only to the United States, you must specify 
that here. 



There is also a 200-character area where you 
may optionally input additional shipping 
information. 

► Sales Tax: Input your state here and the sales 
tax as a percentage. eBay will automatically 
calculate sales tax when items are shipped 
within your home state. 

There is also a 200-character text box to input 
additional tax information. If you accept a 
resale number from buyers within your own 
state that are buying to resell, you might indi- 
cate that here. If you've nothing extra to say, 
just pass the text box by. 

► Customer Service & Return Policy: If you 

have a return policy or additional information, 
you have a 90-character space to spell it out 
here. 

► Additional Store Information: If you've just 
got oodles more to say about your store, you 
can say it here (okay, oodles means 200 more 
characters in this case). 

Designing your store's "look" 

Now comes the fun part. Here's where you can cus- 
tomize the look of your eBay Store. The choices you 
make here will design the way your store looks — 
it's your opportunity to make your store stand out. 

/. Select a color scheme. 

Since not everyone is an HTML color expert, 
eBay graciously has quite a few pretested color 
combinations that you can use for your store. 
Click the drop-down box to select a color combi- 
nation by name. If you want to view the colors 
prior to selecting them (an excellent idea), click 
the link on this page that says Preview Colors 
Bel ow. 

You also have the option of selecting your own 
Hexadecimal colors. Huh? Yes, that's what I said. 
Click the little color box next to the text boxes 
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here, and get a teeny color chart. If you roll your 
mouse over the teeny boxes, you'll see the 
HTML hexadecimal numbers for that color as 



l^^^ |^ ^^e^en^^ox^^^r 



ron't give you enough of a 
taste of the colors, you can go to my Web site 
www. cool ebaytool s . com and find a link in the 
Tips area to a very large sampling of hundreds 
of colors and their hexadecimal numbers. 



Store Appearance 



Store Color 
Scheme 

Choose a color 
scheme for your 
Store or enter 
your own 
custom colors. 
Learn more . 



Store Giaphic 

Choose a 
graphic from the 
options below or 
insert the URL to 
your custom 
graphic 
Learn more . 



Additional 
Stoie headei 
information 

(optional) 



f Pre-selected color scheme 
|SelectaColorScherne jj 



f? Custom colors 



Em 



Background # |DC143c[fc] 
Foreground # |FFF8DC(¥] 
Text # |000000 (¥] 



*" Predesigned graphic 

[Select a Predesigned Graphic "\ 



(* Custom graphic 



US 



oloi from lh- pallets below 




— — »Tri ' i 

Hex Color: #6600CC 

ctosewmdow 



|http://images audionworks.corn/hi/5/4658/slorebanner. 
Graphic size is 310 X 90 pi«els. Larger and smaller logos will be 
automatically resized to tit thsse dimensions. 

f Do not include a Store graphic. 

<• No, do not include additional information in my header. 

C Yes, include additional information in my header. (Enter below) 



1 Figure 41-4: Selecting your Store Appearance colors. 

2. Choose your store graphic. 

eBay has a bunch of clean looking banners avail- 
able here for your store's home page. You can 
use one of those if you want your store looking 
like everyone else's. 



To get a reasonably priced custom graphic 
for your eBay Store, search eBay for eBay 
(banner , banners ). I just did and found 86 
buy-it-now listings for people who are willing 
to design a custom banner for under $20. 
Be sure you like the samples of the seller's 
designs and are comfortable with their terms 
before you buy. 




Do yourself a favor and get a custom-designed 
banner just for your store. You can always 
change it if you want, but it will go a long way 
to add professionalism to your store. 

3. Add additional store header information. 

Here you can input even more information about 
your store. eBay gives you an HTML generator to 
accomplish this here. If you have time to do this, 
fine. If not, don't make yourself crazy — just put 
up good items and sell them. 

4, Choose the item default display. 

Select the way you'd like your items to appear. 
They can appear as a list, just like regular eBay 
listings, or you can select the Gallery View, as 
shown in Figure 41-5. 



Waste Csffiur's 

Tabulous 
Finds 



Marsha Collier's Fabulous Finds 



author nl tot DuMMtM 1 »«<J "Startatg an *&>] Qubnnst tor 

- hiwrnr. ' Mtra't trfi«*v I v«H< (u «> <rtf vB*j frfidi You' and itfnvt 1g 
fwlp yM Ml Ml oBty. ■■ **H M run irtd iMolUtrt? flbulQUl 0*1 ■' 
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• Figure 41-5: My store with Gallery view layout. 

S, Choose the item display order. 

You can select the order in which your items will 
appear in your store: 

► Highest prices first 

► Lowest prices first 

► Ending soonest first 

► Ending latest first 



252 Technique It 1: Opening an eBay Store 



Designing a custom store home page 



If you wan t your eBay Store to be totally customized 

ith writing HTML, you can 
|e for your store in this 



If you want your eBay Store 
area. 



If you don't want a custom home page, just check the 
box that says No , do not include a custom home page. 



Don't feel bad if you don't want to devote the time 
and effort into designing a custom page. I opted not 
to. I would rather err on the side of caution — my 
HTML talent really isn't up to snuff. I'll let my items 
do the talking! 

When you finish with these steps, press the button 
that says Save Changes and Publ i sh. Your new store 
should be ready for action within the hour. 
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PowerSeller status 


entails 




Knowing the 
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benefits 





Building \lour 
Reputation by 
Becoming a 
Pou/erSetter 

When you browse through the items on eBay, you're bound to 
notice a PowerSeller icon next to another member's user ID. To 
the uninitiated, this may look like an award given to a used car 
salesman for bullying hundreds of people into expensive car leases — 
but it's not. The eBay PowerSeller status is given only to those sellers 
who uphold the highest levels of professionalism on the site. 

eBay refers to them as "pillars of the community." I say they're smart 
businesspeople. PowerSellers have to maintain certain monthly levels 
of Gross Merchandise Sales (total dollar amount of eBay sales — GMS 
in eBayspeak), and they get there by providing good items for sale and 
excellent customer service. 

You may notice that many sellers on the site with feedback ratings in the 
tens of thousands do not have the PowerSeller embellishment on their 
auctions. That's not because they're not good people, it's just that some 
of their transactions may have gone awry. In this case, be sure to check 
the seller's feedback and thoughtfully evaluate it. Many times buyers do 
not read the seller's policies before they buy and then give negative feed- 
back (as in the case of buyers not reading the seller's warnings when 
buying liquidation merchandise). 

To become a PowerSeller on eBay, you must fulfill the following 
requirements: 



Be an active seller for at least 90 days 
*>* Sell a minimum of 4 items on the site per month for the past 3 months 
y 0 Have a minimum of a 100 feedback rating 
is* Maintain a feedback percentage of at least 98 percent 

Keep your eBay account current 
v* Comply with all eBay listing policies 

Run your business by upholding eBay's community values (see sidebar) 
v* Sell a minimum average of $1,000 a month in GMS 
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Pou/erSetter Tiers 




1 c it I J \q) f\^yr 



es membership in an 
re five different levels of 
bership. Members of the different tiers must 
sell to a certain level every month. 

Each PowerSeller tier gives the Seller more privi- 
leges from eBay. One of the most valuable benefits 
is that when an issue needs to be addressed with 
eBay the PowerSellers can access priority customer 
service support (see Table 42-1). 



Table 42-1: PowerSeller Levels and Support Benefits 



Tier 


Monthly 
Average 
GMS 


E-mail 
Support 


Toll-free 
Phone 


Manager 
Support 


Bronze 


$1,000 


\S 






Silver 


$3,000 








Gold 


$10,000 




)S 




Platinum 


$25,000 








Titanium 


$150,000 






is 



Benefiting from the Program 

In addition to receiving premium support, eBay 
PowerSellers also have other benefits. 



v* VIP status at eBay events: They get invitations to 
special eBay events including eBay University 
and eBay Live. 

V Co-op advertising: eBay will also contribute to 
off-eBay print or media advertising. (For full 
details, see Technique 58.) 



i** Health care: PowerSellers and their immediate 
family have the opportunity to purchase exclu- 
sive health insurance. 

Approved use of PowerSeller logo: eBay sup- 
plies PowerSellers with business card and sta- 
tionery templates so they may print custom 
stationery and business cards that include the 
official PowerSeller logo. 

t>* Discounts: eBay partners offer special discounts 
off services to eBay PowerSellers. 

Becoming an eBay PowerSeller is an important step 
to eBay professionalism. It's something worth aspir- 
ing to! 

eBay community values 

The set of eBay community values aren't taken lightly by 
the eBay community and eBay employees. The values were 
set out early on by the company's founder, Pierre Omidyar. 

v 0 We believe people are basically good. 

i** We believe everyone has something to contribute. 

v* We believe that an honest, open environment can 
bring out the best in people. 

v 0 We recognize and respect everyone as a unique 
individual. 

v 0 We encourage you to treat others the way that you 
want to be treated. 

All eBay sellers are expected to uphold these tenets in all 
their dealings on the site. 

Okay, no snickering from the peanut gallery, we all know 
that there are quite a few sellers who don't follow these pre- 
cepts. But then, they're not PowerSellers, are they? 




Dropl 

Te&tnlkjue 



Becoming an eBay 
Trading Assistant 



Save Time By 




V Becoming a Trading 


Assistant 
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What is an eBay Trading Assistant? Simply, an eBay Trading 
Assistant sells merchandise for people on eBay. A more complex 
definition is that a Trading Assistant sells items on consignment 
for those who are not familiar with the eBay site or are simply too lazy to 
learn the ropes. Several chains have opened up across the country with 
retail locations accepting merchandise from the general public to do just 
this. By becoming an official Trading Assistant, you can compete with the 
big boys in your own area. 

The best part is that if you are running your eBay business out of your 
home, from a garage, or from a low-rent industrial office, you're a step 
ahead of the big guys who have to pay high rents in fancy neighborhoods 
to get their "drop in" business. They also have to hire people who are 
familiar with setting up auctions on eBay — aren't you already set up for 
that? 

eBay will help the individual Trading Assistants with many things. Most 
importantly, you're listed in a searchable directory with other eBay 
selling professionals for all the world to find at www . eBay . com/ 
tradi ngassi stants. 



Becoming a Trading Assistant 

The first thing to take into consideration before becoming a Trading 
Assistant is to be sure you're familiar with the eBay site, the rules and 
regulations, and most of all — experienced in selling items at a profit. To 
be a successful Trading Assistant, you need to be savvy about how to 
research items on eBay (see Part I) and also know how to parlay keywords 
into winning auction titles (Part II). 

The Trading Assistant directory appears on the eBay site at www . eBay . com/ 
tradi ngassi stants, as shown in Figure 43-1. From the directory page, 
potential customers can search for a Trading Assistant to sell their items 
by ZIP code, telephone area code, or by country. I just ran a search and 
at this moment there seem to be no Trading Assistants in Jamaica or the 
Bahamas (they might be a nice place to do business from)! 
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Trading Assistants Program 

Let an experienced seller on eBay sell or buy for you. 



no can sell your items 
ihe easy way. 



Find a Trading Assistant in your area: 

Zip / Postal I I , .. „ , : 

c , de I | All Categories 

Example 951 25 or 95* 
U.S. and Canada ONLY 



~3 



Search 



Oi expand your search for a Trading Assistant. 
Area Code Country 



| Select country 



U.S. a Canada ONLY 
Search 



Search 



• Figure 43-1: The Trading Assistants directory page. 

This page is promoted on the eBay site to new users 
and in eBay Promotions. Being listed on this page 
will help your customers find you. 

eBay makes it very clear that whether you fulfill the 
requirements for Trading Assistant or not, being a 
Trading Assistant is a privilege. If eBay receives com- 
plaints about your services, they have the right to 
remove you from the Trading Assistant directory. 
eBay's requirements are: 

is 0 Listings: You must have sold at least 4 items in 
the last 30 days. 

is 0 Feedback Rating: You must have a minimum rat- 
ing of 50 or higher, while maintaining a minimum 
of 97 percent positive comments. 

As a Trading Assistant, you will acquire merchandise 
and sell it on eBay on consignment. You will also be 
responsible for 

is 0 Consulting with consignors about their items. 

v 0 Researching the value of the item. Many non- 
eBay users may have unreasonable expectations 
of the price their items will sell for. It's your duty 



to check this out beforehand and explain the 
realities to them. 

v 0 Coordinating the listing. Take digital photos and 
write a complete and accurate description of 
the item. 

Keeping a close accounting of fees and money 
collection. 

That's not much in the way of requirements, but you 
need to get some things together before you sign up. 



Becoming a Trading Assistant does not make 
you an employee, agent, or independent con- 
tractor of eBay. You should be careful to refer 
to yourself as an independent business. 



When you sign up as a Trading Assistant, you have 
to fill out a form describing your business to 
prospective customers. Think through the things 
you have to say before posting them. Your informa- 
tion here works like an ad for you. Here are the 
things you have to put on your Trading Assistant 
listing page. 

Personal information: This includes your eBay 
User ID, your real name, address, and languages 
spoken. 

Category Specialty: If you specialize in a particu- 
lar category, be sure to mention it. You may indi- 
cate up to three eBay home page categories. 

*"* Service Description: In this area, you can say 
as little or as much as you like about your eBay 
experience and the services you provide. 
Remember that the more you communicate in 
advance, the more successful you'll be. 

Here is a sample Service Description: 

I've been active on the site since 1996 and am 
an eBay PowerSeller. I specialize in selling all 
types of eBay items and am particularly famil- 
iar with the fashion category. I can handle 
large numbers of listings. Please contact me 
so that we can discuss your particular needs 
and time availability. 
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I can visit your home within 15 miles from 
my place of business to inventory the items. 
I will list, ship, and provide you with an item- 
s sold with the sale price 



Policy Description: Ensure that the consignees 
understand your policies. A sample description 
looks like this: 

I will list your items for two listing cycles, 
spread up to 30 days. If items do not sell, they 
will be returned to you. Items must be in my 
possession to be submitted to eBay unless 
prior contractual arrangements are made in 
advance. I handle all correspondence and 
shipping. A consignment contract is required. 
I also do independent consulting specializing 
in Internet auctions and their application to 
your business. 

Fee Description: This is where you need to do 
some research. Search your own telephone area 
code on the Trading Assistant directory page and 
see what other fees are being charged in your 
area. After you have an idea of what you want to 
charge, you can put that information here. 



You can provide incentives for higher-value 
items by charging lower commissions (such 
as 40 percent if an item sells for less than $50, 
30 percent if the item sells for more). Also, 
charging a higher percentage and including 
fees allows an easier fee discussion with 
the client (for example, "40 percent, all fees 
included" is generally simpler than "30 percent 
and you pay all the fees, which include. . . .") 

Many Trading Assistants also use transaction 
fees for listing with a reserve (knowing it prob- 
ably won't sell because the consignor doesn't 
have a fair guess at market valuation). 



When you've decided everything you need to list, 
click the link on the Trading Assistant homepage 
that says Become a Trading Assi stant. Fill out 



the forms and, just like magic, you've become a 
Trading Assistant! 

Promoting \lour Business 

When I was working in the newspaper advertising 
business, we had a saying about someone who 
opened a new store: If all the advertising they do is 
their Grand Opening ad and nothing after; it won't 
be long before you'll be seeing the Going Out-of- 
Business Sale ad. 

The same is true with your Trading Assistant busi- 
ness. Although you may not go out of business if you 
don't promote it, you'll probably have no business 
at all. 

eBay gives you many tools to help you grow your 
consignment business, even a co-op advertising pro- 
gram. For more information on co-op advertising, 
visit Technique 58. 

Adding the Trading Assistant 
logo to your eBay listings 

Your best customers may come from people who see 
your existing items when browsing eBay. Why not 
show all viewers that you're a Trading Assistant? Put 
the Trading Assistant logo into your listings, as 
shown in Figure 43-2. When a prospective customer 
clicks on the link, they will be sent to your Trading 
Assistant Information page (just as if they searched 
you out in the directory). 



I am a Tradina Assistant - I'll sell vour items for vou! 




Registered % 

Trading 

Assistant 





• Figure 43-2: The eBay Trading Assistant link. 



Insert the Trading Assistants logo when your 
regular eBay business is slow, and take it out 
when you're overly busy. That way you can 
control the amount of work you have. 
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To add the link to your listings, you have to use a lit- 
tle HTML. Don't panic though, because I supply the 
code fqrjrou below. To get the code for your per- 
liiUWSHs KlftCfck, follow these steps: 




Go to your listing in the directory. Take a look at 
the top of your Internet browser, and you will see 
your Trading Assistant number (this is also your 
eBay account number) at the end of that Web 
page's URL. The Web address looks like this: 
http://contact.ebay.com/aw-cgi/eBayISAPI. 
dl 1 ?ShowMemberToMemberDetai 1 s&member= 
000000 

In this example, your number would be 000000. 

2, Add code to your listing description. 

Add the following HTML code at the end of your 
listing description (be sure to replace 000000 
with your own eBay number): 

<center> 

<a href="http://contact.ebay.com/aw- 

cgi/eBaylSAPI.dll ?ShowMemberToMemberD 

etai 1 s&member=000000"> 

<b>I am a Trading Assistant - I can 

sell items for you!</b> 

<br> 

<img 

src="http://pics.ebaystatic. com/aw/ 
pi cs/Tradi ng_Assi stant2_88x33 . gif " 
vspace="5" border="0" height="33" 
width="88"X/a> 
<br> 

After you insert this code in your listings, a link 
and button appear in your eBay sales (refer to 
Figure 43-2). 

Posting flyers 

eBay has designed a nifty flyer that you can cus- 
tomize and print out on your own printer. Put it up 
at the supermarket, the car wash, the cleaner — 
anywhere and everywhere flyers are allowed. 



Even if you don't see flyers in a retail location, ask 
the owner of the business if you can put one up — 
maybe even offer a discount to the business owner 
for selling their items on eBay in exchange! 

To get to the eBay collateral materials (flyers 
and posters) go to http://pages. eBay. com/ 
Trading As sistants/collateral/ind ex. html. On this 
page, you can find the current graphical offerings 
from eBay. 

The posters and window signs are in Microsoft Word 
format so that you can customize them with your 
own business information. The flyer/poster, shown 
in Figure 43-3, includes small tear-off strips where 
you can place your contact information. When peo- 
ple see your promotion, they can just snip off your 
phone number (or e-mail address) and contact you 
when they get home. 
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1 Figure 43-3: The Trading Assistants Flyer. 
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Handling \lour Business 



^^tnaling mer~ u 




g merchancfise mat's not yours takes respon- 
sibility, and how you conduct your business can 
demonstrate to your customers that you're a respon- 
sible person. You need to present a professional 
appearance when you meet your client, and you 
should have a professional attitude in your dealings. 

Being professional also means anticipating possible 
problems. In addition to being very clear about 
financial issues with your clients (especially fees and 
the realistic selling value of your clients' merchan- 
dise), you may want to consider getting additional 
insurance to cover the merchandise you are holding 
in your home. 

You may also want to consider designing a few forms 
to reinforce with your clients that this is your busi- 
ness and that you know it well, for example: 

Inventory form: This form lists the entire inventory 
you receive from the client and should include as 
detailed a description of the item as your client can 
supply. Also, include the minimum amount (if any) 
the client will accept for the item — this will be your 
reserve price if necessary. 

Sales Agreement: Professional Trading Assistants 
have their clients sign a Sales Contract. Read the 
sidebar following for some good suggestions on 
what to put in your contract. Since I'm not an attor- 
ney, you should have a lawyer take a look at your 
contract before you use it. 

Important items for your Trading 
Assistant contract 

The information below was graciously supplied by one of 
eBay's successful Trading Assistants, LikePhate (Kate & Phil 
Bowyer). It includes quotes from their own Trading Assistant 
contract that cover many things that you might overlook 
when you put together your own contract. This, of course, 



is not a full agreement, but it provides some of the salient 
points not to forget. 

Be sure to include an explanation of the consignment 
process: 

The Consignor will bring item(s) to the Seller, who, 
upon both parties signing this contract, will take pos- 
session of the items for the duration of the auction. 

v* Acceptance of any item consigned will be at the 
Seller's sole discretion. 

The Seller will inspect the item(s) for quality and 
clean if necessary (a fee may apply). 

i>* The Seller will take quality photographs and write an 
accurate description of item(s). 

The Seller will research eBay 8 ' for similar items to 
assure proper pricing. 

v* The Seller will start the auction(s) and handle all 
aspects of the sale including correspondence with 
bidders. 

i>* The Seller will collect payment from the winning bid- 
der ("Buyer") at the end of the auction and will ship 
the item(s) in a timely manner, once funds have 
cleared. 

The Seller will follow-up the sale by contacting the 
Buyer to make sure they are satisfied with the 
transaction. 

Once the Seller and Buyer are satisfied with the 
transaction, payment will be made to the Consignor. 

i>* The Seller will keep the Consignor aware of the auc- 
tion progress either by telephone, or e-mail and by 
supplying the Consignor the auction number(s) to 
track the item(s) themselves. 

i>* The Seller will return unsold item(s) to the Consignor 
upon payment of outstanding fees. 

It's also a good idea to provide the consignor with a state- 
ment of items sold, summarizing the total purchase price, 
all fees, and the amount the consignor receives. 

Outline your fees. "The Consignor will be billed the actual 
rates and fees as incurred for all services, to include the Seller's 
00% Commission. Any services or upgrades requested by 
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the Consignor will carry the exact fee and will be deducted 
from payment, or after three (3) failed auction listings, will 
be du^^the Seljer payable in cash. If the auction sells, 

from the winning bid before 
Tent." 



ii um i jjciy i i ii, ui ai lui u 11 \ 

be dup^the Seller payable 

DropBo0fis, 



Be sure to include a copy of current eBay fees: Listing, 
Options, Reserves, PayPal, and Final Value Fees. 

Outline the terms of your commission. 'The Seller's com- 
mission for this service is a percentage based on the auc- 
tion's winning bid. If the auction does not sell, the Consignor 
is only responsible to pay the applicable insertion and 
reserve price auction fees. An Unsold Reserve fee of $0.00 
will be due to the Seller for a reserve price auction that does 
not sell." 

Be sure you don't guarantee the item will sell. "If an item 
does not sell, the Seller will re-list it two additional times. 
The Seller may contact the Consignor to discuss combining 
individual items into lots to attract buyers. The Consignor's 
verbal consent, or e-mail consent, will be documented in the 
Consignor's file and will serve as a revision to this contract. 
After a third unsuccessful listing, the Consignor will be 
billed for the fees associated with all three auctions, plus a 
$5.00 surcharge. Items will be returned to consignor upon 
payment of those fees. Items not claimed within 14 days 
from the end of the final listing will become the property of 
the Seller." 

Protect yourself and your eBay reputation. 'The Consignor 
of said item(s) consents to the sale of said item(s) based 
on the terms described in this agreement. The Consignor 
also attests that said item(s) are fully owned by the 
Consignor and are not stolen, borrowed, misrepresented, 
bogus, etc." 



You might also mention that you will only sell it if eBay poli- 
cies allow the item to be sold. 

"The Seller will do everything possible to secure the safety 
of the Consignor's item(s), however, the Seller is not 
responsible for any damage to the item, including fire, theft, 
flood, accidental damage or breakage, and acts of God. The 
Consignor releases the Seller of any such responsibility for 
any unforeseen or accidental damage." 

I choose to protect myself additionally, because reputation 
on eBay is paramount. I have a small business rider on my 
homeowner's insurance with Allstate that covers merchan- 
dise in my home up to $5,000. It's an inexpensive addition 
to your policy — definitely worth looking into. 

Ending a sale prematurely. "If such an instance arises that 
the Consignor demands the item(s) to be pulled, the 
Consignor will pay a cancellation fee of $75. Items will not 
be surrendered to Consignor until this fee is paid in cash." 

Protect yourself from possible shill bidding. An important 
line you should add protects you from possible shill bid- 
ding. How about: The Consignor also agrees not to place a 
bid on an auction that the Seller has listed for the 
Consignor (hereafter "Shill Bid") on eBay, nor to arrange for 
a Shill Bid to be made on the behalf of the Consignor by a 
third party. If the Consignor or an agent of the Consignor 
submits a Shill Bid on an auction listed by the Seller, then 
the Consignor agrees to pay all fees, commissions, and 
penalties associated with that auction, PLUS a $75.00 fine, 
and the Seller may refuse to grant auction services to the 
Consignor in the future. 

Again, I strongly suggest that you get professional advice 
before putting together your own contract or agreement. 
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Okay, SquareTrade doesn't give you a stamp of approval; it's techni- 
cally a seal. But whether stamp or seal, having this small icon 
associated with your items can boost your sales quite a bit. The 
SquareTrade Seal is a known commodity in the eBay community with 
buyers and sellers alike. When buyers see the SquareTrade Seal in an 
auction, it's an immediate tip off that they're doing business with a reli- 
able, honest seller. (See Technique 4 for more information on how the 
seal works for the buyer.) This seal is the most widely recognized symbol 
of trust on eBay, and you can view it in about two million listings a day. 

This technique is concerned with getting the SquareTrade Seal with its 
associated services and reports to work for you, the seller. One of the 
best benefits is that showing the seal lowers the occurrence of negative 
feedback. When people view the seal on your auctions, they feel more 
trusting and at ease with buying from you. So if there's a glitch in the 
transaction, they're far less apt to fly off the handle and leave you a nega- 
tive feedback comment without contacting you. 

SquareTrade conducted a survey, which included a study of 130,000 feed- 
back ratings among 600 of its seal members, and found an astounding 
result. The average seller noticed a remarkable 43 percent decrease in 
negative feedback received after becoming a member. That's pretty amaz- 
ing. Although there's no guarantee that you won't get negatives (and you 
still need to watch your Ps & Qs), the SquareTrade Seal certainly seems 
to calm buyers' nerves. 



SquareTrade Stretches Beyond eBay 

SquareTrade began operations in 1999 to service eBay sellers and to help 
them handle disputes in transactions. The company grew steadily over 
the years and established itself as an international leader in online dis- 
pute resolution. SquareTrade has acted as key presenter on the issue of 
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global online consumer protection to the Federal 
Trade Commission, the European Union, and the 
United J^jiions Economic Commission for Europe. 

M« rVitf nM?iio\thOT: a company working for 
eBay members is so well respected worldwide. 
For eBay sellers who subscribe to the seal, 
SquareTrade offers many worthwhile tools to 
help build their reputations and their busi- 
nesses on eBay. 

Making SquareTrade 
Work for i/ou 

The best part about subscribing to SquareTrade 
(and the main reason most sellers join) is that mem- 
bers get to show off the seal and so become seal 
holders. That ubiquitous lime-green-and-navy-blue 
seal builds business. When potential buyers view 
your eBay listings, they see a seal marked with the 
current date. SquareTrade updates the seal daily and 
roots out those sellers who have possibly joined the 
dark side. 




Sellers can customize the look of the 
SquareTrade seal and can choose whether it 
appears on the top or the bottom of their item 
descriptions. I like to have the seal appear at 
the top of my listings so that buyers readily 
see the seal as they read the item listing. 



SQUARE 



Verified Seal Member Profile 



If you sell on eBay ... 



You can apply to become a SquareTrade 
Seal Member. It is eBay's largest 
community of trusted sellers - with 1.5 
million listings eveiy day proudly 
displaying the Seal. 

Buyers will feel comfortable buying from 
you knowing that you are a verified seller 
and that you will resolve disputes. 

Best of all - there is a 30 day fiee tiial - 

so no reason to not try. 

SEE IF YOU QUALIFY 

Take advantage of the 30 day free trial 
and see how the Seal benefits you. 



eBay ID: marsha_c 



A SqujreTr.ide Seal Membei in good standing 
since 09-20-2001. 

i£) Identity and/or Contact Information Verified. 

Continues to meet strict Seal Membership Criteria. 

Committed to Dispute Resolution and Mediation. 

Item #29B6310880 is backed by SquareTrade's 



D 



Buyer Protection Policy - up to $250'. 



The criteria for SquareTrade Membership. 



The SquareTrade Seal, along with other factors, can 
substantially lower the risks of buying online. The Seal is 
not a guarantee of a successful transaction or of a 
Seller's performance. 



I ^ Contact the Seller 



maisha_c - s Selling Standards 



Disclose pricing, shipping and return policies in a clear and accurate manner 
t/ Disclose contact information, if requested to do so by a buyer 
*/ Respond to disputes filed and participate in mediation, if buyer requests 

Commits to meeting Squ^Ti -£ ■ J -=■ T :.\ : r ij.j-.J : id: to learn more) . 



Figure 44-2: My SquareTrade profile. 



SquareTrade runs 40 automated compliance checks 
on seal holders daily. Anytime there's an automated 
alert, a human being (specifically, a SquareTrade 
employee) checks to see what's occurring with the 
seal holder's account and may then contact the seal 
holder for further information. Figure 44-1 shows my 
SquareTrade seal. 



IV »■ /.I.]* marsha_c 


SquareTrade Verified Seller 
Click to Learn More 


Feb, 12. 2004 





• Figure 44-1: My SquareTrade seal. 



Notice that a clickable link appears on the left of the 
seal. When the buyer clicks it, your SquareTrade 
profile opens up in another window, as shown in 
Figure 44-2. 



In addition to the handy seal, SquareTrade offers 
sellers some other good tools and services: 

v 0 Automatic seal posting: If you don't want to 

mess with HTML every time you list an item (and 
who does?), you can set your seal preferences to 
automatically post. Then once a day, SquareTrade 
autoposts the seal to any new listings you've 
placed on eBay. 

v 0 Seal Activity Reports: If you like the idea of put- 
ting counters in your auctions to see how many 
visitors you get, the Seal Activity Reports give you 
totals (for a time period) of how many people 
have looked at your auctions. Figure 44-3 shows 
a segment of my current Seal Activity Reports. I 
find it amazing that so many people have viewed 
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my auctions during these time periods. (I don't 
keep many items listed when I'm writing a book.) 
These totals a^e quite a testament to the number 
tBay every day. 



1 nese totals are quit* 

Dropmoks 

Yni Seal Activity Reports 



Seal views ovet the last 7 days ■ 1176 




Seal views ovet the last 4 weeks - 5625 




1 Figure 44-3: Can you believe this many people visited 
my auctions? 

eBay Sales Reports: As a seal holder, you'll 
be able to log on to your account on the 
SquareTrade Web site and view a large array 
of reports reflecting your eBay business. 

Basic-level seal holders can view reports with 
the following information: 

► Average selling price 

► Price comparison, sold versus unsold 

► Percent of listings that sold successfully 

► Monthly sales 

► Number of listings sold 

► Average number of bids per sold listings 

► Bids-per-auction pie chart 

► Feedback growth summary 



Figure 44-4 shows a couple of sample reports 
from my Business Reporting Center. 



Average # of Bids per Sold Listing 



n Average* of bids 




Average Selling Price 

□ average selling price ■ average start price 




• Figure 44-4: From my SquareTrade business reports. 

Seal Rewards: If another eBay member signs up 
as a SquareTrade member through the seal link 
to your listings, you receive $5.00 for the referral. 
This is redeemable in auction services, gift cer- 
tificates, and more. If people sign up through 
your link on a regular basis, the rewards can pay 
for your SquareTrade membership in no time! 

Negative Feedback Notification: You have the 
option of having SquareTrade notify you when- 
ever (horrors!) negative feedback is posted to 
your account. SquareTrade then works with you 
and the other party through mediation — to 
hopefully get the premature negative feedback 
removed or withdrawn. 

v* Buyer Protection program: When you're a seal 
holder, your buyers are covered under an addi- 
tional Buyer Protection program. (For more 
about this program, see Technique 3). 
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v 0 Buyer Alert e-mails. If you opt for the Buyer 
Alert service, SquareTrade sends your bidders 
-mail on ycjur behalf letting them know that 
giving them a good buying 
|une^^-5 shows a message sent to 
one of my bidders. 



Dropsoa, 



Q eBay User ID: 

Qj mar4ha_c 



Congratulations on winning eBay Item Number 2827685155. 

As the seller, I would like to take a moment to personally thank you for your 
purchase. I know that you have many choices on eBay and I appreciate your 
business. 

I would like to assure you that your transaction will proceed smoothly. Let me 
highlight some key pieces of information: 

1. Read my selling policies by clicking here . 

2. If you have any questions or concerns regarding this transaction, please 
contact me so that we can work it out 

3. On my listing you may have noticed the SguareTrade Seal. I have been 
awarded the SquareTrade Seal as recognition of my superior track record as 
a seller. 

You c.in feel confident puiclusing fiom Squ.iieTi.ide Seal Membeis: 

• Committed to participate in Dispute Resolution and Mediation 

• Maintained a strong selling record 

• Identity and/or contact information verified by SquareTrade 

• Backed by SquareTrade's Buyer Protection program 

As a Seal Member, I am committed to a high standard of customer service and 
resolving issues. 

I would greatly appreciate you leaving me positive feedback if the transaction has 
gone well. If you have any concerns about the transaction, please contact me to 
work it out, prior to leaving me negative feedback. 

1 appreciate your purchase and I hope to do business with you again. 

Sincerely, 

Marsha Collier 
ebay ID marsha_c 



• Figure 44-5: SquareTrade bidder alert e-mail. 

Getting \lour OvOn Seat 

Having a SquareTrade Seal sounds like a pretty 
sweet deal. And sweet deals usually have a catch or 
two. With SquareTrade, the catches are 

You have to qualify for the seal 

You have to pay for your seal subscription 



Internet seals of safety 

When you travel the Internet, you see many seals. You hope 
that the seals you see legitimately stand for something and 
that the Web sites using them follow standards that ensure 
some level of quality. Two of the most trusted seals are 

i^* BBBOnLine: The BBBOnLine seal qualifying process, 
as with the SquareTrade Seal, actually investigates can- 
didate seal holders to make sure they're who they say 
they are. Seal members also agree to participate in 
arbitration and to accept visits from BBB (Better 
Business Bureau) officials. The seal loosely costs about 
$400 to $500 for small businesses and up to $5,000 
for larger corporations. 

Trust-e: Web sites may post a Trust-e seal provided 
that the site posts a privacy statement and sticks to it. 
Trust-e will investigate complaints about member sites 
and yank the site's seal if necessary. For Trust-e mem- 
bers with annual sales below $1,000,000, the Trust-e 
seal costs around $250. The price goes up to $5,000 
for larger firms. 

Although posting a well-known seal costs you money, doing 
so has proven to be a business tactic that makes customers 
feel at ease. Sometimes such expenditures just make good 
business sense. 

To qualify for the SquareTrade Seal, you must go 
through an approval process that takes two to five 
days. From any seal holder's profile, click the See If 
You Qualify link and take advantage of the 30-day 
free trial to get the ball rolling. You start by supply- 
ing information to SquareTrade, and SquareTrade 
investigates your info in two areas: 

v 0 Personal Information: Most seal applicants are 
verified through Equifax, a prominent identity 
verification service. SquareTrade checks your 
information against Equifax's consumer and busi- 
ness databases for consistency. 

v* eBay Selling History: SquareTrade runs 20 dif- 
ferent checks on your eBay transaction history 
through systems developed to identify at-risk 
sellers from their feedback information, as well 
as from the products bought and sold. 
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After SquareTrade notifies you (through e-mail) that 
you're approved, you have to pay SquareTrade for 
the right tn become a seal holder. As of this writing, 
/"Y|?%ali^rfa\|61wJtfp^an initial 30-day free trial 



and then pays $7.50 per month for all the services 
described in the section "Making SquareTrade Work 
for You." You can also choose a Premium level of serv- 
ices that offers more reports at a higher monthly fee. 
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There was a time when I would tell you that the eBay boards and 
chat rooms were pretty much a waste of time. They're great, I used 
to say, if you only use eBay part time and enjoy the social aspect 
of chatting with others online. But if you have a busy life, minutes can 
become hours in the chats and boards, and you can burn through your 
valuable time before you know it. 

Today, however, I also see a bright side to the eBay community. It allows 
you to make contact with others in your own situation — stay-at-home 
moms and dads, coin collectors, guys into fishing gear, and people just 
into socializing. There's a vast group of people just like you in the eBay 
community from every part of the world. Through the eBay community, 
you can make contact with them and maybe even make a new friend 
or two. 

On the other hand, beware of getting caught up in heated discussions 
that accomplish nothing except raising your blood pressure. In some of 
the chat areas, differing opinions often rise up and people (being only 
human) can get carried away. Although it may seem that your comments 
are inconsequential, they may affect other people seriously. Giving 
advice on things that you're truly not an expert on may cause problems 
down the road for other community members reading your posts. 
Remember that everything you post in the eBay community is etched in 
granite (okay, etched in cyberspace), and your User ID is attached to 
your statements. 



MaViqatinq the eBay Community 

The beginning of your journey into the world of personalized eBay-ing 
starts at the eBay navigation bar, as shown in Figure 45-1. Click the word 
Community and a drop-down subnavigation bar appears with links to the 
overview page (that's the page you're currently on), talk, news, events, 
and people. 
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Igure 45-1 : The eBay navigation bar with the 
Community sub-bar. 

Scroll down the page and take a look at how eBay 
divvies up these various areas. Below the Welcome 
to eBay Community headline, you'll see the four dif- 
ferent areas and their links, as shown in Figure 45-2. 



0t0 \ 'iBa$ Comwtuftj 




• Figure 45-2: The eBay Community hub page. 

Participating in talk 

Although the methods of communication are differ- 
ent, the Talk area is where you can converse directly 
with other members of the community. Talk covers 
several areas: 

i>* Discussion boards: In discussion boards, you'll 
find community help boards, category-specific 
discussion boards, general discussion boards, 
workshops, and Giving Works boards. 



Covered in the discussion area: 

► Community help: About 25 boards are topi- 
cally organized to provide help on eBay tasks, 
such as bidding, shipping, technical issues, 
and so on. 

► Category-specific discussion boards: 

Discussion regarding close to 40 different eBay 
categories, such as Collectibles, eBay Motors, 
Clothing, Shoes & Accessories, and more. 

► General discussion boards: Discuss whatever 
tickles your fancy here. Boards with neighbor- 
hood-sounding names where you can stop in 
and visit. Lots of free association chatter and 
fun topics in these boards! 

► Workshops board: This is the spot to find 
"deirdre the pink" who hosts workshops on 
various topics regarding eBay. She invites spe- 
cialists in various areas to give online work- 
shops. You can sign in and watch the posts as 
the workshops happen, or sign on later and 
read all the posts. 

► Giving Works (charity) board. Here's where 
you go to talk to others regarding charitable 
auctions on eBay. 

"Pinks" are eBay employees who dart in and 
out of the chat rooms and boards. They occa- 
sionally answer questions and sometimes jump 
in on the action. You can spot them easily, as 
their posts are shaded with a light pink bar. 



Chat rooms: Here's where things can get hot and 
heavy. People love the chat area for posting opin- 
ions on eBay! 

In the Chat area you'll find: 

► General chat rooms: The classic eBay Cafe is 
here, as well as the AOL Cafe, Emergency 
Board, and others. 

► Category-specific chat rooms: I just checked 
them out; there's even one for Furby collec- 
tors! Lots of fun and lots of friends make this 
an active area. It's fun to check these boards 
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and see what's hot and what's not in the vari- 
ous categories. 



DropS 



tion and f nswer boards: The Q&A Boards 
eft^olil^n^Sst a question about all 
tTTTngs"?!Day^- and nopefully someone will post 
an answer to you quickly. 




Topics cover all eBay services and tasks. 

The most important part about the Talk area is 
that no business is allowed! The chats are there 
for discussion and comments, but not for post- 
ing items to sell or buy. 



Checking out what's news 

The eBay News area has some of the most important 
links. From here you can go to the announcements 
area that helps you stay on top of changes in the eBay 
system. 

General Announcements: Here's where eBay 
first posts announcements about new changes to 
the system (as in Figure 45-3). If something looks 
a little different to you one day while performing 
a task on eBay, check here to see what's up. 

System Announcements: If something's not work- 
ing on the site, eBay will generally post informa- 
tion about the temporary glitches. That way you 
can check to see whether it's your computer or 
eBay that's messing up! 



em Newsletter 




For new system updates, see the 
eBay System Announcements Board 



'"New Shipping Features Now Available" 

Date: 02/14/04 Time: 09:56:50 AM PST 



We are pleased to announce that our new shipping features are now available! Included is a new 
shipping feature called Online Postage that will allow sellers to print U.S. Postal Service shipping 
abels with Delivery Confirmation™ and pay for postage from their PayPal account. To see our previous 
announcement, please click here . 

After an item has sold, a seller will now be able to print a shipping label from either the U.S. Postal 
Service or UPS directly from My eBay or the View Item page. With the U.S. Postal Service feature, 
called Online Postage , sellers will have the option to print postage with or without the postage value 
shown. Once the label is purchased, both the buyer and seller will be able to track the delivery status 
□fthe package on eBay and PayPal To learn about all the features and benefits ofthis new shipping 
option, please check out our Shipping Center . 

• Figure 45-3: The General Announcement board for 
February 14, 2004. 



\S The Chatter: The Chatter is the monthly eBay 
newsletter with bits of info and company 
messages. 

Understanding the differences in 
posting between the boards 

There's quite a bit of difference among the methods 
of posting and reading posts. The individual posts 
are handled very differently in the various areas. 

The Booksellers Discussion Board in the Boards area 
is pictured in Figure 45-4. 



Discussion Boards 
Community > Discussion Boards > Booksellers 



Answer Centet 

Board Loot-In 



Welcome to the Booksellers Discussion Board! This board is 
created specifically for members of the eBay Book Sellers community! 
Please share your views and suggestions regarding the Books category or 
topics in general. Help us make eBay the ultimate destination for Book 
collectors! If you are not an eBay registered user, please register here first - 
it's fast and free! Otherwise, click below to start a discussion or enter an 
existing thread Prior to posting, please read and familiarize yourself with 
the eBay Board Usage Policies New to eBay's discussion boards? Click 
here for a quick tutorial. 



Q 

© 



List of Topics 

(199 following items) 

Updated Replies Topic (Started by) 



indicates new discussions, 
indicates updated discussions, 
indicates updated by eBay Staff. 



Feb 14 
Jan 29 



26 
46 



Feb 12 405 

Feb 15 983 

Feb 15 673 

Jan 1 1 33 



Q Helpful Links for the Bookseller f ) 
tt> Q Library links once again from the top ( ) 

Q A book that looks like nothinqj ) 

Q Ask any question about any book ( ) 
eV Q Tip-of-the-Dav ( ) 

q Website for PDF storage of important threads 



• Figure 45-4: The Bookseller's Discussion Board in action. 

To post on the board, follow these steps: 

f m Post a question or comment by logging into the 
boards at the top of the page. 

2. Click the Board Log-In link, and you'll be trans- 
ferred to the Sign In area. 

3. Type in your User ID and password and press 
Sign In. 
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You'll be returned to the Board with the option 
to post in a blank text box at the end of the posts. 



into the text box and click the 



The query is listed on the site for other inter- 
ested parties to reply. 

To reply to a post or to see what responses you have 
to your own post, just return to the area and click on 
the post. The number of responses will be listed 
next to it in the Replies column. 

eBay Chat rooms are for real-time (kind-of) chatting 
as shown in Figure 45-5. Users type in their com- 
ments and other users populating the particular 
chat area can see their posts when they press 
reload. If you find an interesting thread of conversa- 
tion in the chatter, you can reload your page show- 
ing the last 200 messages posted up to 24 hours 
prior by using the drop-down menu. When the 
boards are busy, however, the 200-message limit may 
cover only an hour's time. 
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• Figure 45-5: Chatting and reloading by time increment. 

The Answer Center runs things on a slightly different 
format. When you click on a subject you wish to 
view, you will be presented with a list of questions, 
as shown in Figure 45-6. You can post your own 
question, or get the answer to a question you see. 



To read all answers, click the View Answers link 
at the bottom of the question. 



List of Questions 



Q indicates new questions. 

indicates new responses, 
tt ind icates response from eBay Staff. 



201 pages of questions [ 1 2 3 4 5 6 ... 201 f> 



beer signs (1 reply) Report 



Feb 15, 2004 



0J 



I am looking for a stiegl bar sign or a bicardi limon sign for my fiance's 
birthday. Stiegl is his favorite beer and limon hos favorite liquor. Can 
anyone help? 

re view Answers 



Need help with search criteria Report 



Feb 15,2004 



I had a stuffed yellow dog (beanie baby size)with black ears as a little 
girl. I loved this dog very much and I have been looking for it My 
problem is that I have NO CLUE when it was made or what manufactuer 
even produced it. I think it was manufactured any time after 1973. Since 
I don't know the name, I am having a devil of a time trying to search for 
it. If this dog sounds familiar to anyone oranyonehasanyideahowl 
can refine my search to just a description, I would welcome your 
comments. Thank you so much. 
Baroness96 

'Tr' View Answers 



What do i do if i got someone that placed a bid Feb 14, 2004 

(1 reply) Report ge £. j 

and then won my auction and has not responded to any of my emails 



• Figure 45-6: List of Questions from the eBay Answer 
Center, Search questions. 

Visiting the events 

Here's where you can find out what events are 
planned for the eBay Community. 

Calendar: Click the calendar link to see what 
eBay is doing around the country. The calendar 
links are clickable so that you can find out more 
details on the various events. 

i>* Workshops/Events List: Click Workshops to go 
directly to the Workshops Board — or better yet, 
click the link on the Event List and see the details 
on upcoming events. 

i>* Charity: This link takes you to the eBay Giving 
Works hub page where you can search and check 
out the charity auctions currently on the site. 
(See Technique 59 for more on raising money for 
nonprofits on eBay.) 
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Joining a Group 

DrcS 




stest-growing areas on 
r^j|^tn^ife\iig^start clubs or "groups" 
wifti people of similar hobbies and ideas. I'm a mem- 
ber of a couple of groups and enjoy reading the dis- 
cussions (because they're about subjects I care 
about), even if I don't post responses. 

Figure 45-7 shows you the Groups home page, where 
you can search new groups or sign into groups in 
which you're already a member. 
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Figure 45-7: An eBay 


Groups home page. Note the links 



The groups give you the opportunity to join like- 
minded people online (or even in person) and share 
your eBay adventures. 

How the community works for you 

While writing this technique, I went to all the areas of the 
community. I saw a post from another community member 
saying that her mom's WebTV unit had quit working and 
she didn't know what to do. Her mom was stuck on that 
particular system and wanted nothing else. 

I emailed her, letting her know that my mom was also a 
WebTV user, but had recently passed away. I offered her 
my mom's WebTV setup (including printer) for minimal 
cost plus shipping. 

That's what community can be all about! 



to the different areas of the group at left. 
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* Oh, -we're doing just great. "Philip and I are 
selling decorative jelly jars on e^ay. I run 
the auctions, and "Philip sort oi controls 
the inventory. * 
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If you've played around on eBay, had some fun, and made a few dollars, 
then good for you — enjoy yourself! Once you start making serious 
money, however, your business is no longer a hobby. Before you know 
it, it's time to consider some serious issues like business structure, tax 
planning, and licenses. I say this because when you're concentrating on 
fulfilling multiple orders and keeping your customers happy, the last thing 
you need is a G-man breathing down your neck. Worst-case scenario: 
How about getting audited in December when you haven't been keeping 
good records all year? 

In short, getting serious means making some decisions. It means getting 
licenses that cost something, and, possibly, collecting and paying sales 
tax. I know this sounds like stripping the fun out of doing business on 
eBay, but taking a bit of time and effort now can save you a ton of trouble 
later on. 



Giving l/our Business a Name 

In most states in the U.S., you can find funny liner ads in the classified 
section of the local newspaper. They're called fictitious name statements, 
and they need to be registered with your state before you can open a 
bank account in a business's name. They let the state know who owns 
and operates a business. In California, you must file a fictitious name 
statement within 40 days of the commencement of your business. (Other 
state laws vary, so check the Web sites listed at the end of this technique 
for more information on your state's requirements.) Your statement must 
also include a physical address where the business is operated — not a 
mailbox address. 

® Before you assume registering a name isn't required in your state, 
be sure to check with your state's business code (links to all 50 states 
are at the end of this technique). Some states, such as Indiana, require 
that a business's assumed name be registered with the secretary of 
state. 
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In the states requiring publication, your fictitious 
name statement must be published in an adjudicated 
(officiaJJj^ipprovedl newspaper for a certain amount 

J YC*{ X^^VT^f^PS LfM^to let the community 
I Vlftfcii/tl«ra\aBsV*esl\wlrting and who owns it. 
The newspaper will supply you with a proof of publi- 
cation, which you keep in your files as a record of 
your filing. You generally have to renew the state- 
ment after a prescribed number of years. 

Don't waste your money! 

There are all kinds of very expensive services on the Internet 
that prey on the inexperienced; they'd be more than willing 
to handle all the work for you — for a fat fee. Don't waste 
your money. If newspaper publication is required, look in 
the phone book for a small community newspaper and call 
them to see if they handle these type of legal ads. Most 
small newspapers are 90 percent supported by the money 
they make on filing legal ads. They're the experts on these 
types of filings — plus, you get to help out another small 
business. Every 5 years, I file my company's DBA (Doing 
Business As) with the nice gray-haired lady at the newspa- 
per with a single-room office. 

After you have your proof of publication, you can 
bring that to the bank and open an account in your 
business's name, which is a very important step in 
separating your personal living expenses from the 
business. 

Deciding \lour Business 
Structure 

I know that this may seem like a leap, but bear with 
me. You need to decide in what form to set up your 
business. You're going to have to live with this deci- 
sion for quite a long time, so I suggest you consult 
with a tax professional or an attorney who's familiar 
with your situation. If you don't know such a profes- 
sional personally, ask around. Getting a personal 
referral is far better than picking a name blindly 
from the phone book. You might even get a good 
referral from another eBay seller in your area. 



You have four choices, and each has different tax 
and legal ramifications. I'll give you the highlights 
here. 

Sole proprietorship 

A sole proprietorship is the simplest form of busi- 
ness. No other form of business is easier to manage 
or cheaper to run. A sole proprietorship is the form 
of business that most business owners use when 
they're first starting out. Many people often gradu- 
ate to a more formal business format when bigger 
money comes in. 

Keeping track of all expenses related to your eBay 
business is crucial, even in a sole proprietorship. 
(Especially as they act as tax deductions against 
your profits.) Be sure to check Technique 47 for 
information on what you need to keep records for. 

A few highlights of sole proprietorships include: 

t>* Profits and expenses of the business appear 
on the individual's personal tax return on 
Schedule C. 

Sole proprietors (the owners of sole proprietor- 
ships) are in complete control of the money and 
are personally liable for paying all taxes. 

Some benefits (such as health insurance) are not 
directly deductible from business income. 

Liability is all on the person owning the business. 
If you're acting as a Trading Assistant and some- 
thing seriously goes wrong with an item you've 
sold for another, you are liable for any damages. 

Sole proprietorships are also the easiest businesses 
to dissolve if you choose to end an enterprise. 

Partnership 

A partnership comprises two or more people. It's a 
slightly more complicated business format, in which 
everything — profit, decision-making, liability, and 
so on — is shared between the partners according 
to terms governed by a partnership agreement. 



Deciding \lour Business Structure 




A partnership should be formed by a written agree- 
ment, which is a legal document. Each person in the 
partnership contributes capital or services and both 

> profits and losses. The 
taxed on both partners, 
based on the percentage of the business that they 
own or upon the terms of the written agreement. 

Highlights: 

is* The written agreement forming the partnership 
should outline everything to do with the 
business: 

► How to divide the profit and/or loss 

► Compensation for each partner 

► Restrictions of authority and spending 

► How disputes will be settled 

► What happens if the partnership dissolves? 

► What happens to the partnership in case of 
death or disability? 

Profits from the business flow into the partners' 
personal tax returns, although a separate tax 
return must be filed in the partnership's name. 

The partners are personally equally liable for all 
business debts and product liability. 

Business decisions must be agreed upon by both 
partners — sometimes that can get sticky! 



To get some intensive information on putting 
together your business structure, visit www . 
nolo, com, a Web site that gives legitimate 
information on do-it-yourself law. 



Corporation 

A corporation has a life of its own; it has its own 
name and tax return and is a unique and separate 
entity from the owners. It's chartered by the secre- 
tary of state within the state of incorporation (which 
is usually the state in which you do business). 




Federal taxes for corporations presently range from 
15 to 35 percent, based on the corporation's net 
profits. Employee owners of corporations may shel- 
ter income from tax by dividing the income between 
their personal and corporate tax returns. This is fre- 
quently called income splitting and involves setting 
salaries and bonuses so that any profits left in the 
company at the end of its tax year will only be taxed 
at the 15 percent rate. 

Setting up a corporation doesn't have to be an 
expensive venture. Check out the Nolo.com site 
referred to in the tip above for packages to set one 
up in your state. 

Highlights of a corporation are these: 

Shareholders (owners) have limited liability 
for the corporation's debts. You can lose only 
the money you invested in the business; your per- 
sonal property can attach in a few situations — 
say, you guaranteed a loan for the business or 
neglected to deposit your employees' withhold- 
ing taxes. Check with your attorney for more 
caveats. 

i>* As an officer of a corporation, you are required 
to report to federal and state agencies. 

You must keep explicit records of expenses and 



Limited liability company (LLC) 

A limited liability company is a new, hybrid type of 
business that combines portions of a partnership 
with bits of a corporation. It's basically used when 
you want the limited-liability advantages of a corpo- 
ration and the ease of running a partnership. 

Due to the newness of this type of business, 
research the details at Nolo and talk to a profes- 
sional to decide whether it's best for your eBay 
business. 
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Making a decision on your business format 
MO j is important and can impact your business 
VP^/ for years to come. It's best to get professional 
I A if f \ r\ la^'Mybaiai J^ilh^i your ideas in concrete 

UropDOOrvS 

Joining the Feds 

If you're going to be paying anyone a salary, you'll 
need a Federal ID Number (FEIN). Every business 
has one. It's like a Social Security number for a 
business — the number used to identify you on 
government forms. You may also need one for 
your state. 

There's no charge to get your FEIN, so why wait? 

A Federal Employee Tax ID number can be 
assigned by filing IRS form SS-4. Go to the IRS 
Web site at 

www .irs.gov/businesses/small/article/ 
0, ,id=102767,00.html 



State Employer numbers for taxes may depend 
on your state's requirements. Visit 

www .taxadmin.org/fta/forms.ssi 

for an overview of every state in the union. 

City and State Business 
Licenses 

It seems like everyone has something to say about 
your business, doesn't it? Yep, lots of fingers in the 
pie! When you're part of the business community, 
your business dealings will have an impact on many 
more people than just you. 

Cities and states issue business licenses to home 
businesses as well as to large corporations. You're 
better off getting a license at the outset of an ongo- 
ing business than to be forced to pay penalties later. 

Table 46-1 is a chart of URLs to individual state's 



to get the details and apply for your EIN online. 




business links. These links should get you all the 
info you need. 


Table 46-1: Links to the Individual State's Business Requirements 






State 


Link 








Alabama 
Alaska 


www. al abama .gov/business/startbusiness 
www .deed. state. ak. us/occ/home . htm 


. html 





Arizona 

Arkansas 

California 

Colorado 

Connecticut 

Delaware 

District of Columbia 

Florida 

Georgia 

Hawaii 



www . commerce . state . az . us/Smal IBus/Default.asp 

http://asbdc.ualr.edu/bizfacts/1006. asp or www. state. ar.us/busi ness_res . php 

www . cal gol d . ca . gov/ 

www .colorado.gov/business. htm 

www. ct-cl ic. com/bus iness/business. htm 

www . state. de.us/dedo/small_b us iness. html 

http://brc.dc.gov/whattodo/business/ 

http://sun6.dms. state. fl. us/dor/businesses/ 

www .sos. state. ga.us/firststop/ 

www . hawai i . gov/dbedt/ start /i ndex . html 
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State 



Link 



Idaho 



DropBooks 



Iowa 

Kansas 

Kentucky 

Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

Missouri 

Montana 

Nebraska 

Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 

Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 



www. i doc. state. id. us/bus i ness/i dahoworks/substartbusi ness . htm 

www. ill i noi sbi z . bi z/bus/step_by_step . html 

www .state. in. us/si c/ owners/ i a . html 

www . i owa smart . com/bl i c/ 

www .accesskansas.org/operating/ 

www. thi nkkentucky . com/kyedc/bgui deOl . asp 

www .sec. state. la. us/comm/f ss/f ss-i ndex. htm 

www . econdevmai ne . com/ do i ng-bi z . htm 

www .blis. state. md. us/Bus i ness Startup. as px 

www. dor .state. ma. us/bus iness/doingbus. htm 

www. mi chigan.gov/businessstartup 

www.dted . state . mn . us/01x03x02f . asp 

www. ol emi ss.edu/depts /mssbdc/goi ng_i ntobus . html 

www.ded .mo.gov/business/startabusiness/ 

http : //bi zmt . com/bi zassist/start.asp 

www .nebraska.gov/business/html/337/index. phtml 

http://tax. state. nv.us/taxnew/forms. htm 

www .nhsbdc.org/start up. htm 

www . state. nj . us/Bus i ness. shtml 

www.edd.state.nm.us/NMBUSINESS/NEWBUSINESS/ 

www .gorr. state. ny.us/gorr/Start bus. html 

www. secretary. state. nc.us/blio/startbus. asp 

www .growingnd. com/tool kit/ 

www. sos. state. oh. us/sos/busiserv/i ndex. html 

www.okonestop.com 

www .filinginoregon.com/obg/ind ex. htm 

www. paopenforbusi ness. state. pa. us 

http : //www2 .sec. state. ri .us/faststart/ 

www. my s ego v .com/SCSGPortal/static/busi ness_teml . html 

www . state . sd . us/drr2/newbusi ness . htm 

www . state . tn . us/ecd/res_gui de . htm 

www. tded . state. tx.us/guide/ 



(continued) 
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Table 46-1 (continued) 

State Link 




,www. utah.gov/business/starting. html 
www. thi nk Vermont . com/start/ 



Virginia www.yesvi rgi ni a . org/corporate_l ocati on/vedpstart_a_busi ness.aspx 

Washington www . dol .wa.gov/mls/startbus.htm 

West Virginia www.wv .gov/sec.aspx?pgID=l 

Wisconsin www. wi scons in.gov/state/ by b/ 

Wyoming http : //uwadmnweb . uwyo . edu/SB DC /starting. htm 
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Several e-mails come to my office every week from people who have 
questions about how to keep their books straight. (Incidentally 
although I don't always have time to keep up with all my e-mail, rest 
assured that I at least read every message.) These folks are confused by 
the myriad of products and services vying for the eBay seller's dollar. 
Many of these products and services claim to do everything and that 
running a business on eBay is impossible without them. These auction 
services also claim to be all an eBay seller needs to achieve success, but 
that's not quite right. As much as auction management services do for 
the seller — and they can do some amazing things — they can't maintain 
your books in the proper bookkeeping form. 



With the advent of e-commerce, many aspects of the business world 
updated and changed to keep pace with the speed of the Internet. 
One thing that didn't change, however, is the need for methodical, 
rock-solid bookkeeping. Why can't you do your bookkeeping your 
way? Because the United States Tax Code demands that businesses 
adhere to some tried and true accounting procedures. 




It's all well and good to manage your sales data in spreadsheets, note 
pads, and homemade ledgers (I keep my PayPal monthly sales in spread- 
sheets, but only as backup and customer-list documentation.) Just real- 
ize that you're making more work for yourself in the long run. Keeping 
your books in ways that are easy for you to understand doesn't preclude 
the necessity of maintaining your books in the proper format. This tech- 
nique helps you save time by putting some tested procedures for eBay 
sellers to work for you. 



Beating With a Professional 

Have you ever wondered why big businesses have CFOs (Chief Financial 
Officers), Vice Presidents of Finance, CPAs (Certified Public Accountants), 
and bookkeepers? It's because keeping the books is the backbone of a 
company's business. 
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Do you have a professional going over your books at 
least once a year? You really should. A paid profes- 
sional ej£Derienced ui business knows what to do 
,il*«i|^tirvlj£'ti^es. Due to the complexity 
\od£,\m |u\t*2y paid preparer will suf- 
fice when it comes to preparing your business taxes. 
Here's a list of possible people who can prepare your 
tax returns. 



Tax Preparer (or Consultant): This is the person 
you visit at the local we-file-for-you tax office. Did 
you know that a tax preparer could be anybody? 
There is no licensing involved. H&R Block hires 
as many as 100,000 seasonal workers as tax pre- 
parers each year. Where do these people come 
from? I'm sure that some are experts at the tax 
code, but the sheer number of tax preparers and 
the lack of regulation can make using a we-file- 
for-you tax office a risky proposition for business 
people who want to minimize their tax liability. 

^"~~3<x A United States General Accounting Office 
<^^j report estimated that, in 1998, American citi- 
zens overpaid their taxes by $945 million 
because they claimed the standard deduction 
when it would have been more beneficial to 
itemize. Half of those taxpayers used a paid 
preparer who clearly was not cognizant of the 
full tax law as it applied to the individuals. 
Scary, huh? 

V Volunteer IRS Certified Preparers: The AARP 
(American Association of Retired Persons) does 
an outstanding job of assembling nearly 32,000 
tax preparers to serve the needs of low- to middle- 
income taxpayers (special attention going to sen- 
iors). Their goal is to maximize legal deductions 
and credits, resulting in "tangible economic ben- 
efits" for their clients. These volunteers have to 
study, take a test, and become certified by the IRS 
before they can lend their services to the cause. 

In 2003, AARP volunteers served a total of 1.85 
million seniors in the United States. My mother 
was a retired corporate comptroller, and she vol- 
unteered in this program for many years. (She 
was disappointed when she made her lowest 
score on the IRS test — a 94 percent!) They staff 



over 8,500 sites around the United States, and 
you can find if there's one near you. Call 1-888- 
AARP-NOW (1-888-227-7669) and select Tax-Aide 
Information. 

v* Public Accountant: A Public Accountant or PA, 
must complete educational, testing, and experi- 
ence requirements and obtain a state license. 
PAs must take an annual update course to main- 
tain their status. 

»^ Enrolled Agent: Often called "one of the best- 
kept secrets in accounting," an Enrolled Agent is 
Federally licensed by the IRS. (CPAs and 
Attorneys are state-licensed.) EAs must pass an 
extensive annual test on tax law preparation 
every year to maintain their status. (They also 
have to pass annual background checks.) 
Enrolled Agents are authorized to appear in 
place of a taxpayer before the IRS. 

Many EAs are former IRS employees. To find an 
Enrolled Agent near you, go to the Web site 
www .naea.org and enter the Taxpayer's area. 

t>* Certified Public Accountant: A Certified Public 
Accountant (CPA) must complete rigorous test- 
ing and experience requirements as prescribed 
by the state in which they practice. Most states 
require a CPA to obtain a state license. 

CPAs are accountants. They specialize in record 
keeping and reporting financial matters. Their 
important position is to act as an advisor regard- 
ing financial decisions for both individuals and 
businesses. CPAs must take an annual update 
course to maintain their status. 



Keeping \lour Books Accurately 

When you meet with one of the professionals 
discussed in the previous section, they're going to 
expect you to bring a complete and accurate set of 
books. To prepare accurate books, you either need 
a bookkeeper (who will use accounting software), 
or you can learn how to use professional accounting 
software yourself. 



Keeping \lour Books Accurately 



Don't be a wussy; you can do this. Lots of people 
successfully using bookkeeping software today knew 
nothin&about bookkeeping before they set up their 

them. 

■ tutor, helping me every step of the way, was 
QuickBooks For Dummies by Stephen Nelson, CPA. 
I met Stephen a couple of years ago. He's just as 
funny and smart in person as he writes. I highly 
recommend his books to help you with learning 
the program. 

I highly recommend QuickBooks from Intuit for your 
eBay business accounting because it's tailored for 
business. At the end of each year, I hand my CPA a 
copy of my QuickBooks backup, along with the 
printed reports he requires. Most professionals use 
and accept data from QuickBooks. 



When your business gets so busy that you 
have no time to post your bookkeeping, you 
can always hire a part-time bookkeeper to 
come in and do your posting for you. 



Using QuickBooks in your eBay business 

Aside from the professional reasons to use 
QuickBooks, there's another more basic reason, the 
program can give you up-to-the-minute reports 
about the status of your eBay business and keep 
track of everything in the background — including 
payroll and sales tax liability. 

Here are a few things (among many others) that I 
really like about using QuickBooks to streamline an 
online business: 

Inventory Reports: As you purchase inventory, 
aside from deducting the money from your 
checking account and expensing your merchan- 
dise account, QuickBooks adds the purchased 
merchandise to your inventory. Every time you 
sell an item, QuickBooks deducts the item from 
your inventory. QuickBooks has many other 
reporting features for your inventory and end-of- 
year reporting for taxes. 



Figure 47-1 shows you a part of an inventory 
report that I pulled out of the program today. You 
can see how valuable the data is. With a click of 
my mouse, I can see how much I have left in stock 
and the average number that I've sold per week. 



The Collier Company, Inc. 
Inventory Stock Status by Item 

January 1 through March 18. 2004 
Ketn DewriptHwi * Prof Vendor 



n Hand , Available -SalesWeek 
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• Figure 47-1: A portion of my Inventory Tracking report. 

t^* Sales Tax Tracking: Depending on how the pro- 
gram is set up (based on your own state sales tax 
laws), you can request a report that has all your 
taxable and non-taxable sales. The report calcu- 
lates the amount of sales tax you owe. You can 
print out this report for backup information on 
your sales tax payments to your state. 

Payroll: Whether you use the online payroll 
service to prepare your payroll or input the 
deductions yourself, QuickBooks posts the 
appropriate withholdings to their own accounts. 
When it comes time to pay your employees' with- 
holding taxes, QuickBooks can generate the fed- 
eral reporting form (all filled in) for submitting 
with your payment. 

J>* Sales Reports: QuickBooks gives you a plethora 
of reports with which you can analyze your sales 
professionally. One of my favorite reports is the 
Sales by Item Summary. This report gives you the 
information below for every inventoried item 
you sell in whatever time period you choose: 

► Quantity sold 

► Total dollar amount sold 
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► Percentage of sales represented by each indi- 
vidual item 

e^ayenigl pji££the item sold for 

» , 3ds sold) by item 

► Average cost of goods sold by total sales 
per item 

► Gross profit margin in dollar amounts 

► Gross profit margin expressed as percentages 

Depending on how you post your transactions, 
you can analyze your eBay sales, Web site 
sales, and/or brick-and-mortar sales individu- 
ally or together. You can also select any date 
range for your reports. 



Posting sales in QuickBooks the easy way 

Some online auction management services integrate 
with QuickBooks. This integration means that your 
individual transactions can be downloaded into the 
QuickBooks program, setting a up a new customer 
for each of your sales. 

Although this process is quick and easy, inputting 
each sale as a new customer will cause the size of 
the database to become huge quickly. QuickBooks is 
a very large program to begin with, and if you're 
going to use it (and update it) for several years, the 
database will become even larger. 

If you've ever worked with large files, you know the 
larger the data file, the more chance there is for the 
data to become corrupt. That's the last thing you 
want. Besides, QuickBooks will max out with over 
14,000 customers — very doable in several years on 
eBay. 



To keep track of your customers, you can use 
an additional copy of your PayPal monthly 
report and combine them with cash sales into 
an Excel (you can also use Microsoft Works) 
spreadsheet to build this important data. 




In the sidebar below, I show you a procedure I devel- 
oped to process my PayPal sales. I've run it past sev- 
eral accountants and QuickBooks experts, and it's 
gotten rave reviews. I'm sharing it with you because 
I want you to be able to run your business smoothly. 

Using QuickBooks the "Collief Way 

Rather than posting an invoice in my QuickBooks software 
for every customer (for those very few customers who need 
formal invoices), I can print them out on demand from 
eBay's Selling Manager; I input my sales into a customer 
Sales Receipt as shown in the figure below. Whenever I 
make a PayPal deposit into my business checking account, 
which is every few days depending on how busy sales are, 
I post my sales into QuickBooks. This way, the total of the 
Sales Receipt equals the exact amount of my PayPal deposit. 
(If you've ever tried to reconcile your PayPal deposits with 
your sales and your checking account, you know how frus- 
trating it can be.) 

In my QuickBooks account, PayPal is the customer. It makes 
no difference who bought what, it just matters what item is 
sold (to deduct from inventory) and for how much (to post 
to my financial data). 

The program gives you the flexibility to customize forms, so 
the figure given here shows my customized sales receipt 
for PayPal sales. PayPal is a taxable customer when sales are 
made in the State of California, and the appropriate sales 
tax is applied automatically. Here are the things I have 
added to customize the form. 
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PayPal Fees: I have set up PayPal fees as a credit 
against sales. (In the figure, you can see they are 

3: a negative.) This helps to match the total 
rfthj l^^^ceipt to my PayPal deposit. 
eJ'me'a nfcrount line in my sales reports 
that tracks my total paid PayPal fees. This also appears 
in my Costs of Goods Sold area of my financial 
statements. 

In case you're wondering about eBay fees, they have 
their own line in my chart of Accounts. I charge eBay 
fees to my company credit card. When the credit 
card expenses are posted, I post the eBay expense 
to the eBay fees account which appears in the Costs 
of Goods Sold in my financial reports. In my book, 
Starting an eBay Business For Dummies, I show you 
how to set up QuickBooks for eBay and I include a 
suggested chart of expense and income accounts. 

State: I type in the two-letter state abbreviation 
of the shipping location with each item. This serves 
as backup information for my State Board of 
Equalization (the California sales tax board) and 
also allows me to run reports on what has sold in 
which states. 

Date: The date at the top of the Sales Receipt is the 
posting date. The date in the product posting indi- 
cates the date the PayPal payment was posted. 



J> Class: Every item posted in QuickBooks can be part 
of a Class to make data easier for you to isolate cer- 
tain types of transactions. I have set up two classes 
of PayPal sales: California sales and out-of-state sales. 
The California sales are classified as Taxable, and the 
Out-of- State sales as Non-taxable. QuickBooks calcu- 
lates the tax liability automatically. 

Tax Classification: When I type the first two letters 
into the class area (OU for out of state, and CA for 
in-state sales), the tax line changes automatically to 
Tax or Non-Tax. QuickBooks would do this whether 
I show this field in the Sales Receipt or not, but by 
having it appear, it serves as a secondary mental 
reminder to post the taxable Class properly. 

By inputting my eBay sales data in this way, I streamline the 
process in several ways. I post data to only one program 
once. From this Sales Receipt, I get updated inventory reports, 
accurate Sales Tax data, accurate expense and income track- 
ing, and easy reconciling of my checking account. 



Monitoring \lour 
Financial Reports 




fter you're up and running with your eBay business, you can look 



forward to having lots of reports to evaluate. Of course, you get a 



J. \. plethora of reports from PayPal, eBay, and so on, but the most 
important reports are those you generate from your bookkeeping pro- 
gram (software such as QuickBooks). I use the QuickBooks software 
package to manage my business records, and it keeps several common 
reports (Balance Sheet, Accounts Payable, P&L, and more) in an easily 
assessable area. If you check out the reports tab of your bookkeeping 
program, I bet you'll find similar items. Before your eyes glaze over, 
though, check out this technique for straightforward descriptions of 
these reports and the information they provide. 

Similar sales and financial reports are common to all businesses, 
and reviewing them on a monthly basis can help you stay on top of 
yours. 




To get your business reports when you need them, you must post 
your sales receipts regularly and thereby update the money in and 
the inventory out. Post your payments out at least weekly (especially 



on your company credit card — post those transactions the minute 
you get your statement) and reconcile your checkbook the moment 
your bank statement arrives. 

What do your posting and reconciling tasks get you? The opportunity 
to hit a button and get a complete picture of your business. From the 
reports you generate, you find out whether your business is profitable, 
what products are selling, and if you're spending too much money in a 
particular area. Keeping your books up-to-date allows you to find prob- 
lems before they become unmanageable. 

/Tk If you run your sales and financial reports quarterly rather than 



monthly, a problem — such as not pricing your items high enough — 




could be mushrooming out of control. 
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be-beitiildevinq \lour 
Balmpe Sheet 
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|ur balance sheet provides the best information on 
your business. It pulls data from all the other reports 
and gives you a complete look at your business's 
financial condition. 

Your balance sheet shows all your assets: 

Cash in Bank: The money in your business bank 
account. 

i>* Accounts Receivable: If you've invoiced anyone 
and not received payment as yet, that amount 
will reflect here. 

i>* Inventory Assets: This is the value of the mer- 
chandise you have purchased for resale but have 
not as yet sold. 

Other Assets: Things your business owns (not 
you), like furniture and vehicles. These are not 
considered in the Current Asset figure. 

Accumulated Depreciation: This is deprecation 
on your assets, either produced by your account- 
ing program or given to you by your accountant. 

The balance sheet also (alas) shows your liabilities: 

i>* Accounts Payable: If you owe any vendors or 
have money due on unpaid credit cards, it will 
show up here. 

Sales Tax: The money you have collected on 
sales tax (that is due to your state) is a liability. 

**** Payroll Liabilities: If you haven't made a bank 
deposit covering the money you've withdrawn 
from employees (withholding taxes, Social 
Security, Medicare, and so on), it will show up 
here. 

Your equity shows up in the (literal and figurative) 
bottom line at the bottom of the statement. It will 
include your initial investment in your business and 




the net income total from your Profit & Loss 
statement. 



An important business ratio — the net working 
capital ratio — is drawn from your balance 
sheet. Subtracting your current liabilities from 
your current assets gets you the dollar amount 
of your net working capital. But to get the net 
working capital ratio, divide your current 
assets by your current liabilities. Any value 
over 1.1 means that you have a positive net 
working capital. If you need a loan from a 
bank, this is the first figure the loan office will 
look for. 



Tracking \lour Accounts 
Payable 

When bills come in, post them in your accounting 
program. This will generate the Accounts Payable 
report. Accounts payable is the area that shows how 
much you owe and when it's due. These are crucial 
dates and numbers to know so you can be sure to 
meet your obligations when they're due. 

When you pay an outstanding bill, the bookkeeping 
program deducts the money from your checking 
account and marks the bill as paid. It will no longer 
appear on this report. 

Knou/ing \lour Sates 
lax Liability 

One of the vendors you'll owe money to is your state. 
In California, it's the State Board of Equalization. 
Every time you post an invoice or sales receipt that 
charges sales tax, that amount shows up in this 
report. You run this report on a timeframe that's 
determined by the state; you may be required to 
report monthly, quarterly, or yearly. Also, how often 
you report may depend on your total of in-state 
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sales. Just make sure you match your reporting with 
your state's requirements for your business. 



& Loss Statement 



If your accountant asks for your income statement, 
she's asking for your profit-and-loss statement, or 
P&L. This report lays out clearly every penny you've 
spent and brought in. You can set these reports to 
generate by any period of time; usually eBay sellers 
produce them by calendar month. 

A summary P&L (or Profit & Loss Statement) will 
itemize all your income and expense accounts indi- 
vidually, and total them by category. This way, you'll 
be able to isolate individual areas where you may 
notice a problem such as spending too much in the 
shipping expenses. 

Please use the following list of income and expense 
accounts as a guide and not as the gospel. I am not a 
tax professional, and I suggest that when you set up 
your own income and (especially) expense accounts, 
you go over them with a licensed tax expert. 

Here's the glimpse at the kinds of accounts and 
categories you see on a P&L statement: 

is 0 Income: Every dollar you bring in is itemized 
as income. For many sellers, this can break down 
into several individual accounts. These figures 
are automatically generated by your bookkeep- 
ing program from the sales receipts you input. 
The total of all these income areas appears at 
the bottom of this area as Total Income. 

► Sales: This totals eBay Sales and Shipping 
income in separate totals. These figures 
subtotal as Total Sales. 

► Web-site advertising: If you are a member of 
any affiliate programs or have a newsletter 
that takes advertising, this income posts here. 

► Consulting: Income from consulting or teach- 
ing others. 




Costs of Goods Sold (COGS): This area itemizes 
by category all the costs involved in your eBay 
(and/or Web site sales) only. (None of your busi- 
ness operating expenses — such as your tele- 
phone bill — show up here; they're further down 
on the report.) Your eBay COGS may subtotal in 
different accounts, such as 

► Merchandise: The cost of your merchandise 
that you bought to resell. 

► eBay Fees: Here's where you post your eBay 
fees from your credit card statement. 

► PayPal Fees: This figure will automatically 
generate from your sales receipts (as 
described in Technique 47 on QuickBooks). 

► Shipping Postage: The totals of the amounts 
you spend for shipping your eBay items. 
These also appear here from within your pro- 
gram from your inputting the various expenses 
when you pay the bills. 

► Shipping Supplies: The costs of the padded 
mailers, bubble wrap, tapes, and boxes — you 
get the picture. When those items are paid for, 
the bookkeeping program inserts the totals 
here. 

► Outside Service Fees: If you pay for your 
photo hosting or third-party management 
tools, they appear here. 

Cross-reference your Costs of Goods sold to 
your Sales reports. You've expensed inventory 
bought — but your merchandise may be sitting 
idle in your storage area. The COGS report 
works in concert with others — such as inven- 
tory reports (also generated by QuickBooks), 
sales reports, and P&Ls — to give you a solid 
picture of where your business is going. 

Your Costs of Goods sold will subtotal under the 
heading Total COGS. 

Gross Profit: Your bookkeeping program magi- 
cally does all the calculations, and you will be 
able to see in a snapshot if your basic eBay busi- 
ness is in good, profitable health. This is the 
gross profit — before you figure in your company 
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expenses (often called G&A — for General and 
Administrative costs). 



D r0|3 ^jQofeSa 

ness operating expenses, a: 



Listed in individual 
tals for your various busi- 
ness operating expenses, as follows: 



Payroll expenses: The total amounts you pay 
your employees. 

Taxes: Broken out by State and Federal, the taxes 
you have paid the regulating agencies for running 
your business. 

Supplies: Computer and office supplies. How 
much paper goes through your printer? Not to 
mention those inkjet cartridges, pens, comput- 
ers, telephones, copiers, network equipment. All 
those expenses appear here. 

Seminars and Education: Did you buy this book 
to educate yourself on your eBay business? It 
counts. Have you attended a seminar to educate 
yourself on eBay? Going to eBay Live? Those 
count too. 

i>* Contract Labor: This is the money you pay to 
anyone who is not an employee of your company. 



This may include an off-site bookkeeper or a 
company that comes in to clean your office. The 
federal government has very stringent rules as to 
who classifies as an Independent Contractor. 
Check this Web site for the official rules: 

www .irs.gov/businesses/small/article/ 
0, , i d=115041 , 00 . html 

V* Automobile expenses: This is where you post 
expenses — parking, gas, repairs for an automo- 
bile that is used for your eBay business. If you 
have only one vehicle that you also use for per- 
sonal transportation, your tax person may have 
you post a percentage of its use in this area. 

Telephone: Do you have a separate phone line 
for your business alone? 

Advertising: Expenses you incur when running 
campaigns in Google AdWords or in your eBay 
banner program. 

Your expenses will come to a whopping total at the 
bottom, and then, at the very bottom of the page 
will be your net income. This is your bottom-line 
profit. I wish you all a very positive bottom line! 
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V Saving documents safely 



If the hazard of not backing up your computer isn't a tired subject, I 
don't know what is. Whenever you hear someone talking about their 
latest computer crash, all they can do is stare blankly into the distance 
and say, "I lost everything!" I admit, it's happened to me, and I'm sure 
that you've at least heard this cry from others (if you've not uttered it 
yourself): "If only I'd backed up my files!" 

Even worse than a computer crash, what about a natural disaster? It can 
happen, you know. When I went to sleep on January 16, 1994, 1 didn't 
know that the next day, when I attempted to enter my office, everything 
would be in shambles. My monitors had flown across the room, filing 
cabinets turned over, and oh, did I mention the ceiling had collapsed? It 
seems that my garage office became Ground Zero for the Northridge 
earthquake. (I want you to picture me shoveling though the mess to find 
my insurance policies.) This experience taught me some solid lessons 
about keeping duplicate records and backed-up data copies in an off-site 
location. 



If the ultimate computer crash (or natural disaster) has happened to you, 
you have my deepest and most sincere sympathy. It's a horrible thing to 
go through. 



/^~S\ What's another horrible thing? A tax audit: It can especially make you 
! <^k* J feel like jumping off a cliff if you've been filing your hard documenta- 
tion with the shoebox method. (You know, one box for 2004, one for 
2003, and so on.) Filing your receipts and backup documentation in 
an organized, easy-to-find format really can pay off in future savings 
of time (and nerves). Even if you're not going through a tax audit. 



I want to tell you upfront that I don't always practice what I preach. I 
don't always back up my stuff on time. I have a brand new box of backup 
software sitting on the floor next to me, and the 2004 box of receipts is 
getting fuller. But in this technique, I'm gonna preach anyway about good 
practices for backing up your computer data and safeguarding the hard- 
copy documents that you inevitably will have. (I just really hope there 
are no disasters before I finish writing this book!) 



Saving \lour Business Records 



Taking the time to organize and safeguard 
/ -m your data and records now may save you 
A ^ ' days, weeks, or months of work and frustra- 
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Backing Up \lour Data — 
Just Do It! 

I'm not specifically suggesting that you go out and 
buy backup software (though I think it's a good idea). 
I am suggesting that you back up the eBay transac- 
tion records and other data on your computer some- 
how. Consider the following points when choosing 
how to back up the data you can't afford to lose: 

Regularly back up at least your My Documents 
folder onto a CD. CD burners have come way 
down in price (you can find external USB burners 
in good condition for under $50 on eBay), so 
there's really no excuse not to make some sort of 
backup. 

Backup software can make your backup chores 
less chorelike. Most such packages have features 
you can set to automatically run unattended 
backups, and you don't have to remember 
anything. 

Backup software doesn't have to be expensive 
either. I just visited one of my favorite shareware 
sites, www . tucows . com and searched on the term 
backup Windows. This query returned over 300 
matching records! 



There's no need for me to recommend a par- 
ticular brand of backup software; almost any 
brand you buy will do a good job. When you 
search Tucows or Amazon, read the customer 
comments and let these direct you to the soft- 
ware that's right for you. 



Consider making monthly backups of the info 
from your PayPal account. You can download the 
data directly from the site (see Technique 30) 
and can archive several years' worth on one CD. 




Saving \lour Business Records 

Business records are still mostly paper, and until 
such time as the entire world is electronic, you'll 
have some paperwork to store. You can buy manila 
file folders almost anywhere. A box of 100 costs you 
less than $10, so expense is no excuse for lack of 
organization. 

If you don't have filing cabinets, office supply stores 
sell collapsible cardboard boxes that are the perfect 
size to hold file folders. You can buy 6 of these for 
around $8. 

And just what do you need to file in your new organ- 
ized office? Here are a few important suggestions: 

i>* Equipment receipts and warranties: You never 
know when some important piece of your office 
hardware will go on the fritz, and you'll need the 
receipt and warranty information so you can get 
it fixed. Also, the receipts are backup documen- 
tation for your bookkeeping program's data. 

Automobile expenses: Gasoline receipts, parking 
receipts, repairs: anything and everything to do 
with your car. You use your car in your eBay 
business (for example, to deliver packages to the 
Post Office for shipping), don't you? 

Postal receipts: Little slips of paper that you get 
proving mailing from the Post Office. If you use 
an online postage service, print out a postage 
report once a month and file it in your filing cabi- 
nets or boxes as well. 

v 0 Credit card bills: Here in one location can be 
documentation on your purchases for your busi- 
ness. Make a folder for each credit card and file 
every month after you pay the bill and post the 
data. 

i>* Merchandise receipts: Merchandise purchased 
for resale on eBay. Documentation of all the 
money you spend. 

v"* Licenses and legal stuff: Important! Keep an 
active file of anything legal; you will no doubt 
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have to lay hands on this information at the odd- 
est moment. It's reassuring to know where it is! 

janerlvork: Even if you print your 
1 sjifcCoV^ie computer, you should 
organize' tfle^tate ana federal filing information 
in one place. 

Cancelled checks and bank statements: The 

only ways to prove you've paid for something. 

Insurance information: Policies and proposals 
should all be kept at hand's reach. 

I'm sure that, with a little thinking, you can come up 



Knouring Hou/ Long to 
Keep \lour Paperwork 

The possibility that one government organization 
(city, state, or federal) or another will want a glance 
at some of your business documentation at one time 
or another is very real. 

The IRS wants you to save anything related to your 
tax return for three years. But take a look at Table 
49-1: The IRS may want backup documentation for 
up to six years. So — for safety's sake — keep things 



with some more things that can benefit from a little for six years, if only to prove you 
bit of organization. When you need the information 
quickly and you can find it without breaking a sweat, 
you'll be glad you kept things organized. 

Table 49-1: Records the IRS May Need and How Long to Keep Them 


're innocent. 


If You 




Keep the Records for 


1. Owe additional tax and items 2, 3, and 4 (below) do not apply to you 

2. Do not report income that is more than 25 percent of the gross income 
shown on your return 

3. File a fraudulent return 

4. Do not file a return 

5. File for credit or refund after you filed your return 


3 years 
6 years 

Forever 
Forever 

3 years after tax was paid 



6. File for a loss from worthless securities 



7 years 
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Avoiding Sick Bays 
by Staying Healthy 



Save Time By 

Making an economically 
sound office 

V Staying aware of your 
vision and posture 

V Protecting your health 
with ergonomic tools 



I've been in business, working from a home office for many years (more 
years than I'd like to admit to here). I've learned a few things that I've 
passed on to you in my books, but one thing I've never written about 
is the importance of keeping yourself healthy I want you to think about 
this. What happens if you're too sick to handle your work? What happens 
if your hand is so painful from using the mouse that you can't type or even 
use your computer comfortably? Its not a pretty picture — I've been there, 
believe me. Let's not even discuss the time I sliced off a part of my finger 
using a box knife — and had to bandage it up myself so I could get my 
packages out. 



When you're a one-man (or one-woman) show the way I am, covering 
( !£0 ) a " tne Dases f° r vour business can be difficult even when you're in the 
vJJ/ best of health. Even if you have someone to help you, you're the hub 
of your business. If you run an eBay business as your full-time job 
and you're too sick to do the work, you won't be making any money. 



When I first started in business, I went to the used business furniture store 
and bought the cheapest chairs and desks I could get my hands on. These 
worked fine for a while but didn't work too well when I had to pull all- 
nighters getting a catalog out for an early deadline. The ill-fitting furni- 
ture made my back ache and my wrist hurt, and staring at the computer 
made my eyes burn. You get the picture. In this technique, I discuss the 
problems associated with an ergonomically challenged working environ- 
ment and share solutions that help you prepare to stay healthy. 



Keeping \lour Eyes Clear 

Ever have to rub your eyes after a long session at the computer? Eyes 
burn? Vision blurring? Headaches? You may never have heard about 
Computer Vision Syndrome (CVS) but it's a condition recognized by the 
American Optometric Association and characterized by such symptoms. 

Staring at a computer screen non-stop for hours can even cause your 
eyes to lose the ability to focus! Here are several things you can do to 
help keep your vision in good working order: 
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Look away from your computer and change 
your focal distance every 15 minutes. Look at the 
or, better yet, out the window. 




yet, out 
: re cone 



That seems very basic, but 
often wTienTve're cOncentrating, we forget to 
blink. That's the body's natural way to lubricate 
the eye. 

v* Use a drop or two of lubricating or vitamin- 
based eyedrops in your eyes to prevent dry eye. 
(Bausch & Lomb even makes an eyedrop solely 
for computer users.) 

v* Maintain a proper monitor viewing distance of 

20-24 inches and locate the monitor slightly 
below eye level. 

j> Dust off the screen every few days. 

Consider purchasing computer glasses. These 
glasses are tinted and have Ultra Violet (UV) 
coating to prevent glare from the monitor (and 
the florescent light in your office). There are pro- 
fessionals who sell these glasses on eBay at very 
reasonable prices. 

Get up from your computer and walk around 
every hour or so. This is not only good for your 
eyes, but it keeps your blood moving too! 



Watching \lour Back 

Remember those cheaper-than-cheap used chairs I 
told you about? Well, they weren't such a good idea. 
Even though I upgraded to a brand-new budget 
chair, I'd still get a crick in my back while working at 
the computer for long hours. Do yourself a favor and 
don 't make your chair the cost-cutting item in your 
office. 

I finally broke down, after reading about all those 
"ergonomic" chairs with the high prices, and went to 
a true office furniture store. Mind you, I didn't say 
"office supply store," I said "office furniture store." 
Real office furniture stores know all about aching 
backs. 




I must have sat in 15 chairs, and was really tempted 
by the expensive-looking Aeron chair they had as 
well. It didn't only look expensive — it was expen- 
sive! The Aeron chair (by Herman Miller) comes in 
three sizes, and eBay Aeron sellers post the size 
chart (based on height and weight) with their list- 
ings. I tried all three and felt like Goldilocks: One was 
just right. 

Strangely, according to the Herman Miller chart, I 
should have taken a different size, but this chair felt 
so cozy and comfortable (an office chair? what a 
concept!) that I bit the bullet and bought one. I even 
talked the store down on the price (if you can 
imagine) — it was just like shopping at eBay! 



When you decide to purchase a chair for office 
work, go to a store that specializes in that type 
of furniture. After you've found the chair you 
like, write down the manufacturer and the 
model number. Tell the store you want to 
think about it (which you do) and then go 
home and see whether you can find it on eBay 
for less. If not, you can always go back to the 
store and haggle a little! 



Spending several hundred dollars for a chair seemed 
like a wild expense. But I'm four years into the chair's 
12-year warranty and couldn't be happier. Take it 
from someone who sits a lot: Get the best chair you 
can. Your back will thank you. 

Practicing Safe Mousing 

I promise not to duplicate the reams of information 
easily available regarding Carpal Tunnel Syndrome. 
Anyone who uses a mouse for any length of time is 
going to have problems with his or her mousing 
hand. 

Carpal Tunnel Syndrome happens when the tendons 
in your wrists become inflamed and enlarged so they 
squish the nerve in your hand. Whoa! Does that ever 
hurt! 



Practicing Safe Mousing 



Since mousing is a way of life for those who make a 
living with a computer, there are a few products that 
might ju^yent or solve your problems. 



_ might jai£V( 
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ontour Design product is an 
ergonomically correct mouse. I bought my first 
one in 1996, when the pain in my hand was so 
great that I couldn't make a fist. They've upgraded 
the design, made it even more ergonomic, and 
it's available in both regular and optical styles. 
Again, just like Goldilocks, you can get this 
mouse to fit your hand as it comes in 8 sizes. 
Their Web site, www . contourdesi gn . com, has 
measuring charts and online ordering. 

v 0 Quill Mouse: This is an interesting mouse that 
has worked well for many people. When using 
the Quill Mouse, your hand is held vertically ver- 
sus flat down. This posture allows you to relax 
your hand on the Quill Mouse base, and click 
with your fingers in the vertical position. The 
Quill Mouse works additionally well with the BIB 
"Click-Less" software sold on the site. You can 
get all the information at www. qui 1 1 mouse . com. 

RollerMouse: Contour Design strikes again. I had 
a particularly bad bout of tennis elbow caused 
by mousing to the side (instead of perpendicular 
to my body — the proper way) and I didn't know 
where to turn. I tried every ergonomic gadget 
and gizmo I could find with no relief. My arm felt 
fine if I rested it in my lap. This didn't work at all 
for mousing until I found the RollerMouse. The 
RollerMouse is a platform with gel wrist rests 
that goes under your keyboard, and your mouse 
is a roller mounted on the board, as in Figure 
50-1. It helped cure my arm problems, and now 
I go back and forth from a Perfit mouse to the 
RollerMouse to keep the different muscles from 
getting inflamed. 

Its wrist rests are also useful for preventing 
Carpal Tunnel. You can find more about it at 

www. con tourdesign. com/ roll ermouse. 





• Figure 50-1: A RollerMouse in action. 



A few more little things 

Think of other places where you have inconveniences in 
your office: 

i>* Telephone: Did you buy the first phone you found 
at the office store? Or did you really research it? A 
good-quality telephone that has a good speaker- 
phone (and even possibly a headset attachment) 
will make your office day go better. 

i>* Keyboard platform: You might also find that a key- 
board platform is useful. It will position your key- 
board lower than your desk, allowing you to keep 
your arms in the proper posture. 

Speaking of posture. Figure 50-2 shows the proper 
posture angles to stay comfortable in the office. No, 
she doesn't have X-ray vision (bad hair, maybe); the 
figure illustrates the correct angle for viewing the 
monitor. 
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Let your body talk to you when you're working (just 
hope that nobody's listening). If you're uncomfort- 
able in any way, do something about it before you 
get an injury That way you can continue to run your 
eBay business without sick time and enjoy bringing 
in the money! 



• Figure 50-2: Proper angles make for proper posture at 
the computer. 
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Before the online community grew so pervasive (as we know it 
today), I bought my first computer-with-a-modem — and though 
there weren't a lot of uses for a modem then, you could buy a soft- 
ware package that hooked you up to CIS, the CompuServe Information 
Service. There, in some lively, real-time chat rooms, I met people from 
cities I'd never been to or even thought I'd visit. But there would soon be 
more to it — and that became obvious a few years later, when I started a 
business on AOL in a chat room. I ran monthly live auctions (for action 
figures, autographs, and other paraphernalia). I'd send invitations to peo- 
ple on various online bulletin boards, list the items to be auctioned, and 
wait for bids via e-mail. Those came in daily, and daily I'd resend the list 
of items with the current bids. The process ended in a chat room with a 
live auction where people could bid for each item. (Sometimes those auc- 
tions lasted for hours!) 

I encountered some fierce competition from people who sold this way, 
and I liked to chat online and get to know them. It turned out that my 
fiercest — and very successful — competition came from a gentleman 
with cerebral palsy. He made many friends online, ran a nice little busi- 
ness, and made me realize that the Internet is a great place for the physi- 
cally challenged to do business. 

Fast-forward to the eBay era: Some of the most amazingly happy people 
selling on eBay are those who face limitations within a traditional work- 
place. They've found a home for their businesses on eBay, where they 
can — and do — work as hard and as effectively as anyone. In this 
technique, I tell you about the Disabled Online Users Association (DOUA), 
an organization that helps its members make the most of the Internet's 
business potential. Also, I introduce some tools designed to help with 
computer-related accessibility challenges. 
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Into a wider world on eBay 



My famate eBay PowerSeller i: 
hh packages. He's vibrant and 



eBay Powf rSeller is 78 years old and proud of 
a week, buys a little as well, 
to the Post Office to drop off 
packages. He's vibrant and happy — and makes a nice 
little income on eBay! 

There's also bobal (Bob Bull), whom I met at eBay Live 
when he received a Community Service award from eBay 
CEO Meg Whitman. Bob is wheelchair-bound with MS, 
but always manages to find time to help other people. eBay 
was a turning point for Bob. He had become despondent 
due to his illness, and then he and his wife discovered trad- 
ing on eBay. They bought, they sold — but most of all, they 
made friends. He's an active participant in the Images/ 
HTML Chat Board and the Photos/HTML Discussion 
Board. He answers any questions when he's online — and 
he's been kind enough to teach me a few things. You can 
read his story on his Web site at www. bul 1 s2 . com/i ndex/ 
bobal /myl i f e . html . 

These are just two stories out of hundreds I've heard. Not 
only can the stay-at-home mom make a living on eBay, but 
so can seniors and the disabled. They just occasionally need 
a little help. 



Helping Others through DOUA 

I have to tell you about one of my favorite ladies. I 
met her in the lobby at eBay Live in 2003, and her 
name is Marjie Smith. Marjie is confined to a wheel- 
chair due to surgical complications. She's also a 
PowerSeller and runs a successful business on eBay 
(user ID is abovethemal 1), as well as on her own Web 
site. She's one amazing lady. 

She is the founder of the Disabled Online Users 
Association (DOUA) — a network of disabled mem- 
bers interested in using the Internet to supplement 
their income. 

"Our goal at DOUA is to help the differently-abled 
become self-sufficient and independent," says Marjie 
in her role as Founder of DOUA and moderator of the 
DOUA Message Board. "If you're disabled and would 
like to start your own online business, we can help." 



The powerful message of the organization — which I 
include here — appears on its home page at www . 

doua . i nf o: 

The Disabled Online Users Association (DOUA) 
was established as a way to bring technology to 
the differently-abled by means of one-on-one sup- 
port, resources, motivation, and whenever possi- 
ble, financial assistance. The core of DOUA 
consists of both differently-abled and perfectly- 
abled folks who just want to "give something 
back" and/or to assist those with disabilities that 
would otherwise be considered shut-ins or that 
live at or below the poverty level. Our main 
focus is to assist people in becoming financially 
independent — a hand up, not a handout. 

This is where eBay comes into the picture. It IS 
all about a level playing field and that's what 
eBay provides for us. We can work our own 
hours, at our own pace, as much or as little as 
we like. No one ever needs to know that we are 
differently-abled. The majority of us WANT to 
work — NEED to work — and LOVE to work. It's 
just that we don't fit into the "mainstream" and 
sometimes employers are afraid to hire us. 

The DOUA runs a Mentor program, where eBay 
members who meet the qualifications — they must 
be legally disabled and can't have listed more than 
five auctions — can receive the following: 

v 0 Five products to list on eBay 

A diskette containing digital photos of the items 

Available support from an assigned mentor via 
telephone and e-mail 

How amazing is that? Members of the DOUA come 
from all walks of life and all sorts of disabilities (for 
example, Marjie told me about an eBay seller who 
was blind). If you know some folks who can benefit 
from the DOUA, point them to the Web site 
www. doua . info. 



By the way, the DOUA does take donations. 
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Setting Up Windows for 
Easi&L Accessibility 




len someone is operating with a disability, simple 
things like using a computer can be a challenge. 
Many companies are inventing tools to help people 
with online access, and these tools help eBay sellers 
with disabilities to become independent. 

If you use Microsoft Windows, you can take advan- 
tage of Accessibility options that are built right into 
the Windows interface. Using the Accessibility 
Wizard, as pictured in Figure 51-1, you can enable 
several options. 



Accessibility Wizard 



Text Size 

windows can alter Hie jize of the item: on your screen 



Click or use the arrow keys to select the smallest 
text you can read: 



Use usual text size for Windows. 



I Use large window titles and menus. 



Use Microsoft Magnifier, and large titles and menus. 



I 



• Figure 51-1 : Using the Accessibility Wizard to set the 
computer's text size. 

For example, visually impaired users can set 
Windows to display a larger, easier-to-read interface 
by following either of the next two sets of steps. 



Use the Microsoft Magnifier (which you start 
by choosing StartoProgramsOAccessoriesO 
Accessibility :>Magnifier) to read small type in 
Web pages or other documents. The Magnifier 
splits your desktop into two windows, one of 
which displays whatever your mouse is point- 
ing to at magnifications levels from 1 x to 9x. 




Setting accessibility options with the mouse 

Follow (or, as needed, have a helper follow) these 
steps to set up the Windows Accessibility options 
via mouse clicks: 

Click the Windows Start button. 

A pop-up menu appears. 

2. Choose ProgramsOAccessoriesO Accessibility 1 ^ 
Accessibility Wizard. 

The Accessibility Wizard's Welcome window 
appears. 

3. In the Welcome window, click Next. 

4. Select the smallest text you can comfortably 
read in the display, and then click Next. 

For Display Settings, be sure the Change Font 
Size box is checked; if it isn't, click it. If you 
want to use Microsoft Magnifier, check its box. 
Go to the next page by pressing N. 

6. Place the mouse pointer in the box labeled / 
am blind or have difficulty seeing things on 
screen. Then click Next. 

7 t Click Finish to save your changes (or, if you 
want to cancel your selections, click No). To 
move back to an earlier step in the Wizard, 
click Back. 

Setting accessibility options with the keyboard 

Follow (or, as needed, have a helper follow) these 
steps to set up the Windows accessibility options via 
the keyboard: 

Press the key with the Windows logo (or press 
Ctrl+Esc), press R, type accwiz, and press the 
Enter key. 

The Accessibility Wizard's Welcome window 
appears. 

2. In the Welcome window, press N. 

In these steps, pressing N does the same thing as 
clicking Next: It moves you to the next screen. 
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3. Use the Up or Down Arrow keys to select the 
smallest text you can read, and then press N. 




ze check box is not 
ou want to use Microsoft 
Magnifier, press U; to move to the next page, 
press N. 

5, Press L to select the box labeled / am blind or 
have difficulty seeing things on screen. Then 
press N to continue. 

6, Press Enter to save your changes and exit, or, 
to cancel your changes, press the Tab key to 
move to the No button and then press Enter. To 
move backward in the Wizard, press B. 

Windows has other Accessibility options, which are 
available through the Control Panel. Choose Starts 
SettingsCControl Panel and double-click Accessibility 
Options. Here are just a few of the options you'll find: 

/>* StickyKeys: If you have difficulty pressing two 
keys at once, this program will help. (This is 
especially helpful if you have RSI — repetitive 
strain injury.) StickyKeys lets you use the Shift, 
Ctrl, and Alt or Windows logo key by pressing 
one key at a time. You can activate the program 
by pressing your Shift key 5 times and clicking 
Settings to set it up. 

MouseKeys: With MouseKeys, you can use the 
Num Lock calculator part of your keyboard to 
mimic your mouse. You can move the mouse 
pointer to any place on the screen by using the 
arrow keys; single-, right-, or double-click; and 
drag and drop items just as you can with your 
mouse. 

On-Screen Keyboard: On-Screen Keyboard dis- 
plays a virtual keyboard on the screen that 
allows people with mobility impairments to type 
data by using a pointing device or joystick. 

l^* Narrator in Windows XP: A truly amazing 

text-to-speech utility that resides in Windows XP 
for people who are visually impaired. Narrator 
reads what is displayed on the screen — the con- 
tents of the active window, menu options, or text 
that has been typed. Narrator will work with 
Notepad, WordPad, Control Panel programs, 



Internet Explorer, the Windows desktop, and 
some parts of Windows Setup. To try it, press the 
Windows logo key, type R, type narrator, and 
press Enter. 



Finding Toots to Meet 
the Challenge 

I also asked Marjie if there were any special tools 
that DOUA members use. She suggested the ones in 
this list. 

t>* JAWS: This software program, designed to be 
used with a speech synthesizer, is a screen 
reader for the vision-impaired or blind. Here's 
where to get it: 

www .nanopac.com/JAWS. htm 

t>* ZoomText: Screen magnifier for the visually 

impaired. It supports high resolution in windows 
and will magnify the screen 2x to 8x in steps of 
one, lOx to 16x in steps of two. The program 
enlists edge smoothing to eliminate jagged edges 
of magnified text. For more info, go to 

www. nanopac . com/zoomtext . htm 

HeadMouse: Head-controlled computer access. 
A tiny sensor placed on the forehead replaces a 
standard mouse and keyboard. It translates 
movements of the user's head into movements of 
a mouse pointer. It can be combined with soft- 
ware that produces an on-screen keyboard for 
typing. Here's the Web site: 

www . ori n . com/access/headmouse 

Sip/Puff Switch: This is an over-the-ear device 
that is controlled by sipping and/or puffing. It 
can be used in concert with the HeadMouse. For 
more information, check out the Web site 

www .or in. com/access/si p_puf f I \ ndex . htm 

Marjie also recommends the RollerMouse (also 
noted in Technique 50). This tool works well for 
those with limited hand or arm functionality. 
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There are so many types of business models that sellers use on 
eBay. Some sellers are constantly on the prowl for new products 
and stock their merchandise as soon as they find a deal. Others fol- 
low the trends and try immediately to get stock of the latest and greatest 
gizmo that's hopefully going to sweep the country (and eBay). Plenty of 
sellers run their business by selling for others, and constantly beat the 
pavement for new customers to serve. Then there's the new eBay e-tailer. 

The eBay e-tailer buys merchandise to sell on eBay. E-tailers are always 
looking for new wholesalers, but the e-tailers usually specialize in a par- 
ticular type of stock item, such as dolls, sports cards, lighting fixtures, or 
apparel. Their eBay business is organized; they sell their merchandise 
and then buy more to replenish their stock. But is this the best way to 
handle things? It definitely works for most sellers, but those who actually 
went to school and studied retailing know there's a better way. 

One of the first things you learn when studying retail buying is the use of 
a six-month merchandise plan. It's the ultimate tool in the arsenal of a 
successful retail buyer. Although it was originally designed for brick-and- 
mortar retailers, I've adapted it here for eBay e-tailers. 

Although filling out the plan may not seem like a timesaving technique, 
after you fill it out, you'll be able to combine it with the reports gener- 
ated by your bookkeeping program (I explain proper bookkeeping in 
Technique 47) to get a clear, concise picture of your eBay business. This 
is a business and not a guessing game, and handling your business in a 
professional manner will save you a great deal of time and money. 



Understanding the Six-Month 
Merchandise Plan 

Business means not running by the seat of your pants. I admit that run- 
ning by the seat of your pants is fun and exciting, but it's really not a 
solid business practice. One of the reasons I started my own business is 
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that an unorganized business format appealed to 
me. To my dismay, I soon learned that organiza- 
tion andjjlanning really did make a difference in my 
te/ 
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Anyone who has participated in management in a 
corporation knows about the annual "plan." Every 
year, at every business, management gets together 
(with Ouija and dart boards) to project sales, 
expenses, and profits for the coming year. From this 
annual exercise, the "budget" for the coming year 
arises. These are the magic numbers that form 
everyone's annual raises — along with the com- 
pany's plans for growth. 

So, assuming that eBay sellers are online retailers, 
retail evaluation could help eBay sellers make sound 
business decisions. Making a merchandise plan is a 
good step in that direction. A merchandise plan cov- 
ers six months at a time and sets sales goals. It also 
helps estimate how much money must be spent on 
merchandise (and when) so that a particular sea- 
son's success can be replicated and magnified. 



Getting the Data 



There are a few numbers that you need to get your 
plan on paper. You should be able to get these num- 
bers from your bookkeeping software programs 
Inventory Valuation report: 

BOM: The value, in dollars, of your beginning-of- 
month inventory 

EOM: The dollar amount of your end-of-month 
inventory 

Gross sales: Total revenue from sales (not 
including shipping and handling) 

v* Markdowns: Total revenue of merchandise you 
have sold at eBay below your target price 



The EOM figure for a specific month is the 
same as the BOM figure for the following 
month. Example: The End Of Month figure for 
April is the same as the Beginning Of Month 
figure for May. 




To put together your six-month plan, you need to 
have sales history for a six-month period. To get a 
good historical picture of your sales, it's beneficial 
to have an entire year's worth of figures. 



Your six-month plan can be based on your 
total eBay sales, or only one segment of your 
business. For example, if you sell musical 
instruments, along with many other sundry 
items, but you want to evaluate solely your 
musical-instrument sales, you can use just 
those figures for a six-month plan for your 
"music" department. 



What you're going to establish is your inventory 
turnover. You'll measure how much inventory sells 
out in a specified period of time. The faster you 
"turn over" merchandise, the sooner you can bring 
in new merchandise and increase your bottom line. 
You can also evaluate whether you need to lower 
your starting price to move out stale inventory to 
get cash to buy new inventory. 

When you prepare your six-month plan (an example 
is provided in Table 52-1), set out the months not by 
the regular calendar, but by a retail calendar, which 
divides the year into the seasons of Fall/Winter 
(August 1 through January 31) and Spring/Summer 
(February 1 through July 31). This way, if you want 
to refer to top national performance figures in trade 
publications or on the Internet, you must base your 
figures on the same standardized retail seasons. 

Formulas That Calculate 
\lour Data 

Okay, I can admit that bigger minds than mine came 
up with these standard formulas. Magically, they 
work and are used by retailers around the world. If 
you're not pulling the figures from a bookkeeping 
program, here's how you make the calculations. 

You can make your calculations in dollar amounts or 
number of units of the item. In order to figure out 
how much of this item to buy, you must know how 
much you have left in stock. 
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V* EOM Stock = BOM Stock + Purchases 



Sal es 



J>* BOM Stock = EOM Stock from the previous 

Monthly Planned 
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Prepare a chart for your own business, similar to the 
one shown in Table 52-1. Study your results and find 
out which months are your strongest. Let the table 
tell you when you might have to boost your mer- 
chandise selection in lagging months to boost sales. 
It will help bring your planning from Ouija board to 
reality. 



Table 52-1: Sample Six-Month eBay Merchandise Plan 



Fall/Winter 


Aug 


Sept 


Oct 


Nov 


Dec 


Jan 


Total 


TOTAL SALES 


$2,875.00 


$3,320.00 


$3,775.00 


$4,150.00 


$3,950.00 


$4,350.00 


$22,420.00 


+ Retail EOM 


$1,750.00 


$3,870.00 


$4,250.00 


$3,985.00 


$4,795.00 


$4,: 


M0.00 


$22,890.00 


+ Reductions 


$575.00 


$275.00 


$250.00 


$175.00 


$425.00 


$275.00 


$1,975.00 


- Retail BOM 


$3,150.00 


$1,750.00 


$3,870.00 


$4,250.00 


$3,985.00 


$4; 


795.00 


$21,800.00 


= Retail Purchases 


$2,050.00 


$5,715.00 


$4,405.00 


$4,060.00 


$5,185.00 


$4,1 


)70.00 


$25,485.00 


Cost Purchases 


$3,310.00 


$3,540.00 


$4,725.00 


$5,150.00 


$2,775.00 


$3,' 


150.00 


$22,950.00 


% of season's sales 


12.82% 


14.81% 


16.84% 


18.51% 


17.62% 


IS 


.40% 




% of season's reductions 29.11% 


13.92% 


12.66% 


8.86% 


21.52% 


13 


.92% 




Average stock 
Average sales 
Basic stock 


»J,81t).0U 

$3,735.00 
$1,000.00 
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When you're in business, you can't consider yourself only a 
retailer; you have to be a marketer, too. eBay enables sellers in 
the United States to market across a massive geographic area. 
I'm sure you know how large the area is, but what about the people you 
sell to? You've heard of advertising being targeted to the lucrative 18-to- 
49 age demographic, but what about all the other age groups? Who are 
they? If you learn about your customer, you'll know how to sell to them. 
It's all about targeting. 

Decide who buys what you want to sell, or better yet, decide with whom 
you want to deal. If you don't want to deal with e-mails from teenage 
gamers, perhaps you shouldn't be selling items that Gen N (in the upcom- 
ing description) is gonna want. 

Marketers often provide blanket definitions about the population based 
on their stage in life, what they are "expected" to buy, and which activi- 
ties they participate in. From your eBay sales, you may find giant holes in 
this theory, but since everything has to have a "standard," this technique 
defines the demographic groups, classified by age. 



Marketing to the Generations 

The marketing generations are not formed truly by biological dates. It's 
more about their life experiences and what influenced people as they 
were growing up. We all know that outside influences make a big differ- 
ence in how we look at things — and that affects how and why we buy 
things. 

World War II Generation: (Or as Tom Brokaw defined it, the Greatest 
Generation). This is the segment of our population from the mid-70s to 90 
or so. They've lived through the Great Depression and known about sacri- 
fice. They don't like waste, purchase items in smaller quantities, and like 
using single-serving products. 

World War II colored their lives, giving them the perspective to work 
together against a common enemy. The WWII generation is generally 
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more team-oriented than other generational groups. 
Sadly, this group is not strongly targeted by mar- 
keters J^any people in this age group are visiting 
llaCilSV/Tfcii/hlJlWise, and some smart eBay 





It's a wide-open area. Just look at the success of sell- 
ers selling glasses for the visually impaired, vita- 
mins, and medical devices. With the growth of the 
Internet, many of these people are also having fun 
unloading their lifelong collections of "stuff" on eBay. 

Post-War Generation: The largest percentage of the 
U.S. population, this group is aged from their mid- 
fifties to mid-seventies. This is an underestimated 
and strong market — the only people who don't 
underestimate their strength is the AARP (American 
Association for Retired Persons). Visit the AARP Web 
site if you think this age group is fading away at 
www .aarp.org. By using a little intuition, you can 
study this site and get a good picture of what this 
age group is interested in. The site suggests a wide 
swath of merchandise to sell. 

This group has experienced the Korean War, the Civil 
Rights movement, and the Cold War. They moved to 
the suburbs with their parents, and lived through 
the birth of rock 'n' roll. Yes, they may be grandpar- 
ents too, and that opens an entire new area of mar- 
keting. Don't you think they're shopping big-time for 
little ones too? Marketers know this, and many direct 
toy marketers target catalogs to grandparents buy- 
ing for kids. 



According to the 2000 Census, the median age 
in the United States is getting older, at 35.3 
years, up from 32.9 in 1990. 



The Baby Boomers and the Leading-Edge Boomers: 

This is the second-largest segment of the U.S. popu- 
lation. It's also about time that marketers quit trying 
to sell them Depends, and concentrate on what 
they're really doing. They're still working 12-hour 
days, are into fitness and nutrition, running 
marathons, running businesses, and having lots of 
fun buying all the latest techie toys. 





Aged from the mid-forties to fifties, these folks are a 
significant segment of the population. They've been 
in the work marketplace for many years and are 
spending big money in the market today. They grew 
up thinking anything was possible (they saw the 
first man walk on the moon), but events dulled the 
optimism of their youth: the Vietnam War, Cuban 
Missile Crisis, and the assassinations of John F. 
Kennedy and Martin Luther King, Jr. 



Grow your eBay business by marketing to the 
boomers. Earn money selling health and well- 
ness products. They've got disposable savings 
to spend on technology, fashion, and travel. 
Talk about the market for cosmetics and age- 
staving potions! This group also has fun with 
eBay Motors! 



Trailing-Edge Boomers: From the mid-thirties to late 
forties, this group is not the well-promoted Baby 
Boomers and not quite Gen Xers. Even though tech- 
nically they are the same generation as the Baby 
Boomers, their life experience makes them feel 
they're in a different generation. 

They don't really care about Elvis, didn't want to be 
hippies, and didn't serve in Vietnam. They're the 
first wave of Reagan-era MBAs who've had their chil- 
dren and are busily starting to spend on them. 
They're more cynical — feeling cheated by the Baby 
Boomers (who already had all the good jobs). They 
view themselves as the "best" generation. 

Trailing-Edge Boomers entered their adulthood with 
pessimism; they were the first to enter the workforce 
with a lack of confidence. They also look for ways to 
work from home (they're the telecommuters) — 
think of all the things you can sell them to enhance 
their lives! 

Gen Xers: Generation X is another difficult-to-pin- 
down era. The phrase "Generation X" was coined by 
Douglas Coupland in his 1991 novel, Generation X: 
Tales for an Accelerated Culture. (It was also the 
name of a group in the 1970s featuring Billy Idol.) 
The phrase was picked up by marketers looking to 
name the newest upcoming group. But who is 
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Generation X? It's a hotly debated issue. Some say 
the Xers were born as early as 1961, but a more 

them in the 1965-to-1975 
Is were at a new low. 



accepte^lateline places th 
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Generation Xers were brought up on television and 
personal computers. They saw the adults around 
them go through incredibly selfish times, which is 
something they do not want to repeat. Growing up in 
the "me" generation, they now see that it was not all 
that it was cracked up to be. However, they're very 
concerned with financial and emotional security. 

This makes them aggressive entrepreneurs, espe- 
cially because they are very street-smart. They think 
of themselves as being "different" and are concerned 
with dropping the pretenses of the Baby-Boomer- 
dominated world. 

Gen Y: The largest consumer market since the Baby 
Boomers grew up with the Internet. They're the 65 
million Americans born between 1977 and 1995. The 
term was coined in 1993, by Advertising Age, the 
influential magazine for advertising, marketing and 
media professionals — so they're truly children of 
the advertising era. 

During the '90s, their parents worked extra hard to 
strike a balance between work and family after the 
workaholic '80s. 

Generation Y comprises the children of the 
Boomers — sometimes called Echo Boomers. Some 
sociologists even go as far as to suggest that they 
are attempted clones of the Boomer generation. 
Influenced by their parents, they value education. 
They've worked several part-time jobs and already 
know what they want from their careers once they 
reach the marketplace. 

To Gen Y, technology is a fait accompli. They're 
aware of every up-and-coming trend and are the first 
to embrace (or kill) it. The spontaneity of the Internet 
keeps them ahead of the marketers — knowing 
almost before the marketers do what their favorite 
stars wear. Manufacturers are now giving free clothing 
to stars on VH1 and MTV to stay at the forefront of 
the market. 



They have money, and if it's hip, they want it. 



Generation N: This group grew up without giving 
technology a second thought. They're naturally 
adept and have been comfortable with technology 
ever since they could press the buttons on a 
keyboard. 

Dubbed "Generation Net," they're too young to have 
established themselves in the marketplace. They will 
be the force in the coming decades. They're from 
widely diverse ethnic groups and seem to be more 
social-cause-oriented than their predecessors. Only 
time will tell where their interests will go. The 2000 
Census counted the total population under 19 as 
80,473,265 — 28.6 percent of the population. 

Table 53-1 below gives you the actual population fig- 
ures of the United States. With this knowledge, you 
can better decide just how many people will be 
shoppers for your products in the future. The figures 
in the 2000 Census pegged the country at a total 
population of 281,421,906 — 49.1 percent male and 
50.9 percent female. 



Table 53-1: 


Sex and Age U.S. Census 


2000 


Age Range 


Population 


% 


20-24 


18,964,001 


6.7% 


25-34 


39,891,724 


14.2% 


35-44 


45,148,527 


16.0% 


45-54 


37,677,952 


13.4% 


55-59 


13,469,237 


4.8% 


60-64 


10,805,447 


3.8% 


65-74 


18,390,986 


6.5% 


75-84 


12,361,180 


4.4% 


85+ 


4,239,587 


1.5% 
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Selling is all about marketing, and marketing is all about promotion. 
eBay provides you with some awesome tools to promote your items. 
Face it; if you sell more, you make more money — and so does eBay. 
It's to their benefit to help you become a retailing mogul on the site. 
eBay isn't naive either — they know that if they make it easy for you to 
drive sales to eBay, you'll be less likely to spend tons of time on your 
own retail Web site. Many successful eBay sellers sell hundreds of thou- 
sands of dollars a year in merchandise — exclusively from sales on the 
eBay site. The tools are easy to use, and not all eBay sellers know how 
to use them or where to find them. When you're finished with this tech- 
nique, you'll be a savvy seller, upping your sales through eBay cross- 
promotions. 



eBay Cross-Promotions 



One of the slickest promotional tools to date is the cross-promotion. 
Every time you view an item for sale on eBay, you will see a filmstrip fea- 
turing four other items currently up for sale by the seller, as shown in 
Figure 54-1. 



See More Great Items fiomthisseiiei! 




CLOUD DOME KIT for 2 Photography Photo Cloud Dome Background eBay Sellers Steel 
Digital Macro Image Lights Flood Lighting PORTABLE PHOTO Rolling Garment Rack 
Photos Kit STAGE NEW 



US $159.90 



US $120.99 



US $37.99 

{zBuyt/tar) 



US $23.99 



View this seller's othei items 



• Figure 54-1 : eBay cross-promotion for one of my auctions. 
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Another filmstrip with four items will be presented 
after you bid on an item or make a purchase from 
the selletjf the seller is smart and has an eBay 

d the items you'll 
g on an item. 

Smart cross-promoting 

Cross-promoting can work to the nth degree for you if 
you think about what buyers want. If you're selling a 
man's size Large shirt and you have ties or similar 
shirts in the same size, why not list those items in 
the cross-promotions area? Promoting a jackhammer 
along with the search, on the other hand, may be a bit 
more of a stretch. And you might be slipping farther 
from reality if you chose to promote an eye makeup 
kit along with the man's shirt. Get it? Promote items 
that relate to each other, and catch the prospective 
buyer's eye. 

In Figure 54-1, the items pictured appeared in a list- 
ing cross-promotion from my other book, Starting an 
eBay Business For Dummies. I felt if someone is inter- 
ested in starting a business on eBay, they might be 
interested in buying some tools to make their selling 
easier. 

You can also change your promotions if you have a 
hot item that appeals to everyone. You can switch 
that item into one of the boxes by visiting the cross- 
promotions area. 

Setting up cross-promotions 

The first step toward cross-promotional bliss is to 
agree that you want to use the eBay cross-promotion 
tool. Follow these steps: 

f m Go to your My eBay Preferences page, scroll to 
the bottom to the heading Personal Information, 
and click the Participate in eBay Merchandising 
link. 

2. Sign in again (you have to retype your password 
for security). 

You're whisked off to the Cross Promotion 
Program Participation page. This is where you 



agree to cross-promotions and set up your initial 
preferences. 

3. Click to select the Cross Promote My Items 
radio button. 

Now, you're ready to create your default Display 
Settings further down the page. 

The next step along the way to cross-promotion 
nirvana deals with choosing the default merchandis- 
ing settings to use when a user views one of your 
items. In an area similar to the one shown in Figure 
54-2, you have to decide on several things, including 
these: 

Selling Format: This is where you decide which 
types of items you'd like to show with other types 
of items. You can also select Show Any Item. 

v 0 Gallery Items: Select in which order you'd like 
your items with gallery pictures to appear. 

Item Sort: Select how you want to display your 
items: Ending Soonest, Ending Last, Newly 
Listed, Highest Price, or Lowest Price. 



Cross-Promotions Display Settings - When a user Views my items: 

eBay selects and arranges your items to cross-promote based on the settings below Learn more 
about how eBay automatically selects items . 



Selling Format: 



Gallery Items 



Show my items sorted by 



@ Show only Store Inventory items 
0 Show only items with a Buy It Now price 
f Show items with a Buy It Now first 
0 Show any item 

0 Show only items with Gallery images 
f* Show items with Gallery images first 
0 Show any item 

E Ending soonest 
C Ending last 
0 Newly listed 
0 Highest price 
0 Lowest price 



• Figure 54-2: Your choices for item display in cross- 
promotions. 

After making your choices, you next select the set- 
tings for when someone bids on or wins one of your 
items. These options are the same as the ones listed 
above for viewing. 



eBay Cross-Promotions 




After you finish, click Save My Changes. 

lat your settings, you can always 
ffs£|*romotions and make 
Iwill show with individual 
items. So don't feel locked in when making 
the selections above. 



Checking the status of your cross-promotions 

If you're not using Selling Manager, you will have a 
link on the top of your Items I'm Selling page that 
reads Cross - Promoti ons. Click there, and you'll be 
taken to your cross-promotions status area, as shown 
in Figure 54-3. 



Status of Your Cross-Promotions 



All your current listings are below. You can view or change the items being cross- promoted from a 
listing by clicking the Edit link. Learn more about how cross- promotions work. 



& 6 items have had their ended cross-promotions replaced 

4 items have manual cross-promotions specified 
®^ 12 items have automatic cross-promotions, based on your default category settings 



Ham# Item Title 

298365321 3 CLOUD DOME Complete Digital Kit ALL YOU NEED 
29838841143 eBay Sellers Steel Rolling Garment Rack NEW 
2983887785 - FREE SHIP - CLOUD DOME w 7" Ext Collar Kit 
2983688 1 99 CLOUD DOME Angled Extension Collar NEWI 
2964357 1 59 CLOUD DOME Angled Extension Collar NEW! 
29643928E4 CLOUD DOME Complete Digital Kit ALL YOU NEED 
285063705 1 Spanx Footless Body Shaping Pantyhose B NUDE 
2946682895 NEW eBay Bargain Shopping for Dummies SIGNED 
2870991 mn Spanx Footless Body Shaping Pantyhose A NUDE 
2966720670 eBay TIPS for Dummies AUTHOR SIGNED 2003 
3568 1 78559 EASY French Normandy Original Classic Recipes 
2931822191 un-du Adhesive Remover 
358487763 1 eBay Bargain Shopping for Dummies SIGNED 2U 
3585592 1 39 Startinq an Ebay Business for Dummies SIGNED 
298541 5422 2 Photography Photo Lights NIB Lighting Kit 
2985926696 Cloud Dome Background PORTABLE BOARD STAGE 
23747E8623 Andv Warhol Art MARILYN MONROE Cup & Saucer 
29828486B8 Cloud Dome Background PORTABLE PHOTO STAGE 
29834 1 9208 eBay Sellers Steel Rolling Garment Rack NEW 
2983845520 2 Photography Photo Lights Flood Lighting Kit 
29838524R7 CLOUD DOME KIT for Digital Macro Image Photos 
3584342433 Starting an Ebay Business for Dummies SIGNED 
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• Figure 54-3: My eBay Items I'm Selling cross-promotions 
status area. 

eBay uses three icons to communicate the status of 
the promotions for your items: 

Green check mark with a blue circle: Cross- 
promotions have been automatically selected for 
you by eBay based on your preferences. 



Green check mark: This refers to items you've 
selected individually for cross-promotions and 
that are still active on the page. (Meaning that 
none of your cross-promotions have expired, 
causing the system to substitute another for you.) 

i>* Yellow shield with an exclamation point: This 
means that one of the items you previously man- 
ually set up needs attention. One of the manually 
selected cross-promotion items has ended and 
has been automatically replaced within the 
parameters of your default settings. 

If you use Selling Manager, you'll have an alert area 
on your Summary page as shown in Figure 54-4. 



Cioss Pi o motions 

&> 6 items have had their ended cross- 
promotions replaced 

^ 4 items have manual cross-promotions 
specified 

*9 12 items have automatic cross- 
promotions, based on your default category 
settings 

View the status of all your cross-promotions 
Change vour default categories for automatic 
cross-promotions 

Change your cross-promotion preferences 



• Figure 54-4: Selling Manager Summary page Cross 
Promotions alerts. 

To edit your cross-promotions from here, you can 
make changes to your merchandising. 

f m Click on the link to view the status of All Your 
Cross-Promotions. 

Clicking that link will take you to a page exactly 
like the one pictured in Figure 54-3. 

2. Click the link to change your Default Categories 
for Automatic Cross-Promotions. 

You're taken to a page where you can change 
cross-promotions by category, as shown in 
Figure 54-5. 
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Default Categories for Automatic Cross-Promotions 



The settings below are used by default to cross-promote your items to buyers. When someone views, 
bids on, or wins one of your items, your other items from a particular category will be automatically 
promoted. Y^n^an change which categories are cross-promoted to maximize your sales. Learn more 
about, 



■one rvrews"an iferil 

when someone bids or wins, 
in Dummies Books: (TJ items) 
when someone views an item, 
when someone bids or wins, 
in Vintage Barbie: (0 items) 
when someone views in Item, 
when someone bids or wins, 
in Stat Trek: (0 items) 

when someone views an item, 
when someone bids or wins, 
in Giily Things: (2 items) 

when someone views an item, 
when someone bids or wins, 
in Fun Stuff: (2 items) 

when someone views an item, 
when someone bids or wins, 
in Designei Clothing: (0 items) 
when someone views an item, 
when someone bids or wins, 
in Fancy Food: (1 item) 



omote item from, 
promote item from. 



promote item from 
promote item from.. 



promote item from., 
promote item from.. 



promote item from, 
promote item from.. 



promote item from 
promote item from 



promote item from., 
promote item from.. 



promote item from., 
promote item from.. 



change default categories 
Seller's Tools (17 items) 
Seller's Tools (17 items) 
change default categories 
Seller's Tools (17 items) 
Seller's Tools (17 items) 
change default categories 
Vintage Barbie (0 items) 
Vintage Barbie (0 items) 
change default categories 
Star Trek (U items) 
Star Trek fp items) 

- -:,-r:-.1-_- Jni":::J t ■- J I f I.J 0 1 1 £ ':■ 

Fun Stuff (2 items) 
Seller's Tools (17 items) 
change default categories 
Fun Stuff (2 items) 
Fun Stuff (2 items) 
change default catHiK'nes 
Designer Clothing (0 items) 
Designer Clothing (0 items) 
change default categories 



• Figure 54-5: Changing the category cross-promotions 
default page. 

Editing your individual items 

When you look at eBay alerts on a daily basis, you'll 
eventually notice that you need to make some 
adjustments. To edit your cross-promotions, follow 
these steps: 

/. From your Selling Manager Summary page 
click the link to view the Status of Your Cross- 
Promotions. 

Or from an individual eBay listing click the 
Change Your Cross-Promoted Items link below 
the cross-promotion merchandising panel. Go 
to the Cross-Promotions status page (refer to 
Figure 54-3). 

2. Click the Edit link next to the item in which 
you wish to edit the cross-promotion. 

You see an area similar to Figure 54-6. On the top 
of the page are the items currently being shown 
when someone views an item, and on the bottom 
of the page are the items the bidder views when 
they bid on or win the item. 

A red notation indicates that eBay has replaced 
items based on your default preferences due to 
another item being sold. 



When buyers View New 2004 EBAY FOR DUMMIES 4th Author Signed 

Promote items I select manually ( C h * r u e lu ..-i_r.i:ur ■=: n-le i or i "i 

When these items end. replace them with items from Seller's Tools. (Change category) . 

A An item you manually selected has ended and has been replaced. 
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PORTABLE PHOTO 
STAGE 

US $37.99 



I Change Hem I 

& This item is 
a replacement 
for one you 
selected. 



• Figure 54-6: Viewing the current merchandising of your 
item. 

To change an item cross-promotion to better suit 
your marketing for the item, follow these steps: 

f m Click the Add Item or Change Item button. 

You land softly on the Select Item page. On the 
top of this page, you can find a tool that permits 
you to search your own listings by keyword. I've 
filled in the form in Figure 54-7. 

2. Search with the tool for related items by key- 
word, your store category, or by listing format. 

3, After you make your selections, press Update 
Search. 



Select by Searching 

Use the following options to refine your list of items to cross-promote. 
Select the item by clicking the Add button next to the title, or cancel 



eBiiy Stole Custom Category 

| All My Items 



Keywoids in item titles 



Listing Format 



| Store Inventory 



|dummies 

Price Range 

From: US $ | 



To: US $ | 



Update Search | Start a new searcn 



■ Figure 54-7: Selecting a replacement promotion by 
searching my sales. 
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On the next page that appears, you can view the 
results of the search, as shown in Figure 54-8. 

r*psthe Add button next to your desired item, 
3 nfl l^rVSjlace (or add) the indicated 
5m nfyoHr promotion. 
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1 Figure 54-8: The results of finding replacement 

promotions by using the Search tool. 



/^1~n Below the Select by Searching function is a 
as- / «aj long (depending on how many items you have 
up for sale) list of every item in your listings. It 
may be faster to quickly scroll down the page 
and click the Add button from the visual list. 
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• Figure 54-9: My off-eBay, An eBay Marketplace page. 



Using an eBay Marketplace 

If you don't want to set up a separate Web site for 
your items for sale, eBay has a super alternative 
idea. Why not install an eBay Marketplace on your 
Web site? Even if your Web site isn't commercial 
and just has pictures of the baby or your dog, people 
will stop by — why not show off your eBay listings! 
(Just be careful when selling the ugly lamp that Aunt 
Lizzie gave you for Christmas!) 

Figure 54-9 shows a portion of my eBay Marketplace 
on one of my Web sites. 

eBay updates your eBay Marketplace every 20 min- 
utes and shows all your listings, including Gallery 
pictures. Best of all — the service is free! 



eBay will generate a "sniplet" of HTML for you to 
insert on your Web page. That's all there is to it! 
Your eBay listings will then automatically display on 
your Web page, with no effort from you. eBay's API 
does all the work. 

To get your own Marketplace, go to pages . eBay . com/ 
api /merchantki t . html . When you follow this link, 
know that you are going into the deepest recesses of 
eBay — you are accessing their API (Application 
Program Interface). Those are the tools that the big 
guys use for their eBay sales — and now these are 
available to you! 

On the eBay Marketplace API page, you can read all 
about how now you can "showcase your merchan- 
dise on two channels simultaneously" — don't you 
feel cool now? 



Technique 54: Marketing \lour eBay Listings 




Scroll down the page and click the link that says Get 
Merchant Kit Now. To create your HTML "sniplet," 
you'll t^u^ to answer a few questions. 

mJh\jt SaS-ymi want to show: Your 
choices will be to show all your items from all 
categories, selected items from a particular 
eBay category, or items from your personal 
store categories. 

Choose the number of items ending first to 
show: You may select from the first 25 or 50 
items from your listings. 

Sort items displayed by: Do you want the items 
ending first to show first? Lowest prices? Highest 
prices? Items ending last? You make that selec- 
tion here. 

Font Face: If you want a specific font face, you 
may enter it here. The default is Verdana (one of 



my favorite online fonts) which was developed 
for Internet use. 

V Font size: How big do you want the text to appear? 
The default is size 2 — and that's what I use. 

After you make your choices, press Preview Sniplet. 
You will now be able to see what your eBay 
Marketplace looks like. If you like what you see, 
copy the provided HTML code and paste it on your 
Web site. 

If you don't like the looks of it, press the Edit/Create 
New Sniplet button. Change the font sizes and such 
until you are happy with the results. After you're 
happy and have pasted the code in a safe place, 
click the Logout button. 

Congratulations, now you have your own eBay 
Marketplace to put on your Web site! 
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Originally, this technique was to tell you all about Google AdWords, 
a fantastic Web-based promotion product. But as I learned more 
about the service, I found that Google itself is way more than a 
mere search engine. Google can help you find data, keep abreast of mar- 
keting trends, make you laugh, and give you more information than you 
ever thought possible. The best part about it is that it's pure. You're not 
barraged with pop-up ads on every page. 

What Google means is information: marketing information about your 
customers for you and information about your eBay Store for your cus- 
tomers. In this technique, I show you how to make Google your silent 
eBay marketing partner. Google works for you while you're busy with 
your sales. Also check out the Cheat Sheet in the front of this book; it 
lists even more short tricks that you can accomplish with the Google 
toolbar. 



Finding Out What the Zeitgeist Is 

It's all about the Zeitgeist. And what the heck, you may wonder, is a Zeit- 
geist? The term comes from the German (originally Geist derZeit~) words 
"Zeit" meaning time and "Geist" meaning spirit. It's the all-embracing 
intellectual atmosphere of a distinct time period. In today's terms? It's 
the buzz. 

Similar to the Yahoo! Buzz mentioned in Technique 8, the Google Zeitgeist 
feature keeps current and historic data on the site. It's based on the total 
number of queries on a particular subject in a succinct period of time. It's 
updated on a weekly, monthly, and — when called for — on a daily basis, 
and can be found at www . googl e . com/press /zei tgei st . html . 



From that page, you can also see the Zeitgeist (what's hot and what's 
not) in other countries (invaluable information if you are selling on eBay 
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internationally); in the United Kingdom, Canada, 
Germany, Spain, France, Italy, the Netherlands, 
Australi^and Japan, This page also links to histori- 



AustraU^ind Japan. This p 
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Thfe Zeitgeist page is where you can get the nuggets 
of thought for your marketing and selling plans. 
Figure 55-1 shows data from the week ending 
March 8, 2004. 



Google Zeitgeist - Search patterns, trends, and 
surprises according to Google 


For both breaking 
news and 


Top 10 Gaining Queues 

Week Ending Mar. 8,2004 


Top 10 Declining Queries 

Week Ending Mar. 8.2004 


obscure 

information alike, 
people around 
the world search 
on Google at 
www.google.com. 
With a bit of 
analysis, this 
flurry of searches 


1. rmartha Stewart 


1 . leap year 


2. ford 




2. mardi qras 


3. john ken 


i 


3. the passion of the christ 


4. circuit ci 


Y. 


4. oscars 


5. average 


oe hawaii 


5. fafsa 


6. spaldinq 


qray 


6. ash Wednesday 


7. disney 




7. haiti 




often exposes 
interesting 
trends, patterns, 


8. sopranos 




8. dieqc 


lu na 


9. dr 




9. chariize theron 


and surprises. 


10. pokemo 




10. howard stern 









• Figure 55-1: Top 10 Queries week ending March 8, 2004. 

If you come to this page and see this data, you can 
know for sure that it's time to start selling old Martha 
Stewart Living Omnimedia stock certificates, bro- 
chures of vintage Ford vehicles, and Tony Soprano 
T-shirts. It also tells me to start gathering up all the 
free John Kerry campaign memorabilia that I can get 
my hands on for future selling. I also know its time to 
pack up any Oscar stuff I have to sell and wait to put 
it up next year! 

The Zeitgeist also has information for previous peri- 
ods. If you take a look at Figure 55-2, you'll find some 
obvious data (hindsight is 20/20). If you were selling 
items based on any of the popular queries or brands 
in 2003, it's fair to say you did very well. 

Check out the Zeitgeist. It could be your crystal ball 
into stocking your store. 



Popular Queries 

2003 


Popular Biands 

2003 


1. britnev spears 


1. ferrari 


2. harry potter 


2. sony 


3. matrix 


3. bmw 


4. shakira 


4. disney 


5. david beckham 


5. ryanair 


6. 50 cent 


6. he 


7. iraq 


7. dell 


8. lord of the rinqs 


8. easyiet 


9. kobe brvant 


9. last minute 


10. tour de france 


10. walmart 







1 Figure 55-2: The Google Zeitgeist summary for 2003. 



The roots of Google 

The word Google is a malformation of googol, a word 
coined by mathematician Edward Kasner signifying a num- 
ber of immense proportions — a one followed by 100 zeros. 
It's a number that signifies near-infinity. That's where Google 
got its name. The company was originated to make sense of 
the seemingly infinite amount of information on the Internet. 

The company was founded (as you can imagine) by a cou- 
ple of brainy guys. Larry Page and Sergy Brin met in grad- 
uate school at Stanford (majoring in Computer Science, 
what else?). Then and now they are a pair of uniquely bril- 
liant guys. Larry even once built a working, programmable 
plotter and inkjet printer out of Lego™! 

Google was born from their first enterprise, BackRub, an ever- 
growing network of low-end PCs (they couldn't afford big- 
time servers). Its goal was to provide a "back-link" to data on 
the Internet so that students could more easily find data. In 
1998 they founded Google in a rented house, honing their 
technology with a terabyte (a thousand billion bytes or a thou- 
sand gigabytes) of storage on miscellaneous disks purchased 
at discount. (If they would have had eBay they probably could 
have saved even more — but who could even conceive of a 
terabyte in 1998? These guys, I guess.) They shopped their 
new project to big-time money men and silicon valley big 
wigs to no avail. Yahoo! founder, David Filo, told them to call 
back when it's fully developed. Others just blew them off 
inconsequentially. Their angel came in the form of Andy 
Bechtolsheim, one of the founders of Sun Microsystems. After 
seeing an abbreviated version of the guys' demo (being a 
leader of industry, he had places to go and people to see), he 
did see potential in the product and said, "why don't I just give 
you $100,0007' He made the check out to Google, Inc. 
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Oops, there was no Google, Inc. The check had to hang 
around in a desk drawer for a couple of weeks before they 
jporation^t(|gether. (See why I tell you to plan 
i someone will drop $100K in 
: with a staff of three, Google 
now reigns supreme in the Zeitgeist (read on) of the com- 
puter era, operating with 1,000 employees from their offices 
at GooglePlex. 



got a^sporation tagether. (Si 

DropBoom 



Today, the average Google search takes about a half sec- 
ond, driven by 10,000 interconnected computers. It can be 
searched in 46 different languages and is considered the 
#1 B2B Web site and #5 in any medium: online or off. 
Although I'll be teaching you a taste of Google in this 
technique, I highly recommend Google For Dummies by 
Brad Hill. It'll give you even more insight to this amazing 
enterprise. 

Catching Attention for \lour 
eBay Store on Google 

Have you ever Googled (that's part of the new ver- 
nacular, a new verb meaning to search the Google 
engine for something) your eBay Store? I did; I 
searched the name of my store and included the 
word eBay in the search parameters. Figure 55-3 
shows you the results. Google your store; is it listed? 



Google 



Advanced Search Preferences Language Tools Search Tips 
[morshe collier fabulous finds ebay Google Search | 



Web | 

Searched the web for marsh a collier fabulous finds ebay 



Results 1 - 10 of about 169. Search look 0.26 s 



eBay Store - Marsha Collar- Fabulous Finds Sellers Tools, Girly.. 
Home > eBay Stores > Marsha Collier's Fabulous Finds, Add to My Favorite 
Stores Marsha Collier's Fabulous Finds eBay Store Marsha ... 

stores ebay. com/ma rshacolliersfabulousfinds - 57k - Cached - Similar pages 



Marsha Collier's Fabulous Finds eBay Stun? About My Store 
Maisha Collier's Fabulous Finds eBay Store Marsha Collier's Fabulous 
Finds, Seller, manage Store Maintained by marsha_c ( 2616 ) Member ... 

members.ebay.com/aboutme/marsha_c/ - 33k - Cached - Similar pages 



Cool eBay Tools 



u coolebaytools.com 



h. BarnesandNobie.com 



eBay Store - Marsha Colliers Fabulous Finds: Sellers Tools, Girly ... 

... categories, regions, themes, stores. Home > eBay Stores > Maisha Collier's 
Fabulous 

Finds. Add to My Favorite Stores Maisha Collier's Fabulous Finds eBay Store ... Free Fabulous Downloads 

Heat up . ■ Fabulous 

www stores, ebay. com/id=77750&ssPageName=L2 - 51 k - Cached - Similar pages Download his new theme tor fuel 
[ More results from www.stores.ebay.com ] 

VVi ley /Starting an eBay Business For Dummies, 2nd Edition 
... now totally revised; The only eBay business book written by a full-time eBay 
power seller who runs her own eBay store, Maisha Collier's Fabulous Finds; ... 

www.wiley.com/WileyCDAiWileyTitle/ productCd-0764569244.html - 29k - Cached - Similar pages 



l-lef ■/qui -t i^; ; acf here _ 



• Figure 55-3: Wow! My eBay Store is listed! 



If it isn't, you're missing out on a huge opportunity 
for free promotion. Google runs "spiders" (just pic- 
ture the way a spider runs — swiftly and all over the 
place), automated robots that scour the Internet on 
a monthly basis looking for data to become part of 
the Google index. The robot is named Googlebot. 

Thousands of sites (and you do know that since 
your eBay Store has a unique URL, it's considered 
to be a Web site) are added to the Google index 
every time their spiders crawl the Web. If, for 
some unknown reason, your eBay Store isn't listed, 
go to www .google.com/addurl .html, as pictured in 
Figure 55-4. 



Share your place on the net with us. 

We add and update new sites to our index each 
time we crawl the web, and we invite you to 
submit your URL here. We do not add all 
submitted URLs to our index, and we cannot 
make any predictions or guarantees about when 
or if they will appear. 

Please enter your full URL, including the 
http:// prefix. For example: 
http://www. google, com/ . You may also add 
comments or keywords that describe the content 
of your page. These are used only for our 
information and do not affect how your page is 
indexed or used by Google. 



Other Options 



Instant Ads on Google 
Create your own 
targeted ads using 
AdWords . With credit 
card payment, you can 
see your ad on Google 
today. 

Google AdSense 
foi Web Publishers 
Publish ads that match 
your content, help 
visitors find related 
products and services 
— and maximize your 
ad revenue. Learn more . 



Please note; Only the top-level page from a host 

is necessary; you do not need to submit each individual page. Our crawler, 
Googlebot, will be able to find the rest. Google updates its index on a regular 
basis, so updated or outdated link submissions are not necessary. Dead links 
will fade out' of our index on our next crawl when we update our entire index. 



URL 

Comments: [~ 



AddURL | 



• Figure 55-4: Get your free shot at the big time. 

When you get to this page, type in your eBay Store 
URL. Just click on the store red tag icon next to your 
eBay user ID to get to your store. Copy and paste the 
URL in the address line of your browser into the URL 
line on the form. When I went to my eBay Store, I got 
the URL, http://stores.ebay.com/Marsha-Colliers- 
Fabul ous - Fi nds. (That's the URL you should use in 
your email and printed propaganda to promote your 
store.) 
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In the second line, add a comment if you wish, 
describing your store merchandise and click Submit. 
There affijio guarantees here, but odds are you'll 

~>Google within a few weeks. 



l nere ax^io guarantees nei 

Get Found in a Hurry 
With AdWords 



Being a regular user of the Google index, I began 
to notice small ads in the right-hand side of my 
searches under a headline called Sponsored Links. I 
definitely figured they were expensive links from 
high-dollar operations until I found out the truth. If 
you take a look at the results of a Google search in 
Figure 55-5, you'll see my little ad on the right. 



Gougle 



mirth* wllio! 



Marsha Collars 



SPAM WARNING CUCr MERC MARSIIA COLLIER Author of Eb*,4 for Dun-/ri*s 
IrJE^ior, RC*A'IO WOCRKR C*AtflM ' ZlifB far E' U mm.» S lsl*d ... 



Marsha colli^f 

DOOKNU S»*ChTitl» M*iib« Colllti Sunr j an iBi, Outirwtt for Dummiat 
Ajir.or Mdiiiia Colllti ... eEiw MjiiJij Collki ... 

r.nc- na.'iL'(^r"Vi'n* >r oiiior . -. . ; . - .~ >r 



Mars ha Collier ••■uin r r 

CrD«.n« RfSLii TEC»«UiCCS W*.f?.>. KVWUTV WIRELESS. SHOP 
Mdiiha Colli*!. AuChor Found6 matching t«ultt Starting an *Diy ... 

"Vw atwnnflrtiulu corrupt* tr:h.' Aj.tr :- 5 : :- Mirth aCo***/ - 17k • Cachaa - S wiiy sa:». 



... It gat rn» adwta I didnl wn Ihini pi i on* Maiaha CaHiar an A, ... Cuitomtn 
ratio bought titan by MftralM caJRai alio ooaont tilt* by tttata authors n 



• Figure 55-5: OK, I Googled myself. 

People use Google more than 200 million times a 
day. Google AdWords allow you to create these prof- 
itable little ads. You choose keywords to let Google 
know where to place your ads. Certainly you can 
come up with some relevant keywords to promote 
your eBay Store! (If you're stumped, try the 30-day 
free trial of Sellathon mentioned in Technique 14.) 

The coolest part of the deal is that you only have to 
pay for the ad when someone clicks on it (very much 
like eBay Banners talked about in Technique 57). 
Wanna know more? Go over to www. adwords . com. 



Once you're there, you can go over the details and 
set up your own campaign. 

For your campaign, there are a few things to keep in 
mind. 

f' Keywords and Keyword phrases: Come up with 
a list of keywords that would best describe your 
merchandise. Google allows you to estimate, 
based on current search data, how often your 
selected keyword will come up every day. They 
will also estimate your daily cost based on the 
current amount of clicks on that word. That can 
be a shocking number. Don't worry, not everyone 
who sees your ad will click on it — but if they 
did, eeyow! 

i>* CPC (Cost Per Click): You determine how much 
you'll pay for each click on your keywords. You 
can pay as little as $.05 or as much as $50 a click. 
The dollar amount you place on your clicks 
makes the basis for how often your ad appears. 

CTR (Click Through Rate): This is a statistic that 
reflects how many people click on your ad when 
they see it. If your CTR falls below .5 percent 
after 1,000 impressions, AdWords may slow, or 
even discontinue, your ad views. When one of 
your keywords isn't passing muster, it will be 
indicated on your reports as Moderate or less. 

Without showing my keywords, Figure 55-6 
shows you a month's worth of keyword analysis 
for my account. You can see clearly that some 
keywords are doing their jobs and others aren't. 
To keep my account current, I evaluate my CTR 
every month and delete the laggers. 

*>* Daily Budget: You can set the cap in dollars on 
how much you'll spend a day. Going back to the 
theory that if you have some really hot key- 
words, you could spend thousands on clicks! 

Setting up your AdWords account will take a while 
and some thinking. So wait until your mind is clear 
(Saturday morning?) and sit down at the AdWords 
site with a cup of coffee and expect to take a while. 
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• Figure 55-6: AdWords Keyword statistics. 

Google gives you excellent step-by-step instructions 
once you've signed in at www. adwords . com. This is the 
general process you will follow. 

/. Decide if you want to target your ads 
geographically. 

You can pinpoint your market if you'd like, or 
you can blast the entire world. Choose from a 
list of 14 languages, 250 countries, or as far down 
as 200 United States regions. 

2. Create your ad. 

This is not as easy as I thought! You can only cre- 
ate three lines of ad text with a total of 95 charac- 
ters. Be as concise as possible. Don't throw in 
useless adjectives. Figure out the perfect 95 char- 
acters that will sell your site to the world. (I told 
you that this might not be an easy task.) You must 
also supply your Web site or eBay Store URL. 



3. Select your keywords. 

Write out your keywords and key phrases in the 
box provided. You can use Google's Keyword 
Suggestion tool to help you out. Since this is 
your initial pass and won't be etched in granite, 
take some wild stabs and see what happens. 

4. Choose you maximum CPC (cost-per-click) and 
then press Calculate Estimates. 

Here's where the sticker shock gets you. The data 
in front of you will let you know which keywords 
you can afford to keep and which ones must be 
discarded. If you want to change your CPC 
amount, do so and press Recalculate Estimates. 
The Traffic Estimator calculates how much, on 
average, you'll end up spending in a day. 

5. Specify your daily budget. 

There will be a prefilled in amount that would 
ensure your ad stays on top and gets full expo- 
sure every day. No Mr. Google, I do not want to 
spend $50 a day on my keywords. Set a cap on 
your budget and Google will never exceed it. You 
may make it as low as you wish, there's no mini- 
mum spending amount. 

6. Enter your e-mail address and agree to terms. 

After you verify your e-mail address, you can put 
in your billing information and you'll be minutes 
away from your ads going live on the Google 
index. 

Interestingly, your ads may also appear on other 
places on the Internet through Google's Webmaster's 
program. Take a look at Figure 55-7; my ad ended up 
on my book's listing page on Amazon since one of 
my key phrases is eBay For Dummies (and my target- 
ing is considered relevant). 



Customers interested in eBay for Dummies may also be 
interested in: 

Sponsored Links f 'w/hat's this ? 1 Feedback 

• Cool eBay Tools 

eBay For Dummies author's tips Marsha Collier's Free newsletter 

www. coolebaytools. com 



• Figure 55-7: My AdWords campaign on Amazon. 
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Save Time By 

Learning about bonding 
Bonding your eBay sales 



When it comes to high-dollar transactions on eBay, in the past the 
only thing a seller could do to provide security for the buyer 
was to throw in an escrow. Escrow is a great way to protect the 
buyer, but it ties up the seller's money for considerably longer than nec- 
essary. The best legitimate company currently for escrow on eBay is 
escrow, com. 

Lately, there have been many scandals in the online escrow arena. 
Fraudsters have put up bogus Web sites, offered expensive items for sale 
online, and then run the escrow through their bogus site. The buyer, 
thinking everything to be legit, sends their money. After the money 
arrives, however, the Web site is taken down and the bad guys make off 
with the loot. 

There's even a Web site called www . sos4aucti ons . com. They have a data- 
base of fraudulent escrow Web sites and a discussion area where people 
discuss and report ongoing frauds. Escrow has gotten a bad reputation 
with buyers. As a matter of fact, the issue is so serious that if you go to 
the escrow.com Web site area (at https : //escrow, com/fi c/), you'll find a 
very helpful zone about how to recognize escrow fraud. 

There's finally a viable alternative to escrow, something that will make 
the customer feel good about spending buckets of money on your site: 
Bonding. It's all about potato chips, beer, and Monday Night Football. No, 
wait, that's male bonding. The bonding I'm talking about here refers to 
guaranteeing that a seller will perform as advertised. 

Bonding isn't just for high-dollar transactions, either. Originally I was 
thinking this was good just for expensive items, but not so! I've heard 
from small-time sellers that their total number of bids and their final sell- 
ing price increased by one-third after bonding all their items with the 
buySAFE seal (even the $5 sales!). 
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Learning About Bonding 

I A i*/ l 4' 1 p*J J l e ^p^eiiealcL-about bonding. In ads on TV 
I 3 | Ijii^y^^iA^ltgyj^h^a contractor is "licensed 

and bonded." On large projects in the entertainment 
or graphic design business, the person doing the job 
might be bonded to guarantee that the job will be 
completed on time. A bond warrants that the person 
(or business) performing the task will complete their 
part of the deal as contracted. 

A bond is not insurance. Insurance assumes 

( jlO ) tnat a ' oss ' s a possibility. When there is a 

bond, it guarantees that a buyer will not suffer 
a financial loss. 

There's a new company, buySAFE, (an eBay certified 
developer), who has come up with a traditional 
bonding plan exclusively for eBay sellers. buySAFE 
procures surety bonds through The Hartford 
Financial Services Group (they've been around for 
193 years and are one of America's largest financial 
services provider) to bond eBay sellers' transactions. 

The bond provides that The Hartford will refund the 
item sale price or replace the item in the event the 
seller does not perform as promised in the item listing. 

The bond can protect buyers when: 

The bonded seller fails to deliver the item. 

V* The seller delivers an item different from the one 
described and pictured in the item listing. 

The seller offers a return or refund policy but 
refuses to honor it. 

V The seller fails to use the shipping method as 
described in the item listing and the item arrives 
damaged (as when the buyer pays for insurance 
but the seller fails to insure the package). 

i>* The seller refuses to follow the payment policy 
described in the item listing. 

The seller experiences financial setbacks and 
does not fulfill the conditions of the sale. 



A bond basically guarantees that the seller will 
perform, period. Bonding your auctions tells your 
prospective bidders that you care about the buyer, 
and that you're a professional seller. This assurance 
easily can translate into more bids and higher final 
selling prices. 

The best part? The seller receives their money 
through regular channels and doesn't have to ship 
the item until paid. No waiting around for weeks to 
get your money, because, as is the case with an 
escrow, you're at the mercy of the system. 

When one of your items is bonded, it displays a seal 
(as shown in Figure 56-1). If the prospective buyer 
clicks on it, they will see the details of what the seal 
represents. 









This Transaction i 


s Bonded. 


Verifv Here. 
buvSAFE with The Hartford. 



• Figure 56-1: This item is bonded! 



Setter Bonding on eBay 

You may be wondering if it's some sort of big deal to 
get your items bonded on eBay. Not really. Here's 
how it works. 

Your auctions can get bonded up to a total maximum 
of a prescribed dollar amount. The total amount of 
bonded auctions cannot exceed this figure. Think of 
the maximum like a line of credit, you can only draw 
against it until you've maxed out your line. 

To become bonded, you must meet at least some 
minimum requirements: 

i>* $1,000 a month in eBay sales 
100 eBay feedback rating 
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v 0 98 percent positive eBay feedback 

v* Your eBay business is based in the United States 
knoi inlhelstatepf Hawaii) 



Note that there's also Live Help, should you have a 
question during business hours. 





)u fuitnl tnose requirements, you then need to fill 
out a form on the buySAFE Web site, which will ask 
you information about yourself and your business. 
After applying, you undergo a thorough qualifica- 
tion process, which evaluates your online sales 
experience and reputation; verifies your identity; 
and analyzes your financial stability. Then you must 
also legally commit to either honoring their terms of 
sale or repaying any losses that they cause. 



Yes, you may have great feedback, but bond- 
ing is not about the people who are already 
buying from you — the point is to attract new 
buyers with a signal that proves you're profes- 
sional and rock solid. 



Bonding items 

After you receive approval and know your total 
bonding amount (based on how you were qualified), 
you may choose which of your auctions to bond and 
which not to bond. 

The auctions you choose to bond cost you 1 percent 
of the final selling price. You pay nothing in advance, 
and there's no hidden fees or commitments. You also 
don't have to pay if a bonded item doesn't sell. With 
this plan there's no minimum fee either. If the bonded 
item sells for $3 (shipping, handling fees, and taxes 
are not included in the bonded total) your fee will 
be $.03. 

Take a look at Figure 56-2 to see a sample Bonded 
Seller's Log In page at buySAFE. Here, at a glance, 
you can see any of your items that aren't yet bonded 
as well as your total bonding limit, bonds outstand- 
ing (bonds on a sold item are kept open for 30 days), 
and the total of your bonded transactions. 
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• Figure 56-2: buySAFE Seller Services area. 

To take a look at your bonded transactions, click the 
tab to go to that page as in Figure 56-3. Here you can 
see any open items with bonds and view any prob- 
lems that may have arisen. 




• Figure 56-3: Your Bonded Transactions. 

If you click the item title, you can see the details of 
an open auction, as shown in Figure 56-4. 
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B 



Dro©=B©©<k®> 

Title Glass 



r Item #3712089514 



Title 


Glass Mug - Cracked 


Category 


14 


Quantity 


i 


Auction Posted 3/1 7/2004 1 2:56:47 PM PT 


Auction Start 


3/1 7/2004 1 2:56:47 PMPT 


Auction End 


3/24/2004 12:56:47 PM PT 


Listing Price 


$12.00 


Reserve Price 


! $0.00 


Current Price 


$0.00 


Buy it Now Price $0.00 


Final Price 


$12.00 


Bonded 


No 


Sealed 


Yes 


Url 


eBav Auction URL 



• Figure 56-4: Details of an open auction. 

What happens when something goes wrong? 

When a buyer feels slighted in a transaction, that 
customer is still yours to solve the problem with. If 
unhappy buyers contact buySAFE, they will be sent 
directly back to you. 

If, for some reason, they still insist they need help 
resolving the issue, they may fill in a Problem 
Transaction report on the buySAFE Web site, stating 
the problem and saying what the seller can do to 
resolve the issue. This will appear on your Seller 
Services page; you will see a red button that reads 
View Problem, indicating a problem. By clicking the 
button, you'll come to the Problem Summary page 
(as shown in Figure 56-5). 




• Figure 56-5: See the status of a transaction's problem. 

An e-mail is sent to you, and your response is 
recorded. If, after two e-mail exchanges pass, noth- 
ing has been solved, a professional mediator (a 
claims representative) joins in to solve the problem. 

There is no charge for the mediation. The mediator 
may contact both the buyer and seller via phone to 
get both sides of the story. A bond from a surety 
company, such as The Hartford, has a legal obliga- 
tion to protect both parties. It protects the seller from 
false allegations and the buyer from losing their 
money. 

If no compromise is made, the mediator will make a 
binding decision, based on the evidence provided, in 
favor of one party or the other. 

The Hartford is regulated by each state's Insurance 
Department and is held accountable by them for 
adequately investigating each claim. Bonding is the 
only licensed and regulated form of seller guarantee. 

Bonding, as I have said, may be new to eBay, but it's 
proved successful with many of the sellers who have 
tried it. If you'd like to give it a whirl, go to www . 

buysaf e . com/cool ebaytool s and you'll get a special 
introductory offer. 



You can see the buyer's comments when you click 
the Problem bar, as shown in Figure 56-5. 
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Flying \lour Banner 
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Save Time By 

Bidding for click-throughs 

Designing a bannerto 
rival the big guys 

V Setting up your banner 
with eBay 



Sitting on your hands doing nothing is no way to increase business, 
but checking out every available opportunity is. While browsing on 
eBay I noticed banner ads at the top of the Search pages. What sur- 
prised me most was that the banners did not always advertise some huge, 
mega-corporation like Home and Garden TV, Toyota, or Stanley Tools — 
but instead, they highlighted little guys with eBay stores like mine! 

Just as I assumed that these banner ads were reserved for the high and 
mighty, I also assumed that they must be very expensive. But they're 
quite reasonable and easily within the eBay seller's budget! Remember 
this is "advertising." It's something the big guy will never go without. 
So eBay opened the floodgates for eBay sellers to promote their items to 
eBay buyers right on the site. 

These banners, just as with Google AdWords, are based on keyword 
searches, and link to your eBay store (or to particular items in your 
store). The name of the game here is click-throughs. How many people can 
you get to click your banner and buy your goods? Read this technique 
and find out how easy it is to become a "big guy" with your banner flying 
on eBay. 



Getting the Ctick-Throuqhs 

Probably close to a hundred million people use eBay's search engine 
every day — and hope the search terms they use help them find the goods 
they want. When you have listings in the same genre that the search 
terms describe, your items get matched with the search. But even better, 
you can direct searchers to your listings by paying eBay to display your 
advertising banner at the top of the matching search page. 

This magic is performed with keywords — the same keywords that I 
discuss in Technique 14. This type of advertising works out financially only 
if you're selling several items that fall under the same group of keywords. 
For example, suppose you have several related items with keywords such 
as For Dummies. Your ad is served to the eBay page in response to search 
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terms such as eBay Timesaving Techniques For 
Dummies that match your keywords or keyword 
phrase 

ife&ich controls the banner 
ads) is a cost-per-click network, just as is Google 
AdWords (see Technique 55). But placing a banner ad 
for eBay keyword advertising isn't as expensive as 
you might think: 

You pay nothing for the banner to appear. 
Remember, you pay only if your ad gets clicked. 

J*** You control how much you pay for a banner 
chick-through by placing a bid on the amount 
you want to pay. 



Here's the trick to keyword advertising. Those 
who bid the highest tend to have their ads pri- 
oritized first. So the higher your bid for the ad, 
the higher you're ranked in the ad rotation for 
the specified keywords. This means that your 
banner ad will potentially appear on the search 
results page more often than will the ad for 
your competitor who bid less. 



Bidding for placement starts at $.10, and increases 
by increments of 1 cent. In the section, "Setting Up 
Your Banner Campaign," I show you how the bidding 
works. 



Making l/our Banner 

So that you don't put the cart before the horse, it's 
best to decide what you would like your banner to 
say to potential buyers. 



If you're spending time and money on a ban- 
ner ad, make sure you target a specific item. 
A general banner relaying only the message 
"Shop from Me" isn't going to get you a lot of 
clicks. A specific banner telling readers that 
you offer 'The Wildest Widgets on the Web" 
has a better chance of getting a little mouse 
action. The whole idea of the campaign is to 
get people to click your banner and thereby 
find your sales. 




On a sheet of paper, write down all the words you 
can think of that relate to your item. Also, do you 
have an image you'd like in the banner? Pull together 
all the resources you have so you can decide on 
your banner's look as well. With everything assem- 
bled, you can start reviewing the options for creat- 
ing your banner. 

Making your own 

eBay's keyword advertising program has a simple 
online tool for creating banners, and I'm sure you've 
seen the resulting banners on eBay. They all look 
much the same and thereby lack a polished, profes- 
sional image. If you're trying to develop your own 
"brand" and be in business for real, you need to 
create a custom banner. 

If you're one of those creative sorts and have some 
extra time, you can easily create your own custom 
banner. (For some people, designing a banner would 
be a relaxing time!) There are plenty of graphics pro- 
grams that will do the trick. 



F 
v 



If you're looking for a graphics program to try 
your hand at banner making, consider Corel 
R.AV.E. This program is very reasonably 
priced, and you can get a super deal on eBay. 



Finding someone to make it 

When you don't have the time or inclination to sit 
down and design your own banner, getting a custom 
banner designed for you needn't be an expensive 
proposition. 

Plenty of sharp graphic designers sell custom 
designed banners on eBay. These designers work 
from the information you assembled and produce a 
banner within a few days, so it's not long before you 
can start your campaign. 

All you have to do is search the eBay site (see the 
upcoming search term list) and take a look at the 
designers' listings. See which artist creates the type 
of banners you like. Be sure you're happy with his or 
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her terms of sale (but I don't think I really have to 
tell you that!) and verify that the artist's time sched- 
ule wilUneet yours. Df course, read the feedback. On 

feedback will be espe- 
'tftH*fl^Jfe*e^Je\*file search terms to use. 

i** animated banner 
W eBay banner 
w* banner design 

Designing to eBay style 

Banner graphics are designed in many different sizes 
(yes, I know they all look the same, but they're not). 
Whether you're designing your own or contracting 
with a designer, be sure to match these specifications: 

Banner Size: 468 x 60 pixels. 

V Format: GIF. 

Animation: No aggressive animation. It should 
not be excessively fast, long, or strobe-like. 
(These traits make for an annoying, unproduc- 
tive banner anyway!) 

Maximum file size: 12 KB. 

V Border: Must be non-white. 

v* Banner text: Must be relevant to what you're 
selling. No keyword spamming! Banner text also 
may not contain phone numbers, URLs or e-mail 
information. 



Setting Up \lour Banner 
Campaign 

When you go to set up your campaign, be prepared 
with some keywords. The keywords you use for your 
advertising need not be as precise as the keywords 
you use to search on eBay. Actually, your prelimi- 
nary keyword list can be more hit and miss. After 



your program starts, you'll be able to see which 
searches net you the most hits. Write down all 
possible keywords that might possibly relate to your 
item; you're allowed a long list. Later in the section 
("Targeting with keywords and phrases"), I show you 
how to narrow it down. 

Keep to these guidelines when making up your list: 

Use "key phrases" versus keywords. Key 

phrases can be made up of two or three words, 
like "Craftsman hammer" or "eBay For 
Dummies." By using multiple word key phrases, 
your banner ad can achieve a closer match to 
the prospective buyer's search. 

v 0 Be sure the keywords relate to your item. 

Avoid overused and over-general keywords. 
eBay will reject your keywords if you choose to 
use the ever-popular title words; Wow, Cool, 
Super, Nice, or New. 

v 0 Don't use apostrophes, special characters or 
repeated periods. 

Signing up 

To get moving with your campaign, click the Service 
link on the eBay navigation bar and scroll down the 
page to the Advanced Seller Recommendations area. 
Click the Keywords on eBay link. Alternatively, you 
can go directly to www. eBayKeywords . com. 



Scout around the page you land on and look 
for any First-Time User or Introductory dis- 
count. I always hate it when I sign up for 
something and later find out I could have got- 
ten a discount! They just may have a discount 
that will cover the cost of your first ad flight! 



After you've secured any discount or promo code, 
click the New Users button and enter the site. You'll 
need to go through several steps to begin your cam- 
paign ad, as shown in Figure 57-1. 
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1 Figure 57-1: The beginnings of your Campaign Creation. 

f. Type your eBay User ID as prompted. 

This is how the eBay Keywords people can 
match you up with your listings or your eBay 
store. 

2. Type the promotional code you found on the 
front page in the Promo Code box. 

If you found a promo code, a dollar amount auto- 
matically appears in the Total Funds text box. If 
you didn't find one, go to the next step and 
invest as little cash as you want. 



3. 
4. 

"3 



Type the amount you want to invest in your 
banner campaign in the Campaign Funds box. 

Click Create Ad to get going! 



You can pause your campaign anytime you 
want and pick it up again when you want. You 
can also change your banner at any time dur- 
ing the campaign. 



Playing the links 

In the Create New Campaign screen, you choose 
where your banner ad takes potential buyers when 
they click it. Figure 57-2 shows your choices. Click the 
appropriate link if you want your banner to link to: 

My Store: This will link to your eBay Store. 

Store Category: A category you've set up in your 
store. 

Search Within Your Store: This sets up a link that 
will search for preset search terms in your store. 



All Items List: This links to a list of all your 
items, as they appear when a Seller Search is 
performed. 

W Items List: This will set up a link to a particular 
item that you sell. 

i/ 0 Selected Link: You may also insert a link of your 
choice, as long as it links to your eBay items. 



Create New Campaign 



: 3n[;dign h.inp t=h:.|- l a m p a i ci n 
Ad Name:Ad 1 



Choose one location where you would like your ad to link within eBay 

My Stoie:^£2ScjKjiiHeretri link to your eBay store 

Stole Category: [ 1 '"tick Here to link to a category within your store. 

Seaich Within Your Stole: Click Here to link to a search result page within your store 
All Items List: A Click Here to link to all your items 
Item List: fil Click Here to see your items list 

Selected Link: 



• Figure 57-2: Selecting your link. 

Targeting with keywords and phrases 

Next, you type your keyword (or key phrase) list. 
Figure 57-3 shows you a keyword list for a banner 
campaign for my books. You may also upload a CSV 
text file, but why bother? Just cut and paste from 
your list, separating each word or phrase by a 
comma. 



eb 

Keywords 



Provided by ad Marketplace 



In the box below enter the list of keywords you would like this ad to target, separating each 
keyword or phrase by a comma 

ebay for dummies, ebay time saving techniques, marsha co L 1 ieir , f o r | 
dummies, ebay business, starting an ebay business, ebay business for 
dummies 



OR, you can upload a longer list Of keywords all at once using a CSV(comma separated 
value) text file. 

Upload Keyword List f Browse.. 



• Figure 57-3: Inputting my keywords. 
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When you're finished typing, click Submit. Your 
keywords are uploaded and reviewed for "editorial 
gs." Click OK when you see the confirma- 
i/rW|P7?|r|j/u^o a fully populated key- 
Bidding for exposure 

Next, you decide the maximum cost per click (CPC) 
that you want to pay. After you click Proceed to 
Search Word Analysis — exciting, isn't it? Wow, real 
analysis! — you can enter your maximum bid and 
review the potential effectiveness. 

For each keyword, you also see teeny tiny versions 
of your competition's banners for that particular 
keyword, and you see how much they bid. You may 
adjust your bids individually for each keyword. 



Ill 




The higher bid amount gets viewing priority, 
so if a keyword is especially important to you, 
you might want to up your bid. Just remem- 
ber to click Calculate Ranking to evaluate 
your changes at each step. 

You don't always have to be in the number 
one (highest bidder) slot. I'm ranked number 
3 for one of my keywords. It's a very popular 
one, and my little banner still gets close to 
15,000 views per month. Remember that a zil- 
lion people are browsing eBay. You're charged 
only when they click your banner. Holding the 
number one for all your keywords, that will 
burn up your budget in a hurry! 



Bidding is handled as with eBay auctions, on a proxy 
basis. Even if you select $.20 as your high bid, eBay 
keywords will increase your bid by only enough to 
put you $.01 ahead of the competition. 



You will not always be paying the maximum 
you bid per click — just enough to outbid the 
competition. eBay Keywords will let you know 
about your ranking as you indicate your bid. 



Each time a user clicks your banner, the bid 
amount is deducted from your campaign fund. 
When the campaign money runs out, you'll receive 
an e-mail notifying you that you need to add funds. 
You may also choose an auto-renew option, but 
that can easily get away from you. If you're like me, 
you like to know how much you're spending and 
want to control when things are charged to your 
account. 

If a particular budget gets used up too quickly, 
consider waiting a week or so before infusing more 
money. That is, of course, unless your sales are 
going through the roof, and then the expenditure 
is well worth the cost. 

I can honestly say that several keyword campaigns 
that I've used (and am using) have successfully 
worked to increase my sales. 

Uploading your banner 

Uploading your banner is the easiest part of this 
long process. When you arrive at the screen that 
specifies the banner size, follow these steps: 



/. Click the Browse button to find the GIF file 
that is your banner on your computer's hard 
drive. 

2, Click the file, and your banner appears in the 
box on the screen. 

3, Click the Proceed to banner upload link. 

Your banner is uploaded to the Keywords server. 

Now all you have to do is view your campaign sum- 
mary. When you're done, your keywords will be 
marked with a red Pending approval. Don't have a 
cow; this usually takes less than a day to be cleared. 
If the keywords are not approved for any reason, 
you'll receive an e-mail explaining why. 
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Paying for your campaign 



Payin 



; for your banner ad campaign is also easy. If 
Ki JpBifcH»a*jipn code, you have nothing 
j|e|J<luY)^e to ante up, eBay accepts 
ds as well as PayPal. 




show up on your credit card bill as eBay Keywords 
advertising. If you allow eBay to debit your PayPal 
account instead, there's a chance it can cause prob- 
lems with keeping track of your accounting. (See 
Techniques 47 and 48 for more about keeping your 
accounting records intact.) 



I recommend you use the credit card you have set 
aside for your eBay business. The charge will clearly 
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When you consider placing advertising for your business, budget 
is always an issue. This is the case whether you're in a brick- 
and-mortar store, on your own Web site, or selling on eBay. 
When I was in the advertising business, one of the biggest challenges we 
had was convincing a startup to spend money on advertising. It's simple 
arithmetic; you spend money on advertising, and it attracts more people 
to your store. When you've got a prospective customer's attention, it's 
up to you to close the sale. 

The ace-in-the-hole for any retailer is co-op advertising, which puts adver- 
tising dollars contributed by a manufacturer (or other interested party) 
into the company's advertising campaign. The manufacturer benefits by 
getting its name out to potential buyers, and the retailer attracts more 
buyers (and ideally increases sales revenue) by more vigorously adver- 
tising the manufacturer's product. 

Many manufacturers have co-op advertising programs available based on 
the dollar amount that the retailer purchases from them. Even if you buy 
your merchandise for eBay sales from a wholesaler instead of the manu- 
facturer, you may still be able to share some of the co-op funds available 
to your wholesaler. Just ask — the worst you'll hear is "No," and maybe 
your wholesaler will say "Absolutely!" 

Because sharing the advertising costs is such a good idea, I wrote this 
technique to tell you how to co-op with eBay. And once you have the co- 
op advertising dollars, where do you spend them? Almost any traditional 
media will do, but in the case of eBay, print media is the target. You can 
get co-op advertising dollars if you advertise in your local newspapers, 
magazines, catalogs, specialty collectors' publications, or any publica- 
tion with a circulation figure of 10,000 or more. As a coin collector, I've 
noticed several eBay co-op ads in my monthly coin magazine, and I've 
seen these ads in other publications, too. Sound like a good deal? In this 
technique, I give you some hints on finding the right places for advertis- 
ing your business. 
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41 advertising your business 
Jhelp pay for it? To get your 
litftle mitts on some of eBay's co-op cash stash, you 
must qualify by being one of the following: 



i>* An eBay PowerSeller who operates an eBay 
store: This is almost a given. If you're a 
PowerSeller, you no doubt already have an eBay 
store. 

An eBay PowerSeller who is a registered 
Trading Assistant: Again, if you're a PowerSeller, 
I don't doubt that you've sold items for others in 
the past. If you're not a registered Trading 
Assistant, check Technique 43 for more info. 

I think you've noticed the constant in this list. You 
have to be a PowerSeller to qualify for the co-op 
dollars. And if you think about it — this requirement 
makes sense. eBay would logically choose to put this 
kind of investment into those sellers with experience 
selling on the site and with a high GMS (Gross 
Merchandise Sales). For qualifications and direction 
on becoming a PowerSeller, see Technique 42. 

How much will eBay pay? 

eBay will pay up to 25 percent of your advertising 
bill as long as your ad has been approved before 



printing. You can get an extra discount through 
some publications, which smartly court eBay 
PowerSeller advertising. These publications are 
members of eBay's Preferred Publisher Program. 
Table 58-1 gives you a current list. 

These discounts are in addition to your 25-percent 
eBay reimbursement. In some cases you can save 
50 percent off the price of an ad. To check to see 
if more publications have joined eBay's Preferred 
Publisher program, visit www. ebaycoopadverti si ng . 
com/preferredpublisher.aspx. 



When approaching any publication for adver- 
tising, don't forget to ask for a discount. 
Discounts are available to many people for 
many reasons, and perhaps you can tailor your 
ad (a certain size or theme) to get the deal. 
Maybe you'll get one, maybe you won't. Just 
be sure to ask. 



eBay gives sellers a budget, and that budget is 
based on your PowerSeller level (which is based 
on your GMS). The budget renews ever calendar 
quarter, and you can only spend to the limit 
assigned to your level within one quarter. Amounts 
that are not used cannot be carried over to the next 
quarter. Table 58-2 shows you the reimbursement 
budgets. 




Table 58-1: Preferred Publishers That Give Discounts to eBay PowerSellers 



Publication Name 



URL 



Discount Off Advertising Rates 



AntiqueWeek 


www 


anti queweek . com/eBay_pp .html 


10 percent 


AntiqueWest 


www . 


. anti queweek . com/eBay_pp . html 


10 percent 


Collector Editions Magazine 


www . 


.collector-editions. com/ Power Sel 1 ersCE . html 


25 percent off Y\ page 
or smaller 


Collector's News 


www . 


.collectors-news. com/ Power Sel 1 ersCN . html 


25 percent off Ya page 
or larger 


Southeastern Antiquing 
& Collecting 


www . 


, go- star. com/ant i qui ng/ebaydi scount.htm 


10 percent 
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Table 58-2: Co-op Advertising Quarterly Budgets 



PowerSeller Level 



Maximum Quarterly Reimbursement 



DrdpBooks 



Gold 

Platinum 

Titanium 



$500 
$800 
$1,200 
$3,000 
$8,000 



How do you get your money? 

Claims for reimbursement may be submitted to eBay 
at any time during the time your ad runs, but must 
be received no later than 60 days after the initial 
insertion date. 

As long as your claim is qualified (you have to get it 
approved before you run the ad), you'll be paid via 
PayPal within 45 days of eBay's receipt of your claim. 

By now I'll bet you're convinced that this is a good 
deal, and if you're qualified, why not sign up now? 
To get your piece of the pie, here's the condensed 
version of the procedure: 

f. Go to www. ebaycoopadverti si ng . com and click 
the key to Register. 

2. After you've registered, click the link for the 
Ad Creation Wizard to get your template set up. 

3. Upload your ad for pre-approval. When it's 
approved you will receive a Pre-Approval 
Authorization Number. 

4. Run your ad. 

5. Once the ad appears, gotowww.ebaycoop 
advertising.com/Common/ReimbursementForm. pdf 
and print out the reimbursement form. 

6. Put the following documentation into one 
envelope: 

► Your completed reimbursement form 

► A full tearsheet from the publication running 
your ad (the entire page, not just a cut-out of 
your ad) 



► A copy of the invoice from the publisher 

► The publication's rate card stating confirmed 
circulation of 10,000 or more 

7. Mail the whole shebang to the address at the 
bottom of the reimbursement form. 



Advertising Basics: Choosing 
Where to Run \lour Ad 

Here's another reason why I say, "Know what you 
sell." If you're selling collectible coins, you know 
which trade (or special interest) publications you 
like to read. Why don't you give those a shot first? 

If you're not really sure, or perhaps you'd like to see 
what other publications are available, go over to 
Google and search the words magazine, publication, 
and news along with the keyword that describes the 
items you sell. 

When you go to your chosen publication's Web site, 
check it out: Find the link that goes to the advertis- 
ing department and read the information. 



Planning an ad campaign should be done 
several months in advance of when you'd like 
the ads to appear. Many publications have a 
long lead-time between booking and final 
publishing. 



Following are a few more tips about advertising your 
business that you can take to heart: 

Preview the publication: If you've never seen 
the publication before, e-mail (or call the 800 
number) and ask for a sample along with the rate 
card. They'll be more than willing to send you a 
back issue! 

After you get a copy of the magazine, newspaper, 
or whatever, take a hard look at it and answer 
these questions: Would people that read this 
publication be likely to shop at your eBay store? 
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Do you like the magazine? Does it fit your percep- 
tion of your customers' lifestyles? Do the adver- 
isers seem legitimate? 




tll*dV«tfes: With publications, cheap 
olisrTTafways rneSn best. Figure out what your 
cost per thousand readers will be and keep that 
in mind. When the ad runs, use your eBay statis- 
tics (more about getting stats from eBay in 
Technique 14) to see how much of an increase 
you get in visitors. 

Consider running your ad more than once: A 

one-time ad rarely pulls enough to pay for itself. A 
consistent advertising campaign of repeated ads 
(even every other issue) will get the attention of 
the publication's readership and build confidence 
in you and increase visits to your store. A consis- 
tent campaign works much better than scattered 
ads here and there with no direction. 

Start out small with a single publication: That 
will make it easier for you to track the success of 
your campaign. 

eBay maintains a list of qualified newspapers and 
magazines. It's a rather long and ever-changing 
list, so go to www.ebaycoopadvertising.com/ 
Qual i f i edPubl i sher . aspx for the most up-to-date 
list. 
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Because these ads have to be approved by eBay, it 
might behoove you to follow the distinctive guide- 
lines. There are rules as to which logos you can use, 
as well as in what size and color they can appear. 

If you choose to use eBay's online Ad Creation 
Wizard, it has templates in different sizes — as well as 
themed templates for eBay Stores or Trading 
Assistants. 



Figure 58-1 shows an ad I've started designing with 
the Ad Creation Wizard. You can select from 
different typefaces, sizes, and colors for each area 
of your ad. 




AnM N 

Come %*rn MS 
Come Swn MS Bold 

M«l" i F^Sul'iUrmij Sold 
Malni5cnf*BnJdlinini) SaqJv 



Font fypt [Afli 



• Figure 58-1: Designing an ad in the Wizard. 

The only problem I have with the wizard is that it's 
not very flexible. For example, it doesn't allow you 
to vary your type size within an area, and you can't 
make bulleted lists or italics. Still, the wizard works 
quickly, and within a few minutes, I put together the 
ad in Figure 58-2. 

But since business is business, if you have the 
talent, you should take some time and download the 
templates and logos from the Download Assets area 
and create an ad that suits your style. 



Hi 



When designing your own ad, remember: The 
eBay portion must occupy at least Vs of the 
overall ad size to be eligible for reimbursement. 
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FbrDummies 

If you don't want to be a dummy... 

My store on eBay has all (he books and tools 
you'll need to become an expert at eBay buying or 
selling. We feature books from the highly 
successful For Dummies series, including: 

"eBay For Dummies" 
"Starting an eBay Business For Dummies" and 
"eBay Bargain Shopping For Dummies". 

We also stock a full line of seller supplies: 
Photo flood lights, Cloud Dome products and 
accessones and much, much more. 

Come on by for some great surprises 
and super deals! 




To be sure that your ad will qualify for reimburse- 
ment under the co-op advertising plan, be sure to 
upload an electronic copy of it through the My Ads 
area. After you upload it, you simply click the Submit 
button to submit the ad for approval. Along with 
your ad approval, you receive your Pre-Approval 
Authorization Number. The length of time for which 
this number is active depends on the ad itself: 

If you design your ad with eBay's Ad Creation 
Wizard, you can continue to use the same Pre- 
Approval Authorization Number until eBay 
redesigns the templates. When a template 
redesign happens, eBay lets you know by e-mail. 

t>* If you design the ad yourself, the number expires 
within 90 days. After that, you need to resubmit 
the ad and get a new Pre-Approval Authorization 
Number. 

All your approved ads will be held (with details of 
approval) in an area called My Pre-Approvals on the 

www. ebaycoopadverti sing, com site. 



• Figure 58-2: My quick-and-easy (but not too attractive) 
Ad Creation Wizard ad. 
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""Found it on e£atj under Space Toys. Took it 
£orever to get here -and npyi I can't iind its 
little astronaut . " 
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One of my favorite places to shop on eBay is the Charity area. 
Charities as small as the local pet rescue and as large as the 
National Multiple Sclerosis Society run auctions for super items to 
raise money for their good works. 

When charities receive donations of merchandise rather than cash, the 
merchandise is called gifts-in-kind. Many manufacturers donate excess 
inventory to charities for a full-value tax deduction. The charity can 
either use the merchandise in their charitable works or sell the items to 
raise money. (You mean you've never shopped at the Salvation Army 
store?) In the past, charities had to rent retail locations to turn their gifts- 
in-kind into cash. Now they've got eBay; and eBay supplies the Giving 
Works area for all qualified charities. 



Ill 



All groups that run auctions in the eBay Charity area are registered 
charities. When you have a hankering for unique items, consider buy- 
ing them from the charity auctions on eBay where your money will 
do good. 



This technique tells you not only how to shop the charity auctions, but 
also how to take advantage of eBay's programs for your favorite charity. 
Also, you find out about the opportunities for individual sellers to partici- 
pate in the fund raising by donating proceeds from their own auctions to 
qualified charities on eBay. 



Finding Out About Giving Works 

Are you involved in a charitable organization that you'd like to raise money 
for? If you think your organization is too small, think again. Perhaps you 
just want to sell an item to benefit your favorite charity; you can do that, 
too. If you're a larger charity and you don't think you have enough people 
to handle the sales — eBay has a program that can help you! 
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The formal Giving Works area was launched in 
November, 2003, and within the first month had 
signed jjj^over 2000 1 nonprofits. eBay ran charity 

thing of Giving Works, but 
• for high profile organiza- 
tions with an IRS 501 (c) (3) designation. 



signed jjjiover 2000.nonprol 



eBay Giving Works is now open to any IRS-approved 
nonprofit. This could include your high school band 
booster club, local volunteer fire fighters, or cat res- 
cue organization. 

Fishing for donations 

eBay has partnered with MissionFish, an organization based 
in Washington, D.C., that has been raising money through 
online auctions since 2000. They're a forward-thinking, great 
group of people who founded this company with the pur- 
pose of doing good for others. Now, MissionFish is a serv- 
ice of the Points of Light Foundation and operates their Web 
site at www. mi ssi onf i sh . org. 

MissionFish operates as the hub for nonprofits selling on 
eBay. They qualify the nonprofits, by verifying their eligibil- 
ity before they can begin to raise money online with eBay. 
Aside from verification they also provide other service and 
support activities including donation collection and dis- 
bursement, tax receipting, and online contribution tracking. 
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• Figure 59-1: The eBay Giving Works hub page. 

To browse all items being sold to benefit nonprofits, 
click the link View All Giving Works Items. There will 
also be nonprofit items listed in eBay store, so to view 
them click the link View All Giving Works Store Items. 

You may also search Giving Works items with the 
search box on the top of the page — although I find 
that browsing charity auctions is more fun — you 
just might find something you didn't even know you 
needed! 



Starting Small and Buying 

Suppose you enjoy visiting eBay and would like to 
buy items from a charity (I do this all the time.) Your 
first stop should be the eBay Home page where you 
scroll down past the long list of categories to the 
Charity link at the bottom. Click this link and you 
arrive at the Giving Works hub page shown in Figure 
59-1. Should things (like link names or locations) 
change at eBay (and they often do), you can always 
access the eBay nonprofit area directly at 



When you arrive at the item page, above the item 
description, you'll find the MissionFish information 
box, similar to the one shown in Figure 59-2, which 
indicates what percent of the auction proceeds are 
donated and the name of the receiving charity. 

25% of the final value will go to 

Guide Dogs for the Blind 

Enhances the independence and mobility of people with visual 
impairments by providing specially trained dogs at no cost to the 
blind individual. 

J This donation is backed by: Ml ^'° n J^!L Our Guarantee 



www. ebay . com/gi vi ngworks 



• Figure 59-2: Charitable information on the item page. 



Getting ^our Nonprofit on the List 



Also on the Giving Works page you find a postage 
stamp icon of featured charitable auctions. These 

lerally signal major promotions for a partic- 
~ > auctions running at once. 



icons generally signal majc 

DropBoote 



Raising Money for 
the Little Guy 



If you're currently an eBay seller, and you'd like to 
sell some items to benefit a nonprofit, eBay will do 
most of the work for you. You must select a non- 
profit from the directory (shown in Figure 59-3) and 
you can contribute from 10 percent to 100 percent of 
the final bid at the end of the auction. 
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• Figure 59-3: The Nonprofit directory. 

After an item is sold, it's your job to collect the 
money from the buyer and to ship the item. You'll 
receive an e-mail confirming the dollar amount of the 
final sales price and the percentage that you agreed 
to donate. After you verify these figures, MissionFish 
charges your credit card for that amount. 

MissionFish sends your donation to the nonprofit, 
and you receive a receipt for your contribution. 

To participate in the program, you must register at 
MissionFish. Go to the Web site at 

www .mi ssi onf i sh.org 
and click the Seller Registration link. 



1. Type your eBay User ID and password and click 
Continue. 

After MissionFish confirms that you are regis- 
tered at eBay, you proceed to the next page (a 
SLL secure connection), which is populated with 
your mailing address from eBay's records. 



2. 

3. Type your credit card information 



Check over your information and correct it if 
necessary. 



This information is used to send the money to 
your selected nonprofit when your auction is over. 

4. Create a MissionFish user ID and password for 
accessing your information at MissionFish. (I 
used my eBay User ID.) 

Now you're ready to sell. See if your chosen non- 
profit is listed in the directory, by typing in their 
name — or keywords relating to the charity. You can 
also find a nonprofit by browsing through the alpha- 
betic directory. 

Select your nonprofit and then listing your item is 
the same as listing any other item on eBay — only 
this time you'll have a Giving Works gold and blue 
ribbon next to your item title (indicating to the eBay 
community that your auction is for a nonprofit). 

Getting \lour Nonprofit 
on the List 

If you are involved in a small organization that's not 
listed in the Giving Works directory, it's easy for you 
to become listed. And after your organization 
appears in the directory, any eBay member can 
select it to receive auction proceeds. 



Whenever an eBay member chooses your non- 
profit for an auction, you have the opportunity 
to accept or decline the beneficial listing. 



Technique 59: Raising Money for \lour FaOorite Charity 



From the MissionFish home page, click the For Non 
Profits link. From there you may register your organi- 
zation tojjarticipate. You must have a few things 
Llffl^^fciK^h^hine to get the required 
nan VjAi sVh3ri: 




-ish: 



Contact Information (in case they need to call 
you). 

The nonprofit's Federal Employees Number (EIN). 

A copy of the logo in GIF or JPG format, with a 
maximum size of 50KB. 



Your prepared Mission Statement in about 40 
words (512 characters maximum). 

W A copy of your nonprofit status letter. 

is 0 A voided organization check with authorized 
signature (to verify your banking information 
for deposits). 

is 0 Web site information. If you have a Web site, 
supply the URL, so that a link can be made from 
beneficial eBay listings to your Web site. 

Acceptance setting. You'll have to indicate 
what's best for you: 

► Accept all, don't notify me. This means that 
anytime anyone selects you as a benefiting 
nonprofit, the item will go up for sale on eBay 
without prior authorization from you. You will 
still be able to view all items you are benefit- 
ing from in your my MissionFish account. 

► Notify me, one-day auto accept. You'll be 
notified by e-mail every time someone wants 
to list an item for you. If you don't approve or 
disapprove within one business day, the list- 
ing will go live automatically. 

► Notify me, one-day auto decline. You'll 
receive an e-mail notifying you of someone's 
intent. If you don't approve or decline within 
one business day, the item will be declined 
automatically. 



Check out Table 59-1 for the timeline of activities for 
running a Giving Works auction on eBay. 

Table 59-1: Timeline for a Giving Works Auction 



Action 



Time Interval 



Nonprofit accepts or 
declines item 



Listing on eBay 



Seller pays donation 

Donation is automat- 
ically collected 

Refund request period 



Donation delivered to 
the nonprofit; tax receipt 
available to the seller 



1 business day after the item is 
listed (1 to 3 days is the usual 
reality) 

3, 5, 7 or 10 days, depending on 
the selling format 

1 to 7 days after listing ends 

2nd Monday after listing ends 
(from 8 to 13 days) 

Until the end of the month 
when the listing ends, plus 
one month and 15 days 

End of the month when the 
listing ends, plus one 
month, plus 20 days. 



Planning a big auction? 

If you're with a charitable organization and you'd like to 
plan a really big auction, you may not want to handle all the 
details yourself. You want to get the highest prices for your 
items, and when the bidding gets into the thousands per 
item, getting help from someone who knows the ropes can 
really help. 

Kompolt & Company, an auction management agency 
founded by two marketing wizards, Jenny Kompolt and 
Melissa James, runs some of the top auctions on eBay for 
nonprofits. They've run charitable auctions for The Today 
Show, The Grammys, Lifetime Television, British Airways, 
Bon Jovi and Britney Spears (just to drop a few names). 
Their client list is a who's who in the giving community. 
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They handle everything for the charity including: registra- 
tion, pricing strategies, photography, custom design of the 
listincfpapes (as wellias the About Me page), bidder pre- 
aV|Bl!sii7fcawnVli^a^2rance and protection against 
TOuwfTt !>iaWhg), payment collection and item 
"ulfillment, and full closing reports and analysis. 



Check out their Web site at www. kompol t . com. 



Hi 



There are no additional fees when a nonprofit 
sells direct (other than eBay listing and Final 
Value Fees). But when an eBay seller sells on 
behalf of a non-profit, there is a $3.00 
MissionFish transaction fee and a 2.9% (of the 
donation) credit card fee. The seller also has to 
pay eBay standard fees. 
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When you get to the point of running 20 or so auctions a week, I 
highly recommend that you begin to use a management tool. At 
this level of activity, using eBay's Selling Manager will suit you 
nicely, and I go over how Selling Manager works in Technique 12. But 
when your eBay business begins to push 60 or 70 listings a week, I even 
more highly recommend that you get some additional help in the form of 
an auction management service or software. 

Whether you use an online service or software based on your own 



p L <a) computer is a personal decision. You may find it easier to use an 



\_&y online system because you can log on to your selling information at 
any time from any computer. But if you have a slow Internet connec- 
tion or pay usage fees by the hour, managing your eBay business 
online can become impractical. 

Most desktop-based software packages have features that enable you to 
do your work on your desktop computer and then upload (or download) 
your data when you go online. If having multiple locations to work from 
is not important and you run your eBay business from a single computer 
in your office, you may feel more comfortable with a desktop-based 
software product. 

In either case, if your business has reached the level where you need an 
auction management tool, congratulations! With this technique, I want to 
save you some time finding the service or software that's right for you. 
I'll outline some of the specific tasks that you can expect an auction man- 
agement product to provide. At the end, I include two tables that com- 
pare pricing on various services. 



Choosing \lour Auction Management Toots 



There's a huge difference between auction listing software and sites and 
auction management products. For a small to medium seller (approxi- 
mately 20 to 60ish listings per week), listing software like eBay's Turbo 
Lister (see Technique 1 1) may just do the trick. Combine that with eBay's 
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Selling Manager (a management program) and your 
eBay business will be humming along just fine. 



eBay business, there are ce 



iity level increases and you 
fement solution for your 
eday business, there are certain standard features 
that you should look for when you evaluate software 
and services. Also consider what information man- 
agement features you currently have through your 
bookkeeping program (see Technique 48). You have 
the data there, regardless of whether you use it in a 
management solution. 

Because many of the products listed have several 
product pricing tiers, Table 60-1 gives you the link 
directly to the product's pricing page. I've also listed 
the minimum price for each company's management 
products. Some offer less expensive options for list- 
ing your auctions (with templates and all kinds of 
swell bells and whistles), but the price shown in the 
table is for the minimum management product. 



Never choose auction management tools 
based solely on price. Go to the various Web 
sites and take a look at everything they offer 
for the price stated. You may find out that a 
service charging a bit more may just be worth 
it because of all the extra tools offered. 



Looking for the Essential Features 

Here are some of the must-have features to look for 
when you evaluate the offerings of auction manage- 
ment services and products: 

Image hosting: Some Web sites dazzle you with 
high-megabyte storage numbers. Keep one thing 
in mind. If your average eBay image is around 
40KB (that's kilobytes, not megabytes — see 
Technique 15 for more on the details of eBay 
images) then in a 5 MB storage space you could 
store 128 pictures. In a 100 MB storage space you 
could hold around 2,500 images. 

Unless you're a big-time seller, you really don't 
need that much space. Your eBay images should 





be archived on your computer (how about in a 
folder called eBay Images?). Images for current 
listings should only be on the hosted site while 
the transaction is in progress. When the buyer 
has the item, and all is well, you can remove it 
from the remote server. 

You most likely already have free image 
hosting on your ISP's Web site, as noted in 
Technique 19. 



W Designing listings: The basis of most of these 
products is a good listing function. You'll be able 
to select from supplied templates or be able to 
design your own and store them for future use. 
An important feature now coming into use is a 
spell checker. There's nothing worse than a mis- 
spelling in a listing! 

Uploading listings: Most of these products have 
a feature that launches a group of listings to eBay 
all at once. They may also allow you to schedule 
auctions to get underway at a prescribed time. 

You can also expect to be able to put together 
your listings at your leisure offline and upload 
them to your service. They will usually archive 
your past listings so that you can relist at any time. 

Many services also offer bulk relisting (relisting 
many items at once). 

E-mail management: You can expect to be able 
to be provided with sample e-mail letters (tem- 
plates) that you can customize with your own 
look and feel. The services will also offer auto 
generated end-of-auction, payment received, 
and/or shipping e-mail service. 

i>* Feedback automation: Post feedback in bulk to a 
number of your completed listings, or leave pre- 
designed feedback one by one. Some products 
support automatic feedback when a buyer leaves 
you a positive message. 

i>* Sales reports: Some services (even the least 
expensive) will offer you some sort of sales 
analysis. Be sure to take into account how much 
you really need these, based on data that you 
may already receive from QuickBooks, PayPal, 
eBay Stores, and SquareTrade. 
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Exploring the Advanced 
Feat—es 

jendlng uponThe'type of business you run, you 
may need some of the more advanced features 
offered by management products: 

Inventory tools: Management products may 
allow you to create inventory records for your dif- 
ferent products, permitting you to click a bunch 
to automatically list. When an item is sold, they 
will deduct the items from your inventory. 

Sales-tax tracking and invoicing: With full man- 
agement, you can expect your sales tax to be cal- 
culated into your invoices, and complete 
line-item invoices to be sent automatically. 
Multiple items, when purchased by the same 
buyer will be combined. 



C' Consignment tracking: If you are a Trading 

Assistant (described in Technique 43), be sure to 
look for a product that enables you to to sepa- 
rately track the merchandise you sell for differ- 
ent clients. You should also be able to produce 
reports of consignment sale by customer. 

Shipping: Most of the services will give you the 
option to print your packing lists and shipping 
labels directly from the product. Some of the 
larger services integrate with the major shippers, 
allowing you to go directly to his or her site and 
ship from within their software. 

Tables 60-1 and 60-2 give you the dollars and cents of 
subscribing to various online and offline services. To 
put together these tables, I disregarded lower sub- 
scription levels where companies offered only listing 
products. These are the lowest prices for products 
that are truly management tools. 



Table 60-1: Representative Desktop Auction Management Software 



Name 



URL 



Prices Start at 



Number of Closings Image Hosting? 



AAA Seller 
AuctionHawk 
AuctionTamer 
Auction Wizard 2000 
Auctiva 

DEK Auction Manager 

Shooting Star 
Spoonfeeder 

Zoovy 



http : / /www. aaaseller.com/ $9.95/month 
fees . asp 

www .auctionhawk.com/help/ $12.99/month 

? s = p r i ci ng 

www . aucti ontamer . com/aucti on/ $39.75/3 months 
purchase. asp 

www. aucti onwi z a rd 2000 . com/ $75 first year 

Purchase.htm $50 renewal 

www .auctiva. com/products/ Pro Pass $19.95 

def aul t . aspx 

www .dekauctionmanager.com/ $9.95 + 2% GMS/ 

FEES. ASP month 

www . f oodogsof twa re . com $49.95 Flat Fee 

www . spoonfeeder . com/ $49.95 + $4.99/ 

p r i c i n g . p h p month 

www.zoovy.com $49.95 ($399.95 

setup fee) 



Unlimited 
50 

Unlimited 

Unlimited 

Unlimited 

Unlimited 

Unlimited 
40 



YES 

YES 

NO 

NO 

YES 

YES 

NO 
YES 



Up to 1,000 listings YES 
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Table 60-2: Representative Online Auction Management Solutions 



Name 


URL 


Prices Start at 


Number of Closings Image Hosting? 




3\ 


p>-/^^ww . aucti onhel per . com/ 
^rgWfrFees . asp 


1.95% GMS + 
.02 (min $10/month) 


Unlimited 


YES 


AuctionWorks 


http : //www .auctionworks.com/ 
pricing. asp 


2% GMS/month 
(minimum $14.95) 


Unlimited 


YES 


ChannelAdvisor 


pro 


.channel advisor. com/pro 


S29.95/month 


500/month 


YES 


InkFrog 


www 
fil 


.inkfrog.com/index.php? 
e=pri ci ng 


$12.95/month 


Unlimited 


YES 


Meridian 


www. nob 1 espi ri t . com/ 
products -pri ci ng . html 


$9.95/month 


500/month 


YES 


SpareDollar 


www 

cor 


. sparedol 1 ar . com/ 
p/pricing.asp 


$4.95/month 


Unlimited 


YES 


Vendio 


www 


.vendio. com/pri ci ng . html 


$.10 per listing 


Up to 50 listings 


YES 
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The first time I spoke to my editors about putting information in my 
books about networking, they scoffed at me. Bah! People who work 
at home don't need networks (as if networks were solely for the big 
companies with lots of cubicles). The more I spoke to the eBay commu- 
nity, the more I saw the need for networks — and the more people asked 
me about them. 

I started writing about eBay in 1999, and now it's 2004. A lot of technology 
has washed under the bridge, and many advances have been made. Setting 
up a network in 1999 meant spending hours (maybe days) changing set- 
tings, testing, and checking computers; and it involved a lot of cursing. 
That was if you were lucky enough to finally get it right. Otherwise, as in 
the case of most home users — including me — you'd give up and take the 
whole thing as a loss and go on with your life. 

Lucky for us non-techie types, Microsoft has made Windows consider- 
ably more home-network-friendly than in the old days. Also, more pleas- 
ant modes of networking (other than having miles of Ethernet cables 
going around the walls of your house) came to the fore of technology. 

By networking your home (or eBay office) you'll save time by having the 
flexibility to work from different rooms or locations. (City dwellers, don't 
hate me for this.) You can also list auctions out by the pool (or in your 
backyard) in summer! 



Using a Pou/ertine NetWork 

When I tell you how simple to install and inexpensive a Powerline network 
is, you'll be shocked. Considering that I'm someone who likes to tinker 
with things, I was upset that setting it up was so easy! 

All you need to have to share a high-speed Internet connection, files, and 
printers are: 

Electrical outlets: I'll bet you have more than one in each room of your 
house. 



Usinq a PoWertine NetWork 



An Ethernet card for each computer: If your 
computer doesn't already have one (and many 
computers do), you can get inexpensive 
ound $10. 




walFplugged Efnernet bridge for each com- 
puter: The basis for the setup is a small box, 
about the size of a pack of cigarettes, that plugs 
into any two- or three-pronged electrical outlet. 
Take a look at one in Figure 61-1. 





• Figure 61-1: Netgear's wall-plugged Ethernet bridge. 

A router: You only need this higher-end bit of 
gear if you intend to connect a high-speed 
Internet connection throughout your home or 
office (and isn't that really the point of all this?). 

The benefits of this nifty little system are various: 

i>* It's inexpensive. The requisite magic box costs 
around $40. You need one for each computer. 

It's fast — as fast, or faster than, other types of 
network connection. You could stream DVD 
movies from one room to another. 

The networking connection is made through 
your existing electrical wiring. It doesn't con- 
sume extra electricity. 

Installation is easy. Just plug a cable into your 
computer, and connect it to the Powerline box. 
Plug in Powerline box. 

i>* If your computer comes with an Ethernet jack, 
(most new computers do) you don't need to 
open up your computer and touch things you 
shouldn't be touching. 

If you have a high-speed Internet connection, no 
doubt you received a modem when you signed up. 
Since it's not sensible to connect the modem directly 



to your computer (a router does the work for you ■ 
see Tip below), you may already have a router. 



A router allows you to share a single Internet 
IP address among multiple computers. A 
router does exactly what its name implies; it 
routes signals and data to the different com- 
puters on your network. If you have one com- 
puter, the router can act as a firewall, or even 
a network device leading to a print sharer. But 
basically, to hook up more than one computer, 
you do need a router. 



The integration works like this: 

The high-speed connection comes in through 
your DSL or cable line. 

The cable line plugs into your modem. 

v"* An Ethernet cable goes from your modem into a 
router. 

One "out" Ethernet cable connection from the 
router goes to a local computer. 

Another "out" Ethernet cable goes to the 
Powerline adapter. 

The Powerline box is plugged into a convenient 
wall outlet. 

Take a look at Figure 61-2 for a graphic display. 
Home office 

' Notebook PC 




Cable/DSL 
Modem 



Router 



• Figure 61-2: A typical base setup for the Powerline 
network. 

When you want to connect the computers in other 
rooms to the network, just plug in a magic box. 



Technique 6 1: Networking \lour Office 
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DrapBooks 

thrrouqhout the house. In my he 



jart of networking today is that you can combine 
3rk to form a fully functional, 
Est ti nf i yggl^mtfatisWjl) ed i u m with Internet access 
throughout the house. In my house, I have my own bizarre 
hybrid. I've got an Ethernet/home phone line/wireless com- 
bination. Home phone line networks (10 Mbps networks 
operating over existing phone lines without the need for 
additional wiring, routers, or hubs) didn't end up becoming 
real popular with the consumers. It's not that they didn't 
work flawlessly; they did. It's just that it seems that I'm the 
only one in the United States with enough free phone jacks 
in their home and office to make it work. 

After the downfall of Phoneline architecture, the geniuses 
began to think, "What does that average home have lots of 
outlets for?" Hmmmm, how about electricity? Duh . . . and 
the Powerline network was born, running a network through 
the electric outlets in homes and apartments. 

Now we have wireless networks too — and they're life- 
changing when they work. It's funny to see a whole new 
generation of people moving around antennas to try to get 
a good signal. It reminds me of television when I was a kid 
(maybe I should put some tin foil around the wireless 
antenna?). 



Going Wireless 



Wireless networking, also known as WiFi, or to the 
more technically inclined, IEEE 802.11 networking, 
is the hot new technology for all kinds of networks. 
It's a very impressive system when it works, with no 
cables or connectors to bog you down. 

As a matter of fact, I was in New York recently, stay- 
ing on the 16th floor of a hotel. I turned on my travel 
laptop to check e-mail and my laptop found signals 
for nine different wireless networks! I had to call the 
front desk to find out which one was the hotel con- 
nection. The whole world seems to be going wireless. 

Just so you know, I wouldn't have been able to con- 
nect to the other networks. Wireless networks are 
protected by their own brand of security, called WEP 
(or Wired Equivalent Privacy). WEP will encrypt 




your wireless transmissions and prevent others from 
getting into your network. Although super-hackers 
have cracked this system, it's the best possible until 
a new security system is invented. 

To link your laptop or desktop to a wireless network 
with WEP encryption, you will need to have the key 
code from the wireless access point. Just enter it into 
your wireless card software onto every computer that 
uses the network and you should be good to go. 



The WiFi hotspots you may come to may not 
have any encryption, and they are free for all 
to use. 



The types of wireless 

If you've ever used a wireless telephone at home, 
you've used a technology similar to a wireless net- 
work. Most home wireless phones transmit to each 
other on the radio frequency band of 2.4 GHz, and 
they have the option to choose from several chan- 
nels automatically to give you the best connection. 

The two prevalent forms of wireless networks also 
work on the 2.4GHz band, and you will need to pre- 
set the channel when you set up the system. But 
there are three kinds: 

t>* 802.11a: This is a wireless format that works 
really well — fast with good connectivity. It's 
used when you have to serve up a wireless con- 
nection to a large group of people, as in a con- 
vention center or dormitory. It's fast, delivering 
data at speeds as high as 54 Mbps (megabits per 
second). It also runs at the 5GHz band (hence its 
nickname WiFi5), so it doesn't have any competi- 
tion for bandwidth with wireless phones or 
microwave ovens. It's also very expensive. 

V 802.11b: My laptop has a built-in 802.11b card, 
so I can connect to the ever-popular "HotSpots" 
in Starbucks and airports. It's the most common 
wireless type, and it's used on the most plat- 
forms right now. The B version is slower than the 
A version, only capable of transferring data at 
11 Mbps. It's a solid, low-cost solution when you 
have no more than 32 users per access point. 



Using a Hybrid NetWork 




The lower frequency of 2.4 GHz drains less 
power from laptops and other portable 
devices. If you're using a laptop, the battery 

ilUU^t >*agfci>AI«C, 2.4GHz signals travel 
fjrfriej yj'fv^^'ork through walls and 
floors more effectively — than 5GHz signals. 

i>* 802.1 lg: This is the newest flavor based on the 
2.4GHz band. It speeds data up to a possible 
54 Mbps, and it's backward compatible to work 
where the 802.11b service is available. 

Setting up your wireless network 

With a wireless network, you'll have to hook your 
computer (a laptop works best) to the Wireless 
Access Point (the access point is the gizmo with the 
antenna that broadcasts your signal throughout 
your home or office) to perform some beginning 
setup tasks like choosing your channel and setting 
up your WEP code. (The wireless access point will 
come with instructions for your particular brand.) 

After you complete the setup and you turn your 
Wireless Access Point on, you will have a WiFi 
hotspot in your home or office. Typically, your new 
hotspot will provide coverage for about 100 feet in 
all directions, although walls and floors definitely 
cut down on the range. Even so, you should get good 
coverage throughout a typical home. For a large 
home, you can buy signal boosters to increase the 
range of your hotspot. 

Simplified, this is how your network will be 
configured: 

f m Run a cable from your DSL line to your modem. 

2. Connect an Ethernet cable from your modem to 
your router. 

3. Connect the Ethernet cable to your Wireless 
Access Point. 



Take a look at this network diagram from Netgear in 
Figure 61-3. 
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Firewall 
Router 



Desktop PC with 
802.11g Wireless 
PCI Adapter 



• Figure 61-3: A typical home wireless network. 

Usmq a Hybrid NetWork 

You may find that a wireless network may not work 
throughout your home. That's easy to fix. You can 
combine different networks together, allowing you to 
have wireless connectivity in some rooms of your 
house and in your backyard, and a wired network 
inside the house. 

At my house, I have an old-fashioned home phoneline 
network coming from my router, along with a wireless 
Access point. They're all the same brand, Netgear, so 
there are no compatibility problems. This way, no 
matter where I go (or if my family wants to log on to 
the Internet), we can hook up with ease. 
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Save Time By 

Recognizing spam 
Fighting back 



Every morning when I get to my computer, I have to allow about five 
minutes to clear the spam out of my e-mail. It used to take up to a 
half hour, considering that I flip on my computer and am greeted 
by close to 200 e-mails every day. It used to be a terrifying time when I 
clicked my Send/Receive button in Outlook. I never knew what would be 
coming down the pike or wires. Read further on to see how I've cut my 
spam-scanning time! 

Spam has gotten so sneaky. Everyone is scurrying to get the latest in anti- 
spam software, but I've found that antispam software was causing me to 
lose e-mail that I needed (because it seems that the word "eBay" is a 
favorite of spammers). These programs, because of my liberal use of the 
word eBay, often bounce the newsletter I send out to my readers from my 
Web site. Sometimes, I do a spot check with a reader, and they say they 
want the newsletter; the problem is that their spam protection refuses it. 
There's not much I can do! 

I want news on eBay — but 1 don't want to get those make-a-fortune-on- 
eBay e-mails. Nor do 1 want to help out dear Mr. Felix Kamala, son of the 
late Mr. A.Y. Kamala. It seems his family lost millions in Zimbabwe to a 
scammer in the government, and he wanted me to help him get his secret 
stash of "Fifteen million five hundred thousand united state dollars." He 
was going to give me 20 percent just for helping him — how thoughtful! (In 
case you didn't know, this e-mail is part of what the FBI calls the Nigerian 
e-mail scam — also called the 419 scam — named after the African Penal 
code violated with this crime.) 



A fine member of the Internet community collects these e-mails and 
posts them on his Web site, www . poti f os . com/fraud. Check out the 
page when you have a minute — it's quite funny! 

For the record, I'm also very comfortable with the size of my body parts; I 
don't want to buy drugs from some stranger over the Internet; and I don't 
need another mortgage. 

Some scams aren't so amusing. They're the ones who pretend to be from 
eBay, PayPal, Citibank, and others, and try to bilk you out of your personal 
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information. I show you a foolproof way to recognize 
them as well. 

i going to show you how 
|eXna]f address. Even if you never 
give it out, they have ways of getting it from you. I 
hope to teach you how to be a little more savvy 
about which e-mails you open and how to fight back. 

Keeping \lour E-mail 
Address Quiet 

Have you ever signed up for anything on the Internet? 
Before you signed up, did you check to see if the 
site had a posted Privacy Policy page? You probably 
didn't. After you type your name in a box on the 
Internet on a site with no spam or privacy policy, 
you're basically giving your privacy away, because 
you're considered an "opt in" customer. Opt In means 
that you asked to be on a list, and the site that now 
has your e-mail address can sell it to spammers. 

Take a look at Figure 62-1. It's a portion of an ad that 
should really scare you. It's an eBay auction for a CD 
containing 140,000,000 opt-in e-mail addresses. Yes, 
and you can buy all fourteen-million potential suck- 
ers for only $5. 

The possibilities with this HUGE email list are outragious! 

If you send an email to 140 million customers with only a 10% 
response, that's 14 million people! If only 1% of them respond, 
that's 1.4 million people' If only .1% respond, that's 140,000 
people! And even if only .01% respond, that sill 14,000 sales! 



Recognizing Spam 



Figure 62-1: A tempting offer to violate people's privacy. 

Just opening your e-mail can give you away as well. 
Spammers will often (as you can tell by some of the 
To addresses) make up return e-mail addresses to 
mask their true location. If you open and view their 
e-mail, the e-mail sends a notice to the spammer's 
server and then they know that your e-mail address 
is valid. This can be masked in the HTML to occur 
when the e-mail consists of merely a picture — when 
it goes back to grab the picture for your e-mail, it 
reports your e-mail address is good. 



I guess this isn't rocket science. Much of the spam 
you get can be recognized by the subject line. I used 
to check my e-mail once I downloaded it to my com- 
puter. That's a pretty dangerous procedure, though, 
considering that some e-mails do their job without 
your even having to respond. 

Finding spam before it finds you 

Now I'm using a program called MailWasher Pro. 
When I flip on my computer in the morning I open 
MailWasher and see the giant barrage of trash in my 
mailbox as in Figure 62-2. 
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• Figure 62-2: MailWasher (the Free version). 

MailWasher lists your e-mail directly from your ISP's 
server. It does NOT download the e-mail to your 
computer. By using MailWasher, you can delete the 
offending e-mails from your mailbox, and then bring 
only the ones you want into your e-mail program. 

As you can see from the figure, I can find out all the 
following: 

z> Who sent the e-mail: I'm not really acquainted 
with Lavonne N. Bingham (note that her e-mail 
address ends in .be — that's Belgium). I'm also 
not familiar with Viola Cantu, who strangely has 
jsavcxy as her e-mail ID at Yahoo!. Not to mention 
my buddy, chun-she (otherwise known as 
carrie@t-online.de). Hmmm, Germany? Nope. 
Don't know anyone there either. 



Technique 62: Keeping Kosher: Staying AvOau from Spam 




E-mail subject: Just in case Chun-she really does 
know me, they should know that I don't read 
llic, and, as the subject line is Ilocemume 
re I can delete that one. 
ent me an e-mail letting me 
know how much I'd enjoy something, I'm really 
too busy to enjoy anything just now, so I guess 
I'll delete that e-mail too. 

To: Notice that the To line can be a definite tip- 
off. If someone has e-mailed to a name other than 
my own or to an e-mail box at my Web site (with 
news about mortgages), I can fairly assume that 
the e-mail wasn't sent by someone I know. For 
example, one e-mail was sent to Yvette. I have no 
Yvette at this e-mail address! There are no dum- 
mies here either. 

Attachments: Yes or none. If there's an attach- 
ment from someone I don't know, I delete the 
entire e-mail. As a matter of fact, I delete most 
e-mails with attachments. If a friend wants to 
send me something, they can always resend if I 
delete it accidentally (or on purpose). 

MailWasher allows you to put check marks next to 
suspect e-mails. You can merely delete them, or you 
can bounce them back to whence they came and 
blacklist them (so they'll always be marked for dele- 
tion if they e-mail you again). 

My e-mail program is set to only get e-mail from the 
server when I ask it to, so after I delete all the spam, 
I can click Send/Receive and feel considerably safer. 

Also, although I use the Pro version (see my Web site 
for more details), which can scan more than one 
e-mail account, you should download the free ver- 
sion for one e-mail account and see if you like it 
before paying $29.95 for the Pro version. You can 
download the free version at www. ma i 1 washer. net. 

Checking out nefarious e-mail 

What? It seems I've gotten an e-mail from PayPal. 
They say my account needs to be renewed. Oh my! 



I certainly don't want to lose my PayPal account, so 
I'd better click the link and give them the informa- 
tion they need. 

Or how about an e-mail from PayPal that says: We 

recently reviewed your account and suspect that 
your PayPal account may have been accessed by 
an unauthorized third party. Protecting the 
security of your account and of the PayPal 
network is our primary concern. Therefore, 
as a preventative measure, we have temporarily 
limited access to sensitive PayPal account 
features . 

Click below in order to regain access to your 
account : 

STOP RIGHT THERE! 

®Take a good look at the e-mail. Who is it 
addressed to? When PayPal sends you an 
e-mail, the opening line says Dear (your 
registered name). In my case, a real e-mail 
from PayPal would only address the opening 
as "Dear Marsha Collier." These spam e-mails 
are usually addressed to "Dear Valued User" 
or "Dear youre-mailaddress.com." PayPal will 
never address an e-mail to your e-mail 
address! 

Responding to these e-mails is tantamount to giving 
away your information to a stranger. Let me give you 
a tip on another way to double-check these e-mails. 

Open the e-mail, as I have in Figure 62-3. Right-click 
your mouse and find the option to Vi ew Source. 

With the menu open, click View Source with your left 
mouse button. Text will open up on your computer 
in notepad. You will now see the e-mail in HTML text. 

Scroll to the bottom, in this case, to the line that 

says Please follow the link be 1 ow. .. followed by 
a URL, as shown in Figure 62-4. 
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Pay Pa 1 5 er v ice [ser vtc e @pa y pal . c o m ] 
ma r shac@)coll ie rad . c om 



Sent: Sun 3/14/2004 2:36 PM 



Subject: Account issue 




lueto concerns, tor the saEety and intejpityof the PayPal 
community we have issued this warning message. 

It has come to our attention that your account information needs to be renew due to 
inactive members, spoof reports and frauds. 

If you could please take 5- 1 0 minutes out of your online experience and renew your 
records you will not run into any future problems with the online service- 
However, failure to update your records will result in account deletation. 
This notification expires on March 17, (a^ Copy 



Once you have updated your account : 
interrupted and will continue as normal 



Save Picture As... 
Save Backgiound As.. 



Please follow the link below Se,ect 6" 

and renew your account information. 
https://www.pavp al.C'i'iiu i.i.i-bnj' vjbsi 

PayPal Service Department 



Edit Message 

US" Properties 



■ Figure 62-3: Checking to View Source on an e-mail. 



<br>Please follow the 
<i></i> and 

renew your account inf 
<br><a 


Link below <br> 
]rptation . 


href ="http://66. 223. Mi 
= ' https://www.pay pal .c 
return true" 
onMouseOut="status= ' ' ; 
true">https://www.payp 
> 


.203/cgi/index .htm"onMouseOuer="status 
3F)/cgi-bin/webscr?CFid=login-run' ; 

^eturn 

al .con/cgi-bin/webscr?cnd=login-run</a 



• Figure 62-4: The HTML coding for the link URL address. 

Take a good long look at the figure. You'll see the link 
to the URL in the e-mail. But look just before it in the 
source code and you can see that you're really being 
redirected to http://66.223.44.203/cgi/index.htm — 
not to the PayPal secure URL! 

When I click the link, I come to an exact duplicate of 
the PayPal Log In page — or is it? A quick glance at 
the Address bar of my browser confirms I've been 
misdirected, as shown in Figure 62-5. If I were at 
PayPal, the URL address would read 

https : //www . pay pal . com/ eg i -bi n/ 
webscr?cmd=_l ogi n- run 

(Note that the real PayPal URL begins with https, not 
an http URL; https stands for secure.) 




Even checking the URL may be misleading if 
you're using Internet Explorer as your browser. 
A vulnerability has been identified, which can 
be exploited by bad deed doers to display a 
fake URL in the address and status bars. To 
avoid these Microsoft glitches, be sure to keep 
your Windows critical updates, er, up to date. 
Visit http : //wi ndows update . mi crosof t . 
com regularly and allow critical security updates 
to be installed. 



Address |«] http://66.223.44.203/cgi/index.htm 




1 Figure 62-5: My address bar with the misdirected URL. 



You can use the right-click and View Source 
trick on any HTML e-mail, and HTML e-mail is 
what fraudsters use to hide the misdirected 
address. 



If you still question whether your PayPal or eBay 
account has a problem, close the e-mail and go 
directly to the site and log in at the real URL. If there 
is a problem with your account, believe me, they'll 
let you know after you properly log in. 



Fighting Back! 



There's quite a bit that you can do to help stop this 
flood. Spam comes in many forms and eventually, if 
things keep going the way they do, cleaning spam 
will be a full-time proposition. 

Have you ever clicked the link at the bottom of some 
spam you've received to have your name removed 
from their list? I have — at least I used to — until I 
found out that's the gold standard for spammers to 
collect valid e-mail addresses! If you respond to the 
spam in any way, shape, or form, they know they 
have found a valid address — and watch the spam to 
your mailbox increase! 

Never, I repeat, never click one of those links again. 
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When signing up for some sort of newsletter 
with an organization you're new to or unsure 
of, be sure to use an anonymous Yahoo! or 
thAail eas y enough to sign up 

foj faJ, KnJ j^pgfjmers get hold of that 
address, they will not be privy to your private 
address. 



Also, no matter how curious you are about enlarging 
certain parts of your anatomy, don't even open the 
e-mails. But in any case, don't respond. You're only 
encouraging the vicious cycle. 

Last, report spammers. There are several legitimate 
sites that take reports and forward them to the appro- 
priate authorities. Don't bother trying to forward the 



spam to the sender's ISP. These days they're mostly 
forged with aliases, and all you'll do is succeed in 
clogging up the e-mail system. The following is a list 
of places you can go to report spammers: 

i/ 0 Federal Trade Commission: Yes, your tax 
dollars are at work. You can forward spam to 
uce@f tc . gov, where it will become available for 
law enforcement. (Especially in the case of e-mail 
trying to get your personal information.) 

spamcop.net: They've been around since 1988 
and report spam e-mails to ISPs and mailers. They 
have a reporting link on their home page, and 
they work hard to get spamsters out of the loop. 
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Keeping Password 
Accounts Secure 



Save Time By 

Accepting responsibility 
for security 

V Knowing how to report 
stolen info to eBay 

V Making your passwords 
harderto crack 



When was the last time you changed your passwords? I mean the 
whole enchilada: eBay, PayPal, your online bank account? Hey, 
I'm not the keeper of the shoulds, but you should change your 
critical passwords every 60 days — rain or shine. That's not just me say- 
ing that. It's all the security experts who know this kind of stuff. The 
world is full of bad-deed-doers just waiting to get their hands on your 
precious personal information. Password theft can lead to your bank 
account being emptied, your credit cards being pushed to the max, and 
worst of all, someone out there posing as you. 

You've seen the commercials on TV poking fun at the very real problem 
of identity theft. If you ask around your circle of friends, no doubt you'll 
find someone who knows someone who's been in this pickle. It can take 
years to undo the damage caused by identity theft, so a better plan is to 
stay vigilant and protect yourself from becoming a victim. 

In this technique, I give you tips for selecting good passwords and other 
personal security information. I also show you the sort of passwords to 
stay away from and what to do if (heaven forbid!) your personal informa- 
tion is compromised. 



Reporting Messed- Up Accounts 

If someone gets hold of your personal information, the most important 
thing to do is report it immediately. If you see any items that aren't yours 
on the Items I'm Bidding On or the Items I'm Selling areas of your My eBay 
page, it's time to make a report — and fasti 

Okay, you know that something hinky is going on with your eBay account 
because you never placed a bid on the Britney Spears stage-worn T-shirt 
(did you?). And you can't imagine that your husband did either (but 
double-check with him just to be sure). Here's what to do immediately: 

Change your personal e-mail account password with your ISP: Go to 

your ISP's home page (for example www .earthlink.net) and look for an 
area called Member Center or something similar. In the Member Center, 
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access your personal account information — 
probably through a link called something like 
JVh^ccount. You should be able to change your 

ingcthe^-mairaccount password on your 
home computer: Don't forget to change the pass- 
word on your computer's e-mail software as well 
(Outlook, Eudora, and the like) so you can con- 
tinue to download your e-mail from the server. 

Perhaps you discover that your private information 
has been compromised when you suddenly can't log 
in to your eBay or PayPal account. If this happens on 
eBay, follow these steps to request a new password: 

Go to the eBay Sign In page. 

Don't type your password. You just tried that 
and it doesn't work. 

2. Click the Forgot Your Password link, as shown 
in Figure 63-1. 

Doing this takes you to http://cgi3.ebay. 
com/aw-cgi /eBay I SAP I . dl 1 ? 
ForgotYourPasswordShow . 



Sign In 



© Need Hela? 



New to eBay? 



If you want to sign in, you'll 
need to register first. 



Registration is fast and fiee. 
Register > 



or Already an eBay user? 



eBay members, sign in to save time for bidding, selling, and 
other activities. 



eBay User ID 



|marsha_c 
Password 

I 



Sign In > 



mnt protection tips | Secure sign in [SSL) 



• Figure 63-1 : The Forgot My Password link on the Sign In 
page. 



eBay will e-mail you instructions for resetting 
your password. 

4 m When the e-mail arrives, follow the steps and 
change your password. 

If you don't get eBay's e-mail telling you how 
ff£^ J to change your password, that means some 
fraudster may have changed the contact infor- 
mation in your eBay account. See the sidebar 
"Freaking out is not a good thing" for instruc- 
tions on what to do. 

5, If all goes well and you can change your pass- 
word, go to the link pictured in Figure 63-2 to 
change your secret question. 



My eBay - Hello marsha c ( 2671 ★ ) * & 



Bidding Watch in <i Selling Manager Favorites Accounts Feedback Preferences AM 

Go to: Personal Information j Mv eBay Preferences | Sign 
in Activities 



► eBay news and Need 
information © Help? 



Personal Information 

Use t ID Email address: 

Change my user ID 

'. • y .io - y im;:i. .addir 

Change my v.r: I om::i' .address 

Notifications and emails from eBay: 

Change my nn: t> -it mm ptefergnces 

(Turn on/off the emails that you receive from eBay) 

Address information: 

Update my registration information 

Stored information: 

Update my stzie: sh i- o niorrnation 

Recently viewed items: 

L lidnqe My ' Pc-i onily V ey:e:" i.'iefeiencv:. 



Password assistance: 

Change mv password 

L bcr:cic- niM S::: o: j.octipn 

About Me page: 

Create a personal 'About Me' page 

Seller piefeiences: 

Update selling picture preference 

Update payment/checkout preferences 

Setup shipping discounts for combined purchases 

Sign upfubdab? c; o: i n .: account fur .automatic 

billrci 

Add/chcnac v ■ .: :d i c aid on file 

L hancic end of licm 1 c c c c-c feu unc.uc zoccful bidde 

preference 

Show/hide mv PowerSeller icon 
Participate in e Ela . -v Imih;i:-.iiiu 



1 Figure 63-2: Your My eBay Preferences page with all the 
security links. 



Freaking out is not a good thing 

If you can't seem to get a new password for your eBay 
account, and you're unsuccessful at finding a Live Chat link, 
there's still hope. Remain calm, follow these steps, and take 
notes as you go: 



Those silly security questions that you answered 
when you registered for eBay become very 
important now. 

/■}. Answer at least one of the questions you see on 
the page along with your registered phone 
number and ZIP code and click Continue. 



1. Go to any eBay page, scroll all the way to the 
bottom, and click the Security Center link 
shown in the following figure. 



Choosing a Good Secret Question 



AnliuLii-^li e ' 1 1 ■= | ^i.llxt;- | Semi ly L ^iiei | Fluids | re^dLnnk Fuiuifi | ".Luul ^E:.-.'- 



Home I My eBay | Sit? Map 
Browse | SM | Services | Search | Help | Community 




Ived 

y of their respective owners 
eBay User Agreement and 



TRUST CI 



7. Fill in the e-mail form and send it. 

Be sure to tell eBay who you are (name, address, 
phone number) along with your User ID and e-mail 
address and a brief summary of the situation. 



2. When you get to the Security Center, click the 
green bar labeled Report a problem. 

The Contact Us form appears. 

3. Highlight the parameters of your problem, as 
pictured here. 

Box 1: Highlight Ask about registration, passwords, 
changing email/User ID. 

Box 2: Highlight Passwords. 

Box 3: Highlight Report that someone else changed 
your password. 

4. Click Continue. 

Contact Us 

Start by choosing a category below. In a few simple steps, you will be able to send us your email 
In certain cases you may be offered live help 

l. BMBWnHro BMI^^M 

Ask about bidding or buying 

Ask about selling (tor sellers only) 

Report a listing policy violation or prohibited (banned) item 

Report fake eBay emails (spools) and unauthorized account activity 

Report problems with other eBay members 



1 legislation <-■.-■■■ ■ 


■ ; 




Email addresses, User IDs. 
Sign-in problems 


contact information 



3- Forgot your password? _^ 
Have an invalid password or User ID? 
You received an email about forgetting your password 

Creating a secure password 



Continue > 



5. Click the link on the next page that reads 
"Securing Your Account and Reporting 
Account Theft." 

6. On the following page, find the boldface head- 
line that reads Contacting eBay. Click the link 
labeled "E-mail us to report that you cannot 
sign in to your account." 



Choosing a Good 
Secret Question 

If you read the harrowing procedure in the "Freaking 
out is not a good thing" sidebar, you know that hav- 
ing someone sabotage your eBay account is some- 
thing you never want to go through. But if your 
secret question is easy to figure out, a hacker can 
find it even easier to wreak havoc on your account. 

Your password is only as secure as the secret 
question, so don't relate your password and 
secret question in any way. For example, do 
not make your secret question a clue to your 
password — and especially don't make your 
password answer the secret question. Better 
yet, think of your secret question as a com- 
pletely separate, auxiliary security device for 
your account. 

Figure 63-3 shows eBay's Create a Secret Question 
and Answer page, which you can access from your 
My eBay Preferences page. It shows several suggested 
questions. 



Create a Secret Question and Answer (required) 

If you ever forget your eBay password again, you can avoid the email process and create a new password 
immediately by answering a Secret question eBay will display your Secret question - you will need to provide 
the correct answer. Choose an answer that is easy for you to remember but difficult for others to guess. 

Note; You cannot use your eBay user ID or password as part of your Secret question or answer. 



• Visit this i-i i-i i m .-t.s'- i-: Hi-!; ; -.v/i- foi tips on creating an effective secret question. 
Select aSecret question and enlei the answer below. 



Choose your Secret question: 

(required) 


Pick a suggested question... _^ 




Pick a suggested question... 
What street did you grow up on? 
What is your mother's maiden name? 
•| - vrrne lv: ;-chc ol ■' 


Enterthe answer to your question: 

(required) 




Submit | 


VVh.^.y-iUitether 1 -; middle name ^ 
What is your school's mascot? 





• Figure 63-3: Create a Secret Question page. 




An e-mail form appears. 



Technique 63: Keeping Password Accounts Secure 



Here are some tips for setting a secure secret 
question: 

J |^^V*^]|a«i/!IW^Mfi^rfcer's maiden name. That is 
I yjmmm Sbelj^fasactaJthat your bank uses as your 
' challenge question. (They usually ask when you 
open the account.) So that is definitely out — 
you don't want to give anybody that word. 

p* Select a question and provide a creative answer. 

► What is your Pet's name? Give an answer like 
Ralph the Rhino or Graak the Pterodactyl or 
something creative. Don't give your actual 
pet's name (or species). Anyone who knows 
you is likely to know your pet's name. 

► What street did you grow up on? Name an 
unusual landmark from your hometown. Don't 
use a street name. 

► What is the name of your first school? Make 
up a good one — perhaps Elementary Penguin 
Academy? School of Hard Knox? 

It should go without saying, but what the heck: 
Don't use any of the sample passwords shown 
here. It's safe to say that lots of people will be 
reading this book, and anything seen by lots of 
people isn't secret. (I know you know that, but 
still. . .) 

► What is your father's middle name? Make up 
a goodie or skip it. 

► What is your school's mascot? There's a lot of 
creativity that can go on here. How about Red- 
and-white-striped zebra? Pink elephant? 




crooks who hack into an account, spend a few thou- 
sand dollars that belong to someone else, and 
move on. 

I searched Google for hacking software and came up 
with over two million matches. Many of these Web 
sites offer an arsenal of free hacking tools. They also 
provide step-by-step instructions for beginners on 
how to crack passwords. The Internet can be its own 
worst enemy. 

Any password can be cracked by the right person in 
a matter of seconds. Your goal is to set a password 
that takes too much of the hackers' time. With the 
number of available users on eBay or PayPal, odds 
are they'll go to the next potential victim's password 
rather than spending many minutes (or even hours) 
trying to crack yours. 

Here are some industrial-strength tips for setting a 
secure password. 

v 0 Number of characters: Compose your password 
of more than 8 characters. 

Case sensitivity: Since passwords are case- 
sensitive, take advantage of the feature. Mix 
lower- and uppercase in your passwords. 

Letters and numbers: Combine letters and num- 
bers to make your passwords harder to crack. 

v 0 Proper words: Don't use proper words. Think of 
the title of your favorite book. Make your pass- 
word the first two letters of each word with num- 
bers in the middle (not sequential). 



Your bylaws for selecting answers to a secret ques- 
tion are two: Be creative and be sure you remember 
the darned thing! 

Selecting a Good Password 

Poorly chosen passwords are the number-one loop- 
hole for hackers. If you think that hackers are just 
a small group of hypercaffeinated teenagers, think 
again. It's now also the domain of small- and big-time 



Stay Smart: Don't be a Make-It-Easy! 

Any beginning hacker (or tech-smart teenager) can figure 
out your password if it falls into the following categories. 
Don't use 'em! They are pathetically easy! 

V The obvious: The word Password. D'oh! 

W Birthdays: Don't use your birthday, your friend's 
birthday, John F. Kennedy's birthday. Not only are 
these dates common knowledge, but so is this tru- 
ism: A series of numbers is easy to crack. 



Selecting a Good Password 



DropB 

!^ Confc 



is* Names: Don't use your first name, last name, your 
dog's name, or anyone's name. Again, it's common 
ledgeandjeasyto find out. (Most people know 
sbf ialrlil&eQs been in many of my books!) 



Contact numbers: Social Security (if they get hold of 
that one — watch out!), phone numbers, your e-mail 
address, or street address (got a White Pages? So do 
they . . .). 



Any of the lousy passwords in Table 63-1 : These 
have been gleaned from the millions of password 
dictionaries available from hackers. Note that this 
is not a complete list by any means; there are thou- 
sands of common (lousy) passwords, and unprint- 
able ones are more common than you may think. If 
you really care to scare yourself, Google the phrase 
common passwords. 



Table 63-1: Lousy (Easily Cracked and Most Frequently Used) Passwords 



!@#$% 


!@#$% A & 


!@#$% A &*( 


0 


0000 


00000000 0007 


00 


7 


01234 


123456 


02468 




24680 


1 


1101 


111 


11111 


11 


1111 


1234 


12345 


1234qwe 


:r 


123abc 


123go 


12 


131313 


212 


31 


0 


2003 


2004 


54321 




654321 


888888 


a 


aaa 


abc 


abc 123 


action 


absolut 


access 




admin 


adminl23 


access 


administrator alpha 


asdf 


animal 


biteme 


computer 


eBay 


enable 


foobar 


home 


internet 


loi 


;in 


love 


mypass 


mypc 




owner 


pass 


password 


passwrd 


papa 


peace 


penny 


pepsi 


qwerty 




secret 


supeman 


temp 


temp 123 


test 


test 123 


whatever 


whatnot 


winter 




windows 


xp 


XXX 


yoda 


mypc 123 


powerseller 


sexy 
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Save Time By 




Promoting your b 


usiness 


on eBay with an About 


Me page 




Planning ahead foryour 


page content 




V Taking a cue from suc- 


cessful eBay sell 


ers 



The About Me page is a really fun and helpful tool on eBay — and it's 
free to every registered eBay user. Having an About Me page shows 
the community you're jumping in with both feet. Prospective cus- 
tomers can use your About Me page to get to know a little more about 
you — to get a sense of your personality and your dedication. You can 
use your About Me page as a tool to direct customers to your eBay Store 
(or to your own Web site — About Me is the only place on eBay that it's 
legal to post an off-eBay commerce Web site). 

eBay members like to check out both sellers and buyers on the site. By 
learning about your potential trading partner, you get information — and 
information is key to preventing fraud. From an eBay member's About Me 
page, you can see just how involved they are in the eBay business world. 

The About Me page can also be a deal maker, or a deal breaker. Once I 
was looking around eBay for some extra long printer cables, and I found 
several sellers selling just what I wanted. One of the lower-priced sellers 
had a low feedback rating — he was new at eBay. But, he had an About 
Me page, so I clicked. 1 found out that the seller was a computer techni- 
cian by trade and that he and his son made these computer cables 
together as a family business at home in the evenings. The money they 
made went to pay for their father-son trips to see their favorite baseball 
team play. What a great family enterprise! Better yet, he guaranteed the 
cables. As you might have guessed, I bought the cables, and we both got 
positive feedback. 

You can tell whether someone else has an About Me page because you'll 
see a small icon with a blue lowercase m and a red lowercase e. In this 
technique, you find out how to put together your own About Me page (in 
three minutes) and get to see some examples from longtime eBay sellers. 



Getting \lour About Me Page 

Putting together your About Me page takes no time at all. Most of the 
time you spend will be in the planning. (Check out some of the examples 
of About Me pages toward the end of this technique for inspiration.) 



Getting Hour About Me Page 359 




The page can be as simple or as complex as you want. 
You may use one of eBay's templates as presented, or 
you mfij^ussy up the page with lots of pictures and 

ee Technique 20.) 

several things you must think about ahead 



Title: Come up with a title for your page. It can 
be as simple as a welcome greeting. 

f Subtitle: Decide on a few words to go below 
your page title that elaborate on your page 
theme. 

Introductory paragraph: Structure this para- 
graph to tell a little about you and your hobbies 
or interests. You can also talk about the items 
you sell on eBay, but most of all, it should reflect 
your personality. 



If you've been an advanced user on eBay for a while, 
consider adding the following to your existing My 
eBay page: 

Your logo: If you've designed a logo for your 
eBay business, be sure to put it on the page. 

Returns policy: Outline your standard returns 
policy on the page for your customers. 

Shipping policy: Explain how you ship and when 
you ship. Offer discounts on shipping for multi- 
ple purchases through your eBay Store. 

i>* Searchable index to your eBay Store: Let your 
customers search your store by apparel size, 
brand name, or item. You can accomplish this by 
HTML coding. 

i>* Payment methods: Let the customer know what 
payment methods you accept. 




In the paragraphs of the About Me page, you 
can use HTML to add images or fancy text. 
The titles, however, are standard and won't 
permit HTML coding. 

Second subtitle and paragraph: Elaborate on 
your interests and your business on eBay. Add 
more information. Pictures are good, too! 

eBay activity: Decide what you'd like to show on 
the page — like how many of your most recent 
feedback comments — and whether you'd like to 
show your current listings. 

Don't get carried away by showing your last 
100 feedback messages; doing so takes up too 
much space. Display either 10 or 25 and leave 
it at that. If visitors want to know more about 
your feedback rating, they can click your feed- 
back number. (After all, they clicked your ME 
icon to get here, and that's next to your feed- 
back number.) 



Web-site links: Think of some of your favorite 
Web sites; also include yours or a friend's (ask 
first). You may legally put these links on your 
page. 




Setting up the page 

To set up your About Me page, follow these steps: 

/. Go to your My eBay Preferences tab, as shown 
in Figure 64-1. Scroll down the page to find the 
link under the About Me page heading. 



Bidding Watching Selling Favoiiles Accounts Feedback Preferences AM 



Go to: Personal Information | My eBay Preferences | Sign 
In Activities 



► eBay news and Need 
information © Help? 



Personal Information 

UserlD/Email address: 

Change my user ID 
Change my email address 
Change my wire I om^il -address 

Notifications and emails from eBay: 

Change my notification preferences 

(Turn on/off the email; that you receive from eBay) 

Addiess infoimation; 

Update my registration information 

Stoied information: 

Update my -vsyvi rhiiipn;: rruima:!':n 

Recently viewed items: 

Change My "Recently Viewed" preferences 



Passwoid assistance: 

L harn::H my p H::--jic 

Change my Secret Question 

About Me page: 

! l leale [id -mu?\ '^LmLt Me' pane 

« „ < 

Sellei piefeiences: 

Update selling picture preference 

'-pdal- j .aym-i.t'i lie, km; pi ere i em: ee 

Setup shipping discounts for combined purchases 

Sign up/update c honker g aL.ou-c automatic 

billing 

/'.dd.'r-.oncK r.y credit card on rile 

Change end of item MolLr* f_-r _n ou.l h:>.nj Lid^i 

preference 

Participate in eBay Merchandising 



• Figure 64-1 : Step one in setting up your page. 

2. On the About Me hub page (where you end up), 
click the Create or Edit Your Page button to 
proceed, as shown in Figure 64-2. 



Technique 64: Letting the World Know Aft About \!ou, er, Me 



eb 



home I pay register sign out services site map help 



Browse Search Sell My eBay 



overview talk news events 



Drci 



People > Aboi 




Help the Re&t of eBay Learn About you 

■ Share your interests 

■ Promote your business 

■ Get an about me icon that's related to your own web address 
(http://members.ebay.com/aboutme/buyer-bee/) 



youruserid (55 ) me 



Creating or editing About Me 

You can create your About Me page in just three steps. To begin, click the Cieate or Edit Youi 
Page button below. If you're returning to your page to make changes, clicking the button will take 
you to the About Me editor. 



Create Or Edit Your Page 



Figure 64-2: The About Me hub page. 

3, On the Choose a Layout page, decide whether 
you want a centered, two-column, or multi- 
column layout for your page. 

eBay will show you examples, as shown in 
Figure 64-3. 

4. Fill in the form with the information I describe 
earlier in this technique. 



eb 



home pay register sign out services site map help 



Browse Search Sell My eBay Community 



About Me: Choose a Layout 



1 Choose a Layout 2. Enter Page Content 3. Review & Su bmit 
Page Layout - Choose one of the three layouts for your About Me page. 



C Centered 
layout 



E Two-column 
layout 



(~~ hAiilfi r~ r\\\ \ rv*» r\ 


layout 

























Continue > 

ir 



1 Figure 64-3: Deciding on your layout. 



You can preview your page at any time by click- 
ing the Continue button at the bottom of the 
page. If you don't like what you see, click Back, 
and you can continue to edit your page. 

I put together the page in Figure 64-4 for a friend 
in about three minutes. It's not the perfect About 
Me page — but a simple page like this certainly 
tells something about the seller. It will do until 
you have time to put together a more profes- 
sional look. 



Welcome to Susan's Home on eBay 




1119*) Date:Aug-02-03 21:24:05 



User: 

PDT 

Praise: Wonderful eBayer! Perfect transaction and 
a PLEASURE to do business with! A+A+A+ 



(2625 *) Date:Jun-05-03 



User: 

13:08:19 PDT 

Praise: Fine, smooth transaction Thanks from 
GOTHAM niTV T-qmpTRii 



Thanks for Visiting! 

I just love eBay, I come here to find all 
the latest fashions I also love to collect 
Disney memorabilia. 

Look for my sales of 
special Disney items 

When I have the opportunity, I look for 
very special items at Disneyland and 
put them up for sale for my ebay 

friends. 

1 Figure 64-4: A three-minute About Me page! 



When you have an eBay Store, your About 
Me page is also the About the Store page. 
Your eBay Store's graphic header will appear 
at the top of your About Me page. 



Using little-known, eBay-unique HTML tags 

It's not a highly publicized deal, but you can use 
some special unique-to-eBay HTML codes that give 
your About Me page a custom look. Some of these 
codes can be combined with others (such as those 
for bold and color). Play around with them and see 
what you come up with! (See Technique 20 for more 
HTML for your page.) 

Table 64-1 gives you the secret codes (sorry, no 
decoder rings) and shows you what they can do. 




Checking Out Some Pros! 



Table 64-1: eBay HTML Tags 



Tag 



What It Does 



DrdpBdDks 



<eBayUserID N0LINK> 

<eBayUserID NOFEEDBACK) 
<eBayUserID BOLD NOFEEDBACK> 
<eBay Feedback) 
<eBayFeedback C0L0R="red"> 
<eBay Feedback TABLEWIDTH="75%" 

<eBayItemLi st> 
<eBayItemLi st BIDS> 
<eBayTime> 
<eBayMemberSi nce> 



Displays your User ID and real-time feedback rating 
Displays your User ID and feedback rating in boldface 

Displays your User ID with no clickable link (useful if you plan to change your ID 
soon) 

Displays your User ID with no feedback number after it 

Combines two of the above tags into one 

Shows your up-to-the-minute feedback comments 

Changes the color of the second line on your feedback comment table to red 

Changes the width of your feedback comment table as a percentage of the 
allowed space (the default value is 90%) 

Automatically inserts a list of the items you currently have up for sale 

Displays everything you're currently bidding on 

Inserts the official eBay time into your text 

Inputs the exact date and time of your initial eBay registration 



Checking Out Some Pros! 

Okay, maybe they're not all pros, but the About Me 
eBay pages pictured in this section are from some 
new, some longtime, and some very professional 
sellers. Take a look at each one and see how they 
used their About Me page to their best advantage. 

Due to page constraints, I couldn't show you the 
entire About Me pages, but just look them up in 
seller's search and click their ME icons. You'll get 
the full picture there. 

I show you the pages in order from part-time sellers, 
to full-time sellers, to full-on eBay professionals. 

marsha c 

Figure 64-5 shows my lowly About Me page. Since I'm 
part-time on eBay (even though I'm a PowerSeller), I 
chose to make my page personal. I talk about a little 
eBay history, mention my books, and basically intro- 
duce myself to the reader. 



Welcome to Marsha Collier's Home on Ebay! 

Ebay Member since January 5, 1997 



A little bit of eBay history... 

In 1997, eBay sent these Pierre "signed" certificates out to their leading 
sellers. I was lucky enough to get one. 





I love eBay, don't you?... 

I love eBay and all the wonderful people who visit this site. I discovered 
eBay in 1996, and quickly figured out that this would be the marketplace 
of the future, Although I had a successful business, The Collier Company, 
(a home based retail ir arl.^rinc anc acvei ti^inq firm) 1 enjoyed buying and 
selling on eBay. My business was awarded the "Small Business of the Year" 
award from the Northridge Chamber of Commerce and the California State 
Assembly and was featured in a very early 198S Entrepreneur Magazine, 



• Figure 64-5: The marsha_c About Me page. 

cosmiquemuffin 

Dorothy Nelson is the self-appointed "Queen of 
Goofy Toys." It says so right on her page. She sells 
on eBay part-time and has lots of fun with it. I love 
her auctions because she gets very creative with her 



362 Technique 6lt: Letting the World Know All About \lou, er, Me 



Drop 

Tcnotc 



description text, just as she does here on her About 
Me page. You can learn a lot about Dorothy by look- 
ing at tjeiyjage, which you see a bit of in Figure 64-6. 




the top, "Cosmique's 
Tchotchke Barn." (Now you know how tchotchke is 
spelled!) 



-- About the Seller 




Cosmique's Tchotchke Barn 



Maintained by: co vin .; j t- r rj r- "it i i ^Ub ft ) TO 

Goofy toys and keychains, Whee-lo toys and Silly 
Putly my specialty. Sometimes high-quality 
electronics, collectibles, and apparel, or cool dot- 
com and dot-gone giveaways. 



^» Back to previous page 



cosmiquemuffin, aka Dorothy Nelson 

Queen of goofy toys 



I can't help myself. I'm a kid at heart. I've 
rediscovered the great toys of my youth. Silly 
putty, Whee-los, whoopie cushions, who can 
resist the lure of innocence and joy, not to 
mention sophomoric fun! 

Been here awhile! 

I've been on eBay for a long, long time. In the 
past year I've been selling and buying a lot on 
eBay. Which is good because... 

I work at eBay 

Yep. I'm one of those 



User: (15&) Date:Apr-G8-04 

18:29:06 PDT 
Praise: Great seller! 



U»»r: (31 ft ) Date:A|ir-03-04 10:01:33 
PDT 

Praise: Fast, Friendly, Fair Will buy from 
again+++ 



User: (52 + ) Date:Apr-OB-04 

06:57:19 PDT 

Pl.iise: Small hitch was amply compensated, 
wonderful Ebayeri Thanksl 



• Figure 64-6: The cosmiquemuffin About Me page. 

preservationpublishing 

Figure 64-7 shows an excellent example of using your 
page to show your business and hobbies. Jillian Cline 
sells her custom dog-imprinted items and has pub- 
lished several books about dogs. She also works 
against breed-specific legislation and talks about it on 
her page. 

listingrover 

I think Steve Lindhorst changed his User ID from 
greenfuz to listingrover because that's what he does. 
Steve specializes in selling big-ticket items like cars 
at eBay Motors and also acts as a Trading Assistant 
for auto dealers. The reason he has nothing listed 
just now is that he's been busy teaching at eBay 
University. (I took the picture of him on his page 
shown in Figure 64-8 when we were teaching 
together.) 



Preservation Publishing 




Feedback 



Rist in Peace, Gus • 1::6 89 to 1 2 ■-. 9S 

We invite you to enter the tail 
wagging world of the American 
Pit Bull Terrier 

""We're a voice for the many For the tens of 
thousands of "regular" people that own an American 

~ ■ T- .ill T, : T' I , , ,t .I,.", If. i '. V. 



User: (6933 A) 

Date:Apr-11-04 06:39:20 PDT 
Praise: Smooth auction with this 
dependable bidder Fasl reply & 
payment 



User: (4932 *) Date:Apr-09- 

04 19:01:40 PDT 

Praise: Thank you for a wonderful 

transaction! 



User: (1001 it) DateiApr- 

09-04 17:42:17 PDT 

Praise: Very quick to pay; highly 

recommend this buyer. 



User: (18 DatetApr- 

09-04 07:34:17 PDT 

Praise: not quite as pictuied, still a 

very nice shirt B+ 



User: (B927 &) DateApr- 

05-04 08:55:13 PDT 

Praise: Prompt payment, clear 

communication-- good customer - 

thnx!! 



• Figure 64-7: The preservationpublishing About Me page. 

Steve also has an amazing sense of humor. His 
humor definitely comes through when you see his 
About Me page! 



All About listingrover ( 581 * ) 
(formerly known as greenfuz) 



eBay Member Since Wednesday, Dec 15, 19' 

Listings 

Dig around and see if you find something you 



/eland, Ohio. "Hey, can lb 



like 



Item 


Start 


End 


Price 


Tide 


High 
Bidder/Status 



Go see all current items for sale by this 
member. 



Feedbac 

Usei: ( 168 ft) Date:Mar-26- 

04 17:18:47 PST 
Praise: Great Service 



What am I pointing at??? 

I really do not remember. But I still hope you'll learn a 
little about me and what I sell on eBay. 
I'm Steve Lindhorst, I spent over two years working at 
eBay headquarters in San Jose I worked with some 
wonderful people there and I can attest to the fact that 
folks at eBay really do care about the welfare of the 
community that keeps it all going. 



in.-l t-pWatpi-l t. 



User: (31 ft) Date:Mar 

20-04 15:05:55 PST 

Praise: Good seller) Thanks!!! 



User: (4) Date:Mar-10-04 

04:29:34 PST 

Piaise: Great seller Thanks for your 
bussines 



User: £9) Date:Feb-29-04 
XM7R9 PST 



' Figure 64-8: The listingrover About Me page. 



Checking Out Some Pros! 



aunt*patti 



Meet Patt i (Louise) Ruby (the technical editor for this 
iko. True, Patti sells lots of 
: you can bet when it comes 
to 1 buying, she's scouting out the strawberry gear! 



Meet Patti (Louise) Ruby (th 
tcP buying, she's scouting out 



Patti's a long-time eBay seller, and as you can see by 
the banner at the top of the page in Figure 64-9, she 
has an eBay Store. 




Patti's 
Potpourri 




Patti's Potpourri 



Maintained hy: aunl'patti ( 846 ft ) me « 
pot pour ri : an unusual or interesting mixture of 
things : assortment, medley, miscellany, mixtur 
variety, ... 



♦« Back to [ i ion;. i-'.n:|if 

Aunt Patti's Collection of Collections 



WELCOME to my About Me page. I 
first found eBay (which was then 
called AuctionWeb) while surfing the 
web in earty September of 1996 As a 
life-long collector, I thought I was in 
heaven! I registered, placed my first 
bid in late September 1996. and sold 
my first item in eariy October 1996. 

have been buying items for years to 
sell on eBay, but never had the time . . 
it's time now! :) 

have moved cross-country and into a 
smaller house and have to part with 
some of my treasures I'll be selling 
some pieces of my collections, 
miscellaneous household items, and 
other neat stuff I 

More than 3 makes a 
collection ... 




• Figure 64-9: The aunt>patti About Me page. 

Shoetime 

Shoetime sells (duh) shoes on eBay. I've bought from 
them often because their merchandise is so easy to 
sort through. On the Shoetime About Me page, you 
find a list of links on the left side that allows you to 
search the auctions by style, type, or size — pretty 
convenient! 

Shelly Hudson of Shoetime really knows her shoes, 
and her enthusiasm comes across on this page, as 
shown in Figure 64-10. 

noblespirit 

Joe Cortese of noblespirit is one of eBay's top 
sellers. Just by looking at this About Me page (in 



Figure 64-1 1), you immediately get an idea of what 
the seller is about and what he sells. Not only does 
he describe his merchandise, he also tells the story 
of how he got started on eBay. 





1^ 

EC B3 



J 



AK 



W» lOOt th* world Ov»r to bono, yOu th* tMtl footwu.V At th* Dftft pnCfti Our ShO*3, 

bootc and athtatie w*ar, many »a by th* »orld< b**t d*s*jn*r« from Italy, Spain, 

Franc*, Germany and many Qtnaf countries and, ate of the highest quatty. Our 
commitment is to bnng the high quality products at very reasonable pnees Moit of our 
busmtif ideas come from our j*opc*m. **J ™t are grateful to you for any comment we 
receive We are looting forward (u eam*ig your bvsinvvs 

( ram th* Own*rt and Staff at shoatim* 

Thank you for your patronage we appreciate you shopping f-hoeflm* 

~s«wBMw^vwB^^^^^^vi^^^^B^^^^^^^^^MBaeaeaeais^ssi 



100 % satisfaction rs our goal for our customers in order to achieve this we have 



• Figure 64-10: The Shoetime About Me page. 

Each of the images in the center of the page links to 
related ongoing eBay sales. What a marketing tool! 

This section shows examples of About Me pages for 
all levels of sellers. You can keep the ideas they illus- 
trate in mind when you post your own About Me page! 
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1 Figure 64-11: The noblespirit About Me page. 
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About Me page: The free Web page given to every eBay user. It's an excel- 
lent promotional tool. (See Technique 64.) 

Accounts payable: Expenses that have been charged but not paid for. 
(See Technique 48.) 

Accounts receivable: The pending amount due from a sale to the seller. 
Merchandise has been sold, but money has not been collected. (See 
Technique 48.) 

Advance order: An order placed for merchandise to be delivered on a 
future date. 

Advertising budget: The amount of money you set aside for advertising 
your items in any media (newspaper, radio, ad banner, and so on). 

API: Application Program Interface. An application program that is cre- 
ated to interface with another computer. 

Apparel/merchandise mart: A single building or complex filled with 
many wholesale sources where vendors lease space to provide buyers 
one-stop-shopping. Visiting one gives you the opportunity of checking 
out many wholesale sources in one area. 

Archive: Moving an inactive file to another area for storage. (See 
Techniques 13, 26, 30, and 49.) 

B2B: Business to business. Businesses targeted to other businesses 
rather than to consumers, such as shipping supplies (B2B) versus fishing 
supplies (B2C). 

B2C: Business to consumer. Businesses targeting the consumer market 
with their goods (versus the business market as in B2B). 

Back order: (Something you don't want to hear if you're buying from a 
drop-shipper.) The merchandise you ordered is not available for delivery. 
Your vendor will usually supply you with a date if and when they'll be 
able to ship. 
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Barcode: A set of lines and spaces of different 
widths that can be scanned (read) by a barcode 
reader_to identify the product. 

Xl^D Lil/ C)O l^S' ll " <l of stock planning 
wnere you maintain a basic dollar amount of mer- 
chandise on hand. It remains constant from season 
to season. 

Black Friday: The day after Thanksgiving when 
American retailers go from "in the red" to "in the 
black." Considered by many the heaviest brick-and- 
mortar shopping day of the year, but not on eBay. 

BOM: Beginning-of-month stock or dollar-sales figure. 

Bonding: A surety bond can be issued by a third 
party (usually an insurance company) to guarantee a 
seller's performance within a transaction. (See 
Technique 56.) 

Business formulas: Standard formulas to produce 
math calculations relating to sales. 

Specific amount = Total amount x percentage 

«>* Percentage = Speci fi c amount * total amount 

i>* Percent of increase (or decrease) = Di f f erence 
between figures + original amount 

V* Total Amount = Speci fi c amount + percentage 

Buyer's premium: A percentage added to an auc- 
tion's final bid that goes to the auctioneer. Used in 
brick and mortar and eBay Live auctions. 

Buy It Now: An auction format on eBay that offers a 
buyout price that ends the listing. 

Cannibalization: When you buy new products to 
resell that outdate your existing inventory. 

COD: Collect On Delivery. When you ship an order to 
a buyer and they have to pay the shipping company 
upon receipt. Not recommended for eBay sellers. 

Consignment selling: Accepting merchandise to sell 
where the vendor is paid only when the merchandise 



sells. The seller takes a commission on the sale. (See 
Technique 43.) 

Co-op advertising: Allowances offered to sellers by 
some vendors and third-party sources — for exam- 
ple, by eBay to Power Sellers (as described in 
Technique 58) — toward advertising in print or 
other media. The third party shares the cost of pre- 
approved advertising based on your dollar volume. 

Cost of goods: The cost of goods takes into account 
the actual cost of the merchandise plus shipping 
costs to get the item to you. 

Cost of goods sold: A figure from the Profit and Loss 
statement (see Technique 48) for your business — it 
totals the full amount of all expenses involved in sell- 
ing your items. 

CTR (Click-Through Ratio): The number of times an 
online advertisement is clicked, divided by the times 
the ad is viewed or served to the page. This ratio 
helps you calculate whether your online ads are 
effective. The ratio of the number of times an ad is 
shown to the number of times it is clicked on. For 
example if the click-through ratio is 50:1, it means 
one in fifty people (or 2 percent) clicked the ad. (See 
Techniques 55 and 57.) 

Demographic data: Data that outlines the charac- 
teristics of your customers. It can include age, marital 
status, income, education, and more. (See Technique 
53.) 

Domain name: Your address on the Internet, as in 

www .cooleb ay tools. com. 

Double Opt In: The best way to assure that your 
newsletter customers are "opt-in." When a customer 
requests to be on your e-mail list, you send a confir- 
mation response asking the customer to verify their 
desire to receive your e-mails. 

Drop-shipments: Shipments sent by a drop-shipping 
source directly to your customer. (See Technique 6.) 
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Dumpster diving: Acquiring the castoffs of others to 
resell on eBay. (Not necessarily accomplished by 
being tj^ld by the ankles headfirst into a garbage 

T^^C^I^^ 11 C '° ne sometimeS- 

Duty: A tax you may have to pay if you purchase 
merchandise from another country. 

EAN: European Article Number. The international 
version of the UPC. 

Early adopters: Consumers who seek out the newest 
trends in fashion or electronics in the earliest stages 
of the product cycle. 

Emotional buying motive: Trigger this motive in 
your description by plying the customers' emotions 
(that they have to have the product) versus selling 
with logic. 

EOM: End-of-month stock or sales figure. The end of 
one month is the same figure as the BOM of the next 
month. 

Escrow: A payment system to protect the buyer 
from fraudulent sales. The buyer's money is held by 
a third party until the buyer receives and approves 
of the item, then the payment is released to the 
seller. (See Technique 56.) 

Even pricing: A merchandise pricing strategy to cre- 
ate an upscale image for your item by pricing the 
item in even numbers, $25.00 instead of $24.99. 

Export: Goods shipped outside of the United States 
to other countries. 

Expos/trade shows: Shows generally held at large 
convention centers where manufacturers introduce 
their latest merchandise. These shows may be gen- 
eral merchandise or only from a particular category. 

Fad: A short-lived fashion trend that comes and goes 
quickly. 

Fashion followers: Those who look for apparel only 
after the trend has fully caught on and the general 



populace has accepted the style. Perfect eBay 
apparel customers! 

Feedback: eBay's User-to-User rating system. (See 
Technique 4.) 

FIFO: First In First Out. An inventory control method, 
where merchandise that's first in is the first sold. 

Fixed-price sale: Selling an item (or a number of 
items) on eBay at a set price with no option for 
auction. 

FOB (Free On Board) shipping: The seller has title 
to the goods until the merchandise reaches a certain 
point in the shipping process. From that point, the 
buyer takes title and is responsible for all further 
shipping charges. As in FOB Miami — buyer pays all 
shipping charges from a Miami location. 

FTC (Federal Trade Commission) Mail Order Rule: 

Also known as the "30-day" rule, this states that if 
you cannot ship a customer's order within the time 
you originally stated or within 30 days, you must 
obtain the customer's permission to delay the trans- 
action. If you do not get permission, or you get no 
reply from the customer, you must refund all money 
paid to you for the unshipped merchandise. (See 
Technique 7.) 

FTP: File Transfer Protocol. The online communica- 
tions protocol used to transfer files from one com- 
puter to another. 

Global marketplace: An open marketplace (like 
eBay) where buyers can purchase from sources 
worldwide. 

GMS: Gross Merchandise Sales. In dollars, your total 
merchandise sales figure. 

Gross: A quantity of twelve dozen, or 144, of a single 
item. Also: Finding a hair in your fried eggs. 

Growth stage: In the life cycle of a product, this is 
the stage at which the product or service is past the 
innovator's initial input and grows through con- 
sumer acceptance. 
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Hammer fee: See Buyer's premium. 



Hard Goo ds: All merchandise other than apparel 
^| ^^aiuKactelsM^SFM" hfqMfashions. Hard goods 
L/ I v^'LJhE^Jlujpi^'fiV^-e, appliances, high-tech 

goods, sporting goods, and so on. 



Hot item: An item that's nearly impossible to keep in 
stock due to customer demand. This is the stuff you 
can generally sell for over MSRP. 

Imports: Merchandise purchased from foreign coun- 
tries and sources and brought into the United States 
for resale. 

Impression: One of a number of times an online ad is 
served to be viewed. One impression means there 
was one opportunity to see the ad. (See Techniques 
55 and 57.) 

Initial markup percentage: The percentage you're 
comfortable tacking onto an item to sell in a Buy-It- 
Now transaction. 

Introduction stage: When merchandise is first intro- 
duced and has made it past the early adopters, but 
is new to the general merchandise scene. 

Invoice: A bill that outlines the items in a specific 
transaction — who the item is sold to and all costs 
involved. 

Irregulars: Merchandise that is not first quality and 
contains imperfections that may not be visible to the 
naked eye. 

ISBN: International Standard Book Number. Just like 
the UPC on a can of beans, the ISBN identifies the 
book by a universal number. 

Job lots: A varied assortment of merchandise that's 
left over at the end of a season. Usually sold to a 
buyer at a discounted price off the normal wholesale 
cost. 



Keystone: Marking up your merchandise the amount 
that you paid for the item. Cost 50%, Markup 50% = 
100% Keystone markup. 

Layaway: Allowing someone to purchase an item 
and pay for it over time. You ship the item when the 
final payment is made. 

LIFO: Last In First Out. An inventory control method 
that assumes that merchandise that was received 
last should be first out. 

List Price: See MSRP. 

Logo: A graphic symbol to identify a business. It may 
be an icon, or the business name in a distinctive 
type or graphic style. 

Loss leader: Items you choose to sell (or to start the 
bidding) at a price lower than the going rate. You 
may sell at a loss, but the goal is to sell other items 
from your eBay store to make up for the loss. 

Mannequin: A representation of the human form 
made of wood, fiberglass, or plastic to model cloth- 
ing for your eBay apparel sales. (See Technique 16.) 

Markdown: Reduction in selling price below your 
predetermined target price. 

Markup based on cost: Pricing an item based on the 
price you paid for the items to be resold, rather than 
the "retail" price. The most common markup method 
used by eBay sellers. 

Markup based on retail: Pricing your item to full 
retail price. 

Maturity stage: This is toward the end of product life 
when prices and sales reach the maximum level. The 
item is no longer hard-to-find. 

Merchandise plan: Sales goals in dollar amounts 
planned out for a prescribed period of time. (See 
Technique 52.) 
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Merchant account: A bank account that enables a 
business to accept credit cards for payment — in 
PayPal-^iigher lev|l account for larger sellers. (See 



PayPal-Higher level accoi 

DropBooks 

Middleman: The person be 



Middleman: The person between you and the manu- 
facturer, if you're not buying direct. (See Technique 5.) 

MSRP: Manufacturer's Suggested Retail Price. The 
price (suggested by the manufacturer) that hardly 
anybody is willing to pay. 

Odd-cent pricing: Pricing your item with odd cents. 
A technique that creates the impression that the 
buyer will be getting a bargain. 

Off-price merchandise: Manufacturers' excess mer- 
chandise that's available to retailers at a consider- 
able discount for resale. 

Open to buy: In dollars, the amount left for acquir- 
ing merchandise within a specific season or time 
period. 

Opt in: When a customer requests to be put on a 
mailing list. (See Double Opt In.~) 

Penetration pricing: Cutting your profits to generate 
more sales. Penetrate the market by gaining market 
share to overthrow the competition. 

Physical inventory: The actual physical count of 
your merchandise versus what your bookkeeping or 
management program says you have. 

Plagiarism: When another seller steals your descrip- 
tion and/or images and uses those materials in their 
own sales. Report this eBay policy violation as Image 
or description theft in the Security center. (See 
Technique 6.) 

Price skimming: Charging the highest price you can 
for merchandise resulting in lower transactions 
total, but a higher profit margin on the sales that 
are completed. 



Price war: When two or more competitive sellers 
lower their product price to undercut their competi- 
tive sellers, thereby gaining market share. 

Product life cycle: A chart depicting expected sell- 
ing cycles of a product over its life. 

Purchase order: A business form outlining the 
details of a merchandise purchase, usually from a 
retailer to a vendor. 

Returns: Merchandise that has been accepted as a 
return in a retail transaction. Often returns are 
resold to eBay sellers as part of liquidation-lot mer- 
chandise. (See Technique 5.) 

Seconds: Merchandise that clearly contains damage 
or imperfections. A step in quality below Irregulars. 
(See Technique 5.) 

SKU (Stock Keeping Unit): A number assigned to 
each piece of inventory for identification and/or 
tracking purposes. It may be your own number or it 
may relate to the item's UPC. 

Sniping: The act (or fine art) of bidding at the very 
last possible second of an auction. (See Technique 3.) 

Spam: Unrequested and unwanted e-mail. (See 
Technique 62.) 

Staple merchandise: Items that people buy regard- 
less of season, year in and year out. 

Steamer: An electrical appliance used to remove 
wrinkles from fabric. (See Technique 16.) 

Stock-to-sales ratio: A planning tool that shows the 
relationship between stock on hand and monthly 
sales. This shows the amount of inventory required 
to generate planned sales. Ideally it should be about 
3:1, so you can have a three-month supply of inven- 
tory. (See Techniques 25 and 52.) 

Street price: The price that merchandise can be pur- 
chased for at brick-and-mortar or online discounters. 
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Turnover: The number of times your average 
amount of stock sells during a given period. Turning 
ise into cash. 

V3»f Vjj/ ode): The number that is 
p Jrt of the barcode that is used to identify almost 
any product. (You can also type a UPC into Google 
for identification.) 




UVM (Universal Vendor Marking): This is the prac- 
tice of premarking items so their origin may be iden- 
tified. Many eBay sellers use a UV pen to mark their 
merchandise to prevent fraudulent returns. The 
marks of these pens can only be seen with a UV light. 

Warranty: A written guarantee of the seller's or manu- 
facturer's responsibility toward the workability of the 
product sold. It outlines the terms of return or repair. 
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completed item searches, 10 
advertising. See also co-op 
advertising; eBay Banners 
budget, 364 
creating ads, 331-332 
previewing ads, 330-331 
rates, 331 

running multiple times, 331 
AdWords. See also eBay Banners 
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Cloud Dome lighting tool, 
114-117 

overview, 114-115 
American Express, FedEx Ground, 

saving money with, 232 
Americas Mart, 38 
AOL 

Hometown Page, PayPal Buy 

Now button, 186 
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API (Application Program 

Interface), definition, 364 
apparel/merchandise mart, 
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Archived Listings link (Selling 
Manager), 94 
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archives, definition, 364 
Ask Seller a Question link, 30 
— ^ asterisk*^*), tips for 

^Q |^i Ots^Ol^3m and, 
350 

Auction Goods (off-eBay) option 

(PayPal), 177 
auction management tools 
auction listing software and, 
340 

consignment tracking, 342 
cost, 341 

designing listings, 341 
e-mail management, 341 
feedback, 341 
image hosting, 341 
inventory tools, 342 
sales information, 341 
sales reports, 341 
sales tax, 342 
shipping, 342 
software, 340 
uploading listings, 341 
auction numbers, search box 

and, 12 
Auction tools (PayPal), 

203-204 
Auction Wizard 2000 auction 

management software, 342 
AuctionHawk auction 

management software, 342 
AuctionHelper auction 

management software, 343 
auctions 

Buy It Now option, 18 
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ending strategies, overview, 
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multiple item (Dutch), 17-18 
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AuctionTamer auction 

management software, 342 
AuctionWorks auction 

management software, 343 
Auctiva auction management 
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aunt*pattie About Me page, 363 
Auto Return tool (PayPal), 204 
availability 

e-mail notification about 

items, 14 
researching, 10 
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checking, 34 

B 

B2B (business to business), 

definition, 364 
B2C (business to consumer), 

definition, 364 
Baby Boomers, marketing to, 305 
back order, definition, 364 
balance sheets, overview, 285 
banner ads. See also eBay 

Banners 
overview, 322 
barcode, definition, 365 
basic stock method, definition, 

365 



batteries, digital cameras, 

104-105 
bid increments, listing of, 25 
bid shielding, defined, 49 
bid siphoning, defined, 49 
bidding 

alternatives, 9 

banner ad placement, 323 

banner viewing priority, 326 

bid shielding, 49 

bid siphoning, 49 
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and, 25 

multiple item (Dutch) 
auctions, strategies, 26 

procedure, multiple-item 
(Dutch) auctions, 17-18 

procedure, single-item 
auctions, 16-17 

proxy system, 16 

shill bidding, 49 

sniping techniques, 23-25 
BidRobot.com, overview, 25 
bids placed (number of), bidding 

strategy and, 1 7 
Big Lots Wholesale, 44 
Billpoint, fate of, 175-176 
birthdays, as passwords, 356 
Black Friday, definition, 365 
bold type (HTML tag for), 137 
boldface title (listing option), 

overview, 67 
BOM (beginning-of-month), 

definition, 302, 365 
bonding 

buySAFE, 319 

definition, 365 

delivery and, 319 

guarantees and, 319 

insurance and, 319 

introduction, 318 
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payment and, 319 




return policy and, 319 
sellers, 319-321 
shipping and, 319 
bookkeeping 

overview, 280-281 
PayPal, shipping records and, 
192 

professional services, 279-280 
QuickBooks, overview, 

281-282 
QuickBooks, posting sales, 282 
boxes 

cost calculations, 73 
shipping materials, 215 
brand-name wholesale sources, 

Luxury Brands, LLC, 45 
brick-and-mortar sources, 

checking, 34 
brightness and contrast editing 
(photographs), importance 
of, 120 

brokers, chain of supply, place 

in, 40 
bubble wrap, 213 
budgets 

advertising, 364 

sellers, 329 
bulleted lists (HTML tag for), 138 
business 

corporations, 275 

licenses, 276 
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(LLC), 275-276 
partnerships, 274-275 
planning, six-month 

merchandise plan, 301-303 
sole proprietorships, 274 
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compared to Premier 

account, 69 
overview, 180 
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requirements for, 198 
business formulas, definition, 
365 

business Web sites, PayPal 
advanced coding for, 

185-186 
basic coding for, 184-185 
implementing on, 181-182 
payment button, creating, 

182- 183 
payment page creation, 

183- 184 
usefulness of, 181 

businesses, naming, 273-274 
Buy It Now option 

avoiding bidding and, 18 

definition, 365 

one-day auction strategies, 59 
overview, 66-67 
PayPal payment, 19 
Buy Now Buttons (PayPal), 

creating, 182-183 
buyer protection plan (PayPal), 

177-178 
Buyer Protection Program 
eBay, 52-53 
PayPal, 52 
SquareTrade, 33 
buyers 

information about (Selling 

Manager reports), 166 
information confirmation, 

147-148 
protecting, bonding and, 319 
buyer's premium, definition, 
365 



buySAFE 

bonding and, 319 
bonding requirements, 320 
The Hartford Financial 
Services Group, 319 
problem reporting, 321 



California Apparel News, 42 
California Market Center, 37-38 
cameras. See digital cameras 
Cancel Transaction Page setting 

(PayPal Selling Single Items 

page), 183 
cannibalization, definition, 365 
case sensitivity, password 

security and, 356 
CDs, digital cameras and, 104 
Certified Public Accountants, 

overview, 280 
CES (Consumer Electronics 

Show), 39 
chain of supply, merchandise 

sources, 40 
ChannelAdvisor auction 

management software, 343 
characters, password security 

and, 356 
charities 

gifts-in-kind, 335 
MissionFish, 336 
Charity link, Giving Works, 336 
Charlotte Merchandise Mart, 38 
checking accounts 

deposits to (PayPal), 200 
shopping invitations (PayPal), 
requirements for, 199 
Chicago Merchandise Mart, 38 
classified ads, merchandise 

sources, 42 
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click-throughs 
banner ads, 322 




clothespins, clothing 
photography, 113 



clothing, photographing, 109-113 
Cloud Dome (ambient light 
photography), 114-117 
COD (collect on delivery), 

definition, 365 
codes (HTML). See tags (HTML) 
coins, photographing, 116 
color font (HTML tag for), 137 
color temperature, photography 

lighting, 105 
Columbus Gift Mart, 38 
comma (,), tips for searching, 11 
comma-delimited files (reports) 

advantages of, 187-188 

defined, 190 
comments (feedback) 

problems and, 321 

scoring of, 31 
community values, 254 
CompactFlash memory cards, 

digital cameras and, 104 
comparisons 

price research, 10-11 

traditional and Internet 
sources, checking, 34 
completed items, price 

comparison research, 10 
Completed Items view (Display 

options), defined, 12 
compression (computer images) 

defined, 119 

Paint Shop Pro and, 124 
computer 

accessibility issues, 297-298 

backing up records, 289 



health considerations, 291-294 
postage, printing, 221-222 
Turbo Lister, system 
requirements, 78 
congratulations messages 

(auction results), 147-148 
consignment selling, definition, 
365 

consignment tracking, auction 
management tools and, 342 
Consumer Electronics Show 

(CES), 39 
contact numbers, password 

security and, 357 
coolebaytools.com, 106 
co-op advertising 

creating ads, 331-332 
definition, 328, 365 
eBays payment, 329 
PowerSellers and, 329 
rates, 331 

reimbursement and, 330 
running ad multiple times, 331 
corporations, overview, 275 
Cortese, Joe (About Me page), 
363 

cosmiquemuffin About Me page, 

361-362 
cost. See also payment; PayPal 

auction management tools 
and, 341 

banners, 323 

calculating, 70 

click-throughs, 323 

co-op advertising, 329 

drop-shipping services, 46 

eBay Banners, 327 

eBay Store requirements, 
247-248 

FeeFinder, 69-70 

fees, listing upgrades, 66-67 

fees, minimizing listing fees, 65 



fees, overview, 64 
fees, reserve prices and, 

65-66 
Final Value fees, 68 
listing upgrades, fees and 

descriptions, 66-67 
nonprofits and, 339 
PayPal fees, 68-69 
picture services, 67-68 
Selling Manager, 165 
uploading pictures, 127 
cost of goods, definition, 365 
cost of goods sold, definition, 365 
costs 

shipping, calculating, 72-74 

shipping options, 218 

UPS compared to USPS, 227 

USPS services, 220 
CPC (Cost per Click) 

AdWords, 316, 317 

eBay Banners, 326 
credit cards 

FedEx, saving money with, 232 

PayPal, 176 

shopping invitations (PayPal), 

requirements for, 198 
virtual MasterCard (PayPal), 
200-201 
cropping photographs, 120 
Cross Promotion Program 
Participation page, 308 
cross-promotions 

editing items, 310-311 
filmstrips, 307-308 
gallery items, 308 
Item Sort, 308 
Participate in eBay 

Merchandising link, 308 
relation to item being sold, 308 
selling format, 308 
setup, 308-309 
status, 309 
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(PayPal), 180 

customer relations 

e-mail messages, 148-149 
problem resolution and, 321 
thank you e-mail, 149 

customers 

demographics, 304 
marketing generations, 
304-306 

CuteFTP 

uploading pictures, 128-129 
uploading pictures to AOL, 
129-131 

CuteHTML, obtaining, 140 
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daily budget, AdWords, 316, 317 
Dallas Market Center, 38 
DAZzle (endicia.com), shipment 

tracking, 158-159 
Debit bar (PayPal virtual 

MasterCard), 200 
DeepAnalysis software, overview, 

70-71 

DEK Auction Manager auction 
management software, 342 
delivery, bonding and, 319 
Delivery Confirmation option 

(PayPal USPS shipping), 194 
Delivery Confirmation (USPS) 
free, obtaining, 220-221 
online, 221 

overview, 157-158, 220 
PayPal and, 193 
procedure, 158 



delivery times, USPS, 219 
demographics 
definition, 365 
overview, 304-306 (See also 
marketing generations) 
Denver Merchandise Mart, 38 
Department of Trade and 

Industry (United Kingdom), 
fraud protection, 54 
deposits (PayPal), options, 200 
design considerations, listings, 

Turbo Lister and, 81-82 
designing listings, auction 
management tools, 341 
DHL, insurance rates, 235 
digital cameras 

battery life, 104-105 
removable media, selecting, 
104 

scanners and, 105 
selecting, 103-104 
setup options, 106 
digital zoom (digital cameras), 

defined, 104 
directories (computers), reports, 

creating for, 167 
disclosure, merchandise 

advertising, FTC rules, 49 
discounts 

First-Time User, 324 
Introductory, 324 
Display options (searching) 
links in, overview, 12 
price comparisons, 10 
Display Value of Postage on 
Label option (PayPal USPS 
shipping), 194 
documentation, Fraud Alert 

requirements, 53 
domain name, definition, 365 
donations, Giving Works, 336 



Dorothy Nelson About Me page, 

361-362 
DOUA (Disabled Online Users 

Association), 295, 296 
double opt in, definition, 365 
Download History page (PayPal), 

190 

downloading 

CuteHTML software, 140 
music on pages and, speed 

considerations, 132 
PayPal reports, 188, 190 
Selling Manager, 92 
Selling Manager reports, 

166-167 
Turbo Lister software, 79 
dressmaker's forms, clothing 

photography, 112 
drop-off locations (shipping), 

locating, 217-218 
drop-shipper 

definition, 27, 365 
locating, 46 

out-of-stock, handling, 47 
overview, 45-46 
Dryel, clothing photography and, 
111 

dumpster diving, definition, 366 
Dutch (multiple item) auctions 

bidding strategies, 26 

overview, 17-18 
duty, definition, 366 



EAN (European Article Number), 

definition, 366 
early adopters, definition, 366 
eBay Banners. See also AdWords 

campaign setup, 324-325 

cost, 323, 327 



eBay TimesaOing Techniques For Dummies 



eBay Banners (continued) 
CPC (Cost per Click), 326 



DrogBIils 

links, 325 
targeting, 325-326 
uploading banner, 326 
viewing priority, 326 

eBay Community 
events, visiting, 269 
navigation, 266-267 
news area, 268 
overview, 266 
People hub, joining, 270 
posting to boards, procedures, 

268-269 
Talk area, 267-268 

eBay HTML tags, 361 

eBay Marketplace, setup, 311-312 

eBay Stores 

costs associated with, 247-248 
Fixed Price sales and, 19 
Good Till Canceled listings, 

ending, 91 
reports, information in, 169 
requirements for opening, 246 
searching, 12-13 
setup considerations, 248-249 
setup considerations, store 

aesthetics, 250-251 
setup considerations, store 

content, 249-250 
store home page, creating, 252 
store types, selecting, 246-247 

eBay time, chart of, 59-61 

eCheck (PayPal), 176 

editing PayPal reports, 191 

editing photographs. See Picture 
Services 

electrical outlets, Powerline 
network, 344 



banners.323-324 



e-mail 

address, hiding from 

spammers, 349 
available items, notification 

about, 14 
congratulations message, 

147-148 
customer relations, 148-149 
end-of-transaction, posting 

feedback, 164 
Item Did Not Sell notice, 

relisting items from, 88-89 
password, changing, 353-354 
payment notification (PayPal), 

155 

PayPal reports, organizing, 189 
phone numbers, obtaining, 171 
protecting yourself from 

spam, 43 
Selling Manager, templates, 150 
UPS, shipment tracking, 159 
e-mail management, auction 
management tools, 341 
E-mail Message to Buyer option 
(PayPal USPS shipping), 194 
emotional buying motive, 

definition, 366 
endicia.com, shipment tracking, 

158-159 
Enrolled Agents, overview, 280 
EOM (end-of-month), definition, 

302, 366 
escrow, definition, 366 
escrow fraud, defined, 49 
escrow transactions, protecting 

yourself during, 49 
eSnipe.com, overview, 25 
estate auctions, merchandise 

sources, 37 
Ethernet bridge, wall-plugged, 
345 



Ethernet cards, Powerline 

networks, 345 
even pricing, definition, 366 
Excel (Microsoft) 

comma-delimited files and, 188 
spreadsheets, customizing for 
reports, 168-169 
export, definition, 366 
expos/trade shows, pricing 
strategies, 366 



fad, definition, 366 
fashion followers, definition, 366 
Favorite Searches, overview, 
13-15 

FBI, fraud protection, 54 
FDIC pass-through insurance, 

PayPal and, 199 
Featured Shop status (PayPal), 

199-200 
Federal ID Number (FEIN), 276 
Federal Tax ID number, 

importance of, 44 
Federal Trade Commission (FTC). 

See FTC (Federal Trade 

Commission) 
FedEx 

accounts, obtaining, 230-231 

claims for lost shipments, 241 

insurance rates, 235 

online shipping form, 232-233 

overview, 229-230 
FedEx Ground 

overview, 230 

rates, 231-232 

shipment tracking, 160 
feedback 

About Me page, 359 

auction management tools, 341 
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background about, 161 
definition, 366 
droiMliipping oyt-of-stock 

TsaVnanVhrail, 

posting from, 164 
follow up, 162-163 
hiding, 163 

information about (Selling 
Manager reports), 166 

Leave Feedback link, 162 

non-paying buyer, usefulness 
of, 170-171 

overview, 161 

recovering from negative, 163 
replying to, 162 
Selling Manager, posting from, 
163 

viewing other members', 162 
Feedback Forum Review and 

Respond page, responding to 

feedback, 162 
feedback link, congratulations 

message (auction results), 

148 

Feedback rating link, 29 
feedback (sellers) 

counting of comments, 31 

evaluating, 28-31 

recent ratings, importance 
of, 31 

software for checking, 31-32 
Feedback Summary, overview, 28 
FeeFinder, overview, 69-70 
fees 

calculating, 70 

currency conversion (PayPal), 
180 

eBay Store requirements, 

247-248 
FeeFinder, 69-70 



Final Value fees, 68 

Final Value fees, obtaining 

credit for non-paying buyer, 

172 

listing fees, minimizing, 65 
listing, Selling Manager report 

limitations, 166 
listing upgrades, 66-67 
overview, 64 
PayPal, 68-69, 176 
PayPal accounts, 180 
picture services, 67-68 
reserve prices and, 65-66 
Selling Manager subscription, 

165 

FEIN Federal ID Number, 276 
fictitious name statements, legal 

requirements, 273-274 
FIFO, definition, 366 
Final Value fees 

credit, obtaining for non- 
paying buyer, 172 
overview, 68 
First Class Mail (USPS) 

Delivery Confirmation, 193 
overview, 219 
First-Time User discount, 324 
Fixed Price sales, overview, 
18-19 

fixed-price sale, definition, 
366 

floppy disks, digital cameras and, 
104 

FOB (freight on board), definition, 
43, 366 

focal length (digital cameras), 
106 

font color (HTML tag for), 137 
font size (HTML tag for), 137 
fonts, HTML text display, 
preparation, 135 



fraud. See also spam 
bid shielding, 49 
bid siphoning, 49 
Department of Trade and 

Industry (United 

Kingdom), 54 
escrow fraud, 49 
FBI, 54 
FTC, 54 

money-wire fraud, 49 
National Fraud Information 

Center, 54 
PayPal protection, 53-54 
recognizing, 48-49 
reporting, 49-51 
shill bidding, 49 
transactions, handling bad, 

51-53 
United States Postal 
Inspector, 54 
Fraud Alert, procedure, 53 
freight on board (FOB), 

defined, 43 
froogle.com, 34 

FTC (Federal Trade Commission) 

definition, 366 

fraud protection, 54 

merchandise advertising 
accuracy rules, 49 

Prompt Delivery rules, 48 

spammers and, 352 
FTP (File Transfer Protocol) 

definition, 366 

software, obtaining, 127-128 



G&A (general and administrative) 
costs, calculating, 73-74 

gallery items, cross promotion 
and, 308 
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Gallery listing option, overview, 
66 

Galler>tMfiw (Display options), 

p^t^r^i 

clothing, 110 
gems, photographing, 115 
Gen Xers, marketing to, 305-306 
Gen Y, marketing to, 306 
general and administrative costs, 

calculating, 73 
Generation N, marketing to, 
306 

The Gift Center, 38 

Gifts View (Display options), 

defined, 12 
gifts-in-kind, definition, 335 
Giving Works 

Acceptance setting, 338 

auction timeline, 338 

Charity link, 336 

directory listing of 
organization, 337-338 

launch, 336 

organization registration, 338 
global marketplace, definition, 
366 

GMS (Gross Merchandise Sales) 

definition, 366 

PowerSeller level and, 329 
Good Till Canceled listings, 

ending, 91 
Goods (other) option (PayPal), 

177 
Google 

AdWords, 316-317 

history of, 314-315 

spiders, 315 

Zeitgeist, 313-314 
Google searches 

shipment tracking and, 159 

wholesale jobbers, 42 



wholesale sources, list of, 42 

for your store, 315 
Googlebot, 315 
graphics programs, banner 

creation and, 323 
gross, definition, 366 
growth stage, definition, 366 
GTC (Good Till Canceled) listings, 

ending, 91 
guarantees 

bonding and, 319 

liquidation merchandise, 43 
GutCheck software, 31-32 



H 



hack discovery, 353-354 
hard goods, definition, 367 
The Hartford Financial Services 

Group, buySAFE and, 319 
headline style text HTML tag, 

138 

health considerations, 291-294 
hiding 

e-mail address from 

spammers, 349 
feedback, 163 
High Bidders link, Dutch 

auctions, 17 
high-speed connection, Powerline 

network integration, 345 
history 

Google, 314-315 
Zeitgeist, 313 
holographic items, photographing, 
116 

Hometown Page (AOL), PayPal 

Buy Now button, adding, 186 
horizontal line HTML tag, 138 
hot items 

definition, 367 

locating, 61-62 



HTML (HyperText Markup 
Language) 
advantages, 132 
capital letters in titles, 133 
formatting with CuteHTML, 

141-142 
negative comments in listings, 
134 

overview, 134-135 
principles of operation, 

135-136 
tables, creating, 136-137 
tags unique-to-eBay, 360-361 
templates, creating with 

CuteHTML, 140-142 
templates, online source for, 

143 

templates, overview, 139 
text display, fonts and, 135 
titles, advice on creating, 133 
Hudson, Shelly (About Me page), 
363 

hybrid networks, 347 
hyperlinks 

CuteHTML, 141 
HTML tag, 138 
HyperText Markup Language. See 
HTML (HyperText Markup 
Language) 



identification requirements 

Federal Tax ID, 44 

merchandise sources, 39 
image hosting, auction 

management tools, 341 
image-editing software 

essential edits, 120 

overview, 119-120 

Paint Shop Pro, procedures, 
120-124 
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imports, definition, 367 
impression, definition, 367 
initial aj^j-kup percentage, 

^l^^o^OTc^^rf^an^^^ent 

software, 343 
Insert Your Logo setting (PayPal 
Selling Single Items page), 
183 

Instant Payment Notification tool 

(PayPal), 203 
instant transfer (PayPal), 176 
insurance 

bonding and, 319 
FDIC pass-through, PayPal and, 
199 

major carriers' rates, 235 
private sources, 235-236 
self-insuring items, 234-235 
Universal Parcel Insurance 
Coverage, 224 
insurance service (USPS), 220 
International Home 
Furnishings, 38 
Internet 

comparative shopping, 34 
HTML templates, source for, 
143 

merchandise sources, 43-45 
shipment tracking, USPS, 158 
Internet Explorer, version 
requirements, Turbo 
Lister, 78 
introduction stage, definition, 
367 

Introductory discount, 324 
inventory 

auction management tools 

and, 342 
avoiding, 45 
investments, PayPal Money 
Market Fund, 199 



invoices 

definition, 367 
eBay, 151-152 
PayPal, 21-22, 150-151 
Selling Manager, automatically 
invoicing, 149-150 
irregulars, definition, 367 
IRS Certified Preparers 
(volunteer), overview, 
280 

ISBN (International Standard 
Book Number), definition, 
367 

ISPs (Internet Service Providers) 
free storage, overview, 127 
uploading pictures to, 
128-129 
italic type (HTML tag for), 137 
Item Did Not Sell notice, relisting 

merchandise, 88-89 
item numbers (Selling Manager 

reports), 166 
Item Options setting (PayPal 
Selling Single Items page), 
183 

Item Sort, cross promotion and, 
308 

item subtitle (listing option), 

overview, 67 
Item(s) Being Shipped to Your 

Buyer option (PayPal USPS 

shipping), 194 
Items I'm Selling page (My eBay 

page), listing management, 

90-92 
Items I've Sold page 
feedback, posting, 164 
tracking payments, 154 
Items List banner link, 325 
Items Near Me view (Display 

options), defined, 12 



J 

jewelry, photographing, 115 
job lots, definition, 41, 367 
jobbers 

chain of supply, place in, 40 

locating, 42 
Joe Cortese About Me page, 363 

K 



Kansas City Gift Mart, 38 
keystone, definition, 367 
keywords 

AdWords, 316, 317 

banners, 324-325 

click-throughs and, 322-323 

targeting with, banners and, 
325-326 

keywords (searches), specificity, 
importance of, 10 

L 



The L.A. Mart, 38 
label printers, 222-223 
labels, shipping (PayPal USPS), 
195 

launching, Turbo Lister, 79-80 
layaway, definition, 367 
Leading Edge Boomers, 

marketing to, 305 
Leave Feedback link, 162 
Leave Feedback page (Items I've 
Sold page), feedback, 
posting, 164 
legal issues 

business names, 273-274 
FEIN (Federal ID Number), 276 
fraud, recognizing, 48-49 
licenses, 276 

reselling requirements, 36 
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letter/number mix, password 

security and, 356 
licensef*4iusinesseS| 276 

LIFO (Last In First Out), 

definition, 367 
lighting, photographs 

ambient lighting, 114-117 
clothing, 112 
overview, 105-106 
limited liability corporations 
(LLC), overview, 275-276 
Lindhorst, Steve (About Me 

page), 362 
line break HTML tag, 137 
links. See also hyperlinks 
About Me page, 359 
banners, 325 
liquidation merchandise 
advice about, 35-36 
overview, 43 
Liquidation.com, 44 
liquidations, defined, 42 
listing fees 

minimizing, 65 
Selling Manager report 

limitations, 166 
table of, 65 
listing HTML tag, 138 
listing upgrades 
fees for, 66-67 
picture services, 67-68 
listings. See also HTML 
(HyperText Markup 
Language) 
item descriptions, advice on 
content and wording, 
133-134 
managing, active listings, 91 



managing, overview, 90-91 
managing, Selling Manager 

software, 92-94 
managing, sold items, 92 
managing, unsold items, 92 
statistics gathering, 97-99 
Turbo Lister, creating, 80-84 
Lloyd's of London, shipping 
insurance, 235-236 

logo 

About Me page, 359 

definition, 367 
loss leader, definition, 367 
Luxury Brands, LLC, brand-name 
wholesale goods, 45 

M 



macro settings (digital cameras), 
106 

mailing envelopes, 213-215 
mailing labels, label printers, 

222-223 
mailing lists, spam, protecting 

yourself from, 43 
MailWasher Pro, 349 
managing listings 

active listings, 91 

overview, 90-91 

Selling Manager software, 92-94 

sold items, 92 

unsold items, 92 
mannequins 

clothing photography, 111-113 

definition, 367 
manual sniping, overview, 24 
manufacturers, chain of supply, 

place in, 40 
manufacturer's reps, chain of 
supply, place in, 40 



markdown, definition, 367 
market analysis tools, 

DeepAnalysis software, 70-71 
marketing 

AdWords, 316-317 

banners, targeting, 325-326 

cross-promotions, 307-311 

Zeitgeist and, 314 
marketing generations 

Baby Boomers, 305 

Gen Xers, 305-306 

Gen Y, 306 

Generation N, 306 

Leading-Edge Boomers, 305 

Post-War Generation, 305 

Trailing-Edge Boomers, 305 

World War II, 304-305 
markup, 367 

markup percentage, initial, 367 
marsha_c About Me page, 361 
MasterCard, PayPal, 200-201 
maturity stage, definition, 367 
Me icon, 29 
Media Mail (USPS) 

Delivery Confirmation, 193 

overview, 219 
mediation, problem resolution 

and, 321 
member profile, viewing, 162 
memory cards, digital cameras 

and, 104 
Memory Stick (Sony), digital 

cameras and, 104 
merchandise 

advertising accuracy, FTC 
rules, 49 

hot items, locating, 61-62 

qualifying, 41 

questionable, reporting, 49-51 
relisting after a win, 
advantages of, 85 
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relisting after no sale, 
advantages of, 86 



Not Sell 




Tywsay page, 87 

relisting, overview, 86 
relisting, Second Chance 

offers, 88 
relisting, Selling Manager, 

87-88 

merchandise plan, definition, 367 
merchandise sources 

chain of supply, 40 

Consumer Electronics Show, 39 

drop-shippers, 45-47 

identification requirements, 39 

Internet sources, 43-45 

local, 36 

Luxury Brands, LLC, 45 
manufacturers' outlet 

stores, 42 
merchandise marts, 37-38 
negotiation, role of, 40 
newspaper auction listings, 

36-38 
overview, 35-36 
protecting yourself during 

transactions, 43 
trade publications, 42 
wholesale, 36 
wholesale trade shows, 39 
merchandising calendar, 61-62 
merchant amount, definition, 368 
Merchant rate (PayPal), 180 

qualifying, 69 
Merchant tools (PayPal), 

overview, 202-204 
Meridian auction management 

software, 343 
metallic items, photographing, 
116 



Miami Merchandise Mart, 38 
Michigan Gift Mart, 38 
Microsoft Excel 

comma-delimited files and, 188 
spreadsheets, customizing for 
reports, 168-169 
Microsoft Works 

comma-delimited files and, 188 
spreadsheets, customizing for 
reports, 168-169 
middleman, definition, 368 
mini CDs, digital cameras and, 
104 

Minneapolis Gift Mart, 38 
minus sign (-), tips for 

searching, 11 
MissionFish 

charities and, 336 
contributions, 337 
misspellings, including in search 

parameters, 14 
models, clothing photography, 
110 

molded body forms, clothing 

photography, 112 
Money Market Fund (PayPal), 

shopping invitations, 

requirements for, 199 
money-wire fraud, defined, 49 
monitors (computers), 

resolution, photographs and, 

118-119 
More on eBay, searching eBay 

Stores, 13 
mother's maiden name, secret 

question, 356 
MSRP (Manufacturer's Suggested 

Retail Price), definition, 368 
Multiple Currencies tool (PayPal), 

203 



multiple item (Dutch) auctions 

bidding strategies, 26 

overview, 17-18 
multiple items, selling without 

fees, 66 

multiple word searches, tips for 

searching, 11 
music, disadvantages, 132 
My eBay Bidding/Watching page, 

payment from, 22 
My eBay Favorites 
eBay Stores and, 13 
sellers, adding, 15 
My eBay page 

Favorite Searches, 13-15 
feedback, posting, 164 
listing management, overview, 
90-91 

payments, tracking, 153-155 
relisting merchandise from, 87 
My Pictures folder (Windows), 
organizing photographs and, 
126 

My Store banner link, 325 



N 



names 

as password, 357 
password security and, 357 
National Fraud Information 

Center, fraud protection, 54 
Navigation bar, Advanced Search 

feature, 10 
negative feedback, checking 

for high-volume sellers, 

31-32 

negotiation, role in merchandise 

acquisition, 40 
Nelson, Dorothy (About Me 

page), 361-362 
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networks 
hybrid, 347 




The New Mart, 38 

New York Merchandise Mart, 38 

newsletters, spam, protecting 

yourself from, 43 
newspaper auction listings, 

merchandise sources, 36-38 
noblespirit About Me page, 363 



Non-Paying Buyer Alert 


filing, 171-172 




removing from buyer's record, 


172 




nonprofit organizations 


fees, 339 




Giving Works listing, 337-338 


MissionFish and, 336 


registering with Giving Works, 


338 




sales for, 337 




selling to benefit, 


337 


numbered lists (HTML tag for), 


138 




0 





odd-cent pricing, definition, 368 
off-price lots, defined, 42 
off-price merchandise, definition, 
368 

one-day auctions, overview, 59 
online postage service, cost 

calculations, 74 
online services, sniping, 24-25 
open to buy, definition, 368 
opt in, definition, 368 
optical zoom (digital cameras), 

defined, 104 



Optional Instructions setting 

(PayPal Selling Single Items 

page), 183 
Options setting (PayPal Selling 

Single Items page), 183 
outlet stores, merchandise 

sources, 42 
out-of-stock (drop-shipping), 47 
overnight shipping, USPS, 157 
overruns, defined, 42 



package pickup 

UPS, 228 

USPS, 223 
Package Size menu (PayPal USPS 

shipping), 193 
Package Tracker (Yahoo!), 159 
packing materials 

air packing pillows, 212 

boxes, 215 

bubble wrap, 213 

mailing envelopes, 213-215 

newsprint, 213 

overview, 211-212 

packing peanuts, 212-213 

void fill, 212 
packing peanuts, 73, 212-213 
packing tape, cost calculations, 
73 

padded mailers, cost 

calculations, 73 
page refresh rate, sniping and, 24 
Paid and Ready to Ship link 

(Selling Manager), tracking 

payments, 154 
Paint Shop Pro, overview, 119 
pallet, defined, 42 
paragraph HTML tag, 137 



Parcel Post (USPS) 

Delivery Confirmation, 193 
overview, 219 
parentheses (), tips for 

searching, 11 
Participate in eBay Merchan- 
dising link, cross-promotion 
and, 308 
partnerships, overview, 274-275 
pass-through insurance (FDIC), 

PayPal and, 199 
passwords 

birthdays as, 356 
case sensitivity, 356 
changing, 353 
characters in, 356 
contact numbers, 357 
hacks, 356-357 
letters/numbers mix, 356 
names as, 357 
proper nouns, 356 
reporting hacks, 353 
secret question, 355-356 
selection tips, 356-357 
Patti (Louise) Ruby About Me 

page, 363 
Paying for eBay Items option 

(PayPal), 177 
payment. See also cost; PayPal 
About Me page, 359 
bonding and, 319 
checking for, 153 
drop-shipping services, 46 
Fraud Alert requirements, 53 
information about (Selling 

Manager reports), 166 
method of, checking 

(PayPal), 21 
My eBay Bidding/Watching 

page, 22 
Non-Paying Buyer Alert, filing, 
171-172 
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non-paying buyers, advice 
about, 171 
_^ Pay£aL 20-22 . 

' {J f4j*3 WntyJSnW types, 
176 

PayPal protection plans, 

177-179 
PayPal Verified rating, 179 
Post-Sales Manager (PayPal), 

204-206 
shipping calculator, 20 
terms of, customer relations 

e-mail, 148-149 
tracking, My eBay page, 154 
tracking, overview, 153-154 
tracking, Selling Manager, 

154-155 
x.com, 175 
Payment Landing Page setting 
(PayPal Selling Single Items 
page), 183 
Payment Request Wizard for 
Outlook (PayPal) 
overview, 204 
running, 206-208 
PayPal. See also cost; payment 
advantages of, 68-69 
balances, use of, 176 
Business account, 180 
business Web sites, advanced 

coding for, 185-186 
business Web sites, basic 

coding for, 184-185 
business Web sites, imple- 
menting on, 181-182 
business Web sites, overview, 

181 

business Web sites, payment 
button creation, 182-183 

business Web sites, payment 
page creation, 183-184 



Buy It Now option and, 19 
buyer protection plan, 177-178 
claims under buyer protection, 
178 

currency conversion fee, 180 
deposit options, 200 
FDIC pass-through insurance, 
199 

fees, 68-69, 176 
fraud protection, 53-54, 350 
history of, 175-176 
invoices, 150-151 
Merchant rate, 180 
Merchant tools, 202-204 
method of payment, 

checking, 21 
Money Market Fund, shopping 

invitations and, 199 
money transfer types, 176 
multiple items, account page 

and, 21-22 
overview, 20 

payment categories, 176-177 
payments, tracking, 155-156 
Personal account, 180 
postage, bookkeeping and, 192 
Post-Sales Manager, 204-206 
Premier account, 180 
proof of shipment, USPS 

Delivery Confirmation, 158 
protection plan qualifications, 

179-180 
QuickBooks and, 282-283 
referral program, 201 
reports, customizing, 188-189 
reports, default information in, 

188-189 
reports, downloading, 188, 190 
reports, editing, 191 
reports, organizing, 189 
reports, overview, 187-188 



reports, saving, 190 

seller protection plan, 178-179 

shipping through, advantages 

of, 192 
shipping through, basic 

procedure, 192-193 
shipping through, UPS and, 

195-196 
shipping through, USPS and, 

193-195 
Standard rate, 180 
PayPal Buyer Protection 

Offered, 30 
PayPal Items view (Display 

options), defined, 12 
PayPal Shops 

Featured status, 199-200 
overview, 197 
reports, hit statistics, 200 
Seller Reputation number, 

197-198 
shopping invitations and, 198 
PayPal Verified rating, defined, 
179 

Pending Listings link (Selling 

Manager), 93 
penetration pricing, definition, 

368 

People hub (eBay Community), 

joining, 270 
Personal account (PayPal), 180 
pet's name, secret question, 356 
phone numbers 

obtaining, 171 

phony, reporting, 52 

USPS, shipment tracking, 159 
photographs 

ambient light photography, 
overview, 114-115 

close-ups, 106 
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photographs (continued) 
clothing, 109-110 
clotting studio essentials, 
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114- 117 

digital cameras, selecting, 
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pictures, 127 
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345 

Ethernet cards, 345 
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integration, 345 
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requirements, 344-345 
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discounts, 329 
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requirements, 253 
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PowerSeller discounts, 329 
Premier account (PayPal) 
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account, 69 
overview, 180 
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requirements for, 198 
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pricing strategies 
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bonding and, 321 
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buySAFEand, 321 
questionable auctions, 49-51 
Problem Transaction report, 

buySAFEand, 321 
product life cycle, definition, 368 
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fraud and, 48 
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protection plans (PayPal), 
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overview, 187 
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overview, 86 

Second Chance offers, 88 

Selling Manager, 87-88 
removable storage (digital 
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PayPal, organizing, 189 

PayPal, overview, 187-188 
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200 
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167- 168 
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166-167 
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165-166 
spreadsheets, customizing, 

168- 169 
usefulness of, 165 

research 
benefits, 27 
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overview, 95-96 
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sellers, assessment, 28 
traditional brick-and-mortar 
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ViewTracker, overview, 96-97 
ViewTracker, running, 97-99 
Yahoo! Daily Buzz, 62-63 
reselling, legal requirements, 36 
reserve prices, fees 
overview, 65-66 
table of, 66 
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return policy 
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customer relations e-mail, 
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overview, 21 
robots, Googlebot, 315 
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59-61 

hot items, researching, 
61-62 

HTML pages, advantages of, 
132 
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auctions, 59 
shipping cost considerations, 

46 

Yahoo! Daily Buzz, 62-63 
SalesCircular.com, 34 
San Francisco Gift Center, 38 
Save this Store in Favorites link, 
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searching 
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search parameters, 14 
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refining search, 12 
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Second Chance offers, relisting 
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security 

bonding and, 319 
passwords, 356-357 
reporting hacks, 353 
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ViewTracker software 
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importance of, 28 
seller protection plan (PayPal), 

178-179 
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sellers 

assessment of, 28 
bonding, 319-321 
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selling format, cross promotion 
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auction management and, 341 
cross-promotion items, 309 
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downloading, 92 
e-mail templates, 150 
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invoicing automatically, 
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overview, 92 
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auction management tools 

and, 342 
bonding and, 319 
boxes, 215 
bubble wrap, 213 
calculating, 20 
claims for lost shipments, 

FedEx, 241 
claims for lost shipments, 

UPS, 240-241 
claims for lost shipments, 

USPS, 239-240 
cost, competitive 

considerations, 46 
costs, calculating, 72-74, 218 
Delivery Confirmation (USPS), 

overview, 157-158 
Delivery Confirmation (USPS), 

procedure, 157-158 
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drop-off locations, locating, 

217-218 
endicic.com, tracking 
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FedEx Ground, rates, 231-232 
FedEx Ground, shipment 

tracking, 160 
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232-233 
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Google, tracking shipments, 
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overview, 157 
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PayPal, basic procedure, 

192-193 
PayPal seller protection plan, 

178-179 
PayPal, UPS and, 195-196 
PayPal, USPS and, 193-195 
self-insuring items, 234-235 
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tracking shipments, overview, 

157-158 
unconfirmed addresses, 

warning about, 171 
Universal Parcel Insurance 

Coverage, 224 
UPS (United Parcel Service), 

costs compared to USPS, 
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UPS (United Parcel Service), 

overview, 225-226 
UPS (United Parcel Service), 

service classes, 226-227 
UPS (United Parcel Service), 

shipment tracking, 159-160 
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Yahoo, tracking shipments, 
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Shipping and Handling Fee setting 

(PayPal Selling Single Items 
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Shipping and payment details 
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shipping calculator 
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overview, 20 
shipping costs, price research 
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Shipping Payment Information 

option (PayPal), 195 
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shopping invitations (PayPal 
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shortcuts, search shorthand 

suggestions, 11 
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tool, 342 
AuctionWorks management 

tool, 343 
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CuteHTML, advantages, 139 
CuteHTML, obtaining, 140 
DeepAnalysis, 70-71 
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management tool, 342 
FTP, obtaining, 127-128 
GutCheck, 31-32 
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Meridian management tool, 

343 
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downloading, 92 
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343 
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spyware, dangers of, 96 
Turbo Lister, downloading, 79 
Turbo Lister, features, 77-78 
Turbo Lister, launching, 79-80 
Turbo Lister, system 
requirements, 78 
Vendio management tool, 343 
ViewTracker, overview, 96-97 
ViewTracker, running, 97-99 
Zoovy management tool, 342 
sold items, viewing, 92 
Sold Listings feature (Selling 

Manager), 94 
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overview, 35-36 
spam 
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attachments, 350 
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e-mail address, hiding, 349 
fraudulent e-mail from PayPal, 

350 
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protecting yourself from, 43 
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redirecting, 351 
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software, 343 
spelling, searching, including 
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spiders, Google, 315 
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management software, 342 
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spreadsheets 

comma-delimited files, 188 
customizing for reports, 
168-169 
spyware, dangers of, 96 
SquareTrade 

bad transactions, reporting, 52 
Buyer Protection Program, 33 
overview, 261-262 
principle of operation, 

262-264 
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seal, overview, 33 
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Standard rate (PayPal), 180 
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overview, 139 
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trademark authentication, 
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overview, 255 
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257-259 
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bad, handling, 51-53 
escrow, protecting yourself 
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Non-Paying Buyer Alert, filing, 
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overview, 16 
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U-PIC (Universal Parcel Insurance 
Coverage) 
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Non-Paying Buyer Alert, filing, 
171-172 

PayPal, advanced coding for 
business page, 185-186 

PayPal, basic coding for busi- 
ness page, 184-185 

PayPal, downloading reports, 
188 

PayPal, implementing on, 
181-182 

PayPal, payment button, creat- 
ing, 182-183 

PayPal, payment page cre- 
ation, 183-184 

PayPal, usefulness of, 181 

spamcop.net, 352 

state business information 
sites, 276-278 

StorePower, 46 

Trading Assistant directory, 
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